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Abstract. Tourism as one of the priority areas of the national economy requires modern forms and mechanisms of
service: the use of innovative processes in the tourism sector can improve the development of tourism: this is the use of
computer technology, and modern ways of booking and selection of tours, innovations in marketing strategy - all this can
improve the position of the Republic of Moldova in this direction.

The relevance of the research topic lies in the fact that the national management system is acquiring a decisive importance
in the development of the tourism industry in Moldova. This is predetermined by the fact that the tourism sector, like any
regional functional economic environment, exists and operates in conditions of active interaction with the public
environment. The basis for the regulation of tourism in Moldova is the Law "On the Organization and Implementation of
Tourism Activities" (No. 352-XVI of November 24, 2006), which regulates state policy in the field of tourism, the
organization and promotion of tourism activities in the country, the rights and obligations of tourists, issues their
insurance and safety, economic activities in the field of tourism, international activities, issues of the creation and
functioning of national tourist zones, as well as professional training in the field of tourism.
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O6ocTpeHre PKOHOMHUYECKOTO CONEPHUYECTBA HA MEXKAYHApOAHBIX PBIHKAX, BO3pAacTaHUE
3HAYEeHUs TOBBIICHUS PETHOHAIBHOW KOHKYPEHTOCIIOCOOHOCTH TpeOyloT Oojiee aKTUBHOU
JESITEJIbHOCTH B HAIIPaBJIIEHUU Pa3BUTHS CTPATErMYECKUX MEXaHU3MOB YIIPaBICHHsI UHHOBALIMOHHOM
NesITeAbHOCThIO0. JIIi TakoW JMHAMUYHOM OTpaciu Kak Typu3M HEOOXOJIUMO KOMIUIEKCHOE
CTpaTEeTHYECKOE YIpaBleHHE Ha 0a3e 3aKOHOB, KOHIICTINH, TOJIUTHK, CTPATETUH, TAKTHK, KaK Ha
MEXIyHapOJAHOM, TaK M Ha YPOBHE KOHKPETHOI'O rocyAapcTaa. 7]

EBpomneiickass uHTerpauus SBISIETCS OCHOBOIIOJATalOUIMM TpeOOBaHUEM BHYTPEHHEH U
BHeIHel nonutuku Pecniy6nuku MongoBa. EBponelickast ”HTerpalusi 03HayaeT, B IEPBYIO OUYepeib,
BHYTPCHHHE TIO3UTHBHBIC TIpeoOpa3oBaHMs CTpaHbl. [IpaBUTENLCTBO CTAaBUT CBOEW 3amavei
MIPUIIOKEHHE LIEJIEHANPABICHHBIX YCHIINN I IPOABMKEHUS pedopM, TpeOyeMbIX Kak 0OLIECTBOM,
TaK U MEXKIYHAPOJIHBIM COOOIIECTBOM, B 0OJACTH JHOepaM3aIiii dKOHOMHKH, O0eCIeUCHHS
cBOOOJBI CPEACTB MAaccoBOM HHGpOpMalMH, HE3aBUCUMOCTH CyAeOHOH cucTeMbl — B cdepax,
MMEIOIUX KU3HEHHO BA)KHOE 3HAU€HUE JJIsl €BPOIEHCKON MHTerpauuu rocynapcraa. [IpaBunbHas
CTpaTerus rocyapcTBa, HalpaBJIeHHas HA Pa3BUTUS TypU3Ma - IOMOXKET YBEIMYHUTh TIOTOK TYpUCTOB
B CTPaHy M clienaTh ee 0osee MpuBIeKaTeabHOM. [7]

MHHOBAIIMOHHBIE MPOLIECCH — HEOTHEMIIEMOE YCIIOBHE Pa3BUTHS TypU3Ma.

B MonioBe npucyTCTBYET MHOKECTBO TYPUCTHYECKHX areHTCTB, CITYKO 110 MPEI0CTABICHHUIO
TPAaHCHOPTA U T.J., U K¥KA0€ U3 HUX CTPEMHUTCS BBECTH Ha PHIHOK UTO-TO HOBOE, YTO-TO YETO HET Y
JIpYTUX, MyTEM YCOBEPILIEHCTBOBAHMS YCIyT, KauecTBa, MyTEM CKUJOK, U Ha PBIHKE BO3HUKAET
310poBasi KOHKypeHuus. [8]

B TypuctuueckoM Ou3HEce MHHOBALIMOHHBIA ITMKJI HAYMHAETCS C MOMEHTA BO3HUKHOBEHUS
uaen o0 OTKPHITMHM HOBOI'O HaNpaBJICHUS MOE3]I0K, CO3JaHHUs HOBOIO MPOAYKTa (MJIM BHECEHUS
W3MEHEHUH B CYIIECTBYIOIIM), pa3palaThIBacTCd M OIpEAEseTcs lieleBasl HalpaBJIEHHOCTb
INpOAyKTa C OpHUEHTAlMel Ha ONpEJeNIeHHOrO MOTpeOuTelNs, NpPUMEPHOE HAIMOJHEHHE
TYpPUCTHUYECKOTO MPOIYKTA.

[Tocne popmupoBanus uaeu OyyLero NpoayKTa H3y4aroTcsi BO3MOKHOCTH pealln3aliuy uaeu
Ha MpaKTUKE, OCYLIECTBIIAIOTCS MOUCK M OTOOp MOCTAaBIIMKOB W IAPTHEPOB, IUIAHUPOBAHME
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OCHOBHBIX U JOMOJHHUTEIBHBIX YCIYT, TPAHCIOPTUPOBKH, MEIUIIUHCKOTO CTPaxOBAaHHUS,
MpeaBapUTeNIbHAs SKOHOMUYECKAast U IIEHOBasl MPOpadoTKa.

Crneayromum 3TarioM WHHOBAIIMOHHOTO IHKIIA SBISETCS KOMIUIEKC MEp, HalpaBICHHBIX Ha
MPOJABIDKEHHE JAHHOTO TYPHCTHYECKOTO MPOIYKTa W BHEAPEHHE €r0 Ha PHIHOK, PEaTH3alui0 U
KOMMEPIHATU3aINI0 (MIPOBEICHNE PEKIAMHBIX aKIIUH, TPSIMON MAPKETHUHT, CTUMYJIHPOBAHHE COBITA,
Ma0IMK PUJICHIIH3 | T.1.).

VHHOBAIIMOHHBIN IMKJT 3aKaHYMBAETCS, KOTJa APYTHe CyOBEKTHl TYPHUCTHUECKOTO PHIHKA
HAYMHAIOT B CBOCH JIESITETLHOCTH aKTUBHO IPUMEHSTH 3Ty UHHOBAIIHIO.

OO0s13aTeNbHO HYKHO 3aMETUTh, YTO B TypHU3ME Ba)KHO CHHEPreTUYECKOE B3aUMOJICHCTBUE
pa3IMYHBIX CTPYKTYP — MECTHBIX OPTaHOB BJIACTH, PYKOBOJICTBA CTPAHbI, TYPHUCTUYCCKAX KOMITaHUH,
TYpPUCTUYECKHX OIEpPAaTOPOB, COOCTBEHHHUKOB OTelled U KypopTOB. TONBKO KOMILIEKCHBIC
CKOOPJIMHUPOBAHHBIC JICHCTBUSI CHOCOOHBI JaTh OIIYTUMBIA TMOJOXHUTEIbHBIN 3(dekr mis ero
pa3BuTtus. [6]

B 3akimo4eHMHM MOXHO OTMETHTh, YTO B MHUpPE YINpaBJIICHUE TYPUCTHYECKOW WHIyCTpPHEH
(pa3merieHue, MUTAHUE, TPAHCIIOPT, pPa3BicueHUs, OAHKOBCKas M CTpaxoBas cdepa U Jp.) BCe B
OO0JIBbIIIel Mepe UCTIOIh3YEeT COBPEMEHHBIC MHHOBAIIMOHHBIC MEXaHU3MbI M METOJIbI MEHE/DKMCHTA 1
BO3MOXHOCTH TIOBBIIICHHSI KOHKYPEHTOCIIOCOOHOCTH HAaXOISATCS B HETOCPEACTBEHHON 3aBUCUMOCTH
OT perieHust mpo0IeM 0 MHHOBAIIMOHHOM ACSTEIHLHOCTH B IAHHOM OTpaciu. [2]
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