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EVOLUTII SI TENDINTE
TN INDUSTRIA MOBILEI
DIN REPUBLICA MOLDOVA

Prof. univ. dr. Vadim COJOCARU, ASEM
Drd. lurie CHIRINCIUC, ASEM

In prezentul articol, este efectuatd o analizd
complexa despre evolutia in industria mobilei in
Republica Moldova. Se face o comparatie intre pro-
ductia §i veniturile din anii precedenti. Industria
mobilei, Tn ultimii ani, a suferit o transformare dra-
maticd. Unele companii au incetat sa existe, iar altele
si-au extins, in mod substantial, gama de produse. De
aceea, In articolul de fata, se evidentiaza principalele
provocari pentru imbundatatirea pietei §i se identifica
principalele directii de modernizare.

Cuvinte-cheie: industria mobilei, date statis-
tice, colectie regionald, companii, jucdtori, agenfi
economici, cumparatori, Uniunea Producdtorilor de
Mobila, consumatori.
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Introducere. Aparutd ca o colectie regionala a
intreprinderilor mari, specializata in productia anumitor
tipuri de mobilier, Tn ultimii ani, industria mobilei din
Republica Moldova a suferit o transformare radicala.
Unele dintre cele mai mari companii, practic, au Tncetat
sa existe. Alte companii si-au extins, Tn mod substantial,
gama de produse, s-au specializat, introducand noi
materiale si tehnologii avansate. La fel, companiile
existente sunt impuse si concureze cu cele nou-create
din sectorul privat. Volumul de productie al acestora
este deja semnificativ mai mare decét al intreprinderilor
in baza carora s-a fondat industria mobilei. Ele ofera pe
piatd un sistem mai dinamic de lucru cu clientii,
inclusiv proiecte individuale, spre exemplu, dezvoltarea
producerii mobilierului de birou. Cu toate acestea,
nivelul artistic si tehnic ale produselor fabricate se afla
incd mult In urma tarilor care sunt lideri traditionali, de
nivel Tnalt, Tn domeniul mobilier.

Metode de cercetare. Autorii au utilizat
metode de grupare §i sistematizare a informatiilor,
metoda sondajelor de opinii, metoda indicilor
statistici, metoda analizdrii serviciilor cronologice.

Desi datele statistice denota faptul ca industria
moldoveneasca a mobilei a cunoscut, anul trecut, o
crestere de cinci la suta, rapoartele financiare ale celor
mai importanti jucatori de pe aceasta piatd nu aratd
prea bine. Aproape toti cei mai mari producatori de
mobild din Republica Moldova au raportat, in ultimii
trei ani, in special, pierderi. Cauza pierderilor rezida in
consumul intern slab si concurenta neloiald, afirma
managerii din domeniu. Mai mult de jumatate din
volumul vanzarilor de mobila revine loturilor din
import, ceea ce relevd competitivitatea redusd a
producatorilor locali in materie de calitate si perceptie
a preferintelor consumatorilor.
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In the present article has been carried out a
complex review concerning the evolution in the furniture
industry in the Republic of Moldova. It makes a com-
parison between the production and incomes of previous
years. Furniture industry, during the last years, has
suffered a dramatic transformation. Some companies
have ceased to exist, but others have expanded sub-
stantially their product range. Therefore, we have
highlighted the main challenges for improving market
and have identified the main direction of modernization.
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Introduction. The furniture industry of Moldova
has appeared as a regional collection of large enter-
prises, specializing in the production of certain types of
furniture. During the last years it has suffered a dra-
matic transformation. Some of the largest companies
have practically ceased to exist. Other companies have
substantially expanded their range of products, have
specialized, introducing new advanced technologies
and materials. Also, the existing companies have to
face the newly created private companies, which have a
volume of production signifycantly higher than of
those who founded the industry. They offer a more
dynamic client operating system, including individual
projects, and produce office furniture. However, the
artistic and technical level of manufactured products
still lags far behind those countries that are traditional
leaders of high level, in the furniture domain.

Research methods. The authors used grouping
and systematization methods, polling, indexes, and
chronological services analysis methods.

Although statistics shows that Moldovan furniture
industry has increased last year, by five per cent, the
financial statements of the most important players in
this market do not look very good. Almost all the
largest furniture manufacturers in Moldova have
reported mainly losses during the last three years.
Managers in the field mention that this is caused by
weak domestic consumption and unfair competition.
More than half of the sales volume of furniture returns
from imported lots, which denotes low competitiveness
of local producers in terms of quality and perception of
consumer preferences.
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Conform datelor statisticii oficiale, la Tnceputul
anului 2013, productia, in preturi de baza ale pro-
duselor de mobilier, a fost de 1074678 mii lei, con-
stituind doar 0,6% din valoarea totalda pe sectoare
institutionale si activitdti economice. Totodata, pon-
derea productiei de mobilier, in total PIB, a constituit,
la Inceputul anului 2013, 0,35%, conform Biroului
National de Statistica.

According to official statistics, at the beginning of
2013, the production at basic prices of furniture pro-
ducts was MDL 1074678,000, representing only 0.6%
of the total value by institutional sectors and economic
activities. At the same time, the share of furniture
production in total GDP, at the beginning of 2013, was
0.35%, according to the National Bureau of Statistics.

Dinamica productiei produselor de mobilier /Dynamics of furniture production

@AY

B e e
Valoarea productiei industriale a produselor de mobilier a cunoscut o dinamicd pozitiva pentru
perioada 2005-2012, cu exceptia anului 2009, un an al crezei mondiale/Value of industrial furniture
production had a positive trend during 2005-2012, except for 2009, a vear of global crisis

Ponderea productiei de
mobilier/Share of furniture
production
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Ponderea productiei de mobilier in PIB/
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®35% Value of furniture

Ponderea a fost determinati ca raportul dintre Valoarea Adaugatd Bruti i
PIB/Share was determined as the ratio of gross value added and GDP

production in total CDP was 0.35% in 2012

Figura 1. Productia de mobilier / Figure 1. Furniture production
Sursa: elaborata de autori/ Source: elaborated by the author

Consumul intermediar reprezinta valoarea bu-
nurilor si/sau a serviciilor (excluzand consumul de
capital fix), care sunt fie transformate, fie consumate
in totalitate in timpul procesului de productie.

Pentru inceputul anului 2013, in preturi cur-
ente, consumul intermediar al productiei de mobilier a
inregistrat o valoare de 758523 mii lei, conform
datelor BNS.

Consumul productiei de mobilier, in Republica
Moldova, a cunoscut o tendinta pozitiva, aceasta fiind
argumentatd de evolutia veniturilor din vanzari obti-
nute de companiile din aceasta industrie.

Intermediate consumption represents the value of
goods and/or services (excluding the consumption of
fixed capital) that are either transformed or totally
consumed during the production process.

For the beginning of 2013, in current prices,
intermediate consumption of furniture production
reached a value of MDL 758,523,000, according to
the NBS.

Consumption of furniture production in the
Republic of Moldova has experienced a positive trend,
it is argued by the evolution of the sales revenue
achieved by companies in this industry.

Venitul din vinziri/Sales in come

2010

2011

e il lei/thousand lei

Figura 2. Evolutia vanzarilor, milioane lei/ Figure 2. Sales evolution, million MDL
Sursa: elaborata de autori in baza datelor Biroului National de Statistica/
Source: elaborated by the author based on the data of the National Bureau of Statistics
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La nivelul economiei nationale, pentru peri-
oada 2010-2012, venitul véanzarilor intreprinderilor,
care activau pe teritoriul Republicii Moldova, a
evoluat de la 177503,2 milioane lei in 2010, la
211759,3 milioane lei Tn 2012.

Ponderea veniturilor obtinute de agentii eco-
nomici din industria mobilei a cunoscut o oscilatie
ciclica, fiind cauzata de faptul ca ponderea industriei
respective in economia nationald este una mai putin
semnificativa, cedand unor sectoare de baza. Totodata,
preferintele de consum ale populatiei sunt orientate
spre alte categorii de produse. Astfel, daca, in 2010,
ponderea vanzarilor efectuate din productia de
mobilier si alte activitati industriale a fost de 0,47%,
atunci, in 2011, a scazut semnificativ, fiind de 0,41%
§i, respectiv, cu o mica revigorare, de 0,42% in 2012.

in Republica Moldova existi, de fapt, doui
grupuri de cumparatori. Primul grup procurd doar
mobild de productiec germand sau italiana. Cel de-al
doilea grup face cumparaturi mai spontan, bazandu-se
pe mai multe criterii. Tn mare parte, cumparitorii din
cel de-al doilea grup se orienteaza spre mobila in serie
produsa in Belarus, Ucraina sau Rusia.

Conform unui studiu sociologic realizat in
cadrul proiectului USAID CEED II, in 2011, majori-
tatea potentialilor cumparatori se gandesc sa procure
mobild executatd la comanda. Totodatd, majoritatea
celor care deja au procurat mobild au optat pentru
mobila fabricata in serie. Cetdtenii moldoveni procurad
paturi nepliabile de 1,5 ori mai mult, decat paturi
pliante si aceasta in conditiile Th care paturile neplia-
bile, in R. Moldova, nu se produc deloc. De asemenea,
studiul denotd cd majoritatea producatorilor moldo-
veni de mobila sunt necunoscuti consumatorilor, iar n
cazul 1n care acestia din urma au auzit denumirea
firmei, habar nu au ce anume produce intreprinderea
respectiva. De mentionat ca, in cazul producatorilor de
mobild, Internetul nu este de mare folos pentru
cumpdratori, deoarece site-urile respective sunt foarte
modeste sau lipsesc cu desavarsire.

Cea mai populard mobild procuratd din
volumul de cumparaturi este destinatd sufrageriei
(salonului) — 50%; urmeazd mobila pentru dormitor
(35%), pentru bucatarie (32%), camera pentru copii
(13%), biroul de lucru (9%), camera de baie (5%).

Cat priveste preturile la mobila pentru salon,
cele mai mari investitii au fost facute in modelele de
paturi nepliabile. Astfel, un asemenea pat a costat, Tn
medie, 6000 de lei sau de doua ori mai mult, decat
sunt dispusi sa plateascd potentialii cumparatori.
Totodatd, cumparatorii intentioneaza sa aloce cei mai
multi bani pentru bibliotecd, al carei pret mediu atinge
8000 de lei. La polul opus, se afld mobila pentru
bucatarie in forma de ,L”. Cumparatorii recenti ai
acestei mobile au achitat circa 2500 de lei. Cei care
preconizeaza sa procure asemenea mobild sunt dispusi
sa plateasca circa 3000 de lei, In timp ce majoritatea
ofertelor se afla la nivelul de 1000-1500 de lei. Unii
cumpdratori au declarat chiar cd ar fi dispusi sa
plateasca pentru un pat, in medie, cu 1000 de lei mai
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At the level of national economy, for the period
2010-2012, the sales revenue of the enterprises that
operated on Moldovan territory, evolved from MDL
177503,2 million in 2010, to MDL 211759,3 million in
2012.

The share of revenues obtained by enterprises
from the furniture industry has experienced a cyclical
oscillation, caused by the fact that the share of that
industry in the national economy is a less significant
compared to some base sectors. At the same time,
consumption preferences of the population are directed
to other product categories. Thus, if in 2010 the share
of sales generated from the production of furniture and
other industrial activities was 0.47%, then, by 2011, it
has decreased significantly, comprising 0.41% and
with a small revival of 0.42% in 2012.

In the Republic of Moldova, there are actually
two groups of buyers. The first group buys only
German or Italian furniture. The second group makes
more spontaneous purchases, based on several criteria.
Mostly, the buyers from the second group are oriented
towards furniture series produced in Belarus, Ukraine
and Russia.

According to a sociological study, developed
within the USAID project CEEDII in 2012, most
potential buyers are thinking of buying custom-made
furniture. However, most of those who have already
purchased furniture, bought furniture manufactured in
series. Moldovans buy non-folding beds 1.5 times more
than folding ones. And that is while non-folding beds
are not produced at all in Moldova. Similarly, the study
shows that most Moldovan furniture manufacturers are
unknown to the consumers, and, if the last ones had
heard the name of the company, they have no idea what
exactly that firm produces. To be mentioned that in the
case of furniture manufacturers, Internet is not very
useful for buyers, because those sites are very modest
or are missing completely.

The most popular furniture out of the purchased
volume is intended for the living rooms — 50%; then
bedroom furniture (35%), kitchen (32%), children’s
room (13%), office (9%), bathroom (5%).

As regards the prices for living room furniture,
the largest investments were made in non-folding beds.
Such a bed costs on average MDL 6,000 or twice more,
than potential buyers are willing to pay. At the same
time, buyers intend to spend the most money for the
library, which reaches the average price of MDL 8,000.
On the opposite side is the kitchen furniture in “L”
shape. Recent buyers of this kind of furniture have paid
about MDL 2,500. Those who intend to buy such
furniture are also willing to pay about MDL 3,000,
while the majority of offers are at the level of MDL
1000-1500. Some buyers have even said they would be
willing to pay for a bed, on average, more than MDL
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mult, daca va exista garantie cd mecanismul va func-
tiona mai mult de un an de zile.

Potrivit acestui studiu, pe parcursul ultimelor
12 luni, au procurat mobild 61% dintre consumatori,
iar 55% intentioneazd sd cumpere mobild In urma-
toarele 6 luni [5].

Conform unui alt studiu, efectuat de Magenda
Consulting pe un esantion de aproximativ 900 de
respondenti, cel mai cunoscut brand de pe piatd este
,,Confort” (34%), fiind urmat de ,,Viitorul” (21%).

Confort

Viitoru

Creator lurie Bors 13

Stejaur Market 11

Polimobi 7

Anturaj 7

Ambianta 6

Atrika 6

Unic s

5 10

1,000, if there is the guarantee that the mechanism will
work more than one year.

According to this study, over the last 12 months
61% of consumers bought furniture and 55% intend to
buy furniture in the next 6 months [4].

According to another study, performed by
Magenta Consulting on a sample of about 900 respon-
dents, Confort is the most famous brand in the market
(34%), followed by the Viitorul (21%).

37
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Figura 3. Perceptia consumatorilor despre brandurile existente/
Figure 3. Consumer perception about the existing brands
Sursa: elaborata in baza datelor Magenda Consulting/
Source: elaborated based on the data of Magenta Consulting

O altd caracteristica a preferintelor de consum
este preferinta consumatorilor pentru tara de origine a
mobilei. Astfel, tocmai 54% dintre consumatori
considera ca mobila din China este de net calitate
inferioara. Pe de alta parte, mobila din Germania este
considerata de 77% dintre respondentii studiului ca
fiind de calitatea cea mai inaltd, fiind succedatd de
mobila din Italia, cu 72%.

Another characteristic of consumer preferences
is consumer preference for the furniture’s country of
origin. Thus, almost 54% of consumers consider furni-
ture from China having a lower quality.

On the other hand, German furniture is con-
sidered by 77% of survey respondents as being of the
highest quality, being preceded by the furniture from
Italy, with 72%.

|| scaitateinter | 2| 3| 4clitate superioars
8 35 39 33 100

Belarus

China 24
Germania 1 5
Italia 3 7
Moldova a 22
Polonia 11 20
Romania 4 16
Rusia 4 15
Ukraina 11 20
Altele 50 6

15 100
17 100

B 100

33 100
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42 39 100
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Figura 4. Perceptia consumatorilor privind provenienta mobilei/
Figure 4. Consumer perception for the furniture origin
Sursa: in baza datelor Magenda Consulting/ Source: based on the data of Magenta Consulting

Revista / Journal ,,ECONOMICA” nr. 4 (94) 2015



BUSINESS SI ADMINISTRARE / BUSINESS AND ADMINISTRATION

in contextul productiei de mobild, un progres
deosebit, Tnregistrat pe plan national, a fost crearea
Uniunii Producatorilor de Mobild. Uniunea Produca-
torilor de Mobild (UPM) este o asociatie de persoane
juridice, cu statut juridic de organizatie necomerciala,
neguvernamentald, independenta si apoliticd, consti-
tuitd in baza liberei asocieri §i egalitatii in drepturi.
UPM este creata in sprijinul companiilor autohtone de
mobild (produse din lemn, materie prima), importa-
toare de materie prima si produse din lemn, precum si
a sectoarelor adiacente sectorului de mobila. UPM are
drept scop promovarea concurentei loiale din sectorul
producerii mobilei la nivel local si international, dez-
voltarea colaborarii in cadrul comunitatii de business
in domeniul producerii mobilei din R. Moldova,
incurajarea investitiilor in domeniul respectiv, imbu-
natatirea abilitatilor de business din cadrul acestui
sector, colaborarea cu organele statului pentru a
imbunatati perspectivele sectorului producerii de
mobild. La nivel de ramura, UPM este unica asociatie
de acest gen in Republica Moldova si cuprinde socie-
tati comerciale si companii membre ce realizeazd mai
mult de 70% din productia de mobila locala. [1]

Conform statutului sau, Uniunea are drept scop
promovarea concurentei loiale din sectorul producerii
mobilei la nivel local si international, dezvoltarea
colaborarii in cadrul comunitatii de business in dome-
niul producerii mobilei din R. Moldova, ncurajarea
investitiilor In domeniul respectiv, imbunatatirea abili-
tatilor de business din cadrul acestui sector, colabo-
rarea cu organele statului pentru a imbunitati perspec-
tivele sectorului producerii de mobila.

Uniunea 1si propune sa-si desfasoare activitatea
pentru atingerea urmatoarelor obiective:

e Dezvoltarea profilului si imaginii industriei
producatoare de mobilda din R. Moldova, atat
pe piata internd, cat si pe cea internationald;

e Sporirea nivelului de cooperare si colaborare
intre membrii comunitatii de business in
domeniul producerii i comercializarii mobilei,
in limitele prevazute de lege;

e Colaborarea cu autoritatile publice in vederea
imbunatatirii mediului de afaceri, cadrului legis-
lativ si perspectivelor generale ale sectorului;

e Contribuirea la dezvoltarea abilitatilor profe-
sionale si de management in cadrul compa-
niilor din sectorul producerii mobilei;

e Imbunitatirea tuturor aspectelor oportunitatilor
de investitie pentru intreprinderile din dome-
niul producerii mobilei.

Totodatd, pentru realizarea obiectivelor, Uniu-
nea va include, dar nu se va limita numai la acesta, un
set de activitati:

» reprezentarea, promovarea, sustinerea i
apararea intereselor comune economice, teh-
nice si juridice ale membrilor sii, in confor-
mitate cu legea si prezentul statut;
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In the context of furniture production, a great,
nationally registered progress has been the creation of
the Union of furniture manufacturers. The Union of
Furniture Manufacturers (UFM) is a union of enter-
prises with a juridical status of non-commercial, non-
governmental, independent and apolitical organization,
established on the basis of free association and equal
rights. UFM has been created for the benefit local
furniture producers, wood products and raw materials,
importers of raw materials and wooden products, as
well as adjoining furniture sectors. UFM aims at pro-
moting fair competition in the sector of local and inter-
national furniture production, developing the coopera-
tion within the business community in the furniture
production domain of Moldova, encouraging invest-
ments in the field, improving business skills in the sec-
tor, cooperating with state bodies in order to improve
the prospects for the furniture production sector. At
branch level, UFM is the only association of this type
in Moldova and includes commercial companies and
member companies that perform more than 70% of the
local furniture production [1].

According to its charter, the Union aims at pro-
moting fair competition in the sector of local and
international furniture production, developing the
cooperation within the business community in the fur-
niture production domain from Moldova, encouraging
investments in the field, improving business skills in
the sector, cooperating with state bodies to improve the
prospects for the furniture production sector.

The Union aims at developing actions in order to
achieve the following objectives:

e To develop the profile and image of the furniture
industry of Moldova, both on domestic and
international markets.

e To increase cooperation and collaboration level
between members of the business community in
the domain of production and sale of furniture
within the limits provided by law.

e To collaborate with the public authorities in
order to improve the business environment, the
legal framework and general prospects of the
sector.

e To contribute to the development of professional
and management skills within the companies
from the furniture production sector.

e To improve all aspects of investment oppor-
tunities for enterprises in the domain of furniture
production.

At the same time, to achieve those objectives, the
Union will cover, but will not be limited, to a set of
activities:

> representing, promoting, supporting and defen-
ding the common economic, technical and
juridical interests of its members in accordance
with the law and the present charter;

» supporting, according to the law, the full free-
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> sustinerea, in conformitate cu legislatia in
vigoare, a deplinei libertati de actiune in promo-
varea programelor de dezvoltare ale membrilor;

» promovarea unei concurente loiale in activitatea
economica si in relatiile dintre membrii sai;

» participarea la initierea, elaborarea §i promo-
varea programelor, a cadrului legislativ cores-
punzator sau reglementarilor necesare pentru
restructurarea sau dezvoltarea eficienta si fia-
bila in domeniul producerii mobilei;

> asigurarea membrilor sdi cu informatii utile,
facilitarea relatiilor dintre acestia, precum si a
relatiilor cu alte organizatii;

» promovarea interesului social privind dezvol-
tarea industriei mobilei;

» prestarea serviciilor de consultantd si asistenta
de specialitate. [2]

La momentul actual, din cadrul Uniunii Produ-
catorilor de Mobild fac parte 16 companii, care sunt
printre liderii industriei mobilei din Republica Moldova,
dintre care opt (SRL ,,Anturaj-Nou”; SRL ,,Tiara-Prim”;
FPC ,,Confort” SRL; SRL ,,Crinela”; SRL ,,Mezanin-V”;
SRL ,,Panmobili”’; SA ,Stejaur”; SRL ,,Mobigrup
Anturaj”) figureaza si ca fondatori [3], vezi tabelul 1.

dom to act in promoting development programs
of the members;

> promoting fair competition in economic activity
and the relations between its members;

> taking part in the initiation, elaboration and
promotion of programs, of corresponding legis-
lative framework or of the necessary regulations
for a reliable and efficient development or res-
tructuring in the domain of furniture production;

» providing its members with useful information,
facilitating the relations between them, well as
the relationship with other organizations;

» promoting the social interest concerning the
development of furniture industry;

> providing consulting services and specialized

assistance [1].

Currently, the Union of Furniture Manufacturers
comprises 16 companies that are among the leaders of
furniture industry in Moldova, of which eight com-
panies (LLC “Anturaj-Nou”, LLC “Tiara-Prim”, FPC
“Confort” LLC, LLC “Crinela”, LLC “Mezanin-V”,
LLC “Panmobili”, JSC “Stejaur”, LLC “Mobigrup
Anturaj”) appear as founders, table 1 [3].

Tabelul 1/ Table 1

Nomenclatorul companiilor din industria nationali a mobilei/
The Nomenclature of Leading Companies in the National Furniture Industry

Nr. Producitorii nationali de mobili, membri ai Uniunii p Fonqatof al Uniunii -
< . crx q . roducatorilor de Mobila
crt./ _ Produca_torllor de Mobila din Republica Moldova/ din Republica Moldova/ Founder
No. | National furnltu_re manufac_turers, members of the Moldovan of the Moldovan Union
Union of Furniture Manufacturers .
of Furniture Manufacturers
1. Salonul de mobila ,,Adorama”
2. »~<Ambianta” denumirea juridica ,,Anturaj-Nou” SRL *
3. |.Mobigrup Anturaj” SRL *
4, FPC ,,Confort” SRL *
5. SC ,,Creator Tu. Bors” SRL
6. ,»Crinela” SRL *
7. |,Damashkan”
8. |.,Ergolemn” SRL
9. »Mezanin-V” SRL *
10. |,,Lamacces” SRL
11. |,Panmobili” SRL *
12. |,,Polimobil” SRL
13. |FPC ,Stejaur” SA *
14. |,Sunset” SRL
15. |, Tiara-Prim” SRL *
16. |, Tronex-Com”

Sursa: elaborat de autori in baza datelor oferite de Uniunea Producatorilor de Mobila din Republica Moldova/
Source: elaborated by the author based on data provided by Moldovan Union of Furniture Manufacturers
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Concluzii. Rezultatele analizelor efectuate n
aceasta lucrare au reliefat o serie de probleme pe care
le intdmpind producdtorii de mobild, dar important
este faptul cd industria mobilei evolueazad concomitent
cu evolutia cerintelor consumatorului pentru o mobila
elegantd, executata calitativ, din materiale durabile.

In acest spirit, creatorii de mobila, prin expozi-
tiile deschise 1n cadrul Mobimallului, Saloanelor, Case-
lor de mobila, cultiva cetatenilor din Republica Moldova
gustul pentru interioare moderne si originale. Astfel,
sperdm, ca si In continuare jucatorii principali pe piata
mobilei din tara noastra sa adapteze modelele de mobila
straduindu-se, in acelasi timp, sd mentind un raport
calitate-pret cat mai competitiv; sa-si creeze avantaje, n
special, prin strategii de crestere a calitatii si dominatie
prin cost; astfel, faicand fatd presiunilor concurentiale
ale firmelor de peste hotare, cum ar fi cele din China,
Ucraina, Rusia, Belarus, Turcia, Franta, Italia.

Conclusions. The results of the analysis per-
formed in this work highlighted a number of problems
faced by furniture manufacturers. However, the impor-
tant thing is that the furniture industry is evolving
simultaneously with the evolution of consumer demands
for elegant and qualitatively executed made of durable
materials furniture.

The exhibitions opened at “Mobimall”, various
Furniture Showrooms; aim at cultivating in Moldovan
citizens the taste for modern and original interiors. So
we hope that the main players on the furniture market
in our country, will continue to adapt the models of
furniture to the needs, requirements and possibilities of
the clients, at the same time striving to maintain a very
competitive quality-price ratio; building advantages, in
particular through quality increasing and domination
through cost strategies; in such a way, facing the
competitive pressures of firms from abroad, such as
China, Ukraine, Russia, Belarus, Turkey, France, Italy.
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