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Rezumat

Fluxurile turistice in Republica Moldova au
cunoscut o evolutie semnificativa in perioada 2020-
2025, influentata de transformarile sociale si econo-
mice, digitalizarea serviciilor si diversificarea pro-
duselor turistice. Articolul analizeazd dinamica si
structura fluxurilor turistice interne, emitatoare si
receproare, utilizand indicatori statistici relevanti
pentru evidentierea principalelor tendinte si schim-
bari structurale din sectorul turistic. Rezultatele
indicd o crestere accentuatd a turismului receptor, o
crestere sustinutd a turismului emitator §i o revita-
lizare a turismului intern. Totodatd, sectorul se con-
frunta cu infrastructurd insuficient modernizatd,
sezonalitatea ridicatd, promovare internationald li-
Mitata si deficit de resurse umane calificate. Cer-
cetarea evidentiaza neCesitatea modernizarii infra-
structurii, digitalizarii si diversificarii produselor
turistice, precum si a consolidarii promovarii inter-
nationale a sustenabilitatii, pentru cresterea com-
petitivitatii Republicii Moldova ca destinatie turis-
tica emergenta in Europa de Est.

Cuvinte-cheie: fluxuri turistice, turism recep-
tor, turism emitdtor, turism intern, infrastructurd
turisticd, Republica Moldova.

Clasificarea JEL: C10, Z32, Z33.

Introducere

Turismul reprezintd un fenomen socio-econo-
mic dinamic cu impact semnificativ asupra venitu-
rilor nationale, ocupdrii fortei de munca si integrarii
internationale. Pentru economiile mici, precum cea a
Republicii Moldova, turismul poate constitui o alter-
nativa importanta pentru sustinerea dezvoltarii dura-
bile, 1n special in mediul rural [9]. Republica Mol-
dova dispune de un potential turistic divers, deter-
minat de patrimoniul cultural bogat, potentialul viti-
vinicol si peisajele naturale. Cu toate acestea Repu-
blica Moldova atrage un numar relativ redus de
turisti comparativ cu tarile din regiune. Prin urmare,
o analiza statisticd detaliatd a fluxurilor turistice este
esentiald pentru a intelege tendintele actuale, a iden-
tifica vulnerabilitatile structurale si a fundamenta po-
litici publice bazate pe date [11, 12].
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Abstract

Tourist flows in the Republic of Moldova
evolved significantly between 2020 and 2025, in the
context of social and economic transformations, the
digitalisation services, and the diversification of tou-
rism products. This article analyses the dynamics and
structure of inbound, outbound, and domestic tourist
flows using relevant statistical indicators to identify
the main trends and structural changes within the
tourism sector. The results indicate substantial
growth in inbound tourism, sustained expansion
in outbound tourism, and a recovery in domestic
tourism. Despite these positive developments, the sec-
tor continues to face several challenges, including
insufficiently modernised infrastructure, pronounced
seasonality, limited international promotion, and a
shortage of qualified human resources. The study
highlights the need to modernise tourism infra-
structure, further advance digitalisation, diversify
tourism products, and strengthen international pro-
motional efforts while integrating sustainability prin-
ciples, in order to enhance the competitiveness of the
Republic of Moldova as an emerging tourist des-
tination in Eastern Europe.

Keywords: tourist flows, inbound tourism,
outbound tourism, domestic tourism, tourism infra-
structure, the Republic of Moldova.

JEL Classification: C10, Z32, Z33.

Introduction

Tourism is a dynamic socio-economic phe-
nomenon with a significant impact on national in-
come, employment, and international integration.
For small economies such as that of the Republic of
Moldova, tourism can provide an important alte-
rnative for supporting sustainable development, par-
ticularly in rural areas [9]. The Republic of Mol-
dova has diverse tourism potential rooted in its rich
cultural heritage, wine-growing traditions, and natu-
ral landscapes. Nevertheless, it attracts relatively few
tourists compared with other countries in the region.
A detailed statistical analysis of tourist flows is
therefore essential for understanding current trends,
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Turismul reprezinta un sector strategic impor-
tant pentru dezvoltarea sociala si economicad a Repu-
blicii Moldova, contribuind la diversificarea activita-
tii economice, crearea locurilor de munca si promo-
varea patrimoniului cultural si natural [3]. In con-
tionale, analiza fluxurilor turistice este esentiala pen-
tru intelegerea comportamentului vizitatorilor, a ten-
dintelor cererii si a capacitatii destinatiei de a ras-
punde cerintelor pietei.

Analiza statisticd a fluxurilor turistice ofera
informatii relevante despre cererea turistica, compe-
titivitatea si sustenabilitatea sectorului. Indicatorii
statistici permit factorilor de decizie si cercetitorilor
sd evalueze tendintele, sd identifice dezechilibrele
structurale si sa elaboreze strategii turistice bazate pe
evidente [2]. Avand in vedere aspiratia Republicii
Moldova de a se integra mai activ pe pietele turistice
europene, o evaluare obiectivd a dinamicii §i struc-
turii fluxurilor turistice capatd o importantd deosebit
de relevanta [1].

in ultimii ani, Republica Moldova a finre-
gistrat o crestere treptatd si sustinutd a vizibilitatii
sale internationale. Acest fapt este datorat, in special,
dezvoltarii turismului vitivinicol, rural si cultural. Cu
toate acestea, sectorul turistic este in continuare vul-
nerabil la factorii externi (crize regionale, pandemii,
instabilitate economicd) si interni (infrastructurad
deficitarda si insuficientd, promovare slaba, lipsa
acuta a personalului calificat) [10].

Scopul acestui studiu este de a analiza evolutia
statisticd a fluxurilor turistice in Republica Moldova
in perioada 2020-2025, prin identificarea principalelor
tendinte si modificari structurale, precum provocarilor
actuale ale sectorului si propunerea unor directii
strategice pentru dezvoltarea durabild a turismului.

Metodologia cercetarii

Baza metodologica a cercetarii se fundamen-
teaza pe aplicarea metodelor de analiza sistematica si
structurala, precum si a metodelor de analiza, sin-
teza, deductie, descriere si comparare.

Studiul utilizeaza o abordare mixta, care com-
bind analiza cantitativd si calitativd pentru a evalua
fluxurile turistice in Republica Moldova pentru anii
2020-2025: analiza datelor statistice oficiale privind
fluxurile din turismul emitator, receptor si intern;
evaluarea indicatorilor de performanta turistica (in-
tensitatea fluxurilor turistice, gradul de ocupare hote-
lierd); analiza documentelor strategice si a literaturii
de specialitate [3, 4, 5, 6, 7, 11, 12].

Obiectul analizei il constituie principalele for-
me ale fluxurilor turistice: turismul receptor, turismul
emitator si turismul intern al Republicii Moldova.

In cadrul cercetdrii sunt utilizati urmatorii
indicatori si procedee statistice: analiza seriilor de
timp; analiza structurald; analiza ratelor de crestere
si a indicilor statistici; analiza comparativa. Metoda
principald este analiza descriptiv-statistica, comple-

identifying structural vulnerabilities, and informing
evidence-based public policy [11, 12].

Tourism is an important strategic sector for
the social and economic development of the Republic
of Moldova, contributing to economic diversification,
job creation, and the promotion of cultural and na-
tural heritage [3]. In the context of globalisation and
increasing international mobility, the analysis of
tourist flows is essential for understanding visitor
behaviour, demand trends, and the destination’s capa-
city to respond to market requirements.

Statistical analysis of tourist flows provides
relevant information on tourism demand, competiti-
veness, and sustainability of the sector. Statistical
indicators enable policymakers and researchers to
assess trends, identify structural imbalances, and deve-
lop evidence-based tourism strategies [2]. Given the
Republic of Moldova’s aspiration to integrate more
actively into European tourism markets, an objective
assessment of the dynamics and structure of tourist
flows is particularly important [1].

In recent years, the Republic of Moldova has
recorded a gradual and sustained increase in its inter-
national visibility, driven especially by the develop-
ment of wine, rural, and cultural tourism. Neverthe-
less, the tourism sector remains vulnerable to external
factors, including regional crises, pandemics, and
economic instability, as well as internal constraints
such as inadequate infrastructure, weak promotion,
and an acute shortage of qualified personnel [10].

The aim of this study is to analyse the sta-
tistical evolution of tourist flows in the Republic of
Moldova during 2020-2025 by identifying the main
trends and structural changes, examining the sec-
tor’s current challenges, and proposing strategic
directions for sustainable tourism development.

Research Methodology

The methodological framework of the re-
search is based on systematic and structural ana-
lysis, together with the methods of analysis, syn-
thesis, deduction, description, and comparison.

The study uses a mixed-methods approach,
combining quantitative and qualitative analysis to
assess tourist flows in the Republic of Moldova
during the period 2020-2025: the analysis of official
statistical data on outbound, inbound, and domestic
tourism flows; the evaluation of tourism perfor-
mance indicators, including tourist-flow intensity and
hotel occupancy; and the analysis of strategic docu-
ments and specialised literature [3, 4, 5, 6, 7, 11, 12].

The analysis covers the principal forms of
tourist flows: inbound tourism, outbound tourism,
and domestic tourism in the Republic of Moldova.

The following statistical indicators and pro-
cedures are used: time-series analysis, structural
analysis, analysis of growth rates and statistical
indices, and comparative analysis. The principal
method used is descriptive statistical analysis, sup-

Revista / Journal ,, ECONOMICA” nr.3(137) 2026



ECONOMIE, BUSINESS S| ADMINISTRARE / ECONOMICS, BUSINESS AND ADMINISTRATION

tata de interpretdri calitative privind factorii deter-
minanti ai evolutiilor observate.

Cercetarea are un pronuntat caracter aplicativ,
fiind orientatd spre analiza statisticd a sectorului
turistic al Republicii Moldova — si urmareste oferirea
unui suport teoretico-metodologic pentru optimi-
zarea activitatii practice 1n acest domeniu.

Rezultate si discutii

Datele statistice prezentate in Tabelul 1 ilus-
treazd evolutia fluxurilor turistice in Republica
Moldova in perioada 2020-2025, exprimata in nu-
mar de persoane si structurata pe turism receptor (so-
siri ale vizitatorilor straini), turism emitator (plecari
ale vizitatorilor moldoveni), turism intern si totalul
vizitatorilor. Perioada analizata este deosebit de sem-
nificativa, intrucat cuprinde atat impactul pandemiei
de COVID-19, cit si etapa ulterioard de redresare a
sectorului turistic [8].

plemented by qualitative interpretations of the fac-
tors driving the observed developments.

The research has a strong applied character: it
is oriented towards the statistical analysis of the
tourism sector of the Republic of Moldova and seeks
to provide theoretical and methodological support for
optimising practical activities in this field.

Results and Discussion

The statistical data presented in Table 1 illus-
trate the evolution of tourist flows in the Republic of
Moldova during 2020-2025, expressed in terms of the
number of persons and structured by inbound tourism
(arrivals of foreign visitors), outbound tourism (de-
partures of Moldovan visitors), domestic tourism, and
total visitors. The period is particularly significant
because it encompasses both the impact of the
COVID-19 pandemic and the subsequent recovery
of the tourism sector [8].

Tabelul 1/ Table 1

Evolutia fluxurilor turistice in Republica Moldova in perioada 2020-2025/
The evolution of the tourist flows in the Republic of Moldova for the period 2020-2025

persoane/persons
2020 | 2021 | 2022 | 2023 | 2024 | 2025

Numdrul de sosiri ale vizitatorilor straini in tard — total/
Number of arrivals of foreign visitors in the country — 6950 | 24006 | 29008 | 43597 | 67631 | 90501
total
Numarul de plecari ale vizitatorilor moldoveni din tara —
total/ 74708 (217678 | 324584 | 362440 | 396933 | 401773
Number of departures of Moldovan visitors abroad — total
Numarul turistilor si excursionistilor participanti
la turismul intern/ - . 42848 | 79196 | 123559 | 97662 | 91295 | 111791
Number of tourists and excursionists, participating
in domestic tourism
Numirul vizitatorilor - total/ 124506 | 320880 | 477151 | 503699 | 555859 | 604065
Number of visitors — total

Sursa: elaborat de autori pe baza datelor Biroului National de Statistica al Republicii Moldova [5, 6, T]/
Source: prepared by the authors based on data obtained the National Bureau of Statistics of the

Republic of Moldova [5, 6, 7]

Datele din Tabelul 1 aratd o crestere sub-
stantiald a numarului total de vizitatori de la 124.506
in anul 2020 la 604.065 in anul 2025, ceea ce repre-
zintd o majorare de peste 385%. Cea mai pronuntata
dinamica s-a inregistrat intre anii 2020 si 2022, fiind
determinatd de relaxarea restrictiilor de calatorie si de
reluarea activitatii turistice, in timp ce perioada de
dupa anul 2023 indica o tranzitie catre fluxuri turis-
tice mai moderate si mai stabile.

Turismul receptor a crescut accentuat, numa-
rul sosirilor vizitatorilor strdini majordndu-se de la
6.950 1n anul 2020 la 90.501 in anul 2025, ceea ce
reprezintd o crestere de peste 1.200%. Desi aceasta
si reintegrarea Republicii Moldova in fluxurile turis-
tice regionale, turismul receptor ramane limitat in
termeni absoluti, indicand o vizibilitate internationala
si o competitivitate inca modeste.
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The data in Table 1 show a substantial in-
crease in the total number of visitors, from 124,506 in
2020 to 604,065 in 2025, representing growth of more
than 385%. The strongest dynamics occurred between
2020 and 2022, driven by the easing of travel res-
trictions and the resumption of tourism activity, while
the period after 2023 indicates a transition towards
more moderate and stable tourist flows.

Inbound tourism increased sharply, with fo-
reign visitor arrivals rising from 6,950 in 2020 to
90,501 in 2025, an increase of more than 1,200%.
Although this development reflects the recovery of
international mobility and the Republic of Moldova’s
reintegration into regional tourist flows, inbound tou-
rism remains limited in absolute terms, indicating still
modest international visibility and competitiveness.

Outbound tourism remained dominant throug-
hout the period, with departures of Moldovan visitors
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Turismul emitdator a ramas dominant pe in-
treaga perioada analizatd, numarul plecarilor vizitato-
rilor moldoveni crescand de la 74.708 plecari in anul
2020 1a 401.773 in anul 2025, ceea ce reprezintd o ma-
jorare de aproximativ 438%. Aceastd crestere, in spe-
cial In anii 2021-2022, reflectd reluarea calatoriilor
internationale, mobilitatea fortei de munca si atracti-
vitatea destinatiilor externe, evidentiind un dezechi-
libru structural persistent in sistemul turistic national.

Turismul intern a urmat o traiectorie mai vola-
tila. Numarul turistilor si excursionistilor crescand de
la 42.848 de turisti si excursionisti in anul 2020 la
123.559 in anul 2022, apoi inregistrand o scadere in
anii 2023-2024, inainte de a se redresa partial pana la
111.791 in anul 2025. Aceastd dinamica indica o re-
Cuperare incompletd si o sensibilitate ridicata fata de
conditiile economice, veniturile gospodariilor si poli-
ticile nationale de promovare turistica.

Analiza structurald a fluxurilor turistice eviden-
tiaza cateva caracteristici esentiale: predominarea turis-
mului emitator in numarul total al vizitatorilor; cresterea
rapidd a turismului receptor, dar incad insuficient dez-
voltat si evolutia fluctuantd a turismului intern. Aceste
constatari sugereaza existenta unui sold turistic negativ,
cu posibile efecte nefavorabile asupra economiei
nationale, generate de iesirile nete de resurse financiare.

increasing from 74,708 in 2020 to 401,773 in 2025,
an increase of approximately 438%. This expansion,
especially in 2021-2022, reflects the resumption of
international travel, labour mobility, and the attracti-
veness of foreign destinations, highlighting a persistent
structural imbalance in the national tourism system.

Domestic tourism followed a more volatile tra-
jectory. The number of tourists and excursionists rose
from 42,848 in 2020 to 123,559 in 2022, then decli-
ned in 2023-2024 before partially recovering to
111,791 in 2025. This dynamic indicates an incom-
plete recovery and high sensitivity to economic con-
ditions, household income, and national tourism-pro-
motion policies.

The structural analysis of tourist flows high-
lights several essential characteristics: the predomi-
nance of outbound tourism in the total number of
visitors; rapid growth in inbound tourism, although it
remains insufficiently developed; and fluctuating do-
mestic tourism. These findings suggest a negative
tourism balance, with potentially adverse effects on
the national economy due to net financial outflows.

Tabelul 2/ Table 2

Evolutia turismului receptor si emitator al Republicii Moldova, dupa scopul vizitelor/

The evolution of the inbound and outbound touri

sm of the Republic of Moldova, by purpose of visit

persoane/persons
2020 2021 2022 2023 2024 2025

Numirul de sosiri ale vizitatorilor

striini in tard - total/ 6950 24006 | 29008 | 43597 | 67631 | 90501

Number of arrivals of foreign
visitors in the country — total

din care, dupa scopul vizitei/ of which, by purpose of visit
vacante, recreere si odihna/ 6612 22457 | 26499 | 41837 | 65368 | 88492
holidays, recreation and leisure
afaceri si motive profesionale/ 238 1467 914 1389 1852 1472
business and professional visits
alte scopuri/ other purposes 100 82 1595 371 411 537
Numirul de pleciri ale vizitatori-
lor moldoveni din fara — total/ 74708 | 217678 | 324584 | 362440 | 396933 | 401773
Number of departures of
Moldovan visitors abroad - total
din care, dupa scopul vizitei/ of which, by purpose of visit
vacanie, recreere si odihna/ 73725 | 216498 | 323473 | 360161 | 394531 | 399551
holidays, recreation and leisure
afaceri si motive profesionale/ 538 714 677 989 1385 1258
business and professional visits
alte scopuri/ other purposes 445 466 434 1290 1017 964

Sursa: elaborat de autori pe baza datelor Biroului National de Statisticd al Republicii Moldova [5, 6, 7]/
Source: prepared by the authors based on data obtained the National Bureau of Statistics of the Republic of

Moldova [5, 6, 7]
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Datele prezentate in Tabelul 2 reflecta evolu-
tia turismului receptor si emititor in Republica
Moldova in perioada 2020-2025, in functie de sco-
pul vizitei si exprimatd in numar de persoane. Ana-
liza cuprinde trei categorii principale ale motivatiei
de calatorie: vacante, recreere si odihna, afaceri si
motive profesionale si alte scopuri. Perioada analizata
este marcatd de schimbadri structurale semnificative,
cauzate de pandemia de COVID-19 si de redresarca
ulterioara a activitatii turistice [8].

Sosirile vizitatorilor strdini au crescut de la 6.950
in anul 2020 la 90.501 in anul 2025, indicand o redre-
sare puternica post-pandemica a turismului receptor.

Turismul de agrement a ramas principalul scop
al vizitelor receptoare, crescand de la 6.612 la 88.492
de vizitatori si reprezentand majoritatea covarsitoare
a sosirilor straine.

in schimb, calitoriile in scop de afaceri si
motive profesionale desi au crescut de la 238 la 1.472
de sosiri, au ramas marginale, sugerand pozitionarea
slaba a Republicii Moldova ca destinatie internatio-
nald pentru turismul de afaceri.

Turismul emitator a depasit constant turismul
receptor, plecarile vizitatorilor moldoveni crescand
de la 74.708 in anul 2020 la 401.773 in anul 2025 si
confirmand caracterul emitator al sectorului. Calato-
riile de agrement au dominat fluxurile turistice emita-
toare, crescand de la 73.725 la 399.551 de plecari,
ceea ce reflecta preferinta puternicd a rezidentilor
pentru destinatiile externe si capacitatea limitatad a
pietei interne de a retine cererea turisticd. Caldtoriile
emitatoare in scop de afaceri si profesional au ramas
modeste, crescand de la 538 la 1.258 de plecari.

Prin urmare, analiza comparativa si structurala
a turismului dupd scopul vizitei evidentiazd cateva
caracteristici esentiale: dominanta clard a calatoriilor
orientate spre agrement atat in turismul receptor, cat
si In turismul emitator; nivelul structural redus al
turismului de afaceri, in special, in cadrul fluxurilor
receptoare; precum si persistenta unui dezechilibru
intre turismul emitdtor si cel receptor.

The data presented in Table 2 reflect the evo-
lution of inbound and outbound tourism in the
Republic of Moldova during 2020-2025 by purpose
of visit, expressed as numbers of persons. The ana-
lysis covers three main categories of travel purpose:
holidays, recreation and leisure; business and profess-
sional reasons; and other purposes. The period is cha-
racterised by significant structural changes caused by
the COVID-19 pandemic and the subsequent reco-
very of tourism activity [8].

Foreign visitor arrivals increased from 6,950
in 2020 to 90,501 in 2025, indicating a strong post-
pandemic recovery in inbound tourism.

Leisure tourism remained the principal purpose
of inbound visits, with the number of visitors in-
creasing from 6,612 to 88,492 in 2025 and accountting
for the overwhelming majority of foreign arrivals.

By contrast, business and professional travel,
although increasing from 238 to 1,472 arrivals, over
the analysed period, remained marginal, suggesting
the Republic of Moldova’s relatively weak position-
ning as an international business-tourism destination.

Outbound tourism consistently exceeded in-
bound tourism throughout the analysed period, with
departures of Moldovan visitors increasing from 74,708
in 2020 to 401,773 in 2025, confirming the predo-
minantly outbound character of the country’s tourism
sector. Leisure travel dominated outbound flows, rising
from 73,725 to 399,551 departures, reflecting residents’
strong preference for foreign destinations and the
limited capacity of the domestic tourism market to
retain tourism demand. Outbound travel for business
and professional purposes remained modest, increasing
from 538 to 1,258 departures.

Therefore, the comparative and structural ana-
lysis of tourism by purpose of visit highlights several
essential characteristics: the clear predominance of
leisure travel in both inbound and outbound tourism;
the structurally low level of business tourism, parti-
cularly within inbound flows; and the persistent imba-
lance between outbound and inbound tourism.

Tabelul 3/ Table 3

Hoteluri si structuri similare (Ia 31 decembrie)/ Hotels and similar establishments (as of December 31)

2020 | 2021 | 2022 | 2023 | 2024 | 2025
Hoteluri si structuri similare/ Hotels and similar establishmen 153 163 168 | 185 | 185 204
din acestea, pe categorii/ of them, by categories:
4-5 stele / 4-5-star 32 33 34 37 36 38
3 stele / 3-star 39 39 40 42 45 48
2 stele / 2-star 26 29 28 30 26 26
1 stea / 1-star 6 6 6 7 7 10
Total camere/ Total rooms 3494 | 3596 | 3676 | 4052 | 4106 | 4269
Capacitatea de cazare unicd, locuri/
Single accommodation capacity, places 6957 | 7212 | 7278 | 7952 | 8094 | 8665
Numarul de innoptari in decursul anului, mii/
Number of ovenight stays for the year, thousand. 194 344 | 598 | 584 | 695 791
Indicii de utilizare a capacitatii de cazare, %/
Indices of use of accommodation capacity, % 106 | 156 | 259 | 225 | 26,7 | 290
Numdrul de salariati, mii/ Number of employees, thousand. 1,1 1,2 1,2 1,7 1,7 1,9

Sursa: elaborat de autori pe baza datelor Biroului National de Statistica al Republicii Moldova [35, 6, 7]/
Source: prepared by the authors based on data obtained the National Bureau of Statistics of the Republic

of Moldova [5, 6, 7]
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Datele prezentate in Tabelul 3 reflecta evolu-
tia hotelurilor si a structurilor similare de cazare
din Republica Moldova la data de 31 decembrie,
pentru perioada 2020-2025. Analiza se concentreaza
asupra capacitatii de cazare, schimbarilor structurale
pe categorii de hoteluri, eficientei utilizarii si dina-
micii ocuparii fortei de munca. Aceastd perioada este
deosebit de relevantd, intrucat surprinde atat impactul
pandemiei de COVID-19, cat si procesul de redresare
ulterioard a sectorului ospitalitatii.

Numarul hotelurilor si al structurilor similare
de cazare a crescut de la 153 1n anul 2020 la 204 in
anul 2025, ceea ce reprezintd o majorare de apro-
ximativ 33%, indicand investitii continue in infra-
structura de cazare, 1n pofida provocarilor sectoriale
anterioare.

Calitatea structurilor de cazare s-a imbunatitit,
de asemenea, numarul hotelurilor de 4-5 stele cres-
cand de la 32 la 38 de unitati, iar cel al hotelurilor
de 3 stele de la 39 la 48 de unitati, ceea ce sugereaza
o modernizare treptatad a standardelor si o orientare
catre segmente turistice mai exigente. Capacitatea
infrastructurii s-a extins, numarul camerelor crescand
de la 3.494 la 4.269, iar numarul locurilor de cazare
de la 6.957 la 8.665. Evolutia reflectd extinderea
capacitatii de cazare si adaptarea ofertei la redresarea
cererii turistice. Numarul de innoptari a crescut de
peste patru ori, de la 194 de mii 1n anul 2020 la 791
de mii in anul 2025, reflectand redresarea treptatd a
cererii turistice dupa declinul cauzat de pandemia de
COVID-19.

Gradul de utilizare a capacitatii de cazare s-a
imbunatatit de la 10,6% la 29,0%, indicand o utilizare
mai eficientd a infrastructurii de cazare. Cu toate
acestea, nivelul relativ redus al indicatorului suge-
reaza existenta unei capacitati neutilizate integral si
reflecta, cel putin partial, caracterul sezonier al acti-
vitatii turistice. Numarul salariatilor din sector a cres-
cut de la 1,1 mii in anul 2020, la 1,9 mii in anul
2025, reflectind redresarea sectorului si crearea de
locuri de munca, desi nivelul relativ scazut confirma
dimensiunea limitatd a industriei ospitalitatii din
Republica Moldova.

Analiza combinata a infrastructurii, gradului
de utilizare a capacitatii de cazare si ocupdrii fortei
de muncd relevd un sector al ospitalitatii aflat
intr-un proces de expansiune cantitativd si trans-
formare calitativa. Cresterea numarului hoteluri-
lor de categorie superioard poate indica 0 orientare
catre Tmbunatatirea calitatii serviciilor si consolida-
scazute de utilizare a capacitatii de cazare indica
faptul ca@ cresterea ofertei a depasit ritmul de re-
dresare a cererii, evidentiind necesitatea unor ma-
suri mai eficiente de promovare si stimulare a acti-
vitatii turistice.

The data presented in Table 3 show the evo-
lution of hotels and similar accommodation esta-
blishments in the Republic of Moldova as of
December 31 during the period 2020-2025. The ana-
lysis focuses on accommodation capacity, structural
changes across hotel categories, utilisation efficiency,
and employment dynamics. This period is particu-
larly relevant because it captures both the impact of
the COVID-19 pandemic and the subsequent reco-
very of the hospitality sector.

The number of hotels and similar accommo-
dation establishments increased from 153 in 2020 to
204 in 2025, representing growth of approximately 33%
and indicating continued investment in accommoda-
tion infrastructure despite the challenges previously
faced by the sector.

The quality of accommodation establishments
also improved: the number of 4- and 5-star hotels
increased from 32 to 38 units, while the number of
3-star hotels rose from 39 to 48 units, suggesting a
gradual modernisation of standards and a shift toward
more demanding tourist segments. Infrastructure ca-
pacity expanded, with the number of rooms increa-
sing from 3,494 to 4,269 and the number of bed
places from 6,957 to 8,665. This development reflects
the expansion of accommodation capacity and the
adaptation of supply to the recovery in tourism
demand. The number of overnight stays increased
more than fourfold, from 194 thousand in 2020 to
791 thousand in 2025, reflecting the gradual recovery
of tourism demand following the decline caused by
the COVID-19 pandemic.

The accommodation capacity utilisation rate
improved from 10.6% to 29.0%, indicating more
efficient use of accommodation infrastructure.
Nevertheless, the relatively low level of this indicator
suggests that some capacity remains underutilised
and reflects, at least in part, the seasonal nature
of tourism activity. Employment in the sector in-
creased from 1.1 thousand in 2020 to 1.9 thousand
in 2025, reflecting the sector’s recovery and job
creation, although the relatively low figure confirms
the limited scale of the hospitality industry in the
Republic of Moldova.

The combined analysis of infrastructure,
accommodation capacity utilization, and employ.
ment reveals a hospitality sector undergoing quan-
titative expansion and qualitative transformation.
The growing number of higher-category hotels
may indicate a shift toward improved service quality
and stronger competitiveness. At the same time,
the relatively low accommodation capacity utiliza-
tion rates suggest that growth in supply has outpaced
the recovery in demand, underscoring the need for
more effective measures to promote and stimulate
tourism activity.
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Tabelul 4/ Table 4

Intensitatea fluxurilor turistice dupa formele de turism/
Intensity of the tourist flows by the tourism forms

vizitatori pe zi/ visitors by day

- 2020 [ 2021 | 2022 | 2023 | 2024 | 2025
Eﬁ:@féﬁﬁ%ﬂ%ﬁ%ﬁzﬁﬁ?ﬁrf_intéléﬁrﬂ rtiﬁ_er?st%r/ 191 | 660 | 797 | 1198 | 1858 | 2486
Nimind o s W |z | o0 | 17 | 3057 |05 |
B e of vittore - domouic toariam | 1177 | 2176 | 3395 | 2683 | 2508 | 3071
ﬁ;‘;‘;ﬁgg‘dﬂﬁﬁiﬁﬂgtr%iz‘;;{ﬁﬁg”—‘O‘a" 342,0 | 881,6 | 1310, | 1383,8 | 1527,1 | 16595

Sursa: elaborat de autori pe baza datelor Biroului National de Statistica al Republicii Moldova [5, 6, 7]/
Source: prepared by the authors based on data obtained the National Bureau of Statistics of the Republic

of Moldova [5, 6, 7]

Datele prezentate in Tabelul 4 descriu inten-
sitatea fluxurilor turistice din Republica Moldova
in perioada 2020-2025, exprimatd prin numarul
mediu zilnic de vizitatori pentru principalele forme
de turism: receptor, emitator, intern si fluxuri turistice
totale. Acest indicator permite o evaluare mai pre-
cisd a dinamicii turismului, prin eliminarea distor-
siunilor sezoniere si evidentierea presiunii reale
exercitate de turism asupra infrastructurii si acti-
vitatilor economice conexe.

Numaérul mediu zilnic total al vizitatorilor a
crescut de la 342,0 in anul 2020 la 1.659,5 in anul
2025, ceea ce reprezintd o crestere de aproape cinci
ori. Cea mai puternicd dinamica S-a inregistrat intre
anii 2020 si 2022, reflectind redresarea post-pan-
demica de COVID-19, inainte ca ritmul si se mo-
dereze dupa anul 2023 catre o stabilizare relativa.

Turismul receptor a crescut de la 19,1 la 248,6
vizitatori pe zi, respectiv de peste 13 ori, indicind
intensificarea semnificativd a fluxurilor internatio-
nale. Cu toate acestea intensitatea turismului receptor
a ramas pe Iintreaga perioadda mult sub nivelul
turismului emitétor, evidentiind capacitatea limitata a
Republicii Moldova de a atrage vizitatori straini.

Turismul emitator a Inregistrat cea mai ridi-
cata intensitate, crescand de la 205,2 in anul 2020 la
1.103,8 vizitatori pe zi in anul 2025. Aceastd evolutie
reflectd reluarea mobilitatii internationale si men-
tinerea unei cereri ridicate pentru calatoriile in
strainatate, consolidand caracterul preponderent
emitator al sistemului turistic al Republicii Moldova.

Turismul intern a avut o evolutie volatila,
crescand de la 117,7 vizitatori pe zi in anul 2020 la
339,5 in anul 2022, dupa care s-a redus in anii 2023-
2024 si s-a redresat, partial, pana la 307,1 1n anul
2025. Acest model reflectd sensibilitatea turismului
intern la conditiile economice, nivelul veniturilor
gospodariilor, comportamentul consumatorilor si
eficienta masurilor de promovare a destinatiilor tu-
ristice nationale.

Analiza comparativa si structurald a fluxurilor
turistice medii zilnice evidentiaza cteva caracteristici
esentiale: predominanta clard a intensitatii turismului
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The data presented in Table 4 describe the
intensity of tourist flows in the Republic of Mol-
dova during 2020-2025, expressed as the average
daily number of visitors for the principal forms of
tourism: inbound, outbound, domestic, and total
tourist flows. This indicator enables a more precise
assessment of tourism dynamics by removing seaso-
nal distortions and highlighting the actual pressure
exerted by tourism on infrastructure and related
economic activities.

The total average daily number of visitors
increased from 342.0 in 2020 to 1,659.5 in 2025,
representing an almost fivefold increase. The stron-
gest growth occurred between 2020 and 2022, ref-
lecting the post-COVID-19-pandemic recovery, be-
fore the pace moderated after 2023 and moved
toward relative stabilisation.

Inbound tourism increased from 19.1 to 248.6
visitors per day, representing more than a thirteenfold
increase and indicating a significant intensification of
international tourist flows. Nevertheless, throughout
the period, the intensity of inbound tourism remained
well below that of outbound tourism, highlighting the
Republic of Moldova’s limited capacity to attract
foreign visitors.

Outbound tourism recorded the highest in-
tensity, increasing from 205.2 visitors per day in
2020 to 1,103.8 in 2025. This development reflects
the resumption of international mobility and the
sustained high demand for travel abroad, reinforcing
the predominantly outbound character of the Repu-
blic of Moldova’s tourism system.

Domestic tourism followed a volatile trajec-
tory, increasing from 117.7 visitors per day in 2020
to 339.5 in 2022, before declining in 2023 — 2024 and
partially recovering to 307.1 in 2025. This pattern
reflects the sensitivity of domestic tourism to eco-
nomic conditions, household income levels, con-
sumer behaviour, and the effectiveness of measures
promoting national tourist destinations.

The comparative and structural analysis of
average daily tourist flows highlights several essen-
tial characteristics: the clear predominance of out-
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emitator, care depdseste constant atit turismul re-
ceptor, cat si turismul intern; extinderea rapida, dar
inca insuficientd a turismului receptor, care, in pofida
ritmului ridicat de crestere raméne forma de turism cu
cea mai redusd intensitate; precum si volatilitatea
turismului intern, incapabil si mentind o crestere
sustinuta pe Intreaga perioada analizata.

Aceste caracteristici indicd existenta unui
dezechilibru structural intre principalele forme de
turism, cu implicatii semnificative asupra sustenabi-
litatii economice si alocarii resurselor.

Datele prezentate in Tabelul 5 analizeazd
structura si dinamica turismului receptor in
Republica Moldova prin intermediul agentiilor de
turism si al turoperatorilor, concentrandu-se asupra
primelor 10 tari de origine in anii 2024 si 2025.
Indicatorii analizati includ numarul de vizitatori,
ratele de crestere si cota de piatd, oferind informatii
privind concentrarea geografica si diversificarea flu-
xurilor turistice receptoare.

bound tourism intensity, which consistently exceeds
both inbound and domestic tourism; the rapid yet still
insufficient expansion of inbound tourism, which,
despite its high growth rate, remains the form of
tourism with the lowest intensity; and the volatility of
domestic tourism, which was unable to sustain
growth throughout the period under review.

These characteristics indicate a structural im-
balance among the principal forms of tourism, with
significant implications for economic sustainability
and resource allocation.

The data presented in Table 5 analyse the
structure and dynamics of inbound tourism in the
Republic of Moldova through travel agencies and
tour operators, focusing on the top 10 countries of
origin in 2024 and 2025. The indicators examined
include visitor numbers, growth rates, and market
shares, providing insight into the geographic concen-
tration and diversification of inbound tourist flows.

Tabelul 5/ Table 5

Clasamentul primelor 10 tiri dupa numarul de sosiri ale vizitatorilor straini in Republica Moldova
(turism receptor prin intermediul agentiilor de turism si turoperatorilor)/
Top 10 countries by number of arrivals of foreign visitors in the Republic of Moldova
(inbound tourism through travel agencies and tour operators)

Pozitia/ 2024 2025 é?]itr?;g a5

Rank Tara/ Country (V|_Z|_tator|/ (V|_Z|_tator|/ (%) Market share (%)
MBI, VSItOrS) I o095/2024 | 2024 2025

Total/ Total 67631 90501 33,82 100 100

din care/ of which:

1 Romania/ Romania 45468 54145 19,08 67,23 59,83

2 Italia/ Italy 9139 22391 145,00 13,51 24,74

3 Ucraina/ Ukraine 2236 2927 30,90 3,31 3,23

4 Germania/ Germany 1432 1292 -9,78 2,12 1,43

5 Turcia/ Turkey 1355 1280 -5,54 2,00 1,41

6 Portugalia/ Portugal 795 1246 56,73 1,18 1,38

7 Franta/ France 541 1151 112,75 0,80 1,27

8 Spania/ Spain 1085 1067 -1,66 1,60 1,18

9 Polonia/ Poland 313 985 214,70 0,46 1,09
10 Elvetia/ Switzerland 589 598 1,53 0,87 0,66

Sursa: elaborat de autori pe baza datelor Biroului National de Statistica al Republicii Moldova [5, 6, 7]/
Source: prepared by the authors based on data obtained the National Bureau of Statistics of the Republic of

Moldova [5, 6, 7]

Numadrul vizitatorilor strdini a crescut de la
67.631 in anul 2024 1a 90.501 in anul 2025, ceea ce co-
respunde unei cresteri de 33,82%, confirméand redresa-
rea continua si extinderea fluxurilor turistice receptoare.

Romania a ramas principala piatd de origine,
numarul vizitatorilor crescand de la 45.468 la 54.145.
Totusi, cota sa de piata s-a redus de la 67,23% la
59,83%, indicand o diversificare relativa a pietei de
origine. Italia a inregistrat cea mai puternica crestere,
sosirile majordndu-se de la 9.139 la 22.391 de vizi-
tatori (+145,0%), iar cota sa de piata crescand de la
13,51% la 24,74%, ceea ce a transformat-o in a doua
cea mai importantd piatd receptoare in anul 2025.
Ucraina a inregistrat o crestere a numarului de

The number of foreign visitors increased from
67,631 in 2024 to 90,501 in 2025, corresponding to
growth of 33.82% and confirming the continued
recovery and expansion of inbound tourist flows.

Romania remained the principal source mar-
ket, with visitor numbers increasing from 45,468 to
54,145. Nevertheless, its market share declined from
67.23% to 59.83%, indicating a relative diversifica-
tion of source markets. Italy recorded the strongest
growth, with arrivals rising from 9,139 to 22,391
visitors (+145.0%) and its market share increasing
from 13.51% to 24.74%, making it the second most
important inbound market in 2025. Ukraine recorded
a 30.90% increase in visitor numbers, although its
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vizitatori cu 30,90%, desi cota sa de piatd a scazut
usor, de la 3,31% la 3,23%, ca urmare a cresterii mai
rapide a altor piete.

in pofida diversificarii relative a pietelor de
origine, turismul receptor rimane puternic concentrat:
primele doua tari — Romania si Italia — reprezentand
peste 84% din totalul sosirilor in anul 2025. Aceasta
concentrare ridicatd genereaza riscuri potentiale
legate de volatilitatea cererii, dar evidentiaza, toto-
datd, oportunititi pentru intensificarea promovarii
tintita pe pietele cu performante ridicate.

market share declined slightly from 3.31% to 3.23%
because other markets grew at a faster rate.

Despite the relative diversification of source
markets, inbound tourism remains highly con-
centrated, with the two leading countries, Romania
and lItaly, accounting for more than 84% of total
arrivals in 2025. This high degree of concentration
creates potential risks associated with demand vola-
tility, while also highlighting opportunities to inten-
sify targeted promotional activities in high-perfor-
ming markets.

Tabelul 6 / Table 6

Clasamentul primelor 10 tiri dupa numérul de pleciri ale vizitatorilor din Republica Moldova
(turism emitator prin intermediul agentiilor de turism si turoperatorilor)/
Top 10 countries by number of departures of Moldovan visitors abroad
(outbound tourism through travel agencies and tour operators) (vizitatori/ visitors)

Pozitia/ ‘2‘024 ) -2-025 . Abateri/ Cota de piati/
Rank Tara/ Country (vizitatori/ (vizitatori/ Change (%) [Market share (%)

visitors) visitors) 2025/2024 2024 2025

Total/ Total 396933 401773 1,22 100 100

din care/ of which:

1  |Turcia/ Turkey 182342 177358 -2,73 45,94 44,14

2  |Bulgaria/ Bulgaria 75581 75574 -0,01 19,04 | 18,81

3 |Egipt/ Egypt 47974 57574 20,01 12,09 | 14,33

4 Romania/ Romania 38141 35556 -6,78 9,61 8,85

5 |Grecia/ Greece 20582 19285 -6,30 5,19 4,80

Emiratele Arabe Unite/

6 United Arab Emirates 3306 4372 32,24 0,83 1,09

7  |Spania/ Spain 2999 4314 43,85 0,76 1,07

8 Italia/ ltaly 3683 4193 13,85 0,93 1,04

9 Muntenegru/ Montenegro 2554 3115 21,97 0,64 0,78
10 |Cipru/ Cyprus 2058 2605 26,58 0,52 0,65

Sursa: elaborat de autori pe baza datelor Biroului National de Statistica al Republicii Moldova [5, 6, 7)/
Source: prepared by the authors based on data obtained the National Bureau of Statistics of the Republic of

Moldova [5, 6, 7]

Datele prezentate in Tabelul 6 analizeaza
structura si dinamica turismului emititor din
Republica Moldova, concentrandu-se asupra pri-
melor 10 tari de destinatie pentru vizitatorii din
Republica Moldova care cilatoresc in strainatate prin
intermediul agentiilor de turism si al turoperatorilor
in anii 2024 si 2025. Analiza include numarul de
vizitatori, ratele de modificare si cotele de piata,
oferind informatii privind preferintele de destinatie si
schimbadrile structurale ale cererii turistice emitatoare.

Turismul emitdtor al Republicii Moldova a
crescut nesemnificativ, de la 396.933 de vizitatori In
anul 2024 la 401.773 in anul 2025 (+1,22%), indi-
cand o stabilizare relativa a fluxurilor dupé redresarea
puternica din perioada post-pandemica.

Turcia a ramas destinatia dominanta, desi
numarul plecarilor a scazut de la 182.342 la 177.358
(-2,73%), iar cota sa de piata s-a redus de la 45,94%
la 44,14%. Cu toate acestea destinatia continud,
totusi, sa reprezinte aproape jumatate din fluxurile
turistice emitatoare. Bulgaria a ramas a doua cea mai
importanta destinatie, numarul vizitatorilor men-

Revista / Journal ,, ECONOMICA” nr.3(137) 2026

The data presented in Table 6 analyse the
structure and dynamics of outbound tourism in
the Republic of Moldova, focusing on the top 10
destination countries for visitors from the Republic
of Moldova travelling abroad through travel agen-
cies and tour operators in 2024 and 2025. The
analysis includes visitor numbers, rates of change,
and market shares, providing insight into destination
preferences and structural changes in outbound
tourism demand.

Outbound tourism in the Republic of Moldova
increased only marginally, from 396,933 visitors in
2024 to 401,773 in 2025 (+1.22%), indicating a
relative stabilisation of tourist flows following the
strong post-pandemic recovery.

Turkey remained the dominant destination,
although the number of departures declined from
182,342 to 177,358 (—2.73%), while its market share
decreased from 45.94% to 44.14%. Nevertheless, the
destination continued to account for nearly half of all
outbound tourist flows. Bulgaria remained the second
most important destination, with visitor numbers
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tinandu-se practic neschimbat (-0,01%), in timp de
cota sa de piatd a scazut usor, de la 19,04% la
18,81%. Egiptul si-a consolidat pozitia de a treia
destinatie, numarul vizitatorilor crescand de la 47.974
la 57.574 (+20,01%), iar cota sa de piatd majorandu-
se de la 12,09% la 14,33%.

Destinatiile cu ponderi mai reduse au inregistrat
cresteri relative puternice, inclusiv Spania (+43,85%),
Emiratele Arabe Unite (+32,24%), Cipru (+26,58%),
Muntenegru (+21,97%) si Italia (+13,85%). Evolutia
acestora indicd o diversificare tot mai accentuatd a
preferintelor turistice emitatoare si un interes sporit
pentru o gamd mai variatd de destinatii. Romania si
Grecia au inregistrat scaderi de 6,78% si, respectiv,
6,30%, sugerand o orientare partiald a preferintelor
consumatorilor catre destinatii cu produse turistice dife-
rite sau pachete mai competitive.

Analiza structurald a turismului emitator
evidentiazd un nivel ridicat de concentrare, primele
trei destinatii — Turcia, Bulgaria si Egipt — cumuland
peste 77% din totalul plecarilor in anul 2025. In pofi-
da unor tendinte de diversificare, aceastd concentrare
indicd o dependenta continud de un numar limitat de
destinatii de turism de masa, in special de piete
orientate spre litoral si statiuni turistice.

Concluzii

Analiza statistica a fluxurilor turistice din Repu-
blica Moldova in perioada 2020-2025 evidentiaza
existentd unor dezechilibre structurale importante in
sectorul turistic: vizibilitate internationald insufi-
cienta, branding turistic slab si diversificare limitata a
produselor turistice. In acelasi timp, Republica
Moldova dispune de un potential considerabil neva-
lorificat, in special, in domeniul turismului viti-
vinicol, cultural si rural, care ar putea stimula flu-
xurile turistice receptoare si interne, daca ar fi sus-
tinut prin politici tintite [8, 9].

Analiza fluxurilor turistice In Republica Mol-
dova indica faptul ca dezvoltarea turismului rdmane
conditionatd de factori economici si structurali. Desi
turismul emititor continud sd domine, turismul re-
ceptor si cel intern prezinta perspective de crestere.
tic, se recomanda urmatoarele masuri: imbunatatirea
infrastructurii turistice, intensificarea promovarii
internationale, sprijinirea antreprenorilor locali din
domeniul turismului si dezvoltarea produselor turis-
tice durabile si de nisa [10].

Pentru imbunatatirea sustenabilitatii si a im-
pactului economic al turismului, masurile de politica
publica ar trebui sa se concentreze pe: consolidarea
promovdrii internationale, stimularea cererii pentru
turismul intern, cresterea cererii pentru turismul
receptor, asigurarea stabilitatii cererii pentru turismul
intern, reducerea dependentei structurale fatd de
turismul emitétor, diversificarea produselor turistice
si Imbundtatirea calitatii infrastructurii turistice [1, 4].

virtually unchanged (-0.01%), while its market share
declined slightly from 19.04% to 18.81%. Egypt
strengthened its position as the third-ranking desti-
nation, with visitor numbers increasing from 47,974
to 57,574 (+20.01%) and its market share rising from
12.09% to 14.33%.

Destinations with smaller market shares re-
corded strong relative growth, including Spain
(+43.85%), the United Arab Emirates (+32.24%),
Cyprus (+26.58%), Montenegro (+21.97%), and Italy
(+13.85%). These developments indicate increasing
diversification in outbound tourism preferences
and growing interest in a broader range of destina-
tions. Romania and Greece recorded declines of
6.78% and 6.30%, respectively, suggesting a partial
shift in consumer preferences toward destinations
offering different tourism products or more com-
petitive travel packages.

The structural analysis of outbound tourism
reveals a high degree of concentration, with the three
leading destinations — Turkey, Bulgaria, and Egypt —
accounting for more than 77% of total departures in
2025. Despite emerging diversification trends, this
concentration indicates continued dependence on a
limited number of mass-tourism destinations, par-
ticularly coastal and resort markets.

Conclusions

The statistical analysis of tourist flows in the
Republic of Moldova during 2020-2025 reveals sig-
nificant structural imbalances in the tourism sector:
insufficient international visibility, weak tourism
branding, and limited product diversification. At the
same time, the Republic of Moldova has considerable
untapped potential, particularly in wine, cultural, and
rural tourism, which could stimulate inbound and
domestic tourist flows if supported by targeted
policies [8, 9].

The analysis of tourist flows in the Republic of
Moldova indicates that tourism development remains
influenced by a range of economic and structural
factors. Although outbound tourism continues to
dominate, inbound and domestic tourism show con-
siderable potential for further growth.

To enhance the competitiveness of the tourism
sector, the following measures are recommended:
improving tourism infrastructure, intensifying inter-
national promotion, supporting local tourism entre-
preneurs, and developing sustainable and niche
tourism products [10].

To improve the sustainability and economic
impact of tourism, public-policy measures should
focus on strengthening international promotion,
stimulating domestic tourism demand, increasing
inbound tourism demand, ensuring the stability of
domestic tourism demand, reducing structural depen-
dence on outbound tourism, diversifying tourism
products, and improving the quality of tourism infra-
structure [1, 4].
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Analiza fluxurilor turistice ale Republicii
Moldova evidentiaza o serie de provocari structurale:
infrastructura turisticd insuficient modernizata, in
special in zonele rurale; sezonalitatea ridicata, care
afecteazad stabilitatea financiard a operatorilor; pro-
movarea internationald limitata, cu vizibilitate redusa
pe pietele externe; deficitul de resurse umane cali-
ficate, accentuat de migratie si fluctuatia profesio-
nald; precum si disparitati regionale, cu potential
turistic nevalorificat in nordul si sudul tarii. Aceste
provocari limiteazd competitivitatea Republicii
Moldova in raport cu destinatiile vecine si reduc
capacitatea sectorului de a genera valoare adaugata.

Circulatia turistica In Republica Moldova se
afla intr-un proces de transformare, marcat de cres-
terea interesului pentru experiente autentice si de
diversificarea ofertei turistice. Totusi, pentru con-
solidarea pozitiei tarii ca destinatie turisticd emer-
genta, este necesard o abordare strategica orientatd
spre modernizare, digitalizare, profesionalizare si
intensificarea promovarii pe pietele externe.

The analysis of tourist flows in the Republic of
Moldova highlights several structural challenges:
insufficiently modernised tourism infrastructure,
particularly in rural areas; pronounced seasonality,
which affects the financial stability of operator; limi-
ted international promotion and low visibility in
foreign markets; a shortage of qualified human re-
sources, aggravated by migration and staff turnover;
and regional disparities, with untapped tourism po-
tential in the north and south of the country. These
challenges limit the Republic of Moldova’s competi-
tiveness relative to neighbouring destinations and
reduce the sector’s capacity to generate added value.

Tourist activity in the Republic of Moldova is
undergoing a transformation marked by growing
interest in authentic experiences and a more diver-
sified tourism offer. However, consolidating the
country’s position as an emerging tourist destination
requires a strategic approach centered on moder-
nisation, digitalisation, professionalisation, and more
intensive promotion in international markets.

Bibliografie/ Bibliography:
1. EUROPEAN TRAVEL COMMISSION. European Tourism — Trends & Prospects. Quarterly Report

Q2/2026. Online. 2026. Disponibil:
prospects-q2-2026/ [accesat 2026-08-16].

https://etc-corporate.org/reports/european-tourism-trends-

2. EUROSTAT. Tourism. Overwiev. Online. Disponibil: https://ec.europa.eu/eurostat/web/tourism/

overview [accesat 2026-08-18].

3. FLETCHER, J.; A. FYALL; D. GILBERT and S. WANHILL. Tourism: Principles and Practice. 6th

ed. Pearson, 2018.

4. HALL, C. M. and S. J PAGE. The Geography of Tourism and Recreation — Environment, place and

space. 4th ed. Place and Space-Routledge, 2014.

5. BIROUL NATIONAL DE STATISTICA AL REPUBLICII MOLDOVA. Anuarul Statistic al
Republicii Moldova, editiile 2002-2025. Online. Disponibil: https://statistica.gov.md/ro/anuarul-

statistic-al-republicii-moldova-9877_59482.html

[accesat 2026-08-11].

6. BIROUL NATIONAL DE STATISTICA AL REPUBLICII MOLDOVA. Banca de date statistice.
Online. Disponibil: https://statbank.statistica.md/PxWeb/pxweb/ro/40%?20Statistica%20%economica/
40%20Statistica%?20economica__11%20TUR__TURO030/TUR030300.px/table/tableViewLayout2/?rx
id=b2ff27d7-0096-43c9-934h-42e1a2a9a774 [accesat 2026-07-17].

7. BIROUL NATIONAL DE STATISTICA AL REPUBLICII MOLDOVA. Turism. Online. Disponibil:
https://statistica.gov.md/ro/statistic_indicator_details/11 [accesat 2026-07-17].

8. LIVANDOVSCHI, Roman. Redresarea si consolidarea turismului in perioada pandemiei de Covid-19.
In: 30 years of economic reforms in the Republic of Moldova: economic progress via innovation and
competitiveness. Online. The International Scientific Conference dedicated to the 30th Anniversary of
the establishment of the Academy of Economic Studies of Moldova, September 24th-25th, 2021.
Chisindu: ASEM, 2022, vol. 1, pp. 102-106. ISBN 978-9975-155-61-8. Chisinau: ASEM, 2021.
Disponibil: https://ibn.idsi.md/sites/default/files/imag_file/p-102-106.pdf [accesat 2026-08-18].

9. LIVANDOVSCHI, Roman. The role of the rural tourism in developing the economy of rural regions. In:
Competitiveness and Innovation in the Knowledge Economy. Online. 26th International Scientific
Conference: Conference Proceeding, September 23-24, 2022. Chisindu: ASEM, 2022, pp. 49-58. ISBN
978-9975-3590-6-1 (PDF). Disponibil: https://doi.org/10.53486/cike2022.05 [accesat 2026-08-18].

10. MINISTERUL CULTURII SI TURISMULUI AL REPUBLICII MOLDOVA. Turismul — domeniu
strategic pentru dezvoltarea Republicii Moldova. Online. Disponibil: https://www.mc.gov.md/ro/
content/turismul-domeniu-strategic-pentru-dezvoltarea-republicii-moldova [accesat 2026-08-18].

11.

WORLD TOURISM ORGANIZATION. International Tourism Highlights. Online. Madrid, 2025.

Disponibil: https://www.e-unwto.org/doi/10.18111/9789284427499 [accesat 2026-07-20].

WORLD TOURISM ORGANIZATION. Tourism Statistics Data Base.

Online. Disponibil:

https://www.untourism.int/tourism-statistics/tourism-statistics-database [accesat 2026-07-11].

Revista / Journal ,, ECONOMICA” nr.3(137) 2026


https://etc-corporate.org/reports/european-tourism-trends-prospects-q2-2026/
https://etc-corporate.org/reports/european-tourism-trends-prospects-q2-2026/
https://ec.europa.eu/eurostat/web/tourism/overview
https://ec.europa.eu/eurostat/web/tourism/overview
https://statistica.gov.md/ro/anuarul-statistic-al-republicii-moldova-9877_59482.html
https://statistica.gov.md/ro/anuarul-statistic-al-republicii-moldova-9877_59482.html
https://statbank.statistica.md/PxWeb/pxweb/ro/40%20Statistica%20economica/40%20Statistica%20economica__11%20TUR__TUR030/TUR030300.px/table/tableViewLayout2/?rxid=b2ff27d7-0b96-43c9-934b-42e1a2a9a774
https://statbank.statistica.md/PxWeb/pxweb/ro/40%20Statistica%20economica/40%20Statistica%20economica__11%20TUR__TUR030/TUR030300.px/table/tableViewLayout2/?rxid=b2ff27d7-0b96-43c9-934b-42e1a2a9a774
https://statistica.gov.md/ro/statistic_indicator_details/11
https://ibn.idsi.md/sites/default/files/imag_file/p-102-106.pdf
https://doi.org/10.53486/cike2022.05
https://www.mc.gov.md/ro/content/turismul-domeniu-strategic-pentru-dezvoltarea-republicii-moldova
https://www.mc.gov.md/ro/content/turismul-domeniu-strategic-pentru-dezvoltarea-republicii-moldova
https://www.e-unwto.org/doi/10.18111/9789284427499
https://www.untourism.int/tourism-statistics/tourism-statistics-database



