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Acest studiu analizeaza comportamentul
utilizatorilor din Republica Moldova in ceea ce
priveste utilizarea instrumentelor de plata fara
numerar. Pe baza unui sondaj efectuat pe un
esantion reprezentativ. de 1095 de persoane,
lucrarea exploreaza preferintele consumatorilor
in functie de variabilele demografice precum:
genul, varsta si nivelul veniturilor. Studiul evi-
dentiaza principalele bariere si motivatii pentru
adoptarea platilor fara numerar, precum §i ten-
dintele actuale in utilizarea tehnologiilor de pla-
ta digitala. Concluziile sugereaza ca digitaliza-
rea sistemului de plati in Republica Moldova
este in plina ascensiune, insa persista provocari
in randul grupurilor de varsta mai inaintata si al
celor cu venituri mici.
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Introducere

Transformarile digitale din ultimele dece-
nii au remodelat semnificativ modul in care con-
sumatorii efectueaza tranzactii [5]. In Republica
Moldova, platile fara numerar au devenit un
indicator cheie al modernizarii economiei, iar
adoptarea lor este privita ca un element impor-
tant al dezvoltarii economice si al integrdrii in
economia digitald globald. Cu toate acestea, uti-
lizarea acestor metode de platd nu este uniforma,
fiind influentatd de factori precum varsta, veni-
turile si nivelul de educatie.
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This study analyses the behaviour of users
in the Republic of Moldova regarding the use of
cashless payment instruments. Based on a survey
of a representative sample of 1,095 people, the
paper explores consumer preferences according
to demographic variables such as gender, age
and income level. The study highlights the main
barriers and motivations for the adoption of
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Introduction

Digital transformations in recent decades
have significantly reshaped the way consumers
transact [5]. Cashless payments have become a
key indicator of the economy modernization in
the Republic of Moldova and their usage is seen
as an important element of economic develop-
ment and integration into the global digital eco-
nomy. However, the use of these payment me-
thods is not uniform, being influenced by factors
such as age, income and education.

In a world where digitization is growing
rapidly, payment methods are constantly evol-
ving [1]. In the Republic of Moldova, the use of
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Intr-o lume in care digitalizarea este in
crestere rapidd, metodele de platd evolueaza in
mod constant [1]. In Republica Moldova, utili-
zarea instrumentelor de platd fard numerar a
devenit un indicator important al nivelului de
digitalizare si al dezvoltarii economiei [3].

Obiectivul principal al cercetarii este deter-
minarea gradului de utilizare a platilor fara nume-
rar si identificarea celor mai populare metode de
plata din perspectiva utilizatorilor. De asemenea,
studiul abordeaza problemele si motivele pentru
care unii consumatori preferd platile in numerar.

In acest context, scopul acestui studiu este
de a analiza utilizarea instrumentelor de plata
fara numerar, in Republica Moldova, din per-
spectiva comportamentului consumatorilor. Stu-
diul se bazeaza pe date colectate printr-un son-
daj, realizat pe un esantion reprezentativ si exa-
mineaza principalele tendinte si bariere in adop-
tarea platilor electronice. Rezultatele ofera o
imagine de ansamblu asupra provocarilor si
oportunitatilor pe care le prezintd tranzitia catre
o economie fara numerar [6].

Metode de cercetare aplicate

Principalele metode de cercetare aplicate au
fost: sondajul prin chestionare, analiza compara-
tiva si analiza continutului materialelor empirice.

Sondajul a fost realizat prin metoda chestio-
narii persoanelor fizice, care efectueaza plati cu
sau fard numerar pe teritoriul Republicii Mol-
dova, chestionarul elaborat de céatre autor fiind
completat de un esantion de 1095 de persoane.

Cercetarea a fost realizata In perioada mai-
iunie 2022. Pentru identificarea perceptiilor si
atitudinilor fata de variabilele investigate, s-a
utilizat metoda de ancheta, bazatd pe chestionar.
Sondajul a fost implementat cu ajutorul com-
paniei Idata [6].

Chestionarul a fost conceput pentru a deter-
mina ponderea utilizarii instrumentelor de plata
fara numerar in raport cu variabilele demografice,
precum: varsta, genul, nivelul de venituri, nivelul
de educatie si locul de trai al respondentilor.
Totodata, s-a propus identificarea celor mai popu-
lare metode de plata: fizic - plati cu cardul bancar
la terminalele POS (magazine, restaurante etc.),
plati cu numerar la terminale cash-in (Paynet,
Bpay etc.); online (internet banking, plati cu

non-cash payment instruments has become an
important indicator of the level of digitization
and economy development [3].

The main objective of the research is to
determine the degree of use of cashless pay-
ments and to identify the most popular payment
methods from the users’ perspective. The study
also addresses the issues and reasons why some
consumers prefer cash payments.

In this context, the purpose of this study is
to analyse the use of non-cash payment instru-
ments in the Republic of Moldova from the
perspective of consumer behaviour. The study is
based on data collected through a representative
sample survey and examines the main trends and
barriers in the adoption of electronic payments.
The results provide an overview of the chal-
lenges and opportunities presented by the tran-
sition to a cashless economy [6].

Research methodology

The main research methods that were
used: questionnaire survey, comparative analysis
and content analysis of empirical materials.

The survey was carried out using a ques-
tionnaire, addressed to individuals who make
payments with or without cash on the territory of
the Republic of Moldova, the gquestionnaire was
developed by the author and was completed by a
sample of 1095 people.

The research was carried out between
May and June 2022. In order to identify existing
perceptions and attitudes towards the investi-
gated variables, the survey method, based on the
guestionnaire, was used. The survey was carried
out through the company Idata [6].

The questionnaire was designed to deter-
mine the share of use of non-cash payment instru-
ments in relation to the respondents’ age, gender,
income level, education level and place of resi-
dence. At the same time, it was proposed to
identify the most popular payment methods:
physically (bank card payments at POS Termi-
nals (stores, restaurants, etc.), cash payments at
cash-in terminals (Paynet, Bpay, etc.), etc,;
Online (internet banking, bank card or e-wallet
payments on e-commerce platforms, etc., mobile
applications) and cashless payment instruments,
for what purposes they are used from the perspec-
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cardul bancar sau portmoneu electronic pe plat-
formele de e-commerce, aplicatiile mobile) si
instrumentele de platd fard numerar. De aseme-
nea, studiul a urmarit metode si identificarea sco-
purilor pentru care aceste metode sunt utilizate
din perspectiva utilizatorilor, precum si locurile
unde sunt cel mai frecvent folosite de catre acestia
(pe teritoriul Republicii Moldova sau in afara
tarii). In scopul identificirii barierelor in calea
utilizarii platilor electronice, sondajul a solicitat
respondentilor sa indice principalele motive pen-
tru care acestia nu utilizeaza platile fara numerar,
ce dificultati au intalnit in utilizarea acestora si ce
i-ar motiva sa reduca utilizarea numerarului.

Rezultate si discutii

Pentru a evalua comportamentul utilizato-
rilor cu privire la utilizarea platilor fard numerar
in Republica Moldova, studiul de fata a aplicat
un chestionar detaliat, pe un esantion repre-
zentativ de respondenti din diverse regiuni ale
tarii [6]. Datele au fost colectate si analizate pe
baza urmatoarelor categorii demografice si so-
cio-economice:

Varsta: Respondentii au fost grupati in
functie de varsta, in intervale distincte, pentru a
surprinde diferentele de comportament Iintre
tineri, adulti si varstnici,

Sex: Datele au fost segregate in functie de
sex, pentru a evidentia eventualele diferente intre
comportamentul barbatilor si femeilor in ceea ce
priveste adoptarea platilor fard numerar;

Regiune: Studiul a impartit participantii in
regiuni majore, precum: Nord, Centru, Sud,
Chisindu, Gagauzia si Stanga Nistrului, pentru a
reflecta variatiile regionale 1n utilizarea platilor
fara numerar;

Mediul de resedinti: O distinctie impor-
tantd a fost facutd intre respondentii din mediul
urban si cei din mediul rural, intrucat accesul la
infrastructura digitala si tehnologiile de plata
difera semnificativ Intre aceste doua categorii;

Venitul personal lunar: Respondentii au
fost grupati in functie de nivelul veniturilor
lunare, de la sub 2000 lei pand la peste 20.000
lei, pentru a examina relatia dintre nivelul veni-
turilor gi adoptarea platilor fara numerar;

Nivelul de educatie: Studiul a inclus date
despre educatia finalizatd a respondentilor,
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tive of users, as well as where they are most often
used by them (on the territory of the Republic of
Moldova or abroad). In order to identify the
barriers of the electronic payments use, the survey
asked the respondents to indicate the main
reasons why they do not use cashless payments,
what problems they encountered when using them
and what would motivate them to use less cash.

Results and discussions

In order to evaluate the users behaviour
regarding the use of cashless payments in the
Republic of Moldova, the present study used a
detailed questionnaire, applied to a represen-
tative sample of respondents from various re-
gions of the country [6]. Data was collected and
analysed based on the following demographic
and socio-economic categories:

Age: Respondents were grouped by age
into distinct ranges to capture differences in
behaviour between youth, adults and the elderly.

Gender: The data was segregated by
gender to highlight potential differences in the
behaviour of men and women regarding the use
of cashless payments.

Region: The study divided the participants
into major regions such as North, Center, South,
Chisinau, Gagauzia and Transnistria, reflecting
regional variations in the use of cashless payments.

Residence: An important distinction was
made between urban and rural respondents, as
access to digital infrastructure and payment
technologies can vary significantly between
these two categories.

Personal monthly income: Respondents
were grouped by monthly income level, from
below MDL 2000 to over MDL 20,000, to
examine the relationship between income level
and the use of cashless payments.

Level of education: The study included
data on respondents’ completed education, ran-
ging from primary to post-graduate levels, to
assess the influence of education on payment
behaviour.

These variables were essential to obtain a
thorough understanding of consumer behaviour
and to identify the barriers and motivational
factors that determine the adoption of digital
payments in the Republic of Moldova.
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cuprinzand niveluri de la studii primare pana la
studii postuniversitare, pentru a evalua influenta
educatiei asupra comportamentului de plata.

Aceste variabile au fost esentiale pentru a
obtine o intelegere aprofundatd a comportamen-
tului consumatorilor si pentru a identifica barie-
rele si factorii motivationali care influenteaza
adoptarea platilor digitale in Republica Moldova.

Rezultatele acestui studiu reflectd variatiile
semnificative 1n utilizarea platilor fard numerar
in functie de -caracteristicile demografice si
socio-economice ale respondentilor [6]. In ca-
drul acestui articol vom analiza, in detaliu, datele
obtinute, structurate in categorii relevante, cum
ar fi: varsta, sexul, mediul de resedintd, nivelul
veniturilor si regiunile geografice. Aceste infor-
matii oferd o imagine de ansamblu asupra com-
portamentului consumatorilor din Republica
Moldova in utilizarea platilor digitale.

Segregare pe virstd

18-29 ani: 84,2% dintre respondentii din
aceastd categorie folosesc plati fara numerar,
ceea ce confirmd ca tinerii sunt cei mai activi
utilizatori ai acestui tip de plata. Doar 15,8% nu
utilizeaza platile digitale. Aceastd tendinta este
fireascd, avand 1n vedere familiaritatea tinerilor
cu tehnologia si accesul lor sporit la dispozi-
tivele mobile si internet.

30-44 ani: 68,2% dintre respondenti folo-
sesc plati fara numerar, in timp ce 31,8% nu
utilizeaza aceste metode. Aceastd categorie de
varsta este, in general, activd profesional si
beneficiaza de infrastructura digitala. Totusi, un
numar considerabil de utilizatori continua sa
opteze pentru numerar.

45-59 ani: 60,3% dintre persoanele din
aceasta categorie utilizeaza plati fard numerar, iar
39,7% nu le folosesc. Aceasta sugereaza o sca-
dere in utilizarea platilor digitale odatd cu
inaintarea 1n varsta, unde anumite obiceiuri finan-
ciare, traditionale, pot raméne predominante.

60+ ani: Doar 39,0% dintre persoanele de
peste 60 de ani folosesc platile fara numerar, in
timp ce majoritatea (61,0%) preferd numerarul.
Aceasta reflectd o reticenta evidenta in adoptarea
noilor tehnologii de plata, posibil, din cauza
lipsei de familiaritate sau a preferintei pentru
metodele traditionale.

The results of this study reflect significant
variations in the use of cashless payments accor-
ding to various demographic and socio-eco-
nomic characteristics of the respondents [6]. In
this article we will analyse in detail the data
obtained, divided into relevant categories such as
age, gender, environment of residence, income
level and geographical regions. This information
provides an overview of the behaviour of con-
sumers in the Republic of Moldova in relation to
the use of digital payment technologies and
cashless instruments.

Segregation by age

18-29 years: 84.2% of respondents in this
category use cashless payments, which confirms
that young people are the most active users of
this type of payment. Only 15.8% of this cate-
gory do not use digital payments. This openness
is to be expected as young people are more
familiar with technology and have better access
to mobile devices and the Internet.

30-44 years: 68.2% of respondents use
cashless payments, while 31.8% do not use these
methods. This age group is generally profes-
sionally active and can benefit from digital infra-
structure, but still retains a sizeable proportion of
users who prefer cash.

45-59 years: 60.3% of people in this
category use cashless payments, and 39.7% do
not use them. This suggests a decline in the use
of digital payments with age, where certain tra-
ditional financial habits may remain prevalent.

60+ years: Only 39.0% of people over 60
use cashless payments, while the majority (61.0%)
prefer cash. This reflects an obvious reluctance
to use new payment technologies, possibly due
to a lack of familiarity with or preference for
traditional payment methods.

Segregation by sex

Men (59.6%) vs. Women (57.7%): Avai-
lable data show that men are slightly more
frequent users of cashless payments compared to
women, but the difference between the two
categories is insignificant. This slight variation
could be explained by factors such as access to
digital technologies or personal preferences, but
without indicating a pronounced trend.
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Segregare pe sex

Barbati (59,6%) vs. Femei (57,7%): Datele
disponibile arata ca barbatii sunt utilizatori mai
frecventi ai platilor fard numerar comparativ cu
femeile, insd diferenta dintre cele doua categorii
este nesemnificativd. Aceastd usoard variatie ar
putea fi explicatd prin factori precum: accesul la
tehnologiile digitale sau preferintele personale,
fara a indica Insé un trend pronuntat.

Segregare pe medii de resedinta

Urban: 75,3% dintre respondentii din me-
diul urban utilizeaza platile fard numerar, iar
24,7% nu le folosesc. Mediul urban beneficiaza
de o infrastructura digitald mai buna, acces la
terminalele POS si serviciile financiare avansate,
ceea ce faciliteazd adoptarea platilor electronice.

Rural: In mediul rural, doar 50,3% dintre
respondenti utilizeaza platile farda numerar, in
timp ce aproape jumatate (49,7%) nu le folosesc.
Aceasta subliniaza diferentele intre zonele ur-
bane si rurale In ceea ce priveste accesul la
infrastructura digitala si educatia financiara, me-
diul rural raméanand mai conservator in adop-
tarea platilor electronice.

Segregare pe venituri personale

Sub 2000 lei: Doar 47,6% dintre respon-
dentii din aceastd categorie de venituri folosesc
platile fird numerar, in timp ce majoritatea
(52,4%) nu le utilizeaza. Aceasta indica faptul ca,
persoanele cu venituri mai mici, au mai putine
resurse pentru a adopta tehnologiile moderne si
prefera sa gestioneze finantele in numerar.

2001-5000 lei: 49,5% dintre respondentii
cu venituri medii utilizeaza platile fara numerar,
iar 50,5% nu le folosesc. Categoriile cu venituri
medii sunt iIntr-o tranzitie, avand un echilibru
intre adoptarea tehnologiilor noi si mentinerea
preferintelor pentru numerar.

5001-8000 lei: 79,1% dintre persoanele cu
venituri mai ridicate utilizeaza platile fard nume-
rar, in timp ce doar 20,9% nu le folosesc. Persoa-
nele cu venituri mai mari tind sd foloseasca mai
mult platile digitale datoritd accesului crescut
la tehnologie si necesitatilor financiare complexe.

Peste 8000 lei: Aproape toti respondentii
(96,0%) din aceasta categorie utilizeaza platile
fara numerar, iar doar 4,0% nu le folosesc. Per-
soanele cu venituri ridicate au adoptat, aproape
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Segregation by place of residence

Urban: 75.3% of urban respondents use
cashless payments and 24.7% do not. The urban
environment benefits from better digital infra-
structure, access to POS terminals and advanced
financial services, which facilitates the adoption
of electronic payments.

Rural: In rural areas, only 50.3% of res-
pondents use cashless payments, while almost
half (49.7%) do not use these methods. This
highlights the differences between urban and
rural areas in terms of access to digital infra-
structure and financial education, with rural
areas remaining more conservative in adopting
electronic payments.

Segregation by personal income

Under MDL 2000: Only 47.6% of respon-
dents in this income category use cashless pay-
ments, while the majority (52.4%) do not. This
indicates that people with lower incomes have
less resources to adopt modern technologies and
prefer to manage their finances in cash.

MDL 2001-5000: 49.5% of middle-income
respondents use cashless payments, and 50.5% do
not. The middle income categories are in tran-
sition, balancing between adopting new technolo-
gies and maintaining a preference for cash.

MDL 5001-8000: 79.1% of people with
higher incomes use cashless payments, while
only 20.9% do not. People with higher incomes
tend to use digital payments more due to
increased access to technology and complex
financial needs.

Over MDL 8000: Almost all respondents
(96.0%) in this category use cashless payments,
and only 4.0% do not. High earners have almost
entirely adopted cashless payments, an indicator
of access to advanced technology and the need
for financial efficiency.

Segregation by regions

North of country: 53.0% of respondents in
the north of the country use cashless payments,
and 47.0% do not. This shows that the north
of the country has a moderate rate of adoption of
digital payments, possibly due to more limited
infrastructure.

Center: 59.0% of respondents in the center
of the country use cashless payments, and 41.0%
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in totalitate platile fara numerar, ceea ce reflecta
accesul lor la tehnologii avansate si necesitatea
de a asigura eficienta financiara.

Segregare pe regiuni

Nordul tarii: 53,0% dintre respondenti din
nordul tarii utilizeaza platile farda numerar, iar
47,0% nu le folosesc. Aceasta indicad o adoptie
moderata a platilor digitale in nordul tarii, posibil
din cauza infrastructurii mai putin dezvoltate.

Centrul: 59,0% dintre respondenti din cen-
trul tarii utilizeaza platile fara numerar, iar 41,0%
nu le folosesc. Aceasta sugereaza o adoptare mai
ridicatd a platilor digitale, In special, in jurul
capitalei si in regiunile bine dezvoltate din punct
de vedere economic si infrastructural.

Chisinau: 81,7% dintre respondentii din
Chisindu utilizeaza platile fara numerar, in timp
ce doar 18,3% dintre acestia nu le folosesc.
Capitala inregistreaza cel mai ridicat nivel de
utilizare a platilor digitale, datorita accesului fa-
cil la tehnologie si la infrastructura financiara
bine dezvoltata.

Sudul tarii: 48,6% dintre respondentii din
sud utilizeaza platile fard numerar, iar 51,4% nu
le folosesc. In sudul tarii, adoptia platilor digitale
este mai scadzutd, reflectind o preferintd mai
mare pentru numerar si o infrastructurd mai pu-
tin avansata comparativ cu alte regiuni ale tarii.

Gagauzia: Doar 45,1% dintre respondenti
din Gagduzia utilizeaza platile fara numerar, iar
54,9% nu le adoptd. Acest fapt subliniazad o in-
tarziere in procesul de adoptare platilor elec-
tronice, cauzatid de accesul limitat la tehnologie
si preferintele culturale pentru numerar.

Studiul, prezentat in acest articol, releva o
crestere a utilizarii platilor fara numerar in Repu-
blica Moldova, 1n special, in randul tinerilor si al
persoanelor cu venituri mai ridicate. Cu toate
acestea, persistd inca obstacole importante in
adoptarea pe scard largd a acestor tehnologii, in
special, in randul persoanelor in varsta si al celor
din mediul rural [6].

Gradul de utilizare a platilor fard numerar

Conform datelor colectate, 57,42% dintre
respondenti au declarat ca utilizeaza instrumente
de plata fara numerar (figura 1).

do not. This indicates a higher adoption of
digital payments, centered around the capital and
in economically and infra-structurally well-
connected regions.

Chisinau: 81.7% of Chisinau respondents
use cashless payments, while only 18.3% do not.
The capital has the highest level of use of digital
payments due to excellent access to technology
and financial infrastructure.

South of country: 48.6% of respondents in
the South use cashless payments and 51.4% do
not. The south of the country has a lower rate
of adoption of digital payments, reflecting a
greater preference for cash and less developed
infrastructure.

Gagauzia: Only 45.1% of respondents
from Gagauzia use cashless payments, and
54.9% do not use them. This highlights the fact
that Gagauzia is a region where the adoption of
electronic payments is slower, for reasons that
may include limited access to technology and
cultural preferences for cash.

The study presented in this article reveals
an increase in the use of cashless payments in the
Republic of Moldova, especially among young
people and people with higher incomes. However,
significant obstacles to the widespread adop-
tion of these technologies remain, particularly
among the elderly and those in rural areas [6].

The degree of use of non-cash payments
According to the data collected, 57.42% of the
respondents stated that they use cashless pay-
ment instruments (figure 1).
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mDa/Yes ' Nu/No

Figura 1. Ponderea utilizirii a instrumentelor de plata fira numerar (%)/
Figure 1. Share of the use of cashless payment instruments (%)
Sursa: elaborata de autor in baza rezultatelor sondajului/

Source: developed by the author based on survey results

Utilizarea platilor electronice variaza sem-
nificativ in functie de caracteristicile demografice.
De exemplu, segregarea pe sex demonstreaza ca
ponderea femeilor care utilizeazd platile elec-
tronice este de 57%, comparatd 59,6% dintre
barbati. Diferentele intre genuri sunt, totusi,
nesemnificative din punct de vedere statistic.

Figura 2 ilustreaza distributia utilizarii pla-
tilor electronice intre femei si barbati, repartizata
pe diferite grupe de varsta. Procentajele reflecta
rata de adoptie a platilor electronice pe fiecare
categorie de varstd. Diferentele dintre sexe sunt
nesemnificative din punct de vedere statistic,
conform datelor analizate.

Their use of electronic payments varies
significantly according to demographic varia-
bles. For example, gender segregation shows
that the share of women using electronic pay-
ments is 57%, while 59.6% of men use these
methods. Differences between genders are,
however, statistically insignificant.

Figure 2 illustrates the distribution of the
use of electronic payments by women and men,
divided by different age groups. The percentages
reflect the adoption rate of electronic payments
in each age group. The differences between the
sexes are statistically insignificant, according to
the data analysed.

18-29 ani/years

|

30-44 anilyears

45-59 ani/years

34

60 si peste ani/years and over

|

Total/Total

|

89,5
81,3
74,9
64,5
54,0 @ Femei/Women
64,4 O Barbati/Men
6
40,7
57,0
59,6

Figura 2. Ponderea femeilor si barbatilor

ce utilizeaza plitile electronice, pe grupuri

de varstia (%)/Figure 2. Share of women and men using electronic payments, by age group (%)
Sursa: elaborata de autor in baza rezultatelor sondajului/
Source: developed by the author based on survey results
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Utilizarea platilor fiard numerar in func-
tie de varstd

Segmentarea pe grupe de varstd aratd ca
tinerii intre 18 si 29 de ani sunt cei mai activi
utilizatori ai platilor electronice. In aceasti cate-
gorie de varsta, 89,5% dintre femei si, respectiv,
81,3% dintre barbati au declarat ca utilizeaza
plati digitale. Pe de altd parte, In grupul de varsta
de peste 60 de ani se inregistreaza o ratd mult
mai scazutd de utilizare, doar 40,7% dintre
barbati si 34,5% dintre femei preferand aceste
metode.

Aceastad tendintd poate fi explicatd prin
faptul ca tinerii sunt mai deschisi la adoptarea
noilor tehnologii si au acces mai facil la infra-
structura digitald. In contrast, persoanele in vér-
std pot percepe aceste metode ca fiind complexe
sau nesigure, fapt ce le determind sa prefere
numerarul.

Preferintele pentru metodele de platdi

In ceea ce priveste metodele specifice de
plata, platile la terminalele POS, cu cardul
bancar, sunt cele mai frecvente, 32,5% dintre
respondenti declardnd ca utilizeaza cel putin o
dati pe siptimani. In ceea ce priveste plitile
online, acestea sunt mai putin populare: doar
17,2% dintre respondenti declard ca folosesc
internet banking pentru tranzactii regulate, iar
13,1% folosesc aplicatiile mobile pentru plati.

Interesant este faptul ca o mare parte dintre
respondenti (44,7%) preferd in continuare platile
in numerar, ceea ce sugereaza cd numerarul
ramane o metoda de plata populara, in special, in
randul grupurilor mai conservatoare. Figura 3
ilustreaza preferintele consumatorilor pentru di-
verse metode de plata.

Use of cashless payments by age

Segmentation by age group shows that
young people between the ages of 18 and 29 are
the most active users of electronic payments. In
this group, 89.5% of women and 81.3% of men
said they use digital payments. On the other
hand, the over 60 age group has a much lower
rate of use, with only 40.7% of men and 34.5%
of women preferring these methods.

This trend can be explained by the fact
that young people are more open to adopting
new technologies and have easier access to
digital infrastructure. In contrast, older people
may perceive these methods as complex or
unreliable, leading them to prefer cash.

Payment method preferences

In terms of specific payment methods,
paying at POS terminals with a bank card is the
most common method, with 32.5% of respon-
dents using this method at least once a week. As
for online payments, they are less popular: only
17.2% of respondents say they use internet
banking for regular transactions, and 13.1% use
mobile apps for payments.

Noteworthy is the fact that a large propor-
tion of respondents (44.7%) still prefer cash
payments, suggesting that cash remains a popu-
lar payment method, particularly among more
conservative groups. Figure 3 illustrates consu-
mer preferences for variousn payment methods.
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Plati setate automat/Automatic payments

Paypal

Portmoneu electronic/Electronic wallet

Mobile payment (Android pay, Apple pay, Google
wallet etc)

Transfer bancar/Bank transfer

Mobile banking

Card, online/Card, online

Card fizic/Physical card

Numerar/Cash

Deloc / Never

['”1.,11

m Uneori / Sometimes

0,0 10,0 20,0 30,0 40,0 50,0 60,0 70,0 80,0 90,0 100,0

m Des / Often

Figura 3. Ponderea utilizarii instrumentelor de plata (%)/
Figure 3. Share of use of payment instruments (%)
Sursa: elaborata de autor in baza rezultatelor sondajului/
Source: developed by the author based on survey results

* Noti: Des — cel putin o datd 1n sdptdmana; uneori — cel putin o datd pe an; deloc — nu
cunosc, nu folosesc aceastd metoda sau nu folosesc deloc platile fara numerar/* Note: Often — at
least once a week; Sometimes — at least once a year; Never — do not know, do not use this method,

or do not use cashless payments at all

Scopurile utilizarii platilor farda numerar

Analiza scopurilor pentru care sunt utili-
zate platile fard numerar, releva cu cele mai frec-
vente tranzactii includ achitarea facturilor pentru
servicii comunale (38,2%) si cumparaturile de zi
cu zi In magazine (37,4%). Alte scopuri des intal-
nite sunt: achitarea taxelor si serviciilor publice
(21,2%), transferurile de bani intre persoane
(16,7%) si cumparaturile online (16,2%).

Aceste date sugereaza ca platile fara nume-
rar sunt utilizate, In principal, pentru tranzactii
esentiale si uzuale, in timp ce alte tipuri de plati,
cum ar fi rezervarile de servicii sau achizitiile
mai mari, continua sa fie efectuate, preponderent
in numerar (figura 4).
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Purposes of using cashless payments

From the perspective of the purposes for
which non-cash payments are used, the most
frequent transactions include paying utility bills
(38.2%) and everyday shopping in stores
(37.4%). Other common purposes are paying
taxes and public services (21.2%), transferring
money between people (16.7%) and shopping
online (16.2%).

This data suggests that cashless payments
are mainly used for essential and routine trans-
actions, while other types of payments, such as
booking services or larger purchases, remain
largely made through traditional methods such
as cash (figure 4).
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= Cumparaturi online/Online shopping

Achitarea serviciilor/Payment for services
= Procurare bilete de avion/Purchase of plane tickets
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Figura 4. Scopurile utilizérii instrumentelor de plati firid numerar (%)/
Figure 4. Purposes of using non-cash payment instruments (%o)
Sursa: elaborata de autor in baza rezultatelor sondajului/

Source: developed by the author based on survey results

Motive pentru evitarea platilor fard numerar

Un procent semnificativ de respondenti
(42,6%) nu utilizeaza deloc platile fard numerar.
Printre motivele principale pentru evitarea acestor
metode se numara lipsa infrastructurii adecvate in
zonele rurale, teama de frauda si lipsa increderii In
securitatea platilor online. De asemenea, com-
plexitatea procedurilor, precum utilizarea parolele
si a codurile PIN, reprezintd un obstacol supli-
mentar in utilizarea platilor electronice.

Concluzii

Studiul realizat evidentiaza o crestere
semnificativa a utilizarii platilor farda numerar in
Republica Moldova, mai ales in randul tinerilor
si al persoanelor cu venituri mai ridicate. Cu
toate acestea, existd Inca bariere importante in
adoptarea acestor tehnologii, in special, Tn me-
diul rural si in randul persoanelor varstnice.
Datele releva ca 57,42% dintre respondenti uti-
lizeaza instrumente de platd fard numerar, insa
ratele de adoptie variaza considerabil in functie

Reasons to avoid cashless payments

A significant percentage of respondents
(42.6%) do not use cashless payments at all.
Among the main reasons for avoiding these
methods are the lack of adequate infrastructure
in rural areas, fear of fraud and lack of con-
fidence in the security of online payments. Some
respondents also mentioned the complexity of
the procedures required to use electronic pay-
ments, such as the use of passwords and PIN
codes, which are an additional obstacle to the
use of electronic payments

Conclusions

The study underlines a significant increase
in the use of cashless payments in the Republic
of Moldova, especially among young people and
people with higher incomes. However, there are
still significant barriers to the adoption of these
technologies, especially in rural areas and among
the elderly. The data reveals that 57.42% of res-
pondents use cashless payment tools, but adop-
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de anumiti factori demografici, cum ar fi: varsta,
mediul de resedinta si veniturile.

Tinerii, preponderent cei cu varste intre 18
si 29 de ani, sunt cei mai activi utilizatori ai
platilor electronice, demonstrdnd o deschidere
mai mare catre adoptarea tehnologiilor moderne.
In schimb, persoanele de peste 60 de ani con-
tinua sa prefere numerarul, invocand dificultatea
in utilizarea tehnologiilor si riscurile percepute
legate de securitatea platilor online. De aseme-
nea, se observa ca preferintele pentru metodele
de platd variaza: platile cu cardul la terminalele
POS sunt cele mai frecvente, iar platile online si
mobile au o ratd de utilizare mai redusa.

Un aspect ingrijorator este reprezentat de
faptul cd o parte semnificativi a populatiei
(42,6%) nu utilizeaza deloc platile fara numerar.
Motivele principale includ lipsa infrastructurii
adecvate in zonele rurale si preocuparile de secu-
ritate ale tranzactiilor digitale. Aceste constatari
subliniaza necesitatea imbunatatirii accesului la
tehnologiile financiare In zonele mai putin dez-
voltate, precum si a educdrii populatiei in pri-
vinta utilizarii sigure a platilor digitale [4].

Pentru a incuraja tranzitia catre o econo-
mie fard numerar, sunt esentiale implementarea
unor campanii de educare financiara, extinderea
si dezvoltarea infrastructurii digitale, precum si
adoptarea unor solutii avansate de securitate
cibernetica [1]. Aceste masuri pot contribui sem-
nificativ la utilizarea mai largd a platilor elec-
tronice, sprijinind astfel modernizarea si efi-
cientizarea economiei Republicii Moldova.

tion rates vary considerably based on de-
mographic factors such as age, residential envi-
ronment and income.

Young people, especially those between
the ages of 18 and 29, are the most active users
of electronic payments, demonstrating a greater
openness to technology. In contrast, over-60s
continue to prefer cash, citing the complexity of
technologies and the perceived security risks of
online payments. It is also noted that preferences
for payment methods vary: card payments at
POS terminals are the most common, while
online and mobile payments remain less used.

A major challenge is that a significant part
of the population (42.6%) does not use cashless
payments at all. The main reasons include the
lack of adequate infrastructure in rural areas and
concerns about the security of digital trans-
actions. In this context, it is essential to improve
access to financial technologies in less deve-
loped areas and educate the population about the
safety of digital payments [4]

In order to encourage the transition to a
cashless economy, it is essential to implement
financial education campaigns, expand and de-
velop digital infrastructure and adopt advanced
cibersecurity solutions [1]. These measures can
significantly promote a wider use of electronic
payments, thereby supporting the modernization
and increased efficiency of Moldova’s economy.

Bibliografie/Bibliography:

1. BROWN, L., WHITE, M. Non-cash Payments: A Growing Trend. Journal of Economic
Insights. 2021, no. 12(1), pp. 78-89. ISSN 2639-6858.

2. GREEN, K., BLACK, S. Adoption of Cashless Payments in Eastern Europe. European
Economic Review. 2019, no. 34(4), pp. 102-117. ISSN 0014-2921.

3. Legea privind platile fara numerar in Republica Moldova. Monitorul Oficial al Republicii

Moldova. 2018, nr. 132.

4. PURPLE, R. Economic Impact of Cashless Payment Systems. Global Finance Journal. 2023,

no. 17(3), pp. 12-30. ISSN 1873-5665.

5. SMITH, J., DOE, A. Digital Transformation and Consumer Behavior. Journal of Economic
Studies. 2020, no. 5(2), pp. 45-56. ISSN 0144-3585.

6. Sondaj privind platile digitale in Republica Moldova, mai-iunie 2022 [online]. Realizat de
IDATA. [accesat 28.11.2021]. Disponibil: https://idata.md/#

Revista / Journal ,, ECONOMICA” nr.4(130) 2024


https://idata.md/



