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Aparitia notiunii de lobby in arealul eco-
nomico-politic al Republicii Moldova a fost sim-
tita, preponderent, in ultimii 10 ani, cu toate ca
odati cu declararea independentei statale. Tn
acest context, constatam actualitatea tematicii
lobbysmului ca element de cercetare stiinfifica.
Scopul lucrarii il constituie identificarea abor-
darii teoretice si practice a notiunii de lobby.
Lucrarea prezinta evolutia in timp a notiunii §i
analizeaza tipurile directe si indirecte de lobby.
Metodele de cercetare utilizate, precum metoda
analitica, comparativa si sinteza, au drept scop
prefigurarea unui cadru larg de utilizare a
conceptului dat in Republica Moldova. Rezulta-
tele scontate fac diferenta intre termenul de
lobby si alte actiuni specifice, precum traficul de
influenta si coruptia. Aceasta analiza a dife-
rentierilor va contribui la o infelegere mai buna
a notiunii de lobby.

Cuvinte-cheie: lobby, activitati de lobby,
afacere, influenya, coruptie.
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Introducere

Termenul de lobby, in general, pentru teo-
ria si practica autohtona, este relativ nou, desi, la
nivel international, dispune de o istorie de apro-
ximativ jumatate de mileniu.

Activitatea de lobby trebuie inteleasa ca
fiind o modalitate transparentd de influentare a
deciziilor legislative si executive prin actiuni, care
au scopul de a sustine drepturi si interese legitime
in promovarea, adoptarea, modificarea sau
abrogarea unor decizii §i acte normative de catre
autoritatile si institutiile publice. Prin lobbying se
intelege activitatea unui grup (sau unei persoane),
care incearcd sd determine puterea legislativa sau
executiva sa adopte o pozitie sau sa ia o decizie,
care sa serveasca interesele legitime ale
respectivului grup. Dintr-un alt punct de vedere,
lobbying-ul constituie un mecanism, prin care se
mentine legatura dintre alegatori si alesii lor, pe
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The emergence of the notion of lobbying in
the economic-political area of the Republic of
Moldova has been felt predominantly during
the last 10 years, although this activity has roots
based on the declaration of state independence.
In this context we ascertain the topicality of
the theme of lobbyism as an element of scienti-
fic research. The paper aims at defining the
theoretical and conceptual approach of the
notion of lobby. It presents its evolution and ana-
lyses the direct and indirect types of lobby. The
used methods as analysis, synthesis, comparison,
etc. intend to present a wide general frame of
the use of this notion, in the Republic of Moldova.
The expected results tend to make a delimita-
tion of lobby from other specific actions as in-
fluence traffic and corruption. This differen-
tiation will contribute to a better understanding
of the lobby concept.
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Introduction

The term lobby, generally speaking, is re-
latively new for domestic theory and practice,
although internationally it is one with a history of
nearly half a millennium.

Lobbying should be understood as the
transparent way of influencing legislative and
executive decisions through actions aimed at
upholding legitimate rights and interests in pro-
moting, adopting, modifying or abrogating deci-
sions and normative acts by public authorities
and institutions. Lobbying means the activity of a
group (or person) that seeks to determine the
legislative or executive power to adopt a position
or to make a decision that serves the legitimate
interests of that group. From another point of
view, lobbying is a mechanism through which the
bond between voters and their elected represen-
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durata mandatului acestora din urma. Activitatea
de lobby presupune o serie de contacte cu
conducdtori sau reprezentanti ai autoritatilor sau
institutiilor publice In vederea promovarii sau
respingerii anumitor legi sau reglementari. In
Republica Moldova, exista lobby-ul, dar modul
lui de manifestare poate fi catalogat drept primitiv
si este un proces ce trebuie perfectat in cores-
pundere cu bunele practici internationale, in
scopul promovarii intereselor economice natio-
nale si al sporirii bundstarii populatiei.

Metode aplicate

La elaborarea articolului, autorul a recurs
la studiul literaturii si la prezentarea sintezei
rezultatelor acestuia, analiza cercetarilor in do-
meniu pentru formularea argumentarii teoretice,
aplicarii metodei de comparatie in procesul de
realizare a propriilor viziuni. Suportul informa-
tional 1l constituie literatura de specialitate n
domeniul managementului. La baza fundamen-
tarii teoretice, au stat astfel de metode, ca: analiza,
sinteza, argumentarea, comparatia si deductia.

Rezultate si discutii

Specialistii romani Mihaileanu Liviu si
Horja Aurelian, coautorii lucrarii ,,Reglemen-
tarea activitatii de lobby in anticamera influen-
tei”, relateaza ca, din punct de vedere istoric,
termenul ,,lobby” isi are originea in germanica
veche prin cuvantul louba (hol, acoperis), care,
mai apoi, a fost derivat in latina medievald in
laubia, lobia insemnand alee acoperitd a unei
manastiri (anul 1553) [1].

Intelesul de hol sau intrare larga intr-0
cladire publica l-a cépatat In 1640, iar sensul
politic, aplicat la cei care incearca sa influenteze
legislatia, este atestat in anul 1808, in Oxford
English Dictionary, referindu-se la coridoarele
British House of Commons sau, dupa alte surse,
la holul hotelului Willard, unde persoanele inte-
resate sau reprezentantii grupurilor de interese i
abordau pe membrii legislativului cu scopul de
a-i convinge sa pledeze in favoarea anumitor
masuri. Deoarece, in trecut, legislatorii nu dis-
puneau de birouri proprii, holurile si antica-
merele erau cele mai potrivite locuri pentru dis-
cutii rapide despre oportunitatea unei legi sau
despre modificarea alteia. Verbul ,,to lobby” a
fost atestat, pentru prima datd in 1850, iar
cuvantul ,,lobbyst” in 1863 [2].

Autorul Natalia Galanton mentioneaza ca
»Fenomenul de lobby are o istorie veche — de pil-
da, era cunoscut grecilor sau romanilor, care fa-
ceau schimburi de informatii politice in afara aulei
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tatives is maintained during their term of office.
Lobbying involves a series of contacts with
leaders or representatives of public authorities or
institutions to promote or reject certain laws or
regulations. In the Republic of Moldova there is a
lobby, but its mode of manifestation can be
catalogued as primitive, a process that must be
perfected in accordance with good international
practices, in order to promote national economic
interests and enhance the well-being of the
population.

Applied methods

The methods used by the author of the
article are the study of literature and presentation
of the synthesis of its results, the analysis of the
researches in the field to formulate the theoretical
argumentation, the application of the compari-
son method in the process of realizing his own
visions. The informational support is the specia-
lized literature in the field of management. At the
base of the theoretical foundation were used
methods such as: analysis, synthesis, argumenta-
tion, comparison and deduction.

Results and discussions

Romanian specialists L. Mihaileanu and
A. Horja, co-authors of the paper “Regulation of
Lobby activity in the anteroom of influence”
mentions that historically, the term “lobby” has
its origin in the ancient Germanic as the word
louba (lobby, roof) which was later derived in
medieval Latin laubia, lobia meaning the covered
driveway of a monastery (1553) [1].

The meaning of lobby or wide entrance to
a public building is known since 1640 and the
political sense applied to those who try to
influence legislation is attested in 1808 in the
Oxford English Dictionary referring to the
corridors of the British House of Commons or by
other sources — the lobby of Willard hotel where
stakeholders or their representatives approached
the legislators in order to advocate certain mea-
sures. As in the past legislators did not have their
own offices, lobbies and secretaries were the best
places for quick discussion about the appropria-
teness of a law or changing another. The verb “to
lobby” was first certified in 1850, and the word
“lobbyist” in 1863 [2].

The author Natalia Galanton mentions
“The lobby phenomenon has a long history — for
instance, it was known to Greeks or Romans who
were exchanging political information outside the
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Senatului”. Originea termenului: in latina medieva-
13, ,,laubia” insemna ,,loja”, ,,portic” [3, p.39-44].

Desi Dictionarul explicativ al limbii romane
(DEX-1998) defineste termenul ,,lobby” ca fiind
»grup de persoane care influenteaza, din afara,
hotararile unui parlament” [2], totusi, Horja
Aurelian sustine ca formularea este incorecta,
deoarece activitatea de lobby este o tentativa de
influentare, si nu o actiune cu finalitate destinata
[1]. Cu alte cuvinte, inseamna ca nu orice acti-
vitate de lobby realizata va avea si efectul dorit de
o parte sau alta dintre cei implicati. In plus,
autorul sustine ca exista diverse grupuri, deseori,
cu vederi contrare, care fac lobby pentru o
anumita cauza, ceea ce inseamna ca este o impo-
sibilitate ca toti sd influenteze asa cum vor ei
legile — doar pentru ca intentioneaza acest lucru.

Pe de o parte, Enciclopedia libera Wiki-
pedia defineste conceptul de lobby, in general,
ca fiind o activitate ce se referda la influentarea
legitimd a deciziilor politice, prin activitati de
comunicare realizate in mod profesionist, care
implica expertiza legislativa, tehnici discursive
si abilitati strategice [4]. Pe de alta parte, dic-
tionarul Merriam-Webster defineste lobby-ul
astfel: ,,un grup organizat de oameni care lu-
creazd Tmpreund pentru a influenta deciziile
guvernamentale ce se refera la o anumita indus-
trie, problema etc.” [5].

Dictionarul electronic Dexonline (ref.
DEX-2009) prezinta lobby-ul ca fiind un cuvant
englez [I6bi] ce semnifica ,,un grup de persoane,
care influenteazd in parlament, in guvern etc.,
adoptarea unor hotarari; grup de presiune (poli-
tica, diplomatica etc.)” [6].

Prin lobbying, autorul roman Irimies C.
intelege activitatea unui grup (sau a unei persoane),
care incearca sd determine puterea legislativd sau
executiva sa adopte o pozitie sau sa ia o decizie
care sa serveasca interesele legitime ale res-
pectivului grup [7]. Totodatd, autorul analizeaza
lobbying-ul ca fiind o activitate, prin care si
factorii decizionali — parlamentarii, reprezentantii
administratiei publice centrale si locale etc., ar
putea beneficia de expertiza unor specialisti in
diferite domenii, prin intermediul acestor grupuri.

Natalia Vinogradova, cercetator stiinific
autohton, analizeaza lobby-ul ca pe o forma de
realizare a parteneriatului social prin intermediul
cdreia are loc interactiunea mediului de afaceri, a
organizatiilor non-guvernamentale i a autorita-
tilor in scopul rectificarii politicii promovate,
care are loc in Republica Moldova, dar care nu
este reflectata in legislatie [8, p.731].

El—

Senate Aula”. It is worth mentioning the origin of
the term: in medieval Latin, laubia had the
meaning of “lodge”, “port” [3, p.39-44].

Although, the Explanatory Dictionary of
the Romanian Language (DEX-1998), defines
“lobby” as “a group of people who influences
from outside the decisions of a parliament” [2],
however A. Horja claims that this form is incur-
rect because lobbying is an attempt to influence
and not a purposeful predestined action [1]. In
other words it means that any lobby action may
not have the desired effect for one or another
party of those involved. In addition, the author
argues that there are various groups, often with
contrary views that lobby for a specific case,
which means that it is impossible for all to
influence the laws as they want just because they
intend to do so.

On the one hand, the free encyclopaedia
Wikipedia defines lobby as an activity generally
referring to the legitimate influence on political
decisions through carried out professional com-
munication activities, involving legislative exper-
tise, strategic skills and discursive techniques
[4]. On the other hand, Merriam-Webster diction-
nary defines lobby “as an organized group of
people working together to influence government
decisions that refer to a particular industry,
problem, etc.” [5].

Electronic dictionary Dexonline (ref. DEX-
2009) presents lobby as an English word [l6bi]
that signifies “a group of people who influence
in parliament, the government etc. adoption of
decisions; pressure group (political, diplomatic,
etc.)” [6].

Through lobbying, Romanian author Iri-
mies C. means the activity of a group (or person)
which attempts to determine the legislative or
executive to take a position or make a decision
that serves the interests of that group [7]. Also,
the author analyses lobbying as an activity
through which policymakers — the parliamen-
tarians, representatives of central and local public
administration etc. might benefit from the exper-
tise of specialists in different fields, through
these groups.

Author Natalia Vinogradova analyses lobby
as an embodiment of social partnership through
which occurs the interaction of business, the
NGOs and the authorities to rectify 'policy, which
takes place in the Republic of Moldova, but is not
reflected in legislation [8, p.731].

Revista / Journal ,,ECONOMICA” nr.4 (110) 2019



BUSINESS ST ADMINISTRARE / BUSINESS AND ADMINISTRATION

Aceste activitati de lobby pot include
promovarea diferitelor initiative in structurile
autoritatilor, ce pot proveni atat de la organiza-
tiille comerciale, cat si de la cele necomerciale,
dar pot urmari atat interese private, cat si inte-
rese sociale.

Conform specialistului Trosin P., lobby-ul
include ,,activitati care cer decidentilor politici
sa adopte o pozitie fixd pe un segment specific al
legislatiei sau care cere altora sa solicite acelasi
lucru. Prin contrast, in limbajul comun, definitia
lobby-ului include, de obicei, orice discutie a
problemelor cu factorii de decizie” [9, p.156].

Cu toate ca, prin esenfa sa, activitatea de
lobby, Tn general, constituie o activitate ce se
incadreaza in campul legal, adesea aceastd notiune
se utilizeaza cu sensul de rea practicd sau chiar
este asociatd traficului de influenta si avand, in
special, aspecte negativiste. Tn acest sens, sustinem
opinia cercetatorului Vass A., conform careia
notiunile de trafic de influentd, lobby-ul si advo-
cacy-ul, reprezinta trei actiuni distincte [10, p.48].

Astfel, traficul de influentd implica con-
ditionarea cu o remuneratiec a unei solicitari, a
unei primiri sau a unui accept de ofertd sau
promisiune. Indiferent dacad influenta este ori nu
exercitatd sau dacd genereazd ori nu rezultatul
dorit, manipularea sau traficul de influentd sunt
sanctionabile penal. Orice activitate de sensibi-
lizare a opiniei publice si a factorilor de decizie
cu privire la actiuni sau hotarari care afecteaza
direct vietile oamenilor, a societatii, in ansamblul
sau, poate fi privita ca advocacy. Practica lobby-
ului are ca finalitate influentarea efectiva a
deciziei guvernamentale si nu doar pe cea de
sensibilizare. Asadar, advocacy-ul este 0 compo-
nentd permanentd a lobby-ului, Insa cea dintai nu
implica, Tn mod obligatoriu, si actiunea de lobby.

Prin urmare, datoritd rolului pozitiv pe
care 1l poate avea lobby-ul Tn dinamizarea
interactiunii dintre diverse organizatii private si
publice, consideram ca, pentru o bund dezvoltare
si functionare eficienti a mecanismului de
lobby, este necesara definitivarea si delimitarea
cadrului legal pertinent si, in primul rand, prin
adoptarea unei legi a lobby-ului, idee dezvoltata
de mai multi specialisti in domeniu [10].

Activitatea de lobby presupune o serie de
contacte cu conducdtori sau reprezentanti ai
autoritatilor sau institutiilor publice in vederea pro-
movarii sau respingerii anumitor legi sau regle-
mentiri. Exista doud modalititi de a face lobby. In
tabelul 1, prezentam tipurile de lobby [8].
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These lobbying activities may include the
promotion of various initiatives in the structures
of authority that can come both from commercial
organizations and from the non-commercial and
watch both private interests and social interests.

According specialist Trosin P., lobby in-
cludes *activities that require policymakers to
take a fixed position on a specific segment of
legislation, or ask others to seek the same thing.
By contrast, in common usage, the definition of
lobbying usually includes any discussion of the
issues with decision makers” [9, p.156].

Although by its essence the lobby activity
falls into the legal field, this notion is often used
with regard to bad practice or even is associated
with trafficking influence having in particular
negative aspects. In this regard, we support the
author's opinion A. Vass, that notions of traffic of
influence, lobbying and advocacy represent three
distinct actions [10, p.48].

Thus, influence peddling involves condi-
tional remuneration of a request, a receipt or
accept the offer or promise. Whether the in-
fluence is exerted or not or whether it provides or
not the desired result, manipulation or trading in
influence is legally punishable. Any activity to
raise public awareness and decision makers on
actions or decisions that directly affect people's
lives and society as a whole can be seen as advo-
cacy. Lobbying practice aims at the effective
influence of government decision and not just
raising awareness. So, advocacy is a permanent
component of the lobby, but the former does not
necessarily entail the lobbying.

Therefore, given the positive role that
lobby can play in stimulating interaction between
various private and public organizations, we
believe that for a good development and efficient
operation of the mechanism of lobbying is ne-
cessary the completion and defining the pertinent
legal framework and primarily through a law on
lobbying, an idea developed by several specia-
lists [10].

Lobbying involves a number of contacts
with leaders or representatives of public autho-
rities and institutions to promote or reject cer-
tain laws or regulations. There are two ways in
which lobby can be done. The following table
presents the types of lobby [8].
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Tabelul 1/Table 1

Tipuri de lobby/ Types of lobby

Lobby direct (face to face)/
Direct lobby (face to face)

Lobby indirect/ Indirect lobby

Conversatie telefonici — politetea insotita de
explicatii simple si la obiect pot fi foarte eficiente./
Telephone conversation — politeness accompanied by
simple explanations and to the point can be very
effective.

Campanii media — mass-media poate manifesta o
influentd puternicd asupra publicului-finta, utilizand
comunicate de presd, evenimente media speciale,
articole, care sa scoatd in evidenta pozitia si punctul de
vedere al celui care a initiat campania./ Media campaigns
— the media can have a strong influence on the target
audience by using press releases, media special events,
articles that highlight the position and point of view of
one who initiated the campaign.

Mesaje scrise (fax, scrisori etc.) — invita la o abordare
mai atentd a problemei In cauza §i are ca avantaj
faptul cd nu cere raspuns imediat./ Written posts (fax,
letters etc.) — calls for a more careful approach to the
matter and has the advantage that does not require
immediate response.

Alte organizatii — third parties, care sa sprijine punctul de
vedere exprimat (asociatii, organizatii, partide politice)./
Other organizations — third parties which support the
view expressed (associations, organizations, political
parties).

Scrisori cu destinatar (individual) — o scrisoare
concisa poate fi adresatd mai multor persoane ce au
legatura cu problema abordata, amprenta personald —
semndtura trebuie sa fie obligatoriu de mana./ Letters
recipient (individual) — a concise letter may be
addressed to several persons linked to the problem
addressed, personal touch — signature should be
mandatory by hand.

Sursa: elaborat de autor/Source: elaborated by the autor

Traficul de influentd presupune pretinde-
rea, primirea ori acceptarea promisiunii de bani
sau alte foloase, direct sau indirect, pentru sine
sau pentru o tertd persoana, savarsita de citre o
persoana care are influenta sau lasa sa se creada
ca are influenta asupra unui functionar public si
care promite ca il va determina pe acesta sa
indeplineascd, sd nu indeplineasca, sa urgenteze
ori sd intarzie indeplinirea unui act ce intrd in
indatoririle sale de serviciu sau sa indeplineasca
un act contrar acestor indatoriri [11].

Traficul de influenta se pedepseste cu pri-
varea de libertate pe un termen de la 2 la 7 ani.
Banii, valorile sau orice alte bunuri primite sunt
supuse confiscarii, iar cand acestea nu se mai
gasesc, se dispune confiscarea prin echivalent.

Un studiu, realizat de Sunlight Founda-
tion, a aratat ca firmele americane, care inves-
tesc in lobby, in mod proportional, plitesc impo-
zite mai mici decat firmele care nu platesc gru-
purilor de interese. In Statele Unite, lobby-istii,
pur si simplu, se declara in registrul Congresului
si raporteaza cit de mult si cine le plateste.
Activitatea de lobby este aceeasi coruptie, dar,
ca sa spunem asa, desfasurata in cadrul legii.

El—

Influence peddling involves demanding,
receiving or accepting the promise of money or
other benefits, directly or indirectly, for himself
or another, committed by a person who has
influence or to suggest that has influence over an
official and who promises he will cause him to
meet, not meet, to expedite or delay the perfor-
mance of an act falling within its service duties or
fulfilling an act contrary to these duties [11].

Trading in influence is punishable by
imprisonment from 2 to 7 years. The money, values
or any other goods received are confiscated, and
when they are no longer found, the confiscation
by equivalent is performed.

A study carried out by the Sunlight Foun-
dation, showed that US companies that invest in
the lobby, pay proportionately lower taxes than
companies that do not pay interest groups. In the
US, lobbyists are simply declared in the Con-
gressional Record and report how much and who
pays them. Lobbying is the same corruption, but,
so to speak, within the law.

Negative views of the population on the
lobby are frequently fuelled by scandals. Thus, in
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Opiniile negative ale populatiei referitoare
la lobby sunt alimentate frecvent si de diverse
scandaluri. Astfel, la Thceputul anului 2009, publi-
catia “The Sunday Times” prezintda scandalul
Cash for influence, in care un reporter s-a pretins
practicant al activitatii de lobby si ar fi oferit sume
de bani unor membri ai Camerei Lorzilor pentru a
influenta hotararile legislative. Acuzatiile nu au
fost dovedite de catre organele de anchetd, insa
Camera Lorzilor a decis suspendarea lorzilor
implicati pentru o perioada determinata.

Conform publicatiei “The Guardian”,
unul dintre aceste scandaluri, ce vizeaza activi-
tati de lobbying, are drept protagonist Consiliul
national de film din Marea Britanie, acuzat de
ministrul Culturii, Ed Vaizey, de neglijare a
indatoririi de promovare a filmului englezesc in
detrimentul ambitiei de a salva imaginea insti-
tutiei. Activitatile de lobbying, in acest caz, s-au
desfasurat in jurul Guvernului, pentru menti-
nerea in viata a institutiei.

Toate acestea au determinat elaborarea, in
anul 2009, de catre Camera Comunelor, a unui
raport, care consemneaza faptul ca ,,practicarea
lobby-ului cu scopul de a influenta deciziile
politice este o parte legala si necesard a demo-
cratiei. Organizatiile sau indivizii influenteaza,
in mod constient, deciziile care 1i privesc direct
pe ei sau mediul in care se desfasoara”.

Atat SUA, cat si Marea Britanie — state cu
o istorie si o tradifie democratica indelungate —
au Tntdmpinat numeroase probleme Tn ceea ce
priveste reglementarea si legiferarea actiunii si a
procesului de lobby. Totusi, desi par eficiente,
modelele alese de cele doud state lasa portite de
acces si traficului de influenta, uneori, extrem de
greu de delimitat de activitatea de lobby.

Aceste modele, avand tangenta cu traditia,
prezintd si diferentd semnificativd In ceea ce
priveste activitatea de lobbying, care este repre-
zentatd de faptul ca, in timp ce modelul american
este axat pe reglementarea procesului de lobby,
cel britanic se concentreaza pe reglementarea
comportamentelor si pe aspecte deontologice.

Concluzie

Spre deosebire de spatiul anglo-saxon, n
spatiul continental european, exista o alta direc-
tie de dezvoltare a gandirii si politicii de lobby.
Ca urmare a perioadei indelungate de dominatie
comunistd, atat teoria, cat §i practica europeana
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early 2009, the newspaper “The Sunday Times”
presents Cash for influence scandal in which a
reporter was allegedly practicing lobbying and
would give money to members of the House of
Lords to influence legislative decisions. The
allegations have not been proven by the investi-
gators, but House of Lords decided to suspend
the Lords involved for a fixed period.

According to the newspaper “The Guar-
dian”, one of these scandals aimed at lobbying
centres in the National Council for film in the
UK, accused the Minister of Culture, Ed Vaizey,
of neglect of duty to promote the English film
detrimental the ambition to save image of the
institution. Lobbying activities in this case were
held around the Government to maintain the life
of the institution.

All this led to the development in 2009 in
the House of Commons of a report that recorded
that “the practice of lobbying in order to influence
political decisions is a legal and necessary part of
democracy. Organizations or individuals con-
sciously influence decisions that affect them
directly or environment where it takes place”.

States with a history and a long democratic
tradition, both the USA and the UK have en-
countered numerous problems in terms of regu-
lating and legislating action and lobbying pro-
cess. It provided that, although appear to be
effective, the models chosen by the two countries
leave a loophole for trading in influence, some-
times extremely difficult to distinguish from
the lobbying.

Although similar in tradition, a significant
difference in terms of lobbying is the fact that
while the American model is focused on the re-
gulation of lobbying process, the British focuses
on the regulation of behaviour and ethical issues.

Conclusion

Unlike Anglo-Saxon, continental European
space is dealing with another direction of deve-
lopment thinking and policy lobbying. As a result
of the long period of communist rule, both the
European theory and practice perceived long
interest groups and lobbying as having connote-
tions exclusively negative, because of the lack of
clear marking between lobbying and influence
peddling/ corruption, confusion fuelled precisely
by the lack of a clear and coherent legislation
regarding lobbying. It is poorly regulated for-
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au perceput multd vreme grupurile de interese si
activitatea de lobby ca avand conotatii exclusiv
negative, tocmai din cauza lipsei unei demarcatii
clare Intre lobby si traficul de influentd/coruptie,
confuzie alimentatd tocmai prin inexistenta unei
legislatii clare si coerente in ceea ce priveste
activitatea de lobbying. Acest aspect este slab
reglementat la nivel formal, legislativ, fapt pen-
tru care exista un inalt grad de coruptie si o lipsa
de transparenta si de eficientd ingrijoratoare.

Totusi, in multe tari ale lumii, inclusiv in
Romania si Republica Moldova, in mare masura,
persistd confuzia intre trafic de influentd si
lobby, multi oameni considerandu-le sinonime.
Lipsa unei legi, menitd sd reglementeze aceasta
activitate, sporeste si mai mult confuzia si ter-
giverseaza desfasurarea unor campanii de lobby
cu adevarat profesioniste In domenii, care, In
final, sunt de interes general.

mally, legislatively, for which there is a high
degree of corruption and a lack of transparency
and worrying efficiency.

However, in many countries, including
Romania and the Republic of Moldova, it is very
persistent the confusion between influence ped-
dling and lobbying, many people consider them
synonymous. The lack of a law regulating this
activity increases even more confusion and delay
the carrying out real professional lobbying cam-
paigns in areas of general interest.
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