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Autorul

O evidenta statistica veridica are nevoie de
date complete si reale cu privire la structura si
dimensiunile industriei turistice. Datele colectate
de la actorii pietei turistice, care, in acest moment,
sunt utilizate In raportarea statistica, nu reflectd
situatia reald a ramurii.

In aceasta ordine de idei, Contul Satelit al
Turismului (CST) poate aborda, dintr-o nouda
perspectivd, cheltuielile generate de turism ince-
pand cu cazarea, alimentarea, transportul, ser-
viciile culturale, agrementul, serviciile de asigu-
rari, produsele autohtone, serviciile turistice ofe-
rite de agentiile de turism, ocuparea fortei de
munca din turism si toate cheltuielile care duc la
generarea fluxului monetar turistic.

Prezentul articol introduce prevederi cu
privire la implementarea, pe viitor, a Contului
Satelit al Turismului, prin care va fi posibila
compararea corectd a turismului cu alte sec-
toare In ceea ce priveste efectele sale asupra
economiei nationale.

Cuvinte-cheie: Contul Satelit al Turismu-
lui, evidenta statisticd, date statistice, oferta
turistica, turism durabil, PIB.

JEL: M 1,011

Actualitatea temei

Avantajul economic pe care il produce
turismul international a determinat multe tari in
curs de dezvoltare sa-si sporeascd eforturile
pentru dezvoltarea industriei turistice, ca activi-
tate capabila sd echilibreze balanta de plati, sa
asigure atragerea mijloacelor valutare in tard, a
investitiilor, sa creeze locuri de munca. Republica
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The author

A genuine statistical record needs com-
plete and real data on the structure and size of
the tourism industry. Data collected from the
actors of the tourism market that are currently
used in statistical reporting do not reflect the
real situation of the branch.

In this context, the Tourism Satellite
Account (TSA) can tackle, in a new outlook,
the tourism-generated spending, starting with
accommodation, food, transport, cultural servi-
ces, leisure, insurance services, domestic pro-
ducts, tourism services provided by tourism
agencies, tourism employment and all expenses
that lead to generating of the monetary tou-
ristic flow.

This article introduces provisions on the
future implementation of the Tourism Satellite
Account, which will make it possible to properly
compare tourism with other sectors in terms of
its effects on the national economy.
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statistical evidence, statistical data, tourism
offer, sustainable tourism, GDP.
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Topicality of the subject

The economic advantage, produced by
international tourism, has determined many
developing countries to increase their efforts for
the development of the tourism industry as an
activity capable of balancing the balance of pay-
ments, to ensure the attraction of foreign cur-
rency in the country, to invest, to create places
of work. The Republic of Moldova is no excep-
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Moldova nu constituie o exceptie. Odati cu
aprobarea Strategiei de Dezvoltare a Turismului
2020, statul si-a reiterat pozitia fatd de aceastd
ramurd, stabilind ca turismul trebuie sa devind un
sector economic competitiv, cu politici de dez-
voltare armonioasa si echilibratd in domeniu, care
sa valorifice eficient patrimoniul turistic natural si
antropic al tarii, promovand, totodatd, ospitali-
tatea moldoveneasca la standarde inalte.

Sistemul Contului Satelit al Turismului,
ale carui agregare si concepte decurg din sis-
temul de contabilitate nationald a Organizatiei
Natiunilor Unite, isi extinde sfera de analize nu
numai asupra cheltuielilor directe ale vizitato-
rilor internationali si interni, ci ia 1n calcul si
efectele indirecte ale cheltuielilor respective.

Pornind de la cele expuse mai sus, tema
supusa cercetarii este deosebit de actuala.

Drept argumente, ce se impun pentru cer-
Cetarea acestei teme, servesc urmatoarele enunturi:

e nu existd un concept bine definit privind
analiza statistica sectorial;

e raportarea statisticd se face in baza unei
metodologii Tnhvechite;

e nu existd un calcul privind ponderea turis-
mului in Produsul Intern Brut (PIB);

e nu se tine evidenta statisticd a efectului
multiplicator, pe care il genereaza indus-
tria turismului;

e industria turisticd din Republica Moldova
genereazd venituri mult mai mari decat
sunt raportate;

e din cauza discrepantei dintre raportarea
statistica privind turismul organizat si cel
pe cont propriu, datele furnizate de Biroul
National de Statisticd cétre Organizatia
Mondiald a Turismului (UNWTO) sunt
incomplete si, prin aceasta, scade ratingul
de tara ca destinatie turistica.

Scopul cercetarii il reprezinta studierea si
analiza problemelor privind modul de tinere a
evidentei statistice asupra industriei turistice.
Arealul cercetarii este cuprins de particularitatile
si dimensiunile industriei turistice, care impun o
abordare aprofundatad a conceptelor specifice
acesteia. Pentru a estima impactul ramurii asupra
PIB este necesar sa se calculeze anumiti indi-
catori statistici, care, in prezent, nu fac obiectul
cercetarii Biroului National de Statistica, dar
care, In opinia noastra, sunt destul de importanti.

Suportul  teoretico-metodologic al temei
investigate este asigurat de analizele organisme-
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tion. With the approval of the Tourism Develop-
ment Strategy 2020, the state reiterated its posi-
tion on this branch, establishing that tourism
should become a competitive and well-deve-
loped economic sector that effectively exploits
the country’s natural and anthropic tourism heri-
tage, by promoting, at the same time, Moldovan
hospitality at high standards.

The Tourism Satellite Account system,
whose aggregation and concepts derive from the
United Nations National Accounting System,
extends its scope not only to the direct costs of
international and domestic visitors, but also
takes into account the indirect effects of those
expenditures.

Based on the above mentioned, the subject
of the research is very current.

Arguments for the research on this topic are:

o there is no well-defined concept of secto-
rial statistical analysis;

e statistical reporting is based on an obso-
lete methodology;

e there is no calculation of the share of tou-
rism in GDP;

e there is no statistical evidence of the
multiplier effect generated by the tourism
industry;

e the tourism industry in the Republic of
Moldova generates much higher revenues
than reported;

e due to the discrepancy in the statistical
reporting on organized and unorganized
tourism, the data provided by the National
Bureau of Statistics to the World Tourism
Organization (UNWTO) is incomplete
and thus lowers the country’s rating as a
tourism destination, due to the small num-
ber of reported tourists.

The purpose of the research is to study and
analyse the problems related to the statistical
record keeping on the tourism industry. The
research area is covered by the specificities and
dimensions of the tourism industry, which re-
quire a thorough approach of its specific con-
cepts. In order to estimate the impact of the
branch on GDP, it is necessary to calculate some
statistical indicators, which are not currently
the subject of the research of the National
Bureau of Statistics, but which, in our opinion,
are quite important.

The theoretical and methodological support
of the investigated theme is provided by the
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lor internationale de profil, care au efectuat cer-
cetari in acest domeniu si care au demonstrat ca
industria turismului are un impact economic mult
mai mare decat se raporteaza in momentul actual.

Introducere

Industria calatoriilor si turismului antre-
neaza o importanta miscare de bani, concretizata
in cheltuielile personale ale turistilor, in inca-
sarile agentilor economici, in salarii, taxe, impo-
zite etc., dar, pana in prezent, nu a existat un
instrument care s permitd masurarea avantajelor
economice reale ale turismului. Astfel, rapoar-
tele statistice vor releva, din ce in ce mai mult,
noile aspecte ale analizei turismului durabil, n
legatura cu dezvoltarea durabild, prin dezvol-
tarea conturilor satelit.

Tn aceste conditii, sistemul CST constituie
principalul mijloc pentru a intelege mai bine, la
nivel national, regional si local, avantajele eco-
nomice furnizate de ansamblul activitatilor ce
rezulta din industria calatoriilor si turismului.

Interesul pentru acest sistem este unul
foarte mare. Republica Moldova nu dispune, la
ora actuald, de un sistem statistic care sa cuanti-
fice exact ponderea pe care o are turismul in PIB.

In aceasti ordine de idei, Organizatia
Mondiala a Turismului recomanda si incurajeaza
tarile membre sé-si elaboreze propriile sisteme
de Cont Satelit al Turismului. In aceste conditii,
dezvoltarea unei baze statistice generate de catre
CST va veni in sprijinul Biroului National de
Statistica (BNS), care gestioneaza statisticile din
turism, in momentul de fata, si care foloseste
indicatori agregati incompleti.

De asemenea, CST poate contribui la eva-
luarea ponderii turismului In economia nationala
a tarii prin efectul sau multiplicator, n termeni
valorici si marimi concrete, comparabile pe
scard internationala.

Acest obiectiv va fi Tndeplinit prin stabili-
rea de conturi satelit, actualizarea, imbunatatirea
si/sau adaptarea conturilor satelit deja existente,
precum si prin dezvoltarea cooperarii transna-
tionale, schimbului de experientd si de bune
practici prin derularea unor proiecte comune,
conferinte, mese rotunde etc.

Metode aplicate

La elaborarea prezentului articol, autorul a
utilizat trei metode de cercetare, dupd cum
urmeaza:

Cercetarea fundamentala a permis eluci-
darea tendintelor actuale in domeniul statisticii
turistice, reflectand premisele schimbarii atestate

analyses of the international organizations that
have carried out research in this field and have
demonstrated that the tourism industry has a
much bigger economic impact than it is reported
at the moment.

Introduction

The travel and tourism industry is making
a major move in money, materialized in the
tourists’ personal expenses, receipts of economic
agents, salaries, taxes, fees, etc., but, so far, there
has not been a tool to measure the real economic
benefits of tourism. Thus, statistics will increa-
singly pursue the analysis of sustainable tourism
in relation to sustainable development through
the development of satellite accounts.

Under these circumstances, the Tourism
Satellite Account system represents the main
mean of better understanding, at national, re-
gional and local level, the economic benefits
provided by all activities of the travel and tou-
rism industry.

Interest in this system is very large. The
Republic of Moldova does not currently have a
statistical system that quantifies exactly the
share of tourism in GDP.

Therefore, the World Tourism Organiza-
tion recommends and encourages member coun-
tries to develop their own Tourism Satellite
Account systems. Under these circumstances,
the development of a statistical basis generated
by the TSA will support the National Bureau of
Statistics (NBS), which manages tourism statis-
tics at the moment and uses aggregated incom-
plete indicators.

The TSA can also contribute to assessing
the share of tourism in the national economy of
the country through its multiplier effect in terms
of value and scale, comparable on an interna-
tional scale.

This objective will be achieved by esta-
blishing satellite accounts, upgrading, impro-
ving and / or adapting existing satellite accounts
and by developing transnational cooperation and
exchange of experience and best practices
through joint projects, conferences, round tab-
les, etc.

Applied methods

When developing this article, the author
has used three research methods as follows:

Fundamental research allowed elucida-
ting the current trends in tourism statistics, ref-
lecting the prerequisites of the existing change in
the researched field, due to the implementation
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in domeniul cercetat, datoritd implementarii si
utilizarii Contului Satelit al Turismului. In cer-
cetarea fundamentald, au fost incadrate inves-
tigatiile sub forma de studii teoretice care au dus
la formularea unor concluzii practice stiin-
tific argumentate.

Cercetarea pentru dezvoltare a avut ca
scop utilizarea acelor procedee si dispozitive ce
pot influenta direct activitatea practica in dome-
niul economiei turismului. Pentru a aborda di-
versitatea de probleme pe care le intruneste
activitatea de turism, s-a folosit o bogata litera-
turd de specialitate si de interes general, un
variat instrumentar de cercetare statistico-mate-
matic, analize comparative, care evidentiaza
complexitatea turismului ca generator de bene-
ficii economice si sociale pe plan national.

Cercetarea aplicativda a avut ca sarcini
furnizarea de date pentru directionarea activitatii
practice, in vederea cresterii muncii metodice.
Aceasta a asigurat suportul practic in cunoas-
terea turismului ca activitate socio-economica de
mare complexitate, in clarificérile conceptuale si
insusirea principalelor categorii economice din
domeniu, ca si in evidentierea factorilor deter-
minanti, a tendintelor si formelor de manifestare
a programelor si politicilor in turism.

Relevanta articolului

Cercetarea si dezvoltarea acestei teme a
dat posibilitate autorului sa generalizeze anumite
concluzii la acest subiect si, ca urmare, sa
propuna factorilor de decizie o noud modalitate
de evaluare a turismului ca ramurd generatoare
de venituri si sd argumenteze necesitatea schim-
barii metodologiei de calcul prin introducerea
Contului Satelit al Turismului.

Rezultate si discutii

Organizatia Mondiala a Turismului (UNWTO)
a initiat dezvoltarea Contului Satelit al Turismu-
lui inca din anul 1995 si are ca principal obiec-
tiv: ,,Fixarea unor norme internationale pentru a
masura contributia turismului la economia unei
tari si bunastarea cetatenilor’” [1].

Deoarece efectele economice ale cheltuie-
lilor turistilor depasesc sfera incasarilor raportate
statistic de prestatorii de servicii, Organizatia
Mondiala a Turismului, in colaborare cu Con-
siliul Mondial al Calatoriilor si Turismului
(CMCT), cu EUROSTAT (Oficiul Statistic al
Uniunii Europene) si cu alte organisme turistice
regionale, a propus implementarea, pentru tarile
membre UNWTO, sistemului de Contul Satelit
al Turismului [7, 8, 9]. Recomandarile UNWTO
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and use of the Tourism Satellite Account. Fun-
damental research included investigations in the
form of theoretical studies that led to the
formulation of some scientifically substantiated
practical conclusions.

Research for development aimed at using
those processes and devices that can directly
influence practical work in the field of tourism
economy. In order to tackle the diversity of
issues that tourism activity involves, a rich spe-
cialized and of general interest literature has
been used, as well as wide range of statistical
and mathematical research tools, comparative
analysis, highlighting the complexity of tourism
as a generator of economic and social benefits at
the national level.

Applied research was tasked with provi-
ding data for directing practical work in order to
increase the methodical work. This ensures prac-
tical support in the knowledge of tourism as a
complex socio-economic activity, in the con-
ceptual clarifications and knowledge of the main
economic categories in the field, as well as in
highlighting the determinant factors, tendencies
and forms of manifestation of programs and
policies in tourism.

Relevance of the article

The research and development of this
theme gave the author the opportunity to gene-
ralize certain conclusions on this topic and, as a
result, to propose to decision-makers a new way
to measure tourism as income generating branch
and to argue the necessity of changing the cal-
culation methodology by introducing the Tou-
rism Satellite Account.

Results and discussions

The World Tourism Organization (UNWTO)
has begun the development of the Tourism
Satellite Account since 1995 and has as its main
objective: “Setting international standards to
measure tourism’s contribution to a country’s
economy and citizens” welfare[1].

As the economic effects of tourists’” spen-
ding outweigh the scope of revenue reported
statistically by service providers, the World
Tourism Organization, in collaboration with the
World Travel and Tourism Council (WTTC),
EUROSTAT (European Union Statistical Office)
and other regional tourism bodies, proposed the
implementation of the Tourism Satellite Account
System for the UNWTO member countries [7, 8,
9]. UNWTO recommendations for member sta-
tes to adopt a tourism satellite account were the
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pentru adoptarea, de catre tarile membre, a CST
au constituit obiectul unuia din principalele
puncte ale ordinii de zi a Conferintei internatio-
nale privind statistica si masurarea importantei
economice a turismului, ce a avut loc la Nisa,
Republica Franceza [5, p.363].

Motivul principal al credrii CST a fost convin-
gerea OMT ca implementarea acestuia va ajuta la:

e Imbunatitirea datelor de evidenta statis-
ticd, in raport cu industria turisticd pentru
toate industriile conexe, care au tangenta
cu turismul;

e asigurarea guvernelor cu un instrument
important pentru dezvoltarea statisticilor
eficiente;
intelegere a importantei cantitative a turis-
mului in jurul mai multor factori implicati
direct sau indirect in turism;

e cstimarea veridica a ponderii pe care o are
turismul in Produsul Intern Brut al tarii.
Cum poate fi definit un Cont Satelit al

Turismului? Conform UNWTO, ,,un Cont Sate-
lit al Turismului reprezintad un set de definitii,
clasificari integrate in tabele, organizate intr-un
mod logic, care permit o imagine asupra impac-
tului economic al turismului sub aspectul cererii
si ofertei”[2]. Acest CST a fost dezvoltat de
Natiunile Unite pentru a calcula dimensiunile
sectorului turistic, care nu este inclus, la propriu,
in statisticile nationale, mai ales a tarilor in curs
de dezvoltare. Cu alte cuvinte, este un sistem de
informatii cu privire la turism, integrat in siste-
mul national de statistica. CST este o metoda
statisticd prin care se compara, in mod direct,
jonctiunea sectorului turistic cu celelalte sec-
toare ale economiei si se afla masura in care
acesta le influenteazd. CST este necesar sd fie
creat si pentru a asigura o unitate metodologica
in definirea, colectarea, analiza si interpretarca
datelor din turism, la nivelul unei tari.

Contul Satelit al Turismului poate fi utili-
zat pentru a colecta, In mod sistematic si per-
manent, date cu privire la oferta si cererea de
turism pentru o destinatie turisticd (la nivel na-
tional, local, regional), necesare pentru o politica
de turism eficientd (ex.: politica generala,
marketingul turistic, planificarea). Elementele
acestui sistem depind, In mare parte, de conti-
nutul politicii de turism.

Un Cont Satelit al Turismului este diferit
de un sistem general de informatii. Statisticile

subject of one of the main agenda items at the
International Conference on Statistics and Mea-
suring the Economic Importance of Tourism
held in Nice, France [5, p.363].

The main reason for creating the TSA was
the conviction of the WTO that its implement-
tation will help in:

e improvement of statistical data in relation
to the tourism industry for all related
industries that are connected to tourism;

e ensuring governments with an important
tool for developing effective statistics;

e creating availability and a better under-
standing of the quantitative importance of
tourism around several factors directly or
indirectly involved in tourism;

e a true estimate of the share of tourism in
the country’s Gross Domestic Product.
How can a Tourism Satellite Account be

defined? According to UNWTO, “a tourism
satellite account is a set of definitions, classifi-
cations integrated in tables, logically organized,
which allow a picture of the economic impact of
tourism in terms of supply and demand” [2].
This account has been developed by the United
Nations to measure the size of the tourism sector
that is not included in national statistics, espe-
cially in developing countries. In other words, it
is a tourism information system integrated into
the national statistical system. The TSA is a sta-
tistical method that directly compares the junc-
tion of the tourism sector with other sectors of
the economy and the extent to which it influ-
ences them. The TSA is also necessary to be
created in order to provide a methodological unit
in defining, collecting, analysing and interpre-
ting tourism data at the country level.

The Tourism Satellite Account can be used
to collect systematically and permanently data
on tourism supply and demand for a tourism
destination (at national, local, regional level)
that is required for an efficient tourism policy
(e.g. general policy, tourism marketing, planning).
The elements of this system depend largely on
the content of the tourism policy.

A Tourism Satellite Account is different
from a general information system. Tourism
statistics have been often limited to data on arri-
vals, number of overnight stays, length of stay,
purpose of visit, type of accommodation struc-
ture, visitor origin and their socio-economic
profile, accommodation capacity, occupancy
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privitoare la turism au fost, deseori, limitate la
date despre volumul sosirilor, numarul innopta-
rilor, durata sederii, scopul vizitei, tipul structu-
rilor de cazare, originea vizitatorilor si profilul
lor socio-economic, capacitatea de cazare, rata
de ocupare si alte elemente. Toate acestea sunt
incluse in sistemul general de informatii statis-
tice si, de asemenea, pot fi regasite in cadrul
CST, insa ultimul furnizeaza mai multe date.

EUROSTAT enumera scopurile principale
ale CST:

» s3 descrie structura activitatii turistice a
unei tari sau a unei regiuni;

= sa furnizeze indicatori macroeconomici
agregati pentru a descrie marimea si
importanta economica a turismului, cum
ar fi valoarea adaugata si PIB-ul realizat
de turism;

= sa furnizeze date detaliate asupra consu-
mului turistic si modului in care este asigu-
rat acesta din productia internd si importuri;

= sa furnizeze date referitoare la ocuparea
fortei de munca, conexiunile cu alte activi-
tati productive si formarea capitalului;

= si furnizeze o legaturd intre datele
economice si indicatorii statistici aferenti
industriei turistice.

Structura de bazd a CST reflecta balanta
generala existentd intr-0 economie Tntre cererea
de bunuri si servicii generatd de turism si oferta
turistica. Ideea este de a analiza detaliat toate
aspectele privitoare la cererea de bunuri si ser-
vicii, fapt ce poate fi asociat cu activitatile turis-
tice din economie pentru a observa interfata
operationala cu oferta de astfel de bunuri si de a
descrie modul in care oferta turisticd interactio-
neaza cu alte activitati [3].

In prezent, majoritatea tarilor europene au
introdus, deja, Contul Satelit al Turismului,
Republica Moldova fiind restantd la acest capi-
tol. In acest sens, industria turistica din Repu-
blica Moldova nu beneficiazd de reflectarea
reald a indicatorilor sectoriali efectivi realizati in
totalul economiei nationale. Lipsa unei astfel de
informatii relevante, reale, actuale si corelate,
din domeniul turismului, ingreuneaza efectuarea
analizelor concludente ale stadiului si evolutiei
pietei serviciilor de turism, ale cererii si ofertei,
ale sezonalitatii si ale altor factori determinanti
ai dezvoltarii acestui sector.

Intr-un studiu realizat in anul 2015, de
catre specialistii UNWTO, se declard ca modul
de colectare si interpretare a datelor statistice din
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rate and other items. All of these are included in
the general statistical information system and
can also be found in the TSA, but the latter
provides more data.

EUROSTAT lists the main goals of the TSA:

= to describe the structure of the tourism
activity of a country or region;

= to provide aggregated macroeconomic
indicators to describe the size and econo-
mic importance of tourism, such as value
added and GDP generated by tourism;

= to provide detailed data on tourism con-
sumption and how it is ensured from
domestic production and imports;

= to provide data on employment, connec-
tions with other productive activities and
capital formation;

= to provide a link between the economic
data and statistical indicators related to the
tourism industry.

The basic structure of the TSA is given by
the general balance between the demand for
goods and services generated by tourism and the
tourism offer. The idea is to analyse in detail all
aspects of the demand for goods and services
that may be associated with tourism activities in
the economy in order to observe the operational
interface with the supply of such goods in the
economy and to describe how tourism supply
interacts with other activities [3].

Currently, most European countries have
already introduced the Tourism Satellite Account,
while the Republic of Moldova is reluctant in
this chapter. In this respect, the tourism industry
in the Republic of Moldova does not benefit
from the real reflection of the actual sectorial
indicators achieved in the total national eco-
nomy. The lack of such relevant, real, current
and correlated information in the field of tourism
makes it difficult to carry out conclusive ana-
lysis of the stage and evolution of the tourism
services market, of supply and demand, seaso-
nality and other determinant factors of the sec-
tor’s development.

In the study conducted by UNWTO spe-
cialists in 2015, it is stated that the way of col-
lecting and interpreting statistical data from
tourism in our country is incomplete and under-
valued. This fact, with profound implications,
leads to the reduction of the tourism destination
rating, while diminishing the strategic impor-
tance of tourism in the sustainable development
of the Republic of Moldova.
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turismul din tara noastra este incomplet si
subevaluat. Acest fapt, cu implicatii profunde,
duce la reducerea ratingului de destinatie turis-
ticd, diminuand, totodatd, importanta strategica
pe care o are turismul in dezvoltarea durabila a
Republicii Moldova.

Punctele slabe ale Sistemului National de
Statisticd in Turismul din Republica Moldova,
identificate 1n cadrul studiului, sunt urmaétoarele:

o lipsa datelor privind ponderea turismului
in PIB;

o lipsa datelor privind productivitatea indus-
triilor conexe ramurii turistice, implicit im-
pactul contributiei totale indirecte la PIB;

o lipsa datelor privind numarul célatoriilor
si innoptdrilor pe categorie de turist,
respectiv pe formele de turism;

e lipsa informatiilor privind sederea turisti-
lor in spatiile locative private;

e lipsa informatiilor privind sederea turisti-
lor la rude;

e lipsa informatiilor privind turistii aflati in
tranzit, fara Tnnoptare;

e lipsa informatiei privind cheltuielile reali-
zate de turisti In unititile de alimentare,
exceptie facand cele din cadrul structurilor
de primire turistica cu functii de cazare;

e lipsa informatiei privind cheltuielile reali-
zate de turisti in transporturile interne.
Lipsa informatiilor mentionate afecteaza

modul de monitorizare a statisticii turistice pe
vacante si caldtorii la nivel national. Aceste
neconcordante ale sistemului cu realitatea pot
reduce efectele pozitive ce s-ar obtine ca urmare
a implementdrii Strategiei de Dezvoltare a
Turismului ,, Turism -2020” [6].

Tindnd cont de aceastd situatie, in opinia
noastra, sugeram utilizarea Contului Satelit al
Turismului, cu ajutorul caruia va fi posibilda ana-
liza detaliatd a aspectelor cererii de bunuri si
servicii care pot fi asociate turismului, stabilindu-
se, astfel, interfata reald cu oferta acestor bunuri
si servicii, in cadrul economiei de referinta, des-
criindu-se si modul in care aceasta ofertd inter-
actioneaza cu alte activitati economice.

In aceste conditii, Contul Satelit al Turis-
mului va putea furniza urmatoarele date:

e 3agregate macroeconomice pentru carac-
terizarea volumului si importantei econo-
mice a turismului, cum ar fi; valoarea
addaugatd brutd a turismului si produsul
intern brut direct din turism, compatibile

The weaknesses of the National Statistics
System in the field of tourism in the Republic of
Moldova identified in the study are as follows:

e lack of data on the share of tourism in
GDP;

e lack of data on the productivity of indus-
tries related to the tourism branch and
implicitly the impact of the total indirect
contribution to GDP;

e lack of data on the number of trips and
overnights per tourist category, respec-
tively on forms of tourism;

e lack of information on the stay of tourists
in private accommodation places;

o lack of information on the stay of tourists
at relatives;

e lack of information on tourists who are in
transit, without overnight stays;

o lack of information on the expenses
incurred by tourists in locals with food,
except for those from structures of tou-
rists’ reception with functions of acco-
mmodation;

e lack of information on the expenses
incurred by tourists in domestic transport.
The lack of mentioned information affects

the way of monitoring tourism statistics on
holidays and trips at the national level. These
inconsistencies of the system with reality can
reduce the positive effects that would have been
achieved as a result of the implementation
of the Tourism Development Strategy “Tourism-
20207 [6].

Taking this situation into account, in our
opinion, we suggest using the Tourism Satellite
Account to help analyse in detail aspects of the
demand for goods and services that may be
associated with tourism, thus establishing the
real interface with the supply of these goods and
services, in the reference economy, also des-
cribing how this offer interacts with other eco-
nomic activities.

Under these circumstances, the Tourism
Satellite Account will be able to provide the
following data:

e macroeconomic aggregates to characterize
the volume and economic importance of
tourism, such as: gross added value of tou-
rism and gross domestic product directly
from tourism, compatible with similar
aggregates used for the economy as a whole;

e detailed data on tourism consumption, a
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cu agregatele similare utilizate pentru
ansamblul economiei;

o (date detaliate despre consumul turistic,
concept asociat cu activitatea de consuma-
tori a vizitatorilor si o descriere a modali-
tatii in care aceasta cerere este satisfacuta
de oferta internd si de importuri;

o informatii despre cheltuielile turistice, care
reprezintd suma platitd pentru achizitio-
narea de bunuri si servicii de consum,
precum si obiecte de valoare, pentru uz
personal sau pentru a fi oferite altei per-
soane 1n timpul célatoriei turistice;

e conturile de productie a industriilor turis-
mului, detaliate, referitoare la ocuparea
fortei de munca, relatiile acestor industrii
cu alte activitati economice productive si la
nivelul formarii brute de capital fix;

e comunicari in domeniul economic si infor-
matii nemonetare cu privire la turism, cum
ar fi: numarul de calatorii, durata sejurului,
motivul calatoriei, mijlocul de transport,
legatura necesara pentru a preciza carac-
teristicile variabilelor economice.
Agregatele sunt extrem de utile, deoarece

oferd indicatori sintetici (indicatorii sintetici
sunt marimi medii calculate din abaterile varian-
telor caracteristicii de la nivelul mediu al aces-
teia), ce identificd dimensiunile pietei turistice.
Principalele agregate calculate pot fi compa-
rabile cu alti indicatori macroeconomici refe-
ritori la consum si la valoarea addugata si sunt
expuse Tn tabelul 1.

concept associated with consumers’ acti-

vity of visitors and a description of how

this demand is satisfied by the domestic
supply and imports;

¢ information on tourism expenses, which is
the amount paid for the purchase of
consumption goods and services, as well
as valuable objects, for personal use or to
be offered to another person, for and
during the trip;

e (detailed tourism industry production
accounts, including data on labour force,
on the relationships between these indus-
tries and other productive economic acti-
vities and on the gross fixed capital for-
mation;

e a link between economic data and non-
monetary information on tourism, such as:
number of trips, length of stay, reason for
travel, means of transport, which is
necessary to specify the characteristics of
economic variables.

Aggregates are extremely useful because
they provide synthetic indicators (synthetic
indicators are average sizes calculated from
deviations of the variants of the feature at its
average level), referring to the dimensions of
tourism. The main calculated aggregates can be
comparable to other macro indicators related to
consumption and value added.

The main aggregates are shown in table 1.

Tabelul 1/ Table 1

Nr. Agregatele/ Caracteristici/ Features
crt. Adggregates
1 2 3

1. |Cheltuielile turismului
intern/ Domestic
tourism expenditure

Reprezinta costurile suportate de agentii economici din industria
turismului pentru crearea si dezvoltarea bazei tehnico-materiale si de
infrastructura a turismului./ It represents the costs incurred by economic
agents in the tourism industry for the creation and development of the
technical and material infrastructure and base of the tourism.

2. |Consumul turistic
intern/ Domestic
tourism consumption

Reprezintd ansamblul cheltuielilor facute de consumatorii-turisti pentru

cumpararea de bunuri si servicii cu motivatie turistica./ It represents the
total expenditures made by consumers-tourists for the purchase of goods
and services with tourist motivation.

3. [Valoarea adaugata
bruta din industriile
conexe turismului/
Gross added value
from tourism-related
industries

Se obtine prin Tnsumarea valorilor adaugate brute totale din industriile
conexe turismului, daca toata gama de servicii si produse este furnizata
nerezidentilor./ It is obtained by summing the total gross added value
from tourism-related industries, if the whole range of services and
products is provided to non-residents.
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Continuarea tabelului 1/ Continuation table 1

[35Y

2

3

4. |Valoarea addugata
bruta directa din
turism/ Direct gross
value added from
tourism

Reprezintd suma partii din valoarea adaugata bruta generata de subiectii
pietei turistice, care presteaza servicii turistice specifice industriei
turistice./ It is obtained by summing the total gross added value from
tourism-related industries, if the whole range of services and products is
provided to non-residents.

5. |Produsul intern brut
direct din turism/
Gross domestic

Este format din valoarea adaugata bruta provenitd din industriile conexe
turismului, la care se adauga valoarea adaugata bruta generata de subiec-
tii pietei turistice si impozitele generale de stat./ It is formed of the gross

product directly from
tourism

state taxes.

added value from the tourism-related industries, plus the gross added
value generated by the subjects of the tourism market and the general

Sursa: elaborat de autor/ Source: developed by author

Dupa cum am mentionat anterior, analistii
statisticieni masoara dimensiunile consecintelor
economice ale industriei turismului prin evaluari
directe, indirecte sau stimulate, in functie de
sursele disponibile de colectare a informatiilor
statistice.

Cu toate acestea, in prezent, pentru eva-
luarea dimensiunilor reale ale circulatiei turistice
si a impactului global al cheltuielilor efectuate
de un turist, in timpul célatoriei si sejurului sau,
statisticile turismului nu se dovedesc Inca sufi-
cient de cuprinzatoare.

Daca, in formele turismului organizat,
rapoartele statistice ale agentiilor de turism
detailiste si ale tur-operatorilor, referitoare la
incasdrile obtinute de la participanti la progra-
mele derulate, ofera o imagine asupra volumului
valoric si asupra componentelor de servicii ale
activitatilor prestate sau intermediate, in cazul
turismului neorganizat, partial si in formele
turismului semiorganizat, statisticile turismului
nu oferd o imagine concreta: nici in ceea ce pri-
veste nivelul cheltuielilor angajate de partici-
panti, nici cu privire la efectul multiplicator al
turismului asupra economiei nationale [4].

De exemplu, pentru efectuarea unei cala-
torii pe cont propriu la o destinatie turistica
determinata, turistul respectiv isi procurd singur
biletul de calatorie, fie la transportul terestru,
fie la cel aerian sau la cel naval. Astfel, aceste
cheltuieli se vor regasi numai in incasarile
totale ale societdtii respective de transport, fara
posibilitatea de a masura impactul acestor chel-
tuieli asupra realizarilor industriei turismului.

Tn mod similar, costul carburantului con-
sumat intr-o calatorie de vacantd cu autoturis-

As mentioned above, statistical analysts
measure the magnitude of the economic con-
sequences of the tourism industry through direct,
indirect, or stimulated assessments, depending
on the available sources of statistical infor-
mation.

However, at present, in order to assess the
real dimensions of tourism traffic and the overall
impact of travel expenses incurred by a tourist
during his travel and stay, tourism statistics are
not yet sufficiently comprehensive.

If in the forms of organized tourism the
statistical reports of the tourism agencies and
tour operators regarding the receipts from the
participants in the carried out programs, provide
a picture of the volume of value and of the ser-
vices components of the provided or interme-
diate activities, then in the case of unorganized
tourism, partially, and in the forms of semi-
organized tourism, tourism statistics do not pro-
vide a concrete picture of the level of spending
incurred by participants and on the multiplier
effect of tourism on the national economy [4].

For example, to travel on own account at
a designated tourism destination, the tourist
buys the ticket for travel either on land, air or
sea. Thus, these expenditures will be found only
in the total receipts of the respective transport
company, without the possibility of measuring
the impact of these expenditures on the achie-
vements of the tourism industry.

Similarly, the cost of fuel consumed on a
holiday trip with the passenger’s own car will
not be found as a distinct position in the Peco
station’s accounting where it has been fuelled,
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mul propriu al turistului nu se va regdsi ca o
porzitie distincta in contabilitatea statiei Peco,
unde a avut loc alimentarea, nemaivorbind si de
diverse cheltuieli generate de pregdtirea cala-
toriei si de deplasarea propriu-zisa.

Facand abstractie de acest exemplu, in
metodologia statistica, analistii statisticieni se
declara unanim de acord ca turismul exercita un
impact puternic asupra tarilor receptore de turisti.

Concluzie

In momentul actual, activitatea turistica
este dificil de masurat, fie ca este vorba despre
turismul local, regional, national si, mai ales, cel
international. Pand nu demult, oferta turistica era
calculatd doar sub forma numarului de paturi
existente in unititile de cazare, iar cererea tu-
ristica era considerata ca fiind expresia numarului
de innoptari si de sosiri pentru o destinatie/
regiune/tard. Acesti indicatori sunt utili, insd nu
indicd Intreaga activitate turisticd a unei tari. De
aceea, in ultimii ani, s-au facut eforturi in directia
stabilirii unui sistem de colectare a unor date
statistice mai complexe pentru a indica marimea
efectelor turismului.

O statistica eficientd are, de asemenca,
nevoie de date cu privire la structura cererii si
ofertei turistice n dezvoltarea sectorului. Tn plus,
un sistem de informatii bine pus la punct sta la
baza unui proces de planificare eficient la nivel
de tara. Planificarea strategicd incepe cu un diag-
nostic ce include date cu privire la piata-tinta,
care este calitatea infrastructurii turistice, baza
tehnico-materiala, unitatile de agrement etc.

n Republica Moldova, dimensiunile indus-
triei turistice sunt inca neclare, datorita faptului ca
nu exista informatii statistice relevante. Tn aceste
conditii, relatia turismului cu multiplele ramuri
ale economiei nationale a determinat autorul sa
cerceteze acest subiect, pentru a stabili interde-
pendenta sa cu alte industrii si pentru a estima
ponderea reala a turismului in PIB.

In aceste conditii, dimensiunile econo-
mice ale turismului trebuie analizate prin prisma
consumului turistic pe care il efectueaza turistul
in tara de destinatie turisticd. Printre aceste ser-
vicil, se numara:

e serviciile de cazare, inclusiv cele din me-
diul privat;

e serviciile de alimentare, inclusiv cele din
unitatile de alimentatie din afara struc-
turilor de cazare;

e serviciile excursioniste;
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not to mention the various expenses generated
by travel preparation and travel itself.

Making an abstraction from this example,
in statistical methodology, statistical analysts
unanimously agree that tourism exerts have a
strong impact on recipient countries of tourists.

Conclusion

Currently, tourism activity is difficult to
be measured, whether it is about local, regional,
national or, above all, international tourism.
Until recently, the tourism offer was calculated
only as the number of beds in the accommo-
dation units and the tourism demand was con-
sidered as the expression of overnight stays and
arrivals for a destination/ region/ country. These
indicators are useful, but do not indicate the
entire tourism activity of a country. Therefore,
efforts have been made in recent years to set up
a system to collect more complex statistical
data in order to indicate the magnitude of the
effects of tourism.

Efficient statistics also need data on the
structure of tourism demand and supply in the
sector’s development. In addition, a well-esta-
blished information system is at the heart of an
effective planning process at the country level.
Strategic planning starts with a diagnosis that
includes data on the target market, which is the
quality of the tourism infrastructure, the techni-
cal-material base, recreational facilities, etc.

In the Republic of Moldova the dimen-
sions of the tourism industry are still unclear,
due to the lack of relevant statistical informa-
tion. Under these circumstances, the relationship
of tourism with the multiple branches of the
national economy has led the author to inves-
tigate this issue, in order to establish its inter-
dependence with other industries and to estimate
the real share of tourism in GDP.

Under these circumstances, the economic
dimensions of tourism must be analysed in terms
of tourism consumption made by the tourist in
the country of destination. These include:

e accommodation services, including those
in the private environment;

o food services, including those from food
units outside accommodation facilities;

e excursion services;

e air transport if operated by a national com-
pany, domestic tourism transport, inclu-
ding transport hiring;
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e transportul aerian, daca este operat de
catre o companie nationald, transporturile
turistice interne, inclusiv inchirierile de
transporturi;

e consumul de bunuri si servicii;

e agrementul.

Importanta existentei unor asemenea date
si modul de masurare a acestora sunt incontes-
tabile pentru monitorizarea statistica.

Aceasta evidentiaza necesitatea de a face
unele modificari in metodologia folosita de catre
BNS, pentru a deschide calea catre posibilitatea
introducerii Contului Satelit al Turismului, cu
scopul de a obtine o imagine economicd mult
mai fiabila.

e consumption of goods and services;
e recreation.

The importance of existence of such data
and the way they are measured are indisputable
for statistical monitoring.

This highlights the need to make some
changes to the methodology used by the NBS to
pave the way for the introduction of the Tourism
Satellite Account in order to achieve a more
reliable economic picture.
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