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Abstract

Societdtile stiintifice joacd un rol esential in
ecosistemul cercetare-inovare si in consolidarea
relatiilor dintre cercetare, educatie si industrie.
Experienta Japoniei demonstreaza ca aceste orga-
nizatii pot exercita un impact transformator asupra
modernizarii cercetarii §i inovarii, conditionat de
existenta unui cadru favorabil dezvoltarii lor.
Modelul japonez evidentiaza importanta unei struc-
turi bine organizate, finantate adecvat, conectate la
mediul academic si economic si implicate activ in
procesul de formulare a politicilor publice. Republica
Moldova poate valorifica aceste lectii pentru a
dezvolta un sistem asociativ stiintific consolidat,
capabil sa raspundd mai eficient nevoilor societatii si
sa sprijine progresul durabil al cercetdarii si inovarii.

Prezenta lucrare, bazata pe o metodologie de
cercetare complexd, analizeaza rolul societdtilor
stiintifice in ecosistemul de cercetare-inovare japo-
nez, impactul acestora asupra politicilor educatio-
nale, de cercetare si identifica bune practici care pot
fi adaptate la sistemul de cercetare-inovare-educatie
din Republica Moldova.

Cuvinte cheie: asociatii stiintifice, politici de
cercetare §i educationale, inovare, dezvoltare sus-
tenabila.

Clasificare JEL: A29, O1, 02, O3, QO01.

Introducere

Asociatiile stiintifice reprezintd actori centrali
in ecosistemele de cercetare si inovare, facilitind
schimbul de cunostinte, cooperarea interdisciplinara
si influentarea politicilor stiintifice si educationale.

in Japonia societitile stiintifice s-au constituit
si s-au dezvoltat ca organizatii socio-tehnice vitale,
care sustin productivitatea cercetarii la nivel national.
In cadrul complex al guvernantei stiintei, tehnologiei
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Abstract

Scientific societies play a crucial role within
the research and innovation ecosystem, strengthe-
ning the connections between research, education,
and industry. Japan's experience demonstrates that
these organizations can have a transformative impact
on the modernization of research and innovation,
provided there is a favourable framework for their
development. The Japanese model highlights the
importance of a well-organized structure and, ade-
quately funded structure, connected to both academic
and economic environments, and actively involved in
the process of public policy formulation. The Repu-
blic of Moldova can capitalise these lessons to
develop a consolidated scientific associative system,
capable of responding more effectively to societal
needs and supporting the sustainable progress of
research and innovation.

This paper, based on a complex research
methodology, examines the role of scientific societies
in Japan’s research and innovation ecosystem, their
impact on educational and research policies, and
identifies best practices that can be adapted to the
research-innovation-education system of the Republic
of Moldova.

Keywords: scientific societies, research and
educational policies, innovation, sustainable deve-
lopment.

JEL Classification: A29, 01, 02, 03, QO1.

Introduction

Scientific associations are central actors within
research and innovation ecosystems, facilitating
knowledge exchange, interdisciplinary cooperation,
and the shaping of scientific and educational policies.

In Japan, scientific societies have been esta-
blished and evolved as vital socio-technical organi-
zations that support national research productivity.
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si inovdrii din aceasta tard, societdtile stiintifice, in
special cele academice, depdsesc statutul de simple
organizatii profesionale. Acestea functioneaza ca
piloni institutionali fundamentali, indispensabili pen-
tru circulatia cunostintelor, coeziunea comunitatii
academice, asigurarea calitatii cercetarii si educatiei,
precum si ca interfatd dintre cercetatorii individuali si
politicile publice nationale.

Capacitatea lor adaptiva, pastrand rigoarea
disciplinara si permitand, in acelasi timp, inovatia
intersectoriala, ramane esentiald pentru competitivi-
tatea Japoniei in stiinta globala. In prezent, Japonia se
situeaza pe locul 5, la nivel mondial, dupa numarul de
publicatii stiintifice (numarare fractionatd), pe locul
13 si 12 in clasamentul publicatiilor aflate, respectiv,
in top 10% si 1% dintre cele mai citate la nivel global
(2024) [3, 5, p.6]. In ceea ce priveste inovatia tehno-
logica, masuratd prin numarul familiilor de brevete
(un indicator important care reflectd inovatia tehno-
logicd), aceasta tara detine pozitia de lider la nivel
mondial [27]. Doar in anul 2023, in Japonia au fost
inregistrate 414,4 mii de cereri de brevete [13, p.13],
ceea ce constituie 3342 patente la un milion de
locuitori. Totodata, aceasta tara se situeaza pe locul
13 dintre cele 133 de economii incluse in Indicele
Global al Inovatiei 2024 si pe locul 4 dintre cele 17
economii din Asia de Sud-Est, Asia de Est si Oceania
[17]. De asemenea, Japonia a Iinregistrat 29 de
laureati ai Premiului Nobel (dintre care 19 in perioada
2000-2023), majoritatea dintre ei fiind membri ai
societatilor stiintifice [18].

Alegerea Japoniei pentru studiul comparativ se
justificd prin faptul cd aceastd tard a dezvoltat un
ecosistem de cercetare bine consolidat si un sistem de
invatamant superior avansat, in care societatile stiin-
tifice au un rol bine definit si influent in elaborarea
politicilor educationale si de cercetare. Prezenta
cercetare se inscrie in cadrul proiectului HESPRI, in
special, in pachetul de lucru trei, axat pe dezvoltarea
strategiilor inovatoare pentru consolidarea politicilor
publice si cresterea competitivitatii Invatamantului
superior, precum si pe explorarea unor noi modalitati
de maximizare a influentei asociatiilor disciplinare
asupra societtii si a politicilor publice. In acest
context, autorii prezentei cercetari au realizat o vizita
de studiu si cercetare la Universitatea Doshisha din
Japonia, care a oferit un cadru valoros pentru inte-
legerea mecanismelor prin care aceste organizatii
contribuie la formularea si implementarea politicilor
educationale si de cercetare intr-un context institu-
tional consolidat.

In timp ce in Japonia societatile stiintifice sunt
bine integrate in sistemul national de cercetare, in
Republica Moldova functionarea unor asemenea
organizatii este limitatd si cu impact redus asupra
politicilor de cercetare-inovare (C-1), educationale si
dezvoltare socioeconomica. Cunoasterea structurii,
activitatilor, guvernantei societdtilor stiintifice si a

Within the complex framework of science, techno-
logy, and innovation governance in the country,
scientific societies, particularly academic ones, go
beyond the status of simple professional organiza-
tions. They function as fundamental institutional
pillars, indispensable for the circulation of know-
ledge, cohesion of the academic community, ensuring
the quality of research and education, as well as
serving as an interface between individual researchers
and national public policies.

Their adaptive capacity, while maintaining
disciplinary rigor and enabling intersectoral innova-
tion, remains essential for Japan’s competitiveness in
global science. Japan currently ranks fifth worldwide
in terms of the number of scientific publications
(fractional count), and 13th and 12th respectively in
the top 10% and 1% of the most cited publications
globally (2024) [3, 5, p.6]. In terms of technological
innovation, measured by the number of patent fami-
lies, an important indicator reflecting technological
innovation, the country holds the world’s leading
position [27]. In 2023 alone, 414.4 thousand patent
applications were registered in Japan [13, p.13],
which amounts to 3342 patents per million inhabi-
tants. The country also ranks 13th out of 133 eco-
nomies in the 2024 Global Innovation Index and 4th
out of 17 economies in Southeast Asia, East Asia, and
Oceania [17]. Furthermore, Japan has produced 29
Nobel Prize winners (19 between 2000 and 2023),
most of whom are members of scientific societies [18].

The choice of Japan for the comparative study
is justified by the fact that this country has developed
a well-established research ecosystem and an advan-
ced higher education system, in which scientific
societies have a well-defined and influential role in
the development of educational and research policies.
This research is part of the HESPRI project, particu-
larly, in work package three, which focused on deve-
loping innovative strategies for strengthening public
policies and increasing the competitiveness of higher
education, as well as exploring new ways to maxi-
mize the influence of disciplinary associations on
society and public policies. In this context, the
authors of this research carried out a study and
research visit to Doshisha University in Japan, which
provided a valuable framework for understanding the
mechanisms through which these organizations con-
tribute to the formulation and implementation of
educational and research policies in a consolidated
institutional environment.

While in Japan scientific societies are well
integrated into the national research system, in the
Republic of Moldova the functioning of such orga-
nizations is limited and has little impact on research-
innovation (R-l), educational and socio-economic
development policies. Understanding the structure,
activities, governance of scientific societies, and the
Japanese research system in general, is essential to
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sistemului de cercetare nipon, in general, este esen-
tiala pentru a intelege dinamica cercetarii japoneze,
impactul pe care il au aceste societati asupra dez-
voltarii societdtii, performanta economica si sociala,
inovatia si educatia. Transferul de experienta si bune
practici nipone privind organizarea, functionarea,
guvernanta societatilor stiintifice si impactul acestora
asupra politicilor publice in domeniul stiintei si
educatiei, poate contribui la consolidarea ecosistemul
de cercetare si educatie din Republica Moldova.

Scopul prezentei cercetari este de a evalua
rolul societatilor stiintifice japoneze 1n ecosistemul
de cercetare-inovare-educatie, in influentarea si mo-
delarea politicilor din invatamantul superior — in-
clusiv proiectarea curriculumului, sistemul de finan-
tare a cercetarii si parteneriatul dintre universitati si
industrie — si de a identifica bune practici care ar
putea fi transferate catre sistemul cercetare-inovare-
educatie din Republica Moldova, din perspectiva
inovarii, modernizarii si promovarii unor reforme
sustenabile.

Metodologia de cercetare

Pentru realizarea cercetarii a fost aplicatd o
metodologie complexd, care a integrat metode de
cercetare cantitative si calitative, asigurdnd atit o
intelegere aprofundatd a fenomenelor studiate, cat si
perspective generalizabile. Colectarea datelor s-a
bazat pe cercetarea documentard, incluzand analiza
publicatiilor stiintifice existente in domeniul cerce-
tarii-inovarii, studii privind societatile stiintifice,
documente de politici, rapoarte si statistici oficiale
din ambele tari, precum si studiile si recomandarile
organizatiilor internationale. Metodele calitative s-au
axat pe discutii cu parti interesate din domeniul edu-
catiei si cercetarii, studii de caz, iar cele cantitative au
inclus analiza datelor secundare disponibile in bazele
de date existente. Pentru prelucrarea si interpretarea
datelor au fost utilizate urmatoarele metode: analiza
tematicd, analiza statisticd, analiza comparativa.
Formularea recomandarilor contextualizate s-a rea-
lizat prin metodele benchmarking si aplicarea cadru-
lui de transfer de politici.

Rezultate si discutii

1. Societitile stiintifice din Japonia: rolul
in Triunghiul Cunoasterii si contributii la formu-
larea si implementarea politicilor de cerce-
tare si educatie

Japonia are un ecosistem stiintific unic: foarte
ierarhizat, cu traditii consolidate, inovatii relevante,
dar si cu colaborare stransa intre mediul academic si
industrie. Cheltuielile pentru cercetare si dezvoltare
(R&D) au reprezentat 3,44% din PIB in 2023 [22]
(fata de 3,6% din PIB in 2014 [6]). Aceasta constituie
una dintre cele mai mari cote din lume, Japonia
situdndu-se constant in topul tarilor (2023 — locul 5
mondial) care investesc semnificativ si stabil in
inovare, tehnologie si stiintd. Conform Planului
National in Cercetare, Tehnologie si Inovatie, Japonia
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understand the dynamics of Japanese research, the
impact that these societies have on societal deve-
lopment, economic and social performance, inno-
vation and education. The transfer of Japanese
experience and best practices regarding the orga-
nization, functioning, governance of scientific
societies and their impact on public policies in the
field of science and education, may contribute to
strengthening the research and education ecosystem
in the Republic of Moldova.

The purpose of this research is to assess the
role of Japanese scientific societies in the research-
innovation-education  ecosystem, particularly in
influencing and shaping higher education policies,
including curriculum design, research funding system
and the partnership between universities and industry,
and to identify good practices that could be trans-
ferred to the research-innovation-education system in
the Republic of Moldova, from the perspective of
innovation, modernization and promotion of sus-
tainable reforms.

Research methodology

A complex methodology was applied to carry
out the research, integrating both quantitative and
qualitative research methods to ensure an in-depth
understanding of the studied phenomena and genera-
lizable perspectives. Data collection was based on
documentary research, including the analysis of
existing scientific publications in the field of research
and innovation, studies on scientific societies, policy
documents, official reports and statistics from both
countries, as well as studies and recommendations
from international organizations. Qualitative methods
focused on discussions with stakeholders in the field
of education and research, case studies, and quan-
titative methods included the analysis of secondary
data available in existing databases. The following
methods were used to process and interpret the data:
thematic analysis, statistical analysis, comparative
analysis. Contextualized recommendations were
formulated through benchmarking and the application
on policy transfer framework methods.

Results and discussion

1. Scientific Societies in Japan: Role in the
Knowledge Triangle and Contributions to the
Formulation and Implementation of Research and
Education Policies

Japan has a unique scientific ecosystem: highly
hierarchical, with consolidated traditions, signifi-
cant innovations, but also with close collaboration
between academia and industry. Research and
development (R&D) expenditure represented 3,44%
of GDP in 2023 [22] (compared to 3,6% of GDP in
2014 [6]). This remains one of the highest shares in
the world, with Japan consistently ranking among the
countries (2023 — 5th worldwide) in terms of sus-
tained and substantial investment in innovation,
technology and science. According to the National
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isi propune si creasca investitiile totale in cercetare si
dezvoltare pana la 4% din PIB, printr-o combinatie de
fonduri publice si private [1]. Cu toate acestea, unii
autori considerd cd nivelul investitiilor rdman insu-
ficient pentru sustinerea statutului autodefinit de
,.hatiune axata pe stiinta” [24].

Japonia inregistreaza unul dintre cei mai ridi-
cati indicatori din lume privind densitatea cer-
cetdtorilor, care se estimeaza la 5 629 per un milion
de locuitori [33], fapt ce are un impact semnificativ
asupra capacitatii sale de inovare. Conform Indicelui
Global al Inovirii, aceasta tara ocupa locul 13 in lume
(din 133 de tari) [10]. Asemenea tendinte influenteaza
performanta economica nipond. Japonia se situeaza
pe locul patru mondial dupa PIB nominal, atingdnd
4,19 trilioane dolari SUA 1n aprilie 2025 [15] si un
PIB de 33,96 mii dolari per capita [9]. Ponderea
industriilor high-tech in PIB constituie aproximativ
30% [3]. Asemenea rezultate sunt sustinute de un
sistem educational performant [21], care asigura
formarea unui capital uman nalt calificat, cu o rata de
absolvire a invatamantului superior de 62-69% in
randul tinerilor cu vérste intre 25-34 de ani [7, p.61].
Toate aceste date confirma faptul cd inovatia si
educatia sunt principalele motoare ale productivitatii
pilonul fundamental care le pune in miscare.

Un rol important in ecosistemul de cercetare
japonez revine societatilor stiintifice. Necesitd men-
tionat faptul ca in Japonia existd mai multe tipuri de
organizatii cu impact asupra stiintei, care au roluri si
functii bine determinate si clar delimitate. Acestea pot
fi grupate in 3 categorii:

e societati guvernamentale (precum Societatea
Japoneza pentru Promovarea Stiintei si Agen-
tia Japonezd pentru Stiinta si Tehnologie)
carora le revine un rol strategic in elaborarea
politicilor de dezvoltare a cercetarii si inovarii;

o societdti disciplinare majore (de exemplu,
Societatea de Fizica din Japonia), acestea fiind
pilonul de baza al sistemului de cercetare;

e initiative private (de pilda, Comitetul Keidan-
ren [20]), care sunt apreciate pentru recoman-
dari de politici si actiunile de transfer teh-
nologic.

Guvernanta in cercetarea stiintifica are un rol
decisiv pentru dezvoltarea durabild si inovatie.
Japonia reprezinta un exemplu de sistem matur, cu o
structurd institutionald bine definitd, orientata catre
performantd, etica si impact societal. Organizarea
sistemului japonez de cercetare stiintifica este mar-
cata de existenta unor institutii de varf, cu roluri clar
definite in: (1) consilierea guvernului, (2) distribuirea
resurselor financiare si (3) coordonarea proiectelor
majore de inovare. In acest sens, un rol esential in
ecosistemul de cercetare revine urmatorilor trei actori
principali: Consiliul pentru Stiintd din Japonia (SCJ),
Societatea Japoneza pentru Promovarea Stiintei

Plan for Science, Technology and Innovation, Japan
aims to increase total investment in R&D to 4% of
GDP, through a combination of public and private
funding [1]. However, some authors believe that the
current level of investment remains insufficient to
maintain its self-defined status of a “science-orien-
tednation” [24].

Japan also has one of the highest researcher
density rates in the world, estimated at 5 629 per
million inhabitants [33], which has a significant im-
pact on its innovation capacity. According to the
Global Innovation Index, the country ranks 13th in
the world (out of 133 countries) [10]. These trends
directly influence Japan’s economic performance.
The country currently ranks fourth in the world in
terms of nominal GDP, reaching USD4.19 trillion in
April 2025 [15] with a GDP of USD33.96 thousand
per capita [9]. The share of high-tech industries in
GDP is approximately 30% [3]. These results are
supported by a high-performance education system
[21], which ensures the formation of highly qualified
human capital, with a higher education graduation
rate of 62-69% among young people aged 25-34 [7,
p.61]. Taken together, these data confirm that inno-
vation and education are the main drivers of Japan's
productivity and competitiveness, and research is the
fundamental pillar that sets them in motion.

An important role in the Japanese research
ecosystem belongs to scientific societies. It is worth
mentioning that in Japan there are several types of
organizations with an impact on science, which have
well-determined and clearly delimited roles and func-
tions. These can be grouped into three categories:

e government organizations (such as the Japan
Society for the Promotion of Science and the
Japan Science and Technology Agency)
which have a strategic role in developing
research and innovation policies;

e major disciplinary societies (for example, the
Physical Society of Japan), which are the
mainstay of the research system;

e private initiatives (such as the Keidanren
Committee [20]), which are highly valued for
their policy recommendations and technology
transfer actions.

Governance in scientific research plays a
decisive role for sustainable development and inno-
vation. Japan is an example of a mature system, with
a well-defined institutional framework, oriented
towards performance, ethics and societal impact. The
organization of the Japanese scientific research sys-
tem is characterised by the existence of leading
institutions, with clearly defined roles in: (1) advising
the government, (2) distributing financial resources
and (3) coordinating major innovation projects. In
this regard, three main actors play an essential role in
the research ecosystem: the Science Council of Japan
(SCJ), the Japan Society for the Promotion of Science
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(JSPS) si Agentia Japoneza pentru Stiinta si Tehno-
logie (JST). Aceste institutii interactioneaza si cola-
boreazd in mod direct cu structurile guvernamentale,
contribuind semnificativ la stabilirea prioritatilor si

(JSPS) and the Japan Science and Technology
Agency (JST). These institutions interact and colla-
borate directly with government structures, contri-
buting significantly to establishing priorities and

directiilor strategice de dezvoltare (tabelul 1).

strategic directions for development (table 1).

Tabelul 1/ Table 1

Actorii relevanti in guvernarea cercetirii-dezvoltirii-inovirii in Japonia/
Relevant actors in the governance of research-development-innovation in Japan

Actori institutionali/
Institutional actors

Rol principal/
Main role

Subordonare/
Relationships

Exemple de influenta/
Example of influence

Ministerul Educatiei,
Culturii, Sportului, Stiintei
si Tehnologiei (MEXT)/
Ministry of Educatiom,
Culture, Sports, Science and
Technology (MEXT)

Definirea politicilor
nationale In domeniul
stiintei si educatiei/
Definition of national
science and educational
policies

Guvern/
Government

Stabilirea prioritatilor
strategice

(ex., Societatea 5.0)/
Setting strategic priorities
(e.g. Society 5.0)

Consiliul pentru Stiinta
din Japonia (SCJ)/
Science Council of Japan
(SCJ)

Consultanta stiintifica
la nivel inalt/
High-level scientific
advice

Raporteaza direct
Cabinetului de Ministri/
Reports directly to the
Cabinet of Ministers

Recomandari privind 1A,
demografie (SCJ, 2023)/
Recommendations on Al,
demography (SCJ, 2023)

Societatea Japoneza pentru
Promovarea Stiintei (JSPS)/
Japan Society for the
Promotion of Science (JSPS)

Finantare competitiva
a cercetarii/
Competitive research
funding

Subordonat MEXT, dar
cu un grad ridicat de
autonomie/

Subordinate to MEXT,
but with a high degree of
autonomy

KAKENHI, WPI
(JSPS, 2024)

Agentia Japoneza pentru
Stiinta si Tehnologie (JST)/
Japan Science and
Technology Agency (JST)

Implementarea
programelor de inovare/
Implementation of
innovation programs

Finantare MEXT, coope-
rare cu Ministerul
Economiei (METI)/
MEXT funding, coope-
ration with the Ministry

Cercetare si dezvoltare

Moonshot, neutralitatea
carbonului (JST, 2024)/
Moonshot R&D, carbon

neutrality (JST, 2024)

of Economy (METI)

Sursa: elaborat de autori in baza [11, 19, 23, 25, 28]/ Source: developed by the authors based on [11,

19, 23, 25, 28]

in timp ce structurile guvernamentale (MEXT,
MET]I, agentii) ofera cadrul politic, de finantare si de
coordonare strategica a cercetarii-inovarii, in Japonia
existd o multitudine de societdti cu impact semni-
ficativ, care pot fi grupate in: (1) academice; (2) pro-
fesionale; (3) interdisciplinare. O asemenea clasifi-
care reflectd diversitatea si specializarea ecosiste-
mului de cercetare. Aceste societdti au misiunea de a
asigura coeziunea internd, diseminarea cunoasterii,
stabilirea standardelor si reprezintd o voce colectiva
in dialogul cu decidentii, constituind fundamentul
comunitatii de cercetare-inovare.

Un rol distinct in ecosistemul de cercetare
nipon revine societdtilor academice. Acestea func-
tioneaza ca vectori de profesionalizare, diseminare a
cunoasterii si dialog intre cercetitori (tabelul 2).
Potrivit estimdrilor, majoritatea cadrelor didactice
universitare cu normd deplind isi mentin calitatea de
membru in cel putin o societate academica.
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While government structures (MEXT, METI,
and related agencies) provide the policy, funding and
strategic coordination framework for research and
innovation, Japan hosts a broad spectrum of societies
with significant impact, which can be grouped into: (1)
academic; (2) professional; (3) interdisciplinary. Such
a classification reflects both the diversity and the high
level of specialization of the research ecosystem. These
societies have the mission of ensuring internal cohe-
sion, disseminating knowledge, setting standards and
representing a collective voice in the dialogue with
decision-makers, thereby constituting the foundation of
the research and innovation community.

A distinct role in the Japanese research eco-
system is played by academic societies. They func-
tion as vectors of professionalization, knowledge
dissemination, and scholarly dialogue among resear-
chers (table 2). According to estimates, the majority
of full-time university faculty members maintain
membership in at least one academic society.
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Tabelul 2/ Table 2

Rolul si activitatile-cheie ale societitilor academice nipone/
Role and key activities of Japanese academic societies

Mlgglne/ Activitati principale/ Main activities E;;mg:gé
o Publicatii Stiintifice — editarea revistelor de top cu impact global
(ex., Journal of the Physical Society of Japan, Bulletin of the Chemical
Society of Japan)/
Scientific Publications — editing top journals with global impact
¢ (e.g., Journal of the Physical Society of Japan, Bulletin of the Chemical Societatea
Avansarea Somety of Japan); ) . de Fizica
cunoasterii Ctonfe{fm,te anuale importante (ex Annua}l.meetlng of th.e JPS) — din Japonia
funda m’e ntale d1sem1ngrea r(?zultatelor .cer(?fatérllor, stablllrea colaborarilor, formarea Societatea '
intr-o discipling re;e}or (inclusiv pentru tinerii cercetatori)/ - _ _ de Chimie
specifica/ Major annual conferences _(e.g., Annual meeting of tht_a JPS) — dissemina- din Japonia/
Advancement tl_ng res_earch results, establishing collaborations, forming networks The Physical
of fundamental (including for young researchers); ) N N Society
knowledge | Premii si Recunoagtere — acordarea premiilor prestigioase care legiti- of Japan,
in a specific meaza excelenta §tii¥1‘giﬁc€1/ _ o o Chemical
discipline Av_varQs_ and Recognition — granting prestigious awards that legitimize Society
scientific excellence; of Japan
o Comitete pentru Politici — efectuarea expertizei tehnice pentru autoritati
publice (MEXT, CSTI) si agentii (JST) in elaborarea de strategii si
programe de cercetare-educatie/
Policy Committees — providing technical expertise for public authorities
(MEXT, CSTI) and agencies (JST) in the development of research-
education strategies/programs.

Sursa: elaborat de autori/ Source: developed by the authors

Conform unui studiu realizat de T. Hanibuchi
si S. Kawagucci [12], numarul de societati academice
in Japonia a constituit 2037 in 2019. Acest numar
include doar societdtile ce apartin unui singur dome-
niu (constituind cca 80% din total), celelalte, cu profil
interdisciplinar, au fost omise din cercetare. Daca
luim in considerare acest aspect, atunci se poate
estima ca numarul total al societdtilor academice este
de aproximativ 2600 de organizatii. Societatile stiin-
tifice au o istorie si traditii de decenii in Japonia.
Potrivit autorilor citati mai sus, 27% dintre societati
au fost constiuite pand in 1944, iar 25% dupa anul
2000. Acestea difera si dupd dimensiune: sistemul
japonez al societdtilor academice este dominat de
organizatii mici si medii, predominant active in
domeniile umaniste si sociale. Peste doud treimi
(69,6%) au mai putin de 1000 de membri; 27,3%
includ intre 1000 si 10.000 de membri si doar 3,1%
depasesc pragul de 10.000, dar reunesc un numar con-
siderabil de cercetatori. De exemplu, una dintre cele
mai mari organizatii — Asociatia Medicala Japoneza
(fondata 1n 1916, restabilitd in 1947) — integra 173,7 mii
de persoane la 1 decembrie 2022 [16].

Evolutia societatilor academice se caracteri-
zeaza printr-un dinamism constant, cu infiintari si
reorganizdri institutionale [12]. Numarul lor este in
crestere, chiar dacd cateva societdti dispar anual,

According to a study by T. Hanibuchi and S.
Kawagucci [12], the number of academic societies in
Japan was 2037 in 2019. This number includes only
societies belonging to a single field (constituting
about 80% of the total), the others, with an interdis-
ciplinary profile, were omitted from the research. If
we take this aspect into account, then it can be
estimated that the total number of academic societies
is estimated at approximately 2600 organizations.
Scientific societies in Japan have decades of history
and tradition.. According to the same authors, 27% of
the societies were established by 1944, while 25%
were founded after 2000. They also differ in size: the
Japanese system of academic societies is dominated
by small and medium-sized organizations, predomi-
nantly active in the humanities and social sciences.
More than two-thirds (69,6%) have fewer than 1000
members; 27,3% include between 1000 and 10.000
members and only 3,1% exceed the 10.000 thre-
sholds, but bring together a considerable number of
researchers. For example, one of the largest organi-
zations — the Japanese Medical Association (founded
in 1916, reestablished in 1947) — integrated 173,7
thousand people as of December 1, 2022 [16].

The evolution of academic societies is charac-
terized by constant dynamism, with new founda-
tions and institutional reorganizations [12]. Their
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altele noi sunt inregistrate (in special in domenii
emergente, precum inteligenta artificiala, biotehno-
logia, explorarea spatiului), proces care indicd un
ecosistem dinamic §i reconfigurabil.

Aceasta configuratie se sprijind pe o traditie
indelungata de asociere in scopuri intelectuale si
stiintifice, prezentd in cultura japoneza din secolele
trecute. In plus, statul japonez oferd un sprijin sis-
tematic acestor societati prin subventii, suport logistic
si politici fiscale favorabile, fapt ce contribuie la con-
solidarea rolului acestora in sistemul de cunoastere.

Apartenenta la o asociatie stiintifica este atrac-
tivd prin oportunitdtile de dezvoltare academica si
profesionald, precum: (1) acces la cunoastere si for-
mare; (2) networking si vizibilitate; (3) recunoastere
profesionald si credibilitate; (4) influentarea politi-
cilor si stabilirea standardelor. Aceastd componenta
de impact si advocacy transforma societatile stiinti-
fice in actori institutionali ai politicii publice stiin-
tifice. Astfel, societitile stiintifice nipone constituie o
infrastructurd institutionald fundamentald a sistemu-
lui national de stiinta, tehnologie si inovare. Struc-
turarea deliberata a acestora, in domenii foarte
specializate in Japonia, sprijinitd de traditia acade-
mica si de sustinerea statului, a generat unul dintre
cele mai dense ecosisteme stiintifice din lume [12].

Societatile si institutiile stiintifice din Japonia
exercitd o influentd semnificativa §i institutiona-
lizatd asupra politicilor educationale, prin mai multe
mecanisme cheie:

o consultarea formald a guvernului — Consiliul
pentru Stiintd din Japonia (CSJ) este princi-
palul organism consultativ recunoscut legal
(Legea CSJ din 1949) [30], reprezentand cer-
cetatorii japonezi, care elaboreaza recomandari
oficiale pentru guvern si ministere (MEXT),
bazate pe consensul comunitatii stiintifice. Un
exemplu recent — CSJ a propus noi standarde
curriculare nationale pentru matematica [34];

e participarea in comitetele guvernamentale —
reprezentantii societatilor (de exemplu, Socie-
tatea Japonezd pentru Educatie Stiintifica,
Asociatia Academica Japonezd) sunt implicati
in activitatea MEXT si a Consiliului Central
pentru Educatie, care definesc standardele
educationale nationale;

o valorificarea finantarii — societitile (JSPS,
JST) directioneaza fonduri publice catre
prioritati de cercetare aliniate cu obiectivele
nationale (ex., inteligenta artificiald, decarbo-
nizare), inclusiv in universitati, dezvolta
parteneriate cu industria (ex. cu Keidanren) si
co-finanteaza proiecte aplicative;

e cercetare aplicata si rapoarte de politici —
societdtile genereaza studii empirice bazate ca
dovezi pentru deciziile politice. Astfel, Aso-
ciatia Japoneza de Cercetari in Educatie (JERA)
publicid analize privind eficienta metodelor
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number is increasing, even if some societies dis-
appear annually, new ones are registered (especially
in emerging fields, such as artificial intelligence, bio-
technology, space exploration), a process that indi-
cates a dynamic and reconfigurable ecosystem.

This configuration is based on a long tradition
of association for intellectual and scientific purposes,
present in Japanese culture since past centuries. In
addition, the Japanese state provides systematic
support to these societies through subsidies, logistical
support, and favourable fiscal policies, which con-
tributes to strengthening their role within the national
knowledge system.

Membership in a scientific association is attrac-
tive through opportunities for academic and profes-
sional development, such as: (1) access to knowledge
and training; (2) networking and visibility; (3) pro-
fessional recognition and credibility; (4) influencing
policies and setting standards. This dimension of
impact and advocacy component transforms scientific
societies into institutional actors of scientific public
policy. Thus, Japanese scientific societies constitute a
fundamental institutional infrastructure of the national
system of science, technology, and innovation. Their
deliberate structuring, in highly specialized fields in
Japan, supported by academic tradition and state
support, has generated one of the densest scientific
ecosystems in the world [12].

Scientific societies and institutions in Japan
exert significant and institutionalized influence on
educational policies through several key mechanisms:

e formal consultation with the government —
the Science Council of Japan (SCJ) is the
main legally recognized advisory body (SCJ
Law of 1949) [30], representing Japanese
researchers, which develops official recom-
mendations for the government and ministries
(MEXT), based on consensus from the
scientific community. A recent example is the
SCJ proposal for new national curriculum
standards for mathematics [34];

e participation in government committees -
representatives of societies (e.g., the Japan
Society for Science Education, the Japan Aca-
demic Association) are involved in the work of
MEXT and the Central Council for Education,
which define national educational standards;

e capitalizing on funding — companies such as
JSPS and JST direct public funds towards
research priorities aligned with national objec-
tives (e.g., artificial intelligence, decarboniza-
tion), including in universities, develop part-
nerships with industry (e.g. with Keidanren)
and co-finance applied projects;

o applied research and policy reports — socie-
ties generate empirical studies based on
evidence for policy decisions. For instance,
the Japan Educational Research Association
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pedagogice, iar Asociatia Japoneza de Acredi-

tare Universitard (o organizatie voluntard a

institutiilor de invatamént superior) — eva-

lueaza calitatea activitatii universitatilor,
influentand alocarea de fonduri;

e advocacy si lobby — organizatiile asociative
promoveazd campanii colective pentru a
evidentia prioritatile in domeniul educatiei,
precum cresterea bugetului universitar sau
promovarea educatiei interculturale ca raspuns
la procesele de globalizare;

o influentd asupra curriculumului — societitile
contribuie la definirea continutului disciplinar
si la elaborarea standardelor de evaluare. De
exemplu, recomandarile Societatii Matematice
din Japonia au influentat reforma curriculu-
mului la matematica [30, 31];

o formarea profesorilor — societitile colabo-
reaza cu universitatile In vederea dezvoltarii
programelor de formare profesionalda (de
exemplu, Societatea Japoneza pentru Educatie
Stiintifica oferd instruire pentru predarea in
diverse domenii stiintifice), acordand certi-
ficari recunoscute la nivel national.

Cele expuse mai sus confirma ipoteza conform
careia SoCietdtile stiintifice japoneze functioneazi
atdt ca actori de specialitate, cdt si ca structuri de
adaptare institutionald, contribuind la consolidarea
ecosistemului national de cunoastere si transfer
tehnologic.

2. Provociri in consolidarea ecosistemului
de cercetare din Republica Moldova si importanta
asociatiilor stiintifice in definirea politicilor
publice de cercetare-educatie-inovare

Cercetarea si inovarea joaca un rol decisiv in
dezvoltarea economicé a Republicii Moldova. Totusi,
actualmente, acest domeniu se confruntd cu multiple
provocari, dintre care: subfinantarea cronica — inves-
titiile in cercetare-dezvoltare au constituit doar 0,22%
din PIB in 2024 (fata de 0,54% in 2007) [32, p.24];
dependenta accentuatd de finantarea externd; nivel
diminuat al salarizarii cercetitorilor (considerat sub
pragul productivitatii stiintifice); colaborarea insu-
ficientd dintre universitati si institutele de cercetare
cu industria si mediul de afaceri.

Republica Moldova ramane modest reprezinta
in arealul international al cercetarii, publicatiile
moldovenesti insuméand mai putin de 0,2% din totalul
mondial (2024) [29], desi devine activa in proiectele
Horizon Europe (rata de succes a aplicatiilor la acest
program depasind 26%). O altd problema majora cu
care se confrunta Moldova este ,,exodul creierelor” si
reducerea capacititii de cercetare. Intr-un studiu
recent [8], realizat de un grup de experti indepen-
denti si evaluatori nationali, se atentioneazd ca
sistemul de cercetare-inovare (C-I) este impovirat de
straturi excesive de norme, reglementari si legi;
prioritatile de cercetare, inovare si dezvoltare econo-

(JERA) publishes analyses of the effective-

ness of pedagogical methods, while the Japan

University Accreditation Association (a vo-

luntary organization of higher education insti-

tutions) evaluates the quality of university
activities, influencing the allocation of funds;

e collective advocacy and lobbying — associa-
tive organizations promote collective cam-
paigns to highlight priorities in the field of
education, such as increasing the university
budget or promoting intercultural education in
response to globalization processes;

e curriculum influence — societies contribute
to defining disciplinary content and develo-
ping assessment standards. For example, the
recommendations from the Mathematical
Society of Japan influenced the reform of the
mathematics curriculum [30, 31];

e teacher training — societies collaborate with
universities to develop professional training
programs (for example, the Japan Society for
Science Education offers training for teaching
in various scientific fields), granting natio-
nally recognized certifications.

The above confirms the hypothesis that Japa-
nese scientific societies function both as specialized
actors and as institutional adaptation structures,
contributing to the consolidation of the national eco-
system of knowledge and technology transfer.

2. Challenges in strengthening the research
ecosystem in the Republic of Moldova and the
importance of scientific associations in defining
public research-education-innovation policies

Research and innovation play a decisive role
in the economic development of the Republic of
Moldova. However, currently, this area faces multiple
challenges, including: chronic underfunding — invest-
ments in research and development accounted for
only 0,22% of GDP in 2024 (compared to 0,54% in
2007) [32, p.24]; have increased dependence on
external financing; low level of researchers' salaries
(considered below the scientific productivity thre-
shold); insufficient collaboration between univer-
sities, research institutes with industry, and the busi-
ness environment.

The Republic of Moldova remains modestly
represented in the international research arena, with
Moldovan publications accounting for less than 0.2%
of the world total (2024) [29], although the country
has become increasingly active in Horizon Europe
projects (the success rate of applications to this
program exceeding 26%). Another major problem
facing Moldova is the “brain drain” and the resulting
reduction of research capacity. A recent study [8],
conducted by a group of independent experts and
national evaluators, warns that the research-inno-
vation (R-I) system is burdened by excessive layers
of norms, regulations and laws; the country's re-
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mica ale tarii nu sunt armonizate; delimitarile dintre
puterea decisionald si cea executivd este neclara,
precum si se mentioneazd cd ,nu existd fonduri
suficiente pentru a mentine activitatea de cercetare
necesard pentru a sustine Invatdmantul superior
si pentru a raspunde nevoilor economice ale
Moldovei” [8, p.2].

Totodatd, se remarca faptul, cd comunitatea
academica este puternic fragmentata, cercetatorii
activand preponderent in mod izolat, fara o integrare
consistentd in retele sau asociatii de profil. Aceasta
lipsd de coeziune reduce vizibilitatea si impactul
public al cercetarii, limitdnd capacitatea colectiva de
a contribui la dezbaterile majore din societate.
In consecinti, vocea cercetitorilor rimane adesea
marginalizata in spatiul public si in procesul deci-
zional. Universitatile, Academia de Stiinte a Mol-
dovei si institutiile de cercetare aplicatad actioneaza
fara interoperabilitate, ceea ce conduce la duplica-
rea eforturilor si diminuarea eficientei investitiilor
in cercetare.

Asemenea tendinte au impact direct asupra
capacitatii de inovare si asupra dezvoltarii economice
a Republicii Moldova. Astfel, in 2024 in tara au fost
eliberate doar 101 de brevete de inventie (fatd de 310
in 2009) [32, p.11]. in perioada 2021-2022, ponderea
intreprinderilor inovatoare a constituit 11,4% din
numarul total de intreprinderi (fatd de 12,6% 1n 2019-
2020) [26]. in 2024 Moldova a inregistrat un PIB de
16,5 miliarde dolari SUA sau 5,4 mii dolari per
capita, ocupand locul 130 in clasamentul mondial [9].

in contextul actual al tranzitiei citre o eco-
nomie bazatd pe cunoastere si inovare, asociatiile
stiintifice din Republica Moldova pot deveni actori
esentiali in promovarea cercetarii, dezvoltarea capi-
talului uman si formularea politicilor educationale si
stiintifice. Aceste structuri asociative, desi insuficient
valorificate, pot contribui decisiv la reformarea sis-
temului national de cercetare-inovare, la proiectarea
politicilor educationale orientate spre excelentd si
integrarea acestor domenii vitale in spatiul european
si international al educatiei si cercetarii.

Actualmente, tipologia institutiilor si asociatii-
lor stiintifice din Republica Moldova este diversa.
Aceasta include mai multe categorii de organizatii.

Academia de Stiinte a Moldovei (ASM) —
institutia publica de interes national, cu roluri mul-
tiple in domeniul cercetarii-inovarii si de reprezentare
a comunitatii de cercetatori. Academiei de Stiinte a
Moldovei, conform Codului cu privire la stiintd si
inovare (259/2004, art.64), 1i revine rolul de con-
sultant strategic al Guvernului la stabilirea prio-
ritatilor in domeniul cercetdrii fundamentale si
aplicative; consultarea proiectelor de acte normative
in domeniile cercetdrii, inovarii si dezvoltarii infra-
structurii publice; elaborarea previziunilor privind
dezvoltarea acestor domenii; prezentarea raportului
asupra starii stiintei.
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search, innovation and economic development prio-
rities are not harmonized; the demarcations between
decision-making and executive power are unclear,
and it is also mentioned that “there are insufficient
funds to maintain the research activity necessary to
support higher education and meet Moldova's
economic needs” [8, p.2].

At the same time, it is noted that the academic
community is highly fragmented, with researchers
working mostly in isolation, without consistent inte-
gration into networks or professional associations.
This lack of cohesion reduces the visibility and public
impact of research, limiting the collective capacity to
contribute to major debates in society. Consequently,
the voice of researchers often remains marginalized in
the public space and in the decision-making process.
Universities, the Academy of Sciences of Moldova
(ASM), and applied research institutions act without
interoperability, which leads to duplication of efforts
and reduces the efficiency of research investments.

Such trends have a direct impact on the inno-
vation capacity and economic development of
the Republic of Moldova. Thus, in 2024, only 101
patents were granted in the country (compared to 310
in 2009) [32, p.11]. In 2021-2022, the share of
innovative enterprises constituted 11,4% of the total
number of enterprises (compared to 12,6% in 2019-
2020) [26]. In 2024, Moldova recorded a GDP of
USD 16,5 billion or USD 5,4 thousand per capita,
ranking 130th in the world ranking [9].

In the current context of transition towards a
knowledge- and innovation-based economy, scientific
associations in the Republic of Moldova can become
essential actors in promoting research, developing
human capital and formulating educational and scien-
tific policies. These associative structures, although
insufficiently exploited, can contribute decisively to
reforming the national research-innovation system,
to designing educational policies oriented towards
excellence, and integrating these vital areas into
the European and international space of education
and research.

Currently, the typology of scientific institutions
and associations in the Republic of Moldova is diverse.
It includes several categories of organizations:

Academy of Sciences of Moldova (ASM) — a
public institution of national interest, with multiple
roles in the field of research and innovation and
representing the research community. The Academy
of Sciences of Moldova, according to the Code on
Science and Innovation (259/2004, art.64), has the
role of strategic consultant to the Government in
establishing priorities in the field of fundamental and
applied research; consulting on draft normative acts
in the fields of research, innovation, and development
of public infrastructure; developing forecasts for the
development of these fields; and presenting the
annual report on the state of science.
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Asociatii stiintifice pe domenii specifice (dis-
ciplinare) — acopera o gama largd de domenii ale
stiintei (inginerie, medicind, biologie, agricultura,
fizica, chimie, economie, istorie, lingvistica etc.),
unele dintre ele sunt afiliate la ASM sau la univer-
sitdti, altele functioneaza independent. Din cadrul
acestora pot fi mentionate: Societatea Fizicienilor,
Societatea de Chimie, Societatea Matematicienilor,
Asociatiile Medicilor (pe specialitati), Societatea de
Geografie, Asociatia Biologilor, Asociatia Sociolo-
gilor si Demografilor, Asociatia Economistilor din
Moldova s.a.

Asociatii profesionale — sunt axate pe domenii
specifice (de exemplu: Asociatia Psihologilor Prac-
ticieni, Asociatia de Biosigurantid si Biosecuritate,
Uniunea Arhitectilor din Republica Moldova,
Societatea de Microbiologie etc.).

Asociatii ale tinerilor cercetdtori — se focu-
seaza pe formarea noii generatii de oameni de stiinta
si sprijinirea integrarii lor in comunitatea academica,
de exemplu: Asociatia Nationala a Tinerilor Istorici
din Moldova.

In prezent, nu existd o statistica privind nu-
marul exact al asociatiilor stiintifice Inregistrate in
Republica Moldova, nu este nici un portal public sau
un registru centralizat, care sa clasifice si sd re-
uneasca aceste asociatii pe criterii stiintifice, accesibil
publicului. in lipsa unei clasificari oficiale, deter-
minarea numarului real al acestor asociatii este
dificild. Unele estimari indicd intre 100 si 300 de
organizatii cu profil stiintific sau tehnic (inclusiv
asociatii ale tinerilor cercetatori, societati profesio-
nale, asociatii disciplinare etc.), in timp ce alte surse
mentioneaza un numar intre 70 si 100 de asociatii.

Reprezentantii acestor asociatii ar trebui sa
participe la elaborarea politicilor nationale in do-
meniile cercetdrii si inovarii si, respectiv, sd se
regiseasca in organismele consultative constituite in
acest scop. Cu toate acestea, in Raportul privind
starea stiintei [32, p.23] se constatd ,neglijarea
rolului Academiei de Stiinte a Moldovei in calitatea
sa de consultant strategic al Guvernului”. Totodata,
prin amendamentele la Codul cu privire la stiinta si
inovare (legea 266/2023) [4] a fost reglementata
instituirea Consiliului Consultativ pentru Stiintd §i
Tehnologie (CCST), in calitate de ,,organ de consul-
tantd pe langd organul central de specialitate al
statului, care asigurd elaborarea politicii nationale in
domeniile cercetdrii si inovarii”. In 2023 Ministerul
Educatiei si Cercetarii a constituit CCST [2], o ini-
tiativa importanta, orientata spre sustinerea excelentei
in cercetarea stiintifica, dezvoltarea unor organizatii
de cercetare performante, capabile sd transforme
cercetarea, dezvoltarea si inovarea intr-un factor al
cresterii economice. Cu toate acestea, din cei 17
membri ai CCST, 11 sunt reprezentanti ai diferitelor
institutii de invatamant superior si de cercetare din
Romaénia, fard nici un reprezentant al asociatiilor

Scientific associations by specific fields (dis-
ciplinary) — covering a wide range of fields of
science (engineering, medicine, biology, agriculture,
physics, chemistry, economics, history, linguistics,
etc.). Some of these are affiliated with the ASM or
universities, while others operate independently.
Notable examples include: the Society of Physicists,
the Society of Chemistry, the Society of Mathema-
ticians, Medical Associations by specialty, the
Society of Geography, the Association of Biologists,
the Association of Sociologists and Demographers,
the Association of Economists of Moldova, etc.

Professional associations — focused on specific
applied fields (for example: the Association of Prac-
titioner Psychologists, the Association of Biosafety and
Biosecurity, the Union of Architects of the Republic
of Moldova, the Society of Microbiology, etc.).

Associations of young researchers — dedi-
cated to training the new generation of scientists and
supporting their integration into the academic
community, for example: the National Association of
Young Historians of Moldova.

Currently, there are no official statistics on the
exact number of registered scientific associations in
the Republic of Moldova, nor is there a public portal
or centralized register that would classify and bring
together these associations on scientific criteria,
accessible to the public. In the absence of an official
classification, determining the real number of these
associations is difficult. Some estimates indicate
between 100 and 300 organizations with a scientific
or technical profile (including associations of young
researchers, professional societies, disciplinary asso-
ciations, etc.), while other sources mention a number
between 70 and 100 associations.

Representatives of these associations should
participate in the development of national policies in
the fields of research and innovation and, respec-
tively, be included in the advisory bodies established
for this purpose. However, the Report on the State of
Science [32, p.23] notes “the neglect of the role of the
Academy of Sciences of Moldova in its capacity as a
strategic consultant to the Government”. At the same
time, the amendments to the Code on Science and
Innovation (Law 266/2023) [4] regulated the esta-
blishment of the Advisory Council for Science and
Technology (ACST), as an “advisory body under the
central specialized body of the state, which ensures
the development of national policy in the fields of
research and innovation”. In 2023, the Ministry of
Education and Research established the Advisory
Council for Science and Technology (ACST)[2], an
important initiative aimed at supporting excellence in
scientific research and developing high-performance
research organizations capable of transforming
research, development and innovation into a factor of
economic growth. However, out of the 17 members
of the ACST, 11 are representatives of various higher
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stiintifice din Republica Moldova sau al Academiei
de Stiinte a Moldovei. Intr-un asemenea context,
asociatiile stiintifice din Republica Moldova sunt
,detasate” de la participarea in procesul consultativ
privind politicile publice in domeniul cercetarii si
educatiei, precum si de la deciziile privind alocarea si
distribuirea de fonduri 1n aceste sfere.

Evaluarea activitatii unor asociatii stiintifice
din tard (informatiile despre care sunt publice)
remarca faptul ca acestea au un grad diferit de
vizibilitate, intensitate si transparentd a activitatilor.
Multe dintre ele sunt inactive sau formale, existind
doar juridic, fard activitate continua. Activitatea lor
este marginalizata si, deseori, se reduce la organizarea
de evenimente stiintifice. Acestea nu au un rol
relevant in ecosistemul de cercetare al tarii, desi ar
trebui sd reprezinte pilonii comunitatii de cercetare,
inovare si educatie.

in baza studiului efectuat se poate concluziona
ca activitatea asociatiilor stiintifice in Republica
Moldova se confruntd cu o serie de dificultati struc-
turale si sistemice, dintre care: lipsa unui cadru legal
clar, care sa reglementeze functionarea si finantarea
lor; excluderea din procesele decizionale la nivel de
politici publice si finantare a cercetdrii; fragmentarea
comunitatii stiintifice si lipsa unui mecanism eficient
de coordonare intre organizatii; accesul limitat la
resurse financiare si logistice, necesare desfasurarii
activitatilor stiintifice; exodul cercetatorilor si scade-
rea interesului tinerilor pentru o cariera academica.

Asociatiile stiintifice din Republica Moldova
reprezintd o resursd strategicd pentru dezvoltarea
sustenabild a sistemului national de cercetare si
educatie. Printr-un cadru favorabil de functionare si
sprijin institutional, aceste organizatii pot deveni un
factor transformator, capabil sd conecteze stiinta cu
nevoile societdtii si sd contribuie la modernizarea
politicilor publice in domeniul cunoasterii.

3. Fortificarea rolului si a capacititii insti-
tutional-politice a asociatiilor stiintifice din Repu-
blica Moldova prin transfer de bune practici
din modelul japonez

Succesul Japoniei in cercetare-inovare se da-
toreaza, In mare parte, sistemului bine structurat de
guvernare a acestui domeniu, rolurilor deliberate in
proiectarea politicilor de cercetare si educationale,
recunoasterii institutionale structurate a societatilor
stiintifice, a ecosistemelor financiare integrate. Ase-
menea elemente, esentiale pentru functionarea efi-
cientd a domeniului de C-I, lipsesc in sistemul mol-
dovenesc de cercetare sau se manifesta doar secvential.
Cu siguranta, Republica Moldova poate invata multe
din experienta Japoniei si ar putea prelua elemente-
cheie din modelul japonez de organizare a societatilor
stiintifice, adaptandu-le la contextul national.

Consideram ca consolidarea asociatiilor stiin-
tifice in Republica Moldova ar necesita, prioritar,
actiuni pe trei dimensiuni-cheie: (1) mandat legal
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education and research institutions in Romania,
without any representative of scientific associations
from the Republic of Moldova or the Academy of
Sciences of Moldova. In such a context, scientific
associations from the Republic of Moldova are
“detached” from participating in the consultative
process on public policies in the field of research and
education, as well as from decisions on the allocation
and distribution of funding in these areas.

The assessment of the activity of certain
scientific associations in the country (for which pu-
blic information is available) notes that they have a
different degree of visibility, intensity, and transpa-
rency of activities. Many of them are inactive or
formal, existing only legally, without continuous
activity. Their activity is marginalized and, often, is
reduced to the organization of scientific events. They
do not have a significant role in the country’s research
ecosystem, although they should represent the key
pillars of the research, innovation and education
community.

Based on the study conducted, it can be con-
cluded that the activities of scientific associations
in the Republic of Moldova face a series of structural
and systemic difficulties, including: the lack of a clear
legal framework regulating their operation and
financing; exclusion from decision-making processes at
the level of public policies and research financing;
fragmentation of the scientific community and the lack
of an efficient coordination mechanism between
organizations; limited access to financial and logistical
resources necessary for carrying out scientific activities;
exodus of researchers and the decrease in interest
among young people in an academic career.

Scientific associations in the Republic of
Moldova represent a strategic resource for the sus-
tainable development of the national research and
education system. Through a favourable operating
framework and institutional support, these organiza-
tions can become a transformative factor, capable of
connecting science with the needs of society and
contributing to the modernization of public policies in
the field of knowledge.

3. Strengthening the role and institutional-
policy capacity of scientific associations in the
Republic of Moldova through the transfer of good
practices from the Japanese model

Japan's success in research and innovation is
largely due to its well-structured governance system
in this field, clearly delineated roles in designing
research and educational policies, the structured
institutional recognition of scientific societies, and
integrated financial ecosystems. Such elements,
essential for the efficient functioning of the R&l
field, are largely absent in the Moldovan research
system or apper only sequentially. The Republic of
Moldova can certainly learn a lot from the Japanese
experience and could take over key elements of the
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pentru contributii la politici publice si consolidare
institutionala,; (2) finantare sustenabila, inclusiv din
fonduri publice; (3) mecanisme formale ale relatiilor
cu universitdtile si industria. In cele ce urmeazi vom
expune unele propuneri in acest sens.

In primul rdnd, in opinia noastri, este nece-
sard o reforma legislativa si institutionala pentru
recunoasterea oficiala (formald) a asociatiilor stiin-
tifice. In acest sens, ar fi oportund adoptarea unei legi
specifice pentru asociatiile stiintifice sau reglemen-
tarea activitatii acestor asociatii in cadrul legislativ
existent. Prin aceste reglementari este necesara defi-
nirea statutului asociatiilor stiintifice in calitate de
organizatie de interes public stiintific”, clasificarea
si caracteristica acestor structuri asociative, compe-
tentele lor, parteneriatele si rolul in procesul deci-
zional, precum si stabilirea unor beneficii fiscale
pentru acestea. Actualmente, Codul cu privire la
stiinta si inovare [4], art. 101, alin (2) si art.106, lit.
I) stipuleazd doar ca ,cercetdtorii stiintifici se pot
constitui in grupuri, organizatii (asociatii) obstesti
nationale si internationale, conform legislatiei in
vigoare”, fard a defini rolul lor in ecosistemul de
cercetare, tipurile, finantarea, participarea in procesul
consultativ si formularea politicilor publice.

Este oportund instituirea si dezvoltarea unui
portal public/registru centralizat care sa reuneasca si
sd clasifice asociatiile pe criterii stiintifice si care sa
fie accesibil publicului.

Profesionalizarea si consolidarea capacitatii
institutionale a asociatiilor stiintifice, in opinia
noastrd, constituie un alt obiectiv important. Acesta ar
putea fi atins prin crearea unei platforme nationale de
coordonare a asociatiilor stiintifice, introducerea
unui sistem de evaluare periodica a acestora si de
raportare a activitatii.

O altd dimensiune vizeazd implementarea
unor mecanisme sustenabile de finantare. Un in-
strument eficient, in acest sens, 1-ar constitui crearea
unui sistem national de granturi (dupa exemplul
JSPS), care ar putea fi format din surse bugetare,
fonduri UE si alte surse. Aceasta ar spori compe-
titivitatea proiectelor de cercetare si alinierea lor la
prioritatile nationale de dezvoltare socio-economica.
Un alt instrument de stimulare a cer-cetarii ar fi
legalizarea si stabilirea deducerilor fiscale pentru
intreprinderile care investesc In cercetare si sustin
asociatiile stiintifice de profil. Sustinerea cercetarii si
a organizatiilor/asociatiilor ce reprezintd diferite
domenii ale stiintei de catre mediul de afaceri ar
putea fi realizata si in cadrul unui program special la
nivel national, care ar prevedea posibilitatea compa-
niilor de a aloca o anumitd cota din profitul lor, de
exemplu 0,5%, catre asociatii stiintifice inregistrate si
recunoscute formal de autoritétile nationale. Aceasta
ar contribui nu doar la o mai stransa legaturd a aso-
ciatiilor stiintifice cu industria si la consolidarea
financiara a acestora, dar si la promovarea intere-

Japanese model of organising scientific societies,
adapting them to the national context.

We believe that strengthening scientific asso-
ciations in the Republic of Moldova would require, as a
priority, actions on three key dimensions: (1) legal
mandate for contributions to public policies and
institutional consolidation; (2) sustainable financing,
including from public funds; and (3) formal mechanisms
for relations with universities and industry. In the
following, we will present some proposals in this regard.

First of all, in our opinion, a legal and insti-
tutional reform for formal recognition is necessary to
ensure the official (formal) recognition of scientific
associations. In this regard, it would be appropriate to
adopt a specific law for scientific associations or regu-
late their activities within the existing legislative fra-
mework. Through these regulations, it is necessary to
define the status of scientific associations as an “orga-
nization of scientific public interest”, the classification
and characteristics of these associative structures, their
competences, partnerships, and roles in the decision-
making process, as well as establish fiscal benefits for
them. Currently, the Code on Science and Innovation
[4], art. 101, paragraph (2) and art.106, letter I) stipu-
late only that “scientific researchers may form groups,
national and international public organizations (associa-
tions), in accordance with the legislation in force”,
without defining their role in the research ecosystem,
their types, financing, participation in the consultative
process, or contribuitions to public policies formulation.

It is appropriate to establish and develop a public
portal/centralized registry that would bring together and
classify associations on scientific criteria and that would
be accessible to all stakeholders.

The professionalization and strengthening of the
institutional capacity of scientific associations, in our
opinion, is another important objective. This could be
achieved by creating a national coordination platform
for  scientific associations, introducing a system for
their periodic evaluation and reporting of activity.

Another dimension aims at implementing
sustainable financing mechanisms. An efficient tool
in this regard would be the creation of a national
grant system (following the example of JSPS), which
could be formed from budgetary sources, EU funds
and other sources. This would improve the compe-
titiveness of research projects and align with national
socio-economic development priorities. Another tool
to stimulate research would be the legalisation and
establishment of tax deductions for enterprises that
invest in research and support scientific associations
in the field. Support for research and organiza-
tions/associations representing different fields of
science by the business environment could also be
carried out within the framework of a special pro-
gram at national level, which would provide for the
possibility for companies to allocate a certain share of
their profit, for example 0,5%, to scientific associa-
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selor de cercetare-inovare a industriei si mediului
de afaceri.

Cea de-a treia dimensiune se referd la con-
solidarea parteneriatelor. Actualmente, asociatiile
stiintifice si alte organizatii reprezentative din do-
meniul stiintei din Republica Moldova sunt disper-
sate, axandu-se pe interesele proprii si fiind gestio-
nate in mod diferit, fird o conexiune intre ele si o
administrare coordonata. Lipsa sinergiei dintre prin-
cipalii actori, care reprezintd diverse arii disciplinare
din domeniul stiintei, nu poate asigura o functionare
eficienta a intregului sistem de cercetare-dezvoltare-
inovare-educatie. In acest context, un obiectiv impor-
tant vizeazd implementarea unor actiuni care sa
asigure interconectarea eficientd dintre toate partile
implicate si resursele dedicate cercetarii. Un model
relevant poate fi preluat din experienta Japoniei,
similar platformei J-STAGE administrata de JST,
care este principala platforma electronica japoneza de
publicare si difuzare a revistelor stiintifice, confe-
rintelor si altor materiale academice. Aceasta sprijind
societatile stiintifice si academice japoneze in pro-
cesul de digitalizare si internationalizare a publi-
catiilor; faciliteaza accesul cercetatorilor din intreaga
lume la resursele stiintifice din aceasta tara, devenind
infrastructura de baza pentru diseminarea cunoasterii
stiintifice 1n Japonia.

O masurd esentiala pentru Republica Moldova
ar fi dezvoltarea unei platforme de colaborare dintre
universitati, asociatii stiintifice si Ministerul Educa-
tiei si Cercetarii, prin crearea unei retele digitale
unificate, care sd contind si s Tmpartdseasca resurse
relevante, precum publicatii, date si informatii despre
conferinte. Aceasta ar putea fi realizatd prin insti-
tuirea si dezvoltarea platformei ,,eCercetare”, inte-
gratd in ecosistemului digital guvernamental. O ase-
menea platforma, precum considera expertii in do-
meniu, trebuie conceputd astfel, incit sa asigure
interconectarea si modernizarea tuturor sistemelor
informatice existente in Republica Moldova, in do-
meniul cercetarii-dezvoltarii-inovarii, inclusiv Instru-
mentul Bibliometric National, platformele revistelor
si evenimentelor stiintifice, portalul infrastructurii de
cercetare, repozitoriile institutionale si CRIS-urile
universitarilor s.a., interconectate cu platforma guver-
namentald de servicii electronice si interoperabile cu
e-infrastructurile europene specializate ce ar asigura
schimbul de date in timp real, accesul deschis la
informatie si luarea deciziilor bazate pe date.

Consolidarea legaturilor cu industria §i me-
diul de afaceri devine, de asemenea, extrem de
importanta in contextul in care asociatiile stiintifice ar
putea juca rolul de intermediari decisivi intre uni-
versitati §i companii in promovarea si transferul
inovatiilor (de exemplu, in domenii, precum energie,
biomedicina, eco-agricultura etc.). Promovarea parte-
neriatelor cu mediul economic ar putea fi realizata
prin organizarea de platforme de dialog si colaborare
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tions registered and formally recognized by the
national authorities. This would contribute not only to
a closer connection of scientific associations with
industry and their financial consolidation, but also to
promoting the research-innovation interests of
industry and the business environment.

The third dimension refers to the strengthe-
ning of partnerships. Currently, scientific associa-
tions and other representative organizations in the
field of science in the Republic of Moldova are
dispersed, focusing on their own interests and being
managed differently, without a connection between
them and without a coordinated administration. The
lack of synergy between the main actors, which
represent various disciplinary areas in the field of
science, cannot ensure the efficient functioning of the
entire research-development-innovation-education
system. In this context, an important objective is to
implement actions that ensure the efficient intercon-
nection of all parties involved and the resources
dedicated to research. A relevant model can be taken
from the experience of Japan, similar to the J-STAGE
platform managed by JST, which is the main Japa-
nese electronic platform for publishing and dissemi-
nating scientific journals, conference proceedings and
other academic materials. It supports Japanese scien-
tific and academic societies in the process of digi-
tisation and internationalisation of publications; it
facilitates access for researchers from around the
world to the country's scientific resources, becoming
the basic infrastructure for the dissemination of
scientific knowledge in Japan.

An essential measure for the Republic of
Moldova would be to develop a collaboration plat-
form between universities, scientific associations and
the Ministry of Education and Research, by creating a
unified digital network, which would contain and
share relevant resources, such as publications, data
and information about conferences. This could
be achieved by establishing and developing the
“eResearch” platform, integrated into the government
digital ecosystem. Such a platform, as experts in the
field believe, should be designed in such a way as to
ensure the interconnection and modernization of all
existing IT systems in the Republic of Moldova, in
the field of research-development-innovation, inclu-
ding the National Bibliometric Instrument, scientific
journal and event platforms, the research infrastruc-
ture portal, institutional repositories and academic
CRISs, etc., interconnected with the government
platform of electronic services and interoperable with
specialized European e-infrastructures that would
ensure real-time data exchange, open access to infor-
mation and data-based decision-making.

Strengthening links with industry and the busi-
ness environment also becomes extremely important in
the context where scientific associations could play the
role of decisive intermediaries between universities
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stiinga-industrie, lansarea de proiecte-pilot in domenii
prioritare pentru dezvoltarea economica.

Totodata, si dezvoltarea cooperarii asocia-
tiilor stiintifice cu universitdtile si institutele de
cercetare este prioritard. Acest deziderat ar putea fi
valorificat prin integrarea asociatiilor in strategiile
institutionale ale universitatilor, instituirea si oferirea
de burse si premii stiintifice dedicate tinerilor
cercetatori.

O problemd majord pentru Republica Mol-
dova, precum S-a mentionat, este migratia cerceta-
torilor. Prin consolidarea relatiilor cu diaspora,
asociatiile stiintifice ar putea atrage experti moldo-
veni din strdinatate in programe de mentorat si
coautoriat dupa modelul japonez ,,Brain Circulation”
[14]. Promovarea mobilitatii internationale in cer-
cetare si facilitarea ,circulatiei creierelor” la nivel
global reprezinta conditii esentiale pentru 0 cercetare
si dezvoltare robusta. in acest context, este important
sa se internationalizeze ecosistemul de cercetare, sa
se promoveze schimbul international de resurse
umane si sa se integreze ferm Republica Moldova in
reteaua internationald de cunoastere.

De asemenea, deosebit de importanta a devenit
necesitatea dezvoltarii culturii academice colective.
In acest scop, urméand exemplul nipon, ar fi oportuni
includerea apartenentei la asociatii stiintifice in
criteriile de promovare in universitafi, instituirea
unui sistem de premii pentru stimularea partene-
riatelor in cercetare, precum ,Premiul pentru Exce-
lentd in Cercetare Colaborativa". Pentru a stimula
afilierea la asociatii stiintifice, ar fi recomandabila
suportarea partial de catre universitdti a cotizatiei de
membru la aceste asociatii pentru cercetdtorii din
universitati, precum se practica in Japonia.

Internationalizarea  asociatiilor  stiintifice,
aderarea acestora la retele internationale de profil, cat
si dezvoltarea de parteneriate bilaterale cu organizatii
omoloage din alte tari, ar facilita schimbul de bune
practici, ar consolida cooperarea stiintificd si pro-
movarea excelentei in cercetare.

Concluzii

Pentru multe tari, inclusiv Republica Moldova,
modelul japonez al ecosistemului de cercetare, in care
societdtile stiintifice au un rol distinct, oferd lectii
esentiale: separarea clard a functiilor (decizie, con-
siliere, finantare, implementare); transparentd si
evaluare continud; implicarea asociatiilor stiintifice in
formularea politicilor; orientarea spre impact social si
respectarea eticii in cercetare. Succesul Japoniei se
bazeaza pe recunoasterea institutionald structurata,
ecosisteme financiare integrate si roluri deliberate in
proiectarea politicilor, elemente care lipsesc in
sistemul moldovenesc.

Japonia a construit si dezvoltat, pe parcurs de
decenii, un sistem asociativ bazat pe interdependenta
dintre societati-guvern-universitati-industrie. Mol-
dova poate incepe prin a transforma asociatiile din

and companies in promoting and transferring
innovations (for example, in areas such as energy,
biomedicine, eco-agriculture, etc.). Promoting partner-
ships with the economic environment could be
achieved by organizing science-industry dialogue and
collaboration platforms, launching pilot projects in
priority areas for economic development.

At the same time, developing cooperation
between scientific associations and universities and
research institutes is also a priority. This goal could
be capitalized on by integrating associations into the
institutional strategies of universities, establishing,
and offering scholarships and scientific awards
dedicated to young researchers.

A major problem for the Republic of Moldova,
as mentioned, is the migration of researchers. By
strengthening relations with the diaspora, scientific
associations could attract Moldovan experts from
abroad in mentoring and co-authorship programs
following the Japanese “Brain Circulation” model
[14]. Promoting international mobility in research and
facilitating “brain circulation” at the global level are
essential conditions for robust research and deve-
lopment. In this context, it is important to interna-
tionalize the research ecosystem, promote interna-
tional exchange of human resources, and firmly
integrate the Republic of Moldova into the interna-
tional knowledge network.

Also, particularly important is the need to de-
velop a collective academic culture. To this end,
following the Japanese example, it would be appro-
priate to include membership in scientific associa-
tions in the criteria for promotion in universities, and
to establish a system of awards to stimulate research
partnerships, such as the “Award for Excellence in
Collaborative Research”. In order to encourage affi-
liation to scientific associations, it would be advisable
for universities to partially cover the membership fees
to these associations for university researchers, as is
practiced in Japan.

The internationalization of scientific associa-
tions, their membership in international networks, as
well as the development of bilateral partnerships
with counterpart organizations from other countries,
would facilitate the exchange of good practices,
strengthen scientific cooperation, and promote excel-
lence in research.

Conclusions

For many countries, including the Republic
of Moldova, the Japanese model of the research eco-
system, in which scientific societies have a distinct
role, offers essential lessons: clear separation of
functions (decision-making, advisory, funding, imple-
mentation); transparency and continuous evaluation;
involvement of scientific associations in policy
formulation; orientation towards social impact and
respect for ethics in research. Japan's success is based
on structured institutional recognition, integrated
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organizatii pasive in motoare ale politicilor de cer-
cetare, educatie si inovatie, chiar si cu resurse
minime, dar cu o aliniere strategica clara.

in contextul actual al tranzitiei citre o eco-
nomie bazatd pe cunoastere si inovare, asociatiile
stiintifice din Republica Moldova pot deveni actori
esentiali In promovarea cercetarii, dezvoltarea capita-
lului uman si formularea politicilor educationale si
stiintifice.

Multumiri. Aceastd cercetare a beneficiat de
sprijinul proiectului HESPRI (HORIZON-MSCA-SE,
G.A. nr. 101086224). Opiniile si punctele de vedere
exprimate apartin exclusiv autorilor si nu reflectd
neaparat pozitia Uniunii Europene sau a autoritatii
finantatoare.

Declaratia privind conflictele de interese.
Autorii declard ca nu existd interese concurente
relevante pentru continutul acestui articol.

financial ecosystems and deliberate roles in policy
design, elements that are missing in the Moldovan
system.

Japan has built and developed, over decades,
an associational system based on the interdepen-
dence of societies-government-universities-industry.
Moldova can start by transforming associations
from passive organizations into engines of research,
education, and innovation policies, even with mini-
mal resources, provided there is a clear strategic
alignment.

In the current context of the transition to a
knowledge- and innovation-based economy, scienti-
fic associations in the Republic of Moldova can
become essential actors in promoting research, deve-
loping human capital, and formulating educational
and scientific policies.
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Abstract

Turismul, ca industrie a calatorilor si diver-
tismentului, a cunoscut in ultimele decenii o dina-
mica rapida de dezvoltare, devenind un atribut
important al modului si stilului de viata, ce capteaza
interesul unui numar tot mai mare de turigti. Datoritd
acestui fapt, cererea turisticd este in continud
crestere, iar piata turistica determind necesitatea de
generare a unor noi produse turistice, care stau la
baza ofertei turistice a destinatiei si alimenteazd
consumul turistic.

Avandu-se in vedere marea diversitate a acti-
vitatilor si prestatiilor din domeniul turismului,
formele motivationale practicate, categoriile de
preturi §i tarifele operate, comoditatea conexiunilor
aeriene, ratingul si competitivitatea tarii, precum Si
profesionalismul fortei de muncd, toate acestea
determind nivelul consumului turistic, care este
puternic influentat de corelarea dintre cererea §i
oferta turistica.

In prezentul articol, autorul si-a exprimat
viziunea stiintifica asupra problemei de fond, ce tine
de gradul de absorbtie a pietei turistice a Republicii
Moldova, fiind influentatd de nivelul cererii i
varietatea ofertei, care participa la satisfacerea unor
motivatii specifice ale consumatorilor-turisti.

Cuvinte cheie: consum turistic, cerere turis-
tica, oferta turisticd, turism, piatd turisticd, con-
sumatori-turisti.

Clasificare JEL: 232, L83, D12.

Introducere

Fiind un ansamblu al proceselor si relatiilor
generate de satisfacerea necesitatilor de consum ale
populatiei, turismul tot mai profund se incadreaza in
viata cotidiand a oamenilor, devenind un domeniu
strategic, cu un impact semnificativ asupra dezvoltarii
economice si sociale la nivel global, regional si local.

Consumul turistic reprezintd un element esen-
tial in analiza fenomenului turistic, fiind influentat, in
mod direct, de interactiune dintre cererea si oferta
turistica. Intelegerea aprofundati a acestei relatii este
esentiald pentru formularea unor politici eficiente de
dezvoltare turisticd a Republicii Moldova.
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Abstract

Tourism, as a travel and entertainment in-
dustry, has experienced rapid development in recent
decades, becoming an important attribute of contem-
porary lifestyles and attracting the interest of an
increasing number of tourists. Consequently, tourism
demand is constantly growing, while the tourism
market generates the necessity for new tourism
products, which form the basis of a destination’s
offer and sustain tourism consumption.

Given the considerable diversity of activities
and services in the tourism sector, the motivational
forms of tourism practiced, the range of prices and
tariffs applied, the convenience of air connections,
the country's reputation and competitiveness, as well
as the professionalism of the workforce, all these
factors determine the level of tourism consumption,
which is strongly influenced by the interaction
between demand and supply.

In this article, the author expresses a scien-
tific perspective on the fundamental issue of the
absorption capacity of the tourism market in the
Republic of Moldova, which is influenced by both the
level of demand and the variety of supply, jointly
contributing to the fulfilment of the specific moti-
vations of tourists-consumers.

Keywords: tourism consumption, tourism
demand, tourism supply, tourism, tourism market,
tourism-consumers.

JEL Classification: Z32, L83, D12.

Introduction

As a set of processes and relationships gene-
rated by satisfying the population’s consumption
needs, tourism is becoming increasingly embedded in
people's daily lives, becoming a strategic area with a
significant impact on economic and social develop-
ment at global, regional, and local levels.

Tourism consumption represents an essential
element in the analysis of the tourism phenomenon,
being directly influenced by the interaction between
tourism supply and demand. A through understan-
ding of this relationship is essential for formulating
effective tourism development policies in the Repu-
blic of Moldova.
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Cererea turisticd reflectd preferintele, motiva-
tille si comportamentul consumatorilor-turisti in
alegerea destinatiei turistice, serviciilor si experien-
telor turistice, 1n timp ce oferta turistica vizeaza capa-
citatea unei destinatii de a satisface aceste asteptari
prin intermediul resurselor turistice naturale si antro-
pice, a bazei tehnico-materiale dezvoltate, a infra-
structurii modernizate, a personalului calificat, pre-
cum si cu personalizarea serviciilor prestate.

Analiza consumului turistic prin prisma aces-
tor doud dimensiuni va permite evidentierea deze-
chilibrelor, a tendintelor si a factorilor care determina
fluctuatiile pietei turistice.

Actualitatea temei de cercetare

Prezentul articol este actual din punct de
vedere stiintific, deoarece 1si propune ca scop analiza
modului in care cererea si oferta turistica influenteaza
consumul turistic, punand accent pe identificarea
factorilor determinanti, formelor motivationale de
turism si a modului 1n care agentii pietei turistice pot
raspunde eficient cerintelor pietei aflate in perma-
nentd schimbare.

Metodologia cercetirii

Demersul stiintific, realizat in cadrul acestui
articol, are la baza o metodologie mixta de cercetare,
care imbina atat metodele calitative, cat si metodele
cantitative, in scopul unei analize cat mai riguroase si
mai complexe a consumului turistic prin prisma
interactiunii dintre cererea si oferta turistica.

Etapele cercetarii au fost realizate pe baza unei
ample documentari teoretice, fundamentate pe surse
bibliografice relevante din literatura de specialitate.
Cercetarea a avut ca scop consolidarea conceptualad a
cercetarii si definirii principalilor termeni si concepte
utilizate: consum turistic, cerere turisticd, ofertd
turisticd, comportamentul consumatorului.

Rezultatele obtinute au fost analizate compa-
rativ si interpretate in contextul actual al pietei
turistice, oferind o viziune integratd asupra relatiei
cerere-ofertd in cadrul consumului turistic.

Obiectivele cercetarii

Cercetarea este orientatd spre analiza si inter-
pretarea consumului turistic in relatie cu dinamica
cererii si ofertei turistice, in vederea identificarii
factorilor determinanti si a motivatilor, care influen-
teazd comportamentul consumatorului-turist in
raport cu fluctuatiile atestate pe piata turistici a
Republicii Moldova.

Rezultate si discutii

In contextul dezvoltarii accelerate a ramurii
turistice, consumul turistic a devenit un indicator
esential pentru evaluarea performantei unei destinatii
si pentru intelegerea dinamicii pietei respective.

Consumul turistic este un concept fundamen-
tal in economia turismului, fiind expresia concretd a
interactiunii dintre cererea turistica, adica dorintele si

oferta turistica, reprezentata de totalitatea serviciilor,

Tourism demand reflects the preferences,
motivations, and behaviour of tourist-consumers
in choosing tourism destinations, services, and expe-
riences, while tourism supply refers to a destination's
capacity to meet these expectations through natu-
ral and anthropogenic tourism resources, a well-
developed technical and material base, modernized
infrastructure, qualified personnel, and personalized
services.

Analysing tourism consumption through the
lens of these two dimensions allows for the iden-
tification of imbalances, trends, and factors deter-
mining fluctuations in the tourist market.

The relevance of the research topic

This article holds scientific relevance because it
seeks to analyse the ways in which tourism supply and
demand influence tourism consumption, focusing on
identifying the determining factors, motivational forms
of tourism, and how tourism market agents can effecti-
vely respond to the ever-changing market demands.

Research methodology

The scientific approach undertaken in this
article is based on a mixed research methodology,
combining both qualitative and quantitative methods,
to ensure a rigorous and comprehensive analysis of
tourism consumption through the lens of the inter-
action between tourism supply and demand.

The research stages were carried out on the
basis of extensive theoretical documentation, based on
relevant bibliographic sources from the specialized
literature. The research aimed to consolidate the
conceptual foundation for the research and to define
the main terms and concepts used: tourism consump-
tion, tourism demand, tourism supply, consumer
behaviour.

The results obtained were comparatively ana-
lysed and interpreted in the current context of the
tourism market, providing an integrated perspec-
tiveon the supply-demand relationship within tourism
consumption.

Research objectives

The research is aimed at analysing and inter-
preting tourism consumption in relation to the
dynamics of tourism supply and demand, in order to
identify the factors, determinants, and motivations
that influence the behaviour of tourism-consumer in
relation to the fluctuations observed in the tourism
market of the Republic of Moldova.

Results and discussions

In the context of the accelerated development
of the tourism industry, tourism consumption has
become an essential indicator for evaluating the
performance of a destination and understanding the
dynamics of the respective market.

Tourism consumption is a fundamental concept
in the tourism economy, representing the concrete
expression of the interaction between tourism demand,
i.e., the travel desires and possibilities of tourist-
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produselor si facilitdtilor puse la dispozitia turistilor
intr-o destinatie de vacanta.

Studiul consumului turistic, din perspectiva
cererii si ofertei, are implicatii directe asupra plani-
ficarii strategice in turism, asupra adaptarii politicilor
publice la realitatile pietei si asupra edificarii unor
produse turistice durabile si atractive.

in contextul actual, in care preferintele turis-
tilor evolueaza rapid, iar concurenta intre destinatii
este tot mai intensd, capacitatea de a intelege si a
anticipa consumul turistic devine esentiald pentru
asigurarea competitivitatii turistice a Republicii Mol-
dova pe plan international.

In acest sens, intelegerea consumului turistic
presupune nu doar analiza fluxurilor de turisti si a
sumelor cheltuite, ci si evaluarea comportamentului
consumatorului turistic prin analiza urmatoarelor
aspecte:

o preferintele de calatorie ale turistilor;

e motivatiile care 1i ghideaza in alegerea unei
destinatii turistice;

e perceperea calitdtii serviciilor;

o tipul de experiente céutate;

e conditiile in care sunt dispusi sd revind sau sa
recomande destinatia altor consumatori-turisti.
Literatura de specialitate evidentiaza faptul ca,

,,consumul turistic exprimd un act realizat efectiv,
mdsurabil prin  parametri economici, precum
ansamblul de cheltuieli facute de subiectii cererii,
pentru cumpararea de bunuri si servicii cu motivatie
turistica” [1, p.215, 8, p.137].

In general, este acceptat ci acest consum nu se
reduce doar la achizitia serviciilor de cazare si ali-
mentare, ci include si componente precum: trans-
portul, agrementul, comertul cu suvenire si produse
mestesugaresti, taxele de vizitare a obiectivelor
turistice etc.

Un grup de autori, sub egida profesorului uni-
versitar Nicolae Neacsu, defineste consumul turistic
ca ,,0 expresie a cererii solvabile a populatiei pentru
serviciile turistice, care isi gaseste echivalent in
oferta turisticd, in timp si spatiu”[10, p.45].

Un alt grup de autori, sub coordonarea profe-
sorului universitar Florina Bran, considerd ca con-
sumul turistic ,,este format din cheltuielile efectuate
de cererea turisticda pentru achizitionarea unor
servicii si bunuri legate de motivatia turistica”
[2, p.117].

Profesorul universitar lon Smedescu trateaza
conceptul de consum turistic din perspectiva ,,rezul-
tatului interactiunii dintre cererea §i oferta turisticd,
volumul acesteia depinzdnd de nivelul veniturilor
consumatorilor si de preturile produsului turistic”
[13, p.296].

In acceptiunea autorului prezentului studiu,
consumul turistic, reprezintd un element esential in
intelegerea fenomenului turistic, reflectdnd compor-
tamentul, preferintele, alegerile si gradul de satisfac-

Revista / Journal ,, ECONOMICA” nr.3(133) 2025

consumers, and tourism supply, represented by all the
services, products, and facilities made available to
tourists within a holiday destination.

The study of tourism consumption from the
perspective of supply and demand has direct impli-
cations for strategic planning in tourism, for adapting
public policies to market realities, and for building
sustainable and attractive tourism products.

In the current context, in which tourist prefe-
rences are rapidly evolving and competition between
destinations is increasingly intense, the ability to
understand and anticipate tourism consumption beco-
mes essential to ensuring the international compe-
titiveness of the Republic of Moldova as a tourism
destination.

Accordingly, the understanding of tourism con-
sumption involves not only the analysis of tourist flows
and amounts spent, but also the evaluation of tourist-
consumer behaviour through the following aspects:

o travel preferences of tourists;

e motivations guiding the in chose of a tourism
destination;

o perceptions of service quality;

o types of experiences sought;

e conditions under which tourists are willing to
return or to recommend the destination to
other tourist-consumers.

Specialized literature highlights the fact that
“tourism consumption expresses an act that can be
effectively measured through economic parameters,
such as the total expenditure made by demand
subjects for the purchase of goods and services for
tourism purposes” [1, p.215, 8, p.137].

It is generally accepted that this consumption
is not limited to the purchase of accommodation and
food services, but also includes components such as
transportation, leisure, trade in souvenirs and handi-
crafts, fees for visiting tourist attractions, etc.

A group of authors, led by university profes-
sor Nicolae Neacsu, defines tourism consumption as
“an expression of the population's solvent demand for
tourism services, which finds its equivalent in the
tourism offer, in time and space.” [10, p.45].

Another group of authors, led by Professor
Florina Bran, considers that tourism consumption
“consists of the expenditure incurred by tourism
demand for the purchase of services and goods
related to tourism motivation” [2, p.117].

Professor lon Smedescu approaches the concept
of tourism consumption from the perspective of “the
result of the interaction between tourism supply and
demand, the volume of which depends on consumer
income levels and tourism product prices[13, p.296].

From the perspective of the present study,
tourism consumption is an essential element in
understanding the phenomenon of tourism, as it
reflects the behaviour, preferences, choices, and
degree of satisfaction of the tourism consumer in
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tie a consumatorului-turist, in raport cu produsele si
serviciile achizitionate de pe piata turistica.

Desi definitiile pot varia in functie de autor, in
esentd, consumul turistic este rezultatul intalnirii intre
o ofertd existenta si o cerere exprimata, influentata de
o serie de factori si determinanti.

Prin urmare, consumul turistic reflectd nu doar
actiunea de a ,,achizitiona o vacantd”, ci un proces
complex de activitati, ce implicd motivatie, alegere,
utilizare si evaluare a serviciilor turistice. Astfel,
,,motivatia intrinsecd din spatele dorintei de a pleca
de acasa este cea care ne determind sa calatorim”
[7, p.28].

in consecintd, putem afirma, ci consumul
turistic este rezultatul unei armonizari intre ceea ce
turistii cauta si ceea ce ofera destinatia turistica.

Este necesar de specificat ca, dezechilibrele
intre cerere si oferta pot duce fie la un consum turistic
redus, din cauza unei oferte inadecvate, fie la un
consum ineficient, atunci cand cererea este sezoniera
sl instabila.

Constatam cu regret ca, in multe zone turistice
din Republica Moldova, in special in cele rurale,
oferta este Inca rigida, slab promovata sau insuficient
diversificatd pentru a raspunde cererii tot mai per-
sonalizate si mai dinamice parvenite din partea
consumatorilor-turisti.

Cererea turisticd — motorul consumului

Cererea turistici determind, in mare masura,
dimensiunea si structura consumului turistic. Aceasta
este influentata de patru factori esentiali:

o factorii economici: preturi, tarife, politici de
pret;

o factorii sociali: varsta, educatia, stilul si
modul de viata;

o factorii psihologici: motivatia, nevoia de eva-
dare si relaxare;

o factorii culturali: valori si norme sociale, tra-
ditii, convingeri spirituale.

in functie de acesti factori, consumatorii-turisti
aleg anumite destinatii turistice, tipuri de servicii sau
perioade de calatorie.

Din punct de vedere economic, cererea turis-
ticd reprezintd o componentd esentiald a existentei
pietei serviciilor, care precede procesul de vanzare-
cumpdrare a serviciilor de consum turistic.

Cererea turistica se naste din dorinta de odihna
si relaxare si se transforma intr-un consum specific de
servicii si produse turistice. Dar, pentru a initia con-
sumul turistic, este necesar sa fie identificati deter-
minantii cererii turistice. Determinatii cererii turistice
sunt factorii care influenteaza decizia unei persoane
de a calatori, destinatia aleasd, durata si tipul seju-
rului. In opinia autorului, principalii determinatii care
influenteaza cererea turistica sunt redati in Figura 1.

relation to the products and services purchased on the
tourism market.

Although definitions may vary depending on
the author, essentially, tourism consumption repre-
sents the encounter between an existing supply and an
expressed demand, influenced by multiple factors
and determinants.

Therefore, tourism consumption reflects not
only the act of “purchasing a holiday”, but rather a
complex process of activities involving motivation,
choice, utilisation, and evaluation of tourist services.
As emphasised in the literature “the intrinsic moti-
vation behind the desire to leave home is what drives
us to travel” [7, p.28].

Consequently, it can be argued that tourism
consumption is the result of a harmonization between
what tourists seek and what the tourism destination
has to offer.

It should be noted that imbalances between
supply and demand may result either to reduced
tourism consumption, due to inadequate supply, or to
inefficient consumption, when demand is seasonal
and unstable.

It is regrettable to note that in many tourist areas
of the Republic of Moldova, especially in rural areas,
the supply is still rigid, poorly promoted, or insuffi-
ciently diversified to meet the increasingly personalized
and dynamic demands of consumers-tourist.

Tourism demand — the driving force of
consumption

Tourist demand largely determines the size
and structure of tourism consumption. It is influenced
by four essential categories of factors:

e economic factors: prices, tariffs,
policies;

e social factors: age, education, lifestyle, and
living standards;

e psychological factors: motivation, need for
escape and the desire for relaxation;

e cultural factors: social values and norms,
traditions, and spiritual beliefs.

Depending on these factors, tourism consu-
mers choose particular destinations, types of servi-
ces, or travel periods.

From an economic perspective, tourism de-
mand is an essential component of the existence of
the services market, which precedes the process of
buying and selling tourism consumption services.

Tourist demand arises from the desire for rest
and recreation and transforms into specific consumption
of tourism services and products. However, in order to
initiate tourism consumption, the determinants of
tourism demand must be identified. These determinants
are the factors that influence an individual’s decision to
travel, the choice of destination, the duration of stay, and
type of tourism experience. In the author's opinion, the
main determinants influencing tourism demand are
shown in Figure 1.

pricing
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Factorii motivationali/
Motivational factors

Timpul liber/
Free time

Disponibilitatea
financiara/
Financial availability

Determinantii cererii turistice/

Determinants of tourism demand

Siguranta destinatiei turistice/
Safety of the tourist
destination

Figura 1. Determinantii cererii turistice/ Figure 1. Determinants of tourism demand
Sursa: elaborata de autor/ Source: author’s elaboration

Descrierea si caracteristica determinantilor The description and characteristics of the
cererii turistice, care influenteaza consumul turistic, determinants of tourism demand that influence
sunt prezentate in tabelul 1.

tourism consumption are presented in table 1.

Tabelul 1/ Table 1

Caracteristica determinantilor cererii turistice/
Characteristics of tourism demand determinants

Determinantii cererii/

Nr. Determinants of demand Caracteristica/ Feature

1 2 3

1. |Timpul liber/ Dorinta de calatorie si odihna poate fi satisfacutd numai prin existenta

Free time timpului liber. Era tehnologiei informationale si a digitalizarii a facilitat

cresterea timpului disponibil destinat consumului turistic./ The desire to
travel and relax can only be satisfied by having free time available. The
era of information technology and digitization has facilitated an increase
in free time devoted to tourism consumption.

2. |Disponibilitatea financiard/ |Baza materiald a oricarui act de consum este determinatd de dispo-

Financial availability

nibilitatea resurselor financiare. Nivelul ratei de consum turistic depinde
de venitul individual al fiecarui consumator-turist. Venitul trebuie si
atingd un anumit prag peste care devine posibild satisfacerea nu numai a
necesitatilor vitale, dar si a celor legate de imbunatatirea nivelului de trai,
ceea ce conduce la cresterea cererii turistice. Nivelul acestui prag variaza
in timp si spatiu, deoarece structura consumului individual este strans
legatd de gradul de dezvoltare economica, de mentalitatea oamenilor,
obiceiuri, traditii, nivel de culturd etc./ The material basis of any act of
consumption is determined by financial availability. The level of tourism
consumption depends on the individual income of each tourist consumer.
Income must reach a certain threshold above which it becomes possible to
satisfy not only vital needs, but also those related to raising the standard
of living, which will lead to an increase in tourism demand. The level of
this threshold varies in time and space, as the structure of individual
consumption is closely linked to the degree of economic development,
people’'s mentality, customs, traditions, level of culture, etc.
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Continuarea tabelului 1/ Continuation of table 1

[EEN

2

3

3. |Factorii motivationali/
Motivational factors

Dorinta de odihna si recreere, refacere psihica si emotionald, recuperare
fizica, precum si dorinta de a cunoaste ati oameni si alte culturi fi
determind pe oameni sa se deplaseze 1n afara locului de resedinta catre o
altd destinatie turistica./ The desire for rest and recreation, mental and
emotional recovery, physical recovery, as well as the desire to meet new
people and learn about other cultures, drives people to travel outside their
permanent place of residence to another tourism destination.

4. |Siguranta destinatiei
turistice/

Safety of the tourist
destination

Este unul dintre cei mai importanti determinanti ai cererii turistice care
influenteaza direct decizia unui turist de a calatori. Indiferent cat de
frumoasa sau accesibild este o destinatie de vacantd, perceptia de
nesigurantd poate reduce sau chiar anula complet cererea turistica./ It is
one of the most important determinants of tourist demand that influences
a tourist's decision to travel. No matter how beautiful or accessible a
holiday destination is, the perception of insecurity can reduce or even

completely cancel tourist demand.

Sursa: elaborat de autor/ Source: author’s elaboration

in concluzie a celor relatate, putem afirma, ca
absenta sau slaba manifestare a acestor determinanti
reduce atractivitatea procesului turistic si afecteaza
negativ eficienta dezvoltarii turistice.

Intre cererea turisticd si consumul turistic
existd o anumita similitudine. In opinia cercetitorului
stiintific Emilia Gogu, cererea turistica ,, este formata
din ansamblul persoanelor care isi manifesta dorinta
de a se deplasa periodice/temporar in afara resedintei
proprii, pentru alte motive decdt prestarea unor
activitati remunerate la locul de destinatie” [5, p.69].

Cercetatorii stiintifici Daniel si Adrian Gherasim,
sunt de parerea ca cererea turistica poate fi definitd ca
LJiind - cantitatea  solicitatd  dintr-un  anumit  produs
turistic, la un anumit pret (tarif), intr-un anumit loc,
intr-un interval de timp dat si in anumite conditii de
mediu, de unul sau toti clientii care dispun de putere de
cumparare suficientd, in urma manifestarii unei anumite
nevoi (si dorinte) de a face turism, in cadrul creat
printr-un program de marketing mix dat” [4, p.38].

in opinia profesorului universitar Aurelia-
Felicia Stancioiu, cererea turistica ,jreprezinta tota-
litatea serviciilor si marfurilor care se materializeaza
in produsele turistice solicitate §i acceptate de un
client” [14, p.64].

Autorul prezentei lucrari defineste cererea
turistica drept formd de manifestare a dorintei unei
persoane pentru odihnd, relaxare si divertisment intr-
un anumit spatiu geografic din afara resedintei per-
manente, cu scopul de a a-si reface capacitatile fizice,
psihologice, emotionale si de altd natura, avand dis-
ponibilitate financiard de a plati serviciile achizitio-
nate de la prestatori sau de la agentii pietei turistice.

Cererea turisticd se manifestd diferentiat ca
volum si structura, atat in timp cét si in spatiu, in
functie de formele de turism practicate, de diversi-
tatea produselor turistice din cadrul fiecarei destinatii
de vacantd, de scopul lor, de durata sejurului etc.

In conclusion, it can be stated that the absence
or weak manifestation of these determinants reduces
the attractiveness of the tourism process and negatively
affects the efficiency of touris development.

There is a certain similarity between tourism
demand and tourist consumption. According to
researcher Emilia Gogu, tourism demand “consists
of all individuals who express the desire to travel
periodically or temporarily outside their place of
residence for reasons other than performing paid
activities at their destination” [5, p.69].

Researchers Daniel and Adrian Gherasim
believe that tourism demand can be defined as “the
quantity of a certain tourism product requested at a
certain price (rate), in a specific location, within a
given period of time and under certain environmental
conditions, by one or all customers with sufficient
purchasing power, following the manifestation of a
specific need (and desire) to engage in tourism,
within the framework created by a given marketing
mix program” [4, p.38].

According to Professor Aurelia-Felicia Stan-
cioiu, tourism demand “represents the totality of ser-
vices and goods that materialize in the tourism products
requested and accepted by a customer” [14, p.64].

The author of this paper defines tourism de-
mand as a manifestation of an individual's desire for
rest, relaxation, and entertainment in a specific
geographical area outside their permanent residence,
with the aim of restoring their physical, psychologycal,
emotional, and other capacities, accompanied by the
financial means to pay for the services purchased from
providers or agencies operating in the tourism market.

Tourism demand varies in terms of volume and
structure, both in time and space, depending on the
types of tourism practiced, the diversity of tourism
products offered within each holiday destination, their
purpose, the length of stay, and other related factors.
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De aici rezultd ca necesitatea si dorinta de a
practica o anumita forma motivationald de turism nu
sunt suficiente pentru manifestarea cererii de turism.
Daca potentialul consumator de servicii turistice nu
dispune de solvabilitate financiara, manifestatd prin

It follows that the need and desire to practice a
certain motivational form of tourism are not, in
themsekves, sufficient for the manifestation of
tourism demand. Without financial solvency, expres-
sed as the capacity to pay, potential consumers of

tourism services cannot transform their intentions
into effective demand. Under these conditions,
tourism demand may assume different forms or
states, which are described in table 2.

Tabelul 2/ Table 2
Varietatea de stiri ale cererii turistice/ Variety of tourist demand conditions

capacitatea de platd, atunci cererea turistica nu poate
fi realizata. In aceste conditii cererea turisticd poate
trece printr-o varietate de stari, descrise in tabelul 2.

Starea cererii/

Nr. of the request

Semnificatie/ Meaning

1. Cererea negativa/
Negative demand

Starea respectiva a cererii este cea mai nedoritd de agentii pietei turistice. Ea
se manifestd printr-o anumita antipatie, exprimatd cel putin de unii
consumator-turisti, fatd de un anumit produs sau serviciu oferit de piata
turistica./ This state of demand is the most undesirable for tourism market
agents. It manifests itself through a certain antipathy, expressed at least by
some consumer-tourists, towards a particular product or service offered by the
tourism market.

2. Cerere absenta/ Absent
request

Lipsa cererii este, de asemenea, o stare nedoritd, desi mai putin periculoasd
decat precedenta. Cauzele pot fi generate de: lipsa informatiei privind
existenta produsului turistic, tarifele exagerate, calitatea scazutd a prestatiei
turistice, insuficienta mijloacelor financiare etc./ Lack of demand is also an
undesirable situation, albeit less dangerous than the previous one, caused by:
lack of information about the existence of the tourism product, excessive
prices, low quality of tourism services, lack of financial resources, etc.

3. Cererea latenta/
Latent demand

Este o formd de manifestare a cererii, care se deosebeste de cea precedentd
prin faptul, ca dorinta de cumpdrare existd, dar nu existd produsul
corespunzator asteptarilor, care sd permitd satisfacerea nevoilor de consum
turistic./ It is a form of demand that differs from the previous one in that the
desire to buy exists, but there is no product that meets expectations and
satisfies tourist consumption needs.

Acest tip de cerere inregistreaza valori pozitive din ce in ce mai mari,
produsul turistic aflindu-se in faza de crestere, iar consumatorii-turisti sunt
cointeresati in achizitie./ This type of demand is recording increasingly
positive values, with the tourism product in a growth phase and consumer-
tourists interested in purchasing it.

4, Cererea efectiva/
Actual demand

5. Cerere excesiva/

Excessive demand de a satisface necesitatile de consum ale pietei turistice (se poate manifesta in
varf de sezon turistic)/. Demand exceeds the tour operator's capabilities and
production capacity to meet the consumption needs of the tourism market

(this can occur during peak tourist season).

Sursa: elaborat de autor/ Source: author’s elaboration

Potrivit legii cererii, intre nivelul preturilor si
tarifelor aferente produselor turistice si amploarea
consumului turistic existd un raport invers propor-
tional. Reactia cererii de produse turistice la schim-
barea preturilor, la care acestea se comercializeaza,
este pusd in evidentd prin elasticitatea cererii rapor-
tatd la pret, care ne aratd cu cate procente creste sau
scade cererea atunci cand preturile la produsele si
serviciile turistice variaza cu un anumit procent.

Deci, serviciile si produsele turistice constituie
factorul primordial al cererii. Intre nivelul de consum
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According to the law of demand, there is an
inversely proportional relationship between the level of
prices and tariffs for tourism products and the extent of
tourism consumption. The reaction of demand for
tourism products to changes in the prices at which they
are sold is highlighted by the price elasticity of
demand, which shows us by what percentage demand
increases or decreases when the prices of tourism
products and services vary by a certain percentage.

Therefore, tourism services and products are
the primary factor in demand. There is a direct pro-
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si evolutia cererii exista un raport direct proportional.
Dacd nuantam putin corelatia, putem deduce ca
cererea de servicii turistice, In raport cu necesitatile
de consum ale populatiei, se poate manifesta in

portional relationship between the level of con-
sumption and the evolution of demand. If we nuance
the correlation a little, we can deduce that the demand
for tourism services in relation to the consumption

needs of the population can manifest itself in the
following ways, as reflected in table 3.

urmitoarele moduri, reflectate in tabelul 3.

Tabelul 3/ Table 3
Corelarea cererii cu nivelul de consum/
Correlation between demand and consumption level

Nivelul corelarii cererii/

Nr. Level of demand correlation

Mod de manifestare/ How it shows up

Se mareste sau se micsoreaza In aceeasi proportie cu necesitdtile de
consum ale pietei turistice./ It increases or decreases in proportion to the
consumption needs of the tourism market.

1. Proportionald/ Proportional

Creste intr-o proportie mai mare decat necesitatile de consum ale pietei
turistice./ It is growing at a faster rate than the consumption needs of the
tourism market.

2. Progresiva/ Progressive

Creste intr-o proportie mai mica decat necesitdtile de consum ale pietei
turistice./ It is growing at a slower rate than the consumption needs of
the tourism market.

3. Degresiva/ Degressive

Se micsoreaza in timp ce necesitatile de consum ale pietei turistice sunt
in crestere./ It is shrinking while the consumption needs of the tourism
market are growing.

4. Regresiva/ Regressive

Poate sa fie uneori progresiva, alteori proportionala, dupa care se poate
transforma in degresiva sau regresiva./ It can sometimes be progressive,
sometimes proportional, and then turn into degressive or regressive.

5. Neregulatd/ Irregular

Sursa: elaborat de autor/ Source: author’s elaboration

Remarcam faptul ci cererea de servicii turis-
tice, ca oricare alta cerere de servicii, nu poate fi
progresiva (nu poate creste mai repede decat nece-
sitatea de consum), datorita caracterului nestocabil al
acestor servicii.

Daca este sa realizam o radiografie statistica a
pietei turistice a Republicii Moldova referitoare la
cererea atestatd pentru turismul receptor, atunci
observam o crestere stabild a acesteia. Statistica turis-
mului receptor organizat este redata in tabelul 4.

We note that the demand for tourism services,
like any other demand for services, cannot be pro-
gressive (it cannot grow faster than consumption needs)
due to the non-stockable nature of these services.

If we were to conduct a statistical analysis of
the tourism market in the Republic of Moldova with
regard to the certified demand for inbound tourism,
we would observe a steady increase in demand.
Statistics on organized inbound tourism are presented
in table 4.

Tabelul 4/ Table 4

Statistica turismului receptor organizat/ Statistics on organized inbound tourism

Turism receptor organizat/ Total incaséri in turism
Organized inbound tourism .
Anull’Year Total turisti deserviti/ (mln. lei)/
v ’ Total tourism revenue (MDL)
Total tourists served
2019 19848 82,4
2020 6950 7,3
2021 24006 17,0
2022 29000 34,5
2023 43600 45,6
2024 67600 66,5

Sursa: elaborat de autor, in baza datelor Biroului National de Statistica [6]/
Source: Developed by the author based on data from the National Bureau of Statistics [6]
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Cererea turistici in Republica Moldova s-a
relansat moderat dupa criza Covid-19, iar cresterile
din anii 2022-2024 sunt semnificative pentru turismul
receptor organizat. Cu toate acestea, Republica
Moldova, la capitolul incasari pentru turismul rece-
ptor organizat, rimane sub nivelul anului 2019.

In aceastd ordine de idei, putem concluziona
ca, pentru a avea o cerere stabild de consum pe piata
serviciilor turistice a Republicii Moldova, trebuie sa
asiguram competitivitatea si vizibilitatea produselor
si serviciilor turistice ale tarii pe plan international,
mentinand obligatoriu raportul pret-calitate.

Oferta turistica — cadrul in care se mani-
festa consumul

Oferta turistica are rolul de a transforma cere-
rea in consum efectiv, prin produse atractive, acce-
sibile si adaptate necesitatilor pietei turistice. Aceasta
cuprinde resursele naturale si antropice ale unei
destinatii turistice.

Complexitatea ofertei turistice se mai carac-
terizeaza si prin faptul ca, este formatd dintr-0 Serie
de elemente indispensabile consumului turistic, fara
de care nu poate fi conceput produsul turistic. In
Figura 2, sunt prezentate elementele care participa la
formarea ofertei turistice a unei destinatii de vacanta.

Tourism demand in the Republic of Moldova has
recovered moderately after the COVID-19 crisis, with
notable increases recorded during the period 2022-
2024, particularly in the segment of organized inbound
tourism. However, in terms of revenues generated by
organized inbound tourism, the Republic of Moldova
still remains below the levels registered in 2019.

In this context, it may be concluded that, in
order to ensure a stable consumer demand in the
tourism services market of the Republic of Moldova,
it is essential to enhance both the competitiveness
and the international visibility of the country's
tourism products and services, while consistently
maintaining an appropriate the price-quality ratio.

Tourism supply — the framework in which
consumption takes place

Tourism supply plays a crucial role in con-
verting tourism demand into actual consumption
through the provision of attractive and accessible
products tailored to the requirements of the tourism
market. This includes both the natural and anthro-
pogenic resources of a tourist destination.

The complexity of tourism supply is also charac-
terized by the fact that it consists of a series of indis-
pensable elements for tourism consumption, without
which the tourist product cannot be conceived. Figure 2
shows the key elements that contribute to the formation
of the tourism supply of a holiday destination.

Complexitatea ofertei turistice/ The complexity of the tourist offer

4L

JL JL

JL JL

Potentialul natural

. . Baza tehnico- Infrastructura Bunurile Forta de munca
si antropic/ L e T
; materiala/ turistica/ de consum/ specializata/
Natural and . . .

- Technical and Tourism Consumer Skilled
anthropogenic . .
: material base infrastructure goods workforce
potential

Figura 2. Elementele care formeaza oferta turistica a unei destinatii de vacanta/
Figure 2. Elements that make up the tourism offer of a holiday destination
Sursa: elaborata de autor/ Source: author’s elaboration

Calitatea, diversitatea si competitivitatea ofer-
tei influenteaza direct nivelul de satisfactie al
turistilor si decizia de a consuma sau de a repeta
experienta Intr-o anumitd zona.

Contributia, la formarea produsului turistic
national coerent, trebuie sa fie bazata pe un mix de:

e identitate locala autenticd (vin, gastronomie,
traditii);

e diversitate tematica (istorica, culturald, arheo-
logica, religioasa etc.);

e accesibilitate (conexiuni aeriene si terestre
favorabile).

Specificul ofertei turistice constd in aceea ca
ea prezintd un grad sporit de rigiditate, caracterizata
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The quality, diversity, and competitiveness of
tourism supply directly influence the level of tourist
satisfaction and the decision to consume or to repeat
the experience in a particular area.

The contribution to the formation of a coherent
national tourism product must be based on a mix of:

e authentic local identity (wine, gastronomy,
traditions);

e thematic diversity (historical,
archaeological, religious, etc.);

e accessibility (favourable air and land con-
nections);

The specificity of the tourism supply lies in its
high degree of rigidity, characterized by immobility,

cultural,
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prin imobilitate, imposibilitatea de a fi stocata si
adaptabilitate scazuta la variatiile sezoniere.

Ce, totusi, semnificad oferta turisticd? De ce
este atat de importantd pentru o destinatie turistica?
Pentru a raspunde la aceste intrebdri, am consultat
literatura de specialitate, cu scopul de a examina
opinia specialistilor din domeniul dat.

in acceptiunea profesorului universitar Ramona
Pirvu, oferta turistica , este formata din cadrul si
potentialul natural si antropic, echipamentul de
productie a serviciilor turistice, masa de bunuri
materiale destinate consumului turistic, forta de
munca specializata in activitdtile specifice, infra-
structura turistica si conditiile de comercializare”
[11, p.70].

Grupul de autori condus de profesorul Nicolae
Neacsu, considerd ca oferta turisticd , reuneste
ansamblul elementelor care concura la obtinerea
produsului turistic, respectiv: potentialul turistic
natural si antropic si conditiile naturale si socio-
economice concrete de valorificare; structurile de
primire turisticd, echipamentele de productie a
serviciilor turistice; bunurile materiale necesare
pregatirii produselor si serviciilor turistice destinate
consumului turistic, forta de muncd specifica turis-
mului; infrastructura generala si turistica, conditiile
de comercializare” [9, p.51].

Autorul prezentului studiu, este de parerea ca
oferta turistica reprezinta intreg patrimoniul turistic
al unei tari destinat consumului turistic, care are
drept suport formele motivationale de turism,
concepute si formate in baza potentialului natural si
antropic, a bazei tehnico-materiale si a infrastructurii
turistice, cu concursul nemijlocit al fortei de munca
specializate.

Caracterul rigid al ofertei constd in faptul ca,
datorita elementelor care o formeaza, nu se poate
deplasa in spatiu pentru a intalni cererea. Profesorul
universitar Cristiana Cristureanu, este de parerea ca
Hintre oferta turistica si productia turistica existd un
alt tip de relatie comparativ cu ceea de pe piata
bunurilor de consum, ceea ce conduce la urmdatoarele
particularitati: [3, p. 136].

= productia turistica poate fi cel mult egald cu
oferta turistica, contrar productiei bunurilor
materiale, unde oferta este cel mult egala cu
productia”;

= structura ofertei turistice nu coincide tot-
deauna cu structura productiei turistice;

" oferta turistica exista si independent de
productia turistica, spre deosebire de pro-
ductia turistica care nu poate fi realizatd in
afara ofertei;

= oferta turistica este fermd, in timp ce pro-
ductia turistica este efemerad”.

Oferta turistica poate fi grupatd corespunzator
necesitatilor consumatorului-turist, intr-o forma mo-
tivationald de turism, iar fiecare dintre aceste oferte

the impossibility of being stored, and low adaptability
to seasonal variations.

But what does tourism supply actually mean?
Why is it so important for a tourist destination? In
order to answer these questions, we consulted the
specialist literature to examine the opinions of
experts in the field.

According to Professor Ramona Pirvu, tourism
supply “consists of the natural and anthropic frame-
work and potential, the equipment used to produce
tourism services, the stock of material goods intended
for tourism consumption, the workforce specialised in
specific activities, the tourism infrastructure, and the
conditions for marketing” [11, p.70].

Similarly, the group of authors led by Professor
Nicolae Neacsu believes that the tourism supply
“brings together all the elements that contribute to the
creation of the tourism product, namely: natural and
anthropic tourist potential and the specific natural and
socio-economic conditions for its exploitation; tourist
accommodation facilities; equipment for the pro-
duction of tourist services; material goods necessary
for the preparation of tourist products and services
intended for tourist consumption; a workforce specific
to tourism; general and tourism infrastructure; and
marketing conditions ” [9, p.51].

The author of this study believes that tourism
supply “represent the entire tourism heritage of a
country intended for tourism consumption, supported
by motivational forms of tourism, designed and
shaped based on natural and anthropic potential,
technical and material resources, and tourism
infrastructure, with the direct involvement of a
specialized workforce .

The rigid nature of supply lies in the fact that,
due to the elements that comprise it, it cannot move in
space to meet demand. Professor Cristiana Cristureanu
[3, p.136] believes that “there is a different type of
relationship between tourism supply and tourism
production compared to that on the consumer goods
market, which leads to the following particularities:

= tourism production can be at most equal to
tourism supply, unlike the production of
material goods, where supply is at most equal
to production;

= the structure of tourism supply does not
always coincide with the structure of tourism
production;

= tourism supply exists independently of tourism
production, unlike tourism production, which
cannot be achieved outside of supply;

= tourism supply is stable, while tourism pro-
duction is ephemeral”.

The tourism supply can be structured accor-
ding to the needs of the consumer-tourist, in a moti-
vational form of tourism, each of these offers can
constitute a distinct market addressed to appropriately
selected potential consumers.
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poate constitui o piata distinctd adresata potentialilor
consumatori-turisti selectati corespunzator.

Concluzionand asupra celor relatate, putem
afirma, ca oferta turisticd este o consecintd a unor
atractie turistica pe care le ofera un spatiu geografic
oarecare si baza tehnico-materiald a teritoriului res-
pectiv, fiind rezultatul contributiei resurselor umane
care modeleaza si creeaza produsele si serviciile turis-
tice necesare consumului turistic. In acest context,
oferta turistica se prezinta ca un ansamblu de servicii
(transport, cazare, alimentare, agrement, excursii
etc.), care se materializeaza in produse turistice, desti-
nate consumului turistic.

Examinand potentialul turistic al Republicii
Moldova, putem afirma ca oferta turistica a tarii este
una diversificatd, dar inca in curs de valorificare si
dezvoltare. Desi tara nu dispune de munti sau iesire la
mare — factorii naturali traditionali pentru turism —
aceastd lipsa poate fi compensatd prin alte resurse
turistice: oenologice, istorice, culturale, arhitecturale,
religioase si rurale, care pot forma un produs turistic
national autentic si competitiv.

in continuare, in tabelul 5, vom prezenta
resursele turistice naturale si antropice, care pot servi
drept baza pentru formarea ofertei turistice a tarii.

In conclusion, tourism supply may be regarded
as a consequence of multiple combinations between
the tourist attractions available within a given
geographical area and the technical and material base
of the respective territory, reflecting the contribution
of human resources that shape and create the tourist
products and services necessary for tourism con-
sumption. In this context, the tourism supply is pre-
sented as a set of services (transport, accommodation,
food, leisure, excursions, etc.), which materialise in
tourist products intended for tourist consumption.

Examining the tourism potential of the
Republic of Moldova, it can be observed that the
country's tourism supply is diverse, but still in the
process of being developed and promoted. Although
the country does not have mountains or access to the
seacoast, traditional natural factors for tourism, this
lack can be compensated by other tourism resources:
oenological, historical, cultural, architectural, reli-
gious, and rural, which can form an authentic and
competitive national tourist product.

Subsequently, table 5, presents the natural
and anthropic tourism resources that can serve as the
foundation for the country's tourist supply.

Tabelul 5/ Table 5

Resursele turistice naturale si antropice/ Natural and anthropogenic tourism resources

Nr. Resurse/ Resources Caracteristica/ Feature
1 2 3
1. |Resursele naturale/ rezervatii naturale: Padurea Domneasca, Codrii, Plaiul Fagului,

Natural resources

lagorlic, Prutul de Jos (obiectiv.  UNESCO);/ nature reserves:
Domneasca Forest, Codrii, Plaiul Fagului, Iagorlic, Prutul de Jos
(UNESCO: site);

arii protejate: rezervatii peisajere, monumente ale naturii, gradini
botanice si dendrarii;/ protected areas: landscape reserves, natural
monuments, botanical gardens, and arboretums.

relief colinar: peisaje pitoresti, coline senzationale etc./; hilly terrain:
picturesque landscapes, sensational hills, etc.

rauri si lacuri: Nistru, Prut, Raut, Costesti-Stinca, Ghidighici, Manta,
Beleu etc.;/ rivers and lakes: Nistru, Prut, Raut, Costesti-Stanca,
Ghidighici, Manta, Beleu, etc.;

pesteri si formatiuni carstice: pestera ,,Emil Racovitd” din Criva,
pestera Surprizelor din Criuleni, stancile de la Tipova si Saharna —
formatiuni calcaroase spectaculoase;/ caves and karst formations: the
Emil Racovitd cave in Criva, the Surprizelor cave in Criuleni, the cliffs
at Tipova and Saharna — spectacular limestone formations;

flora si fauna: paduri cu diferite specii de copaci si plante rare, specii si
vietati (peste 250 de specii de pasari);/ flora and fauna: forests with
various species of trees and rare plants, species and creatures (over 250
species of birds);

ape minerale si namoluri terapeutice: izvoarele din Calarasi, Hancesti,
Cahul, Camenca; namolurile terapeutice de la Nufarul Alb din Cahul./
mineral waters and therapeutic mud: the springs in Calarasi, Hancesti,
Cahul, Camenca; the therapeutic mud at Nufarul Alb in Cahul.
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Continuarea tabelului 5/ Continuation of table 5

1 2

3

2. |Resurse antropice/
Anthropogenic resources

patrimoniul istoric si arhitectural: Cetatea Soroca — fortareatd medie-
vald construitd de Stefan cel Mare; Cetatea Tighina — cetate otomana;
Orheiul Vechi — complex arheologic si istoric unic cu ruine medievale,
grote rupestre, biserici sdpate in stanca si manastiri;/ historical and
architectural heritage: Soroca Fortress — a medieval fortress built by
Stephen the Great; Tighina Fortress — an Ottoman fortress; Orheiul
Vechi — a unique archaeological and historical complex with medieval
ruins, rock caves, churches carved into the rock, and monasteries;
arhitectura eclectica si neoclasica in municipiul Chisindu — Casa Herta,
cladirea Muzeului National de Istorie, cladiri din perioada interbelica si
postbelica etc./; eclectic and neoclassical architecture in Chisinau —
Herta House, the National History Museum building, interwar and
post-war buildings, etc.;

lacasuri de cult religios: manastiri medievale (Céapriana, Hincu,
Virzaresti); biserici vechi din piatrd si lemn cu picturi murale origi-
nale; lacasuri religioase din alte confesiuni (biserici catolice, sinagogi
etc.);/ places of worship: medieval monasteries (Capriana, Hincu,
Varzaresti); old stone and wooden churches with original murals;
places of worship of other denominations (Catholic churches, syna-
gogues, etc.);

institutii de culturd si artd: muzee (Muzeul National de Istorie a
Moldovei, Muzeul National de Etnografie si Istorie Naturala, Muzeul
Satului Moldovenesc, Muzeul Alexandr Puskin etc.);/ places of
worship: medieval monasteries (Capriana, Hincu, Varzaresti); old
stone and wooden churches with original murals; places of worship of
other denominations (Catholic churches, synagogues, etc.);

galerii si teatre: Teatrul National ,,Mihai Eminescu”, Teatrul de Opera
si Balet ,Maria Biesu” etc./ galleries and theaters: Mihai Eminescu
National Theater, Maria Biesu Opera and Ballet Theater, etc.

vindrii si crame: Cricova, Milestii Mici, Castel Mimi, Chateau Vartely,
Purcari, Branesti etc./ wineries and cellars: Cricova, Milestii Mici,
Castel Mimi, Chateau Vartely, Pucari, Brénesti, etc.

Sursa: elaborat de autor/ Source: author’s elaboration

De asemenea, la baza formarii ofertei turistice
a Republicii Moldova, stau si formele motivationale
de turism, care pot directiona fluxurile de turisti catre
tara noastra.

Autorul studiului, care dispune de o experienta
de peste 30 de ani in domeniul turismului, este de
pérerea ca, la formarea ofertei turistice a Republicii
Moldova pot participa 10 forme motivationale de
turism, capabile sa transforme tara noastra intr-0
veritabild destinatie turisticd, pentru a fi competitiva
pe plan international. Aceste forme motivationale de
turism sunt prezentate in tabelul 6.

Furthermore, the development of Moldova's
tourism supply is also based on motivational forms of
tourism, which can direct tourist flows to our country.

The author of the study, who has over 30 years
of experience in the field of tourism, believes that
10 forms of motivational tourism can contribute to
the development of Moldova's tourism supply,
capable of transforming our country into a true tourist
destination, in order to be competitive internationally.
These motivational forms of tourism are presented
in table 6.
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Tabelul 6/ Table 6

Formele motivationale de turism/ Motivational forms of tourism

Nr.

Forme motivationale
de turism/ Motivational
forms of tourism

Descrierea/ Description

2

3

Turismul viti-vinicol/
Wine tourism

Reprezintd o formd motivationalda de turism specializat, orientatd spre
vizitarea regiunilor viticole, a cramelor si podgoriilor, fiind centratd pe
activitati precum degustarea vinurilor locale, familiarizarea cu procesele
tehnologice de vinificatie, precum si pe aprofundarea contactului cu
valorile culturale, traditiile si patrimoniul viticol/. It is a motivational form
of specialized tourism, focused on visiting wine regions, cellars, and
vineyards, centered on activities such as tasting local wines, learning about
winemaking processes, and deepening contact with the cultural values,
traditions, and wine heritage specific to a country or region.

Turismul cultural/
Cultural tourism

Reprezintd o formad motivationald de turism, axatd pe interesul vizitatorilor
pentru patrimoniul material si imaterial, implicand participarea la activitati,
care favorizeazd apropierea de elementele culturale, artistice, istorice si
spirituale/. It represents a motivational form of tourism, focused on visitors'
interest in the tangible and intangible heritage of a region or country,
involving participation in activities that promote knowledge and
appreciation of cultural, artistic, historical, and spiritual elements.

Turismul rural

si gastronomic/

Rural and gastronomic
tourism

Reprezintd o forma motivationald de turism, desfasuratd in mediul rural,
caracterizatd prin cazarea turistilor 1n gospodarii, pensiuni turistice,
ipensiuni agroturistice sau vile turistice, oferindu-le oportunitatea de a
experimenta stilul de viata traditional, obiceiurile locale, gastronomia
autentica, precum si activitatile specifice zonei/. It is a motivational form of
tourism carried out in rural areas, characterised by the accommodation of
tourists in rural houses, tourist guesthouses, agritourism guesthouses or
tourist villas, offering them the opportunity to experience the traditional
lifestyle, local customs, authentic cuisine and activities specific to the area.

Turismul religios/
Religious tourism

Este o forma motivationala de turism, bazata pe credinta, spiritualitate sau
interes cultural fatd de valorile religioase, care implicd deplasarea vizi-
tatorilor catre ldcasuri sacre si centre de pelerinaj./ It represents a
motivational form of tourism based on faith, spirituality, or cultural interest
in religious values, which involves visitors traveling to sacred places.

Turismul urban/
Urban tourism

Reprezintd o forma motivationala de turism, desfasuratd in mediul urban,
care presupune vizitarea oraselor in scopuri variate: recreative, culturale, de
afaceri sau educationale/. It is a motivational form of tourism, carried out in
urban areas, which involves visiting cities for recreational, cultural,
business, or educational purposes.

Turismul medical/
Medical tourism

Este o formd motivationala de turism specializatd, orientatd spre obtinerea
de servicii medicale, tratamente sau interventii de specialitate, combinata
cu activitdti de relaxare, recreere si refacere./ It represents a specialized
form of motivational tourism, which involves people traveling outside their
usual place of residence in order to access medical services or specialized
interventions, combined with relaxation and recreational activities.

Turismul de afaceri/
Business tourism

Reprezintd o formd& motivationala de turism dedicatd participarii la
evenimente profesionale, economice sau institutionale, precum: conferinte,
congrese, targuri, expozitii, intdlniri de afaceri sau programe de formare
profesionala./ It represents a specialized form of motivational tourism,
which involves people traveling outside their usual place of residence, with
the main purpose of participating in professional, economic, or institutional
activities, such as conferences, congresses, fairs, exhibitions, business
meetings, or professional training programs.
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Continuarea tabelului 6/ Continuation of table 6

-
N

3

8. | Turismul
de aventura/
Adventure tourism

Este o forma motivationald de turism, care implicad activitati dinamice si
explorari cu grad sporit de risc, desfasurate in medii naturale si care presupune
elemente de provocare, incertitudine si contact direct cu natura./It is a
motivational form of tourism that involves exploring or actively participating in
high-risk physical activities carried out in natural environments and involving
elements of challenge, uncertainty, and direct contact with nature.

9. |Turismul ecologic
(ecoturismul)/
Ecological tourism
(ecotourism)

Reprezintd o forma motivationald de turism, responsabild din punct de
vedere ecologic, orientatd spre vizitarea zonelor naturale relativ nealterate,
avand ca obiectiv observarea si aprecierea peisajelor, florei si faunei, fiind
manifestatd, in paralel cu protejarea mediului ambiant./ It represents a
motivational form of tourism, environmentally responsible, which involves
visiting relatively unspoiled natural areas for the purpose of observing and
appreciating landscapes, flora, fauna, etc., manifested through the protec-
tion and conservation of the environment.

10. | Turismul nostalgic/
Nostalgic tourism

Este o forma motivationald de turism, centratd pe dorinta calatorului de a se
deplasa virtual in timp, de a reconstrui sau reinterpreta unele experiente si
trairi din trecut./ It represents a motivational form of tourism, centered on
the traveler's desire to travel virtually in time, to reconstruct or reinterpret
their experiences associated with the past.

Sursa: ajustat de autor dupa SDT ,, Turism-2020" [1, p.17-22]/ Source: Adjusted by the author based

on SDT ,,Tourism-2020"[1, p.17-22]

Formele motivationale de turism prezentate,
detin un potential semnificativ in diversificarea si
consolidarea ofertei turistice a Republicii Moldova.
Prin integrarea acestor forme motivationale de turism
in oferta turistica a tarii, Republica Moldova poate
raspunde mai eficient cerintelor unui public tot mai
interesat de experientele personalizate, cu valoare
atractiva si emotionala.

Prin urmare, o abordare centratd pe motivatia
turistului, dublata de politici de marketing coerente si
investitii 1n infrastructura specifica, ar putea transforma
aceste forme motivationale de turism intr-un vector
strategic de dezvoltare durabild a turismului national.

Concluzie

Oferta turisticd a Republicii Moldova este in
continua dezvoltare si are un potential considerabil de
a sustine formarea unui produs turistic national bazat
pe autenticitate, traditie si ospitalitate.

Contextul analizei consumului turistic, din
perspectiva cererii si ofertei, evidentiaza complexita-
tea relatiei dintre factorii care modeleaza comporta-
mentul consumatorului-turist si capacitatea industriei
turistice de a raspunde adecvat acestor cerinte.

Rezultatele cercetarii atesta faptul ca, in temeiul
unui interes tot mai crescut pentru activitatile turistice,
exista inca anumite dezechilibre intre ceea ce isi doresc
turistii si ceea ce oferd Republica Moldova.

Cererea turisticd moderna este influentatd de
tendinte precum personalizarea experientelor, sus-
tenabilitatea, siguranta si digitalizarea serviciilor. Tu-
ristii devin tot mai exigenti, mai informati si mai
orientati spre calitatea, autenticitatea si accesibilitatea
destinatiei turistice.

The motivational forms of tourism presented
have significant potential in diversifying and
strengthening the tourism supply of the Republic of
Moldova. By integrating these motivational forms of
tourism into the country's tourism offer, Moldova can
respond more effectively to the demands of a public
increasingly interested in personalized experiences
with bith attractive and emotional value.

Therefore, an approach focused on tourist
motivation, combined with coherent marketing poli-
cies and targeted investments in specific infrastruc-
ture, can transform these motivational forms of
tourism into a strategic vector for the sustainable
development of national tourism sector.

Conclusion

The tourism supply of the Republic of Moldova
is in constant development and has considerable
potential to support the creation of a national tourism
product based on authenticity, tradition, and hospitality.

The analysis of tourism consumption from the
perspective of supply and demand highlights the
complexity of the relationship between the factors
that shape consumer-tourist behaviour and the capa-
city of the tourism industry to respond adequately to
these demands.

The research results show that, despite gro-
wing interest in tourism activities, imbalances persist
between what tourists expect and the actual supply
provided by the Republic of Moldova.

Modern tourism demand is influenced by
trends such as personalization of experiences, sus-
tainability, safety, and digitisation of services. Tou-
rists are becoming increasingly demanding, well-

Revista / Journal ,, ECONOMICA” nr.3(133) 2025



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

In acelasi timp, oferta turistici, ramane a fi
inca rigida, neadaptatd noilor preferinte ale consuma-
torilor, fiind afectatd de lipsa promovarii eficiente si
deficitul de personal calificat.

Suntem de parerea cd, o strategie coerenta,
orientatd pe calitate, sustenabilitate si experiente tu-
ristice unice, poate transforma Republica Moldova
intr-o destinatie emergentd in Europa de Est.

Astfel, concluziondm ca, pentru a stimula un
consum turistic constant, este esentiala o adaptare
permanentd a ofertei la cererea in schimbare, o mai
buna cunoastere a comportamentului consumatorului
si 0 viziune integratd asupra dezvoltdrii turismului.
Aceasta abordare poate contribui la cresterea satisfac-
tiei turistului, consecinta fiind, consolidarea imaginii
Republicii Moldova ca destinatie turistica sigura,
competitiva si de Tnalta calitate.

Concluziile formulate impun adoptarea unor
masuri strategice si operationale, menite sa optimizeze
relatia dintre cererea si oferta turisticd, cu scopul de a
stimula un consum turistic sustenabil, diversificat si
constant, adaptat noilor cerinte ale pietei. In contextul
dat, venim cu unele propuneri si recomandari.

Propuneri si recomandari:

1. Asigurarea personalizarii ofertei turistice in
raport cu tendintele actuale ale pietei de con-
sum turistic;

2. Diversificarea serviciilor complementare: acti-
vitati recreative, culturale, sportive, de agre-
ment etc., care pot creste valoarea consumului
turistic;

3. Adaptarea infrastructurii si serviciilor la noile
standarde de confort, igiend, digitalizare si
sustenabilitate;

4. Instruirea continud a personalului din industria
turismului in domenii-cheie precum: ospitalita-
tea, comunicarea interculturald, utilizarea teh-
nologiei si managementul experientei turistice;

5. Introducerea unor mecanisme de monitorizare
a satisfactiei turistului, cu scopul imbunatatirii
continue a serviciilor oferite;

6. Consolidarea identitatii brandului destinatiei
prin campanii de promovare coerente, integrate
si adaptate fiecarui segment de public-tinta;

7. Utilizarea eficientd a platformelor digitale,
aplicatiilor mobile si retelelor sociale pentru
atragerea turistilor si fidelizarea acestora;

8. Crearea de pachete turistice forfetare, usor de
accesat si rezervat on-line, care sid ofere o
experientd unica si de neuitat;

9. Dezvoltarea turismului in regiuni mai putin

vizitate, pentru reducerea presiunii asupra zo-
nelor aglomerate si pentru asigurarea unui
consum turistic echilibrat;
Implementarea unor politici de dezvoltare
durabild a turismului, care si ia in considerare
capacitate de suport a destinatilor si conser-
varea resurselor locale.

10.
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informed, and more focused on the quality, authen-
ticity, and accessibility of tourist destinations.

At the same time, the national tourism supply
remains rigid, insufficiently adapted to new consumer
preferences, and constrained by ineffective promotion
and a lack of qualified personnel.

We believe that a coherent strategy focused on
quality, sustainability, and unique tourist experiences
can transform the Republic of Moldova into an
emerging tourism destination in Eastern Europe.

Thus, we conclude that in order to stimulate
constant tourism consumption, it is essential to ensure
the continuous adaptation of supply to changing
demand, to better understand consumer behaviour,
and to have an integrated vision of tourism develop-
ment. Such an approach can contribute to increasing
tourist satisfaction and contribute to strengthening the
image of the Republic of Moldova as a safe, compe-
titive, and high-quality tourist destination.

The conclusions drawn require the adoption of
both strategic and operational measures aimed at
optimizing the relationship between tourism demand
and supply in order to stimulate sustainable, diver-
sified, and consistent tourism consumption adapted to
new market requirements.

Proposals and recommendations:

1. Ensure the personalization of tourism supply
in line with current trends in the tourism con-
sumer market;

2. Diversify complementary services: recreation-
nal, cultural, sports, and leisure activities, etc.,
which can increase the value of tourism con-
sumption;

3. Adapt infrastructure and services to contem-
porary standards of comfort, hygiene, digiti-
sation, and sustainability;

4. Provide continuous training for tourism
industry staff in key areas such as hospitality,
intercultural communication, use of techno-
logy, and tourism experience management;

5. Introduce mechanisms for monitoring tourist
satisfaction, with the aim of continuously
improving the quality of services offered,;

6. Strengthen destination brand identity through
coherent and integrated promotional cam-
paigns tailored to specific target audience;

7. Use digital platforms, mobile applications,
and social networks effectively to attract
tourists and build their loyalty;

8. Develop comprehensive, easy-to-access on-
line tourist packages that provide unique and
unforgettable experiences;

9. Promote tourism in lesser-visited regions to

reduce pressure on crowded areas and ensure
balanced tourism consumption;
Implement sustainable tourism development
policies that account the carrying capacity of
destinations and the conservation of local
resources.

10.
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Abstract

Articolul examineaza evolutia si structura
salariilor in Republica Moldova printr-o analiza
sectoriala, evidentiind principalele tendinte si dis-
crepante dintre diferitele ramuri economice. Studiul
utilizeaza date statistice recente pentru a evalua
dinamica salariilor in sectoarele public si privat, cu
accent pe domenii precum: agricultura, industria
prelucratoare, tehnologia informatiei, educatia si
sandtatea. Analiza are ca obiect identificarea fac-
torilor determinanti ai nivelului salarial din Repu-
blica Moldova, prin prisma diferentelor sectoriale.
Rezultatele evidentiaza inegalitati semnificative in
distributia veniturilor salariale §i subliniaza nece-
sitatea unor reforme pentru reducerea disparitatilor
intre sectoare. Lucrarea ofera recomandari pentru
imbunatdtirea politicilor salariale, in vederea stimu-

Cuvinte-cheie: salariu, sistem de remunerare,
bonusuri, indemnizatii, salariu tarifar, salariu fix.

Clasificare JEL: M12, E23, M54,

Introducere

Remunerarea muncii reprezintd totalitatea
drepturilor banesti si/sau beneficiilor materiale acor-
date unui angajat In schimbul muncii prestate in
cadrul unei relatii de munca [16, 17]. Aceasta include
salariul de baza, sporurile, primele, bonusurile si alte
avantaje extrasalariale, constituind un element
esential al politicii de resurse umane si al motivatiei
profesionale.

Din perspectiva economicd, remunerarea
muncii este consideratd o componentd fundamentala a
pietei fortei de muncd, influentdnd atit oferta de
muncd, cét si cererea pentru fortd de munca calificata.
Din punct de vedere juridic, remunerarea este regle-
mentatd prin contractul individual sau colectiv de
muncd, legislatia nationald si standardele interna-
tionale privind drepturile angajatilor.

Metode de cercetare aplicate

Obiectivul general al cercetarii consta in
evidentierea problemelor si provocarilor specifice
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Abstract

The article analyses the dynamics and struc-
ture of salaries in the Republic of Moldova through a
sectoral perspective, highlighting the main trends
and discrepancies between different economic sec-
tors. The study uses recent statistical data to eva-
luate salary developments in the public and private
sectors with a focus on industries such as agricul-
ture, manufacturing, IT, education, and health, and
examines the determining factors of salary levels,
from a sectoral perspective. The results of the study
reveal significant inequalities in the distribution of
labour income and the need for reforms to reduce
sectoral disparities. The paper proposes recommen-
dations for improving salary policies in order to
promote equity and increase economic compe-
titiveness.

Keywords: salary, remuneration system, bonu-
ses, allowances, tariff salary, fixed salary.

JEL Classification: M12, E23, M54.

Introduction

Work remuneration comprises all monetary
entitlements and/or material benefits granted to an
employee in exchange for the work performed in an
employment relationship [16,17]. It includes basic
salary, allowances, premiums, bonuses, and other
non-salary benefits, and represent an essential ele-
ment of human resources policy and professional
motivation.

From an economic perspective, the work re-
muneration is considered a fundamental component
of the labour market, influencing both labour supply
and demand for skilled labour. From a legal point of
view, the remuneration is governed by the individual
or collective labour contract, national law and
international standards on employee rights.

Applied research methods

The general objective of our research is to
highlight the problems and challenges in the remu-
neration of employees in the Republic of Moldova
from a sectoral perspective.
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remunerarii muncii angajatilor din Republica Mol-
dova, analizate din perspectiva sectoriala.

in vederea atingerii acestui obiectiv general au
fost stabilite urmatoarele obiective specifice:

O1.: cercetarea reperelor conceptuale privind re-
munerarea muncii;
identificarea principalelor abordari privind
remunerarea muncii;
evidentierea problemelor si provocarilor in
remunerarea muncii, in Republica Moldova,
sub aspect sectorial.
Metodologia de cercetare aplicata este una
complexa, ce include metode precum: analiza, sin-
teza, inductia, deductia, abductia, abstractia stiin-
tifica, documentarea, analiza de continut, compa-
rarea, metoda grafica etc. Drept urmare, putem
reitera cd, remunerarea muncii reprezintd un pilon de
baza al dezvoltarii societatii si un factor determinant
al satisfactiei angajatilor. Astfel, importanta cerce-
tarilor in domeniul dat este una imperativa, fiind
dictatd de necesitatea identificarii unor solutii de
aliniere a politicilor nationale la obiectivele de cres-
tere a performantelor si consolidare a satisfactiei
profesionale a angajatilor.

Rezultate si discutii

Existd mai multi autori din literatura de spe-
cialitate care au abordat conceptul de remunerare a
muncii din perspective economice, manageriale si
juridice [3, 4, 9].

Astfel, profesorului Gary Dessler, in lucrarea
sa ,, Human Resource Management” defineste remu-
nerarea muncii reprezintd ca ,,ansamblul recom-
penselor financiare si non-financiare oferite anga-
jatilor in schimbul muncii depuse, avand un rol
esential in atragerea, retentia §i motivarea per-
sonalului” [8, p. 24].

O alta definitie a profesorului Michael Arm-
strong, in manualul intitulat ,, 4 Handbook of Human
Resource Management Practice”, mentioneaza ca
., remunerarea muncii este un sistem organizat de
recompensare a angajatilor, care trebuie sa fie
echitabil, motivant si aliniat obiectivelor strategice
ale organizatiei” [2, p. 48].

La randul sau, profesorul Edward E. Lawler,
in lucrarea intitulata ,, Strategic Pay.: Aligning Orga-
nizational Strategies and Pay Systems” subliniaza ca
., remunerarea trebuie sa fie privitd ca un Ssistem
strategic, care influenteaza performanta individuala
si organizationald prin metode diferite de recom-
pensare, inclusiv salarizare fixa, variabila si bene-
ficii” [11, p. 59].

Totodatd, lucrarea ,, Compensation” elaborata
de George T. Milkovich si Jerry M. Newman anali-
zeazd 1n profunzime strategiile de remunerare, echi-
tatea salariala si impactul recompenselor asupra per-
formantei angajatilor. Autorii Milkovich & Newman
evidentiaza ca , remunerarea muncii reprezintd suma
tuturor recompenselor financiare si non-financiare

02:

03:

In achieving the general objective of the
research, we have established the following specific
objectives:

O1: to examine conceptual benchmarks regar-
ding labour remuneration;

02: to identify major approaches regarding labour
remuneration;

03: to identify the main problems and challenges
in labour remuneration in the Republic of
Moldova, from a sectoral perspective.

The applied research methodology is complex,
which includes methods such as: analysis, synthesis,
induction, deduction, abduction, scientific abstrac-
tion, documentation, content analysis, comparison,
graphic method, etc. As a result, given the we can
reiterate that labour remuneration represents a basic
pillar of the development of society, a determining
factor of employee satisfaction. As a result, the
importance of research in this field is imperative,
highlighted by the need to identify solutions to align
national policies with the approach to achieving
employee performance and satisfaction.

Results and discussion

There are several authors in the specialised
literature who have addressed the concept of the work
remuneration from economic, managerial, and legal
perspectives [3, 4, 9].

Thus, we can mention the definition of Profes-
sor Gary Dessler in the work “Human Resource
Management” which outlines that “the work remune-
ration is the set of financial and non-financial re-
wards offered to employees in return for their hard
work and plays a key role in attracting, retaining and
motivating staff” [8, p. 24].

Another definition belongs to Professor Michael
Armstrong given in “A Handbook of Human Re-
source Management Practice” and states that “the
work remuneration is an organised system of
rewarding employees, which must be equitable,
motivating and aligned with the strategic objectives
of the organisation” [2, p. 48].

In his turn, Professor Edward E. Lawler in
his book “Strategic Pay: Aligning Organisational
Strategies and Pay Systems” argues that “remune-
ration must be viewed as a strategic system, which
influences individual and organisational performance
through different methods of reward, including
fixed pay, variable pay and benefits” [11, p. 59].

Thus, we note that the book “Compensation”
written by George T. Milkovich and Jerry M.
Newman analysis thoroughly is one of the most
consistent books in the field of compensation and
salary management. It analyses the remuneration
strategies, the salary equity and the impact of re-
wards on the performance of employees. The
authors Milkovich & Newman point out that “the
work remuneration is the sum of all financial and
non-financial rewards offered to employees, inclu-

Revista / Journal ,, ECONOMICA” nr.3(133) 2025



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

oferite angajatilor, incluzand salarii, stimulente si
beneficii, cu scopul de a asigura echitatea si com-
petitivitatea pe piata muncii” [14, p. 61].

Frederick Herzberg (1959) mentioneaza
faptul ca salariul este un factor igienic, adica necesar
pentru evitarea insatisfactiei, dar nu suficient pentru a
motiva angajatii pe termen lung. in lucrarea , The
Motivation to Work” autorul introduce Teoria celor
doi factori (factori motivationali si factori igienici),
unde salariul este considerat un factor igienic — nece-
sar pentru prevenirea insatisfactiei, dar insuficient
pentru a motiva pe termen lung [10].

Analizdnd perspectivele diferitilor autori
asupra remunerarii muncii, observam ca acest concept
este abordat din mai multe unghiuri — economic,
managerial, psihologic si strategic.

Conform Figurii 1, abordarea economici este
analizatd de economistii care au investigat remune-
rarea muncii prin prisma pietei fortei de munca,
productivitatii si mecanismului cerere-oferta. Printre
reprezentantii abordarilor economice au fost:

1. Adam Smith a descris ca salariul este in-
fluentat de fortele pietei si trebuie sa fie
suficient pentru a asigura traiul lucratorului.
David Ricardo a introdus teoria fondului de
salarii, conform céreia salariile sunt determi-
nate de resursele disponibile pentru plata
muncii.

Karl Marx considera salariul o forma de
exploatare a muncitorilor, argumentind ca
valoarea muncii este mai mare decat ceea ce
primeste angajatul [6, 12].

Abordarea manageriald este privita din perspectiva
managementului resurselor umane, care analizeaza
remunerarea muncii din punctul de vedere al moti-
vatiei si performantei angajatilor.

ding salaries, incentives and benefits, aiming to
ensure equity and competitiveness in the labour
market” [14, p. 61].

Frederick Herzberg (1959) highlights that
salary is a hygiene factor, that is, necessary to avoid
dissatisfaction, but not sufficient to motivate
employees in the long term. In their book “The
Motivation to Work”, they introduced the Two-Factor
Theory, which distinguishes between motivational
factors and hygiene factors. According to this theory,
“the salary is considered a hygiene factor — necessary
to prevent dissatisfaction, but insufficient for
sustaining long-term motivation” [10].

Analysing the different authors' perspectives
on the work remuneration, we observe that this
concept is approached from several aspects — eco-
nomic, managerial, psychological and strategic.

According to Figure 1, we note that the eco-
nomic approach is analysed by economists who
examine work remuneration through the prism of the
labour market, productivity and the supply-demand
mechanism. Among the representatives of economic
approaches were:

1. Adam Smith described that the salary is
influenced by market forces and must be
sufficient to provide a livelihood.

David Ricardo introduced the wage-fund
theory, according to which wages are determined
by the resources available to pay for labour.

Karl Marx considered wages a form of
exploitation of workers, arguing that the value
of labour is greater than what the employee
receives [6, 12].

The managerial approach is examined from
the perspective of human resource management,
which analyses the work remuneration from the per-
spective of employee motivation and performance.

Abordare psihologica si

motivationala/Psychological
and motivational approaches

A}

e D
Abordare manageriala/
Managerial approach
\ J
A\

e 1
Abordari economice/
Economic approach
\ J

\

Figura 1. Perspective teoretice asupra remunerarii muncii/
Figure 1. Theoretical perspectives on the work remuneration
Sursa: elaborata de autor in baza [6]/ Source: developed by the author based on [6]
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Astfel, printre principalii reprezentanti ai abor-
dérii manageriale se numara:

1. Gary Dessler considera cd remunerarea tre-
buie sa fie echitabila si competitivd pentru a
atrage si retine talentele.

2. Michael Armstrong distinge intre recom-
pense financiare directe, cum ar fi salarii,
bonusuri si recompense non-financiare, ca de
exemplu flexibilitatea sau recunoasterea [5].
Abordarea psihologicd si motivationala pune

in evidentd legatura dintre salariu si satisfactia anga-
jatilor. Astfel, Frederick Herzberg considera ca salariul
este un factor igienic, ceea ce inseamna ca un salariu
scazut provoaca insatisfactie, dar un salariu ridicat nu
garanteaza motivatia pe termen lung [10, 13].

in concluzie, evidentiem ci remunerarea mun-
cii nu se limiteaza doar la salariu, ci include o gama
largd de beneficii si stimulente care influenteaza
satisfactia, performanta si retentia angajatilor. Astfel,
o politicd salariala eficienta trebuie sa fie echitabila,
competitiva si aliniatd atat nevoilor angajatilor, cat si
obiectivelor organizatiei.

Un alt concept, intalnit in literatura de specia-
litate, este castigul salarial care include venitul brut
obtinut de un salariat intr-o anumitd perioada, ce
cuprinde: salariul de bazd, bonusurile, adaosurile,
sporurile de performanta etc. [19].

Pe de alta parte, analizand art. 128-131 din
Codul Muncii al Republicii Moldova, putem eviden-
tia ca ,salarizarea” cuprinde politica si mecanismele
de determinare a salariilor [1, 20]. Astfel, salarizarea
este un concept mai larg, care abordeaza fenomenul
din perspectiva macroeconomica, analizand strate-
giile, procesele, politicile privind salarizarea.

Studiind literatura de specialitate in domeniu,
putem sublinia ca salarizarea joacd un rol esential in
economia modernd, avind un impact direct asupra
bunastarii angajatilor, productivitatii companiilor si
stabilitdtii economice generale. Astfel, sistemele de
salarizare bine structurate contribuie la cresterea
motivatiei fortei de munci, reducerea fluctuatiei
personalului si stimularea consumului, care alimen-
teaza cresterea economica.

in figura 2 este ilustrat rolul salarizarii in cadrul
intreprinderii si la nivel social. Conform figurii 2 pu-
tem mentiona cd unul din rolurile principale ale
salariului este motivarea angajatilor. Consideram ca,
un salariu echitabil si competitiv stimuleaza angajatii
sa fie mai productivi si mai implicati in activitatile lor.

La nivel social rolul salariului consta in asi-
gurarea unui trai decent. Este cunoscut cid salariul
reprezinta principala sursa de venit pentru majoritatea
populatiei, influentdnd nivelul de trai si puterea de
cumpadrare.

Astfel, remunerarea echitabila a muncii deter-
mina angajatii sd fie mai eficienti si sa contribuie la
atingerea obiectivelor organizationale. Deci, un alt rol
al salariului este cresterea productivitatii.

Thus, among the main representatives of the
managerial approach are:

1. Gary Dessler considers that remuneration
must be equitable and competitive in order to
attract and retain talented staff.

2. Michael Armstrong distinguishes between
direct financial rewards such as salaries,
bonuses, and non-financial rewards such as
flexibility and recognition [5].

The psychological and motivational approaches
emphasise the link between salary and employee
satisfaction. For example, Frederick Herzberg con-
siders salary as a hygiene factor, which means that a
low salary causes dissatisfaction, but a high salary
does not guarantee long-term motivation [10,13].

In conclusion, the work remuneration is not
just about salary, but includes a wide range of bene-
fits and incentives that influence employee satis-
faction, performance and retention. Thus, an effective
pay policy must be equitable, competitive and aligned
with both the needs of employees and the objectives
of the organisation.

Another concept found in the specialized
literature is the salary, which includes the gross
income obtained by an employee in a certain period,
which includes: basic salary, bonuses, allowances,
performance bonuses, etc. [19].

On the other hand, analysing art. 128-131 of
the Labour Code of the Republic of Moldova, we can
highlight that “salarisation” includes the policy and
mechanisms for determining salaries [1, 20]. Thus,
salarisation is a broader concept, which approaches
the phenomenon of salary from a macroeconomic
perspective, analysing strategies, processes, and
policies regarding salary.

Studying the literature in this field, we can
emphasise that salaries play an essential role in the
modern economy, having a direct impact on the well-
being of employees, the productivity of companies
and general economic stability. Thus, a well-struc-
tured salary system contributes to increasing labour
motivation, reducing workforce turnover and stimula-
ting consumption, which contributes to the economic
growth.

Figure 2 illustrates the role of salary in the
enterprise and at the societal level. According to figure
2, we can mention that one of the main roles of the
salary is to motivate employees. We believe that, an
equitable and competitive salary motivates employees
to be more productive and engaged in their activities.

At the social level, the role of salary is to
ensure a decent livelihood. It is well known that
salaries are the main source of income for the majo-
rity of the population, influencing living standards
and purchasing power.

Thus, equitable work remuneration leads
employees to be more efficient and to contribute to
organisational goals. Thus, another role of the salary
is to increase productivity.
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) Motivarea angajatilor/ Emplose motivation

)Asigurarea unui trai decent/ Ensuring a decent

livelihood

) Cresterea productivitatii/ Productivity growth

) Reducerea fluctuatiei fortei de muncd/ Reducing workforce turnover

) Atragerea talentelor/ Talent attraction

Figura 2. Rolul salariului/ Figure 2. Role of salary
Sursa: elaborata de autor in baza [8]/ Source: developed by the author based on [8]

Din cele analizate putem sublinia ca o politicd
salariald atractiva ajutd companiile sa retind angajatii
valorosi si sa reduca costurile generate de recrutare si
instruire. Prin urmare, aceasta conduce la reducerea
fluctuatiei fortei de muncad. Un sistem salarial com-
petitiv face ca o companie si fie mai atractiva pentru
profesionistii de top din domeniu. In consecinti, un
agent economic care oferd angajatilor un salariu mai
mare are tendinta de a atrage cele mai bune talente de
pe piata fortei de munca.

Nivelul salarizarii are o importantd deosebita
pentru economie, aceastd importantd derivand din
faptul ca majorarea salariilor contribuie la o crestere a
consumului, ceea ce sustine dezvoltarea economica.
O importantd deosebitd are salariul si la nivel eco-
nomic prin reducerea inegalitatilor sociale. Astfel,
prin politici salariale echitabile si prin stabilirea unui
salariu minim decent, se poate reduce decalajul dintre
categoriile sociale.

Salariile si nivelul acestora mai contribuie la
formarea bugetului public prin taxe si impozite,
asigurand resurse pentru infrastructurd, sanatate si
educatie. Nu in ultimul rdnd dupa importanta, putem
mentiona cd, o politica salariala corecta, poate duce la
cresterea eficientei economice precum si la atragerea
investitiilor.

Analizand literatura de specialitate putem sub-
linia cd, in cadrul politicilor de salarizare, se identifica
si probleme cu diverse provocari. Printre acestea putem
mentiona diferentele salariale, inflatia si puterea de
cumparare, evaziunea fiscald si munca la negru, auto-
matizarea si pierderea locurilor de munca (figura 3).

Based on what has been analysed, it can be
underlined that an attractive salary policy helps
companies to retain valuable employees and to reduce
recruitment and training costs. Consequently, it leads
to reducing workforce turnover. A competitive salary
system makes a company more attractive for top
professionals in the field. Hence an economic agent
that offers employees a higher salary tends to attract
the best talented employees on the labour market.

The level of salaries is of particular impor-
tance for the economy, and this importance consists
in the following: higher salaries lead to an increase in
consumption, which supports economic development.
Moreover, salaries have a crucial importance at the
economic level by reducing social inequalities. Thus,
through equitable salary policies and the establish-
ment of a decent minimum salary, the gap between
social categories can be reduced. We also note that a
balanced salary system helps to reduce poverty and
social tensions.

The salaries and their level also contribute to
the public budget through taxes, providing resources
for infrastructure, health and education. Last but not
least, a correct salary policy can increase economic
efficiency and attract investments.

Analysing the specialised publications, we can
point out that in the framework of salary policies, we
also identify problems and challenges in the com-
pensation system. Among these we can mention:
salary discrepancies, inflation and purchasing power,
tax evasion and undeclared work, automation and job
losses (figure 3).

)Diferengele salariale/ Salary discrepancies

)Inﬂagia si puterea de cumpdrare/ Inflation and purchasing power

) Evaziunea fiscald si munca la negru/ Tax evasio

n and undeclared work

)Automatizarea si pierderea locurilor de munca/ Automation and job losses

Figura 3. Probleme si provocari in salarizare/
Figure 3. Problems and challenges in compensation system
Sursa: elaborata de autor in baza [7,15]/ Source: developed by the author based on [7,15]
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In multe tari exista discrepante salariale intre
barbati si femei, intre mediul rural si urban sau intre
diferite industrii. De asemenea, cresterea preturilor
poate eroda beneficiile majorarilor salariale. Este
cunoscut ca unele companii evitd plata taxelor prin
angajarea informald, ceea ce afecteaza veniturile
statului si drepturile angajatilor. Tehnologiile avan-
sate pot reduce necesitatea fortei de muncd in anumite
industrii, afectdnd piata muncii.

In concluzie, putem mentiona ci, salarizarea
este un pilon esential al economiei moderne, influen-
taind atdt bunastarea individuald, cat si cresterea
economicd. Un sistem de salarizare echitabil si sus-
tenabil poate contribui la dezvoltarea unei societati
prospere si la reducerea inegalitatilor.

in Republica Moldova, salariul este compus din
mai multe elemente esentiale care reflectd atat remu-
nerarea de baza, cit si diverse suplimente si deduceri.

Conform Codului Muncii al Republicii Mol-
dova, componentele principale ale salariului sunt:
salariul de baza, sporuri si suplimente salariale, prime
si bonusuri, indemnizatii si compensatii [2].

In many countries there are pay gaps between
men and women, between rural and urban areas or
between different industries. Rising prices can also
erode the benefits of salary increases. Some compa-
nies are known to avoid paying taxes by recruiting
informally, which affects government revenues and
employee rights. The advanced technologies may
reduce the need of workforce in certain industries,
affecting the labour market.

In conclusion, we can state that salaries are an
essential pillar of the modern economy, influencing
both individual well-being and economic growth. An
equitable and sustainable salary system can contribute
to the development of a prosperous society and
reduce inequalities.

In the Republic of Moldova, the salary com-
prises several essential elements that reflect both the
basic salary and various supplements and deductions.

According to the Labour Code of the Republic
of Moldova, the main components of salary are:
the basic salary, salary increases and supplements,
premiums and bonuses, allowances and compen-
sations [20].

Tabelul 1/Table 1

Componentele salariului in Republica Moldova/
Salary components in the Republic of Moldova

Salariu de baza/Basic salary

Tarifar/Tariff-based

Fix/Fixed

Pe ora/Pe hour

Sporuri si suplimente salariale/Automation and job losses

Sporuri pentru vechime Sporuri pentru

Suplimente pentru
ore suplimentare/

Suplimente pentru
munca de noapte

. Alte adaosuri/
si in zile de

in munca/ Seniority conditii de munca/ . . Overtime
L. Overtime sarbatoare/

bonuses Seniority bonuses . allowances
allowances Overtime
allowances

Prime si bonusuri/ Bonuses and incentives

Prime anuale/
Annual premiums

Bonusuri de productivitate/
Productivity bonuses

Indemnizatii speciale/
Special allowances

Indemnizatii si compensatii/ Special allowances

Indemnizatia pentru
incapacitate
temporara de munca/
Special allowances

Indemnizatia pentru
concediu de odihnéd/
Special allowances

Compensatii
pentru concedieri/
Special allowances

Alocatii pentru delegatii si detasari/
Special allowances/

Sursa: elaborat de autor in baza [20, 21]/ Source: developed by the author based on [20, 21]

Conform tabelului 1, putem mentiona cé sala-
riul de baza reprezintd remuneratia stabilitd prin
contractul individual de munca, in functie de cali-
ficarile, experienta si pozitia angajatului. Acesta este
elementul principal al salariului si poate fi de mai
multe tipuri, cum ar fi: salariul tarifar, care se utili-
zeazd 1n sistemul de salarizare tarifar, bazat pe

According to table 1 we can state that the
basic salary is the remuneration established by
the individual employment contract, depending on
the qualifications, experience, and position of the
employee. This is the main element of the salary and
can be of several types such as: the tariff-based
salary which is used in the tariff pay system, based
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categorii si grade de calificare; salariul fix, care este
stabilit prin contractul individual de munca, fard a
depinde de norme tarifare; salariul pe ora, determinat
pentru angajatii remunerati pe baza de ore lucrate.

Pe langa salariul de baza, angajatii pot bene-
ficia de diferite sporuri si suplimente, conform legis-
latiei muncii si contractelor colective de munca. Ana-
lizand literatura de specialitate, subliniem urmatoa-
rele sporuri si suplimente la salariu: sporuri pentru
vechime in munca sunt acordate in functie de anii
lucrati in domeniv; sporuri pentru conditii de muncad
se oferda pentru activitati desfasurate in conditii
nocive, periculoase sau deosebit de grele; suplimente
pentru ore suplimentare se oferd pentru munca
efectuatd peste programul normal de lucru; supli-
mente pentru munca de noapte si in zile de sarba-
toare, conform legislatiei muncii si alte adaosuri care
se oferd pentru performante individuale, competente
speciale, lucrul in zone izolate etc.

Angajatorii pot acorda prime si bonusuri ca
forma de motivare a angajatilor. Acestea pot fi: prime
anuale oferite in functie de performantele angajatului
si ale companiei; bonusuri de productivitate acordate
pentru atingerea unor indicatori de performantd;
precum si indemnizatiile speciale pentru evenimente
precum casatorie, nasterea unui copil etc.

Indemnizatiile si compensatiile sunt conside-
rate plati speciale oferite in anumite situatii si anume:
indemnizatii pentru concediu de odihnd care se
calculeaza in baza salariului mediu lunar; indemni-
zatii pentru incapacitate temporarda de munca ce sunt
acoperite partial de angajator si partial de Casa
Nationala de Asigurari Sociale (CNAS) [20]; com-
pensatii pentru concedieri, destinate pentru dispo-
nibilizdri din motive economice; alocatii pentru
delegatii si detasari sunt destinate pentru acoperirea
cheltuielilor de transport si cazare.

Analizand datele figurii, putem mentiona ca,
in anul 2025, in Republica Moldova, salariul mediu a
fost de 16100 lei, sau 845 de euro, iar salariul minim
a ajuns sa inregistreze valoarea de 5550 lei, sau 287
euro, in crestere cu 500 lei, fatd de aceeasi perioada a
anului precedent. Cu toate ca atestim o crestere
usoard a acestor indicatori, totusi valoarea lor este
mult mai micd fatd de alte tiri din cadrul Uniunii
Europene. Desi salariile Tn Republica Moldova sunt
incd modeste, totusi, tara noastrd reuseste sd depa-
seascd indicatorii privind salariile din Ucraina. In
Ucraina, salariul mediu a inregistrat, la nivelul anului
2025, valoarea de 566 euro, iar cel minim de 185 de
euro. Valoarea salariilor din Ucraina este influentata,
in mare parte, de situatia economica precara cu care
se confrunta tara ca urmare a conflictelor din regiune.

Pe de altd parte, Romania inregistreaza, la
nivelul anului 2025, un salariu minim de 813 euro, iar
salariul mediu inregistreaza valoarea de 1678 euro.
Efectudnd o analizd comparativa a salariilor din
Romaénia fatd de cele din Republica Moldova, putem
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on categories and skill grades, the fixed salary which
is set by the individual employment contract, not
depending on tariff rules, the salary per hour, deter-
mined for employees paid based on hours worked.

In addition to the basic salary, employees may
receive various allowances and supplements, in
accordance with labour legislation and collective
labour agreements. Analysing the specialized lite-
rature, we highlight the following allowances and
supplements: the seniority allowances are granted
according to the years worked in the field, allowances
for working conditions are offered for activities carried
out in harmful, dangerous or particularly heavy con-
ditions, overtime suppliments are offered for work
performed beyond the normal working hours, the
bonuses for night work and on public holidays
according to the labour legislation and other additional
payments that are offered for individual performance,
special skills, work in remote areas, etc.

The employers can give premiums and bonu-
ses as a form of employee motivation. These may
include: annual premiums offered based on employee
and company performance. The productivity bonuses
are offered for achieving certain performance indi-
cators as well as special allowances for events such
as marriage, the birth of a child, etc.

The allowances and compensations are con-
sidered as special payments offered in particular
situations, namely: allowances for rest leave which
are calculated based on the average monthly salary;
allowances for rest leave are partly covered by the
employer and partly by the National Social Insurance
House (CNAS); redundancy compensations, paid
in cases of economic dismissals; delegations and
secondment allowances are allocated to cover
transport and accommaodation costs [20].

Analysing the data in the figure we can note
that, from 2025, the average salary in the Republic of
Moldova will be MDL16,100 , about EUR845, and
the minimum salary will rise to MDL5,500, about
EUR287. Although these data represent a slight
increase, their levels remain significantly below
those of other countries in the region and European
Union. Even though salaries in the Republic of
Moldova are still modest, the country nevertheless
exceeds Ukraine on these indicators. In Ukraine, the
average salary in 2025 stood at EURS566, and the
minimum salary at EUR185. Salary levels in Ukraine
are largely influenced by the difficult economic
context and by the regional conflicts.

By contrast, Romania records, in 2025, mini-
mum salary of EUR813 EUR and an average salary
of EUR1678. A comparative analysis shows that both
the minimum and the average salary are approxi-
mately three times higher in Romania than in the
Republic of Moldova.

In the same context, Bulgaria reports, in 2025,
an average salary of approximately EUR1300,



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

evidentia ca atat salariul minim, cat si cel mediu sunt
de aproximativ trei ori mai mari fata de salariile din
Republica Moldova.

in acelasi context, in Bulgaria salariul mediu, in
anul 2025, a nregistrat valoarea de aproximativ 1300
euro, care depaseste salariul mediu al Republicii
Moldova cu aproximativ 60%. Totodata, salariul minim
in Bulgaria a Inregistrat valoarea de 551 euro, depasind
de douad ori salariul minim din Republica Moldova.

In continuare, ne propunem o analizi com-
parativd a nivelului salariilor din Republica Moldova
cu alte state.

exceeding Moldova’s average by about 60%. At the
same time, the minimum salary in Bulgaria is
EURS551, double the minimum salary in the Republic
of Moldova.

In what follows, we present a comparative
analysis of salary levels in the Republic of Moldova
with other countries.
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Figura 4. Analiza comparativa a salariului mediu si minim din Republica Moldova si alte state/
Figure 4. Comparative analysis of average and minimum salaries in the Republic of Moldova
and other countries
Sursa: elaborata de autor in baza [18]/ Source: developed by the author based on [18]

Castigul salarial mediu lunar in Republica
Moldova variaza in functie de domeniul de activitate,
regiune si alti factori economici. Conform datelor
Biroului National de Statistica al Republicii Moldova,
in 2023, salariul mediu lunar brut a fost de
aproximativ 12 209,2 lei. In continuare, vom analiza
nivelul salariului mediu lunar in Republica Moldova
(Figura 5).

The average monthly salary in the Republic
of Moldova varies by industry, region, and other
economic factors. According to data of the National
Bureau of Statistics of the Republic of Moldova, in
2023, the average gross monthly salary was appro-
ximately MDL 12209,2. In what follows, we analyse
the level of average monthly salary in the Republic of
Moldova (Figure 5).
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Figura 5. Dinamica salariului mediu lunar pe parcursul anilor 2021-2023/
Figure 5. Dynamics of the average monthly salary during 2021-2023
Sursa: elaboratd de autor in baza [19]/ Source: developed by the author based on [19]

Analizdnd evolutia castigului salarial mediu
lunar in Republica Moldova pentru anii 2021-2023,
putem observa o crestere semnificativa: in 2022
castigul salarial mediu a crescut cu 15,5% fata de
2021, iar in 2023 acesta a crescut cu 17,3% fata de
2022. Cauze posibile ale cresterii salariului mediu
lunar in Republica Moldova sunt: inflatia ridicata,
cresterea costului vietii, migratia fortei de munca,
cresterea productivitatii si dezvoltarea economica.

Din cele expuse, putem sublinia ca, 1n ultimii
ani, Republica Moldova a avut o inflatie ridicata (4-
5% 1in perioada 2023-2024), ceea ce a determinat
ajustarea salariilor pentru a compensa pierderea
puterii de cumparare. Cheltuielile pentru bunuri si
servicii au crescut, iar ajustarea salariilor a fost
necesara pentru a mentine nivelul de trai. Exodul
muncitorilor calificati spre alte tari a dus la o presiune
pe piata muncii, determindnd angajatorii sa ofere
salarii mai mari pentru a retine angajatii. Chiar daca
Moldova se confruntd cu provociri economice, unele
sectoare, precum IT-ul si serviciile financiare, au avut
o crestere semnificativa.

Cresterea salariilor este un semn pozitiv, insa,
daci inflatia creste intr-un ritm similar sau mai mare,
puterea de cumparare reald ramane relativ constanta
sau chiar scade. Diferentele mari dintre salariile din
sectorul public si privat pot influenta mobilitatea
fortei de munca. Cresterea economicd trebuie susti-
nutd prin reforme si investitii, pentru ca majorarea
salariilor sa fie sustenabild pe termen lung.

In continuare este o prezentare generali a
principalelor tendinte salariale pe sectoare. Conform
datelor Biroului National de Statistica (BNS), salariul
mediu lunar brut in Republica Moldova a crescut
constant in ultimii ani. In anul 2023, acesta a fost de
aproximativ 12 209,2 MDL, cu variatii semnificative
intre sectoare [19].
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Analysing the evolution of the average
monthly salary in the Republic of Moldova during
2021-2023, we observe a significant increase: in 2022
the average monthly salary increased by 15.5%
compared to 2021, and in 2023 it increases by 17.3%
compared to 2022. Possible causes of the increase in
the average monthly salary in the Republic of
Moldova are: the high inflation, the rising cost of
living, the labour migration, the increase of produc-
tivity, and economic development.

Based on the above, we can highlight that in
recent years, the Republic of Moldova has experien-
ced high inflation (4-5% in 2023-2024), which has
led to salary adjustments in order to compensate for
the loss of purchasing power. Spending on goods and
services has increased and salary adjustments have
been necessary to maintain living standards. The
exodus of skilled workers to other countries has put
pressure on the labour market, prompting employers
to offer higher salaries to retain employees. Even
though Moldova faces economic challenges, some
sectors, such as IT and financial services, have
registered significant growth.

The salary growth is a positive sign, however,
if inflation increases at a similar or higher rate, real
purchasing power remains relatively constant or even
falls. The big differences between public and private
sectors can affect the workforce mobility. The eco-
nomic growth must be supported by reforms and
investments in order to increase salaries in a sustai-
nable way in the long term. The dynamics of salaries
in the Republic of Moldova vary by sector, being
influenced by factors such as economic growth,
inflation and6 government policies.

What follows is an overview of the main sala-
ry trends by sector. According to data from the Natio-
nal Bureau of Statistics, the average gross monthly
salary in the Republic of Moldova has steadily
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in tabelul 2, este ilustrati dinamica nivelului increased in recent years. In 2023, it was approxi-
mately MDL12209,2, with significant variations

salariilor pe sectoare de activitate.

across sectors [19].
Table 2 illustrates illustrates the dinamics of
salary levels by sectors of activity:

Tabelul 2/ Table 2
Dinamica salariilor in Republica Moldova dupa sectoare de activitate/
Dynamics of salaries in the Republic of Moldova by sectors of activity

Nr.
d/o

Sectorul de activitate/
Sector of activity

Perioada/Year

2021 2022

2023

Abaterea/
Deviation
2022/2021

Abaterea/
Deviation
2023/2022

Agricultura, silvicultura si
pescuit/
Agriculture, forestry and fishing

5790,9 7000,7

79829

+1209,8

+982,2

Industria prelucratoare/
Electricity and heat generation
and supply

7682,6 9057,6

10404,7

+1375

+1347,1

Productia si furnizarea de energie
electrica si termicd/ Electricity
and heat generation and supply

13815,7 15305,7

18384,5

+1489,3

+3078,8

Constructii/ Construction

8106,2 9316.3

10564,6

+1210,1

+1248,3

Comert cu ridicata si cu
amanuntul, intretinerea si
reparatia autovehiculelor/
Wholesale and retail trade,
maintenance and repair of motor
vehicles

8163,5 94432

11152,2

+1279,7

+1709

Transport si depozitare/ Transport
and storage

7376,8 8936,8

10833,3

+1560

+1896,5

Activitati de cazare si alimentatie
publica/ Accommodation and
food service activities

5249,9 6320,5

74242

+1070,6

+1103,7

Informatii si comunicatii/
Information and communication

22137,7 27775,8

32530,3

+5638,5

+4754,5

Activitati financiare si de
asigurari/
Financial and insurance activities

15746,9 19795,9

234242

+4049

+3628,3

10.

Activitati profesionale, stiintifice
si tehnice/

Professional, scientific and
technical activities

10408,9 12035,1

13809,1

+1626,2

+1774

11.

Administratie publica si aparare;
asigurari sociale obligatorii/
Public administration and
defence; Compulsory social
security

10501,3 12054,3

13985,8

+1553

+1931,5

12.

Invatimant/ Education

7462,3 8445,5

10073,5

+983,2

+1628

13.

Sénatate si asistenta sociala/
Health and social welfare

11109,1 11729,7

13440,9

+620,6

+1711,2

Sursa: elaborat de autor in baza [19]/ Source: developed by the author based on [19]

Analiza datelor privind salariile in Republica

The analysis of the data on salaries in the

Moldova, pentru perioada 2021-2023, evidentiaza o Republic of Moldova for the period 2021-2023 shows
tendintd de crestere constantd in toate sectoarele de a stable increasing trend in all sectors of activity, but

activitate, Insa cu ritmuri diferite in functie de domeniu.
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Sectoarele cu cele mai mari cresteri salariale
sunt 1n sectorul informatii si comunicatii. Acest sector
inregistreaza cele mai mari salarii, ajungand la 32.530
MDL in 2023. Cresterea din anul 2023 fata de 2022
este de 4.754,5 MDL (17,1%), indicand o cerere
ridicatd pentru specialisti IT si in telecomunicatii.
Acest sector beneficiaza de facilitati fiscale, ceea ce
stimuleaza investitiile si salariile.

In sectorul activitdti financiare si de asigurari,
salariul mediu a ajuns la 23.424 MDL in 2023, cu o
crestere de 3.628,3 MDL (18,3%) fatd de 2022.
Cresterea este determinatd de dezvoltarea sectorului
bancar si a pietei de asigurari.

in sectorul productia si furnizarea de energie
electrica si termicda S-a inregistrat o crestere de
3.078,8 MDL (20,1%), ajungand la 18.384 MDL in
2023. Salariile mari din acest sector reflectd impor-
tanta strategicd a energiei si majorarile salariale
pentru a pastra specialistii.

Cresteri moderate, dar stabile a salariului sunt
in sectorul constructii. in sectorul dat, salariul a
crescut la 10.564 MDL in 2023 (cu +1.248,3 MDL
fata de 2022). Cresterea este legatda de cererea
crescutd de fortd de muncd in sectorul imobiliar si
infrastructura.

in sectorul comert si reparatia autovehicu-
lelor, salariul a ajuns la 11.152 MDL in 2023
(+1.709 MDL; 18,1%). Cresterea indica o revenire a
consumului si a activitatilor comerciale.

in sectorul transport si depozitare, salariul a
ajuns la 10.833 MDL, in crestere cu 1.896,5 MDL
(21,2%). Dezvoltarea sectorului logistic si cresterea
preturilor la transport au influentat aceasta dinamica.

in sectorul administratie publica salariul a
crescut la 13.985 MDL (+1.931,5 MDL,; in crestere
cu 16%). Ajustarile salariale din sectorul bugetar au
contribuit la aceastd majorare.

Sectoarele cu cele mai mici salarii si cresteri
lente, conform datelor statistice, s-au inregistrat in
sectorul agricultura, silvicultura si pescuit. Salariul a
ajuns la 7.982 MDL, cu o crestere de 982,2 MDL
(14%), raméanand unul dintre cele mai slab platite
sectoare, care reflectd lipsa investitiilor si dificultatile
climatice.

in sectorul activitati de cazare si alimentatie
publica (HoReCa), salariul a ajuns la 7.424 MDL
(+1.103,7 MDL), inregistrand o crestere de 17,5%
fata de anul 2022. Cresterea reflecta redresarea
sectorului dupa pandemie, desi salariile raman printre
cele mai mici.

In domeniul invdtamant, salariul a crescut la
10.073 MDL (+1.628 MDL), in crestere cu 19,3%
fata de anul 2022, ca urmare a politicile guverna-
mentale de sustinere a cadrelor didactice. Iar in
sectorul sandtate si asistentd sociald, salariul madiu a
ajuns la 13.440 MDL (+1.711 MDL), in crestere cu
14,6% fata de anul 2022, desi domeniul continud si
fie afectat de migratia personalului calificat.
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The information and communication sector
recorded the largest increases and the highest salary
levels, reaching MDL 32,530 in 2023. The increase
in 2023 compared to 2022 was MDL 4.754,5 MDL
(17,1%), indicating a strong demand for IT and tele-
communications specialists. This sector benefits
from tax incentives, which boosts both investment
and salaries.

In financial and insurance activities, the ave-
rage salary reached MDL 23.424 in 2023, with a rise
of MDL 3.628,3(18.3%), compared to 2022. This fact
is due to the development of the banking sector and
the insurance market.

In electricity and heat production and supply,
the salary registered an increase of MDL 3.078,8,
representing 20,1%, reaching MDL 18.384 in 2023.
The high salaries in this sector reflect the strategic
importance of energy and wage increases aimed at
retaining specialists.

Construction sector registered moderate but
steady salary increases. In the given sector the salary
augmented to MDL10.564 in 2023 (up MDL1.248,3
compared to 2022). The growth is related to the
increased demand for workforce in the real estate and
infrastructure sectors.

In wholesale and retail trade, maintenance
and repair of motor vehicles sector, the salary
reached MDL 11,152 in 2023 (+MDL1.709; 18,1%),
indicating a rebound in consumption and trade
activities.

In the transport and storage sector the ave-
rage salary reached MDL10.833, an increase of MDL
1.896,5 (meaning 21,2%). The development of the
logistics sector and the increase in transport prices
influenced this dynamic.

In public administration, the average salary
increased to MDL13.985 (MDL +1.931,5; +16%).
The budgetary pay adjustments contributed to this
increase.

According to statistical data, agriculture,
forestry, and fishing sector exhibits the lowest salary
levels and the slowest rate of salary growth. In this
sector, the average salary reached MDL 7.982, reflec-
ting an increase of MDL 982,2, equivalent to 14%. It
remains one of the lowest paid sectors, reflecting lack
of investments and climatic difficulties.

In accommodation and food service activities
(HoReCa) sector, the average salary reached MDL
7.424, an increase of MDL 1.103,7, which represents
a 17,5% rise. The increase is linked to the sector's
recovery from the pandemic, but salaries remain
among the lowest.

In the education sector the salary increased to
MDL 10,073, marking a rise of MDL 1.628, which
represents a 19,3% increase. Salary growths are
influenced by government policies to support
teachers. In health and social care sector the salary
reached MDL 13.440, increasing by MDL 1.711,
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Analizand datele statistice, constatam ca toate
sectoarele au inregistrat cresteri salariale in perioada
2021-2023. Cele mai bine platite sectoare sunt din
domeniul: IT, finante, energie. Acestea ofera salarii
semnificativ mai mari peste media nationala. Sec-
toarele cu salarii mai mici sunt agricultura si
HoReCa, unde nivelul salariilor raman sub 8.000
MDL. De asemenea educatia si sandatatea au avut
cresteri constante, dar salariile din acest domeniu
raman sub nivelul altor sectoare.

Concluzii si recomandari privind sistemul
de salarizare in Republica Moldova

Analizdnd evolutia salariilor in Republica
Moldova, in perioada 2021-2023, observam o ten-
dinta clara de crestere 1n toate sectoarele economice.
Totusi, consideram ca, acest fapt este determinat de
mai multi factori: inflatia ridicatd, criza fortei de
munci, dezvoltarea economici. In acelasi context, 1n
opinia noastrd, cresterile salariale sunt insuficiente
fatd de nivelul inflatiei, afectdnd puterea de cum-
parare a consumatorilor.

Drept urmare a cercetarilor efectuate, eviden-
tiem urmatoarele recomandari:

1. Indexarea salariilor in functie de inflatie —
Este necesara o politica coerenta de ajustare a
salariilor minime si a celor din sectorul public,
pentru a mentine puterea de cumpdarare a
populatiei.

2. Stimulente fiscale pentru angajatori — Oferirea
unor reduceri fiscale pentru intreprinderile
care cresc salariile in mod sustenabil sau
investesc in perfectionarea angajatilor.

3. Crearea de oportunitdti de muncd atractive in
tara — Dezvoltarea sectoarelor strategice (IT,
agricultura modernizata, turism, energie rege-
nerabild) pentru a limita migrarea fortei de
muncd calificate.

4. Reintegrarea migrantilor — Programe vare sa
sprijine revenirea moldovenilor din diaspora,
inclusiv prin initierea unor afaceri si reinte-
grarea profesionala.

5. Sprijin pentru categoriile vulnerabile -
Politici sociale bine tintite pentru a asigura 0
distributie echitabila a veniturilor.
Monitorizarea diferentelor salariale — Redu-

cerea inegalitatilor salariale Intre sexe, regiuni sau
sectoare prin politici publice adaptate.

which represents a 14,6% rise. Although there are
increases, the medical field continues to be affected
by the migration of qualified staff.

Analysing the statistical data, we can conclude
that all sectors have registered salary increases
between 2021-2023. The highest paid sectors are IT,
finance, energy. They offer salaries significantly
higher than the average for the economy. Sectors with
lower salaries are in agriculture and HoReCa, where
salaries remain below 8000 MDL. Also, education
and health sectors have registered steady salary
increases, but remain lower than in other sectors.

Conclusions and recommendations on the
remuneration system in the Republic of Moldova

Analysing the evolution of salaries in the
Republic of Moldova during 2021-2023, we observe
a clear increasing trend in all economic sectors.
However, we consider that this is determined by
several factors: high inflation, labour crisis, economic
development. In the same context, in our view, wage
increases have been insufficient relative to inflation,
thereby eroding consumers’ purchasing power.

In conclusion, we would like to provide some
recommendations regarding the salary system in the
Republic of Moldova:

1. Index salaries to inflation — necessary to adopt
a coherent policy to adjust minimum wage and
public sector salaries to maintain the purcha-
sing power of the population.

2. Prove tax incentives for employers — provide
tax breaks for companies that increase salaries
in a sustainable way or invest in staff
development.

3. Create attractive job opportunities in the
country — development of strategic sectors
(IT, modernised agriculture, tourism, rene-
wable energy) in order to stop skilled labour
migration.

4. Reintegrate migrants — develop programmes
for the return of Moldovans from the diaspora,
providing support for business start-up or pro-
fessional reintegration.

5. Support the vulnerable groups — use well-
targeted social policies to ensure an equitable
distribution of income.

6. Monitor the salary disparities — reduce gen-
der, regional or sectoral salary inequalities
through targeted public policies.
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Abstract

Aceasta cercetare analizeaza disparitatile
spatiale ale sardciei multidimensionale in Regiunea
de Sud a Republicii Moldova, aplicind metoda
Alkire-Foster pe baza datelor agregate la nivel de
unitate administrativ-teritoriala din 2023. Studiul
utilizeaza 12 indicatori distribuiti egal in patru
dimensiuni esentiale: sandtate, educatie, conditii de
trai §i protectie sociald. Rezultatele indicd un model
alarmant al sardaciei multidimensionale: incidenta
(H) este de 55,5%, intensitatea deprivarilor (4) de
0,681, iar Indicele Multidimensional al Saraciei
(IMS) agregat atinge 0,378, reflectind o vulnerabi-
litate structurald ridicata. Valorile IMS variaza sem-
Nificativ intre raioane, de la 0,166 Unitatea Terito-
riala Autonoma Gagauzia la 0,830 (Cantemir). Cinci
din cele noua raioane (Cantemir, Leova, Stefan Vodd,
Taraclia, Cimislia) sunt clasificate ca ,,sarace” (Scor
IMS > 0,333), fiecare prezentind o structurd spe-
cifica a deprivarilor. Studiul ofera o perspectiva
teritoriald relevanta pentru planificarea regionald si
argumenteazd necesitatea utilizarii IMS in elabo-
rarea unor politici publice locale si regionale
adaptate particularitdtilor fiecarui teritoriu.

Cuvinte-cheie: disparitati spatiale, sardcie,
metoda Alkire-Foster, Indicele Multidimensional al
Saraciei, Regiunea de Sud a Republicii Moldova.

Clasificare JEL: 132, R12, 018.

Introducere

Saracia este un fenomen social complex, care
depaseste simpla insuficientd a veniturilor monetare,
avand un impact direct asupra accesului la servicii
esentiale precum educatia, sanatatea si conditiile de
trai decente. In pofida abordarilor traditionale, axate
exclusiv pe aspecte financiare [1,2,3,4], teoria capa-
bilitatilor a lui Amartya Sen a introdus o paradigma
noud. Potrivit acesteia, sardcia este o deprivare de
capabilitati — adica lipsa libertatii reale de a alege si
de a-si realiza potentialul [5]. Din aceastd perspec-
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Abstract

This research analyses the spatial discrepan-
cies of multidimensional poverty in the Southern
Region of the Republic of Moldova, by applying the
Alkire-Foster method to aggregated data at the level of
the administrative-territorial unit (ATU) from 2023.
The study employs twelve indicators that are evenly
distributed across four essential dimensions: health
care, education, living conditions, and the social
protection. The results indicate a pattern of alarming
rate of multidimensional poverty: the incidence (H)
stands at 55,5%, and the intensity of the deprivations
(A) at 0,681, and the aggregated Multidimensional
Poverty Index (MPI) reaches 0,378, reflecting a high
structural vulnerability. The values of the MPI vary
significantly between districts, from 0,166 Autonomous
Territorial Unit of Gagauzia (ATU Gagauzia) to 0,830
(Cantemir). Five of the nine districts, (Cantemir, Leova,
Stefan-Voda, Taraclia, and Cimislia), are classified as
“poor”, (score of MPI > 0,333), each one presenting a
structure that is specific to deprivation. The study pro-
vides a relevant territorial perspective for the regional
planning, and emphasizes the necessity of using MPI
in the local and regional public policy formulation
adapted to the specific needs of each territory.

Keywords: spatial disparities, poverty, Alkire-
Foster method, Multidimensional Poverty Index (MPI),
the Southern Region of the Republic of Moldova.

JEL Classification: 132, R 12, 018.

Introduction

Poverty is a complex social phenomenon, which
goes beyond the mere insufficiency of monetary
income, having a profound and direct impact on access
to essential services such as education, healthcare, and
decent living conditions. In contrast to traditional
approaches, which are focused exclusively on financial
aspects [1, 2, 3, 4]. Amartya Sen’s capability theory
introduced a new paradigm. According to this theory,
poverty represents a deprivation of capabilities — that
is, the lack of real freedom to choose and realize one’s
potential [5]. From this perspective, an individual can

Revista / Journal ,, ECONOMICA” nr.3(133) 2025



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

tivd, o persoana poate dispune de venituri adecvate,
dar sa fie totusi saracd multidimensional, daca {i
lipsesc aceste servicii si conditiile de bazd. Aceasta
abordarea a stat la baza dezvoltarii Indicelui
Multidimensional al Sardciei (IMS) de catre Alkire
si Foster, un instrument utilizat pe scard largad la
nivel global [6,7,8,9].

In timp ce viziunile traditionale tratau siricia
ca pe o fatalitate individuald — cauzatd de decizii
gresite sau de lipsa de oportunitati economice — Cer-
cetarile recente aratd ca aceasta reflecta, mai de-
grabd un esec structural, perpetuat de la o generatie
la alta prin acces limitat la educatie de calitate si
oportunitati inegale pe piata muncii. Sdracia nu re-
prezinta doar lipsa de bani, ci si o limitare sistemica
a libertdtii si a potentialului uman. Prin urmare,
combaterea eficientd a saraciei necesita interventii la
nivel structural si comunitar, nu doar transferuri
monetare individuale. Aceasta intelegere fundamen-
tala a ghidat selectarea metodologiei de cercetare
pentru prezentul studiu, concentrat pe captarea
acestei complexitati. Astfel, masurarea sardciei prin
prisma IMS oferd o imagine mult mai nuantatd decat
statisticile traditionale bazate pe venit. Acest indice
cuantificd lipsurile si deprivarile simultane in dome-
nii critice, oferind o perspectiva holistica asupra mo-
dului in care oamenii isi trdiesc efectiv viata. De
altfel, aplicabilitatea sa a fost confirmatd in diverse
contexte, de la Asia si America Latina pana in Europa
Centrala si de Est, inclusiv in Republica Moldova, unde
a fost publicat recent primul raport oficial pe acest
subiect [10, 11]. IMS constituie un instrument esential
pentru identificarea grupurilor si zonelor mai vulne-
rabile, care altfel ar putea raméne invizibile n datele
strict monetare. Din aceste considerente, cercetarea de
fatd aplica metodologia Alkire-Foster pentru a evalua
disparitatile structurale si teritoriale specifice Regiunii
de Sud a Republici Moldova.

Prezenta lucrare urmareste sa contribuie la o
intelegere mai profundd a vulnerabilitatilor socio-
economice din regiune, oferind un suport analitic util
pentru procesul decizional in domeniul politicilor
publice. O abordare bazatd pe dovezi, care depaseste
simpla analiza, statistica, este cruciala pentru elabo-
rarea unor politici eficiente si tintite. Astfel, prezenta
cercetare evalueazd sdrdcia multidimensionald din
Regiunea de Sud a Republicii Moldova prin apli-
carea metodei IMS, testind urmatoarele ipoteze:

1. Aplicarea IMS va evidentia profiluri de depri-
vare mai nuantate decat masurile monetare
traditionale, dezvaluind disparitati semnifi-
cative la nivel intra-regional si oferind o baza
solida pentru politici sociale tintite.

2. Se anticipeaza existenta unei corelatii inverse
intre nivelul capitalului uman (reflectat de
indicatorii de educatie, sanatate, conditii de
trai si protectie sociald) si scorul IMS.

3. Calculul IMS va permite cartografierea dis-
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have an adequate income but still remain multidi-
mensionally poor if they lack these basic services and
living conditions. This multidimensional approach was
the foundation for the development of the Multidi-
mensional Poverty Index (MPI) by Alkire and Foster,
an instrument that has proven to be extremely useful at
the global level [6, 7, 8, 9].

While the traditional visions viewed poverty as
an individual fatality, caused by poor decisions or lack
of economic opportunities, recent research shows that
this rather reflects a structural failure, perpetuated from
one generation to another through limited access to
quality education and unequal opportunities in the
labour market. Poverty, therefore, should not be
understood just a lack of money, but also a systemic
limitation of freedom and human potential. Con-
sequently, effectively combating poverty requires
interventions at the structural and community levels,
rather than individual monetary transfers. This fun-
damental understanding guided the selection of the
research methodology for the present study, which
focused on capturing this complexity. Thus, measuring
poverty through the lens of the MPI provides a far
more nuanced picture than traditional income-based
statistics. This index quantifies simultaneous depri-
vations in critical areas, providing a holistic perspec-
tive on how people actually live their lives. Moreover,
its applicability has been demonstrated in diverse
contexts, from Asia and Latin America to Central and
Eastern Europe, including the Republic of Moldova,
where the first official report on multidimensional
poverty was recently published [10, 11]. The MPI
represents as a powerful tool for identifying the most
vulnerable groups and areas, which might otherwise
remain invisible in monetary aggregate data. For these
reasons, this research applies the Alkire-Foster
methodology to assess the structural and territorial
disparities specific to the Southern Region of the
Republic of Moldova.

The presented research aims to contribute to a
deeper understanding of the socio-economic vulnera-
bilities from the region, providing a useful analytical
tool and support for policymakers. An evidence-
based approach, which goes beyond simple statistical
aggregations, is crucial for the development of an
effective and well-targeted public policies. Thus, the
present paper aims to assess multidimensional
poverty in the Southern Region of the Republic of
Moldova through the application of the MPI method,
testing the following hypotheses:

1. The application of the MPI will reveal more
nuanced deprivation profiles than traditional
monetary measures, highlighting significant
intra-regional disparities and providing a solid
foundation for targeted social policies.

2. An inverse correlation is expected between the
level of human capital (as reflected by the
indicators of education, health, living condi-
tions, and social protection), and the MPI score.

3. The calculation of the MPI will demonstrate
the ability to map the intra-regional distribu-
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paritatilor intra-regionale semnificative, com-
pletand, astfel, informatia oferita de indica-
torii monetari.

Prin combinarea metodelor cantitative cu
interpretari geografice la nivel de unitate ad-
ministrativ-teritoriala (UAT), studiul va oferi o
intelegere holistici a vulnerabilitatilor si
nevoilor specifice regiunii analizate.

Metode de cercetare

A. Abordarea metodologica si adaptarea la
context. Pentru estimarea sardciei multidimensio-
nale in raioanele din Regiunea de Sud a Republicii Mol-
dova, studiul a aplicat metoda Alkire-Foster, o0 meto-
dologie standard global recunoscutd de Programul
Natiunilor Unite pentru Dezvoltare (PNUD) [12] si
Reteau de Politici privind Saracia Multidemensionala
(RPSM, engl. — MPPN) [13]. Aceasta a fost ajustata
la specificul local, utilizdnd date statistice agregate la
nivel de UAT pentru anul 2023.

B. Structura Indicelui Multidimensional al
Sariciei (IMS). Indicele Multidimensional al Saraciei,
la nivel de unitate administrativ-teritoriala, a fost
construit pe baza a patru dimensiuni fundamentale ale
bunastarii: sanatatea [14,15], educatia [16,17], conditiile
de trai [18] si protectia sociala [18,19]. Fiecérei dimen-
siuni i s-a atribuit 0 pondere egala de 25% in scorul final
si fiind operationalizata prin cate trei indicatori (in total
12), fiecare indicator avind o pondere egala de 1/12.
Structura detaliata este prezentata in tabelul 1.

tion meaningful, thus enriching and comple-
menting such a perspective traditional mone-
tary indicator on poverty.
By combining quantitative methods geogra-
phical interpretations at Administrative Terri-
torial Unit (ATU) level, the study will provide
an understanding of the holistic and in-depth
of the vulnerabilities and the needs specific to
the analyzed region.
Research methods
A. Methodological approach and adapta-
tion to the context. To estimate multidimensional
poverty in the Southern Region districts of the
Republic of Moldova, this study applied the Alkire-
Foster method, a globally recognized standard metho-
dology endorsed by the United Nations Development
Programme (UNDP) [12] and Multidimensional
Poverty Policy Network (MPPN) [13]. The method
was adapted to the local context, using aggregated
statistical data at the Administrative Teritorial Unit
(ATU) level for the year 2023.

B. Structure of the Multidimensional Poverty
Index (MPI). The Multidimensional Poverty Index
(MPI) at the administrative-territorial unit level, was
constructed on the basis of four fundamental dimen-
sions of well-being: health [14,15], education [16,17],
living conditions [18] and social protection [18,19].
Each dimension has an equal weight of 25% in the
final score and is operationalised through three
specific indicators (total 12), each indicator having an
equal weight of 1/12. The detailed structure is pre-
sented in table 1.

Tabelul 1/ Table 1

Indicele Multidimensional al Siraciei — dimensiuni, indicatori, praguri de deprivare si ponderi/

Multidimensional Poverty Index dimensions,

indicators, deprivation thresholds and weights

Dimensiune/ Indicator/ Prag de deprivare/ Pondere/
Dimensions Indicator Deprivation thresholds Weights
1 2 3 4
Mortalitatea infantila/ o
Infant mortality 2 10% 112
Malnutritie/ > media nationala (6,1%o)/
Sanatate (1/4)/ Malnutrition > national average (6,1%o) 1/12
Health (1/4) Asigurarea cu medici/ < media nationali de 21,2/10.000 loc/ <national
Access to physicians average of 21,2/10.000 inhabitants 1/12
Abandonul scolar/ o
School dropout 2 %o 1/12
B e | amakwcunae o <
0 L
Educatic (1/4)/ results > 20% of the pupils with grades below < 6
Education (1/4 - ni i .
(W4 | Rezultate - nivel liceal/ > 20% elevi cu note 6 < / 1112
g results > 20% of the pupils with grades below < 6
Apa potabild/ > 30% dintre localitati fard acces/ 1/12
Potable water > 30% of its localities without access
Conditii de trai Sanitatie/ >20% dintre localitati fard acces / 1/12
118/ Sanitation > 20% of its localities without access
Livin
conditi(?ns Gazificare/ > 30% dintre localitati fard acces / 112
(1/4) Gasification > 30% of its localities without access
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Continuarea tabelului 1/ Continuation of table 1

1 2 3 4
Rata somajului/ > media nationald (4,8%) / 112
Unemployment rate > national average (4,8%)
Protectie sociala Venit salarial/ <75% din valoarea salariului mediu/ 112
a4/ Salary income < 75% of the national gross average monthly wage
Social protection P_e1_151a mlnlm.a/ > cu 30% din numarul total
(1/4) Minimum pension : :
(Minimum retirement al pensionarilor / 1/12
benefit) > 30% of the total number of pensioners

Sursa: adaptat de autori dupa metodologia Alkire-Foster/ Source: adapted by the authors from the

Alkire-Foster methodology

C. Algoritmul de calcul:
Calculul IMS respecta pasii metodologici
standard ai metodei Alkire-Foster [20]:

1. Identificarea deprivarii: Pentru fiecare UAT
si fiecare indicator se stabileste un statut binar
(1 deprivat, 0 non-deprivat) pe baza
pragurilor din tabelul 1.

Scorul de deprivare (c;): Se calculeaza pentru
fiecare UAT ca suma ponderata a indicatorilor
pentru care este deprivat.

Identificarea sdrdciei multidimensionale: O
unitate administrativ-teritoriala este clasificata
ca saracad multidimensional dacd scorul sau
de deprivare (c;) depaseste pragul k = 4.

4. Calculul indicatorilor agregati:

e Incidenta (H): Proportia de UAT-uri sarace,
calculatd ca H=q/n, unde q este numarul de
UAT-uri sarace, iar n este numarul total de
UAT-uri.

e Intensitatea (A): Scorul mediu de deprivare al
UAT-urilor sarace, calculat ca A=Y, ¢; (K)/q,
unde c;(k) reprezintd scorul de deprivare pen-
tru UAT -urile sérace.

o lndicele Sardciei Multidimensionale (IMS):
Acesta este indicatorul sintetic principal al
studiului, calculat ca IMS = H x A.

Rezultate si discutii

Aplicarea metodologiei Alkire-Foster pe da-
tele din 2023 a evidentiat un model alarmant al
sdraciei multidimensionale in Regiunea de Sud a
Republicii Moldova. Conform rezultatelor, incidenta
saraciei (H) este de 55,5%, ceea ce Inseamna ca 5
dintre cele 9 raioane (Cantemir, Leova, Stefan Voda,
Taraclia, Cimislia) sunt clasificate ca fiind ,,sarace”
(cu un scor IMS > 0,333). Intensitatea deprivarilor
(A) este de 0,681, indicand faptul ca raioanele sarace
se confruntd, in medie, cu o deprivare pe doua treimi
din totalul indicatorilor. Valoarea agregata a IMS de
0,378 reflectd o vulnerabilitate structurald ridicata
la nivelul intregii regiuni, necesitand interventii pu-
blice adaptate la particularitatile locale. Aceste valori
constituie punctul de plecare pentru o analizd
detaliatd a profilurilor teritoriale ale saraciei, pre-
zentatd in tabelul 2.

Revista / Journal ,, ECONOMICA” nr.3(133) 2025

C. Calculation algorithm:
The MPI calculation follows the standard
methodological steps of the Alkire-Foster method [20]:

1. Identification of deprivation: For each ATU
and for each indicator, a binary status is
established (1 = deprived, 0 = non-deprived)
based on the deprivation thresholds presented
in table 1.

. Deprivation score (c;): Calculated for each
ATU as the weighted sum of the indicators for
which deprivation occurs.

Identification of multidimensional poverty:
An Administrative Territorial Unit is classified
as multidimensionally poor if its deprivation
score (c;) exceeds the threshold & = %.

4. Calculation of aggregate indicators:

e Incidence (H): The proportion of poor ATUs,
calculated as H=qg/n, where q is the number of
poor ATUs and n is the total number of ATUs.

e Intensity (A): The average deprivation
score among poor ATUs, calculated as
A=Y", c;(k)/q, where c¢;(K) represents the de-
privation score for poor ATUs.

e Multidimensional Poverty Index (MPI): This
is the main synthetic indicator of the study,
calculated as MPI = H x A.

Results and discussions

The application of the Alkire-Foster methodo-
logy based on data from 2023 revealed an alarming
pattern of multidimensional poverty in Southern
Region of the Republic of Moldova. According to the
results, the poverty incidence (H) is 55,5%, meaning
that 5 out of 9 rayons, (Cantemir, Leova, Stefan
Voda, Taraclia, Cimislia) are classified as “poor”
(with an MPI score of = 0,333). The intensity of
deprivations (A) is 0.681, indicating that, on average,
poor districts face deprivation in approximately two-
thirds of the total indicators. The aggregated MPI
value (0,378) reflects a high level of structural vulne-
rability accross the entire region, underscoring the
need for policy intervention adjusted to the specific
characteristic of each rayon. These values serve as a
starting point for a detailed territorial analysis of
poverty profiles presented in table 2.
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Tabelul 2/ Table 2

Profilul teritorial al sariciei multidimensionale in Regiunea de Sud a Republicii Moldova/
The profile of the territorial division of the poverty line are multi-faceted in the Region,
to the South of the Republic of Moldova

Numirul de indicatori Status de deprivare
N/a UAT/ deprivati/ Scor de deprivare ci/ k = 0,333/
ATU Number of deprived Deprivation score ci Deprivation status
indicators/ k =0,333
1. |Basarabeasca 4 0,332 non-siarac/non-poor
2. | Cahul 4 0,332 non-sarac/non-poor
3. |Cantemir 10 0,830 sarac/poor
4. |Causeni 4 0,332 non-sarac/non-poor
5. |Cimislia 7 0,498 sdrac/poor
6. |Leova 9 0,747 sarac/poor
7. |Stefan-Voda 9 0,747 sdrac/poor
8. | Taraclia 6 0,581 sarac/poor
9. |UTAG/Gagauzia (ATU) 2 0,166 non-sarac/non-poor

Sursa: elaborat de autori/ Source: prepared by the authors

Heterogenitatea semnificativd a saraciei multi-
dimensionale, observatd intre unititile administrativ-
teritoriale din Regiunea de Sud a Republicii Moldova,
demonstreaza necesitatea unor analize la o scard
geograficd mai detaliata (Figura 1). Pasha A. in studiul
sdu, argumenteaza ca politicile de reducere a saraciei
trebuie adaptate la realitatile locale [21]. Aceastd
constatare este confirmatd de o analizd ampld a
disparitatilor regionale la nivel european, realizatd de
Balakrishnan si colaboratorii sai (2022), care argu-
menteaza importanta 1intelegerii  particularitatilor
teritoriale pentru elaborarea unor politici eficiente de
coeziune la nivel continental [22]. Mai mult, prezenta
unor structuri de proximitate si a dependentei spatiale
in cadrul disparitatilor economice regionale, docu-
mentatd de Cartone, Panzera si Postiglione (2021),
sugereaza ca strategiile de reducere a sariciei trebuie
sd ia in considerare si interactiunile spatiale dintre
unitatile administrative vecine [23].

The significant heterogeneity of the multidi-
mensional poverty observed in the ATU in the Southern
Region of the Republic of Moldova confirms the
necessity of the analysis at a more detailed geographical
scale (Figure 1). This approach aligns with the per-
spective proposed by A. Pasha in his own study, which
shows that the poverty reduction policies, need to be
adapted to the local realities [21]. This finding is re-
inforced by a comprehensive analysis on the regional
disparities at the European level, conducted by Bala-
krishnan et al. (2022), which suggests the importance
of specificities understanding the sub-national to the
policy development, the efficient of the cohesion
policy at the continental level [22]. Moreover, the
presence of spatial proximity structures and spatial
dependence in the context of economic regional dis-
parities, as documented by the Cartone, Panzera, and
Postiglione (2021), suggests that poverty reduction
strategies should also be considered among the adja-
cent Territorial Administrative Units [23].

Stetanivodas

Basarabeasca

20 km

Legendi/Legend

Indicele Multidimensional al Séaricici/
Multidimensional Poverty Index

Nivelul de deprivare/Level of deprivation
- 0,700 - 0,830 (Foarte ridicat/Severe)
[ 0,500 - 0,699 (Ridicat/Acute)

[] 0,333 - 0,499 (Moderat/Moderate)
[ 0,166 - 0,332 (Sciazut/Low)

A

Figura 1. Distributia geografica
a Indicelui Multidimensional
al Saraciei (IMS) in Regiunea
de Sud a Republicii Moldova/

Figure 1. Geographic
distribution of the
Multidimensional Poverty
Index (MPI) in the Southern
Region of the Republic
of Moldova
Sursa: elaborata de autori/
Source: prepared by the authors
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Pentru a identifica cauzele subiacente si a for-
mula interventii publice tintite si eficiente, este esen-
tiald o iIntelegere aprofundatd a specificului fiecarui
raion sarac, avand in vedere ca fiecare prezintd o
combinatie unicd de deprivari care necesitd solutii
adaptate contextului local. Contributia fiecarei dimen-
siuni la scorul IMS individual al fiecdrei unitati
administrativ-teritoriale este detaliatd in tabelul 3.

In order to identify the underlying causes and
to formulate effective public interventions it is
essential to an understanding in-depth the specifics of
each poor rayon, having in view that each and every
pose a unique combination of deprivation that require
tailored solutions. The contribution of each dimen-
sion to the MPI score, the individual score of MPI is
detailed in table 3.

Tabelul 3/ Table 3

Contributia dimensiunilor la Indicele Multidimensional al Saraciei (IMS) in profil teritorial din
Regiunea de Sud a Republicii Moldova, anul 2023/ The contribution of the dimensions to the Index
of the Multidimensional nature of Poverty (MPI) in the profile of territorial division of the Region,

to the South of the Republic of Moldova, in the year of 2023

Dimensiuni/ Dimensions
LX;I’J/ Sanatate/ Educatie/ Conditii de trai/ | Protectie sociala/ II\I>I/I PS I/
Health Education Living conditions | Social protection
Basarabeasca 0 0,166 (50%) 0,166 (50%) 0 0,332
Cahul 0,083 (25%) 0,083 (25%) 0,083 (25%) 0,083 (25%) 0,332
Cantemir 0,249 (30%) 0,166 (50%) 0,249 (30%) 0,166 (50%) 0,830
Causeni 0,083 (25%) 0 0,166 (50%) 0,083 (25%) 0,332
Cimigslia 0,083 (16,7%) 0,166 (33,3%) 0,083 (16,7%) 0,166 (33,3%) 0,498
Leova 0,166 (22,2%) 0,6249 (33,3%) ]0,249 (33,3%) 0,083 (16,7%) 0,747
Stefan Voda 0,249 (33,3%)  |0,166 (22,2%) | 0,166 (22,2%) 0,166 (22,2%) 0,747
Taraclia 0,166 (28,5%) 0 0,166 (29,5%) 0,249 (42,9%) 0,581
gfcﬁ’ Gagauzia| ; g3 (5006) 0 0 0,083 (50%) 0,166
k > 0,333 0,1014 (26,8%) | 0,083 (22%) 0,1014 (26,8%) 0,0922 (24,4%) 0,378

Sursa: calculat si prelucrat de autori, pe baza datelor agregate de la Biroul National de Statistica,
Ministerul Educatiei si Cercetarii si Agentia Nationalda pentru Sandtate Publica, 2023/ Source: calculated
and processed by the authors based on aggregated data from the National Bureau of Statistics, the Ministry of
Education and Research, and the National Public Health Agency, 2023.

in functie de gravitatea si configuratia depri-
vérilor, unitatile administrativ-teritoriale din Regiu-
nea de Sud pot fi grupate in patru categorii distincte,
fiecare cu un profil specific de vulnerabilitate:

1. UAT-uri cu scoruri de deprivare foarte
ridicate (IMS > 0,700)

Aceastd categorie include raioanele Cantemir
(0,830), Leova (0,747) si Stefan Voda (0,747). Valo-
rile indica o crizd multidimensionala profunda, carac-
terizatd prin deprivari in majoritatea dimensiunilor
analizate. Un profil alarmant este cel al raionului Can-
temir, unde deprivarile sunt aproape universale, aco-
perind 10 din cei 12 indicatori. O analizd detaliata a
contributiei fiecdrei dimensiuni la scorul IMS al aces-
tor raioane scoate in evidentd multiple deficiente
structurale. in raionul Cantemir, sindtatea (0,249) si
conditiile de trai (0,249) contribuie cel mai mult la
scor, urmate de educatie (0,166) si protectie sociala
(0,166). In cazul raionului Leova, educatia si condi-
tille de trai au cea mai mare contributie (cate 0,249
fiecare), In timp ce in cazul raionului Stefan Voda,
sanatatea reprezintd principala sursd de deprivare
(0,249). Asadar, in aceste unitati administrative, este

Revista / Journal ,, ECONOMICA” nr.3(133) 2025

Based on the severity and the configuration of
deprivations, the ATU from the Southern Region can
be grouped into four distinct categories, each with a
specific vulnerability profile:

1. ATU with very high deprivations scores
(IMS > 0,700)

In this category can be incluided Cantemir
(0.830), Leova (0,747) and Stefan Voda (0,747)
rayons. These figures indicate a profound multidi-
mensional crisis, characterized by the deprivations in
most of the dimensions analysed. In the case of the
Cantemir rayon, the deprivations are alarming, co-
vering 10 of the 12 indicators. An in-depth analysis of
the contribution of each dimension to the MPI score
reveals multiple structural deficiencies. Regarding
Cantemir, health (0,249) and living conditions
(0,249) contribute more to the overall score, being
followed by education (0,166) and the social pro-
tection (0,166). In case of Leova education and living
conditions are the main source of deprivation (0,249
each), while in the case of Stefan Voda rayon, health
represents the most critical dimension (0,249). There-
fore, in these administrative units, it is essential to
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esentiald implementarea unui pachet integrat de ma-
suri care sa cuprinda atdt modernizarea infrastructurii
de baza (apa, canalizare, gaz), cat si programe educa-
tionale, de formare profesionala si sprijin social, adap-
tate nevoilor specifice ale comunitatilor. Strategiile de
interventie trebuie sa fie holistice, vizdnd simultan mai
multe sectoare pentru a genera un impact cumulativ.

2. UAT-uri cu scoruri de deprivare ridi-
cate (IMS 0,500-0,699)

Raionul Taraclia (0,581) se incadreaza in
aceastd categorie si necesitd, de asemenea, o abor-
dare strategicd. Analiza detaliata a datelor releva ca
raionul Taraclia se confruntd cu deprivari semni-
ficative, unde protectia sociald are cea mai mare
contributie la IMS (42,9%), urmatd de conditiile de
trai (29,5%) si sanatate (28,5%). Un aspect notabil
este absenta deprivarilor In domeniul educatiei.
Acest profil socio-economic este sustinut de defi-
ciente pe sapte indicatori cheie: mortalitate infantila,
deficit de cadre medicale, lipsa serviciilor de sani-
tatie, nivel redus de gazificare, somaj ridicat, venituri
salariale scazute si pondere ridicatd a populatiei cu
pensie minima. In consecinti, interventiile trebuie sa
vizeze, in special, imbunatatirea serviciilor medicale,
programe de stimulare a ocuparii fortei de munca si
majorarea prestatiilor sociale, pentru a raspunde
nevoilor specifice ale populatiei.

3. UAT-uri cu scoruri de deprivare mode-
rate (IMS 0,333-0,499)

Raionul Cimislia (0,498) inregistreaza defi-
ciente care, desi mai reduse ca numar (sase indica-
tori), necesita interventii specifice pentru a preveni
agravarea situatiei. Contributia la IMS indica depri-
vari semnificative in educatie (33,3%) si protectie
sociala (33,3%), in timp ce sanatatea si conditiile de
trai participd cu cite 16,7% fiecare. Pentru raionul
Cimislia, prioritatile de politica publica ar trebui sa
includd investitii In modernizarea unitatilor medi-
cale, extinderea retelelor de canalizare si programe
de sustinere a grupurilor vulnerabile. O abordare
preventiva este cruciald, in acest caz, pentru a evita
alunecarea spre o deprivare mai accentuata.

4. UAT-uri cu scoruri de deprivare scizute
(IMS < 0,332)

Aceastd categorie include raioanele Basara-
beasca, Cahul, Causeni si Unitatea Teritoriala
Autonomd Gagauzia (UTAG), care indicd un nivel
general mai bun al bunastirii multidimensionale.
Chiar daca nu sunt clasificate ca fiind sarace, aceste
raioane 1inregistreaza totusi deficiente pe patru
indicatori, necesitdnd interventii specifice pentru a
impiedica adancirea deprivarii.

e Raionul Basarabeasca se confruntd cu
deprivari exclusiv pe dimensiunile educatiei si con-
ditiilor de trai, fiecare contribuind cu 50% la scorul
sdu. Sdnatatea si protectia sociald nu reprezinta surse
de deprivare in acest raion. Din acest motiv,
prioritatile de interventie includ imbunatatirea cali-

implement an integrated package of measures that
includes both the modernization of basic infrastruc-
ture (water supply, sewage, gas), as well as targeted
educational, vocational training and social support
programs, adapted to the specific needs of the com-
munities. Intervention strategies must be holistic,
targeting multiple sectors simultaneously to generate
a cumulative and sustainable impact.

2. ATU with high deprivation scores (MPI
0,500-0,699)

The Taraclia rayon (0,581) falls into this cate-
gory and also requires a strategic and coordinated
approach. Detailed analysis of data shows that
Taraclia rayon faces significant deprivations, where
the social protection, is one with high contribution
to the MPI (42,9%), followed by health care (28,5%),
and the living conditions (29,5%). No deprivations
are recorded in the field of education. This socio-
economic profile is characterized by deprivations for
7 key indicators: infant mortality, shortage of medical
staff, inadequate sanitation services, low gasification
rates, high unemployment, low income, and high
share of retired population with minimum pension. In
consequence, interventions must particularly aim at
improving medical services, employment incentive
programs, and increasing social benefits, to meet the
specific needs of the local population.

3. TAU with moderate deprivation scores
(MP1 0,333-0,499)

Cimislia rayon (0.498) records deficiencies
that, although fewer in number (6 indicators), require
specific interventions to prevent the deprivation
deepening. The contribution of the MPI, indicates
significant deprivations in education (33,3%), and the
social protection (33,3%), while health and living
conditions contribute equally by (16,7%) each. For
Cimislia public policies priorities should include
investments in the rehabilitation of healthcare faci-
lities, the expansion of sanitation systems and sup-
port programs for vulnerable groups. A preventive
approach is crucial in this case to avoid sliding into
deeper deprivation.

4, ATU with
(MDI < 0.332)

This category includes Basarabeasca, Cahul,
Causeni and, in particular, Autonomous Territorial
Unit of Gagauzia (ATU Gagauzia), which indicates a
generally high level for the multidimensional well-
being. Even though they are not classified as poor,
these rayon’s still register deficiencies on 4 indica-
tors, requiring specific interventions to prevent
deepening deprivation.

e Basarabeasca rayon records significant
deficiencies in education (50%), and the living con-
ditions (around 50%), health and social protection are
not sources of deprivation in this district. For this
reason, intervention priorities include improving the
quality of education and reducing school dropout

low deprivation scores

Revista / Journal ,, ECONOMICA” nr.3(133) 2025



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

tatii educatiei si reducerea abandonului gcolar, alaturi
de dezvoltarea infrastructurii de baza pentru apa pota-
bila si canalizare.

e Cahul prezinta o contributie echilibratd a
deprivarilor, cu cate 25% din fiecare dimensiune:
sdnatate, educatie, conditii de trai si protectie sociala.
Interventiile esentiale vizeaza reducerea mortalitatii
infantile, combaterea abandonului scolar, extinde-
rea serviciilor de sanitatie si masuri de sustinere a
paturilor social-vulnerabile.

o Causeni inregistreaza cele mai mari contri-
butii din conditiile de trai (50%), urmate de sanatate
(25%) si protectie sociald (25%), in timp ce educatia nu
reprezintd o sursd de deprivare. Astfel, interventiile
esentiale vizeaza consolidarea programelor de nutritie si
sanatate publica, extinderea infrastructurii de sanitatie si
gazificare, precum si masuri de protectie sociala.

o Unitatea Teritoriala Autonoma Gagauzia
(UTAG) este cel mai putin deprivat (scor IMS de
0,166), o constatare semnificativi pentru intreaga
regiune. Profilul sdu de deprivare se distinge de al
celorlalte raioane, deoarece deficientele sunt izolate la
doar doi indicatori specifici: sdndtatea si protectia
sociala. Fiecare dintre aceste dimensiuni contribuie in
mod egal (50% fiecare) la scorul total al unitatii
administrativ-teritoriale, cu un scor de 0,083 pentru
sanatate si 0,083 pentru protectie sociala. Faptul, ca
deprivarile sunt limitate la doar doud domenii, demon-
streazd o bund capacitate de rezilientd, care se distinge
clar de celelalte unitati administrative din sud. Prin
urmare, interventiile pentru UTAG ar trebui sa fie
strategice si preventive, vizdnd, in mod direct, reduce-
rea mortalitatii infantile si imbunatitirea veniturilor
salariale, pentru a consolida progresele obtinute si a
preveni adancirea vulnerabilitatilor in viitor.

Asadar, analiza detaliata a profilurilor teritoriale
de saricie multidimensionalda in Regiunea de Sud
scoate in evidenta o realitate fragmentata si complexa,
care necesitda o departajare clara de abordarile
uniforme si generalizate. Heterogenitatea sem-
nificativa a scorurilor IMS, de la criza profunda din
raioanele precum Cantemir, Leova si Stefan Voda,
pand la vulnerabilitdtile relativ izolate din UTAG,
subliniazd imperativul strategic de a trece de la politici
universale la interventii diferentiate si hiper-localizate.
Aceasta cartografiere a deprivarilor nu numai ca
identifica punctele critice, dar si oferd un plan tacto-
logic precis pentru actiune, evidentiind ca solutiile
eficiente trebuie sa fie calibrate pe baza configuratiei
specifice a nevoilor si a potentialului fiecarui teritoriu.
Astfel, decidentii publici sunt pusi in posesia unui
instrument analitic, esential, pentru alocarea eficienta
a resurselor si pentru elaborarea de politici sociale
care sd vizeze nu doar simptomele, ci si cauzele
structurale ale saraciei in fiecare comunitate.

Concluzii

1. Indicele Multidimensional al Saraciei
(IMS), calculat prin metoda Alkire-Foster pentru

Revista / Journal ,, ECONOMICA” nr.3(133) 2025

rates, along with developing basic infrastructure for
drinking water and sanitation.

e Cahul rayon presents a well-balanced con-
tribution of the deprivations (25%), in each dimen-
sion: health, education, living conditions, and the
social protection. Essential interventions aim to
reduce infant mortality, combat school dropout,
expand sanitation services, and support measures for
socially vulnerable groups.

e Causeni rayon registers the highest con-
tribution in terms of living conditions (50%), follo-
wed by health (25%), and social protection (25%),
whereas education is not a source of deprivation.
Thus, essential interventions aim to strengthen nutria-
tion and public health programs, expand sanitation
and gasification infrastructure, as well as social pro-
tection measures.

e Autonomous Territorial Unit Gagauzia
(ATU Gagauzia) is the least deprived (IMS score of
0,166), a significant finding for the entire region. Its
deprivation profile stands out from the other districts,
as the deficiencies are isolated to only two specific
indicators: health and social protection. Each of these
dimensions contributes equally (50% each) to the
total score of the administrative-territorial unit, with a
score of 0,083 for health and 0,083 for social
protection. The fact that deprivations are limited to
only two areas demonstrates a good capacity for
resilience, which clearly distinguishes it from the other
administrative units in the south. Therefore, interven-
tions for ATU Gagauzia should be strategic and
preventive, directly targeting the reduction of infant
mortality and the improvement of wage incomes, in
order to consolidate the progress achieved and prevent
the deepening of vulnerabilities in the future.

Therefore, the detailed analysis of the territorial
profiles of multidimensional poverty in the Southern
Region highlights a fragmented and complex reality,
which requires a clear departure from uniform and
generalized approaches. The significant heterogeneity
of the MPI scores, from the deep crisis in rayon’s such
as Cantemir, Leova and Stefan Voda, to the relatively
isolated vulnerabilities in ATU Gagauzia, underlines
the strategic imperative to move from universal
policies to differentiated and hyper-localized inter-
ventions. This mapping of deprivations not only
identifies the critical points, but also provides a precise
tactical plan for action, highlighting that effective
solutions must be calibrated based on the specific
configuration of needs and potential of each territory.
Thus, public decision-makers are put in possession of
an essential analytical tool for the efficient allocation
of resources and for the elaboration of social policies
that target not only the symptoms, but also the struc-
tural causes of poverty in each community.

Conclusions

1. The Multidimensional Poverty Index
(MPI), calculated using the Alkire-Foster method for
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Regiunea de Sud a Republicii Moldova, a atins
valoareca de 0,378, semnaldnd o vulnerabilitate
structurald majora. Mai mult, 55,5% dintre raioane (5
din 9) au fost clasificate ca fiind sarace (IMS > 0,333).
In aceste zone, populatia se confrunti, in medie, cu
privatiuni pe 68,1% dintre dimensiunile analizate
(intensitatea A=0,681), ceea ce oferd o baza empirica
solida pentru intelegerea fenomenului.

2. Studiul a scos 1n evidentd o heterogenitate
pronuntata, cu valori ale IMS cuprinse intre 0,166
(UTAG) si 0,830 (Cantemir). Acest ecart semnifi-
cativ, de aproape cinci ori, demonstreazd esecul
abordarilor uniforme. Analiza contributiei dimension-
nale a dezvaluit profiluri radical diferite: de la pri-
vatiuni pe 10 dimensiuni in Cantemir la deficiente pe
doar 2 dimensiuni (sdndtate si protectic sociald) in
UTAG, impunand interventii calibrate precis pe
specificul fiecarei unititi administrativ-teritoriale.

3. Confirmand ipoteza, dimensiunile sanatate
(26,8%) si educatie (22%) au avut cea mai mare
contributie la IMS-ul agregat. Acest lucru este vizibil
in profilul raionului Leova, unde educatia contribuie
cu 33,3% la scorul sdu ridicat de 0,747, sau in Cahul,
unde sdnatatea este una dintre cele patru dimensiuni
deficitare. Investitiile in aceste domenii sunt, prin
urmare, esentiale pentru a rupe ciclul saraciei.

4. Faptul ca raionul Cimislia (IMS=0,498) se
afla la limita de clasificare in categoria ,,sarac”,
subliniaza oportunitatea urgentd a unor politici pre-
ventive. Alocarea strategicd a resurselor, pentru a
impiedica aceste teritorii sa alunece intr-o privatiune
profunda, este mai eficientd si mai putin costisitoare
decét interventiile curative ulterioare.

Harta detaliata a privatiunilor oferitd de IMS,
care identificd punctele critice (de exemplu, protectia
sociala contribuie cu 42,9% la IMS 1in Taraclia, iar
conditiile de trai cu 50% in Causeni), oferd autorita-
tilor un instrument analitic esential de planificare.
Acesta permite directionarea resurselor si actiunilor
catre problemele specifice ale fiecarei comunitati,
sprijinind o guvernanta bazata pe date si dovezi.

the Southern Region of the Republic of Moldova,
reached the value of 0,378, signalling a major struc-
tural vulnerability. Moreover, 55,5% of the rayons (5
out of 9) were classified as poor (MPI > 0,333). In
these areas, the population faces, on average,
deprivations on 68,1% of the analyzed dimensions
(intensity A=0,681), which provides a solid empirical
basis for understanding the phenomenon.

2. The study highlighted extreme hetero-
geneity, with MPI values ranging from 0,166 in
Autonomous Territorial Unit Gagauzia (ATU Gagau-
zia) to 0,830 in Cantemir. This significant difference,
almost fivefold, demonstrates the failure of uniform
approaches. The analysis of the dimensional con-
tribution revealed radically different profiles: from
deprivations on 10 dimensions in Cantemir to
deficiencies on only 2 dimensions (health and social
protection) in ATU Gagauzia, requiring interventions
precisely calibrated to the specifics of each admi-
nistrative-territorial unit.

3. Confirming the hypothesis, the dimensions
health (26,8%) and education (22%) had the greatest
contribution to the aggregate MPI. This is particularly
visible in the profile of Leova rayon, where education
accounts for 33,3% to its high score of 0,747, and in
Cahul, where health is one of the four deficient
dimensions. Investments in these areas are, therefore,
essential to break the cycle of poverty.

4. The fact that Cimislia rayon (MPI1=0,498)
is on the verge of being classified as “poor” high-
lights the urgent need for preventive policies. Stra-
tegic allocation of resources to prevent these terri-
tories from slipping into deep deprivation is more
effective and less costly than subsequent curative
interventions.

The detailed deprivation map provided by the
MPI, which identifies hotspots (social protection
contributes 4,9% to the MPI in Taraclia, and living
conditions 50% in Causeni), provides authorities with
an essential planning tool. It allows resources targe-
ting and actions towards the specific problems of
each community, promoting data and evidence driven
governance.
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Absract

Cresterea  interesului  pentru  experiente
autentice, apropierea de naturd si dorinta de evadare
dintr-un mediu stresant, ii determind pe tot mai multi
antreprenori sda se orienteze cdtre zonele rurale in
vederea initierii si dezvoltarii unei afaceri.

Mediul rural ofera un cadru perfect pentru
dezvoltarea unor activitati durabile, care sa aducad
beneficii atdt antreprenorului, cdt si comunitatii
locale prin achitarea de taxe si impozite.

Aspectele mentionate au determinat autorii
prezentului studiu sa realizeze o cercetare ampld
asupra domeniului respectiv, pentru a oferi o imagine
de ansamblu asupra pasilor pe care trebuie sa ii
urmeze potentialii antreprenori, pentru a lansa o
astfel de afacere.

Totodata, autorii au analizat si au elucidat
oportunitdtile §i provocarile care pot aparea pe
parcursul demararii afacerii, exprimdndu-si con-
vingerea, ca turismul rural poate genera beneficii
reale, ca rezultat al implicarii in acest domeniu.

Lucrarea imbina abordarea teoreticd cu
analiza aspectelor practice ce tin de demararea unei
afaceri in domeniul vizat.

Cuvinte cheie: turism, turism rural, investitii,
antreprenor, antreprenoriat, consumatori-furisti.

Clasificare JEL: Z32, L26, Q01, R59.

Introducere

in prezent, turismul rural reprezintd un sector
important al economiei turistice, aflat intr-0 ascen-
siune constantd. Oamenii doresc sd evadeze dintr-un
mediu poluat si aglomerat intr-un cadru pitoresc,
nepoluat, cautand sa se desprinda de stresul cotidian
si sd se reconecteze cu un ritm de viatd mai lent,
autentic, specific spatiului rural, unde valorile tra-
ditionale, contactul direct cu natura si linistea ofera
un refugiu atat fizic, cat si psihologic.

UDC: 346:338.486(478-22)

REGULATORY AND LEGAL
PERSPECTIVES ON THE
DEVELOPMENT OF RURAL
TOURISM ENTREPRENEURSHIP

PhD candidate Felicia ZAPOROJAN, ASEM
zaporojanfelicia@gmail.com

ORCID: 0000-0002-8721-7055

Dr. Hab. Assoc. Prof. Nicolae PLATON, ASEM
Director of the T1 PC of the Republic of Moldova
platonanat@yahoo.com

ORCID: 0000-0001-7365-1144

PhD candidate Elena CABAC, ASEM
elena.cabac@undp.org

ORCID: 0000-0002-3165-570X

DOI: https://doi.org/10.53486/econ.2025.133.62

Abstract

The increased demand for authentic expe-
riences, getting closer to nature and the desire to
escape from an increasingly stressful environment
are encouraging a rising number of entrepreneurs to
turn to rural areas as locations to start and develop
new businesses.

The rural environment offers a perfect setting
for developing a sustainable business, which can
benefit both the entrepreneur and the local community
through the payment of taxes and contributions.

These considerations have prompted the
authors of the present study to conduct a compre-
hensive research on the area in order to provide an
overview of the steps to be taken by potential entre-
preneurs to generate such a business.

Furthermore, the authors have also analysed
and elucidated the opportunities and challenges that
may arise during the business start-up process, expres-
sing their conviction that rural tourism can offer real
benefits as a result of involvement in this field.

The paper combines the theoretical approach
with an analysis of the practical aspects involved in
starting a business in the research field.

Keywords: tourism, rural tourism, investment,
entrepreneur, entrepreneurship, consumer-tourists.

JEL Classification: Z32, L26, Q01, R59.

Introduction

Nowadays, rural tourism represents an impor-
tant and rapidly growing sector of the tourism eco-
nomy. People increasingly wish to escape from a
polluted and overcrowded environment into a pictu-
resque, unpolluted setting, seeking to disconnect from
everyday stress and reconnect with a slower, more
authentic pace of life, specific to the countryside,
where traditional values, direct contact with nature
and tranquillity offer both a physical and psycho-
logical refuge.
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Aceasta orientare a turistilor catre mediul ru-
ral, creeaza premise si oportunitati pentru antrepre-
nori de a initia afaceri, determinandu-i sd investeasca
in structuri de primire turisticd cu functiuni de cazare
si alimentatie, in structuri de agrement, in unitati de
comert pentru comercializarea suvenirelor si artico-
lelor mestesugaresti, dezvoltand astfel baza tehnico-
materiald a destinatiilor turistice rurale.

Totodata, infrastructura rutiera, accesul la
retele de utilitati si conectivitatea digitala, reprezinta
conditii esentiale pentru atragerea fluxului de turisti.

Astfel, initierea unei afaceri in turismul rural
necesitd o complexitate de activitati, in care resursele
locale, infrastructura si spiritul antreprenorial se
imbind pentru a crea un produs turistic coerent, com-
petitiv si atractiv pe termen lung.

Actualitatea temei

in contextul transformdrilor economice, so-
ciale si de mediu, antreprenoriatul turistic rural capata
o importantd strategicd tot mai mare in dezvoltarea
comunitatilor rurale. Odata cu tendinta tot mai
accentuata a populatiei urbane de a cauta experiente
autentice, liniste sufleteasca si alimentatie ecologica,
turismul rural devine o alternativa viabild a turismului
traditional de masa.

In aceste conditii, antreprenorii trebuie si fie
capabili sa ofere consumatorilor-turisti o gama variata
de servicii turistice, care sa contribuie la mentinerea
fluxului turistic catre destinatiile rurale unde acestia
isi dezvolta afacerile.

Pentru dezvoltarea cu succes a unei afaceri
este necesar sd fie luate in considerare atat oportu-
nitatile, cat si provocarile care pot aparea in calea
antreprenorilor. In aceastd ordine de idei, autorii
prezentului studiu, si-au trasat ca scop sa elucideze
aspectele normativ-legale, privind modul de initiere si
dezvoltare a unei afaceri in domeniul antrepreno-
riatului turistic rural, cu scopul de a evidentia atat
oportunitatile, cat si posibilele provocari legate de
acest proces. Reflectiile stiintifice, obtinute ca rezul-
tat al cercetdrii, ar putea contribui la stimularea poten-
tialilor antreprenori de a investi in afacerile turistice
din mediul rural, motiv care accentueazd importanta
temei de cercetare.

Obiectivele studiului:

Elucidarea cadrului normativ-legal in vederea
initierii si demardrii unei afaceri in domeniul antre-
prenoriatului turistic rural, prin analiza oportunita-
tilor, provocarilor si directiilor de dezvoltare, precum
obiective specifice ale studiului pot fi mentionate
urmatoarele:

e identificarea avantajelor dezvoltarii antrepre-
noriatului turistic rural;;

e evidentierea elementelor necesare pentru dez-
voltarea afacerilor aferente turismului rural;

o descrierea provocarilor care pot sta in calea
dezvoltarii antreprenoriatului turistic rural;
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This orientation of tourists towards the
countryside creates fovourable premises and oppor-
tunities for entrepreneurs to set up businesses,
encouraging them to invest in: tourist accommaodation
and food facilities, leisure facilities and recreation
infrastructure, as commercial establishments for the
sale of souvenirs and handicrafts. Such initiatives
contribute to the development of the technical and
material base of rural tourist destinations.

At the same time, the existence of adequate
road infrastructure, access to utilities and reliable
digital connectivity are essential conditions for attrac-
ting and sustaining tourist flows.

Thus, starting a business in rural tourism
requires a complexity of activities in which local
resources, infrastructure and entrepreneurship come
together to create a coherent, competitive, and
attractive tourism product over the long term.

Topicality of the research

In the context of ongoing economic, social and
environmental transformations, rural tourism entre-
preneurship is gaining increasing strategic importance
for the sustainable development of rural communities.
As urban populations increasingly seek authentic
experiences, peace of mind and organic food, rural
tourism is becoming a viable alternative to traditional
mass tourism.

Under these circumstances, entrepreneurs need
to be able to offer consumers-tourists a wide range of
tourism services that would help to maintain a
constant flow of tourists to the rural destinations
where they develop their businesses.

For successful business development it is
necessary to take into account both the opportunities
and the challenges that entrepreneurs may face. In
this regard, , the authors of the present study aimed to
elucidate the regulatory and the legal aspects of how
to initiate and start a business in the field of rural
tourism entrepreneurship, in order to highlight both
the opportunities and possible challenges that are
related to its development. The scientific reflections
obtained as a result of the study could help to
determine potential entrepreneurs to invest in rural
tourism businesses, which emphasizes the importance
and the relevance of the topic under investigation.

Objectives of the study

The study aims to clarify the regulatory and
the legal framework in order to initiate and start a
business in the field of rural tourism entrepreneur-
ship, by analyzing the main opportunities, challenges
and directions of development, identifying viable
solutions and possibilities. As specific objectives of
the study the following can be mentioned:

e to identify the advantages of rural tourism
entrepreneurship development;

e to highlight the key ingredients necessary for
the development of rural tourism-related
businesses;
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e formularea de propuneri si recomandari pentru
sustinerea si extinderea antreprenoriatului
rural in domeniul turismului.

Metodologia cercetarii

Metodologia de cercetare stiintifica utilizata in
acest articol a constituit fundamentul pentru apro-
fundarea studiului si intelegerii domeniului antre-
prenoriatului turistic rural.

Ca mijloacele de cercetare au fost utilizate:

e cunoasterea stiintifica, care a permis inves-
tigarea realitatii cu care se confruntd antre-
prenoriatul turistic rural, cu scopul explicarii
unor fenomene verificate si reproductibile, pe
baza unor criterii riguroase de validitate si
rationalitate;

e cercetarea fundamentala, utilizatd ca mijloc
de investigare, avind ca scop aprofundarea
cunoasterii teoretice privind domeniul antre-
prenoriatului turistic rural, prin analiza con-
ceptelor, principiilor si mecanismelor esentiale
care stau la baza functionarii acestuia;

e cercetarea pentru dezvoltare, axata pe valo-
rificarea rezultatelor cercetérii fundamentale si
aplicative, in vederea proiectarii si realizarii unor
solutii concrete, inovatoare si functionale,
destinate Imbunatatirii performantei si eficientei
in domeniul antreprenoriatului turistic rural;

e cercetarea aplicativi centratd pe utilizarea
cunostintelor teoretice in vederea identificarii
si implementarii de solutii practice la proble-
mele reale cu care se confruntd antrepreno-
riatul turistic rural, contribuind astfel la ino-
varea si eficientizarea proceselor din domeniul
de cercetare;

e cercetarea motivationald, orientatd spre
identificarea factorilor interni si externi care
influenteaza comportamentul uman, cu scopul
de a intelege mecanismele psihologice si
sociale care stau la baza adoptarii unor decizii
privind lansarea unei afaceri;

e metoda chestionarii, care a oferit posibilitatea
de a stabili cele 10 ingrediente necesare pentru
dezvoltarea cu succes a antreprenoriatului
turistic in mediul rural.

Rezultate si discutii

Dezvoltarea antreprenoriatului turistic rural,
bazat pe cunostinte manageriale si pe tehnologii avan-
sate, conditionatd de principiile dezvoltarii durabile, cu
sigurantd ca poate deveni o sursd de venit pentru
locuitorii satelor din Republica Moldova [12, p.7].

Potentialul turistic al zonelor rurale este
deosebit de complex si variat, incluzdnd componente
naturale si cultural — istorice de mare diversitate si
atractivitate turisticd. Cadrul natural pitoresc, neal-
terat, permite formarea in spatiul rural a unor oferte
turistice larg diversificate si personalizate, satisfacand
0 gama variatd de motivatii turistice.

o to describe the challenges that may hinder the
development of rural tourism entrepreneurship;

e to formulate proposals and recommendations
for supporting and expanding rural tourism
entrepreneurship.

Research methodology

The scientific research methodology applied in
this study was the basis for further study and understan-
ding of the field of rural tourism entrepreneurship.

The following research means were used:

o scientific knowledge has allowed the investi-
gation of the reality faced by rural tourism
entrepreneurship, in order to explain verified
and reproducible phenomena, based on rigo-
rous criteria of validity and rationality.

e fundamental research, used as a means of
investigation, aims to deepen the theoretical
knowledge on the field of rural tourism entre-
preneurship, by analyzing the essential con-
cepts, principles and mechanisms underlying
its functioning.

o research for development, focused on capi-
talising on the results of both fundamental and
applied research in order to design and imple-
ment concrete, innovative and functional solu-
tions to improve performance and efficiency
of rural tourism entrepreneurship.

o applied research, focused on the practical use
of theoretical knowledge to identify and
implement viable solutions to real problems
faced by rural tourism entrepreneurship, thus
contributing to innovation and streamlining
processes in the research field.

e motivational research, focuses on identifying
internal and external factors that influence
human behavior in order to understand the
psychological and social mechanisms under-
lying decisions to start a business.

e the questionnaire method, provided the
possibility to build the 10 key ingredients for
the successful development of rural tourism
entrepreneurship.

Results and discussions

The development of rural tourism entrepre-
neurship on the basis of managerial knowledge and
advanced technologies, being conditioned by the
principles of sustainable development, can certainly
become a source of income for the inhabitants of the
villages of the Republic of Moldova [12, p.7].

The tourism potential in rural areas is parti-
cularly complex and varied, including a wide range of
natural and cultural-historical components of signi-
gicant attractiveness. The unspoiled picturesque
natural setting allows the formation in rural areas of
widely diversified and personalised tourist offers,
satisfying a wide range of tourist motivations and
expectations.
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Astfel, antreprenoriatul turistic rural poate
constitui o oportunitate pentru cei care doresc sa
initieze o afacere.

in contextul antreprenoriatului turistic rural,
spiritul antreprenorial se poate manifesta prin capa-
citatea indivizilor de a identifica oportunitati locale,
de a valorifica resursele naturale si culturale ale zonei
si de a dezvolta initiative sustenabile, capabile sa
contribuie la diversificarea economiei rurale. Insa,
fara creativitate si inovare, antreprenorii contem-
porani nu vor reusi s obtina acel avantaj competi-
tiv, care sd-i diferentieze fatd de Iintreprinderile
concurente.

Ce reprezintd antreprenorul contemporan?
Grupul de autori coordonat de profesorul Eugen
Burdus, descriind personalitatea antreprenorului, a
concluzionat, ca ,desi multi oameni au idei foarte
bune pentru a porni o afacere, numai unii transforma
aceste idei in afaceri concrete” [2, p.15].

in opinia expertului in antreprenoriat Marius
Ghenea, ,,un antreprenor este o persoand care detine
0 noud afacere, intreprindere sau idee si isi asumad o
responsabilitate semnificativa pentru riscurile inerte
acesteia” [4, p.77].

Autorii prezentului studiu sunt de parerea ca,
antreprenorul este o persoand, care identifica si
valorificd oportunitdti de afaceri, prin mobilizarea
resurselor umane, financiare, informationale si mate-
riale, asumandu-si anumite riscuri si incertitudini, cu
scopul de a obtine un anumit profit”.

Antreprenorii de succes dispun de capacitatea
de a prevedea aparitia unor oportunitati pentru a le
transforma in beneficii. Oportunitétile pentru antre-
prenoriatul turistic rural sunt deja evidente.

Cine poate fi antreprenor in Republica Mol-
dova? Legea 845/1992 ,,Cu privire la antreprenoriat
si intreprinderi”, stabileste cd antreprenor poate fi:
,orice cetatean al Republicii Moldova care nu este
ingradit in drepturi, orice cetdtean strdin sau apatrid,
in conformitate cu legislatia in vigoare, orice per-
soand juridica sau fizica in conformitate cu scopurile
sale principale si cu legislatia” [9].

Asa cum rezultd din prezentarea caracteris-
ticilor antreprenorilor, nu se poate aprecia ca acestea
se referd la o anumita categorie de persoane, deoarece
ele sunt foarte diverse, ceea ce conduce la concluzia
ca oricine poate face parte din categoria antrepre-
norilor, indiferent de sex, nationalitate, religie. Dar,
apartenenta la aceastd categorie este justificatd de
unele avantaje pe care le poate avea un antreprenor.

Inainte de a se angaja in crearea unei afaceri,
fiecare potential antreprenor ia in considerare avan-
tajele. Studiind literatura de specialitate si discutdnd
cu mai multi antreprenori din industria turismului,
autorii prezentului studiu au identificat cateva
avantaje ale spiritului antreprenorial, care i-ar motiva
sd demareze o afacere. Aceste avantaje sunt prezen-
tate in tabelul 1.
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Consequently, rural tourism entrepreneurship
represents a valuable opportunity for entrepreneurs
who wish to start a business.

In the context of rural tourism entrepreneur-
ship, entrepreneurship can be manifested in the ability
of individuals to identify local opportunities, to
capitalise on the natural and cultural resources of the
area and to develop sustainable initiatives capable of
contributing to the diversification of the rural eco-
nomy. However, without creativity and innovation
contemporary entrepreneurs will not be able to
achieve the competitive advantage that will differen-
tiate them from competing enterprises.

What does the contemporary entrepreneur
represent? The group of authors under the aegis of
Professor Eugen Burdus, describing the personality of
the entrepreneur, concluded that “although many
people have very good ideas for starting a business,
only a few transform these ideas into concrete busi-
ness” [2, p.15].

According to the entrepreneurship expert Marius
Ghenea, “an entrepreneur is a person who owns a new
business, enterprise or idea and takes significant
responsibility for the risks inherentin it” [4, p.77].

The authors of the present study are of the
opinion that, “an entrepreneur is a person, who
identifies and capitalises on business opportunities by
mobilising human, financial, informational and
material resources, assuming certain risks and uncer-
tainties, with the aim of obtaining a certain profit”.

Successful entrepreneurs have the ability to
foresee opportunities and turn them into tabgible
benefits. The opportunities for rural tourism entre-
preneurship are already becoming evident.

Who can be an entrepreneur in Moldova?
According to Law No. 845/1992 “On Entrepreneurship
and Enterprises” [9], an entrepreneur can be: “any
citizen of the Republic of Moldova who is not restricted
in his rights, any foreign citizen or stateless person, in
accordance with the legislation in force, as well as any
legal or natural person in accordance with its main
purposes and the legislation” [9].

As can be seen from the presentation of the
characteristics of entrepreneurs, it is not possible to
assess that they refer to a specific category of people,
as they are very diverse, which leads to the conclu-
sion that anyone can fall into this category of entre-
preneurs, regardless of gender, nationality, religion.
But there are certain advantages that an entrepreneur
can have when entering this category.

Before embarking on setting up a business,
every potential entrepreneur evaluates the possible
advantages. Based on the review of specialised lite-
rature and discussions with several entrepreneurs in
the tourism industry, the authors of the present study
identified some advantages of entrepreneurship,
which would motivate them to start their business.
These advantages are presented in table 1.
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Tabelul 1/ Table 1

Avantajele spiritului de antreprenor/ Benefits of entrepreneurship

Descrierea avantajelor
N/o | antreprenorului/ Description Caracteristici/ Features
of entrepreneur's advantages
Independenta si oportunitatea . . . . . . o
pendenia 1 0p . Avantajul de a nu depinde de altii si de a-si pune in aplicare ideile/
realizarii obiectivelor dorite/ e ’ . .
1. - The advantage of not depending on others and putting your ideas
Independence and opportunity . .
: - N into action.
to achieve the desired objectives
Sansa de a se remarca ntr-un Combinarea dorintei de a avea un anumit statut social cu
2 mod diferentiat/ necesitatea asigurarii a unui castig permanent/ Combining the
" | The chance to stand out in a desire for a certain social status with the need to secure a
different way permanent income.
La majoritatea antreprenorilor nu existd mare diferenta intre activi-
. . . tatea depusa in afaceri si activitatile recreative, ceea ce face ca
Oportunitatea de a-si folosi o - S . . .
. L acestia sa-si gaseascd 1n afaceri cadrul pentru a obtine satisfactii,
intregul potential/ ; N . S e S ’
3. . . pentru a-si valorifica mai bine calitatile de care dispun/ For most
The opportunity to use their full ’ . o .
- entrepreneurs, there is not much difference between business and
potential . iy Lo .
leisure activities, so they find in business the place to get
satisfaction, to make better use of their skills.
. . Un intreprinzator poate fi calificat ca antreprenor de succes, in
Sansa de a obtine profituri N O
N ’ cazul cand afacerea este rentabila, iar profitul este constant/ An
4. |importante/ : :
. . entrepreneur can be described as a successful entrepreneur if the
The chance to make big profits . - . S
business is profitable and profit is the order of the day.
. Antreprenorul devine o persoana respectata, in cazul in care direc-
Recunoasterea eforturilor depuse | .. < . . .. ) o g
. . . tioneaza anumite fluxuri de mijloace financiare catre bunastarea
si a contributiei la realizarea unor |’ cospes A . N
- . comunitatii in care activeaza/ The entrepreneur becomes a respec-
5. | obiective sociale/ T . - : -
L. ted person if he or she directs a certain flow of financial means
Recognizing efforts and . L .
oo . towards the well-being of the community in which he or she
contribution to social goals
operates.
Oportunitatea de a face ceea Deoarece majoritatea antreprenorilor dezvolta afaceri in domeniile
6 ce-ti face placere/ care le sunt aproape, satisfactia in munca persista la maximum/ As
" | The opportunity to do what you | most entrepreneurs develop businesses in the areas where they
enjoy want to work, job satisfaction remains high..

Sursa: elaborat de autori in baza literaturii de specialitate [1,3,11]/ Source: developed by the authors

based on the specialized literature [1,3,11]

portofoliului de afaceri, dar studiul de fata este orien-
tat pe filiera antreprenoriatului turistic rural, care va fi
descrisd in continuare.

Realizdnd un studiu al eficientei turismului
rural din Republica Moldova, am constatat, ca aceasta
forma de turism este in plind ascensiune, generand
venituri importante pentru persoanele implicate in
prestatia turistica.

Normele legale in vigoare, in special, Legea
352/2006 ,,Cu privire la organizarea si desfasurarea
activitatii turistice in Republica Moldova”, defineste
turismul rural ca , forma de turism desfasurata in
mediul rural §i orientata spre utilizarea resurselor
turistice locale (naturale, culturale etc.), cunoas-
terea mediului rural, activitatilor specifice aces-
tuia, obiceiurilor si traditiilor locale, gospoda-
riilor taranesti si de fermier etc.” [8].

There are multiple possibilities for the deve-
lopment of the business portfolio, however, the pre-
sent study is focused on rural tourism entrepreneur-
ship, which will be further examined below.

Having carried out a study of the efficiency of
rural tourism in the Republic of Moldova, it was
found that this form of tourism is currently expe-
riencing a steady expansion, generating significant
income for individuals involved in the provision of
tourism services.

The legal framework in force, particularly
Law No. 352/2006 “On the Organisation and Conduct
of Tourism Activities in the Republic of Moldova”,
defines rural tourism as “a form of tourism carried
out in rural areas and oriented towards the use of
local tourist resources (natural, cultural, etc.), the
knowledge of the rural environment and its specific
activities, local customs and traditions, and peasant
or farmer households, etc.” [8].
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Generalizand cele expuse, putem afirma ca
turismul rural include o paletd largd de activitati cu
specific turistic, care pot fi desfasurate intr-un mediu
rural autentic.

Totusi, majoritatea antreprenorilor considera
ca turismul rural poate fi dezvoltat numai prin exis-
tenta unei bazei tehnico-materiale adecvate si solide,
cum ar fi: unitati de cazare si alimentatie, structuri de
agrement, unitati de comert, ateliere mestesugaresti.

Realizand un sondaj in cadrul Scolii Supe-
rioare de Turism si Servicii Hoteliere ASEM, la mo-
dulul de studii ,,Administrarea Afacerilor in Turism”,
grupul de autori a stabilit 10 ingrediente necesare
pentru dezvoltarea cu succes a antreprenoriatului
turistic rural. in tabelul 2, sunt prezentate aceste 10
ingrediente, ce sunt caracterizate prin specificatie si
efect, care, in opinia antreprenorilor, i-ar determina sa
investeasca intr-o anumita zona turistica rurala.

Generalizing the above, it can be stated that
rural tourism includes a wide range of activities with
specific tourist activities that can be carried out in a
typical rural environment.

However, the vast majority of entrepreneurs
believe that rural tourism can be developed only
through the existence of an adequate and solid
technical and material base, such as: accommodation
and food establishments, leisure and recreational faci-
lities, trade units, and craft workshops.

Based on a survey conducted at the Academy
of Economic Studies of Moldova, within the Higher
School of Tourism and Hotel Services, as part of the
course module “Business Administration in Tourism”,
the group of authors established 10 necessary
ingredients for the successful development of rural
tourism entrepreneurship. In table 2, are presented
these 10 ingredients, which are characterized by
specification and effect and which, in the opinion of
the entrepreneurs, determine their motivation to
invest in a particular rural tourism area.

Tabelul 2/ Table 2

Cele 10 ingrediente necesare dezvoltarii antreprenoriatului turistic rural/
10 ingredients for developing rural tourism entrepreneurship

Ingrediente/

Nr. Ingredients

Specificatie/ Specification

Efect/ Effect

1 2 3

4

1. |Natura si ariile peisajere/
Nature and landscape setting rendered by:
areas o
quiet;

Cadrul natural redat prin/ The natural
aer curat si liniste/ fresh air and
o paduri si coline/ forests and hills;

o rauri si lacuri/ rivers and lakes;
o flora si faund/ flora and fauna.

Ofera vizitatorilor posibilitatea de a
practica activitati recreative in me-
diul natural cum ar fi: drumetiile,
escapadele 1n naturd, activitatile de
divertisment/ It offers the possibility
for visitors to practice recreational
activities in the natural environment
such as: hiking, nature escapades,
entertainment activities.

2. |Arhitectura traditionald/| e
Traditional architecture .

roofs;

gates.

biserici vechi/ old churches;
gospodarii rurale conservate/
preserved rural households;

e acoperisuri cu oale, sindrila, sau
stuf/ pot, shingle, or thatched

e sculpturi in piatra/ stone carvings;
e porti ornamentate/ ornamented

Teleporteaza vizitatorii in timp/
Transport visitors back in time.

3. |Ospitalitate/ o
Hospitality
host;

traditions.

relatie personalizata cu gazda/
personalized relationship with the

o traditii impartasite/ shared

Personalizeaza relatiile, creeaza
fidelitate si conexiune emotionald/.
Personalize relationships, create
loyalty and emotional connection.

4. | Gastronomie locala/ °

Local gastronomy organic food,;

peasant wine;

master-classes.

produse alimentare ecologice/

o ingrediente locale/ local ingredients;
e vin autentic tiranesc/ authentic

e master-class-uri culinare/ culinary

Vizitatorii savureaza bucatele
traditionale, acompaniate de un
pahar de vin, intr-un cadru familial
prietenos/ Visitors savor traditional
dishes, spiced with a glass of wine
in a friendly family atmosphere.

Revista / Journal ,, ECONOMICA” nr.3(133) 2025




ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

Continuarea tabelului 2/ Continuation of table 2

1 2 3 4

5. | Mestesugarit/ ateliere mestesugaresti: olarit, Prin mestesugarit se pot oferi vizi-
Crafts tesut, sculptura in piatra sau in tatorilor momente memorabile, in

lemn, incondeiatul ouilor, legatul | special prin implicarea acestora,
panusilor etc./ handicraft totodatd, contribuind la diversifica-
workshops: pottery, weaving, rea ofertei turistice a zonei de
stone or wood carving, egg-laying, | destinatie turistica/ Handicrafts can
hair-binding, etc.; offer visitors memorable moments,
confectionare de suvenire/ making |if they are involved, while contri-
souvenirs; buting to the diversification of the
targuri de artizanat/ craft fairs. tourist offer of the tourist
destination area.

6. |Identitate culturala sdrbatori si ritualuri/ holidays and | Conservarea identitatii locale si
Cultural identity / rituals; transmiterea traditiilor din generatie

folclor local/ local folklore; in generatie, formeazd cea mai
jocuri si dansuri populare/ folk valoroasa plusvaloare a destinatiei
games and dances: turistice rurale/ The preservation of
traditii si obiceiuri generate de down of tr_adltlons from generation
comunitatea rurald/ traditions and | t0 generation form the most
customs generated by the rural valu_able ad_ded_—value of a rural
community; tourist destination.

modul de viata specific zonei/ way

of life specific to the area.

7. |Agrement si activitati structuri de agrement/ recreational |Implicarea activa a vizitatorilor in
turistice specifice/ facilities; diferite activitati rurale, dezamor-
Leisure and specific activitati la aer liber: cules de fruc- | seaza starea pasiva a acestora si ii
tourist activities te §1 legume’ plimbatul cu Céru"[a indepérteazé de modul de Viaté

sau bicicleta, pescuit, mulsul ani- |sedentar/ The active involvement of
malelor, munci sezoniere/ outdoor | the visitors in different rural activi-
activities: fruit and vegetable pi- ties defuses their passive state,
cking, cart or bicycle riding, fishing, | moving them away from a

animal milking, seasonal mucks. sedentary lifestyle.

8. |Cazarea adaptata pensiuni agroturistice/ agrotourist | Cazarea vizitatorilor intr-un mediul
specificului zonal/ hostels; rural pitoresc si spectaculos,
Accommodation case rurale/ rural houses; stimuleaza dorinta de a reveni/ The
adapted to the specific pensiuni turistice/ tourist hostels; |accommodation in a picturesque
area vile turistice/ tourist villas. and spectacular countryside makes

visitors want to come back again.

9. |Infrastructura/ drumuri practicabile/ practicable | Existenta unei infrastructuri
Infrastructure roads; amenajate, care nu trebuie sa fie una

marcaj turistic/ tourist signage; | ultramodern, poate contribui la

ghidaj turistic local/ local tourist | directionarea fluxurilor de vizitatori

guides. catre zona respectiva/ The existence
of a developed infrastructure, which
does not need to be ultra-modern, can
help direct visitor flows to the area.

10. |Promovare prin prezenta on-line/ online presence; |Identitatea locala, promovata sub

branding local/
Promotion through
local branding

colaborare cu agentii pietei
turistice/ collaboration with
tourism market agents.

egida unui brand local, creeaza
premise pentru experiente memo-
rabile/ Local identity promoted
under the umbrella of a local brand
sets the stage for a memorable
experience.

Sursa: elaborat de autori/ Source: developed by the authors
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Referindu-ne la cadrul normativ-legal, conform
Hotararii Guvernului Republicii Moldova 643/2003 [5],
,»Cu privire la aprobarea Normelor metodologice si
criteriilor de clasificare a structurilor de primire
turisticd cu functiuni de cazare si de servire a mesei”,
in zonele turistice rurale, pot fi construite urméatoarele
tipuri de unitdti de cazare: pensiuni turistice, pensiuni
agroturistice si vile turistice.

Trebuie, de asemenea, mentionat faptul, ca la
data 26.07.2020 a intrat in vigoare Capitolul V' din
Legea 352/2006 ,,Cu privire la organizarea si des-
fasurarea activitatii turistice in Republica Moldova”
antreprenoriatului turistic rural.

Articolul 25" din Legea 352/2006, prevede ci
, Activitatea de intreprinzator in domeniul turismului
rural se poate desfasura in calitate de persoanad fizica
sau juridica”, iar ,, Autoritdtile administratiei publice
centrale si locale sprijind activitatea in domeniul
turismului rural” [8, p17].

Suplimentar la cele mentionate, prin modificarile
operate la Legea 91 din 2020 [10], ,,Pentru modificarea
unor acte legislative”, a fost permisd activitatea caselor
rurale prin intermediul patentei de Intreprinzator.

Modificarile operate in legislatie au impulsionnat
dezvoltarea antreprenoriatului turistic din mediul rural.
Statistica prezentatd de Biroul National de Statistica,
demonstreaza o tendinta clard de crestere a cererii turistice
pentru mediul rural. in ultimii 5 ani, numarul unititilor de
cazare din mediul rural a crescut cu 58,3%. In tabelul 3
este prezentata dinamica acestui proces.

With eference to the regulatory and legal
framework, Government Decision No. 643/2003 of
the Republic of Moldova [5], “On the Approval of
the Methodological Norms and Criteria for the
Classification of Tourist Reception Structures with
Accommodation and Dining Functions”, stipulates
that in rural tourist areas, the following types of
accommodation units can be built: tourist guest-
houses, agrotouristic guesthouses, and tourist villas.

It should also be mentioned that, as of 26 July
2020 Chapter V' of the Law No. 352/2006 “On the
Organisation and Conduct of Tourism Activities
in the Republic of Moldova” entered into force,
which regulates the conduct of activities in the field
of rural tourism entrepreneurship.

According to Article 25 of Law No.
352/2006, “Entrepreneurial activity in the field of
rural tourism can be carried out by both natural or
legal person”, and “Central and local public
administration authorities will support activities in
the field of rural tourism”’[8, p. 17].

In addition to the above, by the amendments
made to Law No. 91 of 2020 [10], “On the Amend-
ment of Certain Legislative Acts”, the activity of
rural houses was allowed by means of the entre-
preneur's patent.

These legislative changes have boosted the
development of rural tourism entrepreneurship. The
statistics presented by the National Bureau of Statis-
tics show a clear upward trend in the demand for rural
tourism. Over the last 5 years, the number of accommo-
dation establishments in rural areas has increased by
58.3%. table 3 shows the dynamics of this process.

Tabelul 3/ Table 3

Dinamica de dezvoltare a unititilor de cazare in mediul rural/ Development dynamics of
accommodation establishments in rural areas

Anul/Year
No. | Dinamica structurilor de primire turistica rurale/| 2015 2019 2022 2023 2024
The dynamics of rural tourist accommodation
1 Numarul stru_cturllor de cazare/ Number of 26 36 47 56 57
accommodation structures
2 Capacitatea gtructurllor de cazare/ Capacity of 428 468 645 729 742
accommodation
3 |Numarul de locuri/ Number of places 909 999 1430 1632 1658
Numarul de turisti cazati In unitatile de cazare/
4 | Number of tourists accommodated in 9283 17168 | 37318 | 46478 | 51900
accommodation establishments
5 Nurr_larul de innoptari ale turistilor / Number of 24690 | 36593 | 81239 | 76238 | 78900
tourist overnight stays

Sursa: realizat de autori pe baza datelor analizate de la Biroul National de Statistica [7]/
Source: developed by the authors based on data analyzed from the National Bureau of Statistics [7]

Referindu-ne la oportunitatile de dezvoltare a

Referring to the opportunities for the develop-

antreprenoriatului turistic rural, Guvernul Republicii
Moldova, prin HG 488/2023, a lansat programul ,,Cu
privire la acordarea de sprijin pentru dezvoltarea
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ment of rural tourism entrepreneurship, the Government
of the Republic of Moldova, through Government
Decision No. 488/2023, launched the programme “On
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intreprinderilor mici si mijlocii in domeniul tu-
rismului”. Scopul programului este de a sprijini
sdezvoltarea intreprinderilor mici si mijlocii in do-
meniul turismului, pentru stimularea cresterii eco-
nomice in teritoriu” [6].

Obiectivele programului constau in: ,,pro-
movarea turismului prin dezvoltarea de campanii
de marketing si promovare; stimularea dezvoltarii
intreprinderilor mici si mijlocii in domeniul turis-
mului prin accesul la finantare; suport tehnic §i
consultanta in promovarea antreprenoriatului,
dezvoltarea infrastructurii necesare; constructia
sau modernizarea unitatilor de cazare, a unitatilor
de agrement sau a infrastructurii de transport,
inclusiv in zonele rurale” [6].

Raspunzitor de implementarea programului
este Institutia Publica, Organizatia pentru Dezvol-
tarea Antreprenoriatului (ODA), cu sprijinul Minis-
terului Dezvoltarii Economice si Digitalizarii si al
Ministerului Culturii.

Cu toate cd am examinat oportunitatile
existente in vederea dezvoltarii antreprenoriatului
turistic rural, totusi, nu trebuie sd omitem acele
provocdri, cu care se pot confrunta antreprenorii. in
tabelul 4, sunt descrise posibilele provocari, care pot
constitui un impediment in calea dezvoltarii antre-
prenoriatului turistic rural.

Providing Support for the Development of Small and
Medium-sized Enterprises in the Field of Tourism”.
The aim of the program is to support “the develop-
ment of small and medium-sized enterprises (SMES)
in the field of tourism in order to stimulate economic
growth across the country ” [6].

The objectives of the program are: “to pro-
mote tourism through the development of marketing
and promotional campaigns; to stimulate the deve-
lopment of small and medium-sized enterprises in the
field of tourism through improved access to finance;
provide technical assistance and consultancy services
in promoting entrepreneurship; develop the necessary
infrastructure; construct or modernise of the accom-
modation units, leisure facilities and transport infra-
structure, including in rural areas” [6].

Responsible for the implementation of the
programme is the public institution Organization for
Development of Entrepreneurship (ODA), with the
support of the Ministry of Economic Development
and Digitalisationand the Ministry of Culture.

Although we have examined the existing
opportunities for the development of rural tourism
entrepreneurship, however, we should not omit
those challenges, which entrepreneurs may encoun-
ter in this field. table 4 describes the possible main
challenges that can be a problem for the develop-
ment of rural tourism entrepreneurship.

Tabelul 4/ Table 4

Provocari care pot sta in calea dezvoltirii antreprenoriatului rural/
Challenges that can hamper the development of rural entrepreneurship

Descriere/ Description

3

Lipsa capitalului initial si dificultatile intdlnite pentru obtinerea de
credite, 1i poate descuraja pe multi potentiali antreprenori sa initieze si
dezvolta o afacere/ For many potential entrepreneurs, the lack of start-up
capital and difficulties in obtaining credit can discourage them from

Procedurile dificile existente in prezent, pentru obtinerea autorizatiilor si
avizelor necesare, constituie un impediment major in demararea unei
afaceri/ The difficult procedures currently in place to obtain the
necessary authorizations and permits is also an impediment to starting

Multi potentiali antreprenori nu au cunostintele necesare in domeniul
managementului  turistic/'  Many potential
entrepreneurs do not have the necessary knowledge of entrepreneurship

Afacerile din turismul rural depind foarte mult de anotimpuri si de
sezoane, ceea ce poate afecta fluxul de venituri/ Business in rural
tourism is highly dependent on the season and seasonality, which can

Depopularea satelor limiteaza posibilitatea antreprenorilor de a selecta
fortd de munca calitativa si productiva / The depopulation of villages
limits the ability of entrepreneurs to select quality and productive labor

Lipsa proprietatilor consolidate reprezintd un alt impediment major
pentru antreprenori/ Lack of consolidated property can be another major

Nr. Provociri/ Challenges
1 2
1 Acces dificil la finantare/
" | Difficult access to financing
starting and developing a business.
5 Birocratie excesiva/
Excessive bureaucracy
the business.
Lipsa de formare
3 antreprenoriala/ antreprenoriatului ~ si
" | Lack of entrepreneurial
training and tourism management.
4 Sezonalitatea activitatii/
" | Seasonality of the activity
affect the revenue flow.
Migratia populatiei si lipsa
5 fortei de munca/
" | Migration and labor
shortages to start their businesses.
6 Fragmentarea terenurilor/
Land fragmentation impediment for entrepreneurs.
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Continuarea tabelului 4/ Continuation of table 4

1 2

3

Lipsa strategiilor turistice
7. |locale/

Lack of local tourism
strategies

Fara o viziune clard din partea autoritatilor locale, antreprenoriatul
turistic rural riscd sa se dezvolte haotic si ineficient/ Without a clear
vision on the part of local authorities, rural tourism entrepreneurship can
be developed chaotically and inefficiently.

Lipsa facilitatile fiscale/

Motivarea antreprenorilor de a investi In mediul rural tine de existenta
unor stimulente fiscale, care ar permite mentinerea afacerii pe linia de
plutire in primii trei ani de activitate/ The motivation for entrepreneurs
to invest in rural areas is the existence of tax incentives to keep the
business afloat in the first three years of activity.

Subventiile din partea statului, acordate prin intermediul Agentiei de
Interventie si Plati in Agriculturd (AIPA) si Organizatia pentru
Dezvoltarea Antreprenoriatului (ODA), sunt oferite numai cu titlu de
compensare si doar dupa efectuarea cheltuielilor necesare/ Subsidies
from the state through the Agency for Intervention and Payments in
Agriculture (AIPA) and the Organization for the Development of
Entrepreneurship (ODA) are offered only as compensation and only
after the necessary expenses have been incurred.

8. Lack of tax facilities
Subventionare post-factum/
9. ’
Post-factum grant
10 Amenajarea teritoriului/

Territorial planning

Administratiile publice locale nu dispun de resurse financiare suficiente
pentru a amenaja teritoriul destinat circulatiei turistice/ The local public
administration does not have sufficient financial resources to develop

the area for tourist traffic.

Sursa: elaborat de autori/ Source: developed by the authors

Concluzii

Antreprenoriatul in turismul rural este mai
mult decdt o activitate economicd, este un proces
complex de reconectare cu valorile esentiale ale
comunitatii, cu natura si cu identitatea culturala.

in aceastd ordine de idei, dezvoltarea antre-
prenoriatului rural poate reprezenta o directie stra-
tegicd fundamentald pentru revitalizarea economiei
locale din Republica Moldova.

Declinul agriculturii, imbatranirea populatiei,
migratia excesiva sunt problemele majore cu care se
confrunta in prezent comunitatea locala.

Initiativa antreprenoriala poate fi colacul de
salvare al zonelor rurale, care poate oferi alternative
viabile pentru crearea locurilor de munca, diver-
sificarea economiei locale, precum si atragerea de
resurse financiare externe.

Analiza efectuata scoate in evidentd faptul, ca
potentialul antreprenorial al mediului rural trebuie
sustinut prin politici coerente si investitii directionate
strategic, pentru a transforma localitatile rurale In
veritabile destinatii turistice.

Cu o abordare integrata si complexa, cu sprijin
institutional adecvat si implicarea activa a actorilor
pietei turistice, aceasta forma motivationala de turism
poate deveni o sursa importantd de venituri pentru
comunitatea rurala.

Pentru a impulsiona dezvoltarea antrepreno-
riatului rural, autorii studiului vin cu o serie de
propuneri si recomandari, care, in opinia acestora, ar
putea influenta favorabil anumite procese legate de
initiativa antreprenoriala.
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Conclusions

Entrepreneurship in rural tourism is more than
just an economic activity, it is a complex process of
reconnecting with the community's core values, na-
ture, and with its cultural identity.

In this regard, the development of rural entre-
preneurship can serve as a fundamental strategic
direction for revitalizing the local economy of the
Republic of Moldova.

Declining agricultural production, an ageing
population and excessive migration are among the
major problems currently facing the local rural
communities.

Entrepreneurial initiative can be the lifeline of
rural areas, which can provide viable alternatives for
job creation, diversification of the local economy, as
well as attracting external financial resources.

The analysis conducted in the study highlights
the fact that the entrepreneurial potential of rural
areas needs to be supported through coherent policies
and strategically targeted investments in order to
transform rural localities into genuine and compe-
titive tourist destinations.

With an integrated and comprehensive approach,
appropriate institutional support and the active invol-
vement of tourism market stakeholders, this moti-
vational form of tourism can become an important
source of income for the rural communities.

In order to further stimulate the development
of rural entrepreneurship, the authors of the study put
forward a series of proposals and recommendations
which, in their opinion, could favorably influence
certain processes related to entrepreneurial initiative.




=

10.

11.
12.
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Propuneri si recomandari

Crearea Organizatiilor de Management al
Destinatiei (OMD) pentru cumularea efortu-
rilor in vederea credrii unei retele de colabo-
rare si parteneriate locale, precum si pentru
asigurarea unei promovari complexe si multi-
laterale a destinatiei turistice rurale.
Organizarea, de catre autorititile publice
locale, a cursurilor de initiere in antreprenoriat
pentru potentialii antreprenori.

Simplificarea accesului la finantare prin ofe-
rirea de fonduri nerambursabile destinate
dezvoltarii antreprenoriatului rural.
Identificarea unui brand local pentru sporirea
vizibilitatii zonei turistice.

Digitalizarea ofertei turistice pentru potentialii
consumatori.

Modernizarea ciilor de acces catre localitatile
rurale cu potential turistic.

Organizarea campaniilor de informare si moti-
vare a tinerilor privind oportunititile existente
in turismul rural.

Organizarea tururilor informative in zonele de
interes turistic rural pentru agentii pietii turis-
tice, care pe viitor vor comercializa aceasta
destinatie.

Proposals and recommendations

. Create Destination Management Organizations

(DMOs) to combine efforts in creating a
network of local collaborations and partner-
ships, and to ensure a comprehensive and
multi-stakeholder promotion of the rural
tourism destinations.

. Organise entrepreneurship training courses for

potential entrepreneurs coordinated by local
public authorities of .

. Simplify access to finance by providing non-

reimbursable funds for the development of
rural entrepreneurship.

. Develop a local brand identity to increase the

visibility and attractiveness of rural tourist
areas.

. Digitalise tourism services and offers to

increase accessibility for potential consumers.

. Modernise access roads to rural localities with

high tourism potential.

. Organise information and motivation cam-

paigns for young people on the existing oppor-
tunities in rural tourism.

. Organise informative tours in areas of rural

tourist interest for tourist market agents, who
will subsequently promote and commercialise
these tourist destinations.

Bibliografie/Bibliography:

BARRASA, Angel. Leadership. Bucuresti: Litera, 2022. 140 p. ISBN 978-606-33-9234-4.

BURDUS, E.; I. COCHINA; L. CRACIUN si A. ISTOCESSCU. Intreprinzdtorul. Bucuresti: Pro
Universitaria, 2010. 410 p. ISBN 978-973-129-533-6.

CIULINARU, Carmen Denisa. Fundamentele managementului agricol. Bucuresti: Ed. Economica,
2019. 244 p. ISBN 978-973-709-892-4.

GHENEA, Marius. Antreprenoriat. Drumul de la idei cdtre oportunitdti si succes in afaceri. Bucuresti:
Evrika Publishing, 2021. 365 p. ISBN 978-606-95129-1-3.

. Hotardrea Guvernului cu privire la aprobarea Normelor metodologice si criteriilor de clasificare a

structurilor de primire turistica cu functiuni de cazare si de servire a mesei: nr. 643 din 27.05.2003.
Online. LEGIS. Disponibil:  https://www.legis.md/cautare/getResults?doc_id=124342&Ilang=ro
[accesat 2025-09-29].

Hotardrea Guvernului cu privire la aprobarea Programului de sprijin pentru dezvoltarea
intreprinderilor mici si mijlocii in domeniul turismului: nr. 488 din 12.07.2023. Online. LEGIS.
Disponibil: https://www.legis.md/cautare/getResults?doc_id=138181&lang=ro [accesat 2025-09-29].
BIROUL NATIONAL DE STATISTICA AL REPUBLICII MOLDOVA. Turism. Online. Disponibil:
https://statistica.gov.md/ro/statistic_indicator_details/11 [accesat 2025-09-29].

Lege cu privire la organizarea §i desfasurarea activitdtii turistice in Republica Moldova: nr. 352 din
24.11.2006. Online. LEGIS. Disponibil:  https://www.legis.md/cautare/getResults?doc_id=149926
&lang=ro [accesat 2025-09-29].

Lege cu privire la antreprenoriat si intreprinderi: nr. 845 din 03.01.1992. Online. LEGIS. Disponibil:
https://www.legis.md/cautare/getResults?doc_id=150104&lang=ro# [accesat 2025-09-29].

Lege pentru modificarea unor acte legislative: nr. 91 din 11.06.2020. Online. LEGIS. Disponibil:
https://www.legis.md/cautare/getResults?doc_id=121902&Ilang=ro [accesat 2025-09-29].
MONTANES, Mariano Choliz. Motivatia. Bucuresti: Litera, 2022. 144 p. ISBN 978-606-33-9392-1.
PLATON, Nicolae. Organizarea si gestionarea afacerilor in domeniul turismului rural. Chisindu:
Elan Poligraf, 2015. 213 p. ISBN 978-9975-66-433-2.

Revista / Journal ,, ECONOMICA” nr.3(133) 2025


https://www.legis.md/cautare/getResults?doc_id=124342&lang=ro
https://www.legis.md/cautare/getResults?doc_id=138181&lang=ro
https://statistica.gov.md/ro/statistic_indicator_details/11
https://www.legis.md/cautare/getResults?doc_id=150104&lang=ro
https://www.legis.md/cautare/getResults?doc_id=121902&lang=ro

ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

CZU: 005.73+[005.322:316.46]

FOUNDER-CENTRISMUL
iIN ORGANIZATIILE MODERNE:
INFLUENTA FONDATORULUI
ASUPRA CULTURII ST VALORII
CORPORATIVE

Drd. Andrei DIGOLEAN, ASEM
digolean.andrei@gmail.com

ORCID: 0009-0000-4001-6187

Dr., conf. univ. Gheorghe TURCANU, ASEM
gheorghe.turcanu@ase.md

ORCID: 0000-0003-4698-9988

DOI: https://doi.org/10.53486/econ.2025.133.73

Abstract

Articolul exploreaza conceptul de founder-
centrism ca model organizational, in care fondatorul
influenteaza strategic si cultural compania, devenind
un simbol al acesteia. Sunt analizate trasaturile
esentiale ale unui fondator eficient: viziunea, cun-
ostintele profunde si angajamentul pe termen lung.
Fondatorii sunt prezentati ca lideri cu viziuni indi-
viduale, capabili sa accelereze inovatia si sa con-
struiasca branduri puternice in fazele timpurii ale
afacerii, dar a caror influentd poate deveni pro-
blematica daca nu este sustinuta de structuri mana-
geriale solide. Exemple precum Steve Jobs, Elon
Musk si Reed Hastings demonstreaza atdt impactul
pozitiv, cdt si vulnerabilititile acestui model. Con-
cluzia subliniaza necesitatea de echilibru intre
carisma liderului si o guvernanta sustenabild, capa-
bila sa asigure continuitatea si adaptabilitatea com-
paniei pe termen lung.

Cuvinte-cheie: founder-centrist, CEO (Chief
Executive Officer), leadership, autoritate, guvernanta
corporativd, valori organizationale, succesiune,
management profesionist.

Clasificare JEL: M10, M14, M16.

Introducere

In epoca antreprenoriatului inovator, fonda-
torii nu mai sunt simpli initiatori de afaceri, ci per-
sonalitati complexe care modeleazd directia stra-
tegica, cultura organizationald si chiar imaginea pu-
blica a companiilor. Conceptul de founder-centrism a
capatat o importantd tot mai mare in literatura de
specialitate, intrucat exploreaza impactul decisiv al
liderilor-fondatori asupra performantei si identitatii
firmei. Acest articol analizeaza principalele dimen-
siuni ale founder-centrismului: mentalitatea de fon-
dator, stilul sdu de conducere, legatura emotionalad cu
organizatia si modul in care numele founder-cen-
tristului se transforma intr-un brand personal, cu
impact direct asupra valorii companiei.

In ultimele decenii, odata cu ascensiunea com-
paniilor din tehnologie, fondatorii au devenit ade-
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Abstract

The article explores the concept of founder-
centrism as an organisational model, in which the
founder exerts strategic and cultural influence over
the company, becoming a symbol of the organisation
itself. It analyses the essential traits of an effective
founder: vision, profound knowledge, and long-term
commitment. Founders are presented as leaders with
individual visions, capable of accelerating innovation
and establishing strong brands in the early stages of
a business, yet whose influence may generate cha-
lenges if not supported by solid managerial struc-
tures. Examples such as Steve Jobs, Elon Musk, and
Reed Hastings demonstrate both the positive impact
and the vulnerabilities of this model. The conclusion
highlights the need for achieving a balance between
the leader’s charisma and sustainable governance,
which can ensure the company’s long-term continuity
and adaptability.

Keywords: founder-centrism, CEO (Chief
Executive Officer), leadership, authority, corporate
governance, organisational values, succession, pro-
fessional management.

JEL Classification: M10, M14, M16.

Introduction

In the era of innovative entrepreneurship, foun-
ders are no longer merely business initiators, but
complex personalities who shape the strategic direc-
tion, organisational culture, and even the public image
of companies. The concept of founder-centrism has
gained increasing importance in the academic litera-
ture, as it explores the decisive impact of founder-
leaders on corporate performance and identity. This
article analyses the key dimensions of founder-cen-
trism: the founder’s mind set, leadership style, emo-
tionnal connection with the organisation, and the way
in which the founder-centrist’s name becomes a perso-
nal brand with a direct impact on the company’s value.

In recent decades, with the rise of technology
companies, founders have become genuine social


mailto:digolean.andrei@gmail.com#inbox/_blank
mailto:gheorghe.turcanu@ase.md
mailto:digolean.andrei@gmail.com#inbox/_blank
mailto:gheorghe.turcanu@ase.md

ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

varate icoane sociale. De la Steve Jobs la Elon Musk
sau Jeff Bezos, fondatorul a devenit o figura sinonima
cu viziunea, inovatia si transformarea radicala a
pietei. Mass-media, investitorii si chiar angajatii tind
sa identifice compania cu personalitatea liderului sadu
fondator, ceea ce genereaza atat avantaje competitive,
cat si vulnerabilitati sistemice. Studiile recente con-
firma faptul ca prezenta activa a founder-centristului
la conducere este asociatd cu un ritm mai rapid de
inovatie [3], dar si cu provocari in ceea ce priveste
guvernanta corporativd si planificarea succesiunii
[12]. Astfel, intelegerea profundd a fenomenului de
founder-centrism devine esentiala pentru antre-
prenori, investitori si manageri care doresc sa con-
struiasca organizatii durabile in secolul XXI.

Scopul prezentei cercetari este de a analiza
impactul founder-centrismului asupra culturii orga-
nizationale si valorii corporative, prin identificarea
trasaturilor definitorii ale liderilor-fondatori si com-
pararea acestora cu managerii de profesie, cu accent
pe implicatiile pentru guvernanta corporativa si sus-
tenabilitatea pe termen lung.

Pentru atingerea acestui scop, au fost formu-
late urmatoarele ipoteze de cercetare:

v Prezenta activdi a founder-centristului acce-
lereazd ritmul de inovatie in fazele incipiente
ale companiei;

v Dependenta excesiva de fondator reduce rezi-
lienta organizationald in lipsa unui plan de
succesiune;

v Managerul de profesie este mai eficient decét
fondatorul in etapele de crestere accelerata.
Metode de cercetare
Metodologia cercetarii se bazeazd pe o combi-

natie de metode calitative si cantitative, utilizate
pentru a analiza impactul fondatorului asupra struc-
turii si culturii organizationale. Pentru partea can-
titativd a cercetarii au fost analizate date secundare
provenite din rapoarte anuale si studii statistice,
aplicandu-se analiza comparativi a performantei,
corelarea indicatorilor de inovatie si modelarea
graficd a dinamicii schimbarii conducerii. Analiza a
inclus prelucrarea datelor statistice disponibile,
precum procentul fondatorilor ramasi CEO (Chief
Executive Officer), fluctuatiile bursiere generate de
reputatia fondatorului si alte variabile relevante.

Pentru validarea ipotezelor, au fost examinate
date secundare provenite din rapoarte anuale, articole
academice si surse mass-media privind companii
tehnologice precum Apple, Tesla, Netflix si Amazon.
De asemenea, a fost utilizatd metoda studiului de caz
pentru a evidentia diferentele dintre leadership-ul
fondatorului si cel al managerului de profesie. Con-
cluziile formulate se sprijina pe interpretarea corelata
a surselor teoretice si a realitatilor organizationale
actuale. Pornind de la teoriile lui Wasserman si
Cooper, deducem ca mentinerea fondatorului la
conducere sporeste capacitatea de inovatie, dar reduce
predictibilitatea guvernantei. Aceastd deductie se

icons. From Steve Jobs to Elon Musk or Jeff Bezos,
the founder has become a figure synonymous with
vision, innovation, and the radical transformation of
the market. The media, investors, and even employees
tend to identify the company with the personality of
its founding leader, which generates both competitive
advantages and systemic vulnerabilities. Recent stu-
dies confirm that the active presence of the founder-
centrist in leadership is associated with a faster pace
of innovation [3], but also with challenges regarding
corporate governance and succession planning [12].
Thus, a profound understanding of the founder-cen-
trism phenomenon becomes essential for entrepre-
neurs, investors, and managers aim to build sustai-
nable organisations in the twenty-first century.

The purpose of this research is to analyse the
impact of founder-centrism on organisational culture
and corporate value, by identifying the defining traits
of founder-leaders and comparing them with pro-
fessional managers, with a particular focus on the
implications for corporate governance and long-term
sustainability.

To achieve this aim, the following research
hypotheses were formulated:

v' The active presence of the founder-centrist
accelerates the pace of innovation in the early
stages of the company;

v Excessive dependence on the founder reduces
organisational resilience in the absence of a
succession plan;

v The professional manager is more effective than
the founder during phases of accelerated growth.
Research methodology
The research methodology is based on a com-

bination of qualitative and quantitative methods, used
to analyse the founder’s impact on organisational
structure and culture. For the quantitative part of the
research, secondary data from annual reports and
statistical studies were analysed, through comparative
analysis performance, correlation of innovation indi-
cators, and graphical modelling of leadership change
dynamics. The analysis included the processing of
available statistical data, such as the percentage of
founders remaining as Chief Executive Officers
(CEOs), stock market fluctuations generated by the
founder’s reputation, and other relevant variables.

For the validation of the hypotheses, secon-
dary data from annual reports, academic publications,
and media sources concerning technology companies
such as Apple, Tesla, Netflix, and Amazon were re-
viewed. In addition, the case study method was
applied to highlight the differences between founder
leadership and professionally managed leadership
styles. The conclusions are grounded in the correlated
interpretation of theoretical sources and current
organisational realities. Building on the theories of
Wasserman and Cooper, it is deduced that retaining
the founder in leadership enhances the organisation’s
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bazeaza pe corelarea studiilor teoretice cu exemplele
empirice analizate.

Rezultate si discutii

Rezultatele cercetarii reflectd complexitatea si
impactul fenomenului founder-centrismului in orga-
nizatiile moderne, in special, in sectorul tehnologic.
Prin analiza literaturii de specialitate, studiile de caz
si comparatiile dintre modele de leadership, au fost
identificate mai multe dimensiuni esentiale ale
influentei fondatorului asupra performantei si culturii
organizationale. In continuare, sunt prezentate con-
cluziile principale grupate pe sectiuni tematice,
fiecare subliniind rolul specific al fondatorului in
diferite etape ale ciclului de viatd al companiei,
precum si implicatiile pentru guvernanta corporativa
si sustenabilitatea pe termen lung.

1. Mentalitatea founder-centristului: intre
viziune si control

Mentalitatea founder-centristului este adesea
marcata de un amestec de viziune profunda, incredere
personald si atasament emotional fatd de ideea
initiala. In stadiul incipient, o companie este rareori
mai mult decat un concept, dar in mintea founder-
centristului, ea reprezintd, deja, o realitate conturata.
Acesta detine nu doar ideea, ci si cunoasterea ampla a
pietei, a clientilor si a modului in care produsul sau
serviciul propus va crea valoare. Aceastd viziune
constituie nucleul intregului proces antreprenorial.

Multi fondatori refuza salarii mari si muncesc,
in conditii dificile, In numele unei misiuni percepute
ca fiind personald. Conform cercetarii lui Noam
Wasserman, 51% dintre antreprenorii intervievati
castigau la inceput mai putin decat unii dintre propriii
angajati [1]. Aceastd identificare personald cu ideea
de afacere poate genera o loialitate intensd, dar si o
vulnerabilitate strategicd, prin tendinta de a lua deci-
zii emotionale.

De asemenea, numerosi fondatori supraesti-
meaza sansele de succes. Studiul clasic al lui Arnold
Cooper arata cd antreprenorii sunt adesea naivi in
ceea ce priveste riscurile reale. Acestia si-au evaluat
propriile afaceri cu o probabilitate de succes de peste
80%, multi dintre ei estimandu-si probabilitatea de
succes la sapte din zece, in timp ce 33% dintre res-
pondenti si-au apreciat sansele la zece din zece [2].

In contrast, liderii corporativi non-fondatori,
precum CEO-ii numiti de consiliile de administratie in
companiile mature, abordeaza afacerea cu o perspec-
tiva mai structurata si si axata pe eficientd operationala.
Acestia tind sd ia decizii mai rationale si mai putin
emotionale, bazate pe indicatori de performanta si
obiective trimestriale. Daca founder-centristul este
arhitectul viziunii, managerul profesionist este ingi-
nerul care o optimizeaza. Aceasta distinctie explica de
ce 1n unele cazuri, in special in companiile tehnologice,
fondatorii sunt preferati in fazele de inceput, dar
ulterior pot fi Inlocuiti de manageri mai potriviti pentru
cresterea accelerata a afacerii.
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innovation capacity but reduces the predictability of
governance. This deduction is based on the corre-
lation between theoretical studies and the empirical
examples analysed.

Results and discussions

The research results reflect the complexity and
impact of the founder-centrism phenomenon in mo-
dern organisations, particularly in the technology sec-
tor. Through an analysis of the specialized literature,
case studies, and comparisons between leadership
models, a number of essential dimensions of the
founder’s influence on organisational performance
and culture have been identified. The following
sections present the main conclusions, grouped by
thematic areas, each emphasising the founder’s spe-
cific role at different stages of the company’s life
cycle, as well as the implications for corporate gover-
nance and long-term sustainability.

1. The founder-centrist mindset: between
vision and control

The mindset of the founder-centrist is fre-
quently characterized by a combination of profound
vision, personal confidence, and emotional attach-
ment to the initial idea. In its early stage, a company
is rarely more than a concept, yet in the founder-
centrist’s perception it already represents a well-
defined reality. The founder possesses not only the
idea but also extensive knowledge of the market,
customers, and the way in which the proposed pro-
duct or service will create value. This vision consti-
tutes the core of the entire entrepreneurial process.

Many founders refuse high salaries and work
is difficult conditions in pursuit of a mission they
perceive as personal. According to Noam Wasser-
man’s research, 51% of the entrepreneurs interviewed
initially earned less than some of their own
employees [1]. This personal identification with the
business idea can generate strong loyalty, but also
strategic vulnerability, through the tendency to make
emotionally driven decisions.

Moreover, numerous founders tend to overe-
stimate their likelihood of success. Arnold Cooper’s
classic study reveals that entrepreneurs are often
overly optimistic with regard to actual risks. They
evaluated their businesses with a probability of
success exceeding 80%, many of them estimating
their chances at seven out of ten, while 33% of
respondents rated their chances as ten out of ten [2].

In contrast, non-founder corporate leaders,
such as CEOs appointed by boards of directors in
mature companies, approach the business with a more
structured and efficiency-oriented perspective. They
tend to make more rational and less emotional deci-
sions, based on performance indicators and quarterly
objectives. If the founder-centrist is the architect of
the vision, the professional manager acts as the
engineer who optimizes it. This distinction explains
why, in some cases, particularly in technology com-
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Alaturi de viziune, un element definitoriu al
mentalitdtii founder-centristului este tendinta de a
concentra controlul. Multi fondatori mentin deciziile
strategice la nivel personal, limiteaza delegarea si
urmaresc controlul direct al resurselor-cheie. Aceasta
atitudine poate accelera inovatia in etapele initiale,
dar creeaza vulnerabilitdti organizationale pe masura
ce compania se extinde.

2. De la fondator la CEO: dilema puterii vs.
crestere

Odata cu maturizarea companiei, cresc si ce-
rintele privind guvernanta, procesele interne si
potentialul de crestere continui. In acel moment,
founder-centristul se afld in fata unei alegeri funda-
mentale: sa ramana la conducere cu orice pret sau sa
cedeze locul unui CEO profesionist, in schimbul unei
dezvoltari accelerate.

Conceptul de ,,bogat sau rege?” descrie perfect
aceasta alegere [1]. Cei care aleg sa pastreze controlul
absolut, ,,regii”, pot compromite cresterea si atracti-
vitatea companiei pentru investitori. Cei care aleg sa
devind “bogati” renunta partial la controlul direct,
preferdnd sa colaboreze cu investitori i manageri
profesionisti pentru a accelera dezvoltarea si a creste
valoarea companiei.

Studiile aratd ca pana la al patrulea an de exis-
tentd, doar 40% dintre fondatori mai rdman in functia
de CEO [1]. In multe cazuri, tranzitia este impusa de
investitori si poate fi conflictuald, mai ales atunci
cand cultura organizationala este strans legata de
personalitatea founder-centristului.
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panies, founders are preferred in the early stages, but
are later replaced by managers better suited for the
accelerated growth of the business.

Alongside vision, a defining element of the
founder-centrist mindset is the tendency to concentrate
control. Many founders retain strategic decision-making
at the personal level, limit delegation, and seek direct
control over key resources. This attitude can accelerate
innovation in the early stages, it also generates organi-
sational vulnerabilities as the company expands.

2. From founder to CEO: the dilemma of
power versus growth

As the company matures, the requirements for
governance, internal processes, and the potential for
sustained growth also increase. At that point, the
founder-centrist faces a fundamental choice: to retain
control at all costs or to step aside in favour of a
professional CEO, in exchange for accelerated
development.

The concept of whether “rich or king?” per-
fectly describes this dilemma [1]. Those who choose
to preserve absolute control, the so-called “kings”,
may compromise the company’s growth and attracti-
veness to investors. By contrast, those who choose to
become “rich” relinquish part of their direct control,
preferring to collaborate with investors and profes-
sional managers in order to accelerate development
and enhance the company’s value.

Studies indicate that by the fourth year of
existence, only 40% of founders remain in the CEO
position [1]. In many cases, the transition is imposed
by investors and may generate conflict, particularly
when the organisational culture is closely tied to the
personality of the founder-centrist.

1 2 3
Ani de la infiintare / Years since founding

4 5 6 7

Figura 1. Procentul fondatorilor care raimian CEO in functie de vechimea companiei/
Figure 1. Percentage of founders remaining as CEO by years since founding
Sursa: elaborata de autori in baza [3]/ Source: elaborated by the authors based on [3]
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Pentru a facilita intelegerea diferentelor esen-
tiale dintre stilul de conducere al founder-centristului
si cel al managerului de profesie, am sintetizat in
tabelul de mai jos principalele dimensiuni analizate
in literatura de specialitate si in studiile de caz
discutate anterior. Aceastd sintezd comparativa evi-
dentiazd atdt avantajele, cat si limitarile fiecarui
model de leadership in functie de etapa de dezvoltare
a companiei.

To facilitate the understanding of the key
differences between the leadership style of the
founder-centrist and that of the professional manager,
the table below summarizes the main dimensions
identified in the specialised literature and in the case
studies previously discussed. This comparative over-
view highlights both the advantages and the limi-
tations of each leadership model, depending on the
stage of the company’s development.

Tabelul 1/ Table 1

Comparatie intre founder-centrist si managerul de profesie/
Comparison between the founder-centrist and the professional manager

Dimensiune analizata/
Analyzed Dimension

Founder-centrist

Manager de profesie/
Professional manager

Viziune/
Vision

inovatie/

centered

Puternica, personalizata, centrata pe

Strong, personalized, innovation-

Aliniata cu obiectivele strategice pe
termen scurt si mediu/

Aligned with short- and medium-term
strategic objectives

Legatura emotionala

Foarte ridicatd — compania este

Detasata, relatie contractuala si

cu compania/
Emotional connection
with the company

»munca vietii”/
Very strong — the company is seen as
“the work of a lifetime”

orientare spre performanta/
Detached,contractual relationship and
performance-oriented

Angajament/
Commitment

Pe termen lung, orientat spre inovatie
si brand personal/
Long-term, focused on innovation and

Pe termen mediu, orientat spre
eficienta operationald si rezultate
trimestriale/

Medium-term, focused on operational

personal brand

efficiency and quarterly results

Cunostinte despre produs

si piata/ experienta fondatoare/
Knowledge of product Deep and direct, accumulated from
and market founding experience

Profunde si directe, acumulate din

Generale, dobandite prin analiza si
consultanta/

General, acquired through analysis and
consultancy

Guvernanta corporativa/

centralizate/
Corporate governance

Depinde puternic de persoana
fondatorului, deciziile sunt

Strongly dependent on the founder,
with centralized decision-making

Institutionalizata, mai previzibila/
Institutionalized, more predictable

Sursa: elaborat de autori in baza [1], [2], [3], [9]/ Source: elaborated by the authors based on [1],

(21, [31. [4]

3. Trasaturile-cheie ale unui founder-cen-
trist eficient

Cercetarile si exemplele din businessul global
indica faptul ca fondatorii de succes au in comun trei
trasaturi fundamentale:

Cunostinte aprofundate: Founder-centristul
necesitd sd inteleagd tehnologia, clientii, dinamica
pietei si impactul fiecdrei decizii luate n procesul de
construire a companiei [1].

Autoritate moralid: Aceasta se reflectd in
capacitatea de a inspira, de a conduce prin exemplu si
de a rupe cu traditiile rigide atunci, cand acestea
impiedica inovatia [11]. Rolul carismei liderului
in consolidarea culturii organizationale este subliniat
si in literatura de specialitate [12]. In cazul fon-
datorilor-centristi, carisma devine un instrument de
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3. Key traits of an effective founder-centrist

Research and evidence from global business
practice indicate that successful founders share three
fundamental traits:

In-depth knowledge: The founder-centrist
needs to possess a thorough understanding of techno-
logy, customers, market dynamics, and the implica-
tions of each decision made in the process of building
the company [1].

Moral authority: This is reflected in the
ability to inspire, to lead by example, and to chal-
lenge rigid traditions when they hinder innovation
[11]. The role of a leader’s charisma in strengthening
organisational culture is also highlighted in the
academic literature [12]. In the case of founder-cen-
trists, charisma becomes not only a tool of collective
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mobilizare colectivd, dar si un risc in lipsa mecanis-
melor institutionale.

Angajament pe termen lung: Fondatorii au o
probabilitate mai mica de a parasi compania atunci,
cand detin pozitii de decizie, ceea ce reflectd un
angajament organizational puternic si o implicare de
duratd in viata firmei [12].

Fondatorii, care intrunesc aceste trasaturi, au
capacitatea de a reorienta radical afacerea, asa cum a
facut Steve Jobs la Apple sau Reed Hastings la Netflix
[9]. Jobs a revenit intr-un moment critic si a trans-
format compania dintr-un producator de computere
intr-unul dintre cele mai valoroase branduri tehno-
logice globale, prin lansarea unor produse revo-
lutionare precum iPod, iPhone si iPad. La randul sau,
Hastings a reorientat modelul Netflix catre o noua
directie de crestere, de la inchirierea de DVD-uri prin
postd la streaming on-line, la productia proprie de
materiale audiovizuale, consolidand pozitia compa-
niei ca lider 1n industria media digitald. Aceste decizii
au cerut viziune, curaj si capacitatea de a anticipa
transformari sistemice.

4. Brandul personal al founder-centristului
ca activ si risc

in era digitald, imaginea publica a founder-
centristului influenteazd direct reputatia si valoarea
companiei. Potrivit Brand Finance, reputatia CEO-
ului este adesea indisolubil legatd de cea a companiei,
in special, in cazurile in care founder-centristul este
inca activ in conducere [4].

Avantajele brandului personal includ:

v’ cresterea vizibilitatii si loialitatii,

v’ atragerea mai usoara a partenerilor de
afaceri,

v’ pozitionarea ca expert §i autoritate pro-
fesionala,

v’ validarea sociald a produsului prin reputatia
liderului.

Totusi, asocierea totald dintre brandul personal
si companie creeaza riscul unei crize reputationale in
cazul, in care founder-centristul este implicat intr-un
scandal. Exemple precum Elon Musk sau Oleg Tinkov
demonstreaza ca fluctuatiile imaginii personale se
reflectd, imediat, In valoarea companiei. Musk, de
exemplu, a influentat cotatiile bursiere ale Tesla prin
simple postiri controversate pe Twitter, ceea ce a
generat reactii rapide din partea investitorilor si
pietei. In august 2018, Elon Musk a publicat un tweet
in care afirma cad are ,finantare asigurata” pentru a
retrage Tesla de pe bursa la pretul de 420 USD per
actiune. Aceasta declaratie a dus, initial, la o crestere
de peste 6% a pretului actiunilor Tesla [5]. Totusi,
cand s-a constatat cd afirmatia era nefondatd, actiu-
nile au scazut semnificativ, iar compania a pierdut
peste 10 miliarde de dolari din capitalizarea de piata
[6]. Implicarea politica, din anul 2025, a lui Elon
Musk a avut influente directe asupra Tesla. Vanzarile
acesteia, in luna iulie a aceluiasi an, au scdzut cu 40%

mobilisation but also a risk in the absence of insti-
tutional mechanisms.

Long-term commitment: Founders are less
likely to leave the company when occupying deci-
sion-making positions, which reflects a strong orga-
nisational commitment and lasting involvement in the
life of the firm [12].

Founders who combine these traits demon-
strate the capacity to radically reorient the business,
as illustrated by Steve Jobs did at Apple or Reed
Hastings at Netflix [9]. Jobs returned at a critical
juncture and transformed the company from a com-
puter manufacturer into one of the world’s most
valuable technology brands, launching revolutionary
products such as the iPod, iPhone, and iPad. Simi-
larly, Hastings redirected Netflix’s model towards a
new growth trajectory, moving from DVD rentals by
post to online streaming and, later, to original content
production, thereby consolidating the company’s
position as a leader in the digital media industry.
These decisions required vision, courage, and the
ability to anticipate systemic transformations.

4. The founder-centrist’s personal brand as
an asset and a risk

In the digital era, the public image of the
founder-centrist exerts a direct influence on the com-
pany’s reputation and value. According to Brand
Finance, the CEO’s reputation is frequently insepa-
rable from that of the company, particularly in cases
where the founder-centrist remains actively involved
in leadership [4].

The advantages of cultivating a personal
brand include:

v" increased visibility and loyalty,

v’ facilitate attraction of business partners,

v’ positioning as an expert and professional
authority,

v’ social validation of the product through the
leader’s reputation.

Nevertheless, the complete association between
the personal brand and the company exposes the later
to reputational crisis whenever the founder-centrist
becomes involved in controversy. Illustrative exam-
ples such as Elon Musk or Oleg Tinkov demonstrate
how fluctuations in personal image are immediately
reflected in the company’s value. Musk, for instance,
has repeatedly influenced Tesla’s stock performance
through controversial posts on Twitter, which elicited
immediate reactions from investors and market. In
August 2018, Elon Musk announced via Twitter that
he had “funding secured” to take Tesla private at a
price of USD 420 per share. This statement initially
caused Tesla’s share price to rise by more than 6%
[5]. However, once the claim was proven unfounded,
the stock price dropped significantly, and the com-
pany lost over USD 10 billion in market capita-
lization [6]. Musk’s political involvement in 2025 had
direct consequences for Tesla, with sales in the 27
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in cele 27 de tari ale Uniunii Europene, fatd de anul
precedent [15].

in cazul lui Tinkov, imaginea companiei a fost
afectata nu de declaratii, ci de vestea imbolnavirii sale
grave, ceea ce a generat incertitudine privind con-
tinuitatea leadershipului. Anuntul privind starea sa de
sanatate a dus la o scadere de aproape 22% a actiu-
nilor TCS Group, compania-mama a Tinkoff Bank, pe
bursa de la Londra [7].

Astfel de situatii subliniazd fragilitatea unei
companii al carei brand este prea strans legat de
imaginea unei singure persoane.

5. Valorile corporative
founder-centristului

Valorile corporative se transformd adesea in
extensia valorilor personale ale founder-centristului.
in primele etape de dezvoltare, acestea nu sunt
rezultatul unui proces formalizat, ci reflectd viziunea
si convingerile liderului. Literatura de specialitate
aratd ca valorile personale ale antreprenorului in-
fluenteaza direct modul in care se stabilesc prioritatile
organizationale si felul in care se iau deciziile
strategice [14].

Exemplele din businessul global confirma
aceasta afirmatie. Obsesia pentru calitate a lui Steve
Jobs a devenit un element central al culturii Apple,
definind standardele de design si inovatie ale com-
paniei. in mod similar, insistenta lui Jeff Bezos asupra
orientarii catre client s-a transformat intr-0 valoare
fundamentala a Amazon, ghidind atdt modelul ope-
rational, cat si strategiile de expansiune. Aceste ca-
zuri demonstreaza ca valorile fondatorului nu sunt
doar repere personale, ci se institutionalizeazd ca
principii fundamentale 1n cadrul organizatiei.

Aceasta transmitere a valorilor aduce atat
beneficii, cat si riscuri. Pe de o parte, ofera coerenta
culturala si un avantaj competitiv bazat pe identitatea
distinctiva a firmei. Pe de altd parte, o dependenta
excesiva de valorile personale ale liderului poate
limita capacitatea companiei de a se adapta la schim-
barile externe sau la tranzitiile de leadership. in
consecintd, intelegerea si documentarea acestor valori
devin esentiale pentru asigurarea sustenabilitatii
organizationale pe termen lung.

6. Founder-centrismul si succesiunea

Unul dintre cele mai mari riscuri asociate cu
founder-centrismul este lipsa unei strategii de succe-
siune. Companiile, in care totul depinde de fondator
sunt fragile in fata oricdrei absente sau retrageri
neplanificate. Lipsa unui plan clar de tranzitie poate
genera crize de leadership, neincredere in randul
investitorilor si pierderi reputationale.

Exemplul lui Steve Jobs la Apple este edi-
ficator: decesul sau a provocat pierderi bursiere ime-
diate [8]. In schimb, Bill Gates a gestionat o tranzitie
ordonatd catre Steve Ballmer, pastrand valoarea
companiei. De asemenea, in cazul Amazon, Jeff

ca reflectie a
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European Union member states declining by 40% in
July of that year compared to the previous one [15].

In Tinkov’s case, the company’s image was not
undermined by public statements but by the announ-
cement of his severe illness, which generated uncer-
tainty regarding leadership continuity. The announ-
cement of his health condition led to a decline of
almost 22% in the shares of TCS Group, the parent
company of Tinkoff Bank, on the London Stock
Exchange [7].

This situations highlight the fragility of a com-
pany whose brand identity is excessively tied to the
image of a single individual.

5. Corporate values as a reflection of the
founder-centrist

Corporate values frequently evolve as an exten-
sion of the personal values of the founder-centrist. In
the early stages of development, these values are
seldom the result of a formalized process, but rather
reflect the founder’s vision and convictions. The
academic literature highlights that the entreprencur’s
personal values directly influence how organisational
priorities are established and how strategic decisions
are made [14].

Examples from global business practice con-
firm this statement. Steve Jobs’s obsession with
quality became a defining element of Apple’s culture,
defining the company’s standarts of design and inno-
vation. Similarly, Jeff Bezos’s insistence on customer
orientation turned into a fundamental value of Ama-
zon, guiding both its operating model and expansion
strategies. Such examples demonstrate that the
founder’s values are not simply personal reference
points but are institutionalised as fundamental
principles within the organisation.

This transmission of values generates both
advantages and risks. On the one hand, it ensures
cultural coherence and a competitive advantage
grounded in the distinctive identity of the firm. On
the other hand, excessive reliance on the leader’s
personal values may limit the company’s capacity to
adapt to external changes or leadership transitions.
Therefore, the recognition and documentation of
these values are vital to ensuring long-term organisa-
tion sustainability of the organisation.

6. Founder-centrism and succession

One of the greatest risks associated with
founder-centrism is the absence of a well-defined
succession strategy. Companies in which all decision-
making depends on the founder are inherently fragile
when faced with unplanned absences or unplanned
withdrawal. The absence of a clear transition plan
may generate leadership crises, undermine investor
confidence, and result in reputational losses.

The case of Steve Jobs at Apple is illustrative:
his death triggered immediate stock market losses [8].
By contrast, Bill Gates managed an orderly transition
to Steve Ballmer, thereby preserving the company’s



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

Bezos a delegat conducerea catre Andy Jassy intr-un
mod etapizat si anuntat din timp, asigurand stabilitate
organizationala.

Literatura despre guvernantd corporativa sub-
liniazd importanta mecanismelor institutionale si a
documentarii regulilor pentru a garanta continuitatea
organizationala [13]. Pentru a asigura stabilitatea, este
esential ca fondatorul sa documenteze principiile de
conducere, sd dezvolte lideri interni care le impar-
tdsesc viziunea si sd creeze mecanisme de guver-
nantd, care nu depind de o singurd persoand. Succe-
sul pe termen lung implicd o culturd organizatio-
nald bazatd pe valori comune, nu doar pe carisma
founder-centristului.

7. De ce functioneazi founder-centrismul in
companiile din sectorul tehnologic?

Companiile din sectorul tehnologic sunt defi-
nite de inovatie, iar fondatorii reprezintd principalii
creatori de produse noi. CEO-ii profesionisti se dove-
desc, adesea, mai eficienti in implementarea pro-
ceselor de crestere organizata, insd mai putin eficienti
in lansarea succesivd a produselor inovatoare [9].
Aceasta diferentd de abordare explica preferinta
investitorilor pentru fondatori activi in conducerea
companiilor din sectorul tehnologic, cel putin in
primele faze de dezvoltare.

Fondatorii precum Larry Page, Sergey Brin
sau Mark Zuckerberg au inviatat si se dezvolte
impreund cu organizatiile lor. Ei au fost sprijiniti
de echipe executive competente si au stiut sa fsi
pés-treze rolul de vizionari, lasdnd in acelasi timp
spatiu consolidarii structurilor manageriale. in cazul
Google, numirea lui Eric Schmidt ca CEO, in pe-
rioada de crestere, a avut rolul de a echilibra inovatia
cu o conducere eficienta [10].

in plus, in sectorul tehnologic, unde ciclurile
de inovare sunt accelerate, fondatorii pot lua decizii
curajoase, fard a fi constransi de birocratie sau cicluri
rigide de raportare. Acestia au o intelegere intuitiva a
produsului, a nevoilor pietei si a momentului oportun
pentru schimbarea directiei strategice. De aceea,
companiile din sectorul tehnologic manifestd o tole-
rantd mai ridicata fatd de stilul de conducere atipic,
nonconformist, deseori asociat cu fondatorii.

8. Analiza CEO in companiile tehnologice
din lista Fortune Global 500 (2025)

Pentru a completa analiza teoretica, autorii au
realizat un studiu asupra companiilor din sectorul
tehnologic incluse in clasamentul revistei Fortune
Global din anul 2025, intrucéit acest domeniu con-
stituie un spatiu privilegiat pentru Studierea feno-
menului de founder-centrism. In tehnologie, influenta
fondatorului este mult mai pronuntatd decat in alte
industrii, deoarece inovatia si viziunea personald
joaca un rol decisiv in definirea produsului si a mo-
delului de afaceri [9]. In acest context, a fost selectat
un esantion de zece companii din Fortune Global 500

value. Similarly, Jeff Bezos ensured in Amazon’s
stability by gradually delegating leadership to Andy
Jassy through a phased and pre-announced process.
organisation

The literature on corporate governance high-
lights the importance of institutional mechanisms and
documented rules to guarantee organisational conti-
nuity [13]. To ensure stability, it is essential for
founders to document leadership principles, develop
internal leaders who share the vision, and create
governance mechanisms that do not depend on a
single individual. Long-term success requires an
organisational culture based on shared values, rather
than one sustained solely on the charisma of the
founder-centrist.

7. Why founder-centrism
technology companies?

Technology companies are characterised by
continuous innovation, with founders frequently ser-
ving as the principal creators of new products. While
professional CEOs often prove to be more effective in
implementing structured growth proces-ses, they tend
to be less effective in driving the successive launch of
innovative products [9]. This difference in approach
explains investors’ preference for active founder
involvement in technology companies, particularly
during the early stages of development.

Founders such as Larry Page, Sergey Brin, or
Mark Zuckerberg exemplify this dynamic. They grew
alongside their organisations, supported by competent
executive teams, managing to retain their visionary
role while also allowing for the consolidation of
managerial structures. In Google’s case, for example,
the appointment of Eric Schmidt as CEO during a
period of rapid growth phase helped to balance
innovation with effective leadership [10].

Moreover, in the technology sector, where
innovation cycles are markedly accelerated, founders
are often able to make bold decisions without being
constrained by bureaucracy or rigid reporting cycles.
Their intuitive understanding of the product, of market
needs, and of the appropriate timing for strategic pivots
provides them with a distinctive advantage. For this
reason, technology companies tend to demonstrate
greater tolerance for the atypical, nonconformist
leadership styles often associated with founders.

8. CEO Analysis in Technology Companies
from Fortune Global 500 List (2025)

To complement the theoretical analysis, the
authors conducted a study on technology companies
listed in the 2025 Fortune Global, since this sector
represents a particularly relevant setting for exa-
mining the phenomenon of founder-centrism. In the
technology industry, the influence of the founder is
significantly more pronounced than in other indus-
tries, since innovation and personal vision play a
decisive role in defining both the product and the
business model [9]. Within this framework, a sample

is effective in
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si verificat daca CEO-ul actual este fondator/ cofon-
dator sau manager de profesie. Rezultatele sunt
prezentate in tabelul 2.

of ten companies from the Fortune Global 500 was
selected, with the aim of determining whether the
current CEO is a founder/co-founder or a professional

manager. The results are presented in table 2.

Tabelul 2/ Table 2

Statutul CEO-ului in zece companii tehnologice selectate din Fortune Global 500 (2025)/
CEO Status in ten Fortune Global 500 Technology Companies (2025)

Companie/ CEO actual/ Anul fondarii/

Comppany Current CEO Statut fondator/ CEO status Year founded
Meta Platforms Mark Zuckerberg Cofondator, CEO/ Co-founder, CEO 2004
NVIDIA Jensen Huang Cofondator, CEO/ Co-founder, CEO 1993
Tesla Elon Musk Cofondator, CEO/ Co-founder, CEO 2003
Tencent Holdings mZ)Huateng (Pony Cofondator, CEO/ Co-founder, CEO 1998
Alibaba Eddie Wu Cofondator, CEO/ Co-founder, CEO 1999
Apple Timothy D. Cook Nefondator, CEO/ Non-founder, CEO 1976
Alphabet (Google) | Sundar Pichai Nefondator, CEO/ Non-founder, CEO 1998
Amazon Andrew R. Jassy Nefondator, CEO/ Non-founder, CEO 1994
Microsoft Satya Nadella Nefondator, CEO/ Non-founder, CEO 1975
Samsung Young-Hyun Jun Nefondator, CEO/ Non-founder, CEO 1969

Sursa: elaborat de autori in baza [16]/ Source: elaborated by the authors based on [16]

Rezultatele analizei aratd ca 50% dintre com-
paniile tehnologice din esantion sunt incd conduse de
fondatori, chiar i dupa mai bine de douad decenii de
la infiintare. Acest rezultat diferd de concluziile lui
Skok [3], potrivit caruia, dupd sapte ani de la fondare,
mai putin de 30% dintre fondatori mai ocupa functia
de CEO. Diferenta poate fi explicatd prin particula-
rititile esantionului: studiul lui Skok analizeaza
startup-uri aflate in faze incipiente, in timp ce analiza
de fatd vizeazd companii mature si de mare succes,
incluse in Fortune Global 500. Astfel, este posibil ca
in sectorul tehnologic liderii-fondatori, care depasesc
primele etape critice, sd aiba sanse mai mari de a
ramane 1n pozitia de CEO pe termen lung.

Totusi, aceastd constatare confirmd observa-
tille lui Wasserman [1], potrivit carora fondatorii
domina conducerea in fazele incipiente si medii de
crestere, dar sunt Inlocuiti treptat de manageri
profesionisti In companiile mature, unde provocarile
de guvernantd si succesiune devin prioritare.

Concluzii

Founder-centrismul oferd un avantaj compe-
titiv real 1n fazele timpurii ale unei companii: viziune,
curaj, angajament, inovatie. Dar, pe masurd ce
compania creste, acest model devine riscant daca nu
este completat de mecanisme clare de organizare,
delegare si planificare.

Companiile mature necesitd sa gaseasca
echilibrul intre carisma founder-centristului si efi-
cienta managementului profesionist. Aceasta presu-
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The results of the analysis show that 50% of
the technology companies in the sample continue to be
led by their founders, even after more than two decades
since their founding. This result differs from Skok’s
conclusions [3], according to which, fewer than 30% of
founders still hold the position of CEO after seven
years from the founding moment. The discrepancy can
be explained by the particularities of the sample: while
Skok’s study analyses startups in their early stages, the
present analysis focuses on mature and highly
successful companies included in the Fortune Global
500. Thus, it is possible that in the technology sector,
founder-leaders who surpass the initial critical stages
are more likely to remain in the CEO position in
the long term.

Nevertheless, this finding confirms Wasser-
man’s observations [1], according to which founders
dominate leadership in the early and medium stages
of growth but are gradually replaced by professional
managers in mature companies, where governance
and succession challenges become a priority.

Conclusions

Founder-centrism provides a genuine compe-
titive advantage during the early stages of a com-
pany’s life cycle through vision, courage, commit-
ment, and innovation. However, as the company
grows, this model becomes increasingly risky unless
complemented by well-defined mechanisms of orga-
nisation, delegation, and planning.
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pune promovarea unui leadership partajat, dezvol-
tarea unui brand corporativ autonom gi, mai ales,
pregatirea activa a unei succesiuni sanatoase.

in acelasi timp, infrastructura economica tre-
buie sa sustind formarea unei culturi organizatio-
nale in care fondatorii nu sunt mitizati, ci sprijiniti
in dezvoltarea lor ca lideri. Astfel se creeaza pre-
misele unei guvernante sdndtoase si a unei ino-
vatii sustenabile.

Mai mult, este esential ca investitorii, con-
siliile de administratie si stakeholderii sa dezvolte
instrumente prin care viziunea founder-centristului sa
poata evolua intr-un model aplicabil, pe scard larga,
fard a pierde dinamismul initial. in aceastd balanta
fina Intre persoana si institutie, intre mit si metoda, se
afla cheia unei organizatii durabile. Analiza proprie
confirma tendinta descrisa de Wasserman [1], potrivit
careia in companiile mature CEO-ul este, de regula,
un manager de profesie.

Leadership-ul eficient presupune formarea
unei culturi organizationale autonome, pregatirea unei
succesiuni sanatoase si capacitatea de a transfera
viziunea cdtre o echipa care o poate continua. Fon-
datorii, care reusesc sa lase o mostenire functionala,
nu doar o poveste personald, vor crea organizatii
reziliente, capabile sd se reinventeze In timp si sa
supravietuiasca dincolo de imaginea unui singur om.

Mature companies need to find a balance
between the charisma of the founder-centrist and the
efficiency of professional management. This implies
fostering shared leadership, developing an autono-
mous corporate brand, and, above all, preparing
proactively for healthy succession.

At the same time, the economic infrastructure
should encourage the development of an organisa-
tional culture in which founders are not mythologized
but rather supported in their development as leaders.
Such conditions create the foundations for sound
governance and sustainable innovation.

Furthermore, it is essential that investors, boards
of directors, and stakeholders develop mechanisms
that allow the founder-centrist’s vision to evolve into
a broadly applicable model without losing its initial
dynamism. In this delicate balance between person
and institution, between myth and method, lies the
key to building a sustainable organisation. The
present analysis confirms the tendency described by
Wasserman [1], according to which in mature compa-
nies the CEO is, as a rule, a professional manager.

Ultimately, effective leadership requires the
formation of an autonomous organisational culture,
the preparation of healthy succession, and the ability
to transfer the founder’s vision to a capable team that
can carry it forward. Founders who succeed in
leaving behind a functional legacy, rather than merely
a personal story, will build resilient organisations able
to reinvent themselves over time and to survive
beyond the image of a single individual.
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Abstract

Obiectivul general al lucrarii constd in cerce-
tarea reperelor teoretico-metodologice privind dez-
voltarea avantajelor competitive pe piata produselor
petroliere, ilustrand factorii, principiile si conditiile
necesare formarii acestora. Studiul debuteaza cu tre-
Cerea in revista a celor mai relevante abordari con-
ceptuale ale avantajelor competitive. Analiza conti-
nud cu examinarea specificului pietei petroliere mon-
diale, identificind problemele si provocarile cu care
aceasta se confrunta. Metodologia cercetarii este una
complexa si ampld, axata pe valorificarea diferitelor
metode de cercetare, precum: analiza, sinteza, induc-
tia, deductia, abstractia stiintificd, analiza de conti-
nut, metoda tabelara si graficd, care au contribuit la
avansarea demersului de cercetare si la obfinerea
unor rezultate relevante. Ca urmare a cercetarilor
efectuate, putem concluziona cd, in contextul unui
mediu concurential, companiile petroliere trebuie sa
identifice si sa dezvolte noi avantaje competitive.

Cuvinte-cheie: avantaj competitiv, competitivi-
tate, piata petrolierd, produse petroliere, concurentd.

Clasificare JEL: E20, E23, L11, M12.

Introducere

in secolul XXI, odati cu remodelarea mediului
de activitate al companiilor, fiecare intreprindere este
obligata sa-si reevalueze strategiile de dezvoltare,
identificand noi piloni care le-ar asigura competitivitate
si sustenabilitate. Vectorii de competitivitate, precum:
calitatea Tnaltd, pretul atractiv, diversificarea produselor,
nu mai sunt suficienti pentru atragerea si fidelizarea
clientilor. Astfel, noul mediu de activitate al agentilor
economici, solicitd strategii bine directionate spre
atragerea si mentinerea clientilor, spre consolidarea
pozitiei pe piatd, precum si spre dezvoltarea relatiilor
eficiente cu stakeholderii — procese care pot fi asigurate
prin consolidarea de noi surse de diferentiere strategica.

Mai mult decat atat, odata cu intensificarea luptei
concurentiale, companiile, pentru a putea ramane pe
piata, sunt obligate sa identifice noi surse de diferentiere
strategica, care sa le ajute sa se distingd, captand
increderea clientilor. Activand intr-un mediu in continua
schimbare, companiile devin tot mai sceptice si neincre-
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Abstract

The general objective of this paper is to inves-
tigate the theoretical and methodological benchmarks
regarding the development of competitive advantages
on the petroleum products market, illustrating the
factors, principles, and conditions necessary for the
formation of competitive advantages. The study begins
with an overview of the most relevant conceptual
approaches to competitive advantages. It continues
with an analysis of the specifics of the global petro-
leum market, identifying the problems and challenges
faced by the sector. The research methodology is
complex and comprehensive, focusing on the use of
various research methods, such as: analysis, synthesis,
induction, deduction, scientific abstraction, content
analysis, tabular method, graphics. These tools
supported the research process and helped generate
relevant results. As a result of the research conducted,
it can be emphasized that in the context of a com-
petitive environment, petroleum companies must
identify and develop new competitive advantages.

Keywords: competitive advantage, competiti-
veness, petroleum market, petroleum products,
competition.

JEL Clasification: E20, E23, L11, M12.

Introduction

In the 21st century, as the business environment
undergoes profound transformation of the, every
company is forced to reevaluate its development
strategies and identify new pillars that would ensure
their competitiveness and sustainability. Traditional
competitiveness vectors, such as: high quality, attrac-
tive price, product diversification, are no longer suffi-
cient to attract and retain customers. Therefore, the
new activity environment of economic agents requires
well-directed strategies to attract and retain customers,
to consolidate the market position, to develop efficient
relationships with stakeholders, processes that can be
ensured through the consolidation of new sources of
strategic differentiation.

Moreover, given the intensification of the com-
petitive struggle, companies, in order to remain on the
market, are forced to identify sources of strategic
differentiation, which will help them differentiate
themselves, capturing the trust of customers. Operating
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zatoare in ceea ce priveste continutul avantajelor com-
petitive, care le-ar ajuta sd se pozitioneze pe piatd, sa
atragd clienti si sd devind inovative in oferta lor. Drept
urmare, fiecare companie trebuie sd-si identifice pro-
priile avantaje competitive, care ar diferentia-0 de con-
curentii sai, ar face-o mai atractiva si mai competitiva.
Astfel, dezvoltarea si consolidarea de noi surse de
diferentiere strategica devin, actualmente, unele dintre
conditiile esentiale pentru viabilitatea companiilor.

Metode de cercetare aplicate

Lucrarea isi propune drept obiectiv general
cercetarea reperelor teoretico-metodologice privind
dezvoltarea avantajelor competitive pe piata produ-
selor petroliere, ilustrand factorii, principiile, condi-
tiile necesare formarii acestora.

Prezenta lucrare isi propune sa analizeze
esenta, caracteristicile, factorii formarii avantajelor
competitive pe piata produselor petroliere. in vederea
atingerii obiectivului general al cercetdrii, au fost
stabilite urmatoarele obiective adiacente:

Ol: cercetarea reperelor conceptuale ale formarii
avantajelor competitive;

02: identificarea esentei si caracteristicilor princi-
palelor avantaje competitive specifice pietei
produselor petroliere;

03: identificarea oportunitatilor si provocérilor dez-
voltarii pietei petroliere mondiale.
in ceea ce priveste metodele de cercetare, ne-

am concentrat atentia asupra valorificarii unei meto-
dologii ample, variate, care sia ne ajute sa obtinem
rezultate relevante gi sd atingem atat obiectivul gene-
ral, ct si obiectivele adiacente. in elaborarea lucrarii
am utilizat urmatoarelor metode de cercetare: ana-
liza, sinteza, inductia, deductia, abductia, analiza de
continut, metoda graficd, metoda tabelara.

Rezultate si discutii

Cercetatorul Porter (1985) afirmi ca ,,avantajul
competitiv deriva din crearea de valoare pe care o firma
o ofera clientilor sai si care depaseste costul de
producere a acesteia” [15]. Din analiza acestei abordari,
observam ca avantajul competitiv se manifestd prin
crearea unei valori superioare de citre o firma pentru
clientii sai, In conditiile unor costuri mai atractive.

Pe de altd parte, Barney (1991) considerad ca
,,0 firma are un avantaj competitiv atunci cand imple-
menteaza o strategie de creare a valorii care nu este
simultan implementatd de niciun competitor actual
sau potential” [1]. Analizand continutul definitiei ofe-
rite de Barney, observam ca o companie poate dez-
volta avantaje competitive doar prin adoptarea unei
abordari diferentiate, in crearea de valoare. Astfel,
pentru ca intreprinderea sa detind un avantaj compe-
titiv, ea trebuie sa se diferentieze de concurentii sai,
printr-o strategie unica, capabila sa atraga clientii si
sa-i creeze 0 imagine net superioara pe piata.

in aceeasi ordine de idei, Collis si Montgo-
mery (1995) mentioneaza ca ,,avantajul competitiv
durabil se obtine atunci cand o firma isi creeaza
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in a constantly changing environment, companies are
becoming increasingly skeptical and distrustful
regarding the content of competitive advantages that
would help them position themselves on the market,
attract customers and make them innovative in their
offer. Consequently, each company must identify its
own competitive advantages, which would differen-
tiate it from its competitors, make it more attractive
and competitive. Thus, the development and consoli-
dation of new sources of strategic differentiation is
currently becoming one of the conditions for the
viability of companies.

Research methodology

The paper aims as a general objective to
investigate the theoretical and methodological bench-
marks regarding the development of competitive
advantages on the petroleum products market, illus-
trating the factors, principles, and conditions neces-
sary for the formation of competitive advantages.

This paper aims to analyse the essence, charac-
teristics, and factors of competitive advantage forma-
tion on the petroleum products market. In order to
achieve the general objective of the research, the
following specific objectives were established, such as:

O1: explore the conceptual framework of compe-
titive advantage formation;

02: identify the essence and characteristics of the
main competitive advantages specific to the
petroleum products market;

03: highlight the opportunities and challenges for the
development of the global petroleum market.

To meet these objectives, the research employed
the most complex and diverse methods, which con-
tributed to obtaining relevant results and to achieving
both the general objective and the specific objectives of
the study. In the development of this paper, the follo-
wing research methods were used: analysis, synthesis,
induction, deduction, abduction, content analysis, as
well as graphical and tabular methods.

Results and discussions

Porter (1985) argues that “competitive advan-
tage as derives from the creation of value that a firm
offers to its customers and which exceeds the cost of
producing it” [15]. From the content analysis of Porter's
approach, we observe that competitive advantage
appears through the creation of superior value by a firm
to its customers, through more attractive costs.

On the other hand, Barney (1991) considers
that “a firm has a competitive advantage when it im-
plements a value creation strategy that is not simulta-
neously implemented by any current or potential
competitor” [1]. Analysing the content of the defini-
tion provided by Barney, we observe that a company
can develop competitive advantages only through a
differentiated approach to value creation. Thus, in
order to gain competitive advantage a firm must
differentiate itself from its competitors through a
differentiated strategy that would attract customers
and create a clearly superior image to its competitors.

In the same vein, Collis and Montgomery (1995)
mention that “sustainable competitive advantage is
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pozitia unica, bazata pe resurse si capabilitati greu de
imitat” [4]. Analizand aceastd perspectivd, observam
ca intreprinderile, care intentioneazd sa-si dezvolte
avantaje competitive durabile, trebuie sd creeze o
valoare dificil de reprodus imitat de catre concurenti.

in acelasi context, cercetdtorul Grant (1991)
afirmd ca ,avantajul competitiv este rezultatul unei
combinatii intre competentele firmei si caracteristicile
industriei, ce ofera o pozitie favorabila pe piatd” [8]. Din
analiza definitiei oferite de cercetdtor, observam ca
avantajele competitive se formeaza prin imbinarea
diferitor factori ce tin de competentele interne ale firmei
cu specificul industriei in care aceasta activeaza, ceea ce
ii confera o pozitie superioara fata de concurenti.

Cercetatorii Hamel si Prahalad (1994) sustin
ca ,,avantajul competitiv se bazeazd pe competentele
esentiale (core competencies) ale organizatiei, care
trebuie sé fie rare, relevante si transferabile” [9]. Ast-
fel, in abordarea sa, cercetatorii se centreaza pe com-
petente rare, relevante si transferabile de care trebuie
sa dispuna compania, pentru a dezvolta avantaje com-
petitive pe piatd. Deci, competentele sunt factorul de
bazd in dezvoltarea de avantaje competitive.

in acelasi context, Kotler (2003) defineste
avantajul competitiv ca fiind ,,capacitatea unei firme
de a performa intr-un mod superior fatd de concurenti
datoritd unei pozitii strategice distinctive” [12]. Din
interpretarea acestei definitii, observim ca o com-
panie poate si-si consolideze avantaje competitive
prin prisma valorificarii oportunitatii de a performa,
intr-un ritm mai accelerat decdt concurentii sii,
valorificand si consolidand noi pozitii pe piata.

Hill si Jones (2009) mentioneaza ca ,,avantajul
competitiv este obtinut cand o companie poate oferi
bunuri sau servicii la o valoare mai mare sau la un
cost mai mic decat concurentii” [10]. Din aceasta
perspectivd, orice companie poate dezvolta avantaje
competitive daca reuseste sa ofere bunuri si servicii
de o valoare mai ridicata, fatd de competitorii sii, si
la costuri mai reduse.

Barney si Hasterly (2015) precizeaza ca ,,avan-
tajul competitiv apare atunci, cand firmele obtin per-
formante superioare prin strategii care valorifica resur-
sele unice, greu de imitat” [2]. Deci, o companie poate
deveni competitiva fata de concurentii sai, In cazul in
care Inregistreaza performante net superioare prin apli-
carea unor strategii inovative bazate pe resurse rare.

Cercetatorul Suslenco (2015) mentioneaza ca
»capitalul uman este principalul factor in asigurarea
avantajelor competitive ale Intreprinderii” [17]. Ast-
fel, cercetatorul, in monografia sa ,,Capitalul uman si
competitivitatea intreprinderii”, demonstreaza, prin
multiple studii teoretico-metodologice, cd resursele
umane sunt principalul element in asigurarea si dez-

""" Mai mult
decat atat, autorul subliniaza ca ,intreprinderile care
adoptd strategii manageriale inovatoare, adaptate
contextului incert (inclusiv pandemie), pot castiga un

achieved when a firm creates its unique position, based
on resources and capabilities that are difficult to imitate”
[4]. Studying the content of the approach, we note that
companies that intend to develop sustainable com-
petitive advantages must create value that will be
difficult for their competitors to imitate.

In the same context, Grant (1991) states that
“competitive advantage is the result of a combination
of the firm's competencies and the characteristics of
the industry, which provides a favorable position in the
market” [8]. An analysis of this definition shows that
competitive advantages arise from the combination of
various factors, on the one hand, the internal com-
petencies of the firm, and on the other hand, the
specific characteristics of the industry in which the
firm operates, factors that ultimately offer the firm a
superior position compared to its competitors.

Researchers Hamel and Prahalad (1994)
highlight that “competitive advantages is based on the
core competencies of the organization, which must be
rare, relevant and transferable” [9]. Thus, in their
approach, researchers focus on rare, relevant and
transferable competencies that the company must have
in order to develop competitive advantages in the mar-
ket. Therefore, competencies are considered the funda-
mental factor in developing competitive advantages.

In the same context, Kotler (2003) defines
“competitive advantage is the ability of a firm to
perform in a superior manner to its competitors due
to a distinctive strategic position” [12]. From Kotler's
perspective, we observe that a company can conso-
lidate its competitive advantages by capitalising on
the opportunity to perform at a faster pace than its
competitors, capitalizing on and consolidating new
market positions.

Hill and Jones (2009) state that “a competitive
advantage is achieved when a company can offer
goods or services at a higher value or at a lower cost
than its competitors” [10]. From this perspective, any
company can develop competitive advantages if it
manages to offer goods and services of higher value
than its competitors, and at lower costs.

Barney and Hasterly (2015) mention that
“competitive advantage occurs when firms achieve
superior performance through strategies that leverage
unique, hard-to-imitate resources” [2]. Therefore, a
company can become competitive if it achieves
significantly better performance than its competitors
through the application of innovative strategies that
leverage rare and valuable resources.

Researcher Suslenco (2015) mentions that
“human capital is the main factor in ensuring the
competitive advantages of the enterprise” [17]. Thus, in
his monograph “Human capital and enterprise compe-
titiveness”, the author demonstrates, through multiple
theoretical and methodological studies, that human
capital is the main factor in ensuring and developing the
competitiveness of the enterprise. Moreover, the author
continues to analyse the problem of competitiveness,
mentioning that “enterprises that adopt innovative
management strategies, adapted to the uncertain
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avantaj competitiv semnificativ. Inovatia manageriala context (including pandemic), can gain a significant
este vizutd ca mijloc strategic pentru a depisi crizele competitive advantage. Managerial innovation is
economice §i pentru a mentine competitivitatea” [5]. perceived as a strategic means to overcome economic
Principalii factori in crearea de avantaje competitive crises and maintain competitiveness” [5]. The main

la nivel organizational sunt redati in figura 1.

factors in creating competitive advantages at the
organizational level are presented in figure 1.
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Figure 1. Key factors in creating competitive advantages
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In mare parte, companiile sunt preocupate de
mentinerea avantajelor competitive si, prin urmare, de
asigurarea unor randamente sandtoase. Aceastd idee
presupune existenta unei piete competitive, in care
pozitia pe piatd are un rol important; astfel incat, de
exemplu, mentinerea si imbundtitirea pozitiei com-
petitive a organizatiei devine posibila.

Pentru toate companiile, indiferent de dome-
niul de activitate, apare necesitatea dezvoltarii unor
noi surse de diferentiere strategicd, in vederea conso-
lidarii pozitiei pe piata si generdrii de noi surse de
crestere a performantelor. Un loc aparte in crearea
avantajelor competitive revine companiilor de pe
piata petrolierd, care resimt mai acut impactul schim-
barilor care afecteaza functionalitatea acestei piete.

Industria petrolierd exercitd un impact semni-
ficativ asupra dezvoltarii economiei globale, nu doar
prin prisma furnizarii de energie, ci si prin stimularea
investitiilor internationale, inovatiilor tehnologice si
comertului international. Conform raportului Agen-
tiei Internationale Energetice (IEA) pentru anul 2024,
consumul de produse petroliere a atins, in 2023, va-
loarea de 102 mil.barili/zi, iar pentru urmatorii ani,
agentia preconizeaza un consum in crestere ajungand,
la finalul anului 2025, la 103,2 mil. barili/zi [23].

Industria petroliera este una dintre cele mai
strategice ramuri, care influenteaza direct dezvoltarea
economiei globale prin:

— contributia la formarea PIB-ului global;

— stimularea investitiilor in infrastructura;

— consolidarea stabilitatii financiare la nivel re-
gional si mondial.

Conform indicatorilor Béancii Mondiale (2024)
industria extractiva petroliera a contribuit, in anul 2023,
cu aproximativ 4-5% la PIB-ul global [28]. in statele
unde industria petrolierda este pilonul principal al
dezvoltarii economice, precum Arabia Sauditd, Rusia
sau Irak, aportul industriei petroliere la formarea PIB-
ului national se situeaza la circa 30-40% [28].

Potrivit Raportului Global de Investitii in
Energetica, pentru anul 2024, investitiile in sectorul
petrolier au insumat, in anul 2023, circa 580 mid.
dolari [29].

Pe langd aceasta, industria petrolierd este un
catalizator al ocuparii fortei de munca. Astfel, conform
datelor Agentiei Internationale a Muncii (2024), in
anul 2024 industria petroliera a asigurat peste 12
milioane de locuri de munca la nivel global [21].

Totodata, industria petrolierd are un rol impor-
tant In comertul international, in special pentru tarile
producatoare. Astfel, conform datelor OPEC, in anul
2023, au fost inregistrate venituri din exportul de
petrol, in valoarea de peste 870 mld. dolari [24].

Pe langd aceste efecte, piata petroliera exercita
o influentd directd asupra inflatiei mondiale: cresterea
preturilor la petrol determina o majorare a inflatiei in
aproape toate tarile lumii. In acelasi context, petrolul
este o importantd resursd de influentd geopolitica,

Companies today are largely concerned with
ensuring that they maintain their competitive advan-
tages and therefore ensure healthy returns. This
notion assumes that there is a competitive market in
which the location of opportunities is important; so
that, for example, maintaining and improving the
competitive position of the organization in the market
becomes feasible.

For all companies, regardless of the field of
activity, there is a need to develop new competitive
advantages in order to consolidate their market position
and generate new sources of performance growth. A
special place in creating sources of strategic diffe-
rentiation belongs to companies on the petroleum
market, which have a much harder time coping with the
changes that affect the functionality of this market.

The petroleum industry has a significant impact
on the development of the global economy, not only
through energy supply, but also by catalysing global
investments, technological innovations, and interna-
tional trade. According to the International Energy
Agency (IEA) report for 2024, the consumption of
petroleum products reached 102 million barrels per day
in 2023, and for the following years, the agency fore-
casts an increase in consumption, reaching 103.2 million
barrels per day by the end of 2025 [23].

The petroleum industry is one of the most
strategic sectors that directly influences the development
of the global economy, having an impact on:

— the formation of global GDP;

— the stimulation of infrastructure investments;

— the strengthening of financial stability at both
regional and global levels.

According to World Bank indicators, 2024,
the extractive petroleum industry accounted for
approximately 4-5% of global GDP in 2023 [28]. In
countries where the petroleum industry is the pillar of
the development of national economies, such as
Saudi Arabia, Russia, Iraqg, its contribution to national
GDP formation reaches between 30-40% [28].

Analysing the Global Energy Investment
Report for 2024, it can be observed that the value of
investments in the petroleum sector reached the value
of USD 580 billion in 2023 [29].

In addition, the petroleum industry is a cata-
lyst for job creation. According to data from the
International Labor Agency, 2024, the petroleum
industry provided over 12 million jobs in 2024 [21].

At the same time, the petroleum industry has a
positive impact on international trade, especially on
producing countries. Thus, according to OPEC data,
in 2023, revenues from petroleum exports were
recorded in the amount of over USD 870 billion [24].

In addition to the significant impact of the
petroleum market outlined above, a global impact on
inflation can also be observed, since increases in
petroleum prices lead to higher national inflation
rates in virtually all countries worldwide. In the same
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deoarece conflictele regionale, globale, afecteaza in
mod dramatic stabilitatea economica globala.

De cele mai multe ori, politicile externe ale
marilor tari consumatoare de produse petroliere, pre-
cum China, India sau Uniunea Europeand (UE), sunt
cu petrol [20].

Principalii factori care au influentat, in ultimii
ani, piata petroliera sunt redati in figura 2.

=2

Y

context, petroleum represents an important resource
of geopolitical influence because regional and global
conflicts dramatically affect global stability.

Most often, the foreign policies of major
petroleum-consuming countries, such as China, India,
and the EU, are adapted according to petroleum
supply possibilities [20].

The key factors that have influenced the petro-
leum industry in recent years are illustrated in figure 2.
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Figura 2. Factorii schimbarilor de pe piata petroliera internationald/
Figure 2. Factors influencing changes in the International petroleum market
Sursa: elaborata de autori dupa [23]/ Source: developed by authors based on [23]

in contextul influentei acestor factori, piata
petroliera a solicitat o adaptabilitate sporita la multip-
lele provocari impuse. Astfel, crizele geopolitice
recente au determinat cresterea preturilor la produsele
petroliere. In paralel, tarile au fost nevoite sa identi-
verzi, precum dezvoltarea resurselor regenerabile.
Totodatd, presiunile climatice, adoptarea Pactului
Verde European (Green Deal) si multe alte reglemen-
tari aprobate la nivel regional si global, au impus sec-
torul petrolier sa-si reconfigureze activitatea, orien-
tandu-se spre identificarea unor noi avantaje compe-
titive prin valorificarea energiei regenerabile.

in vederea cresterii eficientei si reducerii cos-
turilor, companiile petroliere au crescut investitiile in
digitalizarea activitatilor, dezvoltdnd noi avantaje com-
petitive specifice pietei. Astfel, in contextul industriei
4.0, cea mai mare parte a companiilor petroliere au
sporit investitiile in Inteligenta Artificiala, dezvoltarea
de programe software pentru optimizarea proceselor,
Internet of Things (IoT) etc. Toate acestea au permis
monitorizarea in timp real a extragerii petrolului si
optimizarea activitatilor din sector [25].

Pe langa aceasta, necesitatea de a atinge sus-
tenabilitatea, a fost un alt factor important in dezvol-
tarea companiilor petroliere, contribuind la crearea de
noi avantaje competitive. Investitorii internationali
exercita presiune asupra companiilor din aceasta indus-
trie Tn vederea reducerii emisiilor de gaze, iar guver-
nele solicitd o transparenta ridicata prin raportarea rezul-
tatelor obtinute in diminuarea impactului negativ asupra
societatii. Ca urmare, UE a introdus, in anul 2023, noul
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In the context of these influencing factors, the
petroleum market has required increased adaptability,
in the context of the multiple challenges imposed.
Consequently, with the multiple geopolitical crises,
which seriously affected the petroleum market, the
prices of petroleum products have increased. Along
with rising prices, countries have had to explore new
opportunities for a green transition to green energy
sources, such as the development of renewable
sources. At the same time, climate pressures, the
adoption of the Green Deal, and many other regula-
tions approved at the regional and global levels, have
forced the petroleum market to reconfigure its activity,
to identify new competitive advantages by leveraging
energy sources from renewable sources.

In order to increase efficiency and reduce costs,
petroleum companies have increased their investments
in digitalizing their activities, developing new compe-
titive advantages specific to the petroleum market. Thus,
in the context of Industry 4.0, most petroleum compa-
nies have increased their investments in Artificial Intel-
ligence (Al), software development for process optimiza-
tion, Internet of Things (loT) etc. All of this has enabled
real-time monitoring of petroleum extraction and optimi-
zation of activities in the petroleum industry [25].

Furthermore, the need to achieve sustainability
has been an important factor in the development of
petroleum companies, contributing to the creation of
new competitive advantages. Thus, international inves-
tors who allocate their capital to petroleum infrastruc-
ture exert pressure on companies in this industry to
reduce gas emissions. In addition, governments require
a high level of transparency in achieving sustainability
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Carbon Border Adjustment Mechanism (CBAM), care
impune o taxa asupra importurilor de bunuri cu emisii
intense de CO2 (otel, ciment, aluminiu, etc). Produ-
catorii sunt obligati sd declare emisiile directe si
indirecte, iar importatorii trebuie s transmitd rapoarte
trimestriale privind emisiile. Totodata, incepand cu anul
2025, importatorii trebuie si achizitioneze certificate
proportionale cu emisiile incorporate [26].

In ultimii ani, sub impactului acestor factori,
avantajele competitive de pe piata petroliera au sufe-
rit schimbari majore. Principalele modificari, sunt
prezentate in tabelul 1.

by reporting on the efforts and results achieved by states
in reducing the negative impact on society. As a result
of regional and international regulations, the EU
introduced the new Carbon Border Adjustment
Mechanism (CBAM) in 2023, which imposes a tax on
imports of goods with high CO, emissions (steel,
cement, aluminum, etc.). Producers are required to
report direct and indirect emissions, and importers must
submit quarterly reports on emissions. Moreover,
starting in 2025, importers must purchase certificates
proportional to their embedded emissions [26].

In recent years, due to the impact of various
factors on the petroleum products market, competitive
advantages in this market have undergone major
changes. The main changes are presented in table 1.

Tabelul 1/ Table 1

Modificari in avantajele competitive specifice pietei produselor petroliere/
Changes in competitive advantages specific to the petroleum products market

Avantaje competitive traditionale (clasice)/
Traditional (classic) competitive advantages

Avantaje competitive noi (moderne)/
New (modern) competitive advantages

Accesul la rezerve de petrol/
Access to petroleum reserves

Tehnologii digitale si automatizare/
Digital technologies and automation

Integrarea verticald a lantului valoric/
Vertical integration of the value chain

Agilitate in diversificarea energetica/
Agility in energy diversification

Economii de scara si costuri atractive/
Economies of scale and attractive costs

Aplicarea strategiilor de sustenabilitate/
Implementation of sustainability strategies

Accesul la piete de desfacere globale/
Access to global markets

Adaptarea la noile reglementari/
Adapting to new regulations

Imagine axatd pe volum si export/
Image focused on volume and export

Inovatie in produse energetice/
Innovation in energy products

Sursa: elaborat de autori dupad [6]/ Source: developed by authors based on [6]

Analizand avantajelor competitive clasice spe-
cifice pietei petroliere, observam ci cele mai impor-
tante sunt:

1. Accesul la rezerve de petrol — tarile care dispun
de resurse semnificative de petrol inregistreaza
costuri de extractie mai reduse, in comparatie cu
celelalte state. Acesta este un avantaje compe-
titiv structural, greu de replicat de alte companii.

2. Integrarea verticald a lantului valoric — marile
companii petroliere care controleazd intregul
lant valoric (explocare-extractie-rafinare-distri-
butie) inregistreaza avantaje competitive deose-
bite, in comparatie cu cele care nu dispun de
aceastd capacitate. Astfel, marile companii,
inregistreaza eficentd operationald, permitand
un control mai bun asupra preturilor dar si o
elasticitate ridicata fata de crizele, socurilor
care se produc pe piata.

3. Economii de scard si costuri atractive —
companiile care dispun de o infrastructurd
extinsd pot obtine preturi mai reduse pe baril,
fata de alte companii. In contextul preturilor
volatile, acesta este un avantaj competitiv
foarte important pentru marile companii
petroliere.

Analysing the classic competitive advantages
specific to the petroleum market, we highlight that
the most important competitive advantages include:

1. Access to petroleum reserves — countries with
significant petroleum resources have lower
extraction costs compared to other countries.
This is a structural competitive advantage that
is difficult for other companies to achieve.

2. Vertical integration of the value chain — large
petroleum companies that control the entire
value chain: exploration-extraction-refining-
distribution, enjoy significant competitive
advantages compared to companies that do not
have the capacity to integrate the entire value
chain. Thus, large companies achieve opera-
tional efficiency, allowing effective control
over prices but also high elasticity in response
to crises and shocks in the market.

3. Economies of scale and attractive costs —
companies with large-scale infrastructure are
able to obtain lower prices per barrel than
other companies. Thus, in the context of vola-
tile prices, this is a very important competitive
advantage for large petroleum companies.

4. Access to global markets — companies with
access to global markets have well-developed
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4. Accesul la piete de desfacere globale — com-
paniile care au acces la pietele internationale,
detin sisteme logistice bine dezvoltate, pot
comercializa rapid in zone cu cererea ridicata.

5. Imagine axatd pe volum si export — cel mai
mare avantaj pentru companiile petroliere erau
capacititile enorme de export, care le facea
competitive, fatd de concurenti.

Odatd cu producerea schimbarilor pe piata
petrolierd, cu adoptarea noilor reglementdri de ali-
niere a companiilor la prevederile Green Deal, pentru
a reduce emisiile de carbon, avantajele competitive
pe care trebuie sa le dezvolte companiile din acest
sector au suferit modificari semnificative si includ:

1. Tehnologii digitale si automatizare — in con-
textul digitalizarii economiei mondiale, compa-
niile petroliere, pentru a fi competitive trebuie
sa integreze tehnologii digitale moderne (Inte-
ligenta Artificiala, software avansat, [oT, digital
twin) in vederea optimizarii activitatilor, cres-
terii eficientei proceselor si automatizarii.
Aceste instrumente reduc costurile, sporesc
siguranta ofertei pe piata produselor petroliere,
dar si optimizeaza timpii de reactie.

2. Agilitate in diversificarea energetica — presiu-
nile legate de sustenabilitate impun multiple
reglementari companiilor din sectorul petrolier,
care trebuie sd manifeste agilitate prin dez-
voltarea surselor regenerabile, valorificarea
noilor oportunitati in produse energetice verzi si
biocombustibilili. Aceasta contribuie la dezvol-
tarea unor avantaje competitive sustenabile in
randul companiilor petroliere.

3. Aplicarea strategiilor de sustenabilitate — sus-
tenabilitatea a devenit un criteriu important de
finantare a investitiilor in sectorul petrolier.
Astfel, companiile care doresc sd-si consolideze
pozitiile, trebuie sa-si alinieze strategiile interne
obiectivelor de mediu impuse de marea majo-
ritate a guvernelor tarilor din lume.

4. Adaptarea la noile reglementari — companiile
care se adapteaza rapid noilor reglementéri
adoptate pe piata petrolierd (de ex. CBAM
adoptat de UE) pot beneficia de reducerea
taxelor suplementare de export si de o mai buna
competitivitate.

5. Inovatie in produse energetice — investitiile in
inovatii si in produse energetice verzi, cu o
valoare adaugatd inaltd, sporesc sansele com-
paniilor de a deveni mai competitive.

Procesul de dezvoltare a avantajelor com-
petitive pe piata produselor petroliere, in ultimii ani,
a suferit transformari majore, datoritd noilor pro-
vocari, reglementari, schimbari care au afectat acti-
vitatea companiilor petroliere, impunand o adaptare
rapidd si o integrare a noilor tehnologii moderne in
activitatea lor.
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logistics systems and the ability to sell quickly

in areas with high demand.

5. Focus on volume and exports — the biggest
advantage for petroleum companies was their
enormous capacity to export petroleum pro-
ducts, which made them competitive compa-
red to their competitors.

Along with the changes in the petroleum
market and the adoption of new regulations aligning
companies with the provisions of the Green Deal to
reduce carbon emissions from petroleum companies,
the competitive advantages that companies in this
sector should develop have undergone significant
changes, including:

1. Digital technologies and automation — in the
context of the digitalization of the global eco-
nomy, petroleum companies must integrate
modern digital technologies, such as artificial
intelligence, software, 10T, and digital twins, in
order to remain competitive, optimize their acti-
vities, increase process efficiency, and automate.
These will reduce costs, increase the security of
supply in the oil products market, and optimize
response times for companies in this sector.

2. Agility in energy diversification — in the context
of changes in the petroleum market and pres-
sures to achieve sustainability imposed by
multiple regulations adopted at the national,
regional, and global levels, companies in the
petroleum sector must develop their capacity to
demonstrate agility in energy development by
developing renewable energy capacities, levera-
ging new opportunities to offer new renewable
energy products, and developing biofuels,
which have a positive impact on the develop-
ment of sustainable competitive advantages
among petroleum companies.

3. Application of sustainability strategies -
sustainability has become an important crite-
rion for financing investments in the petro-
leum sector. Thus, companies that want to
consolidate their positions must align their
internal strategies with the pursuit of sustai-
nability, as required by the vast majority of
governments around the world.

4. Adapting to new regulations — companies that
quickly adapt to new regulations adopted in
the petroleum market, e.g., CBAM adopted by
the EU, can benefit from reduced additional
export taxes.

5. Innovation in energy products — companies
that invest in green innovations and high-value
energy products have the opportunity to beco-
me more competitive than their competitors.
The process of developing competitive advan-

tages in the petroleum products market has been
significantly affected in recent years due to new
challenges, regulations, and changes that have in-
fluenced the activities of petroleum companies,
requiring rapid adaptation and integration of new
technologies into their operations.
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In tabelul 2 am redat factorii si avantajele

competitive ale companiilor petroliere.

Table 2 shows the competitive factors and
advantages of petroleum companies.

Tabelul 2/ Table 2

Factorii si avantajele competitive specifice companiilor petroliere/
Factors and competitive advantages specific to petroleum companies

Factorii/ Factors

Avantaje competitive clasice/
Classic competitive advantages

Avantaje competitive moderne/
Modern competitive advantages

Resurse natural/
Natural resources

Acces la resurse mari de petrol la preturi
reduse/ Access to large petroleum
resources at low prices

Capacitate de conversie energetica/
Energy conversion capacity

Controlul lantului
valoric/ Value chain
control

Integrare verticala a lantului valoric/
Vertical integration of the value chain

Valorificarea platformelor digitale integrate/
Leveraging integrated digital platforms

Costuri reduse/ Low
costs

Inregistrarea de economii de scara/
Recording economies of scale

Utilizarea Al in activitatea companiilor/
Using Al in business

Piete de desfacere/
Sales markets

Acces la retelele fizice globale/ Access
to global physical networks

Agilitate pe piete verzi si sustenabile/
Agility in green and sustainable markets

Notorietate si suste-
nabilitate/ Notoriety
and sustainability

Notorietate axatd pe volum si capacitati
inalte/ Reputation based on volume and
high capacity

Notorietate axatd pe sustenabilitate si ODD/
Notoriety focused on sustainability and
SDGs

Diversificare/
Diversification

Axarea pe petrol si gaze/
Focus on petroleum and gas

Axarea pe inovatii de noi produse energetice/
Focus on innovations in new energy products

Sursa: elaborat de autori dupd [6]/ Source: developed by authors based on [6]

Analizand datele din tabel, concluzionam c4,
odatd cu evolutia societatii si adoptarea multiplelor
reglementari in sectorul petrolier, companiile din
acest sector, trebuie sd-si alinieze politicile interne
noilor provocari, sa dezvolte si valorifice noi surse de
diferentiere strategica, pentru a ramane pe piata si a fi
competitive.

Conform analizei efectuate de Institutul Ener-
getic, oferta globala de energie a crescut cu 2% in
2024, determinata de cresterea cererii pentru toate
formele de energie, tarile non-OCDE dominand atat ca
pondere, cit si ca ritm anual de crestere. Combustibilii
fosili continua sa stea la baza sistemului energetic,
reprezentand 86% din mixul energetic [22, 27].

Analizand 1n dinamica aprovizionarea cu ener-
gie a tarilor lumii, observam o evolutie relevanta,
prezentata in tabelul 3.

Examining the data in the table, we conclude
that with the evolution of society and the adoption of
multiple regulations in the petroleum sector, com-
panies in this sector must align their internal policies
with new challenges, develop and leverage new
competitive advantages to remain in the market and
be competitive.

According to the analysis conducted by the
Energy Institute, global energy supply increased by
2% in 2024, driven by rising demand for all forms of
energy, with non-OECD countries dominating both
the share and annual growth rates. Fossil fuels
continue to dominate the energy system, representing
86% of the energy mix [22, 27].

Investigating the dynamics of energy supply
in countries around the world, we observe an interes-
ting trend, presented in table 3.

Tabelul 3/ Table 3

Dinamica aprovizionirii cu energie a regiunilor lumii, 1965-1975-1985-1995-2005-2015-2024, terajouli/
Energy supply dynamics by world regions, 1965-1975-1985-1995-2005-2015-2024, terajoules (TJ)

Regiunile lumii/ World Regions 1965 | 1975 | 1985 | 1995 | 2005 | 2015 | 2024
Total America de Nord/ Total — North America | 55,74 | 76,47 | 83,27 | 101,27 | 114,79 |111,56 |111,75
Total America Centrald si de Su_d/ Total — 4.63 777 | 10,36 | 14,43 | 19,05 | 25,63 | 26,04
Central and South America

Total Europa/ Total — Europe 42,77 | 61,52 | 82,82 | 82,80 | 89,10 | 79,52 | 71,66

Total Comunitatea Statelor Independente (CSI)/
Total — CIS (Commonwealth of Independent 24,33 | 37,87 | 41,85 | 32,70 | 32,45 | 35,28 | 41,07

States)

Total Orientul Mijlociu/ Total — Middle East 192 | 3,42 | 824 | 1427 | 22,71 | 35,01 | 41,43
Total Africa/ Total — Africa 248 | 3,88 | 7,69 | 9,86 | 13,07 | 17,92 | 21,03
Total Asia/ Total — Asia 17,84 | 37,08 | 57,01 | 94,41 | 153,35 | 219,35 |279,24
Total mondial/ World Total 149,71 | 232,02 | 291,24 | 349,73 | 444,51 | 524,27 | 592,22

Sursa: elaborat de autori dupa [27]/ Source: developed by authors based on [27]
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Analizand datele tabelului, observam ca, la
nivel global, aprovizionarea cu energie a crescut, de
aproximativ patru ori, de la 149,71 terajouli, in anul
1965, la 592,22 terajouli, in anul 2024. La nivel
regional, cea mai mare pondere o are Asia, furnizand
in anul 2024 un total de 279,24 terajouli. Ponderea
UE 1in aprovizionarea cu energie este una redusa,
inregistrand, la nivelul anului 2024, o pondere de
12,1% din aprovizionarea mondiala.

Pe de alta parte, arderea gazelor naturale, la
scara mondiala, a inregistrat o tendintd de stabilizare,
desi, in perioada 1965-2024, la nivel regional s-au
produs modificari semnificative. Datele sunt repre-
zentate sintetic in cadrul tabelului 4.

Analysing the data in the table, we observe
that globally, the energy supply to the world's regions
has increased approximately fourfold, from 149,71
terajoules in 1965 to 592,22 terajoules in 2024. At the
regional level, Asia has the largest share in global
energy supply, providing 279,24 terajoules in 2024.
The EU's share in energy supply is low, accounting
for 12,1% in 2024.

On the other hand, natural gas combustion has
stabilized globally, although between 1965 and 2024
there were changes at the regional level around the
world. The data is summarized in table 4.

Tabelul 4/ Table 4

Dinamica arderii gazelor naturale a regiunilor lumii, 1975-1985-1995-2005-2015-2024,
miliarde metri cubi/ Dynamics of natural gas combustion by world regions,
1975-1985-1995-2005-2015-2024, billion cubic meters

gl iy 1975 1985 1995 2005 2015 | 2024
World Regions
Total America de Nord/
Total — North America 10.3 81 124 7.0 199 19,7
Total America Centrala
si de Sud/
Total — Central and South 105 125 113 12,6 14.9 14,3
America
Total Europa/ 5,9 2.9 2.8 2.4 2,7 17
Total — Europe
Total Comunitatea Statelor
Independente CSI/ Total —
CIS (Commonwealth of 15,3 17,7 7.8 20,7 27,8 31,6
Independent States)
Total Orientul Mijlociu/
Total — Middle East 85,5 21,1 13,8 27,3 38,4 479
Total Africa/
Total — Africa 34,0 29,2 45,2 41,5 33,2 32,8
Total Asia/ Total — Asia 7,4 9,3 8,7 6,7 16,1 10,7
Total moT”ft:‘I” World 168,9 100,9 102,0 118,2 1530 | 1588

Sursa: elaborat de autori dupa [27]/ Source: developed by authors based on [27]

Astfel, la nivel mondial, in anul 1975 au fost
arse aproximativ 168,9 miliarde metri cubi, de gaze
naturale, iar in anul 2024 valoarea indicatorului a
scazut la 158,8 miliarde metri cubi, ceea ce reprezinta
o descrestere cu aproximativ 6%. Desi, in celelalte
regiuni ale lumii arderea gazelor naturale a inregistrat
o crestere, in perioada 1975-2024, in Europa, indica-
torul a scazut de la 5,9 miliarde metri cubi, in anul
1975, la 1,7 miliarde metri cubi, in anul 2024. O
reducere a arderii gazelor naturale s-a inregistrat si in
Orientul Mijlociu, unde in perioada 1975-2024 se
atestda o diminuare cu aproximativ 44%.

In aceeasi perioadd, 1975-2024, se atesti o
evolutie crescatoare a productiei de petrol, in regiu-
nile lumii (tabelul 5).
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Therefore, globally, approximately 168,9
billion cubic meters were burned in 1975, while in
2024, the indicator recorded 158,8 billion cubic
meters, a decrease of approximately 6%. Although
natural gas combustion increased in other regions of
the world between 1975 and 2024, in Europe, the
indicator decreased from 5,9 billion cubic meters in
1975 to 1,7 billion cubic meters in 2024. A decrease
in natural gas combustion was also recorded in the
Middle East, where between 1975 and 2024 there
was a decrease of approximately 44% in natural gas
combustion.

During the period 1975-2024, there was an
upward trend in petroleum production across the
world's regions, as detailed in table 5.
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Petroleum production dynamics by world regions, 1975-1985-1995-2005-2015-2024,
thousand barrels/day

Tabelul 5/ Table 5
Dinamica productiei de petrol a regiunilor lumii, 1975-1985-1995-2005-2015-2024, mii barili/zi/

Regiunile lumii/ 1975 1985 1995 2005 2015 2024
World Regions
Total America de Nord/ 12549 15305 13779 13707 19749 | 27934
Total — North America
Total America Centrala
si de Sud/
Total - e o oty | 3097 3721 5779 7337 7991 7798
America
Total Europa/ 1072 4565 6643 5851 3601 2999
Total — Europe
Total Comunitatea Statelor
Independente (CSI)/ Total —| g4, ¢ 11870 7168 11687 13966 | 13461
CIS (Commonwealth of
Independent States)
Total Orientul Mijlociu/
el e 19701 10596 20150 25480 20901 | 30119
Total Africa/ 5068 5369 7050 9771 8099 7294
Total — Africa
Total Asial Total — Asia 3808 5918 7271 7991 8378 7285
Total mondial/
o 55811 57345 67841 81824 91686 | 96890

Sursa: elaborat de autori dupa [27]/ Source: developed by authors based on [27]

Astfel, in perioada 1975-2024, cantitatea de
petrol produsd zilnic aproape ca s-a dublat, crescand
de la 55.811 mii barili/zi, in anul 1975, la 96.890 mii
barili/zi, in anul 2024. Cea mai mare pondere, de
aproximativ 31%, in productia mondiala de petrol o
are regiunea Orientul Mijlociu, fiind urmatd de
Comunitatea Statelor Independente (CSI), cu aproxi-
mativ 14%. Europa are o contributie nesemnificativa,
inregistrand, la nivelul anului 2024, o pondere de
aproximativ 3%. Consumul zilnic de petrol a inregis-

trat, la randul sdu, o evolutie crescatoare, in perioada
1975-2024 (tabelul 6).

Thus, between 1975 and 2024, the amount of
petroleum produced daily increased approximately
twofold, from 55,811 thousand barrels/day in 1975 to
96,890 thousand barrels/day in 2024. The Middle
East has the largest share of petroleum production, at
approximately 31%, followed by the CIS, with appro-
ximately 14%. Europe's share of global petroleum
production is insignificant, accounting for approxi-
mately 3% in 2024.

The daily consumption of petroleum increased
between 1975 and 2024, as presented in table 6.

Tabelul 6/ Table 6

Dinamica consumului de petrol a regiunilor lumii, 1975-1985-1995-2005-2015-2024, mii barili/zi/
Dynamics of petroleum consumption by world regions, 1975-1985-1995-2005-2015-2024, thousand

barrels/day

Regiunile lumii/ 1975 1985 1995 2005 2015 2024
World Regions
1 2 3 4 5 6 7
Total America de Nord/ 18787 18782 21393 25384 24067 | 24588
Total — North America
Total America Centrala
si de Sud/ 2895 3360 4478 5474 7241 7126
Total — Central
and South America
Total Europa/
14654 15594 16398 16806 14737 14602
Total — Europe
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Continuarea tabelului 6/ Continuation of table 6

1 2 3 4 5 6 7
Total Comunitatea Statelor
Independente (CSI)/ Total —
C18 (Commonwealth of 6912 6588 3855 3348 4079 4900
Independent States)
Total Orientul Mijlociu/
Total - Middle Exct 1309 2969 4450 6380 9008 9895
Total Africa/ 1018 1719 2174 2882 4116 4562
Total — Africa
Total Asia/ Total — Asia 9491 10488 18037 24623 32403 | 39037
Total mOT”cig’}'/ World 55066 59500 70785 84896 95660 | 104710

Sursa: elaborat de autori dupa [27] / Source: developed by authors based on [27]

Astfel, la nivel mondial, consumul de petrol s-
a dublat in perioada 1975-2024 crescand de la 55.066
mii barili/zi, in anul 1975, la 104.710 mii barili/zi, in
anul 2024. Efectuand o analiza pe regiuni, observim
ca cel mai mare consum de petrol este inregistrat in
Asia, reprezentand aproximativ 37% din totalul mon-
dial al anului 2024. De remarcat este ca Europa, in
perioada analizata, a Inregistrat o evolutie oscilanta,
dar cu o tendintd descrescatoare a consumului de
petrol: de la 14.654 mii barili/zi, in anul 1975, la
14.602 mii barili/zi, in anul 2024. Aceastd scadere
reflectd efectele politicilor promovate de tarile UE in
vederea reducerii dependentei de produsele petroliere
si trecerii la produsele energetice regenerabile.

Concluzii si recomandari

Ca urmare a cercetarilor efectuate, evidentiem
urmatoarele concluzii:

a. Dezvoltarea de noi surse de diferentiere stra-
tegicd pe piata produsele petroliere — activand
intr-un mediu in continuad schimbare, unde re-
glementarile, factorii de influentd, complexita-
tea actiunilor sunt tot mai profunde, companiile
de pe piata petroliera sunt obligate sa-si redefi-
neascd obiectivele de activitate, sd valorifice
oportunititile, dezvoltand noi avantaje competi-
tive, care le-ar ajuta si-si pastreze pozitia pe
piata, sa-si pastreze clientii si sa cucereasca noi
dimensiuni in fidelizarea consumatorilor.

b. Consolidarea inovatiilor verzi pe piata produ-
selor petroliere — asa cum inovatiile verzi
reprezintd un factor important in crearea de noi
avantaje competitive, considerdam ca in con-
textul noilor reglementdri aparute pe piata
petrolierd, in context mondial, apare necesitatea
de a genera solutii inovatoare, non-ofensive,
axate pe dezvoltarea de alternative verzi pentru
produsele petroliere clasice, care ar sprijini
tranzitia verde a societati si ar facilita alinierea
demersului de atingere a sustenabilitatii.

c. Digitalizarea companiilor petroliere — asa
cum digitalizarea reprezintd unul dintre fac-
torii esentiali ai crearii si dezvoltarii avanta-
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Thus, globally, petroleum consumption doubled
between 1975 and 2024, from 55,066 thousand barrels
per day in 1975 to 104,710 thousand barrels per day in
2024. Analysing the situation at regional level, the
highest petroleum consumption is recorded in Asia,
which consumes approximately 37% of the petroleum
consumed in 2024. It should be noted that Europe,
during the period studied, recorded fluctuating trends,
with a downward trend in petroleum consumption,
from 14,654 thousand barrels/day in 1975 to 14,602
thousand barrels/day in 2024. We note the effects of
the policies promoted by EU countries aimed at
reducing the consumption of petroleum products and
transitioning toward renewable energy sources.

Conclusions and recommendations

As a result of the conducted research, the
following conclusions can be highlighted:

a. Developing new sources of strategic differen-
tiation in the petroleum products market —
operating in a constantly changing environment,
characterized by increasingly complex regula-
tions and influencing factors, companies in the
petroleum sector are compelled to redefine their
operational objectives and leverage oppor-
tunities through the development of new
competitive advantages. These, in turn, would
enable them to maintain their market position,
retain their customers, and expand into new
dimensions of customer loyalty.

b. Strengthening green innovations in the petro-
leum products market — as green innovations are
one of the factors in creating new competitive
advantages, we argue that in the context of
emerging global regulations in the petroleum
market, there is a need to generate green, non-
offensive innovations. Such innovations should
focus on developing green alternatives to
classic petroleum products, thereby supporting
society’s green transition and aligning with the
broader pursuit of sustainability.

c. Digitalisation of petroleum companies — as
digitalisation is one of the factors in creating and




jelor competitive, consideram necesara digita-
lizarea proceselor in cadrul companiilor de pe
piata produselor petroliere, fapt ce va contri-
bui la optimizarea proceselor, reducerea cos-
turilor si cresterea valorii addugate oferite de
companii. Astfel, aplicarea Inteligentei Artifi-
ciale, tehnologiilor 10T, echipamentelor soft-
ware performante va ajuta companiile sa de-
vind mai eficiente si mai competitive.

. Dezvoltarea capitalului uman al angajatilor
companiilor petroliere — capitalul uman repre-
zintd unul dintre cei mai importanti piloni in
consolidarea avantajelor competitive. Drept
urmare, consideram necesara dezvoltarea com-
petentelor si potentialului angajatilor din sec-
torul petrolier, fapt ce va contribui la crearea
de noi oportunitati de dezvoltare si inovare
pentru companii.

. Alinierea la principiile de sustenabilitate — asa
cum atingerea Obiectivelor de Dezvoltare
Durabilad este un demers asumat de catre tarile
UE si de numeroase alte state, companiile
petroliere sunt obligate sa integreze 1n activi-
tatea lor noi produse non-ofensive, care reduc
emisiile de CO,, pierderile si deseurile, precum
si si optimizeze procesele interne. in acest
mod, acestea vor reusi sia reduca impactul
negativ asupra mediului, aliniindu-se eficient
principiilor de sustenabilitate. Mai mult decat
atdt, companiile trebuie sia evalueze si sa
publice rapoarte de sustenabilitate, prin care sa
evidentieze atit amprenta sa ecologicd, cat si
masurile aplicate in vederea reducerii impac-
tului negativ asupra mediului inconjurator.
Considerdm ca toate aceste masuri vor ajuta
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developing competitive advantages, we consider
it necessary to digitalize processes within
companies in the petroleum products market,
which will help optimize processes, reduce
costs, and increase the value delivered by
companies in this sector. Accordingly, the
application of Artificial Intelligence (Al), the
Internet of Things (IoT), and advanced software
tools will support companies in becoming more
competitive.

Development of the human capital in the
petroleum companies — human capital repre-
sents one of the most important pillars in
strengthening competitive advantages. Conse-
quently, we consider the development of
employees’ competencies and human potential
within petroleum companies to be essential, as
this will contribute to the creation of new
development opportunities for the sector.

. Alignment with sustainability principles — since

the achievement of the Sustainable Deve-
lopment Goals is a commitment undertaken by
EU countries and beyond, companies operating
in the petroleum market are required to
integrate new non-offensive products into their
activities that would reduce CO, emissions,
minimize losses and waste, and optimize
processes. Through these measures, companies
can effectively diminish their negative envi-
ronmental impact while aligning with sustai-
nability principles. Furthermore, petroleum
companies are required to assess and publicly
disclose their sustainability reports, which
should illustrate both their environmental
footprint and the measures implemented to

mitigate adverse effects on the environment.

Overall, we consider that the implementation
of these measures will support petroleum market
companies to become not only more competitive and
viable, but also more agile, innovative and sustai-
nable in the long term.

companiile de pe piata petroliera sd devind mult mai
competitive si viabile, pe de o parte, dar si mai agile
si sustenabile, pe de alta parte
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Abstract

Adoptarea solutiilor de Cloud Accounting le
ofera profesionistilor contabilii oportunitatea de a
obtine un avantaj competitiv in raport cu colegii din
industrie. In acest sens, a fost realizata o analizd
obiectiva a nivelului de cunoastere si implementare a
tehnologiei Cloud Accounting in rdndul specialistilor
contabili din industria serviciilor financiare si contabile
externalizate din Romdnia. Cercetarea s-a bazat pe
aplicarea unui chestionar conceput pentru a evalua
acest nivel de cunoastere si gradul de implementare a
tehnologiei, precum §i pentru a evidentia avantajele si
dezavantajele utilizarii acesteia. Rezultatele cercetarii
evidentiaza o deschidere semnificativa fata de inte-
grarea solutiilor cloud in procesele contabile si
identifica avantajele cheie ale tehnologiei — reducerea
costurilor asociate gestionarii infrastructurii Tehno-
logiei Informatiei (IT) — dar si unele limitari legate de
personalizarea aplicatiilor digitale. Studiul oferd o
intelegere aprofundatid a factorilor determi-nanti in
procesul de acceptare si adaptare a tehnologiilor de tip
cloud in domeniul contabilitatii.

Cuvinte-cheie: Profesionisti contabili; servicii
financiar-contabile externalizate; digitalizare; Cloud
Accounting; avantaje; dezavantaje.

Clasificare JEL: M41, O33.

Introducere

Conceptul de Cloud Accounting [1] defineste
un produs informatic de contabilitate care poate fi
accesat oricand si de oriunde existd conexiune la
Internet, fard sa fie necesara o instalare prealabila si o
gestiune pe servere proprii. Utilizatorii tehnologiei
Cloud Accounting beneficiaza de un set de servicii de
calcul, aplicatii, acces la informatii si stocare a
datelor, fara instalari si configurari IT suplimentare.

in vederea identificirii efectelor implementarii
tehnologiei Cloud Accounting, Aberdeen Group [2] a
realizat un studiu bazat pe chestionare adresate
entitatilor economice privind impactul acestei tehno-
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Abstract

Adopting Cloud Accounting solutions offers
accounting professionals the opportunity to gain a
competitive advantage over industry peers. In this
regard, an objective analysis was conducted on the
level of familiarity and implementation of Cloud
Accounting technology among accounting specialists
in the outsourced financial and accounting services
industry in Romania. The research was based on a
questionnaire designed to assess this level of fami-
liarity and degree of implementation of the techno-
logy, as well as to highlight the advantages and
disadvantages of its use. The research results high-
light a significant openness to the integration of
cloud solutions into accounting processes and iden-
tify the key advantages of the technology —reducing
the costs associated with managing IT infrastructure
— but also some limitations related to the customi-
zation of digital applications. The study provides an
in-depth understanding of the determining factors in
the process of accepting and adapting cloud techno-
logies in the field of accounting.

Keywords: Accounting professionals; outsour-
cing financial-accounting services; digitalization;
Cloud Accounting; advantages; disadvantages.

JEL Classification: M41, O33.

Introduction

The concept of Cloud Accounting [1] defines
an accounting software product that can be accessed
anytime and from anywhere with an Internet con-
nection, without the need for prior installation and
management on in-house servers. Users of Cloud
Accounting technology benefit from a set of compu-
ting services, applications, access to information and
data storage without additional IT installation and
configuration.

In order to identify the effects of implemen-
ting Cloud Accounting technology, Aberdeen Group
[2] conducted a study based on questionnaires sent to
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logii asupra activitatilor contabile lunare si anuale,
precum si asupra timpilor de procesare contabila.
Rezultatele studiului au demonstrat ca implementarea
tehnologiei cloud in activitatea financiar-contabila
sporeste productivitatea muncii cu 25%, imbuna-
tateste nivelul de satisfactie al clientilor cu 91% si
reduce costurile de facturare cu 50%.

Rezultatele studiului Deloitte Future of Cloud
Study [3] reflecta faptul ca investitiile in tehnologia
cloud sporesc eficienta si agilitatea, creeaza noi pro-
cese si fluxuri operationale si reduc riscurile legate de
reglementare. Cu toate acestea, rezultatele studiului
aratd ca investitiile in cloud nu contribuie semni-
ficativ la nivelul de inovare din organizatii. in cadrul
studiului s-a mentionat efortul tarilor, inclusiv al
Romaniei, de a adopta solutiile cloud, proces incetinit
de lipsa cunoasterii beneficiilor care decurg din
investitia si implementarea acestei tehnologii.

Rezultatele studiului Cloud Business Survey
[4] reflectd ca 12% dintre entitatile economice res-
pondente din Romania si-au transferat toate acti-
vitdtile in cloud, iar 38% dintre respondenti isi pro-
pun sa realizeze aceastd tranzitie completd in urma-
torii doi ani. Totodatd, au fost identificate princi-
palele bariere in valorificarea potentialului tehno-
logiei cloud, printre care: deficitul de talente, inca-
pacitatea de a cuantifica randamentul investitiilor n
solutii cloud si capacitatile tehnologice limitate.

in urma unei analize sistematice a literaturii de
specialitate, efectuate de catre Atadoga et al. [1],
acestia au constat cd implementarea tehnologiei
Cloud Accounting imbunatiteste semnificativ efi-
cienta operationald prin automatizarea sarcinilor de
rutind si facilitarea colaborarii fara intreruperi intre
profesionistii contabili. Totodata, este evidentiat
avantajul scalabilitatii, care permite entitatilor eco-
nomice sd isi adapteze resursele informatice la fluc-
tuatiile volumului de munca. Cu toate acestea, studiul
releva si dezavantaje ale tehnologiei si tranzitiei catre
solutii cloud, legate, in special, de securitatea si
confidentialitatea datelor.

in urma unui studiu [5], bazat pe o abordare
descriptiva, efectuat asupra a 289 de profesionisti
contabili din Romania, zona Muntenia, s-a constat ca
adoptarea Cloud Accounting contribuie la cresterea
eficientei operationale, la reducerea costurilor de
administrare IT si la facilitarea accesului la datele
financiare in timp real. In plus, cercetarea subliniaza
importanta crearii unui mediu organizational favo-
rabil, care sa stimuleze angajatii in vederea dobandirii
si perfectionarii competentelor digitale.

Aceasta cercetare are ca scop analizarea nive-
lului de cunoastere si implementare a tehnologiei
Cloud Accounting printr-o abordare empirica bazata
pe un chestionar distribuit profesionistilor din dome-
niul contabilitatii, din cadrul entitatilor economice din
Romaénia, al cdror domeniu de activitate este exter-
nalizarea serviciilor financiare-contabile [6]. Obiec-
tivul principal al studiului este de a analiza nivelul de
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economic entities regarding the impact of this techno-
logy on monthly and annual accounting activities and
accounting processing times. The results of the study
showed that the implementation of cloud technology
in financial accounting increases labor productivity
by 25%, improves customer satisfaction by 91% and
reduces invoicing costs by 50%.

The results of the Deloitte Future of Cloud
study [3] reflect that investments in cloud technology
increase efficiency and agility, create new processes
and operational workflows, and reduce regulatory
risk. However, the results of the study show that
cloud investments do not contribute significantly to the
level of innovation in organizations. The study men-
tioned the effort of countries, including Romania, to
adopt cloud solutions, a process slowed down by the
lack of awareness of the benefits that come from the
investment and implementation of this technology.

The results of the Cloud Business Survey [4]
show that 12% of the responding economic entities in
Romania have transferred all their activities to the
cloud, and 38% of the respondents intend to complete
this transition within the next two years. Also, the
main barriers to using the potential of cloud techno-
logy were identified, such as: talent deficit, inability
to quantify the return on investment in cloud solu-
tions, limited technological capabilities.

Following a systematic literature review by
Atadoga et al. [1], they found that the implementation
of Cloud Accounting technology significantly impro-
ves operational efficiency by automating routine
tasks and facilitating smooth collaboration among
accounting professionals. At the same time, the sca-
lability benefits are highlighted, which allow eco-
nomic entities to adapt their IT resources to fluc-
tuations in workload. However, the research also
reveals disadvantages of technology and the tran-
sition to cloud solutions, particularly related to data
security and privacy.

A study [5], based on a descriptive approach,
conducted on 289 of accounting professionals in
Romania, Muntenia area, found that the adoption of
Cloud Accounting contributes to increase operational
efficiency, reduce IT administration costs and facili-
tate access to real-time financial data. In addition, the
research emphasizes the importance of creating a
conducive organizational environment that stimulates
employees to acquire and improve their digital skills.

This research aims to analyse the level of
knowledge and implementation of Cloud Accounting
technology through an empirical approach based on a
questionnaire distributed to accounting professionals
within economic entities in Romania whose field of
activity is the outsourcing of financial and accounting
services [6]. The main objective of the study is to
analyse the level of knowledge and use of Cloud
Accounting technology in terms of its advantages and
disadvantages.
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cunoastere si utilizare a tehnologiei Cloud Accounting
din perspectiva avantajelor si dezavantajelor acesteia.

Avand in vedere scopul stabilit, putem enunta,
in mod punctual, obiectivele specifice ale cercetarii:

o O; — determinarea nivelului de cunoastere
si  implementare a  tehnologiei  Cloud
Accounting;

o O, — studierea gradului de cunoastere si
utilizare a tehnologiei Cloud Accounting in
functie de avantajele si dezavantajele acesteia.
In vederea indeplinirii obiectivelor specifice,

au fost elaborate ipoteze care urmeaza sa fie validate
sau invalidate, dupa cum urmeaza:

e H; — profesionistii contabili din Romdnia
detin cunostinte solide si utilizeaza activ
tehnologia Cloud Accounting;

o H, — profesionistii contabili din Romdnia pot
evalua tehnologia Cloud Accounting in functie
de avantajele si dezavantajele acesteia.

Date si metodologie

Metodele de cercetare, avute in vedere pentru
realizarea studiului, au fost analiza descriptiva si
analiza de corelatie a datelor. Tehnica de culegere a
datelor a fost sondajul de opinie, iar instrumentul de
cercetare ales a fost chestionarul, disponibil pe plat-
forma on-line Google Formulare. Perioada de acce-
sare si completare a chestionarului a fost 23.10.2023
— 31.03.2025, iar pentru prelucrarea acestuia a fost
necesara o perioada de aproximativ doud saptamani.
Réspunsurile au fost prelucrate, centralizate si inter-
pretate prin intermediul programului  Microsoft
Excel. Pentru intrebarile specifice a fost utilizata
functia Crosstab din aplicatia IBM SPSS Statistics 26,
in vederea analizdrii relatiilor dintre doud sau mai
multe variabile.

Chestionarul, construit pe baza unui formular
on-line, cuprinde un numar de 16 intrebari. Intrebd-
rile sunt de tip scala Likert, intrebari deschise si
inchise, cu doud sau mai multe variante de raspuns.
in cadrul acestui articol stiintific, ne propunem si
analizam o sectiune specificd a chestionarului utilizat
in cercetare, care vizeazd nivelul de cunoastere si
implementare a tehnologiei Cloud Accounting, pre-
cum si ierarhizarea avantajelor si dezavantajelor
acesteia 1n randul profesionistilor contabili.

Linkul pentru accesarea chestionarului a fost
distribuit prin intermediul platformei LinkedIn, cea
mai mare retea profesionald on-line din lume, axata
pe afaceri si locuri de munca. Persoanele din esantion
au indeplinit urmatoarele criterii de filtrare:

e denumirea postului: accountant;

o locul actual de munca: firme din topul platfor-
mei https://targetare.ro/ pentru codul CAEN
6920 — Activitati de contabilitate si audit
financiar; consultantad in domeniul fiscal n
functie de cifra de afaceri aferenta anului 2023.
Chestionarul a fost distribuit catre 216 profesio-

nisti contabili, dintre care 192 au raspuns prin comple-
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In the light of the stated purpose, we can set
out the specific objectives of the research in a
punctual manner:

e 0O; — exploring the level of knowledge and
implementation of Cloud Accounting techno-
logy;

e 0O, — exploring how well known and used
Cloud Accounting technology is in terms of its
advantages and disadvantages.

In order to achieve specific objectives, we
developed hypotheses to be validated or invalidated
as follows:

e H; — Romanian accounting professionals have
solid knowledge and actively use Cloud
Accounting technology.

e H, — Romanian accounting professionals can
evaluate Cloud Accounting technology based
on its advantages and disadvantages.

Data and methodology

The research methods considered for the study
were descriptive analysis and correlation analysis of
data. The data collection technique was an opinion
poll, and the research tool chosen was a question-
naire, available on the Google Forms on-line plat-
form. The period for accessing and completing the
questionnaire was 23rd October 2023 to 31st March
2025, and it took approximately two weeks to process
it. The responses were processed, centralized and
interpreted using Microsoft Excel. For the specific
questions, we used the Crosstab function in IBM
SPSS Statistics 26 to analyse the relationships bet-
ween two or more variables.

The questionnaire, built on an on-line form,
has a total of 16 questions. The questions are Likert
scale, open-ended and closed-ended with two or
more answer options. In this scientific article, we
aim to analyse a specific section of the question-
naire used in the research, which concerns on the
level of knowledge and implementation of Cloud
Accounting technology, as well as the ranking of its
advantages and disadvantages among accounting
professionals.

The link to access the questionnaire was dis-
tributed via Linkedln, the world's largest on-line
professional network focused on business and
employment. The sample population met the follo-
wing filtering criteria:

e job title: accountant;

e current place of work: top companies on the
platform https://targetare.ro/ for NACE code
6920 — Accounting and financial auditing
activities; tax consultancy based on turnover
for the year 2023.

The questionnaire was distributed to 216
accounting professionals, of whom 192 responded
by completing it. The response rate (88,89%) pro-
vides a relevant solution for validating the research
hypotheses.
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tarea acestuia. Rata de raspuns (88,89%) ofera o solutie
pertinentd in vederea validari ipotezelor cercetarii.

Rezultate si discutii

in baza primelor sase intrebari ale chestionarului
a fost identificat profilul esantionului constituit din
profesionistii contabili din industria serviciilor financiar-
contabile externalizate din Romania. In baza datelor
prezentate in figura 1, categoria de varsta predominanta
in esantionul de cercetare este cea de pana la 30 de ani,
reprezentand aproximativ 61% din totalul responden-
tilor. Este remarcabil faptul cad ponderea semnificativa
este constituitd din profesionistii contabili tineri. Acest
aspect denotd ca industria serviciilor financiar-contabile
externalizate este sustinutd indeosebi de noua generatie
de specialisti — un posibil indicator al unei evolutii
bazate pe inovatie si adaptabilitate.

Totodata, datele au fost colectate de la spe-
cialisti cu o pregatire academicad avansatd si o inte-
legere aprofundatd a domeniului financiar-contabil,
deoarece majoritatea respondentilor sunt profesionisti
contabili cu studii de master finalizate. Astfel, 72%
dintre esantionul cercetrii detin o diploma de master,
iar 28% detin o diploma de licenta.

Structura esantionului, pe categorii de expe-
rientd profesionala, reflecta un mix de perspective
traditionale si abordari moderne din domeniul finan-
ciar-contabil. Ponderea cea mai semnificativa a
esantionului de 31%, revine categoriei profesionalis-
tilor cu o experienta de peste 10 ani, ceea ce confera
studiului o baza solida de expertiza, echilibru intre
abordarea traditionala si cea inovatoare.

Results and discussions

Based on the first six questions of the ques-
tionnaire, the profile of the sample consisting of
accounting professionals from the outsourcing finan-
cial and accounting services industry in Romania was
identified. Based on the data presented in figure 1,
we can say that the predominant age category in the
research sample is up to 30 years old, representing
approximately 61% of the total respondents. It is
remarkable that a significant proportion of the sample
consists of young accounting professionals. This
shows that the outsourcing financial and accounting
services industry is supported mainly by the new
generation of specialists — a possible indicator of an
evolution based on innovation and adaptability.

At the same time, the data was collected from
specialists with advanced academic backgrounds and
a deep understanding of the financial and accounting
field, as most respondents are accounting profes-
sionals with completed master's degrees. Thus, 72%
of the research sample hold a master's degree, and
28% hold a bachelor's degree.

The structure of the sample, by professional
experience categories reflects a mix of traditional
perspectives and modern approaches in the field of
finance and accounting. The most significant share of
the sample, 31%, belongs to the category of profes-
sional with over 10 years of experience, which brings a
solid foundation of expertise to the study, balancing
traditional and innovative approaches.

| 50-59 years
. 3%

< 30 years
—  61%

Masculin
——— 26%

Feminin
|__74%

R

Bachelor
d.

Master degree
72%

Audit
8%
Fiscalitate P
8%

—, Contabilitate
78%

Figura 1. Structura esantionului/ Figure 1. Structure of the survey sample
Sursa: elaborata de autori in baza rezultatelor chestionarului/
Source: developed by the authors based on questionnaire results
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Structura esantionului reflectd o diversitate
semnificativa in ceea ce priveste fundalul profesional
al respondentilor. Astfel, 58% din totalul responden-
tilor nu detin nici o calificare profesionala, dar pot
avea o experientd practicd valoroasa, comparativ cu
42% dintre respondenti ce detin o calificare profe-
sionald certificata.

De asemenea, structura esantionului de cer-
cetare reflectd o predominanta a participantilor de sex
feminin, reprezentand 74.48% din totalul responden-
tilor, in timp ce persoanele de sex masculin constituie
25,52%. Aceasta distributie sugereaza o implicare
semnificativd a femeilor in studiul analizat, ceea ce
poate influenta modul de percepere a temei inves-
tigate. Diferenta de proportii dintre sexe poate oferi
perspective relevante asupra variatiilor in perceptia si
acceptarea digitalizarii [7].

In structura esantionului de cercetare pe depar-
tamente de activitate ponderea cea mai semnificativa
revine domeniului contabilitatii, aproximativ 78%.
Acest aspect subliniaza relevanta problemelor ope-
rationale contabile, oferind informatii valoroase pri-
vind fluxurile de lucru.

Pentru explorarea perceptiei profesionistilor
contabili privind nivelul de cunoastere si utilizare a
tehnologiei Cloud Accounting au fost luate ca baza
de comparatie variabilele privind categoria de varsta,
experienta profesionala si sexul respondentilor.

o Q; — ,Aveti cunostinta sau utilizati tehno-
logia Cloud Accounting in activitatea
dumneavoastra?

Datele prezentate in figura 2 oferd o imagine
clard asupra gradului de penetrare si cunoastere a
tehnologiei Cloud Accounting in randul responden-
tilor. Aproximativ 46,88% dintre profesionistii con-
tabili utilizeaza, deja, aceastd tehnologie, ceea ce
indica faptul cad existd o deschidere semnificativa
catre integrarea solutiilor digitale in procesele con-
tabile [8]. Aceasta tendinta contribuie la optimizarea
operatiunilor, la accesul rapid la date in timp real
[9] si o mai bund colaborare intre departamente.
Totodata, 26,56% dintre respondenti cunosc tehno-
logia, dar momentan nu o folosesc. Acest segment
reprezintd o oportunitate pentru dezvoltarea pro-
gramelor de training si demonstratii practice care sa
evidentieze beneficiile concrete ale Cloud Accoun-
ting, facilitind astfel adoptarea acestuia. In final,
26,56% dintre respondenti nu au auzit despre Cloud
Accounting, indicand cd mai existd un segment al
pietei care nu a avut expunere sau informatii sufi-
ciente despre aceastd tehnologie inovatoare. Aceasta
situatie subliniaza necesitatea desfasurarii unor
campanii de informare si educatie [10], menite sa
creasca gradul de cunoastere in randul specialistilor
din domeniul contabilitatii.

102

The sample structure reflects a significant
diversity in the professional background of respon-
dents. Thus, 58% of all respondents have no profes-
sional qualifications, but may have valuable practical
experience, compared to 42% of respondents who have
a certified professional qualification.

Also, the structure of the research sample
reflects a predominance of female participants, repre-
senting 74,48% of the total respondents, while males
constitute 25,52%. This distribution suggests a signi-
ficant involvement of women in the study, which may
influence the perception of the topic investigated. The
difference in gender proportions may provide relevant
insights into variations in the perception and
acceptance of digitalisation [7].

In the structure of the research sample by
departments of activity, the most significant share
belongs to the field of accounting — approximately
78%. This aspect underlines the relevance of ope-
rational accounting issues, providing valuable infor-
mation on workflows.

In order to explore the perception of accoun-
ting professionals regarding their level of knowledge
and use of Cloud Accounting technology, the
variables of age category, professional experience
and gender of the respondents were taken as a basis
for comparison.

e Q; — , Are you familiar with or use Cloud

Accounting technology in your activity?”

The data presented in figure 2 provides a clear
picture of the penetration and awareness of Cloud
Accounting technology among respondents. About
46.88% of accounting professionals are already using
this technology, which indicates that there is a
significant openness for integrating digital solutions
into accounting processes [8]. This trend helps to
optimize operations, access real-time data [9] and
better collaboration between departments. At the
same time, 26,56% of respondents are aware of the
technology, but are currently not using it. This
segment represents an opportunity for the develop-
ment of training programmes and practical demon-
strations that highlight the concrete benefits of Cloud
Accounting, thus facilitating its adoption. Finally,
26,56% of respondents have not heard of Cloud
Accounting, indicating that there is still a segment of
the market that has not had sufficient exposure or
information about this innovative technology. This
situation highlights the need for information and
education campaigns [10] that are aimed at increasing
awareness among accounting professionals.
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Figura 2. Perceptia profesionistilor contabili privind cunoasterea si utilizarea tehnologiei
Cloud Accounting/ Figure 2. Perception of accounting professionals regarding
their knowledge and use of Cloud Accounting technology
Sursd: elaborata de autori in baza rezultatelor chestionarului/

Source: developed by the authors based on questionnaire results

Cea mai semnificativdi pondere a profesio-
nistilor contabili, care utilizeaza tehnologia Cloud
Accounting, este alcatuitd din cei mai experimentati
respondenti. Totodatd, este de mentionat ca nivelul de
utilizare a tehnologiei cloud este influentat, in mod
direct, de nivelul de experientd acumulat. Se poate
afirma ca existd o relatie de dependentd intre cate-
goria de experinta profesionald si nivelul de utilizare
a tehnologiei Cloud Accounting. Altfel spus, cu cat
profesionistii contabili detin o experientd mai vasta,
cu atat sunt mai dispusi si receptivi la implementarea
instrumentelor digitale 1n activitatea lor. Desi Grosu
et al. [11] sustin cd nu existd nici o relatie de depen-
denta intre experienta profesionala si evaluarea
beneficiilor digitalizarii profesiei contabile, datele
prezentate in studiul nostru, contrazic aceastd afir-
matie, indicand existenta undei relatii intre experinta
profeisonald si implmentarea tehnologiilor digitale.

Cei mai multi respondenti, care nu detin
cunostinte privind tehnologia Cloud Accounting, pro-
vin din doud categorii de varstd: 25% dintre acestia
au intre 40 si 49 ani, iar 35% au péna la 30 de ani.
Este de remarcat ca profesionistii contabili, cu varsta
cuprinsd intre 40 si 49 ani, nu utilizeaza tehnologia
Cloud Accoutning, desi 75% dintre acestia declara ca
detin cunostinte despre aceasta. Aceastd discrepanta
sugereazd un nivel scdzut de cunostinte digitale,
precum si lipsa programelor de formare profesionala
si a initiativelor de mentorat care sa sprijine procesul
educational.

in schimb, analiza criteriului de structurd pe
sexe nu prezintd diferente semnificative privind
gradul de utilizare a tehnologiei Cloud Accouting in
activitatea contabila. Drept urmare, sustinem con-
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The most significant proportion of accounting
professionals using Cloud Accounting technology is
made up of the most experienced respondents. At the
same time, it should be noted that the level of cloud
technology usage is directly influenced by the level
of professional experience. It can be said that there is
a dependency relationship between the category of
professional experience and the level of utilization of
Cloud Accounting technology. In other words, the
more experienced accounting professionals are , the
more willing and receptive they are to implementing
digital tools in their work. Although Grosu et al. [11]
argue that there is no dependency relationship
between professional experience and the evaluation
of the benefits of digitalization of the accounting
profession, the data presented in our study contradict
this affirmation, indicating the existence of a rela-
tionship between professional experience and the
implementation of digital technologies.

The most respondents with no knowledge of
Cloud Accounting technology come from two age
groups: 25% of them are aged between 40 and 49,
and 35% are aged 30 or under. It is notable that accoun-
ting professionals aged between 40 and 49 do not use
Cloud Accounting technology, although 75% of them
claim to have knowledge of it. This discrepancy
suggests a low level of digital literacy, as well as a
lack of professional training programmes and mento-
ring initiatives to support the educational process.

On the other hand, the gender structure ana-
lysis does not show significant differences in the
level of use of Cloud Accouting technology in the
accounting activity. As a result, we support the con-
clusion of the previous study [7], according to which
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cluzia studiului anterior [7], conform céareia diferen-
tele de gen nu afecteaza oportunitatea digitalizarii
profesiei contabile si, implicit, nivelul de utilizare a
tehnologiei Cloud Accounting.

in baza celor expuse mai sus, putem invalida
prima ipotezid de cercetare si afirma ca profesio-
nistii contabili din industria serviciilor financiar-
contabile externalizate din Roméania detin cunostinte
solide privind tehnologia Cloud Accounting, dar nu o
utilizeaza in mod activ in practica lor.
Qs — ,,Pe o scara de la 1 la 10, unde 1 se
acorda elementului de maxima prioritate, iar
10 pentru cel de minima prioritate, va rog sa
evaluati avantajele utilizarii solutiilor de
contabilitate in cloud (Cloud Accounting)”.
in baza datelor prezentate in figura 3, se poate
observa cd, profesionistii contabili care cunosc si
utilizeaza solutiile Cloud Accounting, considera prio-
ritare avantajele profesionistilor contabili care detin
cunostinte referitoare la securitatea datelor si recu-
perarea mai rapida a informatiilor dupa incidente sau
dezastre — elemente esentiale pentru evitarea breselor
de securitate si mentinerea integritatii operationale
[12]. lar, printre cele mai putin prioritare avantaje ale
tehnologiei Cloud Accounting, profesionistii conta-
bili din Romania au evidentiat economiile de costuri
si reducerea sarcinilor de administrare IT [13], bene-
ficii care se realizeaza prin optimizarea corectd a
fluxurilor de munca si prin automatizarea proceselor.

gender differences do not affect the timeliness of
digitalization of the accounting profession and hence
the level of Cloud Accounting technology usage.
Based on the above, we can invalidate the
first research hypothesis and state that accounting
professionals in the outsourcing financial-accounting
services industry in Romania have a solid knowledge
of Cloud Accounting technology, but do not actively
use it in their practice.
Qs — ,,On a scale of 1 to 10, where 1 is the
highest priority and 10 is the lowest priority,
please rate the advantages of using Cloud
Accounting solutions”.
Based on the data presented in figure 3, it can
be noted that accounting professionals who are fami-
liar with and use Cloud Accounting solutions con-
sider the advantages of accounting professionals who
have knowledge of data security and faster informa-
tion recovery after incidents or disasters to be a
priority — essential elements for avoiding security
breaches and maintaining operational integrity [12].
And among the least prioritized advantages of Cloud
Accounting technology, accounting professionals in
Romania highlighted cost savings and reduced IT
administration tasks [13], benefits that are achieved
through the correct optimisation of workflows and
process automation.
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Integration with other applications

Automation of data collection, processing and
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Figura 3. Avantajele Cloud Accounting/ Figure 3. The Cloud Accounting Advantage Scale
Sursd: elaboratd de autori in baza rezultatelor chestionarului/
Source: developed by the authors based on questionnaire results

Aceasta ierarhie logica reflectd ordinea prio-
ritatilor evaluate de profesionistii contabili din
industria serviciilor financiar-contabile externalizate
din Romania. In viziunea acestora, protectia datelor si
continuitatea operationald se situeazd pe primele
pozitii, fiind urmate de facilitarea operationald si
reducerea costurilor, culmindnd cu eficientizarea
administrarii infrastructurii IT.
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This logical hierarchy reflects the order of
priorities evaluated by accounting professionals in the
outsourcing financial-accounting services industry in
Romania. In their opinion, data protection and
operational continuity are at the top of the hierarchy,
followed by operational facilitation and cost reduc-
tion, culminating with the efficiency of IT infra-
structure management.
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Qo—,,Pe o scara de la 1 la 10, unde 1 se acorda
elementului de maxima prioritate, iar 10 celui
de minima prioritate, va rog sd evaluati
dezavantajele utilizarii solutiilor de contabi-
litate in cloud (Cloud Accounting)”.

Totodatd, figura 4 reflecta o ordine logica a
dezavantajelor asociate tehnologiei Cloud Accoun-
ting. Aceastd ordine evidentiaza atat vulnerabilitatile
inerente in procesul de adoptare a tehnologiei cloud,
cat si provocdrile operationale si tehnice cu care se
pot confrunta organizatiile. Printre dezavantajele
considerate prioritare de catre respondenti se numara
riscul compromiterii confidentialitdtii datelor, depen-
denta de Internet si cea de furnizorul de servicii
cloud [14]. La polul opus, printre dezavantajele
considerate mai putin importante se regasesc limi-
personalizare. Fiecare dintre aceste aspecte reflecta
un element critic ce trebuie evaluat cu atentie de catre
decidenti, Inainte de implementarea unei solutii
cloud, pentru a asigura o adoptare responsabild si
eficienta a tehnologiei in mediul contabil.

e Q9 —,0n ascale of 1 to 10, where 1 is the
highest priority and 10 is the lowest priority,
please rate the disadvantages of using Cloud
Accounting solutions”.

Furthermore, figure 4 reflects a logical order
of the disadvantages associated with Cloud Accoun-
ting technology. This order highlights both the
inherent vulnerabilities in the process of adopting
Cloud Accounting technology and the operational
and technical challenges that organizations may face.
Among the disadvantages considered a priority by
respondents are the risk of compromising data con-
fidentiality, dependence on the Internet and depen-
dence on the cloud service provider [14]. At the
opposite pole, among the disadvantages considered
less important are scalability limitations and reduced
customisation options. Each of these points reflects a
critical element that must be carefully evaluated
before implementing a cloud solution to ensure res-
ponsible and effective adoption of the technology in
the accounting environment.
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Figura 4. Dezavantajele Cloud Accounting/ Figure 4. The Cloud Accounting Disadvantage Scale
Sursa: elaborata de autori in baza rezultatelor chestionarului/
Source: developed by the authors based on questionnaire results

Pentru a confirma validitatea informatiilor
prezentate, s-a recurs la calculul indicatorului
Cronbach’s Alpha. Rezultatele obtinute sunt prezen-
tate in tabelul 1.

In order to confirm the validation of the
presented information, we used Cronbach's alpha
indicator calculation. The obtained results are pre-
sented in table 1.

Tabelul 1/ Table 1
Analiza de incredere a avantajelor si dezavantajelor tehnologiei Cloud Accounting/
Robust analysis of advantages and disadvantages of Cloud Accounting technology

Avantaje Cloud Accounting/
Cloud Accounting Advantages

Dezavantaje Cloud Accounting/
Cloud Accounting Disadvantages

Cronbach's Alpha N of Items Cronbach's Alpha N of Items
0.977 10 0.927 10
Sursa/ Source: IBM SPSS Statistics 26
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Datele din tabelul 1 indica valori alpha, atat
pentru scala avantajelor, cat si a dezavantajelor, mai
mari de 0,90, ceea ce demonstreazd o consistenta
internd excelentd a instrumentului. Cu alte cuvinte,
itemii inclusi in aceste scale sunt coerenti, stabili in
timp si masoard in mod fiabil conceptul pentru care
au fost proiectati — respectiv, perceptia asupra tehno-
logiei Cloud Accounting.

In cele din urma, putem valida cea de-a doua
ipotezd de cercetare (H;), conform cédreia profe-
sionistii contabili din Romania sunt capabili sa
evalueze tehnologia Cloud Accounting in functie de
avantajele si dezavantajele acesteia.

Concluzii

Pe baza rezultatelor cercetirii, se poate afirma
ca profesionistii contabili din entitatile economice din
Romania, al caror domeniu de activitate face parte
din sfera serviciilor financiar-contabile externalizate,
manifestd un interes semnificativ fatd de transfor-
marile generate de tehnologia Cloud Accounting.
Totodatd, acestia se prezinta deschisi la adoptarea
noilor modele de lucru, si nu se simt constransi de
transformarile digitale.

Tehnologia Cloud Accounting reprezinta,
insd, o provocare pentru profesionistii contabili.
Aceasta progreseaza constant si presupune actuali-
zarea continud a solutiilor cloud si imbunatatirea
performantelor. Provocarea principald constd in
atingerea unui nivel cat mai ridicat de digitalizare,
conformare digitala si respectare legislativa, astfel
incat profesionistii sd ramana relevanti si bine docu-
mentati cu privire la orice schimbare de naturd
tehnologica sau juridicd. Pentru a raspunde acestor
provocari, este nevoie de o formare profesionald
permanentd, prin participarea activa la programe de
perfectionare si dezvoltare a competentelor digitale.

Astfel, rezultatele studiului  confirma ca
profesionistii contabili din entititile economice din
Roménia, al caror domeniu de activitate face parte
din sfera serviciilor financiar-contabile externalizate,
detin cunostinte solide privind tehnologia Cloud
Accounting, dar nu o utilizeaza activ. Totodata,
cercetarea a evidentiat o deschidere reald catre inte-
grarea solutiilor digitale in procesele contabile si a
identificat o relatie de dependenta intre experienta
profesionald a profesionistilor contabili si nivelul de
utilizare a tehnologiei Cloud Accounting.

Drept urmare, profesionistii contabili, care
detin cunostinte solide privind tehnologia Cloud
Accounting, au contribuit la ierarhizarea avantajelor
si dezavantajelor acesteia. Astfel, in varful ierarhiei
se afla avantajele legate de protectia datelor si con-
tinuitatea operationald, urmatd de facilitarea ope-
rationald si reducerea costurilor, culminand cu efi-
cientizarea administrérii infrastructurii IT. In schimb,
ordinea dezavantajelor reflectd vulnerabilitatile
operationale si riscurile asociate adoptarii tehnologiei
Cloud Accounting in activitatea contabila.
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The data presented in table 1, show alpha
values for both the advantage and disadvantage scales
greater than 0.90, which demonstrates an excellent
internal consistency of the instrument. In other
words, the items included in these scales are con-
sistent, stable over time, and reliably measure the
concept for which they were designed — namely, the
perception of Cloud Accounting technology.

Finally, we can validate the second research
hypothesis (H,) that Romanian accounting profes-
sionals are able to evaluate the Cloud Accounting
technology according to its advantages and disadvan-
tages.

Conclusions

Based on the research results, we can state that
accounting professionals in Romanian economic
entities whose field of activity is outsourcing finan-
cial-accounting services, show a significant interest
in the transformation generated by Cloud Accounting
technology. At the same time, they are open to new
working models and do not feel constrained by digital
transformations.

Cloud Accounting technology represents a
challenge for accounting professionals. It is a con-
stantly evolving and requires continuous updating of
cloud solutions and performance improvements. The
main challenge is to achieve the highest possible
level of digitalization, digital compliance and legis-
lative compliance, so that professionals remain rele-
vant and well informed about any technological or
legal changes. In order to meet these challenges, there
is a need for ongoing professional training through
active participation in programmes for the impro-
vement and development of digital skills.

Thus, the results of the study confirm that
accounting professionals in Romanian economic
entities whose field of activity is part of the out-
sourcing financial-accounting services have a solid
knowledge of Cloud Accounting technology, but do
not actively use it. At the same time, the research
highlighted a real openness to the integration of
digital solutions in accounting processes and
identified a dependency relationship between the
professional experience of accounting professionals
and the level of Cloud Accounting technology usage.

As a result, accounting professionals with
solid knowledge of Cloud Accounting technology
contributed to ranking its advantages and disadvan-
tages. Thus, at the top of the hierarchy are the advan-
tages related to data protection and operational
continuity, followed by operational facilitation and
cost reduction, culminating in the streamlining of IT
infrastructure management. In contrast, the order of
disadvantages reflects the operational vulnerabilities
and risks associated with the adoption of Cloud
Accounting technology in accounting.

This paper represents an extension of accoun-
ting professionals' perceptions of the impact of the
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Aceasta lucrare reprezintd o extindere a per-
ceptiei profesionistilor contabili privind impactul
economiei digitale asupra profesiei contabile, avand
ca obiectiv principal determinarea nivelului de
cunoastere si implementare a tehnologiei Cloud
Accounting, precum si identificarea avantajelor si
dezavantajelor acesteia. Contributia majora a stu-
diului consta in identificarea tendintelor pozitive de
adoptare si implementare a tehnologiilor cloud, ca
forma de digitalizare voluntara, precum si in identi-
ficarea avantajelor si dezavantajelor prioritare pentru
profesionistii contabili din industria serviciilor finan-
ciar-contabile externalizate din Romania.

Desi cercetarea bazata pe chestionar este o
metoda eficientd pentru colectarea datelor, aceasta
prezintd si anumite limitari ce pot influenta vali-
ditatea rezultatelor. Printre acestea se numera
subiectivitatea raspunsurilor §i interpretarea eronata
a Intrebarilor, precum si caracterul prea structurat
al instrumentului, care poate limita profunzimea
raspunsurilor.

Pentru viitoarele directii de cercetare, se
recomandd analizarea impactului tehnologiei Cloud
Accounting asupra profesiei contabile si efectele
practice prin chestionare detaliate sau interviuri
aprofundate care sa permitd respondentilor sd ofere
explicatii mai detaliate si mai profunde. De aseme-
nea, ar fi utild o abordare longitudinald, care si
urmareasca evolutia nivelului de implementare a
solutiilor Cloud Accouting pe termen lung si in-
fluenta programelor de formare asupra nivelului de
digitalizare a profesiei. Extinderea studiilor prin
compararea perceptiilor in diferite regiuni sau prin
includerea unor factori precum varsta, nivelul de
experienta profesionala si dimensiunea organizatiei ar
putea oferi o imagine mai detaliatd asupra nivelului
de exploatare a tehnologiei Cloud Accounting in
contextul transformarilor digitale actuale.

digital economy on the accounting profession, with
the main objective of determining the level of
knowledge and implementation of Cloud Accounting
technology, as well as identifying its advantages and
disadvantages. The major contribution of the study
lies in identifying positive trends in the adoption and
implementation of cloud technologies as a form of
voluntary digitalization, as well as in identifying the
priority advantages and disadvantages for accounting
professionals in the outsourcing financial-accounting
services industry in Romania.

Although questionnaire-based research is an
efficient method for data collection, it has certain
limitations that may influence the validity of the
results. These include subjectivity of responses and
misinterpretation of questions, as well as the overly
structured nature of the instrument, which can limit
the depth of responses.

For future research directions, it is recom-
mended to analyse the impact of Cloud Accounting
technology on the accounting profession and the
practical effects through detailed questionnaires or in-
depth interviews allowing respondents to provide
more detailed and insightful explanations. It would
also be useful to take a longitudinal approach,
tracking the evolution of the level of implementation
of Cloud Accounting solutions over the long term and
the influence of training programs on the level of
digitalisation of the profession. Extending the studies
by comparing perceptions in different regions or by
including factors such as age, level of professional
experience and size of the organization could provide
a more detailed picture of the level of exploitation of
Cloud Accounting technology in the context of
current digital transformation.
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Abstract

Sectorul apicol din Republica Moldova repre-
zinta un pilon important in realizarea Obiectivelor de
Dezvoltare Durabila, contribuind activ la conser-
varea biodiversitatii, securitatea alimentara si dez-
voltarea rurala durabila.

Cercetarea analizeaza impactul asistentei
financiare externe nerambursabile asupra perfor-
mantei §i rezilientei sectorului apicol in perioada
anilor:  2018-2024, utilizind metode factologice,
statistice §i un sondaj realizat pe un esantion de 92
de apicultori. Rezultatele aratd ca sprijinul extern
nerambursabil este un catalizator al dezvoltarii sec-
torului, facilitind accesul la finantare, know-how
specializat §i suport logistic. Asistenta a contribuit la
modernizarea proceselor de productie, diversificarea
activitatilor economice, stabilizarea veniturilor si
crearea locurilor de muncd. Respondentii subliniaza
necesitatea continudrii si extinderii programelor de
sprijin nerambursabil, ca vectori ai competitivitatii si
sustenabilitatii sectorului apicol.

Cuvinte cheie: asistenta externd, obiective de
dezvoltare durabila, sector apicol, dezvoltare rurald,
rezilientd economicd.

Clasificare JEL: F35, Q18, Q01, O1, R11.

Introducere

Provocirile sociale, economice si necesitatea
protectiei mediului ambiant au determinat societatea
sa elaboreze un plan de dezvoltare durabild, axat
pe 17 directii strategice, incluse in Agenda 2030
pentru Dezvoltare Durabila, care a fost adoptata de
Organizatia Natiunilor Unite in anul 2015. Realizarea
celor 17 Obiective de Dezvoltare Durabila (ODD)
are la bazad necesitatea credrii unei sinergii Intre
resursele de mediu disponibile si bundstarea umana
[6]. Aceastd sinergie este sustinutd, In mod semni-
ficativ, de sectorul apicol, care contribuie in mod
direct la realizarea celui de-al doilea ODD - asigu-
rarea securitdtii alimentare si a celui de-al cinci-
sprezecelea ODD — protejarea si refacerea eco-
sistemelor terestre, inclusiv asigurarea biodiver-
sitatii pe Terra [4].
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Abstract

The beekeeping sector in the Republic of
Moldova is an important pillar in achieving the Sus-
tainable Development Goals, actively contributing to
biodiversity conservation, food security, and equitable
and sustainable rural development.

The research analyses the impact of non-
reimbursable external financial assistance on the
performance and resilience of the beekeeping sector
between 2018 and 2024, using factual and statistical
methods and a survey conducted on a sample of 92
beekeepers. The results show that non-reimbursable
external financial support is a catalyst for the deve-
lopment of the sector, facilitating access to financing,
specialized know-how, and logistical support. The
assistance has contributed to the modernization of
production processes, the diversification of economic
activities, the stabilization of incomes, and the
creation of rural jobs. Respondents emphasize the
need to continue and expand non-reimbursable
support programs as vectors of competitiveness and
sustainability in the beekeeping sector.

Keywords: external assistance, sustainable
development goals, beekeeping sector, rural deve-
lopment, economic resilience.

JEL Classification: F35, Q18, Q01, O1, R11.

Introduction

Social and economic challenges, together with
the need to protect the environment have prompted
society to develop a sustainable development plan
focused on 17 strategic directions included in the
2030 Agenda for Sustainable Development, which
was adopted by the United Nations in 2015. The
achievement of the 17 Sustainable Development
Goals (SDGs) is based on the need to create synergy
between available environmental resources and
human well-being [6]. This synergy is significantly
supported by the beekeeping sector, which contri-
butes directly to the achievement of the second SDG,
ensuring food security, and the fifteenth SDG,
protecting and restoring terrestrial ecosystems,
including ensuring biodiversity on Earth [4].
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Sectorul apicol, ca ramura a agriculturii, con-
tribuie la nivel national si la realizarea altor ODD, in
special a celui de-al optulea obiectiv — asigurare cu
munca decentd §i crestere economicd, al primului
ODD - fara sardcie si a celui de-al cincilea ODD —
egalitate de gen, insd nivelul acestei contributii nu
este cuantificat [5]. Asistenta externd, in special cea
nerambursabild, este oferitd pentru a sprijini dezvol-
tarea durabila. Sectorul apicol, fiind unul dintre cele
mai vulnerabile la schimbarile climaterice si adesea
influentat de perturbatiile pietelor internationale [1],
reprezintd o ramurd prioritard a agriculturii care
beneficiaza de suport si asistentd tehnica din partea
partenerilor de dezvoltare.

La etapa actuald existd mai multe studii care
evidentiazd importanta sectorului apicol la nivel
national, pozitionandu-l nu doar ca un domeniu
esential pentru asigurarea securitatii alimentare, ci si
ca unul cu un potential semnificativ, contribuind la
dezvoltarea regionala [2], la generarea de venituri si
la crearea de locuri de muncd, in special, pentru
populatia din mediul rural.

Desi mai multi cercetitori au realizat studii
privind cartografierea sectorului apicol, au prezentat
evolutia pozitiva a acestuia 1n ultimii ani, au analizat
riscurile si potentialul de dezvoltare, nu exista, insa, o
cercetare care sd analizeze modul de influentd a
asistentei externe asupra accelerarii procesului de
dezvoltare a sectorului, la nivel national. Totodata,
nu a fost prezentatd rezilienta sectorului in fata
provocarilor de mediu si economice, si nu au fost
identificati factorii care vor asigura dezvoltarea aces-
tuia continud.

in acest context, scopul cercetirii vizeazi
determinarea rolului asistentei financiare externe
nerambursabile in sporirea rezilientei sectorului
apicol, fundamentandu-se pe obiectivele specifice de
cercetare:

1. Analiza volumului de asistentd externa

receptionata de catre sectorul apicol in
perioada anilor 2018-2024;

2. Evaluarea impactului asistentei financiare
nerambursabile asupra dezvoltarii aface-
rilor apicole;

3. Identificarea instrumentelor si mecanis-
melor de sporire a rezilientei sectorului
apicol national.

Relevanta si actualitatea cercetdrii este accen-
tuatd de importanta includerii argumentate a sec-
torului apicol in politicile publice nationale, in
procesul de armonizare a legislatiei cu Directivele
UE si Politica Agricola Comuna si asigurarea dezvol-
tarii instrumentelor de interventie functionale stimu-
larii rezilientei si dezvoltarii continue a sectorului.

Metode de cercetare aplicate

Atingerea scopului si obiectivelor specifice
cercetarii, a fost posibila prin aplicarea metodelor si
tehnicilor de cercetare precum:
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The beekeeping sector, as a branch of agricul-
ture, contributes at the national level to the achieve-
ment of other SDGs, in particular the eighth goal,
decent work and economic growth, the first SDG, no
poverty, and the fifth SDG, gender equality, but the
level of this contribution is not quantified [5]. External
assistance, especially non-reimbursable assistance,
is provided to support sustainable development.
The beekeeping sector, being one of the most vulne-
rable to climate change and often influenced by
international market disruptions [1], is a priority
branch of agriculture that benefits from support and
technical assistance from development partners.

At present, there are several studies highligh-
ting the importance of the beekeeping sector at the
national level, positioning it not only as an essential
area for ensuring food security, but also as one with
significant potential, contributing to regional deve-
lopment [2], income generation, and job creation,
especially for the rural population.

Although several researchers have conducted
studies on mapping the beekeeping sector, presenting
its positive evolution in recent years and analysing its
risks and development potential, there is no research
analysing how external assistance influences the
acceleration of the sector's development process at
the national level. At the same time, the sector's resi-
lience to environmental and economic challenges has
not been presented, and the factors that will ensure
its continued development have not been identified.

In this context, the aim of the research is to
determine the role of non-reimbursable external
financial assistance in increasing the resilience of the
beekeeping sector, based on the specific research
objectives:

1. Analysis of the volume of external assis-

tance received by the beekeeping sector
during the period 2018-2024;

2. Assessment of the impact of non-reim-
bursable financial assistance on the deve-
lopment of beekeeping businesses;

3. ldentification of tools and mechanisms to
increase the resilience of the national
beekeeping sector.

The relevance and timeliness of the research
is emphasized by the importance of the well-argued
inclusion of the beekeeping sector in national public
policies, in the process of harmonizing legislation
with EU Directives and the Common Agricultural
Policy, and in ensuring the development of functional
intervention tools to stimulate the resilience and
continuous development of the sector.

Research methodology

The specific goals and objectives of the
research were achieved by applying research methods
and techniques such as:

= Factual analysis, which involved examining
and interpreting EU Directives 2201/110 and
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"  Analiza factologicd, care a presupus exa-
minarea si interpretarea Directivei UE
2201/110, 20121/2115, Legea 126/2025
privind finantarea, gestionarea $i monitori-
zarea politicii agricole, precum si a rapoartelor
prezentate de partenerii de dezvoltare cu
referire la evolutia sectorului apicol;

* Analiza statistica, realizatd prin colectarea si
interpretarea datelor oferite de Ministerul
Agriculturii si Industriei Alimentare, precum
si de Asociatiile de profii — ANARM si
AEPAM,;

= Sondajul, utilizat pentru a colecta date pri-
mare relevante privind perceptiile si experien-
tele apicultorilor referitoare la impactul asis-
tentei externe nerambursabile asupra dezvol-
tarii sectorului. Instrumentul utilizat a fost un
chestionar structurat, elaborat astfel incat sa
surprinda atat efectele resimtite la nivel indi-
vidual si antreprenorial, cat si perceptiile pri-
vind evolutia generala a sectorului.
Dimensiunea esantionului a fost determinata

utilizdnd instrumentul Raosoft Sample Size Calcu-
lator, recunoscut in cercetarea aplicata pentru acura-
tetea sa in estimarea dimensiunii esantionului necesar.
Parametrii introdusi au fost: o populatie estimatd de
2000 de apicultori activi, un nivel de incredere de
95%, o marja de eroare admisd de +£10% si o proportie
estimativa de 50%, corespunzatoare unei variabilitati
maxime intr-un context exploratoriu. Conform acestor
setari, calculatorul a indicat necesitatea unui esantion
de aproximativ 96 de respondenti.

Avand in vedere ca populatia totald este una
finitd (N=2000), s-a aplicat corectia pentru populatie
finitd, ceea ce a condus la validarea statistica a unui
esantion de 92 de respondenti, considerat adecvat
pentru obiectivele studiului. Aceastd dimensiune
ofera un echilibru optim intre acuratetea estimarilor
statistice si fezabilitatea practica a cercetarii, mai ales
intr-un sector unde accesul la date si la respondenti
este adesea limitat.

Instrumentul de cercetare utilizat a fost un
chestionar structurat, conceput pentru a surprinde
perceptiile, experientele si nivelul de implicare al
apicultorilor in initiativele sustinute prin asistenta
financiard externd nerambursabild. Chestionarul’ a
fost disponibil on-line, iar intrebarile au fost for-
mulate astfel incat sd evidentieze atat impactul
resimtit la nivel individual (dezvoltarea afacerilor,
sporirea veniturilor, adoptarea de noi tehnologii), cat
si la nivel organizational si sectorial (crearea de
locuri de munca, facilitarea exporturilor, integrarea in
lanturi valorice).

Adoptarea unei marje de eroare de +10%
reflectd in mod constient caracterul exploratoriu si
aplicativ al cercetarii, precum si provocarile specifice

20121/2115, Law No. 126/2025 on the finan-

cing, management, and monitoring of agricul-

tural policy, as well as reports provided by
development partners on the evolution of the
beekeeping sector;

= Statistical analysis, carried out by collecting
and interpreting data provided by the Ministry
of Agriculture and Food Industry, as well as
by the relevant associations — ANARM and

AEPAM;

= Survey, used to collect relevant primary data
on beekeepers' perceptions and experiences
regarding the impact of non-reimbursable
external assistance on the development of the
sector. The tool used was a structured ques-
tionnaire, designed to capture both the effects
felt at the individual and entrepreneurial level,
as well as perceptions of the overall evolution
of the sector.

The sample size was determined using the
Raosoft Sample Size Calculator, recognized in
applied research for its accuracy in estimating the
required sample size. The parameters entered were:
an estimated population of 2,000 active beekeepers, a
confidence level of 95%, a margin of error of £10%,
and an estimated proportion of 50%, corresponding to
maximum variability in an exploratory context.
Based on these settings, the calculator indicated the
need for a sample of approximately 96 respondents.

Given that the total population is finite
(N=2000), the finite population correction was
applied, which led to the statistical validation of a
sample of 92 respondents, considered adequate for
the objectives of the study. This size provides an
optimal balance between the accuracy of statistical
estimates and the practical feasibility of the research,
especially in a sector where access to data and
respondents is often limited.

The research tool used was a structured ques-
tionnaire designed to capture the perceptions, expe-
riences, and level of involvement of beekeepers in
initiatives supported by non-reimbursable external
financial assistance. The questionnaire’ was available
online, and the questions were formulated to
highlight both the impact felt at the individual level
(business development, increased income, adoption
of new technologies) and at the organizational and
sectoral level (job creation, facilitation of exports,
integration into value chains).

The adoption of a margin of error of +10%
consciously reflects the exploratory and applied
nature of the research, as well as the specific challen-
ges of accessing the target population in a fragmented
and partially formalized agricultural sector. In the
context of beekeeping in the Republic of Moldova,
where a significant proportion of beekeepers operate

!Chestionarul elaborat poate fi accesat la linkul: https://forms.gle/NWPqMdY XdkDZKjsr6
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accesdrii populatiei tintd intr-un sector agricol
fragmentat si partial formalizat. in contextul apicul-
turii din Republica Moldova, unde o proportie semni-
ficativd dintre apicultori activeazd 1n afara unor
structuri juridice formalizate, aceastd marja de eroare
permite, totusi, obtinerea unor concluzii valide si
relevante pentru formularea politicilor publice si
orientarea interventiilor viitoare.

Astfel, esantionul de 92 de respondenti asigura
o reprezentare rezonabila a diversitatii sectorului
apicol, permitand interpretarea tendintelor generale si
formularea unor concluzii fundamentate cu privire la
impactul asistentei externe asupra rezilientei,

* Baza informationald a cercetirii este sus-
tinutd de lucrarile de referintd ale cerceta-
torilor Gill, Patel, Ceban, Somji precum si de
publicatiile organizatiilor internationale, cum
ar fi: Organizatia Internationald a Muncii,
Agentia Statelor Unite pentru Dezvoltare
Internationald, Directivele UE si Politica
Agricold Comuna [8, 9].

Rezultate obtinute si discutii

in Republica Moldova, actualmente, conform
datelor oferite de Ministerul Agriculturii si Industriei
Alimentare, activeaza 9 421 de apicultori autorizati si
circa 3319 apicultori care detin afaceri inregistrate
[3], Acestea gestioneaza circa 260 000 de familii de
albine, producand anual circa 5 000 tone de miere,
care este comercializata atit pe piata locala, cat si pe
cea internationald. Sectorul apicol a Inregistrat o
dezvoltare dinamicd datoritd suportului oferit de
partenerii de dezvoltare, intrucat, in decurs de doar
sapte ani, numarul afacerilor inregistrate in domeniu
a depasit 2 000 de unitati.

Domeniul apicol este reprezentat de doua
asociatii de profil:

— Asociatia Nationald a Apicultorilor din
Republica Moldova (ANARM) — o organi-
zatie umbreld, formatd de 29 asociatii regio-
nale si avind un numir de 259 membri
(asociatii si persoane juridice). Activitatea
acesteia a avut impact asupra unui numar de
circa 2 000 de beneficiari.

— Asociatia Exportatorilor de Produse Apicole
din Moldova (AEPAM) — structurd ce re-
uneste 13 procesatori si exportatori de miere
din Republica Moldova, cdrora le revine
aproximativ 85% din totalul productiei de
miere exportata.

Organizatiile mentionate au avut un rol semni-
ficativ 1n valorificarea asistentei externe, prin imple-
mentarea proiectelor de importantd strategica, in
perioada anilor 2018-2024, in valoare totald de 6,36
milioane MDL. Datele privind asistenta financiara
sunt prezentate in tabelul 1.
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outside formal legal structures, this margin of error
nevertheless allows for valid and relevant conclusions
to be drawn for the formulation of public policies and
the orientation of future interventions.

Thus, the sample of 92 respondents provides a
reasonable representation of the diversity of the
beekeeping sector, allowing for the interpretation of
general trends and the formulation of informed
conclusions on the impact of external assistance on
the resilience, competitiveness, and sustainability of
the sector.

= The research information base is supported
by the reference works of researchers Gill,
Patel, Ceban, Somyji, as well as publications by
international organizations such as the Inter-
national Labor Organization, the United States
Agency for International Development, EU
Directives, and the Common Agricultural
Policy [8, 9].

Results achieved and discussions

According to data provided by the Ministry of
Agriculture and Food Industry, there are currently
9,421 licensed beekeepers and approximately 3,319
beekeepers with registered businesses in the Republic
of Moldova [3]. They manage approximately 260,000
bee colonies, producing around 5,000 tonnes of
honey annually, which is sold on both the local and
international markets. The beekeeping sector has
experienced dynamic growth thanks to the support
provided by development partners, with the number
of registered businesses in the field exceeding 2,000
within just seven years.

The beekeeping sector is represented by two
professional associations:

— The National Association of Beekeepers of
the Republic of Moldova (ANARM) — an
umbrella organization comprising 29 regional
associations and 259 members (associations
and legal entities). Its activity has had an
impact on approximately 2,000 beneficiaries.

— The Association of Beekeeping Product
Exporters of Moldova (AEPAM) — a structure
that brings together 13 honey processors and
exporters from the Republic of Moldova, who
account for approximately 85% of the total
honey production exported.

These organizations played a significant role
in leveraging external assistance by implementing
strategically important projects between 2018 and
2024, with a total value of MDL 6,36 million. Data
on financial assistance are presented in table 1.
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Tabel 1/ Table 1

Asistenta externd nerambursabild accesata de asociatiile interprofesionale apicole, MDL/
Non-refundable external assistance accessed by apicultural business associations, MDL

Nr/"| Beneficiar/ | o010 | 5519 | 2020 2021 | 2022 | 2023 | 2024 Total

No | Beneficiary

1. |ANARM | 282650 | 781106 | 652068 | 946576.05 | 89783 | 460300 | 1715293 | 4927776

2. |AEPAM 0 | 1432079 | 0 0 0 0 0 1432079
Total/ Total | 282650 | 2213185 | 652068 | 946576.05 | 89783 | 460300 | 1715293 | 6359855

Sursa: elaborat de autor in baza datelor colectate de la ANARM si AEPAM/
Source: Ccompiled by the author based on data collected from ANARM and AEPAM

Datele prezintad valoarea agregata a proiectelor
de asistentd externd implementate de asociatiile de
profil: ANARM si AEPAM. [5,6] Principalii donatori
ai proiectelor au fost proiectele: USAID (United
States for International Development) — prin pro-
gramele Agricultura Performanta in Moldova si
Proiectul de Competitivitate si Rezilientd Rurald in
Moldova, Organizatia Internationala a Muncii (OIM)
si Programul Natiunilor Unite pentru Dezvoltare
(PNUD), cu suportul Ambasadei Suediei si Amba-
sadei Marii Britanii in Republica Moldova [9].

Desi proiectele de asistentd financiard externa
nerambursabild au contribuit semnificativ la promo-
varea profesiei de apicultor, la formalizarea afacerilor
apicole, promovarea tehnologiilor inovative, dotarea
tehnologica, facilitarea exporturilor si la implemen-
tarea diverselor actiuni de marketing si promovare
[7], totusi este necesarda o asistentd suplimentard
pentru a asigura dezvoltarea durabild a sectorului,
precum si pentru a sprijini eforturile de combatere a
efectelor generate de schimbarile climaterice, modi-
ficarile cerintelor consumatorului international si de
fluctuatia preturilor pe piata internationala [10,11].

Pentru a evalua impactul asistentei financiare
externe nerambursabile asupra sectorului apicol din
Republica Moldova, a fost realizat un sondaj in ran-
dul a 92 de apicultori, beneficiari directi sau indirecti
ai proiectelor sustinute de partenerii de dezvoltare.
Datele obtinute oferd o bazd empirica solida, esen-
tiald pentru formularea unor recomandari orientate
spre consolidarea performantei economice si inte-
grarea apiculturii in strategiile nationale de dezvoltare
rurald si durabila.

Majoritatea respondentilor (89,6%) detin o
companie nregistrata, optand pentru urmatoarele forme
juridice: gospodarie taraneasca (45,8%), societate cu
raspundere limitatd (43,7%), iar 10,5% dintre res-
pondenti sunt in proces de inregistrare sau detin mai
putin de 30 de familii, de albine, fapt care nu i obliga sa
detina o afacere inregistrati. In functie de dimensiunea
Stupinei, respondentii gestioneaza ferme apicole cu pana
la 30 de familie (12,5%), pana la 150 de familii (39,6%)
si peste 150 de familii (47,9%). Numarul mai mare de
familii in stupind se explicd prin necesitatea obtinerii
unor venituri suficiente, intrucat o afacere cu un numar
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The data show the aggregate value of external
assistance projects implemented by relevant associa-
tions: ANARM and AEPAM. [5,6] The main donors
of the projects were: USAID (United States Agency
for International Development) — through the High-
Performance Agriculture in Moldova and Rural Com-
petitiveness and Resilience in Moldova programmess,
the International Labour Organization (ILO) and the
United Nations Development Program (UNDP), with
the support of the Swedish Embassy and the British
Embassy in the Republic of Moldova [9].

Although non-reimbursable external financial
assistance projects have contributed significantly to
promoting the beekeeping profession, formalising
beekeeping businesses, promoting innovative techno-
logies, providing technological equipment, facilita-
ting exports, and implementing various marketing
and promotion activities [7], additional assistance is
needed to ensure the sustainable development of the
sector and to support efforts to combat the effects of
climate change, changes in international consumer
demand, and price fluctuations on the international
market [10,11].

In order to assess the impact of non-reimbur-
sable external financial assistance on the beekeeping
sector in the Republic of Moldova, a survey was
conducted among 92 beekeepers who were direct or
indirect beneficiaries of projects supported by deve-
lopment partners. The data obtained provides a solid
empirical basis, essential for formulating recommen-
dations aimed at strengthening economic performance
and integrating beekeeping into national rural and
sustainable development strategies.

Most respondents (89,6%) own a registered
company, opting for the following legal forms: farm
(45,8%), limited liability company (43,7%), and
10,5% of respondents are in the process of registering
or have fewer than 30 bee colonies, which does not
require them to have a registered business. Depen-
ding on the size of the apiary, respondents manage
bee farms with up to 30 colonies (12,5%), up to 150
colonies (39,6%), and over 150 colonies (47,9%).
The higher number of colonies in the apiary is
explained by the need to generate sufficient income,
as a business with fewer than 100 colonies does not
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mai mic de 100 de familii nu asigura, de regula,
rentabilitate economica. Respondentii au mentionat ca
au beneficiat de resurse oferite de donatori sub forma de
finantare directd sau echipamente pentru dezvoltarea
afacerii (68,8%), iar 50% dintre acestia au beneficiat de
instruiri si schimburi de bune practici. Totodata, 22%,
dintre participanti au mentionat cad nu au beneficiat de
suport direct sau indirect din partea partenerilor de
dezvoltare, ceea ce poate indica fie o lipsa de valo-
rificare a resurselor disponibile, fie o implicare limitata
in activitdti de formare, marketing sau participare la
forumuri si targuri apicole. Apicultorii chestionati au
mentionat ca asistenta externa a contribuit la dezvoltarea
sectorului intr-o masurd foarte mare si mare (82,6%),
medie (6,5%) sau redusa (10,8%).

De asemenea, sectorul apicol mentioneazd ca
suportul financiar nerambursabil a contribuit Tn mod
considerabil la dezvoltarea propriilor afaceri apicole
— 60,5%, in masura medie — 18,8% si in masura
redusd si foarte redusd — 39,6%. Asistenta financiara
nerambursabild a sprijint adoptarea de practici
apicole noi (75,5%), oferind acces la informatii utile
in domeniul tehnologic apicol si de management
(51,5%), la tehnici moderne de management (23,4%)
si la retele de colaborare profesionala (27,7%).

Programele de asistentd externd nerambursabila
au contribuit, de asemenea, la sporirea veniturilor si
crearea locurilor de munca 1n cadrul companiilor bene-
ficiare. Conform informatiilor prezentate de respondenti
(71,4%) au mentionat ca asistenta externd nerambursa-
bild a a avut un impact semnificativ asupra cresterii
veniturilor companiilor. Sporirea veniturilor cu peste
20% a fost declaratd de 36,7% dintre respondenti, o
crestere de pand la 20% a fost mentionata de 16,3%,
cresterea cu pana la 10% a fost declarata de 18,4%,
iar 28,6% au mentionat ca veniturilor companiilor
gestionate de acestia nu au fost influentate de asis-
tenta externa.

usually ensure economic profitability. Respondents
mentioned that they benefited from resources pro-
vided by donors in the form of direct financing or
equipment for business development (68.8%), and
50% of them benefited from training and exchanges
of good practices. At the same time, 22% of partici-
pants mentioned that they did not benefit from direct
or indirect support from development partners, which
may indicate either a lack of utilization of available
resources or limited involvement in training, mar-
keting, or participation in beekeeping forums and
fairs. The beekeepers surveyed mentioned that
external assistance contributed to the development of
the sector to a very large and large extent (82,6%),
medium extent (6,5%) or small extent (10,8%).

The beekeeping sector also mentions that non-
reimbursable financial support has contributed consi-
derably to the development of their own beekeeping
businesses — 60,5%, to a medium extent — 18,8% and
to a small and very small extent — 39,6%. Non-
reimbursable financial assistance supported the
adoption of new beekeeping practices (75,5%), pro-
viding access to useful information in the field of
beekeeping technology and management (51,5%),
modern management techniques (23,4%), and pro-
fessional collaboration networks (27,7%).

Non-reimbursable external assistance programs
also contributed to increasing revenues and creating
jobs within beneficiary companies. According to the
information provided by respondents (71,4%), non-
reimbursable external assistance had a significant
impact on increasing company revenues. An increase
in revenue of more than 20% was reported by 36,7%
of respondents, an increase of up to 20% was men-
tioned by 16.3%, an increase of up to 10% was repor-
ted by 18,4%, and 28,6% mentioned that the revenues
of the companies they manage were not influenced by
external assistance.

Gradul de sporire a veniturilor companiilor apicole, beneficiare de asistenta
externa nerambursabild/ Degree of income growth among beekeeping enterprises
benefiting from non-reimbursable external assistance

Gradul de sporire a veniturilor companiilor

agricole /Extent of income growth in
agricultural enterprises

28,60%
36,70%
I 16,3IO% I
10,00% 20,00% 30,00% 40,00%

0,00%

® Veniturile nu au crescut/ No income increase

pana la 20%/ up to 20%

cu peste 20%/ over 20%
Hpana la 10% /up to 10%

Figura 1. Gradul de sporire a veniturilor companiilor apicole, beneficiare de asistenta externa
nerambursabili/ Figure 1. Degree of income growth among beekeeping enterprises benefiting
from non-reimbursable external assistance
Sursa: elaborata de autor/ Source: compiled by the author
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Impactul asistentei externe este vizibil in pro-
cesul de creare a locurilor de munca, in special pentru
populatia din mediul rural, care isi propune lansarea
afacerilor in domeniul apicol si, ulterior, extinderea
acestora. Cu suportul proiectelor implementare si
gestionate de Organizatia Internationala a Muncii,
doar pe parcursul anilor 2024-2025, 120 de apicultori
au beneficiar de instruire tehnologica, 20 de apicul-
tori — de suport in accesarea surselor de finantare
pentru dezvoltarea afacerilor, iar 40 de apicultori — de
resurse financiare sub forma de voucher pentru dotari
tehnologice. Implementarea acestor actiuni prevede
crearea a minimum 40 locuri de munca si investitii in
sector, 1n valoare de circa 18,5 mil. MDL.

in proces de chestionare a fost analizat impac-
tul surselor de finantare nerambursabila asupra crearii
locurilor de munca. Astfel, 6,1% din respondenti au
mentionat cd au creat peste 10 locuri de muncai,
55,1% — ca au creat pana la 3 locuri de munca si
38,8% cid nu au creat locuri de munca sau nu au
beneficiat de asistentd. Respondentii au mentionat ca,
desi nu reusesc sa creeze locuri de munca perma-
nente, angajeaza la necesitate zilieri.

Intrucat, in ultimii ani, apicultorii se confrunta
cu mai multe impedimente in dezvoltarea afacerilor,
in special cu factorii climatici care genereaza costuri
mai mari de productie si cu fluctuatia preturilor pe
plan international, s-a propus identificarea unor
instrumente si mecanisme de sporire a rezilientei si
performantei sectorului la nivel national, domeniu in
care este necesara catalizarea asistentei externe. Res-
pondentii au mentionat ca este foarte importantd
continuarea suportului in dotarea tehnica si implemen-
tarea tehnologiilor moderne de producere (81,3%),
oferirea  suportului tehnologic prin intermediul
instruirilor, seminarelor (62,5%), organizarea vizitelor
de studiu si preluarea bunelor practici (58,3%), precum
si decodarea resurselor pentru facilitarea participarii la
targuri si expozitii internationale (43,8%).

Asigurarea rezilientei sectorului apicol din
Republica Moldova implica adoptarea unei abordari
strategice integrate, care sa vizeze continuarea i
extinderea sprijinului financiar extern — atat sub
forma nerambursabila, orientatd catre asociatiile de
profil specializate in apiculturd, cat si sub forma
mixta, destinata apicultorilor individuali, care gestio-
neaza stupine cu un numdar mai mare de 200 familii,
sau se asociaza in cooperative, clustere sau alte forme
de asociere economicad. Rezultatele analizei empirice
indicd, in mod clar, ca, in lipsa unei sustineri siste-
matice si coerente, sectorul apicol risca sa ramana
fragmentat, vulnerabil la socuri externe si dependent
de fluctuatiile impredictibile ale pietei interne si
internationale.

Un prim domeniu prioritar de interventie il
constituie cresterea gradului de formalizare a acti-
vitatilor apicole. Desi progresele Inregistrate in ulti-
mii ani sunt notabile, o proportie semnificativd a
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The impact of external assistance is visible in
the process of job creation, especially for the rural
population, which aims to launch businesses in the
field of beekeeping and subsequently expand them.
With the support of projects implemented and
managed by the International Labour Organization,
in 2024-2025 alone, 120 beekeepers will receive
technological training, 20 beekeepers will receive
support in accessing sources of financing for business
development, and 40 beekeepers received financial
resources in the form of vouchers for technological
equipment. The implementation of these actions is
expected to create at least 40 jobs and investments in
the sector worth approximately MDL 18,5 million.

The survey analysed the impact of non-
reimbursable funding sources on job creation. Thus,
6,1% of respondents mentioned that they had created
more than 10 jobs, 55,1% that they had created up to
3 jobs, and 38,8% that they had not created jobs or
had not received assistance. Respondents mentioned
that, although they are unable to create permanent
jobs, they occasionally hired day labourers as needed.

Given that, in recent years, beekeepers have
faced several obstacles to business development,
particularly climatic factors that generate higher
production costs and international price fluctuations,
it has been proposed to identify tools and mecha-
nisms to increase the resilience and performance of
the sector at the national level, an area where external
assistance needs to be catalysed. Respondents men-
tioned that it is very important to continue support for
technical equipment and the implementation of
modern production technologies (81,3%), providing
technological support through training and seminars
(62,5%), organizing study visits, and adopting good
practices (58,3%), and allocating resources to faci-
litate participation in international fairs and exhibi-
tions (43,8%).

Ensuring the resilience of the beekeeping
sector in the Republic of Moldova requires the
adoption of an integrated strategic approach aimed
at continuing and expanding external financial
support, both in the form of non-reimbursable aid,
targeted at specialized beekeeping associations, and
in the form of mixed aid, intended for individual
beekeepers who manage apiaries with more than 200
colonies or are members of cooperatives, clusters, or
other forms of economic association. The results of
the empirical analysis clearly indicate that, in the
absence of systematic and coherent support, the
beekeeping sector risks remaining fragmented, vul-
nerable to external shocks, and dependent on unpre-
dictable fluctuations in the domestic and internatio-
nal markets.

A first priority area for intervention is to
increase the formalisation of beekeeping activities.
Although progress in recent years has been notable, a
significant proportion of beekeepers continue to
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apicultorilor continua sa activeze in afara cadrului
legal, fapt care limiteaza accesul acestora la instru-
mente financiare, piete reglementate si programe de
sprijin institutional. Tranzitia de la apicultura de
subzistentd sau de hobby catre activitati economice
formalizate si sustenabile trebuie si devind un
obiectiv central al politicilor publice din domeniul
dezvoltarii rurale. Acest proces presupune nu doar
campanii de informare si educatie antreprenoriala, ci
si implementarea unor mecanisme concrete de sprijin,
precum: facilititi fiscale pentru afacerile nou-inre-
gistrate, asistentd juridicd si tehnica promovata prin
intermediul asociatiilor de profil, granturi si subventii
stimulative pentru intreprinderile nou-inregistrate sau
pentru cele care devin membre ale formelor de
cooperare economica.

Un al doilea pilon strategic il reprezinta mo-
dernizarea tehnologica a activitatilor apicole, in vede-
rea adaptarii la noile conditii climatice si la cerintele
de competitivitate ale pietei. Frecventa sporitd a feno-
menelor meteorologice extreme, dezechilibrele feno-
logice ale vegetatiei melifere si incertitudinile privind
preturile de tranzactionare a mierii impun adoptarea
unor solutii tehnologice moderne. In acest sens, inter-
ventiile publice ar trebui sd complementeze sustine-
rea investitiilor actuale, cu proiecte si programe de
cercetare aplicativd si cu dezvoltarea infrastructurii
digitale de monitorizare a stupinelor, cu acoperire
nationald, toate contribuind la cresterea eficientei
operationale si la reducerea riscurilor de productie.

Totodata, cercetarea releva necesitatea extin-
derii programelor de suport financiar, nu doar pentru
investitii traditionale in infrastructura, ci si pentru
diversificarea economicd a exploatatiilor apicole, in
special prin valorificarea produselor secundare ale
stupului si Incadrarea acestora in lanturi valorice ale
sectorului farmaceutic, medical si cosmetic, precum
si prin dezvoltarea activitatilor conexe, cum ar fi
turismul de agrement si medical. Aceste initiative pot
fi sprijinite prin instrumente financiare flexibile —
granturi conditionate, credite preferentiale, vouchere
pentru inovatie si mentorat antreprenorial — calibrate
in functie de profilul si capacitatea de implementare a
fiecarui beneficiar.

Un alt vector de dezvoltare, identificat inclu-
siv de catre respondentii sondajului, il constituie
promovarea mierii locale ca produs cu valoare
adaugata inalta. In pofida calitatilor organoleptice si
nutritionale remarcabile ale mierii autohtone, lipsa
unor mecanisme consolidate de marketing, precum
promovarea consolidatd a brandului ,Miere de
Moldova”, ambalarea deficitara si accesul limitat la
certificari de calitate, din cauza costurilor ridicate,
reduce semnificativ competitivitatea mierii moldove-
nesti pe pietele internationale. In acest context, se
impune dezvoltarea unor programe integrate destinate
Asociatiilor de profil, axate pe promovarea comer-
ciala, care sa sprijine certificarea produselor, parti-
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operate outside the legal framework, which limits
their access to financial instruments, regulated
markets, and institutional support programs. The
transition from subsistence or hobby beekeeping to
formalised and sustainable economic activities must
become a central objective of public policies in the
field of rural development. This process requires not
only information and entrepreneurial education
campaigns, but also the implementation of concrete
support mechanisms, such as tax breaks for newly
registered businesses, legal and technical assistance
promoted through relevant associations, and grants
and subsidies to encourage newly registered busi-
nesses or those that become members of economic
cooperation forms.

The second strategic pillar is the techno-
logical modernization of beekeeping activities in
order to adapt to new climatic conditions and market
competitiveness requirements. The increased frequency
of extreme weather events, phenological imbalances
in honey-producing vegetation, and uncertainties
regarding honey trading prices require the adoption
of modern technological solutions. In this regard,
public interventions should complement the support
for current investments with applied research projects
and programs and the development of a nationwide
digital infrastructure for monitoring apiaries, all of
which contribute to increasing operational efficiency
and reducing production risks.

At the same time, research highlights the need
to expand financial support programmes, not only for
traditional investments in infrastructure, but also for
the economic diversification of beekeeping opera-
tions, in particular by capitalising on bee by-products
and integrating them into the value chains of the
pharmaceutical, medical and cosmetic sectors, as well
as by developing related activities such as leisure and
medical tourism. These initiatives can be supported
by flexible financial instruments, conditional grants,
preferential loans, innovation vouchers, and entrepre-
neurial mentoring, calibrated according to the profile
and implementation capacity of each beneficiary.

Another vector of development, identified by
the survey respondents, is the promotion of local
honey as a high value-added product. Despite the
remarkable organoleptic and nutritional qualities of
local honey, the lack of consolidated marketing
mechanisms, such as the consolidated promotion of
the “Miere de Moldova” brand, poor packaging, and
limited access to quality certifications due to high
costs, significantly reduce the competitiveness of
Moldovan honey on international markets. In this
context, there is a need to develop integrated pro-
grams for relevant associations, focused on commer-
cial promotion, supporting product certification,
participation in international fairs and exhibitions,
and strengthening the position of local bee products
in international value chains.
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ciparea la targuri si expozitii internationale si con-
solidarea pozitiei produselor apicole locale in lan-
turile valorice internationale.

Rezultatele cercetarii evidentiazd ca doar prin
consolidarea continud a programelor de asistentd
financiard externa, in special celor nerambursabile,
sectorul apicol din Republica Moldova poate deveni
unul competitiv, rezilient si orientat catre pietele
externe. Aceasta tranzitie este posibilda doar printr-un
cadru coerent de politici publice, care sa fie corelat cu
mecanisme eficiente de finantare, capabil sa sustind
dezvoltarea capacitatilor institutionale ale asociatiilor
de profil si companiilor din domeniu si sa valorifice
in mod inteligent resursele naturale si capitalul uman
din zonele rurale.

Concluzii

Asistenta financiard nerambursabila reprezinta
un motor esential in sporirea rezilientei si perfor-
mantei sectorului apicol din Republica Moldova,
contribuind in mod semnificativ la oficializarea si
dezvoltarea afacerilor care implementeaza tehnologii
moderne, capabile sd producd si exporte produse
apicole recunoscute pe plan international.

Rezultatele cercetdrii empirice confirmata
impactul semnificativ al asistentei financiare externe
nerambursabile, materializat 1n sporirea venituri-
lor companiilor beneficiare cu peste 20% si crearea
locurilor de muncd, in special pentru populatia din
mediul rural.

Formalizarea activitatilor apicole si consolida-
rea structurilor asociative reprezintd preconditii esen-
tiale pentru accesarea eficientd a instrumentelor de
sprijin financiar si pentru cresterea capacitatii de absor-
btie a fondurilor externe nerambursabile in sectorul
apicol, necesare dezvoltarii durabile a sectorului.

Intr-un context marcat de incertitudini clima-
tice si presiuni concurentiale crescute, asistenta finan-
ciard externd nerambursabild necesitd a fi orientatd
catre achizitia de echipamente performante, tehno-
logii digitale si solutii inovative adaptate riscurilor de
mediu, care vor contribui la cresterea productivitatii
si rezilientei sectorului. Totodata, diversificarea acti-
vitatilor economice in cadrul afacerilor apicole, prin
valorificarea produselor secundare si dezvoltarea
produselor cu valoare addugata, va oferi apicultorilor
stabilitate financiard si acces la noi segmente de
piata, asigurand astfel un model economic mai
rezilient si durabil.

Sporirea rezilientei sectorului apicol este atat
necesara, cat si realizabild, prin valorificarea inteli-
gentd a resurselor externe nerambursabile, directio-
nate strategic catre consolidarea capacitatilor institu-
tionale ale asociatiilor de profil, sprijinirea educatiei
antreprenoriale si tehnice a apicultorilor, precum si
prin finantarea proiectelor de cercetare aplicativa cu
potential inovativ.

Sectorul apicol din Republica Moldova detine
un potential considerabil, care poate fi valorificat pe
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The research results demonstrate that only
through the continuous strengthening of external
financial assistance programmes, especially non-
reimbursable ones, can the beekeeping sector in the
Republic of Moldova become competitive, resilient,
and oriented towards foreign markets. This transition
is only possible through a coherent public policy
framework, linked to effective financing mecha-
nisms, capable of supporting the development of the
institutional capacities of relevant associations and
companies in the field and intelligently exploiting the
natural resources and human capital in rural areas.

Conclusions

Non-reimbursable financial assistance is an
essential driver in increasing the resilience and
performance of the beekeeping sector in the Republic
of Moldova, contributing significantly to the forma-
lisation and development of businesses that imple-
ment modern technologies capable of producing and
exporting internationally recognized bee products.

The results of empirical research confirmed
the significant impact of non-reimbursable external
financial assistance, resulting in an increase in the
revenues of beneficiary companies by more than 20%
and the creation of jobs, especially for the rural
population.

The formalisation of beekeeping activities and
the consolidation of associative structures are essen-
tial preconditions for effective access to financial
support instruments and for increasing the absorption
capacity of non-reimbursable external funds in the
beekeeping sector, which are necessary for the sus-
tainable development of the sector.

In a context marked by climate uncertainty
and increased competitive pressures, non-reimbur-
sable external financial assistance needs to be direc-
ted towards the purchase of high-performance equip-
ment, digital technologies, and innovative solutions
adapted to environmental risks, which will contribute
to increasing the productivity and resilience of the
sector. At the same time, diversifying economic acti-
vities within beekeeping businesses, by capitalising
on by-products and developing value-added products,
will provide beekeepers with financial stability and
access to new market segments, thus ensuring a more
resilient and sustainable economic model.

Increasing the resilience of the beekeeping
sector is both necessary and achievable through the
intelligent use of non-reimbursable external resour-
ces, strategically directed towards strengthening the
institutional capacities of relevant associations, sup-
porting the entrepreneurial and technical education of
beekeepers, and financing applied research projects
with innovative potential.

The beekeeping sector in the Republic of
Moldova has considerable potential, which can be
fully exploited through a strategic approach combi-
ning coherent public policies, sustainable financing
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deplin printr-o abordare strategica ce combina politici
publice coerente, mecanisme sustenabile de finantare
si parteneriate consolidate cu actorii internationali de
dezvoltare. Sustinerea continud a acestui sector nu
doar ca va contribui la dinamizarea economiei rurale,
dar va permite si integrarea apiculturii in lanturi
valorice competitive, cu accent pe produse naturale,
autentice si cu valoare adaugata ridicata — un veritabil

mechanisms, and strengthened partnerships with
international development actors. Continued support
for this sector will not only help to boost the rural
economy, but will also enable the integration of
beekeeping into competitive value chains, with a
focus on natural, authentic, and high value-added
products — a true ambassador for the country's quality
and public image.
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