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STABILITATEA FINANCIARA
SI COMPETITIVITATEA —
FACTORI DE CRESTERE
ECONOMICA DURABILA IN
PERIOADA POSTCRIZA

Dr. hab. prof. univ., academician
Gr. BELOSTECINIC -

Intr-un mediu financiar mondializat si din ce in ce -
mai sofisticat, stabilitatea financiard reprezintd o noud -

provocare pentru economiile contemporane §i o condifie

centrale, care se afla in fruntea sistemelor financiare

si colaborare cu diverse institutii si organizatii la nivel
national si internagional.

Cuvinte-cheie:  postcrizda, inovare
competitivitate, stabilitate financiard, dinamica salariilor,
factori primari, societati informationale.

,,Acela care va controla volumul banilor in orice tard va fi -
stapdnul legilor si al comerpului”
(James Abraham Garfield, al 20-lea presedinte SUA) -

Noile realititi ale mediului economic national, -
regional sau mondial, care devine unul tot mai globalizat, cu -
0 concurentd in continud crestere, cu noi oportunititi, dar si -
cu noi incertitudini, precum si profundele transforméari pe -
care le-au suferit sistemele financiare sub influenta
inovarilor tehnologice, globalizirii si liberalizarii fluxurilor -
de capital, tendinte specifice pentru ultimele decenii, au -
facut ca sa circule capitalul in forme tot mai sofisticate i pe -

piete din ce in ce mai integrate la nivel mondial.
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tehnologica, -
- competitiveness, financial stability, wage growth,
- primary factors, information society.

FINANCIAL STABILITY AND
COMPETIVENESS - FACTORS
OF SUSTAINABLE ECONOMIC
GROWTH DURING THE POST-

CRISIS PERIOD

Dr.Hab., Professor, Academician
Gr. BELOSTECINIC

In a globalized financial environment and
increasingly  sophisticated,  financial  stability

- represents a new challenge for modern economies and
obligatorie pentru asigurarea unei cresteri economice -
durabile. Asigurarea stabilitdtii financiare trebuie sa -
constituie o preocupare prioritard §i pentru bancile -

a prerequisite for ensuring sustainable growth.
Financial stability should be a priority also for the
central banks which stand on the top of the national

- financial systems, thus requiring a close cooperation
nationale. In acest scop, este necesard o strdnsd cooperare -
- organizations nationally and internationally.

and collaboration with various institutions and

Key words: post-crisis, technological innovation,

“Whoever controls the volume of money in any country
is absolute master of all industry and commerce.”
(James A. Garfield, the 20th USA President)

The new realities of the national, regional or
global economic environment, which are becoming
more and more globalized, with a constantly growing
competition, with new opportunities, but also with new
uncertainties, as well as profound transformations
borne by financial systems under the influence
innovation technology, globalization and liberalization
of capital flows, trends specific to the last few decades,

- have made capital flow in sophisticated ways and on

Si chiar daca, pe termen lung, aceasti evolutie -
favorizeaza alocarea mai eficientd a resurselor de capital, -
domeniul financiar nu este scutit de tensiuni destabilizatoare, -
generatoare de riscuri atit pentru actorii din industria -
financiara, cét si pentru economii, in ansamblu. O dovada -
este si criza datoriilor publice din zona euro, care continui s -
ramand un factor de instabilitate. Pe langa politicile bugetare -
foarte dure, se constatd si o scidere a ponderii resurselor -
financiare atrase in capitalul bancilor europene, ceea ce ar -
putea duce la reducerea creditirii sectorului real al -
economiei si, de ce nu, a exportului de capital spre statele cu -
o0 economie in formare. Alta problema o reprezintd somajul. -
in perioada crizei economice din anii 2008-2009, a fost :
inregistrata o crestere considerabila a productivitatii, in mod -
deosebit, in sectoarele de producere, inclusiv drept -
consecintd a disponibilizirilor masive, iar domeniul -
serviciilor nu a fost in stare si absoarbd forta de munca -
eliberatd. Cu toate acestea, deocamdatd, nu existd motive -
pentru a declara ca statele europene intrd intr-o noud criza, -
chiar daca unele dintre acestea se confrunta cu probleme ce |

markets increasingly integrated worldwide.

And even though in the long run, this
development promotes more efficient allocation of
capital resources, finance is not exempt from
destabilizing voltage generating risks for both, players
in the financial industry and the economies as a whole.
The proof is the Euro zone debt crisis, which continues
to be a factor of instability. Along with harsh fiscal
policies, there is a decrease in the share of funds
gathered in the capital of European banks, which could
lead to reduced lending of the real economy, and why
not, of the capital export to countries with developing
economies. Another problem is unemployment. During
the economic crisis in 2008-2009 was registered a
considerable increase in productivity, particularly in
the sectors of production, including as a result of
massive layoffs, and the services sector was not able to
absorb laid off labor force. However, so far there is no
reason to declare that European countries are entering a
new crisis, even though some of them are facing
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tin de cresterea economica. Paradoxul principal tine de -
faptul cd pietele au nevoie de stabilitate bugetard, dar drept -
consecinta reactioneaza negativ la aceasta, in sensul cresterii -
economice.

Pana la urma, masurile intreprinse de statele -
europene, inclusiv prin instrumente de politici monetard, -
plus optimismul generat de unele evolutii pozitive in -
economia americand, ar putea influenta benefic cresterea
economicd mondiald. :

De mentionat ca in literatura §i practica economica -
nu s-a ajuns incd la un punct de vedere comun cu privire la -
continutul conceptului de ,stabilitate financiard”, ba din -
contra, se vorbeste mai mult despre ,,instabilitatea -
financiard”. In aceasti ordine de idei, ,stabilitatea :
financiard” poate fi definité ca o stare a sistemului financiar -
lipsita de perturbatii sistemice care sd afecteze performantele -
economice la general, adicd lipsitd de instabilitate financiara, -
caracterizata prin formarea unor bule financiare care sunt in -
stare sd explodeze oricand, volatilitatea excesiva a preturilor -
titlurilor, reducerea anormald a lichidititii pe anumite -
segmente de piatd, intreruperi in functionarea sistemelor de -
plati, limitarea excesiva a creditarii, falimente ale institutiilor -
financiare etc. Aceasta solicitd o analiza riguroasa a tuturor -
elementelor care constituie cadrul sistemului financiar prin -
prisma efectelor lor asupra stabilititii financiare. :

De mentionat cd, de-a lungul timpului, contextul -
istoric, economic si social al fiecirui stat a influentat -
continutul si modul de functionare a sistemului bancar si a -
pietei bancare. Cu certitudine, nu putem spune acelasi lucru, -
or sa vorbim despre traditii vechi cu referinta la sistemul -
bancar al Republicii Moldova. Obtinerea independentei -
statale si tranzitia (spre regret, foarte lunga) la economia de -
piatd au solicitat schimbdri fundamentale in teoria si practica -
economicd, inclusiv reorganizarea, reformarea si, de ce nu, -
constituirea sistemului financiar-bancar propriu in baza -
mostenirii din fostul sistem sovietic. A apdrut si necesitatea -
pregatirii specialistilor pentru domeniul bancar, activitate, in -
care s-a antrenat deplin Academia de Studii Economice a -
Moldovei. In acest interval de timp, activitatea bancard a :
parcurs o schimbare profunda, datoriti unor fenomene -
economice, precum accentuarea concurentei intre banci, -
diversificarea activititilor desfasurate si a serviciilor prestate, -
aparitia unor servicii bancare bazate pe utilizarea -
tehnologiilor avansate de prelucrare si transfer ale -
informatiilor, completarea activitatilor specifice bancilor cu -
alte categorii de operatiuni, chiar daci si prin companii-fiice, -
precum operatiuni leasing, asigurare-reasigurare (aici ar -
putea fi adaptati legislatia nationala la practica europeand), -
la fel, institutiile bancare au demonstrat ci au dobandit si -
aptitudini eficiente de gestionare a riscurilor financiare. :

Putem considera ci astizi bancile din Republica -
Moldova formeazi cu adevarat un sistem bancar, au o -
prezentd activi in economie, cu o profitabilitate in crestere, -
tendintd continua (pe parcursul ultimilor trei ani) de scidere -
a ratei medii a dobanzii la creditele acordate, respectiv, -
sustinerea  creditirii agentilor economici, sustinerea -

sprijinind astfel cresterea economici, care ne dorim si fie ,

- to

problems related to economic growth. The main
paradox is the fact that markets need budgetary
stability, but, as a consequence, reacts negatively to

- economic growth.

Eventually, the measures taken by the European
countries, including monetary policy instruments,
along with optimism generated by some positive

- developments in the US economy, could positively
- affect the global growth.

It should be mentioned that the economic
literature and practice has not yet reached a common
view on the content of the concept of "financial
stability", on the contrary, it is more about “financial
instability”. In this context, “financial stability” can be
defined as a state of the financial system without
systemic disturbances that affect the economic
performance in general, i.e. without financial
instability, characterized by the formation of financial
bubbles, able to explode anytime, excessive volatility
of stock prices, abnormal reduction of liquidity in
certain market segments, failure of the payment
systems, excessive credit limitation, bankruptcy of
financial institutions etc. This requires a thorough
analysis of all elements that constitute the financial

- system in terms of their effects on financial stability.

It should be noted that the historical, economic
and social context of the country has influenced over
the years the content and the functioning of the baking
system and market. Of course we can not state, or talk
about old traditions when referring to Moldova’s
banking system. The country’s independence and
transition (unfortunately too long) to market economy
required fundamental changes in economic theory and
practice, including reorganization, reformation, and
why not, the establishment of the financial-banking
system, based on the ex-soviet system. There arose the
need to train specialist in the banking field and the
Academy of Economic Studies of Moldova is the
leading institution. During this period of time, the
banking activity has suffered profound changes due to
some economic phenomena, such as increased
competition between banks, diversification of activities
and services, emergence of new banking services based
on advanced processing technologies and information
transfer, adding other categories of operations to the
bank activities, even if through daughter companies,
such as leasing operations, insurance and reinsurance
(here we mention that the national legislation could be
adapted to the European practice), also, the banking

- institutions have proved that they acquired efficient

skills in financial risk management.

We believe that today the Moldovan banks
represent a genuine banking system, have an active
role in the economy, with an increased profitability,
continuous downward trend (during the last 3 years) in
the average interest rate on loans, thus, offering support
businesses, supporting investment activity,
demonstrating stability, safety, and thus, contributing

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013
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una durabild, capabild sd genereze locuri de munca, -
competitivitate i coeziune sociala. :

Bancile comerciale din Republica Moldova, -
reprezentand prima linie de aparare in conditiile crizei -
financiare §i economice prin care am trecut, au demonstrat -
rezistentd si au suferit mai putin decat sectorul real al -
economiei. :

Astazi si politica monetard a Béncii Nationale este -
mai inteligenta si eficientd, atat in ceea ce priveste asigurarea -
stabilitatii macroeconomice, cat si in vederea imbundtatirii -
creditarii sectorului real al economiei. Putem considera ca -
Banca Nationala a Moldovei a utilizat eficient In perioada de -
crizd, dar si ulterior, instrumente de politicd monetard, in -
vederea mentinerii cursului de schimb al monedei nationale -
si asigurdrii controlului asupra inflatiei, folosind in acest -
scop si rezervele obligatorii drept instrument de control al -
masei monetare. Totodatd, trebuie sd recunoastem si faptul -
ca unele masuri drastice de politicd monetard pot avea §i -
consecinte negative asupra cresterii economice, or stoparea -
inflatiei inseamna si anumite sacrificii aduse activitdtii de -

Cele indicate mai sus ne permit sa consideram ca in
economia Republicii Moldova existd premise favorabile -
asigurdrii unei stabilititi financiare capabile si genereze -
cresterea €CONOMIcCA. -

Astfel, pentru ultimii ani, putem constata o tendint -
generald de crestere continud a soldului creditelor acordate -
de sectorul bancar, care, la finele lunii aprilie 2013, a -
constituit 36,5 miliarde de lei (figura 1), tendinta diferitd fata -
de cea constatatd in anii de criza 2008-2009.

—+— Soldul creditelor-in total —#— Soldul creditelor in lei —&— Soldul creditelor in valuta

38.0

- generate employment,

to the economic growth, preferably durable, able to
competitiveness and social
cohesion.

Moldova’s commercial banks represented the
first line of defense against the economic and financial
crisis that we faced and have shown resilience and have

- suffered less than the real economy.

Today, the National Bank’s monetary policy is
more intelligent and effective in both, macroeconomic
stability and improvement of the real lending sector of
economy. We believe that the National Bank of
Moldova, during the crisis and later on, has used
effectively the monetary policy instruments, in order to
maintain the exchange rate of the national currency and
to ensure control over inflation, using for this purpose
and required reserves as a tool to control money supply.
At the same time we must admit that these drastic
measures may have some negative consequences on
economic growth, or, halting inflation means some
sacrifices to production activities, investment activities.

The above mentioned allow us to consider that
the Moldovan economy has favorable conditions to
ensure financial stability capable of generating
economic growth.

Thus, for the last years we can state a general
continuous upward trend of credits granted by the
banking sector, which at the end of April 2013
amounted MDL 36.5 billion (figure 1), a different trend
compared to the one registered during the crisis in

- 2008-2009.

------ Poly. (Soldul creditelor- in total )

36.0
34.0
32.0
30.0
28.0
26.0
24.0
22.0
20.0
18.0

R? =0.9945

Mird. lei
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14.0
12.0
10.0

8.0

36.5
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2008 2009 2010 2011 2012 2013

Figura 1. Dinamica soldurilor creditelor acordate de sectorul bancar
la finele perioadei 2008-2013 (miliarde lei) /
Figure 1. Dynamics of the balance of credits offered by the banking sector
at the end of the period 2008-2013 (billion MDL)
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Aceasta se datoreazd si tendintei generale de ; This is due to the general decreasing trend of
micsorare a ratei dobanzii stabilite de bancile comerciale , interest rates set by commercial banks for loans given
pentru creditele acordate atit in lei moldovenesti, ct si in | both in MDL and foreign currency, as well as reducing
valutd striind, precum si reducerii marjei bancare atit la ; the bank margin both in national and foreign currency
operatiunile in lei, cat si la cele in valuta (figurile 2, 3). ; operations (figures 2, 3).

—e— rata dobanzii la creditele in lei —#—rata dobanzii la depozitele in lei
—— marja bancara la operatiunile in lei === Poly. (rata dobanzii la creditele in lei)
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Figura 2. Dinamica ratei dobanzii la credite si depozite, a marjei bancare la creditarea in lei (anii 2008-2013) /
Figure 2. Dynamics of interest rates on loans and deposits, lending bank margin in MDL during 2008-2013

—e—rata dobanazii la creditele in valuta —B—rata dobanzii la depozitele in valuta
—i— marja bancara la operatiunile in valutd ===Poly. (rata dobanzii la creditele in valuta)

Rz =0.9154
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Figura 3. Dinamica ratei dobénzii la credite si depozite, a marjei bancare la creditarea in valuta (anii 2008-2013) /
Figure 3. Dynamics of interest rate on loans and deposits, lending bank margin in foreign currency during 2008-2013

Pozitiva poate fi consideratd, cu mici exceptii, si With few exceptions, the increase of banking
cresterea depozitelor atrase de sectorul bancar, drept sursd , deposits, as a source of increased liquidity of banks can
de crestere a lichiditdtii bancilor, care, la sfarsitul lunii | be regarded as positive, which at the end of April was
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aprilie, a constituit 37,1 miliarde de lei, din care 22,5
miliarde n lei si 14,6 miliarde in valuta strdina (figura 4).

—+— Soldul depozitelor in total
—a— Soldul depozitelor in valuta

375
35.0
325

30.0

2.5

Mird. lei

MDL 37.1 billion, of which 22.5 billion in MDL and
14.6 billion in foreign currency (figure 4).

—#— Soldul depozitelor in lei
vvvvvv Poly. (Soldul depozitelor in total )
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R*= 0.9871
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Figura 4. Dinamica soldului depozitelor din sectorul bancar la finele perioadei 2008-2013 (miliarde lei) /
Figure 4. Dynamics of deposits balance in the banking sector during 2008-2013 (billion MDL)

Chiar daca, deocamdata, remitentele provenite de la
populatia plecata la munca peste hotare nu au atins nivelul
anului 2008, si la acest capitol, n ultimii patru ani, exista o
tendinta generald de crestere. In luna martie a anului in curs,
acestea au atins nivelul de 118 milioane de dolari SUA
(figura 5), in anul 2012 — 1494,2 milioane de dolari (figura
6). Chiar daca ponderea transferurilor banesti din strainatate
in formarea PIB-ului are o tendintd generald de descrestere
(20,6%, 1n 2012, in raport cu 27,4%, in 2009), acestea
raman o importantd sursa de stimulare a cererii interne i de
alimentare a lichiditatii sistemului bancar.

—— Transferurile de mijloace banetti din straindtate
200

175

150

(min. USD)

125

100

75

R*=10.3697

Even though the remittances from the people
working abroad have not reached the level of 2008,
for the past four years there is an upward trend. In
March of the current year they reached USD 118
million (figure 5) and during USD 2012 — 1494.2
million (figure 6). Even if the share of foreign
remittances in the GDP has a decreasing tendency
(20.6% in 2012 compared to 27.4 in 2009), they
remain a major source of stimulating domestic
demand and supplying the liquidity of the banking
system.

-=-=--Poly. (Transferurile de mijloace banetti din strainatate)

~

-
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Figura 5. Dinamica transferurilor de mijloace banesti din striinitate efectuate de persoane fizice
(rezidente si nerezidente), prin bincile din Republica Moldova, in perioada 2008-2013 /
Figure 5. Dynamics of money transfers from individuals living abroad (residents and nonresidents)
through Moldova’s banks during 2008-2013
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mmmm Transferurile de mijloace banesti din strainatate —+— Ponderea transferurilor in PIB

== == | lovimHoMHuaasHan (Ponderea transferurilor in P1B)
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Figura 6. Ponderea in PIB a transferurilor de mijloace binesti din strainitate efectuate de persoane fizice,
prin bincile din Republica Moldova, in perioada 1999-2013 /
Figure 6. Share of money transfers from individuals living abroad in GDP through Moldovan banks
during 1999-2013

It is also noteworthy that the National Bank of
Moldova has not been lately involved in the sale of
currency, similar to actions in 2009 (figure 7), on the
contrary, has contributed to the increase of the state
foreign exchange reserves, which reached USD 2481.0
million at the end of April of the current year (figure
8), coverage of imports by reserve assets constituting
5.1 (figure 9).

Trebuie mentionat si faptul ca Banca Nationala a
Republicii Moldova, 1n ultimul timp, nu s-a implicat activ in
vanzarea de valuti, similar actiunilor intreprinse in anul
2009 (figura 7), din contra, a completat valoarea rezervelor
valutare ale statului, acestea atingdnd suma de 2481,0
milioane de dolari SUA, la sfarsitul lunii aprilic a anului
2013 (figura 8), gradul de acoperire a importurilor prin
activele de rezerva constituind 5,1 (figura 9).

—e—cumparari de valuta ——vanzari de valuta
250 +

200 1

150 +

(mIn.USD)
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Figura 7. Activitatea Bancii Nationale a Moldovei pe piata valutara in perioada 2008-2012 /
Figure 7. Activity of the National Bank of Moldova on the exchange market during 2008-2012
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Figura 8. Dinamica activelor oficiale de rezervi ale Republicii Moldova in perioada 2008-2013 (4 luni) /
Figure 8. Dynamics of official reserve assets of the Republic of Moldova during 2008-2013 (4 months)

mmm activele oficiale de rezerva —=impeorturile de bunuri
= #= =grad de acoperire a importurilor prin activele de rezerva = --—--—- Poly. {grad de acoperire a importurilor prin activele de rezerva)
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R*=0.3012
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Figura 9. Dinamica activelor publice de rezerva ale Republicii Moldova si gradul de acoperire a importurilor
in perioada 2008-2013 (4 luni) /
Figure 9. Dynamics of official reserve assets of the Republic of Moldova and coverage of imports during
2008-2013 (4 months)

At first sight, a problem for the Moldovan
economy is the continuous growth of foreign debt.

O problemd, pentru economia Republicii
Moldova, este, la prima vedere, si cresterea continui a |
datoriei externe. : However, even though the total external debt of
Totodatd, chiar dacd datoriile externe totale ale ; the Republic of Moldova, during the last 10 years have
Republicii Moldova pe parcursul ultimilor zece ani au o | an increasing tendency, reaching the amount of USD
tendintd generald de crestere cu ritmuri rapide atingdnd, | 6132 million by the end of 2012, we should point out
la sfarsitul anului 2012, suma de 6132 milioane de dolari | that the greatest share belongs to the private sector,
SUA, trebuie sd mentiondm ci cea mai mare parte a ; while the public debt increases at much smaller rates
acestora revine sectorului privat, datoriile publice ; (figure 10).
crescand in ritmuri mult mai mici (figura 10). :
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Figura 10. Dinamica datoriei externe a Republicii Moldova in perioada 2000-2012 (stocul la sfarsitul perioadei) /
Figure 10. Moldova’s external debt dynamics during 2000-2012 (stock at end of the period)

The situation is a little different when we talk
about public external debt to GDP, which constituted
63.3% in 2000 and only 17.2% at the end of 2012
(figure 11).

Situatia este un pic alta si cand vorbim despre
datoriile externe publice raportate la PIB, acestea
constituind 63,3%, in anul 2000, si doar 17,2%, la
sfarsitul anului 2012 (figura 11).

—@—Ponderea datoriei externe publice in PIB - Ponderea datoriei externe totale in PIB
------ Poly. (Ponderea datoriei externe publice in PIB) «=+«=« Poly. (Ponderea datoriei externe totale in PIB)
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Figura 11. Dinamica raportului datoriei externe totale si publice a Republicii Moldova fata de PIB
in perioada 2000-2012 /
Figure 11. Dynamics of Moldova’s external debt and public debt to GDP during 2000-2012

La fel, este in crestere si gradul de acoperire a : The coverage of external debt through state’s
datoriei externe prin rezervele valutare ale statului, acesta ' exchange reserves is also growing, constituting
constituind 41,0%, la sfarsitul anului 2012 (figura 12). ' 41.0% by the end of 2012 (figure 12).
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Figura 12. Dinamica datoriei externe si activelor oficiale de rezervi ale Republicii Moldova in perioada 2000-2012 /
Figure 12. Dynamics of Moldova’s external debt and official reserve assets during 2000-2012

Desigur ca criza economica si financiard, care a -
afectat majoritatea statelor lumii, a generat procese in -
stare sd schimbe sistemul economic si social, la nivel -
global, iar recuperarea ritmurilor de crestere economica -
din perioada de precrizd, redresarea economiei in -
ansamblu, ar putea sd devind, pentru unele state, un -
proces de duratd si cu multe incertitudini. In situatia -
creatd, o importantd deosebitd o capatd gasirea unor noi -
modele de dezvoltare, recunoscindu-se ca eficienta si -
competitivitatea vor reprezenta factorii determinanti -
ai sustenabilititii cresterii economice. in acest context, -
odatdi cu stabilitatea financiard, si problematica -
avantajelor competitive, folosirii eficiente a factorilor
care le determind devine una prioritard si foarte actuald -
pentru asigurarea unei cresteri economice durabile.

De mentionat ca Republica Moldova este considerata -
astazi In lume ca avind o economie bazata pe folosirea -
intensiva a factorilor primari, ci si Bangladesh, Burkina -
Faso, Etiopia, Kérgazstanul sau Tadjikistan, state aflate -
preponderent la inceputul procesului de dezvoltare (tabelul -
1). Pentru acestea este specificd concentrarea exporturilor -
in industriile care exploateazi avantajul pretului scizut -
al factorilor primari (resurse naturale, conditii -
climaterice, forta de munci). in astfel de economii, :
concurenta este, de reguld, scizutd, industriile -
subfurnizoare sunt insuficiente sau inexistente, puterea -
de cumpiirare — mica si, prin urmare, piata este putin -
atractivi, tehnica si tehnologiile sunt, in mare misur3, -
importate. Economia, la acest stadiu, este foarte sensibila la -
crizele economice mondiale si la schimbarea cursurilor -
valutare, care duc la instabilitatea cererii si a preturilor. In -
afard de aceasta, avantajele competitive bazate pe dotarea cu -
factorii de productie sunt slab protejate.
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Of course, the economic and financial crisis,
faced by most world countries, has generated processes
capable of changing economic and social system
globally and the recovery rates of economic growth in
the pre-crisis period, the economic recovery as a
whole, could become, for some states, a long process
full of uncertainties. Under the given situation, a
special importance is given to the development of new
models, recognizing that competitiveness and
efficiency will be the drivers of sustainable growth.
In this context, the issue of economic competitiveness,
of acquiring and maintaining competitive advantages,

- using efficiently the factors causing them, and overall

sustainable development of the national economy
becomes a priority and an actual issue in insuring a

- sustainable economic growth.

It is worth mentioning that Moldova is
considered today as having an economy based on
intensive use of primary factors, along with countries
such as Bangladesh, Burkina Faso, Ethiopia,
Kyrgyzstan and Tajikistan, states that are at the
beginning of the development process (table 1). For
these countries is specific the concentration of
exports to industries that exploit the advantage of
low price of primary factors (natural resources,
climate, labor force). In such economies, competition
is usually low, subcontractor industries are weak or
absent, the low purchasing power makes the market
less attractive, techniques and technologies are
largely imported. At this stage economy is very
sensitive to global economic crisis and changing
exchange rates, leading to unstable demand and prices.
In addition, competitive advantages based on provision

- of inputs are less protected.
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Tabelul 1/ Table 1
Repartizarea statelor lumii pe nivele de dezvoltare in anul 2012
Tranzitia de la Tranzitia de la
. nivelul 1 spre 2/ . nivelul 2 spre 3 / .
Nivelul 1/ Level 1 .. Nivelul 2 / Level 2 . s Nivelul 3 / Level 3
Transition from Transition from
level 1 to 2 level 2 to 3
Bangladesh / Bangladesh | Algeria Albania Argentina Australia
Burkina Faso Azerbaidjan / Armenia Brazilia / Brazil Canada
Azerbaijan
Bolivia Brazilia / Brazil Croatia / Croatia Cipru / Cyprus
Campucia / Kampuchea | Brunei Bulgaria Estonia Cehia /
Czech Republic
Ethiopia Egypt China Russian Federation | Hong Kong
India Gabon Georgia Lituania / Lithuania | Israel
Kargazstan Iran Roménia/Romania | Polonia / Poland Japonia / Japan
R. Moldova Kuwait Macedonia Slovacia / Slovakia | Norvegia / Norway
Nigeria Maroc / Morocco | Muntenegru / Turcia / Turkey Slovenia
Montenegro
Pakistan Mongolia Serbia Ungaria / Hungary | EU 15 states
Tadjikistan Ucraina / Ukraine | Ucraina / Ukraine Federatia Rusa / SUA/USA

Russian Federation

38 countries

17 countries

33 countries

21 countries

35 countries

Republica Moldova continud sd aiba serioase
decalaje de competitivitate in raport cu majoritatea
absolutd a statelor europene, la nivelul tuturor elementelor
care determind capacitatea competitiva, iar decalajul cel
mai mare se manifestd, in primul rand, in ceea ce priveste
inovarea §i cercetarea-dezvoltarea, domeniul societatii
Globale pentru anul 2012-2013, elaborat de Forumul
Economic Mondial, la capitolul ,,Inovatii” pe pozitia 135
(pozitia 124, in anul 2011), iar ,Complexitatea
businessului” — 121 (pozitia 117 in anul 2011) (figura 13).

50 60 70 80 90
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Stabilitatea macroeconomica ]
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Complexitatea pietii financiare
Pregatirea tehnologicia |
Dimensiunea pietei |

Complexitatea businessului

Inovatia

......

The Republic of Moldova continues to have
serious gaps in competitiveness compared to the
absolute majority of European countries, in all the
determinants of competitive ability and the largest gap
occurs primarily in terms on innovation and R & D,
information society, being placed in the Global
Competitiveness Report for 2012-2013, elaborated by
the World Economic Forum, on position 135 for
“Innovation” (position 124 in 2011), and “The
complexity of business” - 121 (position 117 in 2011)
(figure 13).
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The Global Competitiveness Index
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Infrastructure
Macr oecon omic environm ent
Health and primary education
Higher education and training
Goods marlet efficiency
Labor marlket efficiency
Financial market devel opment
Technological r eadiness
121 Mar ket size
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135 Innovation

Figure 13. Moldova’s Global Competitiveness Index in 2012
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Referitor la gradul de dezvoltare a piegei;
in -

financiare, Republica Moldova este plasata

(avand o influentd negativa asupra pozitiei generale — -

87), dar mai buna decat cea a unor state est-europene,

precum Grecia (pozitia 136), Bosnia si Hertegovina -
(pozitia 126) sau Albania (pozitia 120), dar si decét -
unele state din cadrul CSI, precum Rusia (pozitia -
Kargazstanul -

130), Tadjikistanul (pozitia 124),
(pozitia 115), Ucraina (pozitia 114).

O apreciere mai buna, dintre indicatorii care -

determind gradul de dezvoltare a pietei financiare a
Republicii Moldova 1n anul 2012, au obtinut-o soliditatea

garantiilor juridice pe piata financiard — pozitia 24, -

facilitarea accesului la credite — pozitia 96 (figura 14).

o 20

With reference to the degree of Financial
Market development, the Republic of Moldova was

- placed on the Global Competiveness Report on 104

ranking (which influenced negatively the general

ranking - 87), but it is better than the one of some East-

European countries like Greece (ranking 136), Bosnia
and Herzegovina (ranking 126) and Albania (ranking
120), or some CIS countries like Russian Federation
(ranking 130), Tajikistan (ranking 124), Kyrgyzstan

- (ranking 115), Ukraine (114).

A better appreciation of the index determine

the degree of financial market development in Moldova
- in 2012 was given to the legal rights index on financial

market — ranking 24 and ease of access to loans —

: ranking 96 (figure 14).
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Disponibilitatea serviciilor financiare
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Affordability of financial services

Finantiri prin emisiunea de actiuni
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Facilitarea accesului la credite / Ease
of access to loans
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Figura 14. Indicele dezvoltarii pietei financiare a Republicii Moldova in anul 2012 /
Figure 14. Financial Market Development Index in 2012

Totodatd, printre factorii cu impact negativ asupra -

impact

dupd indicatorul pietei financiare, putem mentiona: -
finantarea prin emisiuni de actiuni pe piata locald — pozitia -
127, disponibilitatea serviciilor financiare — pozitia 118, -
reglementarea burselor de valori mobiliare — pozitia 118, -

accesibilitatea  serviciilor financiare pozitia
disponibilitatea capitalului de risc — pozitia 117.

nivel relativ scazut de competitie. Exista o densitate redusa a

117, -

However, among the factors with negative

on Moldova’s competitiveness ranking,
according to the financial market index, we can
mention: financing through local equity market —
ranking 127, availability of financial services — ranking
118, regulation of securities exchanges — ranking 118,
affordability of financial services — ranking 117,

- venture capital availability — ranking 117.

De mentionat cd evolutile pe piata financiara -
demonstreaza cd avem un sistem financiar-bancar stabil, dar -
trebuie sd recunoastem cd e slab integrat in circuitele -
financiare internationale, sistemul bancar continuénd s fie -
caracterizat de un grad relativ ridicat de concentrare i un -

It is worth mentioning that the recent activities
on the financial market prove that we have a stable
banking system, but we must admit that it is also less
integrated into international financial flows, the
banking system continues to be characterized by a

relatively high degree of concentration and a relatively
retelei bancare, comparativ cu statele UE. In ciuda :
dezvoltdrii puternice a sistemului bancar, Republica -
Moldova are, in continuare, un potential imens de crestere a -

low level of competition, there is a low density
compared to the EU banking network. Despite the
strong development of the banking system, the

acestei piete, inclusiv 1n privinta volumului de credite si de , Republic of Moldova has still a huge potential for
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servicii bancare acordate populatiei, dar si agentilor
economici. Restructurarea sistemului bancar reprezintd o
necesitate stringentd si, in contextul dorintei de integrare
europeand, trebuie sa recunoastem ca avem nevoie, n acest
context, si de banci competitive atat la nivel national, cat si
la nivel regional si, de ce nu, european si chiar mondial. Si,
in incheiere, consideram ca, in perioada postcriza, calitatea
bancilor comerciale de intermediar principal in relatia
economii-investitii face ca stabilitatea financiara i
functionalitatea bancilor sd devind o conditie de baza in
asigurarea unei cresteri economice durabile.

growth on this market, including the volume of loans
and banking services to individuals and businesses.
The banking system restructuring is an absolute
necessity in the context of European integration and the
desire we must admit we need competitive banks both
nationally and regionally and, why not, European and
worldwide. And finally, we believe that, commercial
banks, as the main link in the relation savings-
investments, in the post-crisis makes banks’ stability
and functionality become a prerequisite for ensuring
sustainable economic growth.
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PROBLEMELE ASIGURARII
RISCURILOR iN AFACERI SI
DIRECTIILE PRINCIPALE DE
DEZVOLTARE A PIETEI DE
ASIGURARI DIN REPUBLICA
MOLDOVA

Drd. Igor DOLGHI, lector magistru, -
Universitatea de Stat din Moldova

Mediul economic introduce in activitatea de afaceri .
mai multe elemente de incertitudine, extinde zona situatiilor
de risc, majoreaza gradul de risc in activitatea de '
antreprenoriat. In legdturd cu acestea, asigurdtorul oferd .
noi tipuri de asigurari ale riscurilor in afaceri, care pot fi

relevante, in perioadele de timp corespunzatoare.
Cuvinte-cheie:  asigurare, riscul in
minimizarea  riscului, asigurdator,

asigurare, asigurari pe termen lung,

sistemul de reglementare a pietei de asigurari.

in actualele conditii ale economiei de piatd, entitatea
economica isi solutioneazi de sine statitor problemele de :
baza ale activitdtii sale de productie: organizeaza afacerea, :
alege partenerii, asigurd pastrarea resurselor materiale si :
financiare, alege céile de depasire si minimizare a riscurilor, .

inevitabile 1n afaceri.

Indiferent de forma de proprictate si tipul de :
activitate, cele mai tipice riscuri in afaceri sunt: posibilele :
pierderi (distrugere totald); pierderea ori deteriorarea :
mijloacelor fixe sau circulante ale entitatii; aparitia -
raspunderii civile a entitdtii pe obligatile asumate, ca :
rezultat al prejudiciilor cauzate vietii, sanatatii sau bunurilor :
persoanelor terte, sau mediului inconjurdtor; posibilele :
pierderi sau pierderea beneficiilor asteptate ca urmare a .
modificarilor conditiilor de functionare a entitatii, din cauza .
unor circumstante ce nu depind de vointa ei; incélcarea .
obligatiilor asumate de catre contra-agentii §i partenerii .

acesteia etc. [5].

Asigurarea primelor riscuri din cele mentionate este .
totalmente acoperitd de piata de asigurari autohtona, iar .
asigurarea riscurilor de Incélcare a obligatiilor asumate de .
catre contra-agentii §i partenerii entitdtii o perioada .
indelungatd era doar declaratd de catre companiile de :

asigurari, desi acest produs de asigurare era foarte solicitat.

1. Problemele asiguririi riscurilor in afaceri. .
Obiectul asigurdrii riscurilor in afaceri il constituie interesele
patrimoniale ale asiguratului, ce nu contravin legislatiei .
Republicii Moldova, legate de pagubele cauzate de acesta in .
activitatea de afaceri; iar cazul de asigurare il constituie .
pierderile cauzate asiguratului, confirmate prin pretentiile .
inaintate de acesta sau prin intrarea in vigoare a hotararii de
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afaceri,
asigurat, piata de .
asigurari, servicii de asigurare, participantii profesionisti la
plata de asigurari, reasigurare, impozitarea operatiilor de
autoritate de
supraveghere, problemele pietei autohtone de asigurari, '

- ISSUES RELATED TO BUSINESS
- RISKS INSURANCE IN THE
REPUBLIC OF MOLDOVA AND
THE MAIN DEVELOPMENT
DIRECTIONS

PhD lecturer, MA Igor DOLGHI, State
University of Moldova

The economic environment introduces into the
business activity additional elements of uncertainty,
expanding the area of risk situations, increases the
degree of entrepreneurial risk, in connection with this,
the insurer offers new types of insurance of the
business activity, which may be relevant at a suitable
- time.
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risk, insurer, the insured, the insurance market,
insurance services, professional participants of the
insurance market, reinsurance, taxation of insurance
operations, long-term insurance, supervisory authority,
the problems of the national insurance market, system
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In the current economic climate, the company
solves the main issues of its production activity by:
itself organizing business, choosing partners, ensuring
the safety of the material and financial resources,
choosing the ways of overcoming and minimization,
- unavoidable risks in business.

Regardless of the form of ownership and fields
of activity, the most typical of entrepreneurial risks are:
possible loss (death), shortage or damage of the fixed
assets or current assets; incurrence of civil liability of
the company for the obligations, arising from injury to
life, health or property of third parties or the
environment, possible loss or failure to obtain the
expected profit due to changes in the conditions of
operation of the company due to circumstances beyond
its control; breach of its obligations by contractors,
partners, and others [5].

Insurance of the first of these risks is adequately
represented on the domestic insurance market and
insurance against the risk of violation of its obligations
by the contractors and partners has been, for a long
time, only declared by insurance companies, despite
the huge demand for the product.

1. Business risks insurance issues.

In case of business risks insurance, property
interests object of insurance are not the of the insurer, this
is contrary to the laws of the Republic of Moldova, related
to the damages caused to him in the exercise of business
activities; and as insured event are the damages caused to
the insurer, confirmed by a valid claim by him or by a
valid court decision, and the contractual obligations
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judecatd; pagubele care apar ca urmare a incalcarii -
(neindeplinirii sau executdrii neadecvate) a obligatiilor -
asumate de cétre contragentii asiguratului pe contractele -
incheiate in cadrul activitatii desfasurate.

Consecintele riscurilor in afaceri, de obicei, sunt -
pierderi financiare inevitabile, care pot distruge orice entitate -
economicd, pana si una cu un buget bine echilibrat, fiind -
uneori fatale pentru afacere.

Dezvoltarea insuficientd a asigurdrii riscurilor in -
afaceri a avut loc datoritd faptului ca, in prima etapd de -
dezvoltare a pietei de asigurdri din R. Moldova, companiile -
de asigurari nu dispuneau de finantele necesare, nici de -
experientd in domeniul respectiv, insa, odatd cu dezvoltarea -
economiei de piatd, s-a Tmbunatdtit si situatia financiard a -
asiguratorilor. In urma acestor schimbari, astizi, entitatile :
economice de diferite niveluri si domenii de activitate au -

ale pietei de asigurari din tard, necesittile economiei
nationale si populatiei in servicii de asigurdri calitative nu -
sunt satisfacute. lar grija principalelor cheltuieli pentru -
lichidarea consecintelor catastrofelor naturale cade asupra -
bugetului de stat. :

Asigurdrile, n etapa actuali de dezvoltare, n-au -
devenit o parte componentd a economiei trii. O problema -
specifica este evoluarea participantilor profesionisti pe piata -
de asigurdri, intermediere in asigurdri si reasigurdri. -
Volumul operatiilor inregistrate de 17 societéti de asigurari -
si 77 de intermediari in asigurri, in anul 2012, a atins cifra -
de 1 089,3 milioane de lei — suma primelor brute subscrise -
pe asigurarea directd, iar operatiile de reasigurare (suma -
primelor primite in reasigurare de acestia) nu depasesc 1% -
din volumul primelor pe asigurarea directd. Caracterul -
limitat al operatiilor pe riscurile primite in reasigurare, in -
principiu, se explica prin lipsa de experientd in domeniu si -
situatia financiard a societdtilor de asigurari, care, odata cu -
asigurarea directd, practici simultan s§i activitatea de -
reasigurare. Cétre momentul actual, in Republica Moldova, -
nu sunt inregistrate societati de asigurdri ce practicd numai -
activitatea de reasigurare. Asigurdtorii care practica -
asigurarea directd preferd reasigurarea riscurilor asumate -
intre ei prin asa-numitul ,schimb”, sau utilizeaza serviciile -
reasiguritorilor din alte tiri, fapt ce prezinti un oarecare risc, -
cici activitatea unor reasiguritori striini nu este -
reglementata de stat.

in opinia noastrd, un studiu separat merita problema -
impozitirii operatiilor de asigurare. Profesionistii din -
domeniu au mentionat de repetate ori ci unele dispozitii ale -
legislatiei fiscale din R. Moldova impiedicd oarecum -
dezvoltarea asigurarilor in tard. In legiturd cu acestea, -
anume reforma impozitirii veniturilor asiguratilor — -
beneficiari ai serviciilor de asiguriri, este problema cea mai -
importantd §i actuala.

Dezvoltarea pietei de asiguriri existente este -
influentati de nevoia entititilor economice si populatiei de -
prestarea serviciilor de asiguriri si de capacitatea lor de a -
pliti aceste servicii. Actualmente, modul de impozitare a ,

between them, concluded in the framework of business
activities undertaken by the insurer, as a result of breach
(non-performance or improper performance) by the

- contractors of the insurer.

The consequences of business risks, are
generally unavoidable financial loss, able to disrupt
any, even a well-balanced budget of the enterprise, and

- can sometimes be detrimental to the business.

Poor development of business risks insurance is
due to the fact that in the first phase of development of
the insurance market of Moldova, the insurance
companies had neither sufficient financial strength, nor
the necessary experience, but over the years of
development of the market economy financial position
of insurers has improved. As a result of these changes,
today the companies of different levels and fields of

- activities are better able to minimize financial loss,
- related to business activities.

Thus, in the condition of a very significant potential
of Moldovan market of insurance services, the needs of
the national economy and the population in high-quality
insurance services are not met. The main burden of the
costs to liquidate the consequences of natural and man-

- made disasters lies with the state budget.

Insurance, at this stage of development is not an
integral part of a developing market of the country. A
particular concern is the development of professional
participants of the insurance, brokerage and
reinsurance market. The volume of transactions
registered in Moldova of 17 insurance companies and
77 insurance brokers in 2012 reached the level of
1089.3 million MDL of direct insurance premiums of
direct insurance and the reinsurance transactions (the
amount received by them for reinsurance premiums) do
not exceed 1% of the premiums collected of direct
insurance. The limited transactions of reinsurance of
risks adopted by them, are mainly due to a lack of
experience and financial capacity of the insurance
joint-stock companies, that perform both functions of
reinsurance. At present, there are no registered joint-
stock companies in the Moldova, which are engaged in
reinsurance activities only. Direct insurers prefer to
reinsure risks from each other by a kind of “exchange”,
or use the services of foreign reinsurers, which carries
a certain risk, since the activity of some foreign

- reinsurers is not regulated by the state.

According to the author, a separate consideration
deserves the issue of tax imposed transaction, related to
insurance. The experts in the field of insurance have
repeatedly noted that a number of provisions of the
Moldovan tax legislation creates barriers to the
development of insurance in our country. In this case, it
is the reform of taxation of policyholders — consumers

- of insurance services, according to the author, is of

paramount importance.

The development of the existing insurance
market of the country depends also on the presence of
the needs of the population and economic entities in
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clientilor potentiali ai asigurdtorilor autohtoni este atat de -
nerational, Incat majoritatea lor pierde interesul de a-si -
- Moldovan insurance companies is so irrational that
In primul rand, trebuie anulatd limitarea includerii -
cheltuielilor persoanelor juridice legate de asigurarea -
diferitor riscuri in costuri, care nu pot fi evitate, in scopul -
obtinerii profitului maxim. In prezent, in cost pot fi incluse :
cheltuielile legate de asigurare, ce nu depdsesc 1% din -
volumul vanzarilor sau serviciilor acordate, ceea ce nu este -
- include the expenses for insurance, not exceeding the

solutionarea -
problemelor privind asigurarea de viatd pe termen lung, -
deoarece aceasta ar solutiona cu succes si unele probleme de -
asistentd sociald. Sectorul de asigurdri din Moldova este -
dezvoltat foarte slab. Din toate societdtile de asigurdri ce -
activeazd pe piatd, doar doud presteazd aceste servicii: -

minimiza riscurile in afaceri prin asigurare.

suficient.

Nu mai putin importantd este

GRAWE-CARAT si ASITO.

Unul din tipurile de asigurari pe termen lung este
asigurarea de pensie, care: oferd posibilitatea de a beneficia -
de pensie suplimentard la cea acordatd de stat (adicd nu -
numai de pensie pentru limitd de varsta, dar si de o pensie de -
invaliditate); micgoreaza partea de cheltuieli a bugetului de -
stat, deoarece reduce cheltuielile statului pentru asistenta -
sociald a cetatenilor, iar guvernul isi poate concentra -
eforturile pe protejarea celor mai defavorizate paturi ale -
populatiei; de asemenea, spre deosebire de fondurile statale -
si nestatale de pensii, oferd protectie de asigurare in caz de -
deces al asiguratului; permite achitarea pensiei nu numai din -
suma primelor incasate, dar si din veniturile investitionale -
- death of the insured; allows to pay the pension not only

De mentionat cd, pentru dezvoltarea asigurdrilor de -
viatd pe termen lung, este necesard sustinerea din partea -
statului. De fapt, legislatia in vigoare din domeniu limiteaza -
dezvoltarea asigurdrilor de viatd. S§i Codul fiscal, si -
regulamentele in vigoare privind impozitul pe venit prevad -
includerea in baza de calcul al impozitului persoanelor fizice -
a primelor de asigurare achitate de cétre angajator pentru -
asigurarea de viat. Deci, impozitul pe venit se retine si se -
achitd catre bugetul de stat in momentul platii primei de -
asigurare, cu toate cd angajatul va obtine un beneficiu real -
- of the insurance premium, despite the fact, that the

Dintre problemele importante ce influenteaza -
dezvoltarea pietei de asiguriri, pot fi mentionate disparititile -
regionale si dezvoltarea insuficientd a infrastructurii acesteia. -
Societitile de asiguriri-lidere pe piati sunt concentrate in -
capitala tarii. Traditional, valorificarea pietei regionale se -
manifestd prin deschiderca de filiale si reprezentante. -
Intretinerea aparatului executiv al subdiviziunii, asigurarea -
acestuia cu comunicatii si tehnic, fird de care astizi este -
imposibili organizarea activititii societitii de asiguriri, plus -
chiria, sunt cheltuieli foarte costisitoare. Valorificarea mai -
economici a pietei regionale prin utilizarea unui canal de -
vanziri mai eficient — prin agenti i brokeri in asiguriri —s-a -
- More economical development of the regional market has

Un puternic impact negativ asupra nivelului culturii -
asigurdrii il are lipsa de cadre calificate in ramura -
actuariatului, -

obtinute.

abia peste mai multi ani.

activat In Republica Moldova incepand din anul 2008.

asigurdrilor, 1n special 1n domeniului

A

managementului riscului, dreptului si auditului in sfera ,
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insurance and their ability to pay for these services.
Currently, the taxation of potential customers of

most of them are losing interest in minimizing their
risks through insurance.

First of all, it is advisable to lift restrictions on
the inclusion in the cost of expenses of legal entities of
insurance costs against different risks, that can not be
avoid in order to maximize profits. Currently, the costs

amount of 1% of sales of products and services of the
enterprise that it is not enough.

An equally important attention requires the issue
of development of long-term life insurance in our
country, as it successfully addresses the issues of social
security.

This sector of the insurance market in Moldova
is almost undeveloped, of all operating insurance
companies only 2 of them provide these services:
GRAWE-CARAT and ASITO.

One type of long-term insurance is the pension
insurance, which allows you to get more to the state
pension, and not just the old age (retirement) pension,
but also the disability pension; it reduces the load on
the expenditure budget, because it reduces the cost of
the state of social security of citizens, and the State
focuses on the protection of the poorest segments of the
population, as opposed to public and private pension
funds, provides insurance protection in the event of

of the amount of collected insurance premiums, but
also to take into account the investment income.

It should be noted that for the development of
long-term life insurance it is necessary a serious state
support. In fact, our law is holding back the
development of life insurance. And the Fiscal Code and
applicable provisions on the Income Tax provide for
the inclusion in the tax base of an individual of the
employer’s contributions for life insurance. That is, the
income tax is withheld and paid to the date of payment

employee will receive a real benefit in many years.
Among the important issues of the development of
the national insurance market there can be also identified
significant regional disparities and lack of development of
its infrastructure. The Insurance Leading Companies are
concentrated in the capital of the Republic. Traditionally,
the development of the regional market occurs by opening
branches and representative offices. The management of
the stuff of such structural unit, providing with
communications and office equipment, without which
today the normal operation of the insurance company is
unthinkable, as well as room rental is very expensive.

begun its development since 2008 in the Republic of
Moldova, through the use of insurance brokers and agents.

A significant obstacle to improving security and
culture is the lack of insurance professionals, especially
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asigurdrilor.

dispune de licenta in domeniul asigurarilor [1].

solvabilitate.

Actuarul este responsabil de corectitudinea si -
exactitatea calculelor actuariale efectuate si a concluziilor -
trase, care trebuie sd corespunda actelor normative ale -
fiind parte -
componentd a Raportului financiar al asigurdtorului sau -

autoritatii de supraveghere 1in vigoare,

reasiguratorului.

Cerintele fatd de evidenta contabila si controlul intern
al asiguratorului sunt stabilite de legea cu privire la asigurari -
si de alte acte legislative si normative In vigoare din -
- development of our country, the situation in the field of

in conditiile actuale de dezvoltare a economiei tarii, :
situatia privind pregatirea cadrelor calificate, recalificarea si -
instruirea continud a acestora pentru piata de asigurdri -
ramane complicatd. Numarul total al actuarilor licentiati pe -
piata de asigurdri este de doar cinci persoane, plus inca vreo -

domeniu.

zece persoane licentiate in auditul activitatii de asigurari.

Dezvoltarea activitatii de asigurari in Repub]jcaz
Moldova, spatiul ei economic si teritorial actual impun -
necesitatea pregtirii cadrelor calificate cu studii superioare. -
existd doar in cadrul -
facultatilor de stiinfe economice, deci studii separate in -
domeniul asigurdrilor, deocamdatd, nu se practica. Este -
vorba de pregatirea cadrelor calificate cu studii superioare -
speciale in domeniul asigurdrilor. Prin urmare, aceasti -
problemd este una de perspectivdi in R. Moldova, -
solutionarea ei fiind urgentd. In Occident, pregitirea :
specialistilor 1n asigurari este o activitate de ruting, iar in -
acest domeniu activeazi mai multe institutii de fnvatimant. -
in SUA, de exemplu, activeaza ,New York City College :
insurance”, care ocupa un loc de frunte in sistemul mondial -
de pregitire a cadrelor calificate in domeniul asigurdrilor, in -
Anglia — the Charted Insurance Institute (London), in Franta -
- (Paris) and others [5].

Formarea unui sistem de pregitire a cadrelor -
performante in domeniul asiguririlor este una din -
problemele care necesitd eforturi considerabile din partea -
organelor de stat, institutiilor de invitimant superior, -
asiguratorilor §i agentilor de asigurdri, cu utilizarea

=99

Specialitatea ,,Finante si asigurari

— Ecole national d’assurance (Paris) etc. [5].

experientelor performante din alte tari.

Nu mai putin importanti, vorbind de aspectele -
problematice ale pietei de asiguriri interne, in opinia noastrs, -
este gama slab dezvoltati a serviciilor de asiguriri prestate -
de asiguritori. Astizi, societitile de asiguriri din tari oferd -
clientilor doar 25-30 de produse de asiguriri, pe cind, in ,

- in the field of actuarial calculations, risk management,

Conform articolului 40 al Legii cu privire la asigurari, -
in vigoare din 2007, activitatea asigurdtorului, anual, este -
supusa obligatoriu auditului extern, care poate fi exercitat de -
citre o societate de audit sau de un auditor individual -
independent, care practicd activitatea de antreprenoriat §i -
- license to carry out audits in the field of insurance [1].

De asemenea, din noile modificri in legea cu privire -
la asigurdri, face parte si activitatea actuarului. In baza :
articolului 41 al legii mentionate, actuarul este obligat anual -
sd confirme suficienta rezervelor tehnice, calculul mentinerii -
marjei de solvabilitate si corespunderea categoriilor de -
active ce acoperd rezervele tehnice si marja minima de -

insurance law and auditing in the field of insurance.

In accordance with art. 40 of the Law on
insurance, adopted in 2007, the activity of the insurer
shall be subject to an annual external audit by the audit
firm or an auditor — a private entrepreneur holding a

Also, the implementation of a new insurance law
is the work of an actuary. In accordance with art. 41 of
this law, the actuary shall annually certify the adequacy
of the technical provisions, the calculation of
compliance with solvency and assets covering the
reserves and solvency margin.

The actuary is responsible for the correctness
and accuracy of actuarial calculations made by him and
the conclusions, as well as for the protection of
confidential information in accordance with the law
and the terms of the contract of compulsory
professional liability insurance.

The requirements for accounting and internal
control of the insurer are set by law “On insurance”
and the applicable laws and regulations in this area.

Given the current level of economic

training, retraining and advanced training of specialists
for the insurance market remains difficult. The number
of licensed actuary in the insurance market is 5 experts
and about 10 auditors, who are licensed in auditing of
the insurance companies.

The development of the insurance business in
our country, its economic and territorial space today
dictate the need for specialized training specialists with
higher insurance education. The specialty of “Finance
and Insurance” currently is open in higher education
institutions of the country within the Faculties of
economics, ie education on insurance alone does not
exist. It’s about preparing the insurers with higher
insurance education. Of course, it’s a matter of
perspective for Moldova, but we need to think about
this decision in the near future. In the West, this type of
education is quite common, and there are a number of
acquired fame schools. In the U.S.A, for example, it is
the New York College of Insurance, which occupies an
important position in the system of world higher
insurance education, in England — the Charted Insurance
Institute (London), in France — Ecole national d’assurance

Creating a system of higher insurance education, is
one of the issues that will require serious joint efforts of
the governmental authorities of the country, higher
education institutions and the insurers themselves, as well
as insurance brokers, using the experience of other states.

Also, one of the problematic issues of the
domestic insurance market, according to the author, is
the undeveloped range of services offered by insurers.
Today, Moldovan insurers provide to customers no
more than about 25-30 insurance products, while in the
developed countries of insurance the list of insurance
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tarile dezvoltate, gama serviciilor de asigurari prestate

constituie peste 300 de diverse produse.

Prognozarea dezvoltarii pietei nationale de asigurdri -
din R. Moldova este dificila si putin probabila, deoarece este -
puternic influentatd de starea economiei trii in ansamblu, de -
gradul de dezvoltare a acesteia, de nivelul de trai scazut al -

populatiei si de nivelul de cultura in asiguréri.

In toate tarile dezvoltate, asigurdrile reprezintda un
sector strategic al economiei, dupa cum s-a mentionat, ce nu -
se poate constata, referindu-ne la piata de asigurari din tara. -
Instabilitatea economico-financiard si situatia social-politica, -
lipsa unei politici adecvate in domeniul asigurarilor, de -
asemenea, au un impact negativ asupra stirii pietei de -
- insurance market

Factorii principali, care au contribuit la situatia creata -
sunt: nivelul scazut al veniturilor per locuitor si subestimarea -
rolului asigurarilor,precum si al reglementirii prudentiale a -
sectorului, asigurarea insuficientd a conformarii la legislatia -
de asigurdri se -
caracterizeaza prin insuficientd de capital si prin gestionarea -
acestora de persoane care nu dispun de calificare -

asigurari din R. Moldova.

in vigoare. Unele din societatile

profesionala inaltd in domeniul asigurarilor.

Cu exceptia asigurdrii obligatorii a raspunderii civile
auto, celelalte segmente de asigurdri sunt slab dezvoltate. -
Practic, lipsesc asigurarea bunurilor gospodariilor casnice si -
asigurarea benevold a rdspunderii civile, nu este asigurati o -
mare parte de intreprinderi din sectorul real al economiei -
- public sector are not insured.

nationale si din sfera bugetara.

2. Directiile principale de dezvoltare a pietei de
asigurare a riscurilor in afaceri. Piata de asigurdri, in -
ultimii ani, se caracterizeazd prin ritmuri inalte de -
crestere. Asiguratorii si-au extins retelele de vanzari in -
toate regiunile tarii prin reprezentante oficiale, al céror -
rol este informarea potentialilor clienti cu privire la -
- importance of and the need for insurance.

Tendintele de dezvoltare a pietei de asigurari din -
Republica Moldova sunt determinate de un sir de indicatori -
ce caracterizeaza calitatea serviciilor acordate de societatile -
de asigurari din tard si de capacitatea financiard a acestora -
pentru onorarea obligatiilor asumate. Pe piata de asigurdri, -
activeaza, actualmente, 17 societati de asigurari si 77 de -
intermediari in asigurdri (brokeri si agenti de asigurare). -
Activele nete ale acestora constituie mai mult de 900 de -
- than 900 million MDL.

Modificarile structurii participantilor profesionisti la -
piata de asigurari din R. Moldova, incepand cu anul 2005, -
- 2005, are shown in the figure 1.

in perioada 2005-2012, conform informatiei CNPF, -
societitile de asiguriri au subscris 1089,3 milioane de lei -
prime pe asigurarea directi sau 69,9 milioane de euro, in -
- compared with 61.6 million euros in 2011.

Cu toate ci ritmul cresterii primelor de asigurare -
subscrise pare sa fie inalt, piata de asigurdri este slab -
dezvoltatd in comparatie cu potentialul disponibil si -
- development in neighboring countries.

Gradul de pitrundere a asiguririlor (suma -
primelor de asigurare in raport cu produsul intern brut) ,

importanta i necesitatea asigurarilor.

milioane de lei.

sunt prezentate in diagrama din figura 1.

comparatie cu 61,6 milioane de euro — nivelul atins in 2011.

nivelul de dezvoltare al acesteia in tarile vecine.
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services are more than 300 different types.

Prospects for the development of the national
insurance market in Moldova is difficult to predict,
since they depend on the state of the economy of the
Republic as a whole, its level of development, welfare
and insurance culture of the population.

In all developed countries, insurance is, as
already noted, the strategic sector of the economy
which is impossible to say about the insurance market
in the country. The instability of financial, economic
and socio-political situation in the country and the lack
of clear government policy in the field of insurance
also have a negative impact on the state of the

The main factors that led to this situation is the low
level of per capita income and the underestimation of the
role of insurance, as well as the lack of prudential
regulation, incomplete enforcement of the law. Most
insurance companies are characterized by insufficient
levels of capitalization and are managed by persons
lacking the necessary training in the field of insurance.

Except for the compulsory insurance of civil
liability of car owners, the remaining segments of the
insurance are underdeveloped. There almost lacks the
insurance of the property and voluntary insurance of
civil liability, the majority of organizations and
companies of the real sector of the economy and the

2. The main directions of development of the
insurance market.

The insurance sector is characterized by high
rates of growth. Insurers have expanded the network of
sales through official representative offices, the role of
which is to inform potential customers about the

Trends in the development of the insurance
market in the Republic of Moldova are determined by
several indicators of the quality of services provided by
local insurance companies, as well as the financial
capacity of these organizations to fulfill their
commitments. In the insurance sector at the present
time there are 17 licensed insurance company and 77
brokers. Net assets of insurance companies are more

Changes in the structure of the professional
participants of the insurance market of Moldova since

During the period of 2012, according to the NSC,
the insurance companies have signed 1089,3 million
MDL of direct insurance premiums, or 69.9 million Euro

In spite of the rapid growth of the insurance
premiums, the insurance market is underdeveloped in

comparison with the existing potential and the level of

The level of insurance penetration (total
insurance premiums in relation to gross domestic
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in economia nationald se caracterizeaza, actualmente,
prin rate modeste, care au atins, in 2009, nivelul de
1,36%, iar in 2012, a scazut la 1,23% (figura 2), ce
este cu mult inferior nivelului acestui indicator din
tarile europene, care constituie 8%.

product) to the national economy is characterized by
modest rates, reaching 1.36% in 2009, and in 2012 it
dropped to 1.23% (figure 2) which is well below the
level of this indicator in European countries, which is
about 8%.
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Figura 1. Evolutia numarului participantilor profesionisti la piata de asiguriri din Republica Moldova, 2005-2012 /
Figure 1. The evolution of the number of professional participants of the insurance market in Moldova, 2005 — 2012.
Sursa: intocmitd de autor in baza informatiei/ Source: drawn by the author based on information —www.cnpf-md
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Figura 2. Ponderea primelor brute subscrise (PBS) in PIB, Republica Moldova /
Figure 2. The share of gross premiums (PBI) in GDP in the Republic of Moldova, %

Sursa/Source:www.xprimm.md

Aprobarea Legii nr. 407-XVI din 21 decembrie -
2006 [1], prin care fusese stabilitd baza cadrului legal -
de supraveghere, ce corespunde directivelor relevante -
ale Uniunii Europene, a fost un sprijin considerabil -
pentru dezvoltarea pietei de asiguriri si transformarea -

acesteia

intr-unul din principalele elemente ale -

sectorului financiar. In scopul punerii in aplicare a -
prevederilor legii respective, a fost elaboratd si -

aprobata o serie de acte normative relevante.

In cadrul reformei regulatorii, ce are ca scop -

conformarea industriei asigurarilor

standardelor -

internationale, a fost majorat normativul capitalului
statutar minim la 15 milioane de lei. Cerinta data, de -
majorare a limitei de jos a capitalului statutar, -

contribuie la asigurarea stabilitatii

financiare a -

asiguritorilor, mai cu seamd in etapa initiald de ,

The adoption of the Law on Insurance No. 407-
XVI of December 21, 2006 [1], which established the
regulatory framework of supervision, corresponding to
the European Directive, was a substantial support in the
development of the insurance market, turning it into
one of the main elements of the financial sector. In
order to implement the provisions of the Law there
were developed and approved relevant by-laws.

Within the regulatory reforms aimed at bringing
the insurance industry in line with international
standards there was increased the statutory minimum
registered capital of 15 million MDL. The requirement
to increase the level of authorized capital contributes to
the financial stability of insurers, especially at the
beginning of their activity.

A mandatory element of the development of the

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013
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activitate a acestora.

aplicare a legii cu privire la asigurari, din 21
decembrie 2006, activitatea

asigurari, fiind impuse anumite

asigurare.

raspundere civila pentru pagubele
autovehicule nr. 414-XVI din 22 decembrie 2006 [2]

anumitor unitéti de transport.

de asigurare, capabild sa protejeze
devinda o sursd importantd de

dezvoltarea economiei tarii.

investitii

Realizarea acestui obiectiv include urmatoarele -

prioritati [3]:
— cresterea  nivelului  de
societatilor de asigurare,
serviciilor de asigurare;

— modificarea sistemului de reglementare si -
supraveghere in baza principiilor aplicate la -
utilizarea -

nivel international si  prin
tehnologiilor informationale performante;

— Tmbunatatirea managementului societatilor de -
asigurare prin crearea sistemelor interne de -
pregatire -

evaluare a riscurilor si  de
profesionald a specialistilor;
— dezvoltarea infrastructurii pietei asigurarilor;
— crearea sistemului informational in asigurarea

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013

- insurance

Un element obligatoriu al pietei de asigurari -
dezvoltate 1l reprezintd activitatea intermediarilor in -
asigurdri, al caror scop este imbundtitirea calitatii -
serviciilor de asigurare si garantarea accesului -
consumatorilor la acestea. Inainte de punerea in -
- to licensing and
intermediarilor  in -
asigurdri nu era supusa licentierii si supravegherii de -
stat. Odatd cu modificarile efectuate in legislatie, a -
fost introdusd licentierea activitatii brokerilor in -
cerinte pentru -
desfasurarea activitdtii de asigurare si agentilor de -
- December 22, 2006 [2] provides for the establishment
Legea cu privire la asigurarea obligatorie de -
cauzate de -
- insurance in the European space. This system was
prevede crearea unei baze centralizate a asigurdrii -
raspunderii civile auto, care este o cerintd obligatorie -
pentru promovarea clasei date de asigurari in spatiul -
european. Sistemul dat este implementat incepand cu -
01 februarie 2012. Crearea unei baze de date unice -
este o sarcind importantd in dezvoltarea sistemului de -
asigurdri, ce va garanta supravegherea eficientd a -
conformarii la legislatia in vigoare (disponibilitatea -
politei de asigurare, implementarea sistemului bonus- -
malus, excluderea politelor false etc.) si va asigura -
accesul organelor cointeresate la informatie pentru -
verificarea existentei politei de asigurare obligatorie a -
- non-banking financial market for 2011-2014” and the

Parlamentul Republicii Moldova, a adoptat -
Legea nr.35 din 03.03.11 aprobarea Strategiei de -
dezvoltare a pietei financiare nebancare pe anii 2011- -
2014 si a Planului de actiuni pentru implementarea -
Strategiei de dezvoltare a pietei financiare nebancare -
pe anii 2011-2014. In scopul consolidarii pietei de :
asigurdri din Republica Moldova, principalul obiectiv -
in domeniului asiguridrilor este formarea unei piete -
stabile si transparente, bazatd pe tehnologii moderne -
interesele -
cetatenilor si ale agentilor economici, precum si s -
pentru -

capitalizare al -
diversificarea -

market is the activity of insurance
intermediaries, whose role is to improve the quality of
insurance services and assure their availability to
consumers. Until the entry into force of the Law on
Insurance of December 21, 2006 the activity of
insurance brokers and insurance agents was not subject
supervision. As a result of
amendments to the legislation there was introduced
licensing of the activity of the insurance brokers and
established certain requirements for the activity of
insurance brokers and insurance agents.

The law on compulsory insurance of civil
liability for damage caused by vehicles No. 414-XVI of

of a centralized database of civil liability insurance,
which is required for the promotion of this class of

implemented on 01 February 2012. Creating a single
database is an important task for the development of
the insurance system and will make it possible to
provide effective supervision of the applicable law (the
existence of the insurance policy, the introduction of a
bonus-malus system, exception of fake insurance
policies, etc.) and will allow easier access to the
information of the person concerned of the existence of
the policy of compulsory civil liability insurance.

On March 3, 2011 the Chairman of the
Parliament of the Republic of Moldova signed the law
No. 35 “On approval of the Strategy of development of

Action Plan for the Development Strategy of the non-
bank financial Market for 2011-2014. To strengthen
the insurance market of Moldova, the main objective of
insurance is to form a stable and transparent market
based on advanced technologies of insurance, able to
protect the interests of citizens and businesses, as well
as to become an important source of investment for the
economic development of the country.

In order to solve this task, the following
priorities are: [3]:

— ncrease in the level of capitalization of
insurance companies, the implementation of
new types of insurance services;

— change in the system of regulation and
supervision on the basis of the principles,
applied at the international level, as well as
through the use of modern information
technologies;

— improving the management of insurance
companies through the creation of internal
systems  for risk  assessment and
professional training of specialists;

— infrastructure development of the insurance
market;

— creation of an information system of
compulsory civil liability insurance.

The successful development of the insurance
business is impossible in conditions of national self-
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obligatorie de raspundere civila auto.

fara utilizarea experientei internationale.
Diferite modele si solutii,

de licentierea activitatii de asigurare;

functie de tipul de activitate In domeniul asigurarilor;

industria asigurarilor din R. Moldova [4].

asigurari al Republicii Moldova.
Introducerea metodelor

asemenea, se planificd studierea

pregdatirea §i  perfectionarea
specialistilor din sfera asigurarilor.

riscurilor, determinarea tarifelor de
estimarea despdgubirilor de asigurare
practicii internationale.

asigurare,

3. Concluzii.

Businessul asigurarilor in Republica Moldova -
este reprezentat de entititi cu relatii juridice si -
economice de colaborare reciproci. Pe piata de -
asiguriri, se vinde si se cumpari o marfi specifica — -
acoperirea de asigurare. In ultimii ani, s-a majorat -
considerabil gama serviciilor de asigurare propuse -
s-au modernizat mecanismele de -
prestare a acestora, au fost perfectionate metodele de

consumatorilor,

gestiune a riscurilor.

Totodati, s-a schimbat atitudinea societitii fati -

- isolation, without the use of proven international
Dezvoltarea cu succes a activitétii de asigurdri -

este imposibild In conditiile nationale de autoizolare, -
- developed countries in the field of insurance and its

practicate 1in -
domeniul asigurarilor in tdrile dezvoltate, au fost -
implementate si in R. Moldova. Directivele UE, ce tin -
stabilirea -
clasificarii tipurilor de asigurdri conform riscurilor si -
obiectului asigurdrii; cerintele diferentiate cu privire la -
marimea capitalului statutar al asiguratorilor, in -
- formation of technical reserves
de asemenea: cerintele fatd de formarea i mentinerea -
rezervelor de asigurare; respectarea marjei minime de -
solvabilitate a asigurdtorului; cerintele fatd de activele -
admise pentru acoperirea rezervelor tehnice si marjei -
minime de solvabilitate, toate acestea au stat la baza -
elaborarii actelor normative ce functioneazd acum 1in -
- market is impossible without the creation of a system
Dezvoltarea pietei de asigurdri moderne, fard -
implementarea unui sistem de supraveghere eficient, -
este imposibild. Odatd cu constituirea organului de stat -
pentru supravegherea activittii de asigurdri, in anul -
1991, a fost pus inceputul reformelor in sectorul de -
- regulation and supervision of the insurance market,

moderne de -
reglementare si supraveghere pe piata de asigurdri, -
conformarea la reglementdrile actuale in domeniul -
financiar impun pregatirea cadrelor calificate pentru -
societdtile de asigurdri si pentru Comisia Nationala a -
Pietei Financiare. Pentru solutionarea cu succes a -
problemei cu privire la pregdtirea cadrelor calificate in -
domeniul asigurarilor, se prevede elaborarea unor -
programe de studiu ce vor include practicile tarilor cu -
infrastructurd dezvoltatd in industria asigurarilor. De -
programelor -
internationale la maximum si utilizarea oportunitatilor -
oferite de institutiile financiare internationale pentru -
profesionalda  a -
- determination of insurance premiums, estimating the

Referitor la structura societatilor de asigurari, se -
planifica formarea unor servicii speciale de evaluare a -
- planned to
conform -

experience.
Many models and solutions developed in the

regulation, found practical application in Moldova. EU
Directives on the licensing of insurance activity,
established a classification of types of insurance of the
insurance risks and insurance objects, differentiated
requirements for the amount of the authorized capital
of insurers, depending on the type of the proposed
insurance activity, as well as: requirements for the
and borrowings,
comply with the solvency margin of insurers and the
ratio of liquidity; requirements to the assets of the
insurer, used to cover the technical reserves and the
minimum solvency margin became the basis for the
development of regulations now in use in Moldova [4].

The development of the modern insurance

of insurance supervision. With the formation in 1991 of
the government agency for the supervision of insurance
activities it was the beginning of market reforms in the
field of insurance of the Republic of Moldova.

The implementation of modern methods of

compliance with prudential financial regulations
require the higher levels of professional training of
specialists of insurance companies and the National
Commission. In order to solve the issue of professional
training of specialists in the field of insurance provides
for the development of training programs for the study
of practices of countries with developed infrastructure
of the insurance market. It is also scheduled the
maximum development of all international programs
and use of opportunities provided by international
financial organizations for training and professional
development of specialists in this field.

In the structure of the insurance companies is
planned to establish special units for risk assessment,

amount of payments for insurance indemnities in
accordance with international practice. Gradually, it is
improve the measures applied for
certification of specialists in the field of insurance.

3. Conclusions.

The insurance business in the Republic of
Moldova is a collection of actors, entering in certain
legal and economic relationship with each other. On
the market, specific goods are sold and bought -
insurance cover. Over the past few years there has
significantly expanded the list of the types of
insurance, offered to consumer, modernized the rules
for their implementation, improved the methods of risk
operation.

Over the last few years it has radically changed
the attitude towards insurance in society, and especially

de asiguriri, in special atitudinea organelor legislative , on the part of the legislative and the executive powers.
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si executive. A fost implementatd §i continud sd se
perfectioneze legislatia in asigurdri. A sosit timpul -
cand a devenit clar ci asigurdrile pot s influenteze -
semnificativ procesele economice din societate si, de -
aceea, au nevoie de sustinere din partea statului. S-au -
facut primii pasi spre integrarea pietei de asigurari din -
internationald de -

Republica Moldova
asigurari.

in piata

Dezvoltarea cu succes a industriei de asigurari
nu este posibild decat intr-o economie stabila, si atunci -
ea insdsi poate deveni un factor puternic al acestei -
stabilitati. In acelasi timp, dezvoltarea relatiilor de :
- understand that no one they can guarantee a stable

piatd determind paturile mijlocii ale populatiei,

businessul privat si finteleagd cd nimeni nu le -
garanteaza o pozitie stabild. Numai pe cont propriu si -
cu ajutorul asigurdrilor pot fi compensate pierderile -

posibile, mentinuta stabilitatea, inmultita averea.

It has been developed and continues to improve the
insurance legislation. It is understood that insurance
can have a significant impact on the economic
processes, taking place in society, and therefore it
needs a government support. There are made the first
steps towards integration of the insurance market of
Moldova in the international insurance business.

The successful development of the field of
insurance is only possible in a stable economy, and then it
can itself serve as a stabilizing factor. At the same time,
the development of market relations is constantly pushing
the middle segment of the population, the private sector to

position. Only on their own and with the help of
insurance, compensating for losses it can be kept at the
current level, and increase the state.
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EFECTE SOCIAL-ECONOMICE

ALE INVESTITIILOR
iN EDUCATIE

Dr. hab., prof. univ., Galina ULIAN, USM

Impactul  social-economic  al
determina implicarea activa atdt

educatiei.

detinatorilor de studii  superioare,

munca cu necesitdatile economiilor nationale.

educationale; performante macroeconomice.

distinge prin
convergentd Iintre gradul

existenta unui
de

nivel sporit
dezvoltare

Pornind de la aceasta relatie, efectele

educatie, suportate de citre societate.

de-a doua categorie de efecte influenteazd si ele

resimt cu o intarziere de peste 40 de ani [4, 226].
Impactul  social-economic  al

calitate de finantator principalul al

social-economic, pe fundalul cdrora vom releva si
unele tendinte caracteristice R. Moldova (tabelul 1).

SOCIOECONOMIC EFFECTS OF
INVESTMENTS IN EDUCATION

Hab.Dr., Professor, Galina ULIAN, MSU

The socioeconomic of education

impact

educaiei | determines the active involvement of the government

. - sector and the private sectors in financing education.
a sectorului - p Ji g

guvernamental, cdt si a celui privat in finantarea . The trend of increasing public and private education

Tendinta de crestere a cheltuielilor . spending is accompanied by increasing both the

educationale publice si private este insotitd de - educational

cresterea performantelor educationale, precum si a . indicators. Parallel to the growth of macroeconomic

indicatorilor macroeconomici. Paralel cu cresterea -

indicatorilor macroeconomici, amplificarea fluxurilor -

financiare directionate cdtre sectorul educational - both the growth of labor quality and the tendency to

determind atdt cregterea calitatii fortei de munca, cat - expand the rate of higher education holders within

si tendinta de extindere in structura somajului a cotei -

ceea  ce | inconsistency of the workforce structure with the

< o . . - needs of the national economies.
demonstreaza o neconcordanta a structurii fortei de . f

performance and  macroeconomic

indicators, the amplification of the financial flows
directed towards the educational sector determine

the unemployment structure, which demonstrates the

Key words: education; investments in education;

Cuvinte-cheie: educatie- investitii in educatie: public expenditures; private expenditures, educational
cheltuieli publice; cheltuieli private, performante : performance; macroeconomic performance.

The current stage in the evolution of human society

Etapa actuald in evolutia societitii umane se : is characterized by the existence of a high level of

de -
sociala, -
economica si culturald a unei societati si viabilitatea -
sistemului educational pe care aceasta il promoveaza. - A X X

’ social- of education is treated by the economic science as
economice ale educatiei sunt tratate de cétre stiinta -
economicad drept feedback endogen al investitiilor in -

convergence between the degree of social, economic and
cultural development of a society and the viability of the
educational system it promotes. Based on this
dependency, the feedback to social and economic effects

endogenous investments in education, incurred by the
society.
The retrospective of the publications within the

Retrospectiva publicatiilor din cadrul stiintei : fundamental economic science framework allow the

economice fundamentale permite constatarea efectului -
dublu al investitiilor in educatie asupra economiilor .
nationale: intr-o perioadd scurtd, acestea afecteazd .

veniturile personale si PIB-ul, iar intr-o perioada : 2. . e
lungd, contribuie la instaurarea statului de drept, a | stability, and training of civil institutions. The second

stabilitaii politice, a formarii institutiilor civile. Cea - Category of effects also influences the size of GDP, but
- the national savings feel them only after a delay of over

dimensiunile PIB-ului, doar cd economiile nationale le - 40 years [4, p. 226].

finding of the dual effect of the investments in
education over the national economy: in the short term
they affect the personal income and GDP, and in long
term, they contribute to the rule of law, political

The social and economic impact of education,

educatiei, demonstrated by the statistical data characteristic of
demonstrat de datele statistice, specifice diferitor tari, -

a determinat pozitionarea sectorului guvernamental in . governmental

sistemului ;. €ducational system, a trend characteristic of all countries

educational, o tendintd caracteristica tuturor tarilor . of the world. To reflect the economic impact of
lumii. In vederea evidentierii acestui impact economic .

al investitiilor in educatie, vom analiza datele empirice .

din 14 tari, grupate in 2 categorii, in functie de mediul . depending on the social and economic environment,

- which will highlight some trends characteristic to
- Republic of Moldova as well. (table 1):

different countries, determines the positioning of the
sector as a main sponsor of the

investment in education, we will analyze the empirical
data from 14 countries, grouped into two categories,
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Tabelul 1/ Table 1

Efectele cheltuielilor educationale guvernamentale asupra performantelor macroeconomice /
Effects of government education expenditures on the macroeconomic performance

Cheltuielile
educationale Speranta la viata . Productivitatea
guvernamentale, scolara (primar — Indlce!e . muncii la nivel
o/ 1 . Dezvoltarii R " .
Tiri / Countries % din PIB / secundar, ani) / Umane / Human national (in dolari
’ Government School life 1990) / National
. . Development . .

educational expectancy (primary, Index labor productivity

expenditure, secondary, years) (dollars, in 1990)

% Of GDP

2000 [ 2009 2000 | 2009 2000 [ 2009 | 2000 [ 2009
Tari OECD / OECD countries
Australia / Australia 4,7 5,1 20,6 20,89 0,906 | 0,926 45454 49758
SUA / USA 5,0(2001) 5,4 15,7 16,78 0,897 | 0,906 58601 64970
Marea Britanie / Great Britain 4,5 5,6 16,4 16,65 0,833 0,860 44075 47449
Franta / France 5,7 5,9 15,8 16,68 0,846 | 0,880 49131 51654
Finlanda / Finland 5,9 6,8 18,4 17,7 0,837 | 0,877 44963 48633
Italia / Italy 4,4 4,7 15,2 16,67 0,825 | 0,870 47247 44144
Spania / Spain 4,3 5,0 16,3 18,86 0,839 | 0,874 38888 40621
Tari exsocialiste, membre UE / Former socialist countries, EU members

Republica Ceha / Czech
Republic 4,0 4,4 13,9 15,84 0,817 | 0,863 19723 25295
Polonia / Poland 5,0 5,1 15,1 15,81 0,770 | 0,807 19462 25223
Ungaria / Hungary 5,0 5,1 14,5 15,73 0,755 0,816 16167 20612
Lituania / Lithuania 5,4(1998) 5,7 15,1 16,84 0,749 | 0,802 18211 27177
Letonia / Latvia 54 5,6 15,1 16,54 0,732 | 0,798 19534 27037
Slovacia / Slovakia 3,9 4,1 13,4 15,51 0,747 | 0,829 21837 31002
Romaénia / Romania 2,9 43 12,2 15,35 0,704 | 0,778 6350 11291
Republica Moldova / Moldova | 45 [ 95 | 11,7 | 1247 ]0,585 ] 0,638 [ 6227 | 12269

Sursa: Elaborat in baza datelor www nationsencyclopedia.com, http:/data.worldbank.org, http:/hdrstats.undp.org. /
Source: Data provided by www.nationsencyclopedia.com, http://data.worldbank.org, http://hdrstats.undp.org.

Datele tabelului demonstreaza

scolara au ca efect cresterea

respectiv cresterea nivelului de trai si a calitatii vietii.

educational sporit. Corelarea in sens opus
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tendinta de -
majorare, in perioada 2000-2009, a cheltuielilor publice -
educationale pentru ambele grupe de tari incluse in -
analiza, tendinta data fiind complementard prin cresterea -
indicatorului speranta de viata scolard. In acelasi timp, :
tendintele pozitive ale indicatorului speranta de viatd -
performantelor -
macroeconomice, cuantificate prin intermediul indicelui -
dezvoltarii umane (IDU). Analiza comparativa a datelor -
caracteristice tarilor din fiecare grup inclus in analiza, -
demonstreazd asocierea indicilor inalti ai dezvoltarii -
umane cu nivele inalte ale productivitdtii factorului -
uman. Astfel, cresterea productivitdtii muncii gratie -
cheltuielilor educationale, va asigura cresterea IDU, -
- standards and quality of life.

Corelarea indicatorilor din tabel poate fi -
realizatd si in sens opus. Respectiv, un nivel inalt de -
trai, asociat cu o productivitate sporitd a factorului -
uman, permite extinderea cheltuielilor educationale -
ale statului. In acelasi timp, nivelul inalt de trai -
determina cresterea cererii populatiei pentru serviciile -
educationale, iar productivitatea sporitd a fortei de -
muncd, ce derivd din aplicarea in productic a -
tehnologiilor avansate, determind orientarea cererii de -
pe piata muncii catre forta de muncd cu un nivel -
a 1 of labor market demand towards the workforce with a

The data from the table shows the upward trend of
the public educational expenditure during 2000-2009 for
both groups of countries included in the analysis, the
given trend being complemented by the growth of the
School life expectancy indicator. At the same time, the
positive trends of School life expectancy indicator result
in an increase of macroeconomic performances,
measured by the Human Development Index. The
comparative analysis of specific data in each group of
countries included in the analysis demonstrates the
association of high Human Development Indexes with
high levels of human factor productivity. Thus, labor
productivity growth due to education spending will
ensure the HDI growth as well as the increase in living

The correlation of the indicators from the table
can be performed in the opposite direction as well.
Accordingly, higher living standards associated with an
increased productivity of the human factor, allows the
extension of education spending by the state. At the
same time, the increased living standards of the
population determines the increase of the demand for
educational services, but the increased labor
productivity, deriving from the application of advanced
technologies into production, determines the orientation
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indicatorilor prezentati poate fi observata in baza
analizei valorilor absolute aferente cheltuielilor
educationale. Astfel, chiar daca cifrele din tabelul 1
reflectd o cotd medie a cheltuielilor guvernamentale
pentru educatie de 5-6% din PIB (cu exceptia R.
Moldova, care a cheltuit 9,5% din PIB, in 2009),
analiza cifrelor absolute pe nivele educationale
demonstreaza divergente semnificative in materie de
finantare a educatiei (tabelul 2).

high level of education. The opposite correlation of the
presented indicators can be observed in the analysis of
the absolute values related to the educational
expenditure. Thus, even if the numbers in Table 1 reflect
the average share of government spending on education
of 5-6% of GDP (excluding the Republic of Moldova
which spent 9.5% of GDP in 2009), the analysis of the
absolute numbers by educational levels demonstrates
significant differences in education financing (table 2):

Tabelul 2 / Table 2

Cheltuielile guvernamentale pe nivele educationale, 2009 /

Government spending per educational levels, 2009
PIB pe}’ capita, Rezultate (do?ali'fi:]g:}il):p /e ;.E;:evlﬁit::gﬁ: tper CAhelvtuvieliA medii per persP and
Tara / dolari SUA / . invatdmant primar-tertiar /
’ PISA / PISA pupil / student (U.S. $): ’ . ’
Country GDP per - < - ——— Average expenditure per person
. results primara / | secundara/ | tertiara / . . .
capita, USD . - primary —tertiary education
primary | secondary | tertiary
Tari OECD / OECD countries
SUA / USA 45305 499 11109 12550 26313 15812
Finlanda /
Finland 44838 544 7378 8947 10085 9910
Australia /
Australia 42000 519 8328 10137 9867 10407
Franta /
France 40477 497 6373 10606 10042 9913
Marea
Britanie /
Great Britain 35331 500 9088 10013 9889 10587
Italia / Italy 35073 486 8669 9112 5980 9055
Spania / Spain 31714 484 7446 10111 9656 9800
Media OECD
/ OECD
average 7719 9312 9341 9252
Tari ex-socialiste, membre UE / Former socialist countries, UE members
Republica
Ceha / Czech
Republic 18806 490 4196 6602 6672 6217
Slovacia /
Slovakia 16100 488 5099 4698 5919 5134
Ungaria /
Hungary 12635 496 4467 4514 6645 5227
Letonia /
Latvia 11476 487 3560 3672 1607 2947
Polonia /
Poland 11294 501 5302 5026 6502 5667
Lituania /
Lithuania 11034 479 2096 3090 1986 2391
Roménia /
Romania 7500 426 1500 1245 1965 1570
Media UE /
UE Average 7762 9513 8332 9122
Moldova /
Moldova 1526 393 640 595 687 641

Sursa: Elaborat in baza datelor http://data.worldbank.org, http://www.oecd.org/pisa, Education at a

Glance 2012, OECD indicators, pag. 228. /

Source: Elaborated based on data from http://data.worldbank.org, http://www.oecd.org/pisa, Education

at a Glance 2012, OECD indicators, page. 228.
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Datele statistice incluse in tabel indica grija;
sporitdi acordatd de cdtre guverne sistemului -
educational. Finantdrile educationale per elev/student, -
in cadrul tarilor OECD, constituie in medie 21% din -
PIB per capita, pentru invatamantul primar, 26%
pentru nivelul educational secundar si 28,8% pentru -
nivelul tertiar, ceea ce indicd faptul constientizarii de -
citre guvernele acestor state a importantei -
performantelor educationale in extinderea -
potentialului de dezvoltare social-economicd a tarilor -
lor. in acelasi timp, datele tabelului reliefeaza §i-
atitudinile diferite ale guvernelor in raport cu -
finantarea treptelor educationale. Astfel, unele tari -
(SUA, Finlanda, Republica Ceha, Slovacia) acordi -
prioritate finantdrii invatdmantul tertiar, iar altele -
(Australia, Marea Britanie, Letonia) dau prioritate -
invatamantului secundar.

Un alt aspect, din care pot fi trase concluzii in -
baza datelor din tabel este capacitatea diferitd de -
finantare a sistemului educational caracteristica tarilor -
lumii. Tarile cu un PIB pe cap de locuitor sporit, fac -
cheltuieli mai mari pentru educatie, ceea ce le va -
asigura  cresterea  performantelor  procesului -
educational, cuantificate prin prisma rezultatelor -
testarilor PISA. (Figura 1).

The statistical data included in the table indicates
the increasing focus of governments towards the
educational system. The educational funding per
pupil/student in the OECD countries, constitute 21% of
GDP per capita for the primary education, 26% for the
secondary education level and 28.8% for the tertiary
level, which indicates the awareness of the
governments of these countries of the importance of
educational performance in the extension of the
socioeconomic development potential of the country.
At the same time, the data from the table highlights the
different attitudes of governments in relation to funding
educational stages. Thus, some countries (USA,
Finland, Czech Republic, and Slovakia) prioritize
financing of tertiary education and others (Australia,
Great Britain, and Latvia) give priority to secondary

- education.

Another aspect, upon which we can make
conclusions based on the data from the table, is the
varying financing capacity of the education system
characteristic to world countries. Countries with a
higher GDP per capita have higher education
expenditures, which will provide an increased
performance of education, measured by the PISA test

- results. (figure 1)
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Figura 1. Influenta cheltuielilor educationale asupra rezultatelor PISA /
Figure 1. The influence of educational expenses on the PISA results
Sursa: Elaborat in baza datelor din tabelul 2. | Source: Elaborated based on the data from table 2.

Figura 1 reflectd un grad sporit de flexibilitate a -
performantelor educationale la cheltuielile orientate -
catre educatia unei persoane in cadrul invatimantului -
secundar (46,7%). In aceasti ordine de idei, R.
Moldova se caracterizeaza prin cel mai scizut nivel al -
PIB-lui per locuitor (in comparatie cu tarile incluse in -
tabelul 2), precum si prin cele mai slabe performante -
educationale, asociate cu cheltuieli educationale -
scazute per elev/student (exprimate in valori absolute).
Corelarea rezultatelor testdrilor PISA cu cheltuielile -
guvernelor pentru finantarea acestui nivel educational -
este justificatd prin includerea in testiri a elevilor cu -
varsta de 15 ani (conform metodologiei PISA).

Participarea sectorului privat la finantarea -
educatiei. Constientizarea importantei performantelor |,
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Figure 1 reflects a high degree of flexibility of
educational performance oriented towards education
expenses of a person within secondary education

- (46.7%). In this line of ideas, Moldova, which is

characterized by the lowest level of the GDP per capita
(compared to countries included in Table 2), is
characterized as well by the lowest educational
performances associated with low educational

- expenditure per pupil / student (in absolute values).

The correlation of PISA test results with the expenses
incurred by governments in financing this educational
level is justified by including in the testing of students

- aged 15 (according to the PISA methodology).

Private sector participation in education financing
The awareness of the importance of educational
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educationale pentru economia cunoasterii determind -
- attracting private sector financing of education. Thus,

atragerea sectorului privat la finantarea educatiei.

Astfel, pentru anul 2009, cheltuielile guvernamentale
de 5,4% din PIB, caracteristice guvernului SUA, au -
fost complinite cu 2,03% PIB — cheltuieli private. In -

acelagi timp, in Marea Britanie

cheltuielile -

educationale private s-au dublat catre anul 2009
(1,87% din PIB) in comparatie cu anul 2004 (0,93% -
din PIB), celelalte téri incluse In analiza noastra fiind -
- private spending under 1% of GDP.

caracterizate de cheltuieli private sub 1% din PIB .

Implicarea sectorului privat In finantarea educatiei -
- financing of education differs, thus if in the UK the
i-a revenit o coti de 31,1% in structura cheltuielilor -

este diferita. Astfel, daca in Marea Britanie sectorului privat

educationale pe anul 2009, in Finlanda, aceastd cifid a
constituit doar 2,4% (figura 2).

performance in the knowledge economy leads to

for 2009 the government expenditures of 5.4% of GDP,
characteristic of the U.S. government, were
complemented by 2.03% GDP of private expenditure.
At the same time, in the UK the private educational
expenditures have doubled by 2009 (1.87% of GDP)
compared with 2004 (0.93% of GDP), the other
countries included in our analysis are characterized by

The involvement of the private sector in the

private sector was given a 31.1% share in the structure
of educational expenditures in 2009, in Finland this

- figure was at 2.4% (figure 2):

Media UE 15/ UE 15 Average
Media OECD / OECD Average
Polonia / Poland

Slovacia / Slovakia

Republica Ceha / Czech Republic
Spania / Spain

Italia / Italy

Finlanda / Finland

Franta / France

Marea Britanie / Great Britain
Australia / Australia

SUA /USA

68,9
73,2
72
50% 55% 60% 65% 70% 75% 80% 85% 90% 95% 100
%

H Cheltuieli guvernamentale / Government expediture
H Cheltuieli private / Private expediture

Figura 2. Cheltuieli publice/private, la toate nivelurile educationale, 2009 /
Figure 2. Public/private expenditure, all education levels, 2009
Sursa: Elaborat in baza ,, Education at a Glance 2012, http://www.oecd.org /
Source: Elaborated based on ,, Education at a Glance 2012, http://www.oecd.org

Prevalarea cheltuielilor publice in finantarea
educatiei poate fi explicatd atdt prin obiectivele
guvernelor de a asigura echitatea sociald, cat si prin
caracterul impactului social-economic al educatiei.
Efectele externe semnificative ale fenomenului
educational au determinat finantarea prioritara a
educatiei prin intermediul sistemului de finante
publice. Totodatd, guvernele adopta pozitii diferite n
vederea cuantumului de finantare a educatiei, la
diferite trepte educationale. Prioritatea acordata (in
majoritatea cazurilor) finantarii primelor doud trepte
educationale este justificatd prin formarea la aceste

The prevalence of the public spending in
education financing can be explained by the objectives
of governments to ensure social equity and by the
nature of the social and economic impact of education.
The significant external effects of the educational
phenomenon determined the priority funding of
education through the public finance system. At the
same time, the governments adopt different positions
regarding the amount of education funding at different
educational stages. The priority given (in most cases)
to the financing of the first two educational stages is

' justified by the training at these educational levels of
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niveluri educationale a setului de competente si valori
fundamentale, cu impact social, care determina cadrul
general de existentd si dezvoltare a unei natiuni,
valoarea colectiva a acestora prevaland asupra celei
private. Astfel, efectele externe caracteristice educatiei
primare si secundare explicd participarea activa a
statului la finantarea acestor trepte educationale,
sectorul privat implicindu-se, mai cu seamd, in
finantarea educatiei tertiare (figura 3).

80 70,4
60
50
40
30
20
10

i Tertiar / Tertiary

the set of skills and core values with a social impact,
which determines a nation’s general existence and
development framework, their collective value
prevailing over the private one. Thus the external
effects characteristic of primary and secondary
education explain the active participation of the state in
financing these educational stages, the private sector
being especially involved in tertiary education

financing (figure 3):

i Primar, secundar si post secundar, non-tertiar / Primary, secondary and post-secondary, non-tertiary

Figura 3. Cota cheltuielilor private in structura cheltuielilor educationale, pe nivele educationale, 2009 /
Figure 3. The share of private expenditure in the educational expenditure structure, per education levels, 2009

Sursa: Elaborat in baza ,, Education at a Glance 2012, http://www.oecd.org /
Source: Elaborated based on ,, Education at a Glance 2012, http://www.oecd.org

Configuratia figurii 3 indicd unele cote netf
- higher rates of private investment in the tertiary
comparativ cu celelalte trepte educationale, tendintd -
caracteristica tuturor tarilor incluse in analiza. Figura -
3 indica si unele divergente semnificative in practicile -
de finantare a sistemului educational, caracteristice -
tarilor OECD. Astfel, 70,4% din cheltuieli, in Marea -
Britanie, revin sectorului privat, educationale, aferente -
nivelului tertiar, aceastd cifrd, in Finlanda, atingand -
doar la 4,2%. Cota net superioard a investitiilor private -
in nivelul tertiar al educatiei in comparatie cu cel non- -
tertiar poate fi explicatd prin intermediul a doua -
rationamente: 1) existenta unui interes al guvernelor in -
asigurarea accesului tuturor copiilor la educatia -

superioare ale investitiilor private in educatia tertiara,

primara si secundard, justificat prin

impactul -

important al acestor nivele educationale asupra -

fenomenelor social-economice;

2) existenta unui -

The configuration of Figure 3 shows some

education compared to other stages, a tendency
characteristic for all countries included in the analysis.
Figure 3 indicates as well a significant divergence in
the financing practices of the education system,
characteristic of OECD countries. Thus 70.4% of the
expenditure for the tertiary level education is incurred
by the private sector in the UK; this figure reached
only 4.2% in Finland. A much higher share of private
investment in the tertiary education when compared to
the non-tertiary education can be explained by two
reasons: 1) an interest of governments in ensuring
access for all children to primary and secondary
education, justified by the significant impact of these
educational levels on the socioeconomic phenomena,
2) the existence of an interest of the private sector in

interes al sectorului privat in educatia tertiara, \ tertiary education, justified by the private benefits

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013



FINANTE §I ASIGURARI / FINANCE AND INSURANCE

justificat prin beneficiile private oferite de cétre acest
nivel educational. :

Accentuarea importantei competentelor formate la -
nivelul educatiei tertiare in valorificarea potentialului -
economic, atdt la nivel micro-, cat si la nivel -
macroeconomic, in cadrul economiei cunoasterii, a -
generat, mai cu seama in tarile dezvoltate, tendinta de -
expansiune a cheltuielilor destinate acestui nivel -
educational. Datele empirice caracteristice tarilor -
dezvoltate reflectd tendinta de transformare a educatiei -
tertiare dintr-un nivel elitar al educatiei intr-unul de masa, -
ce are ca rezultat cresterea cotei detinatorilor diplomelor -
de studii superioare in structura populatiei apte de munca, -
demonstrand avansarea calitatii potentialului uman -
aferent tarilor dezvoltate (figura 4).

provided by this level of education.

The emphasis of the importance of competencies
formed in tertiary education in exploiting the economic
potential at both micro and macro levels in the
knowledge economy generated, mainly in the
developed countries, the trend of expanding the
expenditures directed towards this level of education.
The empirical data characteristic of developed
countries reflects the trend of transforming tertiary
education from an elite education level into a mass one,
which results in increasing the share of holders of
diplomas of higher education in the structure of the
working population, demonstrating the advancing
quality of the human potential related to developed

- countries (figure 4):

1997

Australia/ Finlanda Irelanda / Japonia/ Spania/
Spain

Australia / Finland Ireland Japan

2000
H 2007

SUA /
USA

Media
OECD /
OECD
average

Marea
Britanie /
Great
Britain

Figura 4. Dinamica cotei detinitorilor diplomelor de studii superioare
in structura populatiei apte de munca, 1997 — 2007 /
Figure 4. The dynamics of the quota of the holders of higher education diplomas
in the structure of the working population, 1997 — 2007
Sursa: Elaborat in baza http://epp.eurostat.eu / Source: Elaborated based on http://epp.eurostat.eu

Extinderea potentialului uman, generat de cresterea -
investitiilor orientate citre educatia tertiard, certifica -
transformarea  calitativai a  potentialului  economic -
caracteristic tarilor date, gratie competentelor 7inalte -
imprimate factorului uman la acest nivel educational. In -
acelasi timp, cresterea calititii factorului uman este -
sincronizati cu tendinta de crestere a cotei detinatorilor de -
diplome de studii tertiare in structura somajului, ceea ce -
demonstreaza incapacitatea economiei reale de a valorifica -
potentialul uman creat la nivelul sistemului educational -
(figura 5). :

Tendintele de crestere, in structura somajului, a cotei -
somerilor cu studii superioare, reflectate in figura 5, sunt -
caracteristice in special tarilor dezvoltate, menajele din -
aceste tari extinzind investitiile in educatia tertiard, gratie -
beneficiilor  social-economice aferente acestui nivel -
educational si a exigentelor sectorului firme pe piata -
resurselor umane. Cotele inalte ale somerilor cu educatie -
tertiara demonstreazi caracterul complementar al resurselor -
de munca, atragerea acestora in productie presupunand -
existenta resurselor de capital care da asigurare o forti de -
munca calificata.

The extension of the human potential generated by the
expansion of investment oriented towards tertiary education
certifies the qualitative transformation of the economic
potential characteristic of these countries, due to the
competencies imprinted on the human factor at this
educational level. At the same time, the increase of the
quality of the human factor is synchronized with the rising
trend of the share of tertiary degree holders in the
unemployment structure, demonstrating the inability of the
real economy to exploit the human potential created in the

- educational system (figure 5):

The trends towards the growing rate of people with a
higher education in the unemployment structure, reflected in
Figure 5, are particularly characteristic of developed
countries; the households in these countries expanding the
investments in tertiary education, thanks to the social and
economic benefits associated with this educational level, as
well as the requirements of the companies sector on the
human resources market. The high levels of unemployment
of people with tertiary education demonstrate the
complementary nature of labor resources, which have to be

- attracted into production assuming the existence of capital

* resources that require skilled workforce.
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Figura 5. Dinamica cotei detinéitorilor diplomelor de studii superioare in structura somajului, 1997 — 2007 (%) /
Figure S. The dynamics of the quota of the holders of higher education diplomas in the unemployment
structure, 1997 — 2007 (%)
Sursa: Elaborat in baza http://www.nationsencyclopedia.com/WorldStats /
Source: Elaborated based on http://www.nationsencyclopedia.com/WorldStats

Din cele relatate mai sus putem trage concluzia:
in etapa actuald de dezvoltare a economiei mondiale,
neconcordanta outputu-lui sistemului educational cu
cerintele economiei reale, determind capacitatea
partiald de valorificare a potentialului uman de catre
economia reald, aceasta devenind o problema
importanta a tarilor lumii, in conditiile costurilor Tnalte
aferente pregatirii resurselor umane de calificare inalta
si gradul sporit de volatilitate §i amortizare al
cunostintelor imprimate factorului uman in sistemul
educational.

Following the above it can be concluded that: at the
current stage of development of the world economy, the
inconsistency of the output of the education system with
the requirements of the real economy determines the
partial ability to exploit the human potential by the real
economy, this becoming an important issue for the world
economies in the conditions of high costs associated with
the preparation of highly qualified human resources, as
well as the high degree of volatility and amortization of
the knowledge imprinted on the human factor in the
education system.
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ASPECTE AFERENTE PERFECTI- :
ONARII CONTABILITATII
CHELTUIELILOR DE DEFRISARE
A TERENURILOR FORESTIERE

Lect. sup. Nadejda TURCAN, ASEM -

In prezentul articol, sunt examinate doud variante ale -
contabilizirii cheltuielilor de defisare prin constituirea unui -
provizion nediscontat i personalizat: a) fiind inclus i costul -
activelor biologice forestiere la recunoasterea acestora in stare -
de masiv; b) atribuit la cheltuieli de scoatere din exploatare a -
imobilizarilor pe durata de viatd utild a activelor mentionate.
Sunt evidentiate avantajele si dezavantajele inerente acestora si -
este fundamentatd preponderenta variantei b).

Cuvinte-cheie: cheltuieli de defiisare, provizion -
discontat, provizion nediscontat, provizion personalizat.

Actualmente, problema contabilizarii cheltuielilor de -
defrisare, inclusiv a cioturilor, radacinilor, buturugilor de :
arbori forestieri, in Republica Moldova, in genere, nu este :
studiatd. S-a constatat cid aceastd problema este relativ
complexa. In scopul simplificarii volumului de hucru, s-au -
dezvaluit numai doud variante de contabilizare a cheltuielilor
de defrigare cu calculele aferente si inregistrérile contabile
propuse in articol, mentionand preponderenta variantei care
prevede atribuirea provizionului la cheltuieli curente.

Cheltuielile de defrisare a unui teren despadurit reprezinta -
cheltuielile pentru scoaterea buturugilor, cioturilor, ridacinilor, dupa
tdierea rasd a arborilor, pentru incrcarea si transportul acestora, |
precum i de nivelarea terenului curatat (in continuare — cheltuieli de
defiisare). Conform informatilor din rapoartele inteme ale :
entitatilor silvice din Hancesti, Calarasi, Strdseni, aceste cheltuieli -
sunt semnificative si constituie 13 000-15 000 de lei/1ha.

efectul (cheltuielile de defrisare) — trebuie inregistrat.

contabilizate, aplicand una din variantele:

1) Conform marimii lor efective, fard constituirea
» attributed to :

unui provizion, fiind atribuite:

a) direct la costurile de productie si incluse in costul :

produselor lemnoase;

b)la alte cheltuieli cu decontarea ulterioara la;

diminuarea veniturilor curente;

¢) la cheltuielile anticipate, fiind decontate ulterior la

costuri de productie, sau la alte cheltuieli curente.

2)  Cu constituirea unui provizion:

a) periodic, fiind atribuit la costurile de productie sau -

la alte cheltuieli;

b)de o singurd datd, la recunoagterea activului biologic
forestier imobilizat (portiunea de padure), fiind inclus in -
costul acestui activ, cu atribuirea ulterioara la costurile de

productie, in cazul activului amortizabil (figura 1).

IMPROVING ACCOUNTING
ASPECTS RELATED TO
CLEARANCE EXPENSES OF
DEFORESTED AREAS

Senior lecturer Nadejda TURCAN, ASEM

The present article examines two variants of
deforestation costs accounting by setting an undiscounted
and personalized provision: a) included in the cost of
biological forestry assets when recognized as forestland; b)
attributed to expenses on exploitation conclusion of the assets

> during the maintenance of their useful life. Are highlighted

the advantages and disadvantages of this provision and

- especially giving the arguments for variant b) predominance.

Key words: deforestation expenses, discounted

- provision, undiscounted provision, personalized provision.

Currently the problem of expenses accountancy
related to clearance from trees’ snags, stumps and roots of
forests in the Republic of Moldova is generally not studied; it
was found that this problem is more complex. In order to
simplify the volume were revealed only two options of
accountancy of costs related to deforestation with afferent
calculations and accounting entries proposed by the author,
noting the predominance of the variant which provides

- attribution of the provision to current expenditures.

The clearance costs of a deforested area are the
expenditures conditioned by the removal of snags, stumps, roots
of trees as a result of their cutting, loading and transportation, as
well as leveling the given area (hereinafter — clearance expenses).
According to the internal reports information of the forestry
entities from Hincesti, Calarasi, Straseni, these costs are

- significant and constitute MDL 13000-15000 per 1 ha.

Entitatile silvice contabilizeaza cheltuielile de defiisare n
contul 714, Alte cheltuieli operationale”, desi arborii forestieri ale
céror cioturi §i radacini se defriseazd, nu sunt recunoscuti ca :
elemente patrimoniale, nu sunt evaluati, nici contabilizati. Dacane
gandim mai bine, constatim situatia: cauza (arborii) lipseste, iar
- register the effect (clearance expenses).
Studiile denota ca aceste cheltuieli de defrisare pot fi -
: accounted by applying one of the following variants:

Presently, the forestry entities account deforestation
expenditures on account 714 “Other operational expenses”, so
that forest trees whose roots are grubbed are not recognized as
assets, are evaluated or accounted. Philosophically speaking,
we have the situation: the cause (trees) is missing, but we

Studies show that clearance expenditures can be
1) In their actual size without setting a provision, being

a) directly to the production costs and included in the
cost of wood products;

b) other expenses with subsequent settlement to
reduce current income;

c) anticipated expenses, being subsequently settled to
production costs, or other current expenditures.

2) By setting a provision:

a) periodically, being attributed to production costs
or other expenses;

b) one-time recognition of fixed biological forestry
asset (parts of forest, being included in the cost of
the asset, with the subsequent attribution to
production costs for depreciable asset), Figure 1.

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013
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Varianta 1c) nu dispune de temei economic, -
deoarece prevede contabilizarea tuturor cheltuielilor de -
defrisare ntr-o singurd perioadd gestionard (un an) §i -
afecteazd semnificativ rezultatul financiar din perioada -
respectivd. Aceeasi caracteristici negativa este inerentd si -
- and 1b).

Atribuirea cheltuielilor de defrisare la costurile de -
productie (variantele 2a) si 2b)), in cele mai bune cazuri, -
este discutabild, iar din punct de vedere economic — slab -

variantelor 1a) si 1b).

argumentata.

in primul rand, cheltuielile de defrisare, ca fapt
economic eventual, apar dupd expirarea duratei de viata -
utild si, istoric, nu au nimic comun cu costurile de -
- “Intangible assets”
In al doilea rand, conform IAS 16 ,Imobiliziri :
Corporale” (1, pag.264) si IFRIC 1 ,Modificari ale -

productie;

datoriilor existente din lichidare, restaurare si de natura

justificatd includerea activului in costul de intrare.

In Republica Moldova, problema abordati nu este -
investigatd, dar in Federatia Rusa este cercetati de mai -
cercetatoarea E.V. -
Morozova propune contabilizarea cheltuielilor pentru -
restaurarea mediului inconjurdtor, inclusiv ale celor de -
defrisare si de exploatare a naturii, prin constituirea unui -
provizion curent [2, pag.72], iar cercetdtoarea N.E. -
Hincankina, in genere nu le separd [3, pag. 84-129]. -
-all [3, p. 84-129]. The synthesis of these and other
- sources

multi specialisti. De exemplu,

Sinteza acestor si altor surse denotd urmatoarele

neajunsuri:

— provizionul, pe care il propun autorii sa fie -
constituit are un caracter depersonalizat, nu este -

clar pentru care teren despadurit este destinat;

—  provizionul se constituie doar pentru un an, deci, -

este curent;

— nu este stabilit momentul

si corporale”;

—  conturile existente in planul de conturi nu asigura :
operatiile :
conditionate de modificarea provizionului §i :

posibilitatea de a contabiliza

evaluarea ulterioara a imobilizarilor.
In scopul inlaturarii acestor lacune, propunem:

—  provizionul pentru cheltuieli de defrisare sa fie .
constituit pe termen lung; aceasta va contribui la
respectarea gradului de exigibilitate a pasivelor :
in gruparea lor din bilant; informatiile aferente :
datoriilor pe termen lung si curente vor deveni

constituirii -
provizionului pentru cheltuieli de defrisare, daca °
entitatea silvica respecta cerintele IAS 16, IFRIC -
1 si ale proiectului SNC ,,Imobilizari necorporale *

Variant Ic) has no economic ground, as it
provides the accounting of all clearance expenses
within one accounting period (one year) and
significantly affects the financial result in the period.
The same negative feature is inherent for variants 1a)

Attributing the clearance expenses to the cost of
production (variants 2a) and 2b)) in the best cases is
questionable and unlikely economic justified.

Firstly, the clearance expenditures as economic
fact occur after the expiration of the useful life and are
not related to production costs;

Secondly, in accordance with IAS 16
[1, p.264] and IFRIC 1
“Changes in Existing Decommissioning, Restoration
and Similar Liabilities” [1, p. 670], the provision

Efor expenditures related to exploitation conclusion
similard” (1, p. 670), provizionul pentru cheltuielile de -
scoatere din exploatare a activelor se include in costul de -
intrare a acestor active. Astfel, existd o neconcordanti a -
formarii acestui cost de intrare in timp (istoric). Doar -
costul de intrare al oricdrui activ include toate elementele -
de costuri in faza de creare si punere in functiune a -
acestuia. Cheltuielile de deftisare nu apar in aceasti faza, ci -
dupd expirarea duratei de viatd utild. Prin urmare, IAS 16 -
si IFRIC 1 fac abateri de la cunoasterea materiei in timp -
pentru a stabili adevarul. Din aceste considerente, nu este -

of the assets include the input cost of these assets.
Thus, there is an inconsistency in the formation of
the initial cost in time (historical). Just the input
cost of any asset includes all costs during its
creation and operation. Clearance expenditures do
not appear at this stage but after the useful life.
Therefore, IAS 16 and IFRIC 1 have deviations from
the knowledge of the problem in order to establish
the truth. Therefore, it is not justified to include
them in the initial cost of the asset.

This problem is not properly investigated in the
Republic of Moldova, compared to the Russian
Federation, where it is being investigated by many
experts. For example, the researcher Morozova E.V. in
her PhD thesis proposes the accountancy of the
expenses related to environmental restoration,
including deforestation and exploitation of nature by
creating a current provision [2, p.72] and the
researcher, Hincankina N.E. does not separate them at

of
shortcomings:

- the provision proposed by the authors has a
depersonalized character and does not specify
the type of deforested area it is intended for;

- the provision is set only for a year, so it is a

current one;

- the moment for setting the clearance expenses
provision is not set, if the forestry entity
complies with the requirements of the IAS 16,
IFRIC 1 and the NAS “Tangible and intangible
assets”;

- the existing accounts in the chart of accounts do
not provide the possibility to account for
operations subject to changes of the provision
and subsequent evaluation of the assets.

In order the remove these shortcomings we
suggest:

- to set a provision for long-term clearance
expenses; this would contribute towards meeting
the degree of chargeability of liabilities in the

literature  reveals the following

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013
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mai veridice §i mai relevante, iar concluziile si -
deciziile luate in baza analizei acestor informatii -

— mai obiective;

— sd se constituie un provizion personalizat, -
individualizat, concret, pentru fiecare portiune de -
padure; aceastd portiune se propune sa fie -
subparcela cu specia, varsta §i provenienta -

arborilor respectivi;

— momentul de constituire a provizionului de o -
singura data se recomanda sa fie considerat ziua
transferarii arboretelor de pe subparcela data in -
stare de masiv (de exploatabilitate), iar cel -
periodic — intreaga duratdi de viata utild a -

arboretelor;
— sifie aplicate conturile cu destinatia respectiva:
a) 427 —,Provizioane pe termen lung”;

b) 341 — cu denumirea modificata ,,Diferente din

reevaluarea imobilizarilor”;

c¢) 128 — ,,Active biologice imobilizate” pentru :
din :
agriculturd (plantele perene in exploatare si :
animalele) si din silviculturd — plantatiile :

contabilizarea  activelor  biologice

forestiere in stare de masiv;
d) 129

activelor biologice amortizabile;

e) 615—,Castiguri din scoaterea din exploatare a
imobilizarilor” si 715 ,,Cheltuieli de scoatere a -
pentru
respectiv, a -
decontarea :
diferentelor din reevaluare, din modificarea :
provizionului constituit de o singura data;
biologice :
amortizabile, cheltuielilor efective de defrisare,

din exploatare a imobilizarilor”
contabilizarea  beneficiilor,
cheltuielilor ~ provenite  din

valorii contabile a activelor

in cazul neconstituirii unui provizion.
) 716 ,.Cheltuieli  financiare”,

de micsorarea perioadei de decontare;

g) 127 ,Active biologice imobilizate in curs de :
cu destinatia de contabilizare a :
costurilor de Tmpadurire a unui teren, de :
protejare pana la :
transferarea unitatii de evidentd respective a °
- expenditures, of the discounted rate, of the fixed

executie” —
crestere, ingrijire  §i

padurii in stare de masiv.

Din cauza volumului limitat, modul de contabilizare -
a modificarilor provizionului discontat pentru cheltuieli de -
defrisare, a ratei de discontare, a reevaluarii activului
imobilizat in aceste conditii i a cresterii provizionului din -
micsorarea perioadei de discontare, n prezenta lucrare, nu °
este prezentat. Vom mentiona doar ca constituirea -
provizionului discontat, la transferarea plantatiei forestiere -
in stare de masiv, contribuie la includerea in costul de -
intrare al acesteia numai a unei parti nesemnificative a -

provizionului, cealaltd parte se atribuie la cheltuieli pe -
- clearance costs in variants of provision setting:

parcursul duratei de viatd utild a activului constituit.

Sa examinam modul de contabilizare a cheltuielilor -
de defrisare, conform variantelor constituirii provizionului: -

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013

— ,,Amortizarea activelor biologice
imobilizate” — pentru calcularea amortizarii

pentru -
contabilitatea cresterii provizionului, determinat

balance sheet, the information related to long-
term and current debts become more reliable and
more relevant, and the conclusions and decisions
taken under analysis of this information - more
objective;

- to set a personalized, customized provision for
each area of the given forest, this area being
subplot with the species, age, provenance of the
trees;

- the moment of the one-time provision is
recommended to be set when transferring the
trees from the subplot in cluster (for
exploitability), and the periodic-one throughout
the useful life of the trees;

- to apply the following accounts:

a) 427 — “Long-term provisions”;

b) 341 — with changes in name “Property

revaluation differences”;

c) 128 “Fixed biological assets” for the
accounting for biological assets in agriculture
(perennial plants in operation and livestock)
and forestry — forest plantations in clusters;

d) 129 “Depreciation of fixed biological
assets” - to calculate the depreciation of the
biological assets;

e) 615 — “Gains from exploitation conclusion of
assets” and 715 “Expenditures from
exploitation conclusion of assets” to account
the benefits, and thus, the expenses resulting
from the settlement of differences from
revaluation of modification of the one-time
provision, the accounting value of the
depreciable biological assets, cost effective
of clearance when a provision is not set.

f) 716 — “Financial expenses” for the accounting
of the provision increase, determined by the
decrease of the settlement period (in the
examined variants is not applied).

g) 127 "Fixed biological assets in progress" —
aimed for the accounting of afforestation of
land, growth, care and protection to transfer
records units of forest inmassive.

Due to limited volume, the accounting of the
discounted provision changes for clearance

asset revaluation under these conditions and the
increase of the provision increase from the decrease
of the discounted period is not presented in the
present paper. We note only that the setting of the
discounted provision to the transfer of the forest
plantations contributes to including in the input cost
only an insignificant part of the provision, the other
party shall be attributed to the useful life of the
asset.
Let” us examine the accountancy of the
a) one-time, including it the input cost of the
fixed forestry asset and
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a) de o singura data si cu includerea lui in costul
de intrare a activului imobilizat forestier si :
b) periodic, pe parcursul duratei de viata utild a -

activului forestier cu atribuirea provizionului
- in 2000 has wooded an area of 5 ha with Acacia. The

Exemplu: Entitatea silvicd Hancesti-silva, in anul -
2000, a impadurit cu salcdm o subparceld de 5 ha. Costurile -
de plantare, crestere, Ingrijire §i protectie a subparcelei, in -
momentul transferdrii in stare de masiv, dupd sapte ani de -
vegetatie (31.12.2006), constituiau 85 000 lei, cheltuielile de -
defrisare estimate — 68 000 lei, iar suma efectiva a acestora — -
72000 lei, durata de viatd utild a salcAmilor dupd primirea -

la cheltuieli.

lor in stare de masiv era de 33 de ani.
La 31 decembrie 2012,

provizionului — de 8 000 lei.
Activul  biologic
neamortizabil.

forestier imobilizat este

Sa intocmim calculele indicatorilor respectivi cu
conditia cd activul imobilizat forestier este evaluat: a) la -
- model (table 1).

cost; b) conform modelului de reevaluare (tabelul 1).

subparcela a fost
reevaluatd, inregistrand un surplus din reevaluare de 7 000 -
lei, la 31.12.2026 — un deficit din reevaluare de 6000 lei, la -
31.12.2018 — o majorare a provizionului pentru cheltuieli -
de defrisare de 9000 lei, la 31.12.2030 — o diminuare a -

b) periodical, during the useful life of the
forestry asset attributing the provision to
liabilities.

Example: The forestry entity Hincesti-silva

planting, growing, care and protection costs of the
subplot, when transferring it into forestland, after 7
years of vegetation (31/12/2006) was MDL 85,000,
the estimated deforestation costs- MDL 68 000, and
the actual value — MDL 72 000, the useful life of
Acacia having been received as forestland is 33
years.

On 31.12.2012 the subplot was reevaluated,
registering a reevaluation surplus of MDL 7,000, on
31/12/2026 — a reevaluation deficit of MDL 6,000, on
31.12.2018 — increase of the provision for deforestation
by MDL 9,000 lei, on 31/12/2030 — decrease of the
provision by MDL 8,000.

The fixed forestry biological asset is not

- depreciable.

Let us draw up the calculations of the given
indicators provided that the fixed forestry asset is
evaluated: a) to cost and b) according the revaluation

Tabelul 1/ Table 1

Calculul valorii activului biologic forestier imobilizat si a provizionului pentru cheltuieli de defrisare
inclus in costul de intrare a activului / Calculations of the fixed biological forestry asset value and
expenses for the deforestation provision included in the cost of the input asset

Anul Valoarea contabila a activului la finele Suma. provizion ulul.p(? par.cuf’sul (!lfl‘atel
. . . . . de viata a activului biologic imobilizat,
Nr. | de gestine/ perioadei evaluate, lei / The carrying . ’ . . .
. lei/ The amount of the provision during
crt./ | Accounting amount of the asset at the end of the . R .
ear reporting period. MDL the useful life of the fixed biological
y P gp i asset, MDL
Conform modelului
La cost / .
To cost de reevaluare / According
the revaluation model
1 2007 153000 153000 68000
2 2008 153000 153000 68000
7 2013 160000 153000 68000
8 2014 160000 153000 68000
13 2019 160000 162000 77000
14 2020 160000 162000 77000
21 2027 154000 162000 77000
22 2028 154000 162000 77000
25 2031 154000 154000 69000
2032 154000 154000 69000
2039 154000 154000 69000

*Aici si 1n tabelul 3, in scopul micsorarii volumului, calculele sunt simplificate. /
* Here and in table 3 in order to reduce the volume, the calculations are simplified.

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013




inregistrari contabile (tabelul 2):
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Calculele din tabelul 1 genereaza urmatoarele

The calculations in the given table generate the

following accounting entries (table 2):

Tabelul 2 / Table 2
Inregistrarile contabile aferente reevaluarii activului biologic imobilizat si a modificarii provizionului

nediscontat pentru cheltuieli de defrisare (provizionul este inclus in costul de intrare al activului) /

Accounting entries related to fixed asset revaluation biological and the changes of the undiscounted
provision for clearance expenses (the provision is included in the input cost of the asset)

Conturi corespondente /
Corresponding accounts

Activul este evaluat /Asset is evaluated

Continutul economic al Suma / -
ert. s . Conform modelului de
operatiunii / The economic content of the Sum
/ operation MDL La cost/ reevaluare /
Nr. To cost According to the
revaluation model
Debit | Credit | Debit Credit
e e e
N o i 85000 | 127 |533,535, 127 533,535,
Recording the costs of establishing, growing, care
. : . 813,812 813,812
and protection of willow plantations
2. [31.12.2006: Constituirea provizionului nediscontat
pentru cheltuieli de defrisare / Setting the
undiscounted provision for deforestation expenses 68000 | 127 427 127 427
3. |31.12.2006:Inregistrarea la intrdri a plantatiei
forestiere in stare de masiv / Recording the entrance
of the forest plantation into forestland 153000| 128 127 128 127
4. |31.12.2012:Inregistrarea surplusului din reevaluarea
activului biologic imobilizat / Recvording the
surplus from fixed biological assest revaluation 7000 - - 128 341
5. |31.12.2018:Majorarea provizionului pentru cheltuieli de
defrisare, activul este evaluat / The increase in the
provision for deforestation costs, the asset is measured:
- la cost / to cost 9000 128 427 - -
conform modelului din reevaluare: /
according the revaluation model
-in 1.1m1ta surplusu.1u1 din reevqlua}re / 7000 ) i 341 427
within the revaluation surplus limits
- peste limita surplusului din reevaluare / 2000 ) i 715 427
above the revaluation surplus limit
6. |31.12.2025: Inregistrarea deficitului din reevaluarea
activului biologic / Registering the deficit from the
revaluation of the biologic asset 6000 - - 715 128
7. 131.12.2030:Diminuarea provizionului in cazul
evaludrii activului la cost / Decresing the provision
in case of cost evaluation of the asset 8000 | 427 128 427 615
8. |Cuun an inainte de tdierile rase ale arborilor de pe
subparcela: transferarea provizionului pe termen
lung 1n provizion curent / One year before trees
cuttings from the subplot: transferring long-term
provision into current provision 69000 | 427 538 427 538
9. | Atribuirea cheltuielilor efective la diminuarea 211,531, 211,531,
provizionului anterior constituit / Attributing actual 72000 | 538 |533,535, 538 533,535,
expenditure to reducing previously established provision 521 etc. 521 etc.
10. |Recunoasterea cheltuielilor efective ce depagesc
provizionul la cheltpieli curente /' Recognition of 3000 | 715 538 715 533
actual costs exceeding the provision of current
expenditures (72000-69000)
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In aceastd varianti, in costul activului biologic
imobilizat se include suma integrald a provizionului
nediscontat; sumele cheltuielilor de defrisare si
provizionului sunt ajustate, in momentul necesar, la
valoarea reald; nu trebuie facute calculele discontarii
provizionului, nici cresterii acestuia, cu diminuarea
duratei de viata a activului biologic.

Varianta constituirii ~ provizionului  pentru
cheltuieli de defrisare, cu atribuirea acestuia la
cheltuieli curente, este mai simpla si economic mai
bine argumentata (tabelul 3).

In this model the cost of the fixed biological
asset is included the full amount of the undiscounted
provision, the amount of the clearance expenses and of
the provision are adjusted to the needed moment to its
fair value and no calculations of undiscounted
provision are needed, nor their increase by shortening
the useful life of the biological asset.

The variant of setting a provision for
deforestation expenses with attributing them to current
expenditures is simpler and economically justified
(table 3).

Tabelul 3/ Table 3

Calculul valorii contabile a activului biologic imobilizat si a provizionului cu atribuirea acestuia la cheltuieli /
Calculation of the accounting value of the fixed biological asset and of the provision attributed to expenditures

Valoarea activului biologic evaluat /
Value of the evaluated biologic asset, Suma
Anul . .
MDL .. . provizionului
Nr. de Suma provizionului
. Conform acumulat /
crt./ | gestiune / . anual / Sum of the annual
. modelului . Sum of the
Nr. |Accounting La cost/ provision, MDL
ear de reevaluare / T ¢ accumulated
y according the 0 cos provision, MDL
revaluation model
2007 85000 85000 2060,61(68000:33) 2060,61
2 2008 85000 85000 2060,61(68000:33) 4121,22
7 2013 92000 85000 2060,61(68000:33) 1442427
2014 92000 85000 2060,61(68000:33) 16484,88
13 2019 92000 85000 2489,17(52272,68:21) 27216,49
14 2020 92000 85000 2489,17(52272,68:21) 29705,66
21 2027 86000 85000 2489,17(52272,68:21) 47129,85
22 2028 86000 85000 2489,17(52272,68:21) 49619,02
25 2031- 86000 85000 1600,29 (14402,64:9) 56197,65
26 2032 86000 85000 1600,29 (14402,64:9) 57797,94
33 2039 86000 85000 1600,29 (14402,64:9) 69000,00
Dupd cum rezulta din tabel, modificarea According to the table, the changes in the

provizionului pentru cheltuieli de defrisare nu necesita
inregistrari contabile, deoarece este corectata baza din
care se calculeaza acesta pe durata de viatd utila
ramasd. De exemplu, incepand cu 01.01.2013, baza de
calcul a provizionului pe urmatorii 21 de ani constituie
52 272,68 lei (68000+9000 — 24727,32). Suma cu care
se majoreaza anual provizionul este de 428,56 lei
(52272,68 : 21), iar pe durata de viatd utila ramasa a
activului — 8999,76 lei (428,52 x 21), rotungind cifra,
— 9000 de lei. In mod similar, se procedeazi si in

deforestation provision dois not require accounting
recordings, as the basis it is corrected from, is
calculated for the remaining useful life. For example,
starting with 01.01.2013 the calculation basis of the
provision for the next 21 years amounts MDL 52
272.68 lei (68000 + 9000-24727.32). The amount
increasing the annual provision is MDL 428.56
(52272.68: 21), and the remaining useful life of the
asset — MDL 8999.76 (428.52 x 21), rounded — MDL
9,000. Similarly is done in the case of provision
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cazul diminudrii provizionului, Incepand cu anul 2031.

Calculele din tabelul 3 genereaza urmatoarele

inregistrari contabile, fard repetarea celor din tabelul
precedent (tabelul 4).

decrease, starting with 2031.

The calculations in table 3 generate the

following accounting records without repeating those
in the previous table (table 4).

Tabelul 4/ Table 4

inregistririle contabile aferente reevaluirii activului biologic imobilizat si modificirii provizionului
pentru cheltuieli de defrisare / Accounting records related to revaluation of the fixed biological asset and
provision modification for deforestation expenses

Conturi corespondente in cazul evaludrii
activului / Corresponding accounts in case of
cljtr Y Continutul economic al Suma / asset revaluation :
Ny, | operatiunii/ The economic contentof | ( "\ o Conform modelului de
: the operation ’ La cost / To cost | reevaluare / According to
the revaluation model
Debit Credit Debit Credit
1. |2007:Constituirea provizionului pentru
cheltuieli de defrisare (ulterior se repeta
pe intreaga durata de viata utila) /
Setting the provision for deforestation
costs (later repeated throughout the
useful life) 2060,61 715 427 715 427
2. [31.12.2012:Inregistrarea surplusului din
reevaluarea activului biologic imobilizat
/ Recording the surplus from the fixed
biological asset revaluation 7000 - - 128 341
3. [31.12.2025:Reflectarea deficitului din
reevaluare / Reflecting the revaluation
deficit 6000 - - 341 128
4. |31.12.2038:Transferarea provizionului
pe termen lung in provizion curent /
Transfer from long term provision into
current provision 67399,71 427 538 427 538
5. |2039: Constituirea provizionului /
Setting the provision 1600,29 715 538 715 538

Este evident ci respectivele costuri de infiintare, crestere -
si ingrijire, de transferare in stare de masiv a subparcelei de -
padure sunt reflectate ca si in varianta precedenti. Modificarile -
provizionului nu afecteazi diferentele din reevaluare. E de -
preferat anume aceasta varianta.

Concluzii si recomandari:

1. Din punct de vedere istoric, nu exista temei de a
include cheltuielile de scoatere din exploatare, -

A

inclusiv cele de defrisare, in costul activelor

biologice forestiere imobilizate.

2. Provizionul pentru cheltuieli de defrisare trebuie -
si aibd un caracter personalizat, constituit -
separat pentru fiecare subparceld; subparcela se
propune s fie consideratd unitate de evidentd a

activelor biologice forestiere.

3. Momentul in care trebuic sid se inceapa -
constituirea provizionului este rational sa fie -
considerat ziua transferdrii activelor biologice -

mmobilizate forestiere in stare de masiv.
4. Daca entitatea silvicd decide

si includi -

provizionul pentru cheltuieli de deffisare in costul
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It is obvious that the costs of planting, growing

and care, of transfer into the forestland of the forest
subplot are reflected as in the previous version. The
changes in the provision do not affect the revaluation
differences. Preference is given namely to this variant.

1.

3. The moment of setting the provision

4. If the forestry entity decides

Conclusions and recommendations:

Historically there is no reason to include the
exploitation conclusion expenses, including
those of deforestation in the cost of forestry
biological assets;
The deforestation costs provision must have a
personalized character, set up for each
separate subplot; the subplot is proposed to be
established by evidence unit of forest
biological assets;

is

reasonable to be set up together with the

moment of transferring the fixed biological
assets into forestland;

to include

provision for deforestation expenses in the
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de intrare a subparcelei, atunci ar fi mai corect sa
fie inclus provizionul nediscontat, cu ajustarea
acestuia pe parcursul duratei de viatd utila.

Se da preferintd variantei care prevede
atribuirea provizionului pentru cheltuieli de
defrisare la cheltuieli de scoatere din exploatare
a imobilizarilor. Aceastd variantd, economic,
este mai argumentatd i mai simpla.

| input cost of the subplot, then it would be
| more correctly to include the undiscounted
| provision, adjusting it during the useful life;
: 5. Preference is given to the variant which
: provides attribution of the provision for
| deforestation  expenses to  exploitation
| conclusion expenses provision. This variant is
: economically justified and simple.
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In prezentul articol, autorul dezviluie esenta
acele .
care pot influenta dezvoltarea tarilor .

cooperarii  economice internationale i
probleme,

emergente pe plan international prin cooperarea

realizarea unor scopuri de importanta economicd,

asemenea cazuri,

economicd  internationald  genereazd

activitatile tuturor subiectilor economici.

Cuvinte-cheie: Cooperare
internationala, aliante internationale,
moderne, tari emergente.

tehnologii

asocierii in  productie, prestdri de servicii,
aprovizionare,  achizitii, = consum.

economica a aparut ca urmare a luptei contra saraciei,

la invatdmant, educatie, asistentd medicald etc.
tarile emergente.

evolutia societatii capitaliste din secolul al XIX-lea.
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economicd .

INTERNATIONAL ECONOMIC
COOPERATION IN EMERGING
COUNTRIES

PhD student, lecturer, Aliona DANILIUC,
ULIM

Hab. Dr. Professor, Alexandru GRIBINCEA,
ULIM

In the present article, the author describes the
essence of international economic cooperation and those

€ problems that may influence the development of emerging
eforturilor. In acest context, autorul propune sa .

intelegem cooperarea ca pe o colaborare intre .
companii, corporatii dintr-o tarda sau din mai multe .
tari emergente care, prin activitatile lor, contribuie la '

countries internationally through cooperation efforts. In
this context, the author propose to understand cooperation
as the actions of a _few companies, corporations from one
country or several emerging countries that through their

activities contribute to the achievement of goals of
ecologica, sociala pentru o regiune, o tard, mai multe .

tari sau pentru intreaga umanitate. Cooperarile, in .
contribuie la realizarea unor .
rezultate sinergice, creeaza oportunitati pentru fiecare
participant, ca acesta sd-si desfasoare activitatea '
dupa propriile criterii de optimizare. Cooperarea
sisteme .
productive, bazate pe principii i tehnologii moderne,
care pot fi multiramurale, creeazd premise pentru .
cresterea cererii, solutionarea unor probleme de
marketing, asigurdnd un spatiu confortabil pentru .

economic, ecological and social importance for a region, a
country, many countries or for all humanity. The
international economic cooperation generates productive
systems based on principles and technologies, it can be
multispectral, creates preconditions for demand increasing,
solves some marketing problems, creates a comfortable
space for the activities of all economic subjects.

Key words. International economic cooperation,
international alliances, modern technologies, emerging
countries.

Harsh conditions of living and working of some
socio-professional groups have generated and stimulated

the idea of association of the production, services, supply
- procurement, consumption. It may be said and supported

o ) ) - that economic cooperation have emerged as a result of
Conditiile grele de viatd si munca ale unor :

grupuri socioprofesionale au generat si stimulat ideea .

poverty, of looking for solutions to ensure access to
economic, market, to support achieving a decent standard

- of living, in the context of social existence and maintenance
Cooperarea .

of inequities. In addition, a stimulating factor was the social

' | : 1€1, - life, social relationships, limiting access to education,
a cautdrilor unor solutii pentru asigurarea accesului la :

viata economicd, la piata, pentru atingerea unui nivel |
de trai decent, in contextul existentei si mentinerii :
inechitatii sociale. In plus, un factor stimulator a fost
si viata sociala, raporturile sociale, limitarea accesului :

education, healthcare etc. Solidarity as a social
phenomenon was affirmed for promoting, supporting the
economic cooperation in emerging countries.

Cooperation efforts were one of the most
significant responses to classical liberalism and the

nve : ' cK - development of capitalist society in the nineteenth century.
Solidaritatea, ca fenomen social, s-a afirmat in directia .

promovarii, sustinerii cooperarii economice dintre :

Born — in its modern form — in the mid-century, cooperation
has deep roots in history. They were found in the common

' ' . - property of the primitive society and had continuous
Cooperarea eforturilor a fost una dintre reactiile :

cele mai semnificative la liberalismul clasic si la :

manifestations in the pre-modern history. Modern and
contemporary cooperation exegetes consider — almost

' - unanimously — that the pre-modemn forms of similar
Nascuta — in forma sa modernd — la jumadtatea :

secolului mentionat, cooperatia are radacini foarte :
adanci in istorie. Acestea s-au regasit in proprietatea .
obsteasca a comunei primitive si au avut manifestari .
continue in istoria premodernd. Exegetii cooperatiei :
moderne §i contemporane apreciazd — aproape unanim |

organizational structures were characterized by spontaneity,
transience, instinctually, being the result of temporary
circumstances, but not of free and conscious association [5,
p.306].

Cooperative principles, viewed in a systematic
view, is the driving force of the economic cooperation
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— ca formele premoderne ale

spontaneitate, efemeritate, instinctualitate, fiind

rezultatul unor imprejurdri trecdtoare, nu al unei -

asocieri libere si constiente [5, p.306].
Principiile de cooperare, in conceptia sistemica,
sunt forta motrice a migcarii cooperatiste economice,

dar reprezintd si ,.calitatile esentiale”, care asigurd -
colaborarea eficientd a tarilor emergente, pentru o -
largad miscare de cooperare internationald. Combaterea -
sdrdciei e posibila si poate asigura prosperitatea tdrilor -
asociate, contribuind la ridicarea nivelului lor de -
- cooperation started as a practical experiment and developed

cooperatiei moderne i -
contemporane ii este specific caracterul organizat. Ea -
proprie -
- a viable alternative to capitalist and socialist models of the
- past two centuries. Beyond such doctrinal controversies, the
economicd a pornit ca un experiment practic si a -
dezvoltat o teorie proprie. Unii autori considera -
cooperatia cd ar putea si readucd in actualitate -
- p.150].
apreciazd cooperatia ca pe o alternativad viabila la -
modelele capitaliste si socialiste din ultimele doua -
secole. Dincolo de asemenea controverse doctrinare, -
rdimane realitatea conform careia, asa cum sublinia -
profesorul Gromoslav Mladenatz, ,,cooperarea este -
singurul experiment al secolului al XIX-lea care a -
- sprang from the need and corresponded to the mood and
Pornitd din necesitatea emancipdrii economice -
defavorizate de evolutia -
capitalistd a societdtii, cooperarea economicd moderna -
pe plan international a reusit sd se impund ca o -
participantilor. -
»Realitatea cooperativd este proba cd formula -
cooperatistd a izvorat din nevoie i a corespuns stérilor -
de spirit si fapta ale timpului [2, p.8]. Fara a violenta -
realitdti si sentimente, fird a rasturna institutii -
- cooperation was able to shape a distinct purpose that has
inlesnesc asezarea lumii cu mai multi dreptate” -
- emerging countries. International economic cooperation is
Cooperarea economici in tirile emergente a -
aparut ca o necesitate sociald si economica, cu scopul -
de a satisface nevoile unui mare grup de producitori -
Luand in considerare elementele -
specifice ale obiectivelor si scopurile companiilor si -
organizatiilor nonprofit, cooperarea economici era -
capabild si-si stabileascd un scop distinct, care si -
dovedeascd viabilitatea §i dezvoltarea eventuald a -
- economic system [1, p.220].
Inca de la bun inceput, cooperarea economici a -
reprezentat o alternativi viabili pentru promovarea -
intereselor legitime ale segmentelor dezavantajate ale -
populatiei din tirile emergente. Populatia rurald, -
refugiatii, imigrantii, somerii, persoanele in varstd si -
persoanele cu handicap au gisit in cooperative -
mijloacele necesare pentru a-si imbunititi propria -
, past" gets us face to face with the question: “Is it

civilizatie.
In opinia noastra,

s-a nascut dintr-o necesitate profunda,
evolutiei societatii pe calea capitalistd §i industriala.
Controversata, sub aspect doctrinar, cooperarea

experimente ale epocii premoderne. Altii, dimpotriva,

reusit” [4, p.150].

si sociale a maselor

realitate cu rezultate favorabile

dovedite de folos, cooperativele corecteaza relele si

[1,p.219].

cu afaceri mici.

tarilor emergente in viitor.

situatie [7].

structurilor -
organizatorice asemandtoare se caracterizau prin -
- countries,

movement, but also represents "the essential qualities",
which provide efficiency to the cooperators in emerging
distinction and value to the international

cooperation movement. Fighting against poverty,

- combating poverty can thrive, it is possible to ensure the
- prosperity of those who are associated, it can contribute to
- raising their civilization level.

According to the author, modem and
contemporary cooperation has the specific feature of being
organized. It was born from a deep need that refers to the
evolution of society towards capitalism and industry.
Controversial under the aspect of doctrine, economic

their own theory. Some author consider that cooperatiopn
would be likely to bring in the present experiments of the
pre-modern era. Others, however, consider cooperatives as

reality stands out according to which, as it professor
Gromoslav Mladenatz stated, "Cooperation is the only
experiment of the nineteenth century that succeeded" [4,

Started from the need of economic and social
empowerment of disadvantaged masses of capitalist
evolution of society, modern economic’s cooperation
international succeeded in establishing itself as a reality
with favourable results on participants regarding its activity.
"Cooperative reality is proof that the cooperative formula ¢

action of the time [2, p.8]. Without violating realities and
feelings, without overthrowing institutions proven to bring
benefit, cooperatives try to correct the wrong aspects and
facilitate the world placement with more justice "[1, p.219].

The economic cooperation in emerging countries
has emerged as a social and economic necessity in order to
satisfy the needs of large group of small producers. Taking
the specific elements of the objectives and purposes from
the companies and non-profit entities, economic

proven its viability and future development possibilities in

emerged as a result of poverty, of seeking solutions to
ensure access to economic life, market, to help to achieve a
decent standard of living, in the context of existence and
maintenance of social inequities in emerging countries. In
addition, a stimulating factor was social life, social
relations, limited access to education, education, healthcare
etc. Solidarity as a social phenomenon, stated in the
direction of promotion, support of the cooperation

Since the beginning, economic cooperation was a
viable alternative to promote the legitimate interests of
disadvantaged segments of the population in emerging
countries. Rural population, refugees, immigrants, the
unemployed, the elderly and persons with disabilities found
in cooperatives the means to improve their situation [7].

By accepting the assertion "future of the
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Pentru acceptarea afirmatiei ,viitorul din

trecut”, se pune intrebarea:

economice in cadrul tdrilor emergente?” [6].

servicii, aprovizionare, achizitii, consum.

dezvoltate. In ultimul deceniu, multe

lor ajung la default.

economice, in procesele de solutionare a problemelor
practice, sunt mai mult sau mai putin omogene in profilul -
statelor, apoi acestea (stiintele economice) nu intotdeauna -
- including  food,

In consecintd, apar premise pentru cresterea -
deficitelor bugetare, a datoriilor de stat, instabilitatii -
Vitalé, :
problemele create capdti importantd globald, se -
agraveazd, devin generatoare de riscuri sub cele mai -
diverse forme. In aceste conditii, apare necesitatea de :
a grupa si clasifica problemele generatoare de riscuri, -
de a stabili conexiunile directe si inverse intre input- -
- instability, vital systems, and the created problems get a
de a evidentia problemele a ciror solutionare necesitd -
cooperarea eforturilor depuse, la nivel international, -
de G-7, G-8 si G-20 si de aliantele internationale de -
- establish direct connections between inputs and outputs of
in conditiile -
globalizirii, apar cele mai diverse probleme dupa nivelul -
de complexitate si continut, a ciror solutionare necesiti -
cooperarea eforturilor interstatale. Autorul concepe -
cooperarea eforturilor ca actiunile citorva companii, -
corporatii dintr-o tard sau din mai multe tiri, care -
contribuie prin activititile lor, la realizarea unor scopuri -
de importanti economicd, ecologicd, sociald pentru o -
regiune, o tari, mai multe tiri sau pentru intreagi -
umanitate. Cooperirile, in asemenea cazuri, contribuie si -
la realizarea a unor rezultate sinergice, creeazi premise -
pentru fiecare participant, ca acesta si-si desfisoare -
optimizare. -
Cooperirile locale, regionale, nationale, interstatale, -
mondiale, in functie de problema care trebuie rezolvati, -
se transformi in ,,mecanisme”, parghii, eforturi care pot -
, own optimization criteria. Local, regional, national,

sunt solicitate de catre guvernele unor tari emergente.

financiare a sistemelor de importanta

urile §i output-urile sistemelor generatoare de riscuri;

cele mai diverse forme, inclusiv cooperatiste.
In diverse regiuni ale lumii,

activititile dupa propriile criterii de

fi directionate si gestionate.
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- possible cooperation form of organization the economic
,»Oare este posibila -
cooperarea ca formd de organizare a activitatii -
Spre -
surprinderea noastrd, raspunsul la aceastd intrebare -
este afirmativ. Conditiile grele de viatd si muncd ale -
unor grupuri socioprofesionale au generat si stimulat -
ideea asocierii In activitatea de productie, prestari de -
- to economic, market, to support achieving a decent standard

Inegalitatile sociale si economice apar astdzi si -
la nivel global. Deferenta dintre bogati si sdraci a -
devenit ca o prapastie intre tarile dezvoltate si slab -
dintre -
organizatiile si institutiile conduse de ONU fin -
dezvoltarea economicd, alimentard si cultural nu-si -
ating obiectivele si, daca e si vorbim sincer, pozitiile -
- on a global scale. The gap between rich and poor has

Progresul tehnico-stiintific, tehnologic, inovational -
al umanitatii este generator de efecte si pozitive, si -
negative, contribuie la modificari in mediul natural, la -
cresterea volatilitatii preturilor produselor finale, inclusiv -
ale celor alimentare, agricole, de uz casnic, la cresterea -
neomogend a numarului populatiei in profilul regiunilor, -

activity in emerging countries?” [6]. As surprise, the answer
to this question is positive. Harsh conditions of living and
working of some socio-professional groups have generated
and stimulated the idea of association of the production,
services, supply procurement, consumption. It may be said
and supported that economic cooperation have emerged as
a result of poverty, of looking for solutions to ensure access

of living, in the context of social existence and maintenance
of inequities. In addition, a stimulating factor was the social
life, social relationships, limiting access to education,
education, healthcare etc. Solidarity as a social
phenomenon was affirmed for promoting, supporting the
economic cooperation in emerging countries [1, p.220].
Economic and social inequities occur today, even

widened into a chasm between developed and
underdeveloped countries. Enacted decades many
organizations and institutions led by the UN in economical,
food and culture development ended without achieving
objectives if we aren’t categorical to say that they finally
ended in fall.

Technical, scientific, technological and innovative
progress of humanity is generating positive and negative
effects, contributes to changes in the natural environment,
to the increase of prices volatility of final products,
agricultural, household, to the
heterogeneous increase of population in profile regions,
countries, continents. And if possibilities of economic
sciences in the process of practical solving of problems are
more or less homogeneous in the profile of states, then they
(economic sciences) are not always required by the
governments of some emerging countries.

In consequences, preconditions are created for
increasing budgetary deficits, public debt, financial

global importance (severity), become risks generating under
the most diverse forms. In these circumstances there is a
need to group, classify the risks generating problems, to

the risk generating systems, to highlight problems, whose
solving requires international cooperation efforts by the G-
7, G-8, G-20, the international alliances of the various
forms, including cooperative.

On Earth, in different regions, in the context of
globalization, the most different problems appear by the
level of complexity and content, and solving them requires
intergovernmental cooperation efforts. The author conceive
cooperation efforts as the actions of several companies,
corporations from one country or several emerging
countries that through their activities contribute to the
implementation of goals of economic, ecological and social
importance for a region, a country or several countries, or
even for humanity. Cooperation in such cases, contributes
to achievement of synergistic results, create preconditions
for each participant to carry out its activities according to its
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Efectul negativ se amplifica cand apar semnele -
recesiunii, chiar si in statele dezvoltate (situatia din -
- levers, efforts that can be directed and managed.
fenomenului de atingere a limitelor unei evolutii -
- recession, even in developed countries (as in the USA,
alias de piatd liberd. Efortul depus de fosta RFG -
- of reaching the limits of capitalist development of the
politicd si economicd a tdrii se resimte din ce in ce mai -
mult; in plus, acest efort a crescut, sprijinindu-le -
- Germany over the present) in territorial, political and

SUA, Germania, Japonia etc.), pe fundalul
neintrerupte in ascensiune a economiei capitaliste,

pentru unificarea teritoriald, administrativa, statala,

financiar (dupa 1989) pe Ungaria si Polonia.

=9

A Inceput o ,,gafaiald

interiorul tarilor dezvoltate.

de distribuire a acestora catre consumatorul final.

politica federald in domeniul preturilor cu amanuntul.

Politica comerciald internationald, in cadrul
Aliantei Cooperatiste, poate fi eficients, daci taxele la -
produsele importate sunt ,prestabilite” de cétre -

importatori. Metodele economica si matematica le putem
prezenta astfel: taxele, care provoacd la majorarea -

preturilor la produsul importat (1+A) pot fi:

determinate din conditia Pz(l) =P, (1+A)= P, in: prces i (1 * A) times can b ed from the

- condition
care A =—-—1, deci cuantumul taxarii importului se -

2

P :

afli in intervalul 0< A< (—1 - IJ. Produsele - p
" 0<A<| =L —1|.Local products and import of domestic

autohtone si cele de import pe piata internd pot fi : P
comercializate doar 1n situatiile 1n care preturile coincid, .
Condiia - hen it is the condition P{") = P,(I+ A)= P,. T
- is when it is the condition = =r;. The
PV =P(1+A)=P. Condita M, +M,=M - 2 2 !
(volumul produselor importate si a celor autohtone ar -
- domestic demand should cover M ) schedule being right A, B,

2

adicd atunci cand va fi respectatd

trebui sd acopere necesarul M) si, grafic, reprezintd
dreapta A, B, (figura 1).

Din
K K
P P(l+A
interpretata prin  A,B,// A,B,.

P :P2(1+A)

conditia

reducerea) necesarului de produse reprezinta o trasare :
paralela a dreptei A4,B,, deci si a dreptei A,B;. -

Ajungem la concluzia: cd rezultat al

importurilor produsului |, in toate

a economiei; au aparut si -
s-au amplificat vechile probleme sociale pand si in -
- 1989) of Hungary and Poland. That is the way how new

Concurenta, acest element motrice al economiei -
de piatd, a ajuns s sprijine organizarea de asociatii, in -
sistem cooperatist. Printr-o lege federald, in Statele -
Unite, s-a dispus organizarea de cdtre producatorii -
marfurilor agroalimentare a unor unitdti cooperatiste -
- law, the United States was willing to organize food
Masura a fost un rdspuns in vederea protectiei -
productiei nationale pe piata internd a SUA in fata -
concurentei firmelor strdine, in conditiile repartitiei de -
tip capitalist, care s-au dovedit necooperante cu -
- market to competition by foreign companies in terms of

rezulta

), deci conditia (1), geometric, va fi

Cresterea (sau

taxarii -
cazurile -

interstate and world cooperation, depending on the problem
to be solved, are being transformed in "mechanisms",

The negative effect is amplified with the signs of
Germany, Japan, etc.), as a background of the phenomenon

economy uninterrupted ascension, aka free market (as used
in the present). The effort made by the former FRG (and

economical unification is felt ever more; in addition, the
effort was potential because of the financial support (since

economical contradiction appeared; new social problems
appeared and amplified within developed countries.
Competition — the main element of market
economy has come to support the organization of
associations and the cooperative system. Through a federal

products producers into a network of distribution
cooperative units to deliver their products directly to the
final consumer. The measure was a response in terms of
protection of domestic production on the U.S. domestic

capitalist distribution, which proved uncooperative with
federal policy in retail prices.

International Trade Policy in the cooperative alliance
can be effective in cases where taxes on imported products are
"superstate” by importers. That we can present economic and
mathematical method as follows: taxes (that is imported product

P =P,(1+4)=P,

whence

P

A=—L_] that amount is in the range of import taxation

P,

2
origin may be marketed only provided when prices coincide, that

condition M| + M, = M (volume of products imported and

. (Fig.1).
From the condition P, =P, (] + A) is
K
results — = —————, namely condition (1) be
P, Py(1+4)

interpreted geometrically by A;B; // A,B,. Increase
(or decrease) of products needs is a straight line
parallel to the right 4,B,, so and the right 4;5;.

So, the author reach conclusions: the outcome charge
imports of the product 1, in all cases

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013
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A,B;/l A,B,, deci si valorile criteriilor F, si F),

vor creste proportional cu cresterea necesarului de
produse.

A;B; /) A,B,, therefore the criteria values F; si

F, will increase proportionally with increasing
demand for products.

o A (M 0)

A{ﬁ.-oj
7

Figura 1. Interpretarea geometrica a necesarului de produse, exprimat in natura (4,B;), sau valoric (A;B;) /
Figure 1. Geometric interpretation needs expressed in such products (4,B;) value (A;B;)
Sursa: Elaborat de autor / Source: Elaborated by the author

2

Conditia (2) exprima raportul = —cota-
1

parte a volumului importului in volumul produselor

autohtone si reprezintd un parametru, valorile ciruia

sunt determinate exogen (figura 2).

h

B,(0; M)

iy : .M,
Condition (2) is the ratio —= = « - share of
1
export volume in the volume of domestic products,
which is a parameter values are determined
exogenously (Fig. 2).

7] A,(M0)

a£.0)

£

Figura 2. Interpretarea geometrica a reducerii volumului importului din considerente exogene /
Figure 2. Geometric interpretation of lower volume of imports exogenous reasons
Sursa: Elaborata de autor | Source: Elaborated by the author

Reducerea valorii parametrului & contribuie la
reducerea  volumului importului, la cresterea
volumului produsului autohton, respectiv, la reducerea

valorii indicatorului F,, la cresterea valorii criteriului

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013

Reduce the parameter value & contribute to
reduce the volume of imports, the growth of

domestic product, or to reduce the indicator F,, to

increase the criterion value F.Cooperation
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pe principii  si moderne,

multiramurale,

tehnologii

fiind directionate pentru crearea

somajului, la  implementarea
tehnologiilor performante.

Una din formele posibile de organizare a - _— .
P gan - organization of efforts are the creation of corporate

aliantelor, - = . A .
L - alliances. Interests, leading to initiation of alliances,
nitierea - be tendenci £ h fici t 1 id
aliantelor, pot fi tendintele fiecarui participant de a evita - may be tendencies of cach participant 1o avol
’ ’ - certain risks; expansion of the market, achieving
desfacere, - .. .
. . . N .. - additional profits from the final product volume
realizarea unor profituri suplimentare in urma cresterii - rowth
efectelor - & o e .
- opportunities for modernization of technologies, for

tehnologiilor, de implementare a ideilor inovatoare [3, implementation of innovative ideas [3, p.65].

eforturilor  este
Interesele, ce

cooperarii
corporatiilor.

crearea
conduc la
riscuri;

anumite extinderea pietei de

final, realizarea

volumului  produsului

p.65].

(minimum a celora din G-20), aliantele pot fi constituite

realizarea anumitor premise, favoruri,

medicale, de telecomunicare, utilajele

sa-si creasca considerabil PIB-ul.

[
(=]

In opinia noastrd, aliantele cooperatiste pot fi - allla}nces . . .
stiintifice, economice, ecologice, militare, sociale, in - environmental, mlllta.r y social, dgpendlng on the
functie de scopul urmarit de citre subiecti, tirile - purpose of the subjects, countries (cg .BRICS
respective (de exemplu: alianta BRICS). La nivel - alliance). At the glgbal level, which requires the
mondial, cand sunt necesare eforturile tuturor tarilor - efforts of all countries (at least those from G-20),

’ y - alliances may be formed to address the problems

pentru solutionarea mai multor probleme. Totodatd, - ﬁft;? :;;e( 11) ;{(()ggvl;iozlilsiai(c)z tcl:; bbl;)cfl; _r(:;;%rilﬁ
aliantele pot fi constituite in baza unor parteneriate, a - gure °- N .
unor uniuni care, in consecintd, pot contribui la - the basis of partnerships, unions that therefore may
; i conditii. : contribute

Aliantele pot fi de tipul tehnologii si de tipul marketing; - (2YOUurs and conditions. Alliances can be of type of
. . ; . . - technologies and marketing, through creation of
prin crearea unor noi intreprinderi, structuri, pot fi - new businesses. structures. they can be directed to
directionate spre solutionarea problemelor strategice din - soIN inu strate ,ic uro{)llen;s o¥ cural. urban and
spatiul rural, urban, regional etc. Aliantele, de regula, - . \1/ 1’1%11 ar a'g allira)m all l; ’ alrl between
apar intre corporatiile, care utilizeazd tehnologii de - e% Orati ne ’ in t;es 2;1 1yv F pef fﬁe iwrele
acelasi nivel de eficientd (BRICS), intre corporatiile din - corporations, using the same fevel of clliciency
SUA, Japonia, UE, utilizatoare sau producitoare de - technologies (BRICS) between corporations in j[he
tehnologii performante. Printre ramurile cu produse g;jllr’l(gli)p aig’s E[i’n?osﬁrs f[)}rlep rgf;;:ﬁi:for;eriﬁfgﬁgi
finite si tehnologii complexe moderne, de performant, - oduc tsg an'd mode r%l complex technologies. of
putem enumera: farmaceutica, constructiile, utilajele - p p g1Cs,
destinate . Performance, . ) .
computerelor, numite ramuri high-tehnology industrie. ?:izzrg;ﬁuzf:;hOCI?neStruiCtrL(:Ill’t gf(ilggll egi;pr}?fr;lti
Alte ramuri (medium high-tehnology industries) sunt: - called ing stries ’ O?l?ef branches (rﬁz di ril—h% h
cele producitoare de utilaje de transport, produse - Technolo Y Ind .stries) are: transport e ul mer%t
chimice, cele constructoare de vehicule. Aceste ramuri - 10708y ustri . P quip ’
sunt puternic dezvoltate in tarile din G-7. BRICS, - chemicals, construction of vehicles. The.se branches
profitdnd de nivelul redus al remunerarii muncii, s-au gliigtr(:ﬁglz dszrﬁjop edf ?ﬁ’ ?_(71 Co(lilntglers.HB tRigSci
transformat intr-o forta atractiva, reusind in ultimii ani - . g the adv ¢ of the reduced payroll turie
’ - into an attractive force, in recent years managing to

considerably increase the GDP.

F,. Cooperirile genereazi sisteme productive, bazate = generates productive systems based on principles
ot fi and technologies, they can be multispectral, create
crecazi  promise  pentru cfe terea . preconditions for increasing demand, for solving the
o . P pentt yterea ¢ marketing type problems, create a comfortable space
cererii §i solutionarea unor probleme de tip marketing, - for
constituind un spatiu confortabil pentru activitatile - Cooperation can arise "by themselves”. but can be
tuturor subiectilor economici. Cooperarile pot aparea - P y RS
de la sine”, dar pot fi sustinute si favorizate de o - support.ed a.nd encouraged by 1n§t1tut¥ona1 and
infrastructura institutionald productiva. Cooperirile au - productive 1nfrast.ruc’t’ure. .(.?ooperatlon S usua.lly
loc, de regul, in cadrul unor ,aglomeratii” de orase, - under ,,agglomeration” of cities targeted for creating
_,conforturilor” - mutuall . .
reciproce. De exemplu, cooperarea in producerea - producmg products su'ch as dairy, the p rod}l ction of
produselor lactate, materiei prime agricole. In opinia - agrlcultu'r al raw ma terials. The author considers that
noastra, cooperarile contribuie nu numai la rezolvarea - coqperatlon contrlbl'ltes' not only to problems of
unor probleme de importantd nationala, sau chiar - national and worldwide importance, but it makes the
mondiala, dar si la eficientizarea muncii, la reducerea :(\;ork iﬁoinfeflfle;ctwe, reduces unemployment, helps
inovatiilor, a - Y

’ - technologies.

the activities of all economic subjects.

"comforts", for example cooperation in

innovations and  performing

One of the possible forms of cooperation

achieving synergistic effects, creating

In the author's opinion, the cooperative
can be scientific, economic,

towards the creation of premises,

there can be included:
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Aliante de lunga duratd Intre tarile din G-7 si -
tarile din BRICS nu pot fi create, fiindca: tehnologiile -
inferioare -
tehnologiilor performante din tarile din G-7; in tarile -
moderne  §i -
corporatiile producdtoare de -
tehnologii nu dispun de piatd de desfacere; nivelul -
intelectual, profesionist al muncii din spatiul BRICS -
este sub cerintele de angajare in cdmpul muncii pentru -
- BRICS is below the requirements for employment
cooperdrile -

atenuarea -
consecintelor nefaste ale dezechilibrelor economice, -
- consequences of economic and financial imbalances,
ecologice, cresterii deficitelor bugetare, datoriilor de -
- deficits, debt, banking systems malfunction, the high
ratei mari a somajului. Problemele enumerate pot fi -
solutionate in exclusivitate prin eforturi in cadrul unor -
colaboriri, cooperiri internationale. in acest scop, sunt :
necesare: promovarea activitatilor fiscale; efectuarea -
stabilitatii -
- assurance, reducing volatility; real estimation of the
- economic situations from different countries.
este -
generatd de o serie de factori, inclusiv de nivelul inalt al -
deficitului bugetar, al datoriilor publice. Imperfectiunea -
sistemului financiar-bancar mondial, a politicilor fiscale -
nationale au generat imense datorii de stat, sustinute in -
- budget deficits in 2013. Ways to solve this problem
Modalitatile de solutionare a problemei date sunt -
diferite. Acest aspect are explicatii. De exemplu, in -
tarile din UE, politicile de reducere a deficitului -
bugetar, a datoriilor de stat pot fi impuse. Politicile -
fiscale din SUA, adoptate in anul 2013, in opinia -

de productie din BRICS sunt net

din BRICS
performante

cererea de
lipseste,

tehnologii

producerea tehnologiilor moderne si performante.
Concluzii. Putem afirma ca
interstatale ~ sunt  necesare  pentru

financiare, ale schimbdarilor negative demografice,

stat, functiondrii defectuoase a sistemelor bancare,

restructurdrilor economice; asigurarea
cursurilor de schimb valutar; reducerea volatilitatii;
estimarea reala a situatiilor economice din diverse tari.

Neomogenitatea  veniturilor populatiei

continuare de deficitele bugetare, in anul 2013.

noastra, pot servi drept exemplu si pentru alte tari.

Reducerea deficitului bugetar, prin corelarea
progresiva a cuantumului taxei de impozitare cu venitul -
- unrest. Homogenization of the tax burden, the
scidderea potentialului. Omogenizarea sarcinii fiscale, -
restrangerea masiva a indemnizatiilor sociale (exemplul -
Greciei, Romaniei, Spaniei) s-au dovedit ca nu sunt cele -
mai potrivite modalititi de diminuare a deficitelor -
bugetare, a datoriilor de stat. In acest context, este -
- economic situations — consequences of inappropriate
elaborarea unor politici pentru conformare la situatiile -
economice — consecinte ale politicilor economice -
neadecvate din trecut; elaborarea unor politici ce ar -
- be solved only through international cooperation
solutionate doar prin -
intermediul cooperirii eforturilor internationale, prin -
- cooperation there are achieved economic efficiency

Putem afirma c, prin cooperatie, creste eficienta -
economici si calitatea bunurilor si serviciilor, are loc -
ieftinirea mérfurilor si ridicarea standardului de viati al -
populatiei. Eficienta si calitatea evolueazi intrucat -
cooperatorii produc, in primul rand, pentru propriul -
interes. Marfurile vor fi, deci, mai ieftine, deoarece, -
prin cooperatie, pot fi inliturate numeroasele categorii ,

contribuabilului, revoltelor sociale contribuie la

necesar sd subliniem existenta a doud probleme:

exclude acumularile nejustificate de datorii publice.
Problemele create pot fi

tratdri sistemice.

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013

Long-term alliance between the G-7
countries and BRICS countries cannot be created
because: BRICS productive technologies are
significantly lower to the advanced technologies
from G-7 countries; there is a lack of demand for
modern and performing technologies in BRICS
countries, corporations producing technologies do
not have sales market in these countries; the
intellectual and professional level of labour in

in manufacturing and performing technologies.
Conclusions. The author state that interstate
cooperation are required to mitigate the

demographic and environmental changes, budget

level of unemployment. The listed problems can be
solved exclusively through the collaborative efforts
of international cooperation. For this purpose it is
necessary: to promote fiscal activities; to conduct
economic restructuring; foreign exchange stability

Heterogeneity of household income is
generated by a number of factors, including the
budget deficit, the state debt. Imperfection of the
world banking system, public fiscal policies have
generated huge national debt, further supported by

are different. This aspect has an explanation. For
example, in EU countries, policies to reduce the
budget deficit, public debt may be imposed. U.S. tax
policies, adopted in 2013, according to the author,
may serve an example for other countries.

Decrease of the budget deficit by the
progressive correlation of the amount of tax the
taxpayer's income tax, reduces the potential of social

massive decrease of social benefits (e.g. Greece,
Romania, Spain) are not the most appropriate ways
to reduce budget deficits, public debt. In this context
it should be stressed that there are two problems: the
development of policies for compliance with

economic policies of the past; the development of
policies  that would exclude unnecessary
accumulation of public debt. Problems created can

efforts by systemic treatment.

The author state that through the
and quality of goods and services, decrease in price
of goods and raising the living standards for the
population. Efficiency and quality are improved as
co-operators produce primarily for them. Goods will
be cheaper because through the cooperation there are
removed numerous categories of intermediaries

(which occur between producers and consumers) and
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de intermediari (care intervin intre producdtor si , that make final goods and services more expensive.
consumator si duc la scumpirea bunurilor si serviciilor ; On this basis, there is improved the relationship
finale). Pe aceste baze, se amelioreaza raportul dintre , between income and prices, with positive effects on
venituri §i preturi, avand efecte pozitive asupra , living standards.

nivelului de trai. :
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BRANDUL DE ANGAJATOR -

ELEMENT IMPORTANT PENTRU

ASIGURAREA EFICIENTEI :
RECRUTARII PERSONALULUI

Conf. univ. dr. Alic BIRCA, ASEM

In acest articol, se vorbeste despre brandul de
angajator ca element important in vederea asigurarii
eficientei recrutarii personalului. Brandul de angajator .
constituie imaginea pe care o companie o are pe piata .
muncii §i, in multe cazuri, reprezintd informatia esentiald '
pe care se bazeaza un candidat cand are de facut o .
alegere intre anumite oportunitafi oferite. Brandul de '
angajator, elaborat §i fundamentat pe principii stiinifice,
conduce la cresterea vizibilitatii si reputatiei organizatiei,
crednd impresia unui angajator foarte bun atdt propriilor
angajafi, cdt §i editorilor de reviste, managerilor altor '
organizatii §i potentialilor candidati. In Republica
Moldova, organizatiile autohtone incearca sa intreprinda
primele eforturi in vederea crearii unei imagini favorabile
pe piata muncii. .

Cuvinte-cheie: brand de angajator, imaginea .
organizatiei, cererea de muncd, segmentarea piefei .
muncii, brandul de dezvoltare a talentelor. :

In ultimii ani, piata muncii, interna si externa, a fost .
supusa unor mutatii cantitative si calitative, ca rezultat al -
evolutiilor demografice la nivel national, regional si :
international, precum si al schimbdrilor continutului :
meseriilor si profesiilor generate de dezvoltarea societatii -
informationale. Luand in consideratie faptul cd piata :
muncii este guvernatd de cererea si oferta de forta de :
muncd, 1n conditiile cand pe piata muncii se Inregistreaza :
un deficit de resurse umane pentru anumite meserii sau :
profesii este mai dificila atragerea candidatilor necesari. :
De asemenea, chiar in conditiile cand pe piata muncii nu :
se inregistreazd anumite dezechilibre, cantitative sau .
calitative, organizatiile intAmpinad dificultati in ceea ce .
priveste atragerea celor mai buni candidati. In afard de :
aceasta, tot mai multe organizatii percep angajatii ca pe o .
resursa strategica, fapt ce le determind sa aplice metode si .
tehnici pe cat de complexe, pe atat de diversificate, in :
vederea atragerii celor mai buni candidati de pe piata .
muncii. Aceste situatii au obligat organizatiile sa elaboreze .
si sa dezvolte noi directii sau conceptii in managementul '
resurselor umane. O conceptie relativ noud, care are |
implicatii directe asupra eficientei recrutdrii personalului, .
se referd la brandul de angajator. :

Autorul conceptului de brand de angajator este .
considerat Simon Barrow. Potrivit acestuia, ,, brandul de
angajator reprezintd ansamblul de beneficii functionale,
economice i psihologice oferite de un angajator, care devin .
un factor ce diferentiaza intreaga companie angajatoare.”

Pe de altd parte, autorii francezi, Serge Panczuk si :
Sébastien Point, definesc brandul de angajator ca pe ,,un
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> on scientific principles,
> visibility and reputation of the organization, creating

EMPLOYER BRAND -
IMPORTANT ELEMENT FOR
ENSURING EFFECTIVE STAFF
RECRUITMENT

Assoc. Prof., PhD Alic BIRCA, ASEM

This article deals with the employer brand as an
important element to ensure the effectiveness of staff
recruitment. Employer brand is the image that a
company has on the labor market and, in many cases,
represents essential information for a candidate when
he has a choice to make between the various offered
opportunities. Employer brand, elaborated and based
leads to increasing the

the impression of a good employer both for their
employees as well as for magazine publishers,
managers of other organizations and potential
candidates. In Moldova, local organizations try first
efforts to create a favorable image on the labor market.

Key words: employer brand, organization image,
labor demand, labor market segmentation, talent
development brand.

In the last years, the labor market, internal and
external, was subject to quantitative and qualitative
changes as a result of demographic trends at national,
regional and international levels, as well as occupations
and professions content changes generated by the
development of informational society. Taking into
consideration the fact that the labor market is governed
by supply and demand for labor, while the labor market
is in a shortage of human resources for certain
occupations or professions is more difficult to attract
necessary candidates. Also, even if the labor market
does not register certain quantitative or qualitative
imbalances, organizations have difficulties in terms of
attracting the best candidates. In addition, more and
more organizations perceive employees as a strategic
resource, which leads them to apply methods and
techniques as complex as it is diverse, in order to
attract the best candidates from the labor market. These
situations have forced organizations to design and
develop new directions and concepts in human
resource management. A relatively new concept that
has direct implications on the efficiency of staff
recruitment refers to the employer brand.

Author of employer brand concept is considered
Simon Barrow. According to him, "employer brand is the
combination of functional, economic and psychological

. benefits offered by an employer and become a

differentiating factor across entire enterprise”.

On the other hand, French authors, Serge
Panczuk and Sébastien Point, define employer brand as
"a process by which employees internalize the desired
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proces prin care salariatii internalizeazd imaginea doritd
de brand, fiind motivai sa o transmitd clientilor
(potentialilor angajati sau candidati) sau altor parti
interesate” [3; 206].

Brandul de angajator reprezintd imaginea pe care o -
companie o are pe piata muncii si, in multe cazuri, -
cuprinde informatia esentiald pe care se bazeazd un -
candidat cand are de ficut o alegere intre anumite -

oportunitati.

din interior si din exterior.

ce influenteaza recrutarea personalului [3; 207].

vizeaza si alte aspecte.

recrutare, vizeaza imaginea organizatiei ce poate fi

punct de vedere profesional. Brandul angajatorului de
vizeaza un anumit domeniu, ales cu mare atentie. Asadar,

indivizilor care poseda competentele profesionale necesare
si un potential Tnalt de dezvoltare.

angajator trebuie sa reflecte cultura organizationala.

personalului si strategia globald a organizatiei.

principii  stiintifice,

permite:

e  cresterea eficientei activitatii de recrutare prin -

atragerea celor mai buni candidati;

e reducerea fluctuatiei angajatilor cu cele mai -

brand image, motivated to transmit it to the customer
- (prospective employees or candidates) and to other
- interested parties" [3 , 206].

Employer brand is the image that a company has
on the labor market and, in many cases, includes
essential information on which the candidate has made
a choice between certain opportunities.

Experts in the field believe that an employer

- brand incorporates personality of an organization and

Specialistii in domeniu considerd cd un brand de -
angajator Inglobeazi personalitatea unei organizatii si ceea -
ce are de oferit, influentAnd modul in care este perceputa -

what it has to offer, influencing how it is perceived
from the inside and outside.
Of course, the first argument for developing the

- employer brand is to attract new talents on the international

Bineinteles, primul argument pentru dezvoltarea -
brandului de angajator consta 1n atragerea de noi talente de -
pe piata internationald a muncii care devine tot mai -
competitiva. Insa obiectivul brandului de angajator nu se :
reduce doar la ,,vAnzarea” prestatiei organizatiei in vederea -
sporirii interesului potentialilor angajati fatd de aceasta. -
Brandul de angajator are un impact direct asupra -
mentinerii angajatilor si asupra sporirii loialitatii acestora -
fatd de organizatie. Potrivit unui studiu realizat de Agentia -
de Consultanta ,.Bernard Hodes”, doar un sfert din 500 de -
specialisti in resurse umane interogati, din paisprezece, téri -
au mentionat cd brandul de angajator reprezintd un factor -

labor market which becomes increasingly competitive.
However, the objective of the employer brand is not limited
to "sell" the performance of the organization to increase the
interest of potential employees to it. Employer brand has a
direct impact on maintaining and increasing employee
loyalty to the organization. According to a study by the
consulting agency "Bernard Hodes" only a quarter of the
500 HR professionals surveyed in fourteen countries
mentioned employer brand is a factor influencing staff
recruitment [3; 207].

Employer brand plays a key role in the
organization and is not just about recruitment but also

covers other aspects.

Brandul de angajator joacd un rol-cheie in -
activitatea organizatiei si nu se referd doar la recrutare, ci -
- investment in order to become a place and a good
in primul rand, brandul de angajator, in materie de -

First, employer brand, in terms of recruitment,
aims the organization image that can be seen as an

enough environment in which you can activate and

- realize yourself as a professional. Successful employer
perceputa ca o investitie pentru a deveni un loc si un mediu -
suficient de bun 1n care sd poti activa si sa te realizezi din -

brand relates to professional experience success
targeting a specific area chosen carefully. Therefore,

- for the organization it comes to attracting and retaining
succes se referd la experienta profesionald reusitd ce -

individuals who possess the necessary professional

skills and a high potential for development.
pentru organizatie este vorba de atragerea si mentinerea -

Second, the employer brand is regarded as an

Eextension of commercial brand, both of the same
- objectives — to ensure loyalty and generating a sense

in al doilea rand, brandul de angajator este privit :
ca o extensie a brandului comercial, ambele avand acelasi -
obiectiv — asigurarea loialititii si crearea impresiei ca -
organizatia este performanti. Prin urmare, brandul de -

that the organization is powerful. Therefore, employer
brand must reflect the organizational culture.

Third the employer brand is equally strategic
alignment tool, as it provides a convergence between

- recruitment strategy and overall strategy of the

fn al treilea rand, brandul de angajator este, in -
egald masurd, un instrument de aliniere strategica, cici -
asigurd o convergentd intre strategia de recrutare a -
-and reputation of the organization, creating the
Brandul de angajator, elaborat si fundamentat pe -
asigurd cresterea vizibilititii si -
reputatiei organizatiei, creAndu-i imaginea de angajator -
foarte bun att pentru proprii angajati, cat si pentru editorii -
de reviste, managerii altor organizatii si potentialii -
candidati. Administrarea eficientd a brandului de angajator -

organization.
Employer brand, developed and based on
scientific principles, leads to increasing the visibility

impression of a good employer both to its own
employees as well to magazine publishers, managers of
other organizations and potential candidates.
Efficient management of the employer brand helps
in:
® increasing the efficiency of recruitment by
attracting the best candidates;
® reducing the fluctuation among employees
with the highest performance;
® increasing organizational performance;
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inalte performante;
e  sporirea performantei organizationale;
e  accesul la noi oportunitati pe piata muncii.

In vederea asigurarii eficientei activitatii de
recrutare, brandul de angajator trebuie sa fie pregnant,

tinand seama de aspectele ce urmeaza:

e intelegerea corectd a obiectivelor si a :

angajamentului organizatiei;
e cunoasterea  necesitatilor

A

obiectivelor;

e identificarea candidatilor ideali care doresc sa -
activeze in organizatie. Pentru aceasta, se -
organizeaza auditul resurselor umane, discutii -
in grup cu angajatii actuali ai organizatiei, -
chestionarea actualilor si potentialilor angajati -
in ceea ce priveste sistemele de recompense, :

planurile de dezvoltare a carierei etc.;

e  crearea unei sinergii cu imaginea organizatiei. -
Unele organizatii au luat acest aspect in serios -
infiintAnd posturi de munca hibride, cum ar fi -
resurse umane/marketing, sau structuri hibride, -
cum ar fi marketingul personalului in cadrul -

departamentului de resurse umane;
e claborarea unui mesaj cu o aparent atractiva;

e  comunicarea internd si externd, ce presupune -
crearea unui plan de comunicare specificand -
mass-media  utilizata, -

piata de difuzare,
perioada si modul de executare;

e  colectarea si utilizarea informatiilor cantitative
(costul, calitatea, eficienta) in vederea evaludrii -
progresului si a succesului privind campania -

de dezvoltare a brandului de angajator;

e  claborarea, evaluarea si difuzarea mesajului pe
piata muncii atat la nivel national, cat si la -

nivel international.

Implementarea brandului de angajator necesitd . . .
luarea in consideratic a doud elemente de reflectic. Pe de o - consideration of two elements of reflection. On the one
arte: comunicarea de sus in jos in raport cu ’Viéiunea L hand: the fop-down communication related to strategy
Is) traté ia oroanizatici. iar ve dej alta arlge comunicarea dse - and vision of organization and, on the other hand, the
jos fngsus iﬁ Ve dérea: cre?ﬁ*ii valorii ge c:?itre salariati. Esto - communication from the bottom to up in order to create
. . L > .~ - value by the employee.
important ca brandul de angajator s fie consecvent in -

raport cu:
e  brandul altor angajatori;
e  imaginea organizatiei;
e  cultura si strategia organizatiei,

e timpul, in sensul ca imaginea actuald e cea pe -

care organizatia si-o doreste si pentru viitor [3; 211].

Luarea in consideratie a acestor elemente permite -

dezvoltarea, n timp, a brandului de angajator care sa - .
ot ’ imp, u NS . development, over time, the employer brand that would
propulseze organizatia pe pozitii avantajoase in raport cu - o ..
- propel the organization on advantageous positions

Crearea unui brand puternic de angajator reprezintd - compared with competitors.

o strategie viabild pe termen lung pentru managementul -
resurselor umane, cu efecte multiple, care se traduc, in :

principal, prin: facilitarea recrutdrii candidatilor, atragerea - with multiple effects that are expressed mainly by

concurentii acesteia.
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cantitative s .
calitative In materie de personal, de care :
organizatia are nevoie pentru atingerea .

® access to labor market opportunities.
In order to ensure the efficiency of recruitment,

Eemployer brand should be developed taking into

account the following:
¢ understanding the organization's goals and

commitment;
¢ knowledge of the quantitative and
qualitative needs of personnel that

organization needs to achieve objectives;

® identifying ideal candidates wishing to work
in the organization. For this is accomplished
human resources audit, group discussions
with current employees of the organization,
questioning current and  prospective
employees regarding reward systems, career
development plans and so on;

® creating a synergy with the image of the
organization. Some organizations have
taken this issue seriously creating hybrid
jobs like human resources / marketing or
hybrid structures such as marketing staff in
the human resources department;

¢ claboration of a message with an attractive
appearance;

* internal and external communication.
Involves creating a communications plan
specifying the broadcast market, the media
used, the period and the manner of
execution;

® collection and wuse of quantitative
information (cost, quality, efficiency) for
assessing the progress and success of
employer brand development campaign;

® the development, evaluation and
dissemination of the message on the labor
market, both nationally and internationally.

Implementation of the employer brand requires

Employer brand is important to be consistent with:

e  other employer brands;

e image of the organization;

e  culture and strategy of the organization,

e the time, meaning that the current image is
that the organization wants in the future [3;
211].

Consideration of these elements enables the

Creating a strong employer brand is a viable
long-term strategy for human resource management

facilitating the recruitment of candidates, attracting
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candidatilor bine pregatiti din punct de vedere profesional ;
si reducerea fluctuatiei personalului la nivelul organizatiei. |

Elaborarea si implementarea brandului de angajator |
cuprinde mai multe etape (figura 1) [5]. :

well professionally trained candidates and reducing
staff fluctuation in the organization.

Development and implementation of employer
brand consists of several steps (figure 1) [5].

Realizarea unei analize-diagnostic a imaginii angajatorului pe piata muncii si
constientizarea imaginii reale pe care o are atat in interior, cat si in exterior. / Realizing
of an analysis and diagnostic of the employer’s image on the labor market and awareness
of the real image that employer has both indoor and outdoor.

Elaborarea unei strategii de brand ce va fi implementata prin politici si proceduri interne
de calitate si promovata din interior de catre salariati, deoarece, daca acestia adera la
valorile propuse si cred 1n ele, vor fi primii care vor promova valorile companiei. /
Developing a brand strategy which will be implemented through internal policies and
procedures of quality and promoted from within by employees, as if they adhere to the
proposed values and believe in it, they will be the first to promote the company's values.

Evaluarea rezultatelor, a coeziunii dintre realitatea interna si mesajul /
Evaluation of results and of cohesion between internal reality and external message.

Determinarea brandului de angajator ca fiind unul de succes constituie un avantaj
competitiv in fata unor organizatii similare. / Determining employer brand as a successful
one is a competitive advantage in front of similar organizations.

Figura 1. Etapele elaborarii si implementéarii brandului de angajator /
Figure 1. Stages of development and implementation of employer brand

Brandul de angajator nu reprezintd un produs -
concret, tangibil, material, ci este constituit din -
elemente mentale: perceptii, pareri, credinte despre o -
anumitd companie. Este ceea ce oamenii cred si simt -
despre o anumita organizatie.

Potrivit lui Mosley R., in procesul de analizd a -
brandului de angajator, se pot folosi diferite tehnici -
cantitative si calitative:

e explorarea pietei muncii — unde pot fi -

identificati si recrutati cei mai buni candidati; -

e analiza cererii de pe piata muncii — ceea ce

asteapta de la angajatorii potentiali; :

e  cercetarea imaginii companiei in exterior — :

cum vad oamenii compania in comparatie .
cu alti angajatori; :

e programe si analize privind noii angajati — :

care sunt asteptarile acestora; :

e analize interne privind implicarea si -

atasamentul angajatilor fata de organizatie; -

e  segmentarea — cit de mult diferd nevoile si -

aspiratiile de la un grup de munca la altul -
sau la diferite niveluri ierarhice; .

e identitatea organizationali — prin ce se -

evidentiazi compania, ce o face si para unica -

Employer brand isn’t a concrete, tangible,
material product, but it is made of mental elements:
perceptions, opinions, beliefs about a particular
company. It is what people think and feel about a

- particular organization.

According to Mosley R., in the analysis process
of the employer brand can be used various quantitative

- and qualitative techniques:

e  exploration of the labor market — where can
be found and attracted the best candidates;

e labor market demand analysis — what
expected from potential employers;

e research of the company's image outside —
how people regard the company in
comparison with other employers;

e programs and analyzes concerning new
employees — which are their expectations;

e internal analysis regarding employee
involvement and commitment to the
organization;

e Segmentation — how much needs and

aspirations vary from one work group to
another or at different levels;
e  organizational identity — what differentiates
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pe piata;

e bunele practici — analiza strategiei de -
resurse umane a organizatiei comparativ cu -

organizatiile concurente de pe piata. [5]

In tarile dezvoltate, existd companii de consultanta -
care efectueaza regulat studii pe piata muncii in vederea -

identificarii celui mai bun angajator.

in ceea ce priveste Republica Moldova, primele -
studii cu referire la imaginea companiilor pe piata -
muncii au fost realizate, incepand cu anul 2010, de -
catre Compania de Consultantd ,,Axa Management -
realizat de aceastd -
companie a vizat studentii din ultimul an de studii de -
la facultatile cu profil economic. in anul 2012, studiul -
a fost realizat 1n sapte institutii de Invatdmant, la care -
au participat 519 studenti. Participantii la sondaj au -
fost rugati sa raspundd la intrebarea: ,, Pentru ce -
companie ai dori si lucrezi dupd absolvire?” In urma -
prelucrarii informatiilor, a fost obtinut un top al -
companiilor din Republica Moldova in care doresc sa -

Consulting”. Astfel, studiul

activeze viitorii specialisti:

. ORANGE MOLDOVA;

. VICTORIABANK;

. MOLDOVA AGROINDBANK;

. INSPECTORATUL FISCAL,;

. AFACERE PROPRIE;

.MOLDCELL,;

. MINISTERUL FINANTELOR;

. BUCURIA;

. MOLDINCOMBANK;

10. MOLDTELECOM [6].
Este de remarcat faptul

O 03N N K WK —

ca din

muncii, fac parte si doud institutii publice:
a doud institutii de stat in topul organizatiilor poate fi
explicata prin faptul ca viitorii specialisti pun accentul

pe siguranta locului de munca. De asemenea, regésirea

viitorii specialigti poate fi legatd si de adoptarea in

fie mai atractive pentru potentialii angajati.

Companiei de
Consulting” sa

Consultanta
constate

,Axa
cad printre

companiile ce Intrunesc urmatoarele caracteristici:

prin mijloacele de promovare utilizate;

e activeaza, preponderent, in doud domenii *
unde competitia este foarte accentuata: -

telecomunicatii §i servicii bancare;

e oferd un grad mai inalt de securitate si :

stabilitate.

in ultimul timp, se opereazi si cu conceptul °

brandul de dezvoltare a talentelor, care prinde tot mai

mult contur in literatura de specialitate. Acesta se referd -
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randul -
organizatiilor de top, cu perceptii pozitive pe piata -

- Inspectorate and the Ministry of Finance.
- presence of two state institutions in the top of
- organizations can be explained by the fact that future
institutiilor publice in topul organizatiilor preferate de -
- public
2012 a Legii cu privire la sistemul de salarizare a -
functionarilor publici, ceea ce a ficut ca si salariile sa -

the company, what makes it unique on the

market;
e the good practices — analysis of the
organization's human resources strategy

compared with competing organizations in
the market [5].

In developed countries there are consulting
companies that perform regular labor market studies to
identify the best employer.

Regarding the Republic of Moldova, first studies
with reference to corporate image on the labor market
have been made since 2010 by Consulting Company
"AXA Management Consulting". The study conducted
by the company has targeted students in their final
years of study at economic faculties. In 2012, the study
was conducted in seven educational institutions with
the participation of 519 students. Respondents were
asked to answer the following question: "what
company you want to work after graduation?" After
processing the information was obtained a top of

- companies in Moldova for which future professionals
- want to work:

1. ORANGE MOLDOVA;

2. VICTORIABANK;

3. MOLDOVA AGROINDBANK;
4. INSPECTORATUL FISCAL;

5. AFACERE PROPRIE;

6. MOLDCELL;

7. MINISTERUL FINANTELOR;
8. BUCURIA;

9. MOLDINCOMBANK;

10. MOLDTELECOM [6].

It is remarkable that the

among top

- organizations with positive perceptions on the labor
Inspectoratul Fiscal si Ministerul Finantelor. Prezenta -

Tax
The

market are also two public institutions:

specialists focus on job security. Also ranking of
institutions in the top of preferred
organizations by prospective professional can be
linked to the adoption in 2012 of the Law on civil

- servants pay system, which has made and salaries to
Rezultatele obtinute In urma studiului au permis -
Management -

liderii 1In -
preferintele studentilor din anii terminali se afld -

be more attractive to potential employees.

The results of the study allowed the consulting
company "AXA Management Consulting" to conclude
that leaders in preferences of last year students are

- companies that meet the following characteristics:
e sunt cele mai prezente in spatiul mediatic -

® are more present in the media space by used
means of promotion;

® operate mainly in two areas
competition is very
telecommunications and banking;

® provides a higher level of security and
stability.

Recently, the concept of talent development

brand comes increasingly emerged in the literature. It

where
strong:
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mai mult la organizatiile care pun accentul pe dezvoltarea -
profesionald a angajatilor si pe oportunitatea de -
dezvoltare a carierei profesionale, fapt ce le permite -
- obtain a competitive advantage in the "war for talent"
- compared with other organizations. The benefits of
- organizations that adopt talent development brand
talentelor constd in atragerea si mentinerea persoanelor -
- develop professionally.

Noua provocare pentru specialistii departamentului de -
resurse umane consta, fard indoiald, n adaptarea organizatiei -
la salariati, in special la valorile pe care acestia le vehiculeaza. -
Organizatiile realizeazi, in cele din urmd, totul, pentru a -
deveni un ,,angajator de prim rang”, asigurdndu-se cd despre -
acesta se vorbeste intr-o manierd favorabild. Aflarea printre -
cei mai buni angajatori reprezintd, de fapt, o strategie -
deliberatd in care organizatile oferd un benchmark -
concurentilor lor, directi sau indirecti, pentru a figura in topul -
clasamentelor ca organizatii in care se poate munci suficient -
de bine si pe care le gdsim permanent in revistele de -
specialitate. Acesta nu este doar un adevarat brand de -
recunostintd oficiald pentru organizatii, dar, mai ales, un -
instrument de atragere, mentinere si promovare a celor mai -
bune talente. A fi un angajator de top constituie un element de -
- by organizations.

Asadar, eficienta activitatii de recrutare a -
personalului depinde, in mare mdsurd, de imaginea -
pozitivd a organizatiei pe piata muncii. In acest sens, :
organizatiile trebuie sd acorde mai multd grija acestui -
aspect, elaborand strategii pe termen lung in vederea -
credrii unei imagini pozitive pe piata muncii $i a unui -
brand de bun angajator, in perceptia potentialilor -
angajati. Pe masurad ce concurenta pe piata fortei de -
muncd devine tot mai acerbd, specialistii de resurse -
umane trebuie sd constientizeze faptul cd, prin -
construirea unei imagini favorabile pe piata muncii, isi -
creeazd o premisa esentiald pentru a realiza cu succes -

obtinerea unui avantaj competitional in ,lupta pentru
talente”, comparativ cu alte organizatii. Beneficiul
organizatiilor care adoptd brandul de dezvoltare a

ce vor sa se dezvolte din punct de vedere profesional.

reusita si un brand ravnit tot mai mult de organizatii.

recrutarea personalului de calitate.

relates more to organizations that focus on
professional development of staff and career
development opportunity, which allows them to

consist in attracting and keeping people who want to

The new challenge for the human resources
department is undoubtedly in adapting the organization
to the employees, especially at values they convey.
Organizations realize, finally, everything to become a
"leading employer", ensuring that it is spoken about in
a positive manner. Positioning among the best
employers represents, in fact, a deliberate strategy in
which organizations provide a direct or indirect
benchmark to their competitors, for inclusion in the top
rankings as organizations in which it can work well
enough that we find constantly in magazines. This is
not just a true official brand of recognition for
organizations, but especially a tool to attract, maintain
and promote the best talent. Being a top employer is an
element of success and a more and more coveted brand

Therefore, the efficiency of staff recruitment
depends largely on the positive image of the
organization on the labor market. In this sense,
organizations need to attract more attention to this
aspect, developing long-term strategies to create a
positive image on the labor market and a good
employer brand in the minds of potential employees.
Progressively as competition on the labor market
becomes fiercer, human resource professionals should
be aware that by building a positive image on the labor
market creates an essential prerequisite to achieve
successful recruitment.
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PARTICULARITATILE
MANIFESTARII ECONOMIEI
CUNOASTERII LA NIVEL
MICROECONOMIC

Dr. hab., prof. univ. Eugenia FEURAS, ASEM

In articol, sunt examinate modificarile intervenite in .
compartimente de studiu  microeconomic:
comportamentul

cele trei
comportamentul consumatorului,
producatorului si functionarea pietei, generate de formarea
economiei cunoasterii. Consumul devine unul demonstrativ,

emergente devin pietele bunurilor de retea.

esentd, bunuri de retea.

Modificarea modelului de comportament al
consumatorului

Una din caracteristicile economiei contemporane .
constd in faptul cd procesul de consum si-a pierdut, in .
mare masurd, scopul initial — sustinerea fortelor vitale ale :
individului §i a capacitatii lui de munca. Gratie .
schimbdrilor din cadrul proceselor tehnologice, cresterii -
veniturilor, extinderii sistemului de creditare si accelerarii -
ritmului de viata, consumul s-a transformat intr-un proces :
de demonstrare, cautare si modificarea rapida a bunurilor :

si serviciilor.

Primele simptome ale acestei schimbari, observate :
de T.Veblen in lucrarea Clasa fara ocupatii (1893), au .
aparut in ultimul deceniu de sec. XIX, urmand ca la, .
finele sec. XX, E.Toffler [1] sa caracterizeze schimbarea .
produsa ca fenomen global. Acest fapt denota importanta :
studierii schimbarilor intervenite in comportamentul :
consumatorului in cadrul economiei cunoasterii, precum
si a impactului lor asupra procesului de productie la :

nivelurile micro- i macroeconomic.

in urma cercetarilor efectuate in acest domeniu, se
poate afirma ca tipul ideal al consumatorului rational, .
orientat spre maximizarea utilitatii totale, este substituit :
printr-o gama largd de comportamente specifice, fiind :
mai evidente trei tipuri: comportamentul bazat pe .
consum demonstrativ, comportamentul bazat pe consum
. behaviour[2].
Un alt specific este ca, de reguld, consumatorii incep sa .
fie participanti activi la procesul de producere a .
cunostintelor, incadrate ulterior in bunuri si servicii |

accelerat si comportamentul orientat spre imitare [2].

(crowdsourcing).
Comportamentul bazat pe consum demonstrativ

In pofida naturii sale individualiste, omul este o :
fiintd sociald. In renumita piramidi a lui A.Maslow, :
nevoia de comunicare se afld la nivelul trei, cedind :
primele doud locuri doar nevoilor fiziologice si celor de
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PECULIARITIES OF
KNOWLEDGE ECONOMY
MANIFESTATION AT THE
MICROECONOMIC LEVEL

Hab.Dr., Professor Eugenia FEURAS, ASEM

The article analyses the modifications altered in
three areas of microeconomic study — consumer
behaviour,  producer  behaviour and  market

. functioning, generated by the knowledge economy.
. Consumption becomes demonstrative, accelerated and
accelerat si imitator. Firmele se orienteaza de la modelul
avantajului concurential strategic al lui Porter la modelul
bazat pe resursele si competentele posedate. Piefele .
. markets become markets for network goods.

Cuvinte-cheie: comportamentul consumatorului, .
consum demonstrativ, consum accelerat, competente de .
. competences, network goods.

imitative. Firms orientate themselves from Porter’s
model of sustainable competitive advantage to the
resource and competency-based model. Emerging

Key words: consumer behaviour, conspicuous
consumption, accelerated  consumption, core

Modifying consumer behaviour model

One of the characteristics of modern economy is
that the process of consumption has lost largely its
original goal - supporting individual’s vital forces and
his work capacity. Due to the changes in technological
processes, increase in incomes, expansion of crediting
systems and acceleration of the pace of life,
consumption has turned into the process of quick
demonstration, search and exchange of goods and
services.

The first symptoms of these changes, mentioned
by T. Veblen in his work The Theory of the Leisure
Class (1893), appeared at the end of the 19-th century.
However, by the end of the 20-th century E. Toffler [1]
already characterised the change produced as a global
phenomenon. This denotes the importance of studying
the changes made in consumer consumption in the
knowledge economy and their impact on production
process at micro and macro levels.

Research conducted in this area allows stating
the fact that the ideal behavioural style of rational
consumer, who is orientated towards maximizing total
utility, is substituted for a large range of specific styles
of behaviour, only three of which being outlined and
namely: behaviour of conspicuous consumption,
behaviour of accelerated consumption and imitative
Another specific feature is that
consumers begin to be active participants in the process
of producing knowledge, further incorporated in goods
and services (crowdsourcing).

Behaviour of conspicuous consumption

In spite of his individualistic nature, the man is a
social being. In the renowned Maslow’s pyramid, the
need in communication is at level three, ceding
previous two levels to only physiological and security
needs. The more an individual distances himself from
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securitate. Cu cét individul este mai indepdrtat de -
societate, cu atdt mai instabil si impulsiv devine -
comportamentul sau, ce influenteazd nemijlocit sistemul -
economic si politic. :
Cénd consumul nu se supune dorintelor vitale ale -
consumatorului, ci dorintei de a obtine recunoasterea celor -
din jur si a demonstra propria importantd, comportamentul -
consumatorului  se  transformd in  comportament -
demonstrativ. In cadrul acestui tip de comportament :
consumatorul nu este interesat de functionalitatea bunurilor -
si serviciilor, ci de atributele lor externe. De fapt, el obtine -
satisfactie nu atdt din consumul nemijlocit al bunurilor si -
serviciilor, cat din caracteristicile de statut ale bunurilor si -
serviciilor consumate, sperand, astfel, si-si ridice sau sa-si -
mentind statutul social. :
Inclinatia indivizilor spre consum demonstrativ -
poate fi observati in toate timpurile. Insa, daca inainte de :
sec. XIX aceasta reprezenta un fenomen episodic, -
ulterior ea s-a transformat in tendintd care, la finele sec. -
XX, a luat forma unui boom de consum. Fundamentul -
acestui boom nu-1 constituie motivatia materiald, dar cea -
psihologica, motivele psihologice ale diferitor indivizi -
fiind  diferite. Unii, prin comportamentul lor -
demonstrativ, 1incearcd si-si ascundi complexele -
negative, altii — sd-si impund suprematia, si stirneasca -
invidia celor din jur etc. Un impuls suplimentar vine si -
din partea producatorilor care, prin publicitate agresiva, -
incearca sa garanteze suprematia consumatorului fata de -
cei din jur, in cazul consumului unui sau altui bun si -
serviciu. :
Impactul ~ comportamentului ~ de  consum -
demonstrativ asupra economiei se manifestd prin faptul -
ca aceasta din urmd devine o economie orientatd spre -
creditare continuda. Rivalitatea dintre consumatori, -
determinata de consumul bunurilor cu statut elevat,
determind majorarea volumului bunurilor achizitionate. -
Insa, daca ritmurile de crestere a veniturilor scad, unica :
posibilitate de a cumpéra mai mult devine cumpérarea in -
credit. Bunurile mai intai se cumpara si doar mai pe urma -
se rascumpara. :
Modelul economiei orientate spre creditare este -
unul instabil: nerambursarea in termen a creditelor luate -
conduce la pribusirea pietei si, ulterior, la recesiuni -
economice — fapt confirmat prin pribusirea pietei -
imobiliare din SUA si recesiunea globald din 2008. In -
plus, necesitatea rambursarii creditelor determina -
persoanele in varsti si ocupe posturile de munci care ar fi -
trebuit si fie acordate persoanelor tinere. Astfel, se -
deregleaza piata muncii: scade productivitatea muncii -
persoanelor in varsti si se mentine o ratd inaltd a somajului -
in rAndurile tineretului, sau tinerii se angajeaza in activititi -
inferioare cunostintelor si abilitatilor pe care le poseda.
Comportamentul bazat pe consum accelerat
Societatea postindustriald si economia cunoasterii -
se caracterizeazi prin ritmuri accelerate ale vietii, -
determinate de o serie de cauze. :
in primul rand, schimbarile tehnologice -
influenteazi atdt procesele productive, cat si pe cele ,

the society he lives in, the more unstable and impulsive
his behaviour becomes, influencing directly the
economic and political system.

When consumption does not abide by
consumer’s vital wants, but by the desire to obtain
recognition from surrounding people and demonstrate
one’s own importance, this consumer’s behaviour turns
into conspicuous behaviour. Within this behaviour
style, the consumer is not interested in the functionality
of goods and services, but in their external features. In
fact, the consumer does not derive satisfaction from
immediate consumption of goods and services, but
from the status attributed by the features of goods and
services consumed, hoping thus to increase or maintain

* his social status.

People’s inclination to conspicuous consumption
can be noticed along all periods. If before the 19-th
century, it represented an episodic phenomenon, from
that moment it became a tendency, which to the end of
the 20-th century transformed into consumption boom.
The foundation of this boom is not the material
motivation itself, but the psychological one, since
psychological motives of individuals differ from one
another. Using conspicuous behaviour, some
individuals try to hide their own inhibitions, whereas
others try to impose their supremacy or make people
surrounding them envious. Producers also give an
additional impulse to all this through aggressive
advertising, trying to guarantee the supremacy of one

- consumer over the others around after consuming

goods or services.

The impact of conspicuous consumption
behaviour on the economy shows how the latter
becomes an economy orientated toward continuous

crediting. Rivalry among consumers, determined by

consumption of high status goods, conditions a
growing quantity of the goods purchased. However, in
the case of slower pace of income growth, the only
possibility to buy more becomes buying on credit.

- First, one buys the goods to pay for them later.

The model of credit-based economy is an
unstable one; failure to pay back the credit in due time
leads to market collapse and later to economic
recessions, factually confirmed by United States
housing market crash and global recession in 2008.
Moreover, the necessity of reimbursing credits
determines the elderly to hold those workplaces that
otherwise should have been assigned to younger
people. This causes labour market deregulation —
labour productivity of the elderly lowers, maintaining
thus high unemployment rates amongst younger

persons, who, in their turn, find employment in those
- activities that are inferior to the knowledge and

abilities acquired.
Behaviour of accelerated consumption
Post-industrial society and knowledge economy
are characterised by accelerated paces of life,
determined by a series of motives.
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comunicative. Pa parcursul zilei, gratie TIC, indivizii pot -
transmite si primi sute de scrisori, pot comunica cu zeci -
si sute de persoane aflate oriunde. Aceasta le reuseste, -
- Technology) individuals send and receive hundreds of

In al doilea rand, globalizarea a deschis noi -
alternative de consumare a bunurilor si serviciilor si noi -
oportunitdti de dezvoltare si recreare. Dorinta individului -

dacd actioneaza prompt si rapid.

aparute 1l determina sa actioneze in ritm accelerat.

productie, instruire, comunicare. :
In calitate de consumator, individul tinde sa -
incerce cat mai multe, majordnd nu doar cantitatea -
bunurilor §i serviciilor consumate, ci i viteza -
consumului acestora. Acest comportament il influenteaza -
dublu: pe de o parte, capacitatea mintald a individului -
este mentinutd la un nivel permanent inalt; pe de altd -
parte, consumul se transformd intr-un proces superficial, -
rapiditatea consumului reducand satisfactia obtinutd din -
bunurile si serviciile consumate. Pe termen lung, ritmul -
accelerat de viatd se poate solda cu supraincordare -
mintala si efecte psihice defavorabile. :
Impactul consumului accelerat asupra economiei, -
de asemenea, este dublu. Pe de o parte, acesta sporeste -
cererea de consum, ce reprezintd un factor stimulator -
pentru dezvoltarea economicd: ca raspuns la cererea -
crescutd, creste oferta si, deci, productia de bunuri si -
servicii, iar aceasta determind cresterea nivelului de -
ocupare 1n economie §i majorarea veniturilor populatiei.
Insd, din cauza schimbarilor rapide, la fel de rapid se :
modificd structura cererii consumatorilor, ce poate -
provoca disfunctionalititi structurale in diferite ramuri -
ale economiei. In plus, ritmul de consum accelerat -
determina reducerea ciclului de viata al bunurilor, acestea -
devenind mai putin durabile in consum si, prin urmare, -
mai putin calitative.
Comportamentul orientat spre imitare
Datoritd noilor TIC, a crescut masiv volumul de -
informatii, ce-l face pe individ si caute continuu -
informatiile necesare si si gindeascd in termeni de -
imagini si tipare. In procesul de consum, cautarea -
permanenti a ceva nou se transformd, la unii -
consumatori, intr-un schoppogolism, adica intr-o pasiune -
patologici de a cumpira bunurile care ar corespunde -
tiparelor dorite. Ca urmare, dorinta consumatorului de a- -
si umple viata cu tipare si emotii cat mai bizare si variate -
il determind s practice un consum necontrolat si total -
irational. Iar valorile autentice sunt inlocuite cu valori -
efemere, rezultate din filme, concerte si jocuri -
electronice. :
Sub aspect macroeconomic, acest comportament, -
de asemenea, provoacd orientarea citre creditare ,
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- have

First, technological changes influence both
productive and communication processes. During the
day, due to ICT (Information and Communication

e-mails, communicate with tens and hundreds of
people everywhere. They will find this successful if
they act promptly and rapidly.

Second, globalization created new alternatives

- for the consumption of goods and services and new

in al treilea rand, gratie revolutiei informationale, :
oamenii sunt invadati de avalansa informatiilor, al carui -
volum este greu sau imposibil sa fie prelucrat si utilizat, -
pentru a lua decizii optime. Teama de a fi considerati -
incompetenti si de a riméne in urma schimbirilor rapide -
intervenite 1i determind pe indivizi sd accepte ritmurile -
accelerate in diverse domenii ale vietii: consum, -
- decisions. For fear of being incompetent and thus

opportunities of development and recreation. The
desire of individuals to try many created alternatives
and possibilities determines him to take fast-paced acts.

Third, thanks to information revolution an
avalanche of information overwhelms people
nowadays. It is difficult or even impossible to process
the amount of this information in order to take optimal

remaining behind rapidly implemented changes,
individuals accept fast paces in various domains of life
such as consumption, production, instruction and
communication.

As a consumer, the individual tends to try more
and more products, increasing not only the amount of
goods and services consumed, but also the speed of
consumption. This behaviour affects him doubly — on
the one hand, the individual’s mental capacity is held at
a permanent high level; on the other hand, consumption

- transforms into a superficial process in which the

accelerated consumption reduces the deep satisfaction
of goods and services consumed. In the long run, the
fast pace of life may cause mental overstrain and
unfavourable psychological effects.

The impact of accelerated consumption on the
economy is also double. On the one hand, it raises the

- demand for consumption, which represents a stimulus

for economic development, resulting in the increase of
offer and, consequently, the production of goods and
services, which determines the employment growth and
rise in people’s incomes. However, rapid changes
cause quick modification of consumer demand
structure, which may eventually trigger structural

- dysfunctionalities in various sectors of economy.
- Moreover, accelerated consumption leads to reduction

of the life cycle of goods, which become less durable in
terms of consumption and, thus, less qualitative.

Imitative behaviour

Due to new ICT the volume of information has
largely increased, making the individual keep searching
for necessary information and think in terms of image
and patterns. While consuming, the constant seeking
for something new metamorphoses into shopaholism,
i.e. pathological passion for purchasing goods that
would correspond to desired patterns. As a result,
consumer’s wish to fill in his life with the most bizarre
and various patterns and emotions determines him to
an uncontrolled and completely irrational
consumption. Authentic values are replaced with
ephemeral values gained from films, concerts and
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excesiva, o structurd deformatd a productiei, reducerea -
economisirii nationale, scdderea investitiilor si, ca -
rezultat, incetinirea ritmurilor de dezvoltare economica. -

Economia cunoasterii se manifestd prin faptul ca -
ingisi consumatorii pot participa la crearea noilor -
cunostinte prin practica de crowdsourcing, care constd in -
transferul unei sarcini, indeplinite, traditional, de -
personalul organizatiei sau de catre un contractant extern, -
unui mare grup de indivizi sub forma unei oferte -
deschise. Aceastd ofertd presupune fie crearea unei noi -
tehnologii, in forma unui sistem operational, fie crearea -
unui nou produs, fie prelucrarea unui masiv imens de -
date. In acest mod, crowdsourcing-ul apare ca tehnologie :
de utilizare, in cadrul unui anumit proiect, a -
resurselor intelectuale a unui mare numir de -
consumatori [3]. :

In calitate de exemplu de crowdsourcing, poate :
servi Wikipedia, autorii céreia sunt miile de utilizatori ai -
Internetului; activitatea companiei InnoCentive, care -
oferd un spectru larg de probleme in diverse domenii, ce -
necesitd gasirea unor solutii noi, pe care le oferd circa -
125 de mii de cercetatori din toatd lumea (pentru cele mai -
interesante propuneri, compania le oferd recompense -
stimulatorii, restul ideilor fiind obtinute n mod gratuit); -
activitatea companiei canadiene Goldcorp, care a -
acumulat peste 400 MB de date referitoare la explorarea -
geologica a unui teren aflat in proprietatea sa in regiunea -
Ontario. Aceastd companie a propus o recompensd de -
575 de mii de dolari persoanei sau organizatiei care va -
analiza cel mai bine datele colectate si va determina si -
indica exact locurile zicamintelor de aur. Participantii la -
concurs au indicat 110 locuri de amplasare a aurului, -
aducand firmei peste trei miliarde de dolari. Premiul de -
jumatate de milion de dolari a fost acordat unei mici -
companii austriece de consulting Fractal Graphics [4]. -
Compania Innovation Jam a organizat un brainstorming -
virtual, al carui scop era obtinerea de noi idei in domeniul -
transportului, protectiei mediului ambiant, finantelor, -
comertului. Au participat 150 de mii de internauti i, in -
baza ideilor si datelor acestora, compania IBM a elaborat -
10 proiecte de proportii, cu investitii initiale de 100 de -
milioane de dolari fiecare. O aplicare originald a -
crowdsourcing-ului a realizat si firma Threadless, care a -
vandut maiouri cu designul propus de utilizatorii site-ului

respectiv.
Modificarea modelelor de comportament competitiv
ale producatorului
Spre  deosebire de modelul avantajului -

concurential strategic al lui Porter, modelul firmei bazat -
pe resursele si competentele posedate presupune ci -
resursele si competentele unei firme (adici mediul intern -
al acesteia) sunt mai importante pentru determinarea -
actiunilor ei strategice decAt mediul exterior. Acest -
model isi trage ridicinile din cercetirile lui E.Penrose, -
care afirma cd specificul fiecarei firme rezidd din
eterogenitatea serviciilor prestate de resursele sale -
economice [5]. Barney 1. mentiona ci, daci toate firmele -
ar poseda resurse omogene si ar avea mobilitate perfectd, ,

62

electronic games.
Given the macroeconomic aspect, this behaviour

- also triggers excessive crediting, distorted production

structure, reduction of national savings, diminution of
investments, and, as a result, decrease in the paces of
economic development.

Knowledge economy manifests in the way
consumers participate themselves in creating new
knowledge through the practice of crowdsourcing that
is attested in assigning a task, which is traditionally

- carried out by organization personnel or external

contractor, to a larger group of individuals as an open
offer. This offer implies either creation of new
technology in the form of an operational system,
creation of a new product or processing of immense

- volume of data. In this fashion, crowdsourcing emerges

as technology of using intellectual resources of a big
number of consumers within a certain project [3].
An example of crowdsourcing is the
encyclopaedia Wikipedia, the authors of which are
thousands of Internet users. Another example is

- InnoCentive, Inc., which offers a large range of

problems in various domains that necessitate finding of
new solutions offered to about 125 thousand researchers
in the world (the company offers stimulating
recompenses for the most interesting proposals, whereas
the remaining ideas are obtained free of charge). The
third example is Goldcorp /nc., which accumulated over
400 MB of data related to geological exploration of its
own field in the region of Ontario. This company
proposed a recompense of 575 thousand dollars to a
person or organization that will provide the best analysis

- of the data collected and will determine exactly where

the deposits of gold are. Participants in the competition

- indicated 110 places of gold deposits, which provided

the firm with 3 billion dollars. The prize of half a million
dollars was awarded to a small Austrian consulting firm
Fractal Graphics [4]. The company Innovation Jam
organized a virtual brainstorming in order to obtain new
ideas in the fields of transport, environment protection,
finance and trade, in which 150 internet users
participated, forming 10 extended projects that received
100 million dollars as initial investment each. An

original application of crowdsourcing belongs to the
- firm Threadless that sold T-shirts, the designers of
- which proposed the creation of the respective site.

Modifying the models of consumer
competitive behaviour
Unlike Porter’s model of strategic competitive
advantage, the resource and competency-based
model of a firm implies that a firm’s competences and
resources (that is the firm’s internal climate) are more
important in determining actions and strategies than the
external climate itself. This model originates in E.

- Penrose’s researches, stating that the specifics of each

firm reside in heterogeneity of services provided by the
firm’s own economic resources [5]. Barney I
mentioned that if all firms owned homogenous
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ar putea elabora si promova strategii similare, astfel incat -
- promote similar strategies so that neither of them
concurential [6]. Iar R.Grant a sugerat ideea ca firma, -
pentru a-si mentine avantajul concurential, resursele si -
competentele, trebuie sa indeplineascd patru conditii ale -
- competences
1. Riscul redus de insusire a activelor strategice de -

niciuna din ele sd nu aibd sansa de a obtine un avantaj

durabilitatii:

catre concurenti;
2.Rezistenta;
3. Transferabilitate scazuta;
4.Riscul redus de imitare [7].

Riscul de insugsire a activelor strategice de cdtre
concurenti se refera la gradul In care profiturile dobandite -
printr-un anumit activ strategic pot fi insusite de altcineva -
decat firma pentru care au fost dobandite. Un activ este -
dificil de insusit, dacd este bine integrat in structura -
firmei, daca firma, gratie excelentei lucrului in echipa, -
poate usor suporta plecarea unui membru performant la -
concurenti. Riscul redus de Insusire a activelor strategice -
semnificativi  a -

- Therefore, reduced risk of appropriating strategic assets

Rezistenta. Scurtarea ciclurilor tehnologice si de -
viatd ale produselor duce la sciderea rezistentei activelor -
firmei. Insa, daca rezistenta activelor tangibile, ca sursi :
de profituri sustinute, se dovedeste a fi in declin, activele -
intangibile sunt afectate mai putin. Competentele-cheie si -
metodele de lucru in echipa reusesc sd supraviefuiasca -
generatiilor trecitoare de produse. Reputatia firmelor nu -
degradeazd pe parcursul anilor atita timp cét ele nu -
cunosc un declin vizibil de inovatie, productivitate si -
calitate. Deosebit de rezistente sunt denumirile de marci -

inseamna, durabilitatea

profiturilor.

asadar,

Nestlé, Coca-Cola, Xerox s.a.

Transferabilitate scazuta. Cu cat resursele si -
competentele de esenta se transferd mai usor, cu atit mai -
redusd este durabilitatea avantajului concurential detinut. -
Unele resurse pot fi usor transferate. De exemplu, -
simple, -
echipamentul. In acest sens, activele date nu pot fi -
considerate strategice. Un activ strategic este acel activ -
specific firmei, care este incorporat in insdsi structura -
acesteia, in cultura si in modul ei de operare. Cu cét -
resursele si competentele sunt mai putin transferabile, cu -
de mentinere a avantajului -
- to maintain competitive advantage.

Riscul redus de imitare. Cand competentele sau -
resursele nu pot fi transferate cu usurintd, este posibil ca, -
prin investitii adecvate sau simpld cumpdrare a unor -
active similare de cétre un concurent, si se construiasca -
un set de abilitati relativ identic. Daci se intAmpla acest -
lucru, firma originali pierde avantajul siu competitiv -
durabil, impingand produsul spre statutul de produs de -
masi cu marja redusi de profit. Cu cit mai usoari este -
imitarea, cu atdt mai micd devine importanta strategici a -
- strategic resources and competences becomes.

Este dificild imitarea imaginii favorabile a firmei. -
in primul rénd, formarea ei necesiti timp indelungat. In -
al doilea rand, ea este alimentati din multiple surse -
(calitatea resurselor, tehnologie performanti, personal ,

materiile prime, angajatii cu abilititi

atdt capacitatea lor
concurential este mai mare.

resurselor si competentelor strategice.
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resources and perfect mobility, they would develop and

would have a chance to get a competitive advantage
[6]. R. Grant suggested the idea that in order to
maintain competitive advantage, a firm’s resources and
have to meet four conditions for
durability, and namely:

1. Reduced risk of appropriating strategic

assets by competitors;

2. Resistance;

3. Low transferability;

4. Reduced risk of imitation [7].

Reduced risk of appropriating strategic assets by
competitors shows the extent to which someone else is
likely to appropriate profits gained through a certain
strategic asset rather than the firm for which the assets
were obtained. An asset is difficult to appropriate if
integrated well in the firm’s structure, if due to its
excellent teamwork the firm is likely to withstand the
loss of one high-achiever leaving for competitors.

means significant durability of profits.

Resistance. Reducing product technological and
life cycles leads to diminishing firm’s asset resistance.
However, if the resistance of tangible assets as a source
of sustainable profits proves to be in decline, intangible
assets are less affected. Key competences and methods
for working in a team manage to survive the passing
generations of products. The reputation of firms is
undamaged over the years unless they experience
decline in innovation, productivity and quality. In the

light of what has already been said, Nestlé¢, Coca-Cola,

Xerox, etc. are the most resistant brands.

Low transferability. The easier the resources and
key competences are transferred, the more reduced the
durability of competitive advantage is. Some resources
are easy to transfer, for example, raw materials,
average-skilled employees, and equipment. In this
context, the given assets are not considered strategic. A
strategic asset is a firm’s specific asset that is
incorporated in the firm’s structure itself, in its culture
and operational mode. The less the competences and
resources are transferable, the higher is their capacity

Reduced risk of imitation. When resources or
competences are not easily transferable, it is possible
through adequate investments or mere purchasing of
similar assets by a competitor to design a relatively
identical set of abilities. When it happens, the original
firm loses its sustainable competitive advantage,
pushing the producer towards the status of mass
product with reduced profit margin. The easier
imitation is, the lower the strategic importance of

It is difficult to imitate a firm’s favourable
image. First, it takes time to form it. Second, multiple
sources fuel it (quality of resources, high technology,
competent personnel, etc.), making it impossible to
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competent etc.), al caror aport in crearea imaginii este
imposibil de determinat cu exactitate.

Prin urmare, resursele si competentele ce pot fi
clasificate ca active strategice, avind capacitatea de a
asigura profituri durabile, se transformd in
competente-cheie sau competente de esentid (core
competences). Ele servesc ca sursa a avantajului
concurential durabil.

determine exactly the contribution of each of them in
the firm’s image creation.

Therefore, resources and competences,
classified as strategic assets and having the capacity
of ensuring long-time profits, are likely to
transform into Kkey competences or core
competences. They serve as a source of long-term
competitive advantage.

Resursele
si competentele
de esenta (cheie) /
Core (key) resources
and competences

Resursele si competentele organizatiei /
Resources and competences of
organization

Figura 1. Raportul competentelor organizatiei /
Figure 1. Correlation between organizational competences

Competentele de esenta ale firmei se impart in -
doua categorii:

® operationale;

® de sistem, determinate de eficacitate si de -

eficienta [8].

Competentele  operationale  sunt
»tehnice” specifice, relevante, pentru operarea pe o -
anumitd piatd (de exemplu, pe piata printerelor,
competentele operationale sunt tehnologia de fabricatie, -
reteaua de distributie si integrarea tehnologica).

Competentele de sistem legate de eficacitate -
includ asigurarea valorii, cresterea valorii i inovarea. -

Pentru o firma care urmareste asigurarea valorii, are -
importantd decisivd politica ,,zero defecte”. O astfel de -
atitudine nu se limiteaza la produsele firmei, ci se aplica la -
fel de bine la metodele generale si specifice de munca si de -
conducere. Asigurarea valorii favorizeazd cresterea -
eficacitatii (produsele au o calitate constantd si sunt mai -
fiabile) si a eficientei (mai putine rebuturi §i reprelucrari
semnifica costuri unitare mai mici).

Cresterea valorii se referd la procesele prin care -
produsele /serviciile sunt supuse modernizérii $i ameliorarii -
calitatii. Acest lucru se poate atinge prin perfectionarea -
continua a resurselor si proceselor din interiorul firmei. .

Cand potentialul de modernizare este epuizat, se -
trece la inovare, prin care se Intelege procedura de creare a -

competente -

unor competente noi. Un indicator al capacitatii de inovare
este ponderea in volumul vanzirilor a produselor sub -
termenul de 5 ani. Se cere mentionat, insd, faptul cd o -
activitate intensd inovatoare presupune riscuri mari, i

> operation (for example,

Core competences of a firm are divided into two

- categories:

* operational;

* systemic, determined by
efficiency [8].

Operational competences are specific ‘technical’

efficacy and

- competences that are relevant to certain market

on the printer market,

- operational competences include  production
- technology, distribution network, and technological
- integration).

Efficacy-related systemic competences

encompass ensuring value, increasing value and
innovation.
The policy of ‘zero defects’ is of decisive

importance for a firm that pursues ensuring value. Such

- an attitude does not limit itself to a firm’s products, but

it is also applied to general and specific methods of

~work and management. Ensuring value helps to
- increase efficacy (products have a constant quality and
- are more viable) and efficiency (fewer rejects and

reprocesses mean low costs per unit).
Increasing value refers to the processes through

- which products/services are subject to modernization

and quality improvement. This could be attainable
through continuous improvement of resources and
processes within a firm.

When the potential for modernization is
exhausted, they switch to innovation, which is the
procedure of creating new competences. An indicator

Revista / Journal ,, ECONOMICA” nr.3(85) 2013
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deoarece produsele absolut noi se caracterizeaza printr-o -
- product sales for a period of 5 years. However, it is to

poate fi -
conceputd ca o succesivitate a situatiilor de -
echilibru temporar, ce se manifesta prin alternanta -
fazelor de crestere rapida a proportiilor activitatii -
si/sau profiturilor firmei (ca urmare a detinerii -
crestere -
lentd/stagnare (ca urmare a investirii in ciutarea -
- activities (the result of having a competitive
Competentele de sistem legate de eficientd pot -

fi clasificate in trei arii de competentd: reducerea -
scard i -

ratd mare a esecului.

Ca urmare, dezvoltarea firmei

unui avantaj concurential) si de

resurselor si competentelor noi).

continud a costurilor, economiile de
anvergura, costurile factorilor de productie.

Firma trebuie sd adopte procese care urmaresc
reducerea continud a costurilor. Compania Nissan, de -
exemplu, pentru fiecare model, isi planifica reducerea -
anuald a costurilor de productie cu 10%. Cand acest -
lucru devine imposibil, ea se orienteazd la noi -
- plans to reduce production costs annually by 10% for

Economiile de scara pot fi rezultatul investitiilor -
de capital, deoarece un volum de productie mai mare -
conduce la utilizarea mai intensa a echipamentului si, -
in consecintd, la costuri unitare mai mici. Economiile -
de anvergurd se referd la economiile obtinute prin -
exploatarea intensiva a unei functiuni, de exemplu
- economies are the ones that are made through
- intensive exploration of a function, for example, the
prin aceasta, majoreazd posibilitatea obtinerii unui -
- These effects reduce the unit cost of one activity,

Firmele din tarile in curs de dezvoltare pot si -
dobandeasca avantaje considerabile privind asigurarea -
costurilor mici ale factorilor de productie, desi -
competentele lor de sistem, cum ar fi reducerea -
continud a costurilor, sunt relativ slabe. Firmele cu -
costuri ale factorilor de productie mari trebuie si le -
compenseze prin alte competente de sistem, precum -
- firms must compensate them with other systemic

Deci, operatiunile si sistemele care fac firma si -
functioneze cel mai bine in ramura sa de activitate -
- firm function the best it can within its field of activity
In cazul in care competentele de esenti ale unei firme -
nu-i asigurd un avantaj competitiv durabil, firma -
incerce si dobandeasci resurse sau -

generatii ale produsului.

faima marcii sau performantele agentilor de vanzari.
Aceste efecte reduc costul unitar al unei activitati si,

avantaj competitiv.

asigurarea si cresterea valorii.

sunt concepute drept competente de esenta (figura 2).

trebuie sa
competente suplimentare prin dezvoltare interna,
aliante strategice sau prin achizitii.

Odatd creat, avantajul competitiv sustenabil -
poate fi mentinut o perioadd de timp mai lungi sau -
mai scurtd, dupd care acesta intrd intr-un proces de -
sau depasita de -
concurenti. O asemenea evolutie in timp sugereazi -
ci avantajul competitiv posedd un anumit ciclu de -

eroziune, firma fiind ajunsa

viata [9].
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of capacity for innovation is the rate in the volume of

mention that an intensely innovative activity implies
big risks, since brand-new products feature high rate of
failure.

As aresult, a firm’s development is likely to be
a succession of temporary equilibrium situations that
manifest in the alternation of phases of rapid
increase in a firm’s volumes of profits and/or

advantage) and slow increase/stagnation (the result
of investing in searching for new resources and
competences).

Efficacy-related systemic competences may be
classified into three areas of competence: continuous
reduction of costs, scale and far-reaching economies,
and costs of factors of production.

The firm must adapt to processes that pursue
continuous reduction of costs. Nissan, for example,

each make. When this becomes impossible, it
orientates itself to new generations of product.

Scale economies may be the result of capital
investment, since a bigger volume of production
leads to a more intense use of equipment and, as a
consequence, to lower costs per unit. Far-reaching

fame of a make or performances of sales agents.

increasing thus the possibility of obtaining a
competitive advantage.

Firms in developing countries may derive
significant advantages related to low costs of factors
of production, though their systemic competences,
such as continuous reduction of costs are relatively
low. Having high costs of factors of production,

competences, such as ensuring and increase of value.
Therefore, operations and systems that make the

denote core competences (fig.2). In case that core
competences do not ensure long-term competitive
advantage, the firm must try to obtain additional

- resources or competences through inside development,
- strategic alliances or acquisitions.

Once created, the sustainable competitive
advantage may be maintained for a longer or a shorter
period of time, after which it enters a process of
erosion and the competitors overhaul the firm. Such
evolution in time suggests that the competitive
advantage has a life cycle [9].



ECONOMIE GENERALA / GENERAL ECONOMY

de eficacitate /

efficacy systemic

Asigurarea valorii / _,
Assuring value de esentd /
Cresterea valorii / Core

Increasing value

Inovarea/ =

de sistem /

Competentele

competences

operationale /

de eficienta /
efficiency

Reducerea continui a
costurilor pentru asigurarea
valorii / Continual reduction
of costs to ensure value
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Figure 2. Factors that support core competences
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Figura 3. Ciclul de viata al avantajului competitiv sustenabil /
Figure 3. Life cycle of sustainable competitive advantage

Faza de creare a avantajului competitiv
sustenabil reprezintd perioada in care sunt puse bazele -
avansului firmei in raport cu concurentii. Ea poate fi -
scurtd, ca in sectorul serviciilor, care reclama putin -
echipament si sprijin pentru sistemul de distributie, -
sau poate dura mai mult, ca In sectoarele care au -
nevoie de mult capital si sunt sofisticate sub aspect -
tehnologic. Cu céat crearea avantajului competitiv -
dureazd mai mult, cu atdt mai cert devine faptul cd -
intentia firmei va fi descoperitd de rivali, care 1i vor -
afla potentialul si vor initia masuri de raspuns.

In faza de valorificare a avantajului competitiv, -
firma se bucurd de beneficiile avantajului creat. -
Dimensiunea lui poate fi semnificativa, asa cum se -

The creation phase of the sustainable
competitive advantage represents the period in which
are set the foundations of firm’s advancement in
relation with competitors. It may be short as in the

- service sector, which solicits less equipment and

support for the distribution system, or may last longer,
as in the sectors that need much capital and are
technologically sophisticated. The more the creation of
competitive advantage lasts longer, the more probable
it is that the rivals will discover the firm’s intention,

- will detect its potential and will start taking counter

measures.
In the capitalization phase of the competitive
advantage, the firm enjoys the benefits of created

Revista / Journal ,, ECONOMICA” nr.3(85) 2013
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intdmpla In sectorul produselor farmaceutice, unde -
brevetul unui nou medicament important aduce un -
avantaj competitiv substantial, sau micd, precum e in -
cazul confectiilor, unde marja este redusd, cici -
- made clothes where the margin is reduced, because the

modelele cu un nou design pot fi imitate rapid.

Lungimea perioadei in care se recupereazd -
investitiile §i se obtine un profit peste medie depinde -
de timpul necesar concurentilor pentru a lansa actiuni -
contraofensive de reducere a decalajului competitiv -
- launch counter-offensive

fata de firma.

In timp ce rivalii iau masuri sustinute pentru
anihilarea avantajului concurential obtinut de firma, -
iar aceasta nu reactioneaza adecvat, Incepe faza lui de -
erodare. Avantajul competitiv poate fi erodat prin -
- Three

actiunea a trei mecanisme [10].

e schimbarile tehnologice si de mediu -
creeazd  pentru  concurentii  firmei -
posibilititi de a micsora barierele de
protectie;

e  concurentii invatd cum sa creeze noi surse -
pentru avantajul competitiv detinut de -

firma; :
e pierderea capacititii de protejare a
avantajului  competitiv.  din  cauza °
autoinsuficientei.
Deci, pentru a-si mentine avantajul :

competitiv sustenabil, firma trebuie s dea dovada :
de flexibilitate si si ia masuri cu caracter ofensiv in -
vederea credrii unui nou avantaj inca in faza de :
valorificare. Ca urmare, solutia cea mai sigura pentru :
inovarea :

. conditions the market model to differ substantially

. from that proposed by L. Walras and to be closer to

devansarea ramane
competitiva.

Piata in economia cunoasterii

concurentilor

In economia cunoasterii, renovarea rapida cere
ca modelul de piata sa difere substantial de cel propus :
de L.Walras si sa se apropie de cel elaborat de F.von *
Hayek, in care, pe de o parte, cererea influenteazd :
produsele oferite, iar pe de altd parte, producdtorii
tatoneaza noile produse care Incorporeaza inovatiile :
tehnice ce pot fi acceptate de consumatori. Ca urmare, °
functia de productie si functia de utilitate devin °
- among society members [12]. They appear where

endogene [11].

Pietele emergente devin pietele bunurilor de -
retea destinate asigurarii interactiunii interpersonale :
ale membrilor societatii [12]. Acestea apar acolo unde *
au fost create retele: servicii de telefonie si internet, °

soft-uri, operatiuni bancare, transporturi aeriene etc.
Bunurile de retea se caracterizeaza prin:
1. Complementaritate;
2. Economii de scard pronuntate;
3. Efecte externe de retea [13].

fi utilizat doar impreuna cu alte bunuri. De aici rezulta

ca, de regula, consumatorii nu achizitioneaza bunuri *
sau servicii separate, ci pachete integrate de bunuri
sau servicii. Aceasta presupune necesitatea asigurarii

standard unic.
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advantage. Its size can be significant, as it happens in
the field of pharmaceutical products, where the patent
of a new important medication brings substantial or
small competitive advantage, as it is the case of ready-

samples bearing new design can be rapidly imitated.

The length of the period that recuperates
investments made and brings over the average profit
depends on the time necessary for competitors to
actions to reduce the
competitive discrepancy in relation to the firm.

While rivals take unceasing measures to attack
the firm’s competitive advantage, and the latter does
not react appropriately, the phase of erosion begins.
mechanisms can erode the competitive
advantage [10]:

e technological and environmental changes
create possibilities for the firm’s competitors
to lower protective barriers;

e competitors learn how to create sources for
the firm’s own competitive advantage;

o loss of the capacity to protect the competitive
advantage due to self-insufficiency.

Therefore, in order to maintain a sustainable

. competitive advantage the firm must manifest

flexibility and take offensive measures to create a
new advantage even from capitalization phase. As a
result, the safest solution for outrunning competitors is
competitive innovation.

Market in the knowledge economy

In the knowledge economy, rapid innovation

that developed by F. von Hayek, in which, on the one
hand, the demand influences products offered, and on
the other hand, producers probe new products that
incorporate technical innovations accepted willingly by
consumers. As a result, the function of production and
that of utility become endogenous [11].

Emerging markets become markets for network
goods designed to ensure interpersonal interaction

networks are created such as telephone and internet
services, software, bank operations, air transportation,
etc.

Network goods display a series of features:

1. Complementarity;

2. Strong scale economies;

3. External network effects [13].

Complementarity implies the idea that a product

may be used only together with other goods.
Complementaritatea presupune ca un bun poate °
- goods and services, but integrated packages of goods

Consequently, consumers do not acquire separate

and services. This implies the necessity of ensuring
their technical compatibility, i.e. matching only one
standard.

Markets for final goods are subject to

" segmentation, aspiring to ,,one to one” marketing, i.e.
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Pietele bunurilor finale se segmenteaza, tinzand -
spre un marketing de tip one to one, adicd o productie -
a bunurilor parametrice, modelabile -
Pietele -
bunurilor intermediare tind sd se concentreze in jurul -
unor mari ,burse electronice”, in cadrul carora -
producdtorii exercitd o mare putere de piatd asupra -
furnizorilor. Ierarhiile nu-si pierd din importantd, insd -
ele se reorienteazd de la atingerea eficientei spre -
- principles on the action of the law on disproportional

Teoria economica traditionala se bazeaza pe actiunea -
legii randamentelor neproportionale. Insi majoritatea :
produselor informationale si cognitive nu se supun acestei -
legi, deoarece se caracterizeazd prin cresterea veniturilor -

s

Hla comanda

conform  peferintelor  consumatorului.

procese de adaptare la schimbarile rapide [14].

marginale din vanzari si reducerea costurilor marginale.

Cresterea veniturilor marginale din vanzari. Pe
mdsura ce creste volumul bunului de retea, creste suma de -
bani pe care consumatorul este de acord si o pliteasca -
pentru utilizarea lui, ce este legat de ameliorarea -
caracteristicilor de consum ale bunului. Rezultd ca pretul -
cererii la bunul de retea creste pe masura ce creste cantitatea -
- goods.

Reducerea costurilor marginale. Informatia si -
cunostintele se evidentiaza prin costuri fixe ridicate -
(de producere a cunostintelor) si costuri variabile -
scazute (de difuzare). Ca urmare, pe masura cresterii -
volumului bunului de retea, mdrimea costurilor -
marginale ale bunurilor suplimentare scade. Deoarece -
curba costurilor marginale corespunde cu curba -
ofertei, rezultd ca pretul ofertei bunului de retea scade -
pe mdsura cresterii cantitdtii lui, $i nu creste ca in -
- market product.

in figura 4, sunt reprezentate curba cererii (D) si :
curba ofertei (D) ale unui bun de refea. Cantitatea bunului de -
retea Q reflectd numérul consumatorilor acestui bun. Prin Q, -
este exprimata cantitatea maximald de bun, pentru cazul in -
care toti consumatorii 1l vor utiliza, iar prin Q; — cantitatea de -

lui, si nu scade, ca in cazul unui bun traditional de piata.

cazul unui bun traditional de piata.

echilibru a acestui bun.

order-based production of parametric goods that can
be shaped according to consumer preferences. Markets
for intermediary goods tend to gravitate around big
electronic stock exchanges, within which producers
exercise a big market power over suppliers. Hierarchies
do not lose importance; they reorient themselves from
achieving efficiency to processes of adaptation to rapid
changes [14].

The traditional economic theory bases its

productivity. However, the majority of informational
and cognitive products are not subject to this law since
it outlines the increase in marginal revenues and
reduction of marginal costs.

Increase in marginal revenues. As the volume of
network goods rises, also grows the amount of money
the consumer is willing to pay to use them, which
relates to the improvement of consumption features of
the product. Hence, it follows that the demand price for
network product grows as the quantity goes up and
does not decrease as in the case of traditional market

Reduction of marginal costs. Information and
knowledge excel in high fixed costs (of knowledge
production) and low variable costs (of distribution). As
a result, as the volume of network product increases,
the amount of marginal cost of additional goods
decreases. Since the marginal cost curve corresponds
with supply curve, it follows that the price for the offer
of network product decreases as its quantity increases,
and does not go down as in the case of a traditional

Figure 4 represents demand curve (D) and
supply curve (S) of a network product. The quantity of
network product Q reflects the number of consumers of
this product. Qo shows maximum quantity of the
product in case all consumers will use it, and Q; shows
the equilibrium quantity of this product.

Q

v
=)

Figura 4. Echilibrul pe piata bunurilor de retea /
Figure 4. Equilibrium on the market of network goods
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Ca urmare, ramurile specializate in producerea -

cunostintelor  obtin enorme

pentru -

exploatarea efectului de scard, desi aceasta nu le -
- does not guarantee obtaining of profit.

In conditiile existentei unui volum mare de -
bunuri, costurile marginale, determinate de costurile -
variabile, tind spre zero, astfel incét costurile totale -
devin egale cu cele fixe. Producdtorul va obtine profit, -
daca venitul din vanzari (TR) va acoperi costurile fixe -
(FC), sau daca pretul (P) va depdsi costurile fixe medii -
(AFC). Prin urmare, prima conditie de obtinere a -
profitului din producerea bunurilor de retea este -
stabilirea pretului la un nivel superior costului mediu -

garanteaza obtinerea profitului.

fix: P> AFC.

A doua conditie de obtinere a profitului prevede -
ca pretul bunului de retea sd nu depdseascd pretul -
cererii. Drept urmare, zona profitabila devine perechea -
,pret-cantitate” care respecti ambele conditii. In :
figura 4, aceasta este reprezentatd prin triunghiul -
hasurat BMN, limitat de curba cererii, curba costului -
mediu fix si linia verticald care semnifica utilizarea -
- consumers [15].

bunului de retea de citre toti consumatorii [15].

As a result, industries that specialise in
knowledge production enjoy a great number of
possibilities for exploiting the scale effect, though this

In case of a big quantity of goods, the marginal
costs, determined by variable costs, tend to zero so that
total costs become equal with the fixed ones. The
producer will obtain profit if the transaction revenue
(TR) covers fixed costs (FC), or if the price (P) exceeds
average fixed costs (AFC). As a result, the first
condition for obtaining profit from producing network
goods is setting the price to a level superior to fixed
average cost — P > AFC.

The second condition to obtain profit requires
that the price for the network product should not
exceed the demand price. As a result, a profitable zone
becomes the pair ‘price-quantity’, which meets both
conditions. Figure 4 represents this phenomenon in the
form of shaded triangular BMN, limited by demand
curve, fixed average cost curve and vertical line,
signifying the use of the network product by all

S AFC

Q

Figura 5. Zona de profitabilitate a producerii bunurilor de retea /
Figure 5. Profitability zone of producing network goods

Efectele externe de retea reprezintd un
randament crescator pentru consumatori: fiecare
consumator, suplimentar, sporeste utilitatea bunului de
retea pentru alti consumatori, astfel incat utilitatea
produselor creste pe masura cresterii numarului de
consumatori. In calitate de exemplu, poate servi
Microsoft Windows, a carui utilitate este determinata
de faptul ca el este utilizat de un numar enorm de
utilizatori.

Odata cu aparitia efectelor externe de retea,
creste utilitatea retelei Insdsi. Conform legii Ilui

Revista / Journal ,, ECONOMICA” nr.3(85) 2013

Network  externalities represent increasing
productivity for consumers — each consumer enhances
the utility of network product for other consumers in
such a way that product utility amplifies as the number
of consumers grows. Microsoft Windows is a good
example of this kind, the utility of which is always
determined by the fact that it is widely utilized by a big
number of users.

At the appearance of network externalities, the
utility of the network itself increases. According to
Metcalfe, the inventor of local network technology

—HE
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Metcalfe, inventatorul tehnologiei de retea locale -
- network is proportional to the square of the number of
- connected users of the system. Thus, two telephones
Astfel, doua telefoane pot sd creeze o singurd -
conexiuni, iar -

Ethernet, valoarea retelei este proportionald cu
patratul numarului de utilizatori conectati la retea.

conexiune, cinci pot crea 10

doudsprezece pot realiza 66 de conexiuni. Deci,

nodurilor de conexiune).
Asadar,  postulatele  teoriei
traditionale cu privire la reducerea utilitatii bunurilor,

cresterii cantitatii oferite si utilizate a bunului de retea,
utilitatea lui creste.

economia cunoasterii.

Ethernet, Metcalfe’s law states that the value of a

can make only one connection, five telephones make
10 connections, whereas in case of 12 telephones the

- number of connections equals 66. Therefore, the utility
utilitatea racordarii la retea creste exponential in -
functie de cresterea utilizatorilor retelei (sau a -

of connecting to the network amplifies exponentially in
terms of increase in the number of network users (or

- connection hubs).
economice -

As a result, the postulates of the traditional

economic theory related to utility reduction of goods as
pe masura cresterii cantitatii lor, nu mai pot fi aplicate -
bunurilor de retea. Totul se inverseazd: pe masura -

their quantity increases cannot be applied to network
goods. Everything is opposite — as the quantity of a

- network product offered and used increases, its utility
- augments.

Toate aceste particularitdti necesitd elaborarea -
unei noi teorii microeconomice cu referinta la activele -
si bunurile intangibile, care ar evidentia, explica si -
anticipa schimbarile in plind desfasurare, generate de -

All these peculiarities need development of a
new microeconomic theory referring to assets and
intangible goods, which would emphasize, explain and
anticipate the unfolding changes generated by

- knowledge economy.
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ANGAJAREA TINERILOR DIN
MEDIUL RURAL iN CAMPUL
MUNCII: PROBLEME, SOLUTII

Drd. Corina CAUSAN, UTM

Evidentierea §i  solutionarea problemelor in
domeniul ocuparii tinerilor din mediul rural ramdne una
din principalele preocupdri ce persistd in Republica -
Moldova. Somajul si excluderea sociald duc la probleme de -
sandtate, cresterea criminalitatii, conflicte s. a. De aceea,
somajul in randurile tineretului este atit in detrimentul -
economiei, societdfii §i vietii tinerilor, cdat si familiilor -
acestora. In acest articol, se pune accentul pe relevarea
problemelor cu care se confruntd tinerii din mediul rural in -
domeniul angajarii in campul muncii §i gasirea unor solutii.

Cuvinte-cheie: forta de munca, tineret, mediu rural,
somaj, migratie.

- exclusion

YOUTH EMPLOYMENT IN
RURAL AREAS: PROBLEMS,
SOLUTION

PhD student Corina CAUSAN, TUM

Highlighting and finding a solution to labor

- problems among rural youth remains one of the most

important challenges in the Republic of Moldova. The
strong link between unemployment and social
leads to health problems, increases
criminality, conflicts, etc. Therefore, unemployment
among youth population, affects economy, society,

- personal living of young people and their families. This

article is focused on highlighting problems confronted

S by rural youth during job placement and finding
solutions to these problems.

Key words: labor force, youth, rural area,

- unemployment, migration.

Conditiile economice si sociale instabile, rezultate in -
urma reformelor legate de tranzitia la economia de piatd, au -
determinat reducerea sporului demografic natural i -
accentuarea migratiei definitive, care, la rAndul lor, au cauzat -
scdderea continud a populatiei din Republica Moldova, mai -
ales in mediul rural, ceea ce s-a rasfiint negativ asupra -
indicatorilor ocupationali. Depopularea localitatilor rurale -
este determinata si de faptul ¢ majoritatea tinerilor plecati la -
studii in localitdtile urbane refuza si se intoarcd, dupa -
absolvire, 1n satul de bastind pentru a-si continua activitatea -
de muncd. Neatractivitatea localitdtilor rurale este
determinata de spectrul ingust al ocupatiilor si al meseriilor -
solicitate in mediul satesc, de infrastructura sociald mai putin -
dezvoltatd, care nu asigura o calitate a vietii ca precum din -
mediul urban. :

in conditiile reducerii continue a ponderii populatiei -
tinere si a cresterii ponderii populatiei varstnice de la tard, ne -
putem astepta, in viitor, la o agravare a situatiei in sensul -
aprofundarii procesului de imbatranire demografica.

Deci, dezvoltarea economicd si sociald a {arii -
depinde, in mare masura, de utilizarea eficienta si productiva -
a fortei de munca tinere din mediul rural.

O conditie economicd importantd de ocupare si -
dezvoltare a tinerilor, stipulatd in Legea cu privire la tineret -
nr.279-XIV din 11 februarie 1999, este plasarea acestora in -
campul muncii. Asupra ocupdrii fortei de munca tinere din -
mediul rural influenteazd mai multi factori, dintre care pot fi -
mentionati: procesele demografice care determind structura -
populatiei; ritmul de crestere economicd; extinderea -
sectorului de servicii, care cere fortdi de muncd mai -
calificata; imbatranirea populatiei rurale; scaderea interesului -
si motivatiei populatiei tinere pentru a se incadra in -
activitatile agricole.

In mediul rural, pe langa activititile cu profil agricol,
mai existd un sir de domenii de activitate in care pot fi -
antrenati tinerii. .
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Economic and social conditions, resulted from
the transition to market economy, determined the
decrease of natural demographic growth and increase
of migration, which caused the constant population
decrease, especially in rural areas, fact that affected
negatively way occupational indicators. Students refuse
to come back in their native villages and towns after
finishing their studies, thus, contributing to the
depopulation of rural communities. The lack of
attractiveness for rural area appears due to narrow
range of occupations and undeveloped social
infrastructure, which leads to a worse life quality than
in urban area.

With the continuous reduction of young
population and ascension of adult population in
rural area, is expected a worsening of the situation
in the sense of speeding the process of

- demographic aging.

Therefore, economic and social development of
the country largely depends on the efficient and

- productive use of rural young labor force.

An important economic condition regarding
youth employment and development, stipulated in the
Law on Youth nr. 279-XIV of February 11, 1999 is
youth job placement. Youth job placement in rural area
is influenced by several factors as: demographic
processes that change population structure; economic
growth rate; extension of service sector which requires
qualified labor force; aging of rural population; decline
of interest and motivation of young people to involve
in farming activities.

In the rural area, besides agricultural activities,
there exists a series of other activities for youth to be
involved in.
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O Agricultura/Agriculture
M Industrie/Industry

O Constructii/Construction
O Comert/Trade

O Alte activitati/Other

B Administratie publica; invégémﬁnt; Sanatate/Public Administration, Education, Health.

Figura 1. Tinerii ocupati pe activitati economice in mediul rural in trimestru I al anului 2013
(15-24 ani/mii persoane) /
Figure 1. Youth envolved in economic activities in rural areas in first trimester 2013
(15-24 years/thousand people)
Sursa / Source: Elaborat de autor in baza datelor Biroului National de Statistica // www.statistica.md /
Elaborated by the author based on National Bureau of Statistics information // www .statistica.md

Datele statistice ne aratd cad tinerii cu varste
cuprinse intre 15 si 24 de ani din mediul rural, in primul -
trimestru al anului 2013, au fost antrenati si in alte -
activitdti, decat cele legate de agriculturd, cum ar fi -
comertul (9,9 mii de persoane), administratia publica, -
- industry (7,2 thousand), etc.

invatamant (9,5 mii), industrie (7,2 mii).

Consolidarea mai slaba a raporturilor de pe piata -
muncii din mediul rural, aflatd inca in faza de formare, -
iar pe de alta parte, lipsa unor oportunitati de angajare in -
acest mediu determina o flexibilitate mai redusa a acestei -
piete si, prin urmare o crestere a numarului de someri. Un -
nivel Tnalt al somajului conduce la aparitia unui sir de -
probleme de ordin social care pot afecta atat dezvoltarea -
- economic and social development of the country.

Somajul tinerilor este un fenomen caracteristic -
tuturor térilor cu economie de piatd, iar solutionarea acestei -
probleme depinde, in mare masurd, de calitatea politicilor de -
ocupare a fortei de muncd. Fundatia Europeand pentru -
Imbunatitirea Conditiilor de Viat si de Munca (Eurofound) :
raporteazd cd, in decembrie 2012, comparativ cu 2011, -
- to 2011, youth unemployment increased by 237 000 in
si cu 303 000 de persoane, in zona euro, ajungand la 23,4% - EU-27 and by 303 000 in Euro area, reaching 23,4%
si 24%, respectiv, ceea ce Inseamnd cd mai mult de unul din -
cinci tineri apti de munca nu fuseserd angajati. Cele mai -
mici rate au fost inregistrate in Germania (8%), Austria -
(8,5%) si Olanda (10%), iar cele mai mari — in Grecia -
(57,6%, in octombrie 2012) si Spania (55,6%). Acest lucru -
indicd complexitatea problemelor care afecteazi cele 94 de -
milioane de europeni cu varste cuprinse intre 15 si 29 de ani -
ale cdror tari au nevoie si depdseascd barierele ce tin de -
educatie, formarea profesionald si piata fortei de munca, -
trebuind, totodatd, sa facd fatd provocarii fenomenului de -

economica, cat i dezvoltarea sociala a tarii.

somajul in randurile tinerilor a crescut cu 237 000, in UE-27,

imbatranire a populatiei [5, p. 14].

Statistical data show that rural youth between
age 15-24 in the first trimester of 2013 were involved

in other activities besides agriculture, such as
commerce (9,9 thousand  people), public
administration, education (9,5 thousand people),

The weak consolidation of labor market relations
in rural area, still in forming phase, and the lack of
employment opportunities in this environment, induces
a reduced flexibility of the labor market and, in
consequence, an increased level of unemployment. A
high level of unemployment leads to the appearance of
a series of social problems which can affect both,

Youth unemployment is a typical phenomenon
for all countries based on market economy and the
solution of this problem depends largely of the quality
of labor market policies. European Foundation for the
Improvement of Living and Working Conditions
(Eurofound) reports that in December 2012, compared

and, respectively 24%, which means that more than 1
from 5 youth was unemployed. The lowest rates were
observed in Germany (8%), Austria (8,5%),
Netherlands (10%), and the highest rates in Greece
(57,6% in October 2012) and Spain (55,6%). This fact
indicates the complexity of problems that affect 94
million of Europeans aged between 15 and 29 who
need to face education barriers, professional formation
and labor force market along with the challenge of
population aging. [5, p. 14].

A ———— Revista / Journal ,, ECONOMICA” nr.3(85) 2013
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Referitor la piata fortei de muncd din Republica
Moldova, se poate spune ca, in anul 2012, au fost
inregistrate 279,7 mii de persoane cu varste intre 15 si 29
de ani, sau 23% din numarul total al populatiei (tabelul
1). Rata somajului in randurile acestei categorii de varsta
constituie 9,9%, fiind de 1,8 ori mai 1naltad decét rata
somajului la nivel de tard (5,6%). In mediul rural, au fost
inregistrate 122,7 mii de persoane cu varste intre 15-29
de ani, ceea ce constituie 10,1% din numarul total al
populatiei, iar rata gomajului a constituit 8,7%.

With reference to the labor market in 2012, in
the Republic of Moldova (table 1) were enlisted 279,7
thousand people aged between 15-29, or 23% from the
total number of population. Unemployment rate among
this age group is 9,9%, which is 1,8 higher than the
national unemployment rate (5,6%). In rural area were
enlisted 122,7 thousand people aged between 15-29,
which represent 10,1% from the total number of
population and the unemployment rate was evaluated
to 8,7 %.
Tabelul 1/ Table 1

Populatia de 15 ani si peste, conform situatiei economice, pe grupe de varste si medii anule 2012 (mii persoane)
/ Population of 15 years old and above related to economic situation, age groups and environment for 2012

(thousand people)

Medii, grupe Persoane active/ Active people Rata de Rata de Rata somajului
de varste / Someri BIM / | activitate, % / | ocupare, % / BIM, % /
Environment Total / Ocupate / Unemployed | Activity rate, | Employment |Unemployment

? Total | Employed ploy o ’ P yo p oy o
age groups BIM %o rate, % rate BIM, %
Total 1214,5 1146,8 67,7 40,7 38,4 5,6
15-24 ani/years 122,7 106,6 16,1 20,2 17,6 13,1
25-34 ani/years  307,0 285,4 21,6 49,2 45,7 7,0
15-29 ani/years 279,7 252,0 27,7 29,6 26,7 9,9
Urban 597,6 554,0 43,6 47,0 43,6 7,3
15-24 ani/years 57,7 49,2 8,4 25,3 21,6 14,6
25-34 ani/years 182,2 167,0 15,2 59,4 54,4 8,4
15-29 ani/years 157,0 140,0 17,0 39,3 35,0 10,8
Rural 617,0 592,8 242 36,0 34,6 3,9
15-24 ani/years 65,0 57,4 7,6 17,2 15,1 11,8
25-34 ani/years 124,8 118,4 6,4 39,3 37,3 5,1
15-29 ani/years 122,7 112,0 10,6 22,5 20,6 8,7

Sursa / Source: Forta de munca in Republica Moldova: ocuparea si somajul in anul 2012 / Labor force in
the Republic of Moldova: employment and unemployment in 2012

Potrivit studiului sociologic privind ocuparea
tinerilor din RM, realizat in perioada decembrie 2010 — -

ianuarie 2011 de Fundatia est-europeand Moldova, 2011,
intrebati despre dificultétile cu care se confrunta pe piata
muncii, tinerii au remarcat nedorinta angajatorului de a
angaja persoane fard experientd,
cumatrismul si cerinfele exagerat de mari la angajare,
lipsa de informatie privind locurile de munca vacante,
pregdtirea  necorespunzatoare  solicitantilor,
orientarii profesionale si concentrarea ofertelor de
muncd doar in mediul urban [3, p. 22].

Dupa cum o dovedesc datele statistice din acelasi

studiu sociologic, pentru gasirea unui loc de munca, -
majoritatea tinerilor din mediul rural au apelat la parinti, -
rude si prieteni, iar restul s-au adresat oficiilor locale de -

ocupare a fortei de munca sau nemijlocit angajatorilor.

Analiza ocupdrii fortei de munci tinere trebuie -
legata implicit de o estimare a relatiei dintre piata muncii -

si nivelul de instruire al tinerilor (tabelul 2).

In ultimii ani, pe langd descresterea numirului .
absolut de copii de varsta scolard, s-a redus si rata brutia -
scolarizarii in mediul rural, care constituie actualmente -
circa 90%. Exista si o forma ascunsa de abandon scolar, , method of school drop when pupils attend lessons only
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According to the sociological study about youth
participation in the Republic of Moldova realized in

;December 2010 — January 2011 by East-European
- Foundation, asked about the difficulties that youth
- confront on labor market, they pointed unwillingness of
nepotismul ~ si -
- and high employment requirements, lack of information
- regarding vacancies, inadequate preparation of youth,
lipsa -
- labor offers in urban area. [3, p. 22].

employers to take youth without experience, nepotism

lack of professional orientation, and concentration of

Statistical data from the same sociological study

show that, in order to find a job, the majority of youth

from rural area seek the help of family, relatives and
friends and the rest contact the local offices of
employment agency or employers directly.

Analysis of youth employment has to be related
to an appraisal of the relation between labor market and
the level of youth education (table 2).

During the last years, besides the decrease of the
total number of children going to school, has dropped
the gross rate of school attendance in rural area, which
constitutes around 90%. There also exists a hidden
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atunci cand elevii vin la scoald doar de cateva ori pe luna,
aceste cazuri nefiind documentate in statisticile oficiale,
de aceea, indicatorii scolarizarii reale pot fi si mai mici.
Factorii principali care genereaza descresterea ratelor de
scolarizare sunt saricia ce afecteaza familiile cu copii,
migratia parintilor, discrepantele in finantarea sistemului
educational si lipsa cadrului normativ care ar stipula
responsabilititile parintilor, scolilor si administratiilor
locale privind scolarizarea.

few times per month. These particular cases are not
documented in official statistics; therefore, real dates of
school attendance might be lower. The main factors
that contribute to this decrease are: poverty, affecting
families with children, migration of the parents,
discrepancies in financing of the educational system
and the lack of a normative frame, which would state

responsibilities of parents, schools and local
governments regarding school attendance.
Tabelul 2 / Table 2

Populatia ocupata dupa nivelul de instruire, pe grupe de varste si medii, in trimestru I, anul 2013 (mii
persoane) / Employed people by education level, age groups and environment, in 1% trimester of 2013

(thousand people)
Nivel de instruire / Education level
Liceal: Primar sau
Medii, grupe . Secundar . fara scoala
A Mediu de . mediu . . . <
de varste / Total / . - profesional / Gimnazial /| primara /
. Superior / | specialitate / general / .
Environment, Total . . Short-cycle Lower Primary
Superior Tertiary . Upper
age groups . tertiary secondary and
education . secondary
education . absence of
education .
primary
Total / Total 1030,2 293,3 166,9 213,7 191,0 159,8 5,5
15-24 ani/years 91,9 22,3 8.8 16,5 18,2 23,9 2,2
25-34 ani/years 268,7 109,1 21,5 38,9 47,9 48,9 2,4
Urban / Urban 531,6 229,6 90,9 83,0 87,9 39,4 0,0
15-24 ani/years 47,9 17,2 5,0 5,1 12,0 8,0 0,0
25-34 ani/years 162,0 90,1 14,7 15,8 28,7 12,6 -

Rural / Rural 498,6 63,6 76,0 130,7 103,1 1204 4,8
15-24 ani/years 44,0 5,1 3,8 11,4 6,2 15,8 1,6
25-34 ani/years 106,7 18,9 6,8 23,1 19,2 36,3 2,4

Sursa / Source: Elaborat de autor in baza datelor Biroului National de Statistica // www.statistica.md /
Elaborated by the author based on National Bureau of Statistics information // www.statistica.md

Din analiza tabelului 2, rezultd ca nivelul de instruire -
al tinerilor din mediul rural este cu mult mai jos decat cel -
urban. Astfel, tinerii din mediul rural isi fac studiile, cu -
preponderentd, la nivelul secundar profesional. La nivelul -
superior, in primul trimestru al anului 2013, au fost -
inregistrati doar 8,2%, fatd de 36,6% din numarul tinerilor -

din aceleasi categorie de varsta din mediul urban.

conditiile de trai mai rele; numarul redus de locuri de
munca; salariile mai mici pentru 0 muncd mai grea;
infrastructura sociala inferioard; activitati nediversificate,
preponderent agricole etc.

mediul rural este pusa in situatia sa aleagd intre doud
modest, sau 2) sa aleaga calea migrarii In mediul urban in
vederea gasirii unui loc de munca mai atractiv i mai bine

platit, sau sa plece peste hotare [4, p. 18].

emigrarea tinerilor in tari striine. Analizdnd diagrama

The analysis of table 2 shows that the education
level of rural youth lags far behind urban youth. Thus,
rural youth has mainly Short-cycle tertiary education.
In superior education level in the 1st trimester of the
current year were registered only 8,2% compared to
36,6% youth from the same age group from urban

- area.
Activitatea mai redusd la sate este determinatd de -
o serie de factori: structura demograficd nefavorabild; -

The lower activity in villages is determined by a
series of factors as: detrimental demographic structure,

- difficult living conditions, lower number of work
- places, smaller salaries for a harder work, inferior
- social infrastructure, undiversified activities, especially
- in agriculture, etc.

Din aceste motive, populatia economic activa din -

For these reasons, economic active population

from rural area finds herself in the situation to choose
oportunitati: 1) sd accepte o muncd pentru un venit -

between two opportunities: 1) to accept a job with a

- modest income or 2) to emigrate in urban environment
- in order to find a more attractive and better paid job or
- to go abroad [4, p. 18].

O problema majora de ordin social-economic este -

A major social-economic problem is youth

- emigration. Analyzing the below diagram (figure 2), we
(figura 2), constatdim cd, in anii 2009-2011, numarul -
tinerilor plecati peste hotare pentru a se stabili cu , emigrated abroad, in order to take up permanent or

can see that between 2009-2011 the number of youth

Revista / Journal ,, ECONOMICA” nr.3(85) 2013
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domiciliul permanent sau temporar in strdinitate s-a
micsorat aproximativ cu 45%, dar numdarul acestora
ramane a fi mare. Datele statistice aratd ca SUA si Rusia
sunt tarile preferate de tinerii care aleg sa emigreze.

temporary residence, has reduced with about 45%, but
the number remains big. Statistical data show that USA
and Russia are the countries mostly chosen by the
youth to emigrate in.

2009

2010

2011

@ Europa/Europe m Israel/lsrael

0O Rusia/ Russia 0O SUA/USA

Figura 2. Emigranti plecati pentru a se stabili cu domiciliul permanent sau temporar, dupa tara de
destinatie (tineri de 15-29 ani), persoane /
Figure 2. Emigrants leave to permanent or temporary residence, by country of destination (15-29), people
Sursa / Source: Elaborat de autor in baza datelor Biroului National de Statistica // www .statistica.md /
Elaborated by the author based on data from National Bureau of Statistics information // www.statistica.md

in vederea solutiondrii problemelor cu care se -
Strategiei -
Nationale privind Politicile de Ocupare a Fortei de -
Muncad in Republica Moldova pe perioada 2007-2015, -
a fost aprobatd o serie de mdsuri de stimulare a -
pe -
parcursul anului 2012, s-au 1inregistrat mai multe -

confruntd populatia tanard, in cadrul

angajarii tinerilor din mediul rural. Astfel,

rezultate 1n diverse domenii:

1. Motivarea absolventilor institutiilor de -
Invdatamdnt pentru a se angaja in cimpul muncii din -

localitatile de bastina:

e In scopul facilitirii atragerii tinerilor specialisti, -
Guvernul a decis alocarea indemnizatiei unice, -
nerambursabile, in trei etape, pentru acei care se
angajeaza 1n institutile de invatimant din -

sectorul rural;

e Grija fatd de resursele umane si formarea :
s-a manifestat prin operarea
sanatatii, -
conform carora tinerii specialisti, plasati in °
campul muncii in localititile rurale, vor -
beneficia de anumite facilititi materiale la :
debutul carierei lor medicale. Astfel, pe -
parcursul anului 2012, in acest scop, au fost :
alocate mijloace financiare in suma de 21,8 -

profesionala
modificarilor in Legea ocrotirii

milioane de lei;

e  Asigurarea cu spatiu locativ gratuit a tinerilor
specialisti cu studii superioare si postuniversitare
de rezidentiat, repartizati §i angajati in campul ;
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In order to solve problems that youth confront, in
the National Strategy, regarding Employment Policies
in the Republic of Moldova for 2007-2015, were
approved certain measures to stimulate youth
employment in rural area. Thus, during 2012 were
registered several results in some directions:

1. Motivation to employ alumni in native
villages:

e Attract young  specialists, the
Government decided to allocate a
single compensation, in 3 steps, for
those who engage in educational
institutions in rural area;

e Care for human resources and
professional training was manifested
through changes in the Law on health,
according to which young specialists,
deployed in rural area, will benefit
from certain material facilities at the
beginning of medical career. Thus,
during 2012 in this sense was used a
total fund of 21,8 million MDL;

e  Offer free housing for young specialists
with  graduate, post-graduate and
residency studies, employed in public
budgetary institutions in villages.
(Because legislation is not adapted to
the changes proposed by the
Government, and yet is not decided the
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muncii din institutiile publice (bugetare) de la tara. -
(Deoarece, actualmente, legislatia nu este ajustata -
la modificarile propuse de Guvern si, respectiv, nu -
este determinat modul de finantare a cheltuielilor -
nominalizate, alocatiile (in sumé de 10,0 milioane -
de lei), aprobate in bugetul de stat pe anul 2012, nu -
au fost utilizate. Totusi, in bugetul de stat pe anul -
2013, pentru asigurarea cu locuintd a tinerilor -
specialisti, au fost prevazute 10,0 milioane de lei). -
Crearea locurilor de munca si dezvoltarea -

spiritului de initiativa:

3.
§i a instruirii pe tot parcursul vietii:

In concluzie, analizind problemele cu care se
confrunta tinerii din mediul rural, trebuie intreprinse anumite
actiuni privind diminuarea fenomenului emigrarii tinerilor
din mediul rural §i stimularea angajérii acestora in campul

Pe parcursul anului 2012, in cadrul Programului -
National de Abilitare Economica a Tinerilor -
(PNAET), care are drept scop promovarea si -
facilitarea implicarii tinerilor din zonele rurale -
ale Republicii Moldova 1in activitatea de -
antreprenoriat, au fost finantate 291 de proiecte -
si create 376 de locuri de munca; :
in cadrul aceluiasi program (PNAET), pentru -
inlesnirea accesului antreprenorilor, inclusiv al -
celor potentiali, la cunostinte antreprenoriale, au -
fost consultati 1100 de tineri; :
in 2012, Agentia de Interventie si Plati pentru °
Agriculturd a subventionat 4630 de beneficiari
ai fondului de subventionare. Pentru anul 2012, -
fondul de subventionare a constituit 400 de -
milioane de lei, care, fiind wvalorificat
totalmente, a facut posibila atragerea in sector a -
unor investitii in valoare de 1,6 miliarde de lei.

Promovarea dezvoltirii capitalului uman °

Prin intermediul agentiilor de ocupare a .
fortei de muncad, in anul 2012, peste 1800 :
de tineri (de 18-19 ani) au absolvit :
cursurile de formare profesionald, o mare :
parte fiind plasati in cdmpul muncii: atdt in :
mediul rural, cat si in cel urban.

muncii. Asemenea actiuni ar putea fi:

Organizarea continud a campaniilor :
nationale pentru prevenirea migratiei
ilegale a tinerilor; :
Organizarea seminarelor de instruire si :
formare a abilitatilor necesare angajarii :
tinerilor din mediul rural in campul muncii; :
Elaborarea politicilor de tineret care ar incuraja :
tinerii sd participe la procesul decizional, la :
nivelurile local, raional si national; :
Perfectionarea  programelor nationale de :
instruire a tinerilor pentru obtinerea unui loc de :
muncd, crearea unei afaceri in mediul rural;

Dezvoltarea serviciilor de sanatate pentru tineri; .
Imbunatitirea sistemului de protectie
sociala a familiilor tinere; :
Organizarea cursurilor de antreprenoriat pentru -

2. Job

way to use the named compensations
(10,0 mil. MDL), they weren’t used in
2012. Still, the state budget for 2013
included 10,0 mil. MDL to cover
housing expenses for  young
specialists).
creation

and  development of

entrepreneurial spirit:

e During 2012, within the National
Program  for Youth  Economic
Empowerment (PNAET), whose goal is
to promote and facilitate youth
involvement in entrepreneurial
activities in rural areas of the Republic
of Moldova, were financed 291 projects
and created 376 jobs;

e  Within the same Program (PNAET), in
order to facilitate entrepreneurs access,
including potential ones, at
entrepreneurship  knowledge, were
consulted 1100 young people;

e In 2012, Payments and Intervention
Agency for Agriculture subsidized
4630 beneficiaries of subsidy fund. For
2012, subsidy fund constituted 400,0
mil. MDL, which, being fully
exploited, made possible investment
attraction in the sector amounting to 1,6
billion MDL.

3. Promote the development of human capital

. and lifelong learning:

e Through employment agencies, in
2012, more than 1800 young people
(18-19 years old) graduated
professional trainings, a big part being
employed both in rural and urban areas.

In conclusion, analyzing problems that rural

- actions

- youth confront, there have to be undertaken several
regarding
- emigration and stimulation of their employment. Some
- of these actions would be:

the reduction of rural youth

national
illegal

Continuous  organization  of
campaigns for prevention of
migration among youth;
Organization of empowerment trainings for
rural youth in order to get employed;
Elaboration of youth policies to
encourage young people to take part at
local, district and national decisional
processes;

Development of national training programs
in getting jobs, business creation in rural
area;

Development of health services for youth;
Improvement of the social protection
system for young families;

Organization of entrepreneurship trainings

Revista / Journal ,, ECONOMICA” nr.3(85) 2013
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for youth;
e FElaboration of programs for preferential
credits for housing for young families, etc.

tinert;

Elaborarea unor programe de acordare a
creditelor preferentiale pentru achizitionarea
locuintelor de catre familiile tinere §.a.
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ASPECTE ALE GENDERULUI iN
EDUCATIE, ACTIVITATEA
STIINTIFICA SI
ANTREPRENORIALA

Dr. hab., prof. univ. Nadejda SISCAN
Dr. conf. univ. Elena CARA -

Problemele echitatii sociale si economice au fost
si ramdn mereu in vizorul savanfilor, politicienilor §i -
comunitatii in ansamblu. Asigurarea echitdtii sociale §i -
economice nu poate fi conceputd fard crearea sanselor -
egale pentru bdrbati si femei in ceea ce priveste -
instruirea §i accesul la diferite genuri de activitafi -
economice. Principiul egalitatii genurilor in Republica -
Moldova se promoveazdi prin asigurarea egalitatii de -
sanse intre femei si barbati. Evolufia acestei situatii pe -
Si -
antreprenoriat, specificul relatiilor gender in Republica -
Moldova pentru aceste activitati prezinta un interes de -
analiza privind distributia rolurilor intre barbafi si femei -
in societate, in ansamblu, §i in respectivele activitdti, in -

parcursul  ultimilor ani in stiingd, instruire

particular.

GENDER ASPECTS
CONCERNING TRAINING,
RESEARCH ACTIVITY AND
ENTREPRENEURSHIP

Hab.Dr., Professor Nadejda SHISHCAN,
Assoc.Prof., PhD Elena CARA, ASEM

Social and economic equity issues are still a
targetable point for researchers, politicians and
community in general. The social and economic equity
can’t be ensured unless equal opportunities are created
regarding training and access to different types of
economic activities. The principle of gender equality in
the Republic of Moldova is being promoted by ensuring
equal opportunities for both men and women. The
evolution of this situation over last years in such fields
as science, professional training and business
leadership, the gender relations specific to the
Republic of Moldova for these activities present
themselves as an interesting point concerning the role
- distribution between men and women both in society in
- general as well as particularly in this fields.

Cuvinte-cheie: Aspectul gender al populatiei, -

biarhat, activitate economicd, antreprenoriat, stiintd, -

instruire, valori materiale si nemateriale.

Stiinta  reprezintd o  structurd

multitudine de definitii ale ei: stiinta — forma a constiintei
sociale; institutie sociald; modalitate a activitatii umane.

In calitatea sa de activitate umand, stiinta indeplineste
sistematizare teoretica a -
cunoasterii obiective si se dezvoltd intr-un mediu socio- -
economic, politic §i institutional determinat, fiind legata -
organic de instruire. Sub influenta progresului tehnic, -
economic si social, acest mediu se modificd continuu, -

functia de elaborare si

influentand vadit participantii la acest proces.

La etapa contemporand, odati cu intensificarea -
megatendintei gender, atat la nivel global, cét si national, -
s-au amplificat discutiile in diferite ramuri stiintifice -
demografie, -
pedagogie etc.) cu privire la relatiile gender din diferite -
domenii de activitate, mai ales in ce priveste activitatea -

(economie,  sociologie,  psihologie,

femeilor 1n stiinta si antreprenoriat.

Situatia femeii in societate si familie este tratatd, -
de citre unii cercetitori, in mod patriarhal, altii fac -
prognoze cu privire la aparitia unui nou matriarhat cu -
dominarea femeilor in toate genurile de activititi, iar a -
treia categorie de cercetitori sustine ci viitorul apartine -

biarhatului [3, 4, 5, 7].

Analizand evolutia relatiilor gender din antichitate -
si pand 1n zilele noastre, in ansamblu si in particular, in -
concordantd cu evolutia relatiilor socio-economice $i -

tehnice, ne permitem sa evidentiem un sir de legitati:

Key words: population gender balance,
- biarchy, economic activity, entrepreneurship, science,
- instruction, material and immaterial (spiritual) values.

complexa, -
multilaterald, in dezvoltare continud si dinamica de -
cunoagtere a lumii. De aceea, ne confruntim cu o -

Science is a complex, multilateral structure,
- continually and dynamically developing toward
- studying the natural world. That is why there are a lot
- of definitions: science — a type of social conscience;
social institution; a type of human activity. As a human
activity, science has the role of elaborating and
organizing the theories and the objective knowledge,
and develops in a predetermined socio-economic,
political and institutional environment, being
intrinsically linked to learning. Under influence of
- technical, economic and social progress, this
environment is continually changing, having a strong
impact on the participants of this process.

Nowadays, simultaneously with the
intensification of gender mainstreaming, both globally,
as well as on a national scale, an increase in debates
about gender relations in different field orientations has
- been noticed, especially concerning women activity in
science and business.

The position of the women in society and family
is treated by some researchers in a patriarchal way,
others make predictions about a new up-coming
matriarchy with the women dominating all activities,
- meanwhile a third category of researchers stand for a
future of biarchy [3, 4, 5, 7].

Analyzing the evolution of gender relations
since antiquity, both holistically, and in particular,
, taking into account the evolution of socio-economic
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— In primul rind, in lumea antici, cand -
activitatea economicd se infaptuia cu ajutorul -
uneltelor de munca primitive, generarea de -
idei era interdependenta si se producea -
concomitent cu activititile materiale ce -
tineau de gestionarea gospodariei casnice, -
cunostintele erau abituale, de ordin practic, -

atat ale barbatilor, cat si ale femeilor.

— In al doilea rand, prin utilizarea uneltelor de -
dezvoltarea -
productiei materiale a creat premise pentru
divizarea muncii, cresterea productivitatii,
crearea produsului addugat, si formarea -
grupurilor sociale — oameni ai muncii fizice -
si intelectuale. Astfel, au fost create conditii -
pentru anumite paturi ale populatiei de a se -
ocupa de stiinte natural-filosofice, care, -
sincretic imbinau stiinta si, in particular, -

muncd mai performante,

filosofia.

Platon, Aristotel si alti mari cugetatori din Grecia -
anticd descriu legitatile naturii, societatii si gandirii. -
Lucrarile lor si-au gasit ulterior valorificarea in operele -
savantilor, reuniti in diferite uniuni filosofice. in baza
cercetdrilor ficute de catre J.Menge si expuse in lucrarea -
sa ,,The History of woman philosophies” (1660), -
,,Academicienii”, -
»»StoIcCii”, -
,Pitagorienii” etc., predominau barbatii, cu toate ca si
numarul femeilor in ele era asa de mare ca doar o simpla -
- whole tome.

constatam ca
,.Dialecticii”,

in uniuni,
,,Cinicii”,

precum
Epicurienii,”

enumerare a lor ar ocupa un volum intreg.

— n al treilea rand, in Evul Mediu, mentalitatea -
avea caracter teologic, stiinta aproape ca nu :
se dezvolta, iar realizarile ei, de asemenea, °
erau folosite tot in interesul bisericii, unde °
predominau barbatii. Inteligenta femeilor era -
marginalizata si, deseori, femeile destepte au *
fost reprimate fizic. Totusi, aparitia in aceasta
perioada a universitatilor teologice a creat :

premise pentru instruirea laica.

— In al patrulea rand, intensificarea actiunii legii
necesitatilor crescatoare §i nevoia majorarii
productivitatii muncii, in conditii de resurse :
limitate, a cauzat trecerea catre societatea |
industriala, care, la randul siu, a intensificat
actiunea legii concordantei uneltelor de munca :
cu forta de munca si necesitatea cunostintelor :
stiintifice pentru dezvoltarea productiei. Stiinta '
devine fortd productiva, iar instruirea, la :
inceput, este generald pentru barbati, iar, pe :

urma, pentru femei.

— In al cincilea rénd, in conditiile
societatea '
postindustriald si informationald, importanta :
muncii intelectuale devine predominantd in .
asigurarea cresterii avutiei tarii §i venitului |
national (conform datelor Bancii Mondiale, :
capitalului fizic 1i revin 16%, celui natural — .
20% si capitalului uman — 64% [7]), nivelul

contemporane de trecere la
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and technical relations, we would like to highlight
some regularities:

- Firstly, in ancient times, when in economic
activities where predominantly via primeval
tools, generating ideas was interdependent with
them and took place during household
maintenance work, therefore knowledge was of
a pragmatic nature for both men and women.

- Secondly, the evolution of producing material
goods via the utilization of better tools, has
created the necessary premises for the division
of work, creation of added value and the
forming of social groups — workers specialising
in physical work and in intellectual.

Thus, conditions for certain members of
society were created that allowed them to specialise in
natural-philosophical sciences, which syncretically
united science and philosophy.

The works of Plato, Aristotle and other
Ancient Greeks describe the laws of nature, society and
thinking and these were later used by various scientists
who were part of different philosophical societies.

According to the researches made by J. Menge
and discussed in ,,The History of woman philosophies
(1660)” within associations such as “the Academics”,
“the Dialecticians”, “the Cynics” , “the Epicureans”,
“the Stoics”, “the Pythagoreans” and other groups were
mostly men, however, the number of women was still
big enough that simply listing them out would take a

- Thirdly, in Middle Ages the mentality was
theological in nature, science was marginalised
and its achievements were used for the benefit
of the Church, where men were dominating.
Intelligent women were under-evaluated and far
too often were executed. Nevertheless, the
emergence at that time of theological
universities created the proper conditions for
laic education.

- Fourthly, under the influence of the rising
necessities law and the need to increase the
productivity of labour in conditions of scarce
resources, society shifted towards
industrialisation, which in turn has intensified
the action of the law of correspondence
between the tools of the trade and the labourers
and the requirement of scientific knowledge for
development of the production. Science
becomes a driving force for production and
education, at the beginning, is general for men,
and later for women as well.

- Fifthly, nowadays the transition to a post-
industrial and informational society has
increased the importance of intellectual labour
in insuring the growth of wealth and national
income, (according to the data from the World
Bank, the physical capital accounts for 16%,
the natural capital - 20% and the human capital
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de instruire atit al barbatilor, cat si al
femeilor a crescut considerabil, preponderant
in tarile dezvoltate si emergente.

— 64%][7]), the schooling of both men and
women increased considerably, mostly in
developed and emerging countries.

Tabelul 1/ Table 1

Aspectul gender al populatiei conform nivelului de studii /
Gender aspect among population according to the made researchers

Locul tarii dupa IDU (2012) /
Country, after HDI (2012)

Populatia cu studii medii si superioare, % cu virsta de

peste 25 de ani /

Population above 25 years old with secondary and tertiary

education, %

femei / Women barbati / Men

1.Norvegia / Norway 95,6 94,7

2. SUA /USA 94,7 94,3

55 Federatia Rusd / Russian Federation 93,5 96,2

56. Roméania / Romania 83,4 90,5
113. Republica Moldova / Rep. of Moldova 91,6 95,3
Térile cu nivel de dezvoltare mediu /

Emergent countries 62,1 58,8
Tarile din Europa si Asia Centrala /

Europe and central Asia countries 81,4 85,8

Sursa: datele din [2], sintetizate de autori / Source: taken from [2], compiled by authors

Din datele tabelului 1, putem observa ca nivelul de -
instruire, atdt In tdrile puternic dezvoltate, cat si in -
Republica Moldova este destul de ridicat si al femeilor, si -
al barbatilor. Astfel, in Norvegia, care se afld pe locul intai -
in clasament, conform IDU (pentru anul 2012), 95,6% din -
femei si 94,7% din barbati cu varsta mai mare de 25 ani au -
studii medii §i superioare, iar in Republica Moldova, -
respectiv, 91,6% din femei si 95,3% din bérbati, populatia -
fiind destul de instruitd. Acest indicator depdseste -
indicatorul mediu pentru tdrile cu nivel de dezvoltare -
mediu, unde se afld Republica Moldova, actualmente, -
dupd clasamentul IDU, pentru femei cu 29,5 puncte -
procentuale, iar pentru barbati cu 36,5 puncte procentuale -
si chiar privitd sub aspect de amplasare teritoriala in tarile -
din Europa si Asia Centrald, Moldova are o pozitie mai -
avansatd decat indicatorii acestor tiri pentru femei — cu -
10,2 p.p si barbati — cu 9,5 p.p. In Republica Moldova, .
cota-parte a femeilor cu studii superioare si medii (91,6%) -
e mai micd decat a barbatilor (95,3%), si in structura -
persoanelor ocupate in cadmpul muncii cota-parte a -
femeilor cu studii medii §i superioare (67,9%) este mai -
scdzutd decat a barbatilor (71,7%). [1], dar cu studii -
superioare sunt 25,5% dintre femei contra 20,5% dintre -
- for men.

Nivelul Tnalt de instruire a femeilor le permite s se -
ocupe de stiintd. Cota-parte a femeilor, 1n randul -
lucratorilor stiintifici din Republica Moldova constituie -
47%, iar activitatea lor are loc in domenii economice, -
sociale si a stiintelor naturale. 42% dintre doctorii in stiinte -
sunt femei, iar printre doctorii habilitati femeile constituie -
15% din totalul lor. Privit din punct de vedere istoric, -
faptul cd femeile se ocupd de stiintd, incontestabil, -
marcheazd un progres vadit, iar din punct de vedere al -

barbati.

From the data in table 1 we can see that the
level of training, not only in highly developed courtiers
but also in the Republic of Moldova is high enough for
women and men. Thus, in Norway, which is the first in
the top according to the HDI [data for year 2012],
95,6% of women and 94,7% of men aged over 25 have
secondary education and tertiary education, and in
Republic of Moldova the numbers are respectively
91,6% and 95,3%, therefore the population is skilled
enough. This indicator is above average for the
courtiers with a medium development level, where
Moldova is situated at the moment according to HDI,
for women by 29,5 p.p., and for men by 36,5p.p.,
additionally even from a territorial point of view, i.e.
European countries and Central Asia, Moldova has a
higher position, the indicators of these countries being
lower by: for women - 10,2p.p. and men - 9,5p.p. In
Moldova the proportion of women with tertiary and
secondary education (91,6%) is lower than for men
(95,3%) and in employment the proportion of women
with tertiary and secondary education (67,9%) is lower
than for men (71,7%). [1], nevertheless, 25,5% of
women are with higher education compared to 20,5%

The high level of schooling among women
allows them to partake in scientific affairs. The
proportion of women among scientific workers in the
Republic of Moldova is 47% and their activity is
concerned with domains such as economics, social, and
natural sciences. 42% of doctors in sciences are
women; among doctor habilitatus women represent
15% of the total. From a historical point of view the
fact that women partake in science undeniably is a
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socio-economica si institutionald a tarii:

productiva din tara.

capita (in jur de 3000$ SUA pe an).

invatimant  superior  se

probleme de alocare eficienta a timpului.

cea stiintifica.

Pe de alta parte, cresterea tendintei obiective de :
instaurare a noii economii informationale, schimbarile :
democratice, atét la nivel global, cat si national, modifica :
cardinal mentalitatea si sistemul de valori si prioritati si ale |

barbatilor, si ale femeilor.

Dupa cum arata cercetdrile internationale, efectuate
de catre Universitatea din Braunschweig sub conducerea :
profesorului U. Henze, cu participarea autorului N. Siscan :
intr-un sir de tari europene (Germania, Republica ;
Moldova, Polonia, Ucraina, Cehia, Macedonia, Bulgaria), :
aproape 100% din barbati si femei, In etapa actuala, :
constientizeaza importanta nu numai a valorilor materiale '
(veniturilor), ci si a celor nemateriale (intelectul, creatia, :

cunostintele), (figura 1).

Desi exista anumite obstacole, femeile tind sa se :
realizeze i In stiintd. Actualmente, in Republica :
Moldova, cota-parte a femeilor din numarul celor care :
au absolvit doctorantura constituie 61%, iar a celor :

care isi fac studiile la doctoranturda — 63%.
Modificarile continue din

utilizare a muncii intelectuale.

pentru femei de a se realiza in stiinta.
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Economie slab dezvoltatd. Cresterea PIB-ului -
are loc preponderent din sursele cetatenilor -
plecati la muncé peste hotarele tarii (cu peste -
un miliard de dolari pe an) si se calculeaza in -
baza veniturilor neprovenite din activitatea -

Nivel scizut al productivititii muncii. In
comparatie cu tarile dezvoltate din punct de -
vedere economic, in industrie de trei ori, iar in -
agriculturd de patru ori mai mica, si, in :
consecintd — nivelul scazut al veniturilor per °

Volumul lucrarilor stiintifice este limitat, iar :
finantarea lor, in special in institutiile de :
efectueaza -
preponderent din programe de concurs §i -
granturi, la care accesul necesitd posedarea :
anumitor avantaje concurentiale. Femeile, :
deseori, sunt obligate si combine lucrul :
stiintific cu obligatiile familiale, ce cauzeaza :

Societatea, familia, guvernarea, iar deseori !
insigi lucrdtorii stiintifici sunt dispusi sa :
aprecieze femeia numai prin prisma relatiilor :
familiale, nu ca pe o personalitate ce :
actioneazd de sine statitor in mediul social. :
Adesea, abordarea stereotip std la baza :
decalajului dintre egalitatea de jure si de facto :
in toate genurile de activitate si, in special, in :

economie,

Din activitatea :
stiintificd, o bund parte de barbati trec in cea !

- these data reflect the current socio-economic and
institutional situation of the country:

- The economy is under developed. The growth
of GDP takes place predominantly from
workers that are abroad (over one billion U.S.
per annum) and it is calculated basing upon
the income not from productive activity.

-  Low level of labour productivity. In
comparison with economically developed
countries. The productivity of labour is 3
times less in industry, and 4 times less in
agriculture, hence — a low level of income per
capita( about 30008 USA per year).

- The quantity of scientific works is limited,
and their financing, especially in tertiary
educational institutions is carried out mainly
via competition based programs and grants,
the access to which requires specific
competitive advantages. Women often are
forced to combine scientific work with family
obligations, which create problems for an
efficient scheduling.

- The society, the family, the government, and
often scientific workers as well see women
only as part of the family relationship, rather
than as a personality which can act
independently in a social environment.
Oftentimes, the stereotype is the reason
behind the de jure and de facto discrepancy
in all fields of activity especially scientific
ones.

On the other hand, the impact of the trend of
instituting a new informational-based economy,
democratic changes at both global and national level
bring fundamental shifts in attitude, value system for
- both men and women.

International researchers done by the

Braunschweig University, lead by professor U. Henze,
together with the author N. Sishcan among a series of
European countries (Germany, Republic of Moldova,
Poland, Ukraine, Czech Republic, Macedonia,
Bulgaria) shows that nearly 100% of men and women
realize the importance of not only of material values
(income), but of immaterial ones (intellect, creation,
- education) (figure 1).
: Although there are several impediments,
women do pursue a career in science. Currently, in the
Republic of Moldova the proportion of women among
those who have post-graduate studies is 61%,
- meanwhile among those attending post-graduate
- studies — 63%.

The continual changes in economy, market
relationship development, enhance the possibilities for
intellectual labour. A significant part of men move
- from the scientific field to business, creating places for
- women to perform in the scientific field.
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Figura 1. Importanta valorilor materiale si nemateriale pentru barbati si femei /
Figure 1. The importance of material and non-material values for men and women

Sursa/Source: International Survey

Cresterea gradului de instruire al femeilor le permite -
3 se ocupe nu numai cu activitatea stiintific, dar si sa -
concureze cu barbatii in activitatea antreprenoriala. Conform -
datelor Biroului National de Statistica, dintre intreprinzitori, -
femeile constituie 27,5%, [1] ceea ce este aproape de media -
tarilor din UE — 30%, si de trei ori mai mult decét a fost cu -
10 ani in urmi (9%) in toate genurile de activititi ale -
economiei nationale.

Daci vom face o retrospectivi a preferintelor de lucru -
a intreprinzitorilor, mari diferente de gen nu se observa, — atat -
birbatii, cat si femeile prefera activitatea de antreprenoriat in -
comertul cu ridicata si cu amanuntul, in hoteluri si restaurante. -
Femeile constituie 55,9%, barbatii — 43,4%. (figura 2). in
agriculturd, constructii si industrie predomind intreprinzatorii -
barbati, iar in celelalte genuri de activitati mari deosebiri in -
structura specificata pe sexe nu exista.

Crearea intreprinderilor in Republica Moldova, -
atat de catre barbati, cat si de catre femei- Intreprinzatori, .
se face in mare parte prin initierea unei noi afaceri -
(87,4%) [1]. Capitalul initial pentru lansarea in afaceri -
este alcituit din economiile proprii si economiile -
coproprietarilor -74,8% (barbati) si 72,8% (femei). O -
parte din banii folositi pentru lansarea afacerii au fost, -
atat la birbati, cat si la femei, imprumuturile de la rude si -
prieteni, credite bancare, investitii straine.

The increasing of schooling level attained by
women allows them to compete not only in the
scientific activities, but also in business. According to
the National Bureau of Statistics, among entrepreneurs,
women represent 27,5%, which is close to the
European average — 30%, and three times more
compared to 10 years ago (9%) in all the economic

- fields.

If looking in retrospective, job preferences in
business show no noticeable gender differences. Both
men and women prefer retail and wholesale,
restaurants and hotels — 55,9% for women and 43,4%

Efor men (figure 2). In agriculture, industry and

constructions men prevail, in other important sectors
there are no noticeable disparities in the gender balance

- structure.

The creation of an enterprise in the Republic
of Moldova for both gender is oftentimes accompanied
by the lunching of a new business (87,4%) [1] The
initial capital stock in the newly-opened business
consists of personal savings and the capital of the joint
owners -74,8% for men and 72,8% for women. Part of
this capital stock was taken as loans from relatives and
friends, credits, foreign direct investments.
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Barbati / Men
7%

O Agricultura, economia vanatului, silvicultura, pescuit / Agricultere, hinting, forestry, fishing

B Industrie / Industry

O Constructii / Construction works

O Comert cu ridicarea si amanuntul; hoteluri si restaurante / Retail and wholesale; hotels and restaurants

B Transporturi §i comunicatii / Transport and communications

O Tranzactii mobiliere, inchirieri si activitati de servicii prestate intreprinderilor / Real-estate, loaning and

providing services for companies
B Alte activitati / Other

Femei / Women

O Agriculturd, economia vanatului, silviculturd, pescuit / Agricultere, hinting, forestry, fishing

B Industrie / Industry

O Constructii / Construction works

O Comert cu ridicarea si amanuntul; hoteluri si restaurante / Retail and wholesale; hotels and restaurants

B Transporturi si comunicatii / Transport and communications

O Tranzactii mobiliere, inchirieri si activititi de servicii prestate intreprinderilor / Real-estate, loaning and providing

services for companies
W Alte activitati / Other

Figura 2. Repartizarea intreprinderilor conform sexelor si tipurilor de activitate economica /
Figure 2. The repartition of enterprises by the gender of the entrepreneur and economic activity

Sursa/Source: calculele autorilor conform datelor BNS / authors’ calculations according to NBS data
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Antreprenoriatul din Republica Moldova se
caracterizeazd prin predominarea intreprinderilor mici si -
micro. Numdrul lor, de la an la an, e 1n crestere. Sectorul -
intreprinderilor mici §i mijlocii, in 2010, reprezenta -
97,7% din numdrul total de intreprinderi, iar micro- -
intreprinderile constituiau 74,8%. Actualmente, 80% din -
totalul micro-intreprinderilor sunt gestionate de femei, de -
barbati 68%, iar directorii intreprinderilor mici au o cotd -
mai mare de barbati — 24,5%, decat de femei — 17,2%. -
Desi activitatea micului business e in crestere, eficienta i -
profitabilitatea lui lasd de dorit. 80% dintre femei si 87% -
din barbati tind sd-si mareasca competitivitatea afacerii, -
elaborand strategii de crestere orientate spre depdsirea -
- creating growth strategies adjusted towards getting
- over impediments (fig.3).

obstacolelor ce stau in calea businessului (figura 3).

Entrepreneurship in the Republic of
Moldova is marked by a domination of middle and
micro businesses. The number is continuously
increasing. The middle and small business sector
had a share of 97,7% of total business affairs in
2010, and micro business — 74,8%. For women
micro business prevail with a share of 80%, for men
— 68%, meanwhile small businesses have a bigger
share among men — 24,55%, that among women —
17,2%. Although small business activity is growing,
its efficiency and profitability leaves a lot to be
desired. 80% of women and 87% of men tend to
enhance the competiveness of their business by
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Principalele dificultati in activitatile
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the Rep. of Moldova
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Figura 3. Dificultiti in activitatea antreprenoriala /
Figure 3. Difficulties in entrepreneurial activities
Sursa/Source: calculele autorilor conform datelor BNS / authors’ calculations according to NBS data

Lipsa sau insuficienta resurselor financiare este
una din cele mai importante probleme ale
intreprinzatorilor din Republica Moldova, 73,2% dintre
barbatii-intreprinzatori i 76,5%  din  femeile-
intreprinzatori au remarcat acest lucru. Situatia s-a
agravat pe parcursul ultimilor 10 ani, deoarece mai
inainte aceastd problemd era mentionatd de 60% din
barbati si de 65% din femei. Celelalte cauze insd au
devenit mai putin importante. S-a  imbunatatit
considerabil situatia in ce priveste politica de impozitare.
Dacd in 1998 aceasta politica era privita ca nefavorabila

The absence or scarcity of financial means
is one of the most important problems for
businessmen in the Republic of Moldova. 73,2% of
men and 76,5% of women in the business sector
mentioned this and the situation has worsened over
the last 10 years, as deduced from the fact that at
that time this issue was mentioned by only 60% of
men and 65% of women. Other reasons became less
important. The situation regarding tax policies has,
however, significantly bettered, since in 1998 this
policy was reckoned as unfavourable by 64% of men

Revista / Journal ,, ECONOMICA” nr.3(85) 2013



ECONOMIE GENERALA / GENERAL ECONOMY

de catre 64% dintre bérbati si 63,5% dintre femei, astazi, -
doar 18,5% dintre barbati si 17,4% dintre femei -
mentioneazi lucrul acesta. In ceea ce priveste gestionarea :
propriei afaceri mai putini dintre intreprinzatori, atat -
- obstacle being mentioned by less than a third of men
Acest obstacol a fost remarcat de circa o treime din -
barbati (30%) si femei (28%), iar cu 10 ani in urma, mai -
mult de jumdtate dintre Intreprinzitori mentionau -
existenta lui. Actualmente, greutiti la obtinerea creditelor -
intimpind 13,5% din barbati si 8,1% din femei, -
- respectively.
In ceea ce priveste lichidarea obstacolelor si, in -
calea -
intreprinzatorilor, atat bérbatii, cat si femeile sperd la -
ajutorul statului, al investitorilor strdini si la aplicarea -

barbati, cat si femeli, se confrunta cu barierele birocratice.

comparativ cu 40% si 47%, respectiv, in anii precedenti.

special, a celor financiare, ce stau in

propriilor aptitudini antreprenoriale.

In Republica Moldova, atat in domeniul activitatii -
stiintifice, cat si antreprenoriale predomind barbatii, dar, -
odatd cu cresterea nivelului de instruire a femeilor, se -
intensifica tendintele de crestere a ocupdrii lor in aceste -
activitati prestigioase. Acest proces obiectiv presupune -
depasirea anumitor bariere de ordin economic de citre -
tard, in ansamblu, §i de cétre individ, in particular, -
precum si a problemelor demografice si sociale. Odata cu -
micsorarea numdrului de copii nou-néscuti si dezvoltarea -
democratiei in gestionare, femeilor le vine mai usor sa-si -
combine obligatiile familiale cu cele de activitate de -
in  domenii -
prestigioase de munca nu trebuie sa fie insotita neapérat -
de reducerea numarului barbatilor implicati in aceste -
genuri de activitate. Mai ales cd,formarea unei economii -
noi, informationale, creeaza conditii favorabile pentru -
utilizarea combinatd a fortei de munca a barbatilor si -
femeilor in toate genurile de activititi. in conditiile :
relatiilor de piatd, acest proces nu trebuie s fie lasat in -
voia sortii, ci presupune participarea activa a indivizilor -

muncd. Cresterea ocuparii femeilor

la toate nivelurile de luare a deciziilor.

and 63,5% of women, while today only 18,5% of
men and 17,4% of women pointed this out. When
managing their business fewer entrepreneurs of
either gender deal with bureaucratic barriers, this

(30%) and women (28%), compared to 10 years ago
when more than a half of the entrepreneurs
mentioned this issues in their activity.13,5% of men
and 8,1% of women have difficulties in taking a
credit at the moment versus 40% and 47%

When dealing with the task of reducing
obstacles, mostly the financial ones, both men and
women hope the government, foreign investors and
their own entrepreneur skills will help.

In the Republic of Moldova scientific
activities, as well as business activities, are such that
men dominate, but with the increase in the schooling
among women their employment rate is surpassing
that of men in such prestigious activities as science
and entrepreneurship. This objective process implies
the overcoming of certain economic obstacles by the
government in general and by the individual in
particular, as well as surmounting the social and
demographic ones. Simultaneously with the decline in
new-borns per women and with the democratic
development, women can more easily manage both
domestic duties and professional ones. The increasing
rate of women employment in high-rated activities
shouldn’t be followed by a decreasing of the
employment rate for men. Moreover, the emergence
of an informational-based economy creates proper
instances for combined men and women productive
skills in different activities. On the background of
market relationships this process shouldn’t be let up
to chance, for it requires the active involvement of all
the decision-making parties.
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INFLUENTE MOTIVATIONALE
iN PROCESUL DE iINVATARE

Conf. univ. dr. Lucia CEPRAGA, ASEM, -

Lector universitar Natalia BELOUS, ASEM

Importanta motivatiei in procesul de invatare '

este incontestabila. Formarea ei nu este doar o
problema care vizeaza numai institutiile de
invatamant, ci este una de ordin social. Actualitatea
factorilor de dezvoltare a motivatiei nu se pierde pe

parcursul anilor. In conditiile modificarilor sociale, -
culturale §i educative, motivatia in invatare devine .
chiar imperioasd, caci de ea depinde imbunatatirea .
calitatii de instruire si educatie a noilor generatii. Nu '

e corectda simpla constare cd, in societatea noastrd,

copilul nu doreste sa invete. Sunt importante motivele '
acestui comportament si depistarea factorilor ce ar '

putea conduce la aparitia motivatiei. Sarcina primara

a profesorului este de a cultiva motivatia, tindnd cont '
de particularitatile psihologice si sociale ale fiecarui

copil.

Cuvinte-cheie:  motivatie,
motive, proces de invatamdnt, activitate, predare,
invatare, evaluare.

Notiunea de motivatie (< fr. motivation) este :
introdusa in psihologie la finceputul sec. XX si :
care |

desemneaza ansamblul factorilor dinamici
determina comportamentul unui individ.

Ce reprezintd motivatia, raportata la procesul de :
invatdmant? Specialigtii In domeniu considera cd :
motivatia de a invata constituie ansamblul factorilor :

interni ai personalitdtii copilului, care-i determina,
orienteaza, organizeaza si sustin eforturile in invatare.

Motivatia este factorul fundamental ce sta la baza :
succesului educational — unul din rechizitele de baza :

ale profesorului.

In acelasi context, necesita a fi definit procesul :
de invatamant, care reprezinta ,,principalul subsistem -

al celui de invatimant, in cadrul caruia are loc
activitatea de  instruire, organizatd conform
obiectivelor educatiei care orienteaza formarea-
dezvoltarea personalitatii elevului-studentului”. [1]

O altd definitie precizeazd ca procesul de -
invatdmant este ansamblul actiunilor de organizare, :
planificare, conduse si evaluate sistematic in cadrul -
institutional specializat, pe baza unor documente -
(planuri, programe), a unui sistem taxonomic al -
scopurilor si obiectivelor, pentru instruirea si educarea °

copilului, tAnarului, adultului. [3]

Procesul de invatare nu poate fi redus la un sir de :
activitdti si operatii. Este o activitate complexd de -
implicare activd a copilului, care are drept rezultat -
dezvoltarea personalitatii lui. Acelasi proces, pentru
fiecare in parte, poate avea semnificatii diferite. -
Semnificatiile, de fapt, definesc si determina motivatia de -

comportament,

MOTIVATIONAL INFLUENCES
IN THE LEARNING PROCESS

- Assoc. Prof. PhD Lucia CEPRAGA, ASEM
- University lecturer Natalia BELOUS, ASEM

The importance of motivation in the learning
. process is undeniable. Its formation is not just a
. problem aimed at educational institutions, it is a social
. problem as well. The actuality of the development
. factors of the motivation is not lost over the years.
Under social, cultural and educational changes the
motivation in the learning process is becoming
increasingly important because the improvement of the
quality of training and education of new generations
. depend on it. The mere finding that the child does not
want to learn is not correct. The reasons for this
behavior are important as well as the detection of the
: factors that could lead to the appearance of motivation.
The main task of the teacher is to cultivate motivation,
taking into account the psychological and social
. peculiarities of each child.

Key words: motivation, behavior, motives,
: educational process, activity, teaching, learning,
. assessment.

The concept of motivation is introduced in
psychology in the early XXth century and describes all
the dynamic factors that determine an individual's
. behavior (<fr. motivation).

What is motivation, in relation to the
educational process? The experts in the field consider
that the motivation to learn constitute all the internal
- factors of the child's personality, that determine, guide,
- organize and support the learning efforts. Motivation is
the key factor underlying the educational success — it is
one of the basic requisites of a teacher.

In the same context, there is the need to define
the educational process, which represents “the main
subsystem of the education system, in which takes
* place the training activity organized according to the
- objectives  of  education  that guide the
- formation/development  of  the  student/pupil’s
: personality" [1].

Another definition states that the educational
process is the set of organizational and planning
actions conducted and systematically evaluated within
the specialized institutional framework, based on some
documents (plans and programs), a taxonomic system
of goals and objectives for the training and education
- of a child, a teenager, and an adult [3].

The learning process cannot be reduced to a
set of tasks and operations. It is a complex activity to
actively involve the child which has as a result the
development of his personality. The same process can
have different meanings to each of them. The
significances, in fact, define and determine the
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a Invata. Identificarea motivatiei de catre profesor are un -
rol primordial in stabilirea metodelor de influentd -
educativa. Acelasi comportament al copilului poate fi -
influentat de mai multi factori motivationali. Spre -
exemplu, elevul (studentul) isi face temele pentru: 1) a -
lua o notd buna; 2) a fi apreciat de colegi; 3) a folosi in -
viitor cunostintele acumulate etc. Pentru unele persoane, -
drept factor motivational pot fi mai multe motive. [5] De -
mentionat cd o singurd actiune (comportamentul) poate -
avea un scop comun — reugita, in timp ce motivele sunt -
cele mai diverse. Semnificatiile motivatiei de invatare -
profesorul le va constata in relatia dintre motiv si scop.
Motive analoage pentru o anumita perioadd de varsta vor -
avea semnificatii si importanta diferitd si, prin urmare, -
fortd motivationald diferitd. Motivele reale ajuta -
profesorul sd prognozeze comportamentul discipolului -
implicat in diverse tipuri de activitati si relatii cu lumea -
inconjuratoare. :

Influentele motivationale de baza sunt de naturd -
intrinsecd i reprezintd tendinta naturald de a cauta -
situatiile dificile si de a le solutiona in procesul de -
realizare a obiectivelor personale si de exersare a -
abilitatilor. Printre ele se numdird curiozitatea, -
implicarea intensd, plicerea de a invidta, mediul -
agreabil, creativitatea etc.

Influentele motivationale asupra invatarii, -
conform opiniei lui McCombs si Whisler reprezinta -
atat importanta ideilor, valorilor, intereselor, -

obiectivelor si a reusitei asteptate de catre individ, cat
si starea afectivd capabild sd genereze o motivatie -
negativd sau pozitivd de a invita. Cele mai relevante -
sunt increderea, emotiile, randamentul, stima fatd de -
propria persoand, anticiparea reusitei, recompensa,
materia atractiva, modul de predare interesant s.a. :

Cunoasterea factorilor motivationali ne ajuta si -
intelegem si sa operam cu mijloacele de motivare: :

Oamenii incearca sa menfind o imagine -
pozitiva despre ei ingisi. Fiecaruia ii place sd fie -
apreciat. Sustinerea, incurajarea, increderea sunt unele -
din instrumentele de care este nevoie in procesul de -
lucru cu copiii, indiferent de varsta pe care o au.
Energia succesului odati gustat, va trezi dorinta si -
interesul de a repeta sentimentul. Un succes genereazi -
alt succes. Acest lucru se observd in procesul de -
predare. Notele negative nu constituie un stimul -
pentru copii. Ei isi pierd dorinta de a se implica activ -
si efectiv in procesul de invitare. Rezultat este -
dezinteresul sau apatia, ceea ce poate duce la evitarea -
orelor profesorului in cauzi. O notd pozitivd sau un -
cuvant de incurajare la momentul oportun poate aduce -
roade frumoase in activitatea de invitare posterioard. -

Intretinerea relatiilor interpersonale. De obicei,
profesorul se prezinti ca o persoani autoritari, -
necesititile i interesele cdruia sunt departe de a intra -
in aria de intelegere a unui adolescent. E important ca -
discipolul si simti si si inteleagd ci profesorul are si -
el emotii, ganduri, dorinte, necesitati, aspiratii, in fine,
tot ce tine de omenesc. Receptionarea mesajului trecut ,
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motivation to learn. Identifying the motivation by the
teacher plays a crucial role in establishing the methods
of educational influence. The child's behavior may be
influenced by several motivational factors. For
example, the pupil (student) does his homework in
order to: 1) get a good mark, 2) be appreciated by his
colleagues, 3) for a future use of the gained knowledge
etc. For some people there may be several reasons that
serve as motivation factors. (5) We notice that the same
action (the behavior) has a common goal (the success),
but the reasons are different. The teacher will find the

- significances of the motivation to learn in the

relationship between reason and purpose. The same
reasons for a certain period of age will have different
meanings and importance and, therefore, different
motivational force. The real reasons help the teacher to
predict the behavior of the child involved in various

- activities and relationships with the surrounding world.

The basic motivational influences are intrinsic
in nature and represent a natural tendency to look for
difficult situations and to solve them in the process of
achieving personal goals and exercising personal skills.

- These include curiosity, intense involvement, pleasure

to learn, enjoyable environment, creativity etc.
The motivational influences on learning,

- according to McCombs and Whisler, represent the

importance of ideas, values, interests, objectives and
the individual’s expected success as well as the
affective state which is able to generate a negative or
positive motivation to learn. The most important are
trust, emotions, performance, esteem for their own self,
anticipation of success, reward, attractive field,

- interesting teaching methods etc.

The knowledge of motivational factors helps
us understand and operate the motivation means:

People try to maintain a positive image of
them. Everyone likes to be appreciated. The support,
encouragement, and confidence are some of the tools
needed in the process of working with children,
regardless of their age. The energy of the success once

- tasted will awaken the desire and interest to replicate

the feeling. Success generates success. This can be
seen during the teaching process. Negative marks do
not constitute a stimulus for children. They lose their
desire to engage actively and effectively in the learning
process. This usually results in disinterest and apathy,
which can lead to avoiding this teacher’s classes. A
positive mark or a word of encouragement at the right
moment can lead to great results in their forthcoming
learning activity.

Maintenance of interpersonal relationships.

- Usually, the teacher appears as a bossy person, whose

needs and interests are far from being understood by a
teenager. It is important for the child to feel and
understand that the teacher also has his emotions,
thoughts, desires, needs, and aspirations. Finally,

- everything related to being human.

The reception of a message presented through
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prin filierd umana va fi mai eficientd decat expunerea -
rigidd si incolord a unui continut. Sunt binevenite -
exemplele din propria experientd, dacd acestea au -
tangente cu materialul expus, dar si exemplele -
copiilor. Experienta proprie e foarte importantd, iar -
expunerea ei prin prisma optimismului, umorului si -
entuziasmului sunt factorii de succes ai profesorului.

O deosebita importanta in consolidarea relatiilor -
interpersonale o are sesiunea intrebdri-raspunsuri. Ele -
pot fi la temd sau intrebari de ordin personal. In -
acorda atentie si categoriei a doua. Studentii vor fi
ascultati si tratati cu mult tact, deoarece aceasta -
presupune initierea profesorului cu lumea intimd a -
gandurilor lor, dar si din considerentul cd fiecare in -
parte reprezinti o personalitate, cu atit mai mult, in -
cazul studentilor, care odatd inmatriculati la o -
facultate se considerd parte componentd a lumii -
mature, adulte. Acesta este nivelul superior de -
incredere si nu fiecare pedagog poate fi martor sau -
participant la asemenea confesiuni. S nu uitim ca -
misiunea profesorului ¢ mult mai inaltd §i mai -
importanta decat pare si s nu reducem comunicarea la -
o simpla expunere a materiei! :

Fiecare individ are nevoie de libera exprimare -
a propriilor convingeri, pareri, atitudini. Multi -
discipoli manifestd un trac profund, o evidenta frica de -
a intretine discutia, dacd aceasta necesitd o abordare -
prin prisma propriei viziuni. Se evitd participarea la -
dezbateri din mai multe motive: dubii in ceea ce -
priveste cunoagterea materiei, teama de a nu formula -
corect sau coerent enuntul, necorespunderea parerii -
proprii si a colegului, ceea ce poate duce la pierderea -
statutului in grup, ignorare etc. Nesiguranta multora ¢ -
generatd de frica sd nu ia note negative in cazul cand -
parerea lor nu ar fi sd coincida cu cea a profesorului. -
Experienta negativa i face sd evite contactele care ar -
putea avea rezultate negative. In asa cazuri obligatia :
profesorului este sa le explice copiilor ca experienta -
este cel mai bun invatéator. Motivandu-i s comunice si -
sd experimenteze, profesorul le deschide calea citre -
un viitor succes. Numai cel ce nu face nimic nu -
greseste. Mai multe incercari — mai multe sanse!

Oamenilor le place sa li se zicd pe nume. In -
mentinerea si imbunititirea relatiilor interpersonale -
un rol important il are cunoasterea si folosirea numelui -
persoanei. Conducitorii multor companii renumite -
cunosteau numele fiecirui angajat al siu, ceea ce -
insufla oamenilor recunostintd si responsabilitate.
Numele individualizeaza si oferd un caracter propriu -
subiectilor. Se recomandi a folosi numele, aceasta -
fiind o modalitate de a demonstra stima, afectiunea, -
interesele comune, egalitatea. Considerim cd in -
procesul de invitimant metoda datd este bineveniti si -
ajuta la stabilirea relatiilor interpersonale temeinice.

Activitatile informale dezvoltd spiritul de -
echipd. Obiect al motivatiei pot deveni si activititile -
extracurriculare, chiar daci disciplina este departe de a ,

- the subjects.

the human factor will be more efficient than a rigid and
colorless presentation of the content. Examples from
the teacher’s own experience, which have ties with the
material presented, are welcome, as well as the
children’s examples. Personal experience is very
important, and presenting it through optimism, humor

- and enthusiasm is the teacher’s success factor.

Special importance in enhancing interpersonal
relationships is given to question and answer sessions.
The questions can be related to the topic under

- discussion or can have a personal approach. The

teacher will pay attention to the second category in the
extent of common sense. The children will be listened
to and treated tactfully, because the field in question
supposes the teacher’s initiation with the intimate
world of their thoughts. This is the highest level of trust
and not every teacher can be a witness or participant in
such confessions. Let us remember that the teacher’s
mission is much higher and more important than it
seems, and let us not reduce communication to a
simple presentation of the material!

Each individual needs free expression of his
beliefs, opinions, and attitudes. Many children show an

- obvious fear to maintain a discussion if it requires an

approach through their own visions. They avoid
participating in debates for several reasons: they doubt
their knowledge of the material, the fear of not
formulating the statement correctly or coherently,
nonconformance of their own opinion with their
colleague’s, which can lead to loss of status in the
group, being ignored etc. Many children’s uncertainty
is generated by the fear of not getting a negative mark
in case their opinion would not be the same as their
teacher’s. The negative experience makes them avoid
any contact that could lead to negative results. In such

- cases, the teacher is obliged to explain to the children

that experience is the best teacher. By motivating them
to communicate and experience, the teacher opens the
way to a successful future. Only the one who does
nothing doesn’t make mistakes. Several attempts -
more chances!

People like to be called by their names.

- Knowledge and use of a person's name play an

important role in maintaining and improving
interpersonal relationships. The heads of many famous
companies knew the name of each employee, which
inspired people’s gratitude and responsibility. The
name individualizes and offers a personal character to
It is recommended to use the name,
which is a way of showing respect, affection, common
interests, and equality. We believe that in the
educational process the given method is welcome and
helps establish sound interpersonal relationships.

Informal activities develop team spirit.

- Extracurricular activities can become an object of

motivation, even if the subject is far from being
tangible to them. Children really like when the teacher
actively involves them in other activities than the
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fi tangibila cu ele. Copiilor le place foarte mult cind -
profesorul se implicd si fi implicd activ si in alte -
activititi decat procesul de predare-invitare. 1i vor :
bucura nespus excursiile prin si in afara orasului,
vizitarea unor locuri istorice sau, pur s§i simplu,
pitoresti. Teatrul, cinematograful — sunt locuri de
repaos care constituie un compartiment accesibil si
util in procesul educational. Implicarea activa a
profesorului si a discipolilor sdi in organizarea -
diverselor concursuri, seminare, sedinte, cenacluri etc. -
constituie, de asemenea, o laturd pozitivd in procesul -
motivational. La fel, sunt importante pauzele in timpul -
orei, deoarece substituirea starilor repaos-lucru duce la -
activizarea capacitatilor intelectuale ale copilului. :

Persoana face efort si doreste apreciere. Orice -
activitate inseamind remunerare. Ea poate fi materiald sau de -
ordin spiritual. Remunerarea materiald este importantd, dar -
nu primordiald. Daca vorbim despre copii, simtul curiozitdtii -
poate fi provocat prin subiectele ,,achitate” cu bomboane. -
Adolescentilor i maturilor, desi ar parea ca au lasat in urma -
copilria, la fel, le place ,joaca”. :

Aprecierea nonmateriald, considerd specialistii in -
domeniul motivérii, este mult mai importantd. Enuntarea -
succeselor copilului si evidentierea (individualizarea) -
acestuia in fata colegilor il va stimula in obtinerea unor -
rezultate performante. S-a demonstrat cd oamenii nu -
urmeazd niste standarde absolute, ei sunt ghidati de -
spiritul concurentei. In grupurile cu o reusiti inalta, :
aceasta laturd este evidentd. :

Oamenii se impart conventional in doud categorii. -
prima  categorie conmsidera ca sunt influentati de -
circumstante, a doua — ei dirijeaza situatia. Aceste doud -
categorii nu exista in stare purd. Majoritatea oamenilor se -
afld intre acesti doi poli, apropiindu-se mai mult sau mai -
putin de unul sau celalalt. Copiii nu constituie o abatere de -
la regula generald. in cazul dat, profesorul trebuie si le :
aduca la cunostint ca pentru cel ce nu-si asuma puterea de -
decizie, va lua hotarf altcineva sau aceleasi ,,circumstante” -
si, deseori, in defavoarea acestuia. Profesorul trebuie si le -
insufle studentilor increderea 1in propriile forte, -
convingerea in faptul ca scopurile propuse sunt in deplind
armonie cu capacitatile acestora.

Fiecare om doreste sa se simta fauritorul
propriului destin. Constientizarea faptului ca decizia -
iti apartine este unul din cele mai importante elemente -
ale motivatiei. In cazul adolescentilor, situatia e foarte -
delicati. Firi rebele, aflate la intersectia dintre -
copildrie si maturitate, poate mai acut decat adultii,
simt dezechilibrul lumii inconjuritoare. In cazul -
acesta, profesorul ii va ajuta si-si valorifice propriile -
calititi prin metode stimulative si, paralel, va tine cont -
ca curba emotionalului §i a rationalului sa coincida.

Fiecare grup, indiferent de categoria de VArsts, -
dispune de persoane deosebite din punct de vedere moral, -
intelectual, fizic, social etc. Atunci cind metodele rationale -
nu functioneazi, profesorul apeleazi la intuitie, depistand -
cele mai eficiente metode de conlucrare. Ceea ce e binevenit -
in cazul unora e contraindicat cand lucrezi cu altii. O ,
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- substitution of repose-work

- material

teaching-learning process. They will be very happy to
go to in and out of town trips, visit historical or simply
picturesque places. The theatre and cinema - are places

- of repose which constitute an accessible and useful
- compartment in the educational process. The teacher’s
-and his disciples’ active involvement in organizing
- various competitions, seminars, meetings, circles etc.
- offer a positive side in the motivation process. Also,

breaks during class are important because the
states leads to the
activation of the child’s intellectual capacities.

A person makes an effort and wants
appreciation. Any activity means a reward. It can be
or spiritual. The material reward is
important, but not paramount. If we talk about
children, a sense of curiosity can be aroused by
subjects paid "with sweets”. Teenagers and adults like
"playing" as well, although it seems that they have
left childhood behind.

Experts in motivation consider that non-

- material reward is more important. The enunciation of

a child’s successes as well as highlighting
(individualizing) him before his colleagues will
encourage good results. It has been shown that people
do not follow some absolute standards; they are guided
by the spirit of competition. This side is obvious in
groups with a high level of success.

People are conventionally divided into two

- categories: the first category considers to be influenced

by the circumstances, the second - directs the situation.
These two categories are not in a pure state. Most
people find themselves between the two poles,
approaching more or less one or the other. Children do
not constitute a deviation from the general rule. In this
case, the teacher should explain that the one who does
not assume the power of decision, someone else will
decide for them, the "circumstances" will do it, and
most often to their detriment. The teacher must inspire
self confidence in his students, as well as the
confidence that their goals are in complete harmony

- with their capacities.

Everyone wants to feel they are the shapers of

their own destiny. The realization that the choice is

yours is one of the most important elements of
motivation. In the case of teenagers the situation is
very delicate. Rebel natures, at the crossroads of
childhood and adulthood, feel the imbalance of the

- surrounding world perhaps more acutely than adults. In

this case, the teacher will help them exploit their
strengths by stimulating methods, and will take into
account the fact that the emotional and rational curve

- coincide.

Each group, regardless of age category, has
special people from the moral, intellectual, physical,
and social point of view. When rational methods do not
work, the teacher calls on intuition, looking for the
most effective ways of working together. What is good
for some can be contraindicated when working with
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categorie aparte o fac copiii apatici. in cazul dat, profesorul
va incerca sd le stArneasca curiozitatea, sa-i incurajeze printr- -
- encourage them through a motivating speech, taking
+ into consideration their area of interest.

Un factor motivational puternic In activitatea -

un discurs motivator, tindnd cont de aria de interese ale
acestora.

didactica 1i revine curriculumului, care il plaseaza pe

il instruieste pe acesta sd selecteze si sa abordeze

asume responsabilitati si sd se ajute

sintetiza in mod eficient structurile

(integrare)” [6].

Motivatia de a invata este un proces complex. Nu
dispunem de niste reguli generale asupra conceptului de -
motivatie. Teoretizarea excesivd a acestei notiuni devine -
inutild in cazurile cand acesteia nu i se oferd caractere -
specifice, individualizante. Motivatia nu e doar acel set de -
orienteaza -
comportamentul persoanelor. In dependenti de obiectivele :
propuse, persoanele implicate si continuturile abordate, -

factori  intrinseci §i  extrinseci  care

fizionomia acestui proces poate varia.

others. The apathetic children are a special category. In
this case the teacher should try to arouse their curiosity,

The curriculum is a strong motivational factor

in the teaching activity; it places the learner (student) in
elev (student) in rol central: ,,Un curriculum care il -
plaseazi pe elev in rol central in procesul de invatare, -
- sequentially select and approach the activities and
secvential activitdtile si materialele cu care lucreaza -
(individualizare), faciliteazd decizia elevilor sa-si -
reciproc -
(interactiune); un astfel de curriculum combina materii -
simbolizate si simbolizante, astfel incat elevul sa poatd
invatate -

the central role: “A curriculum places the student in the
central role in learning, it instructs the pupils to

materials they work with (individualization); it
facilitates the pupils to take responsibility and help
each other (interaction); such a curriculum combines
symbolized and symbolizing materials so that the
student can effectively synthesize the learned structures
(integration)” [6].

The motivation to learn is a complex process.
There are no general rules regarding the concept of
motivation. Excessive theorization of this concept is
pointless in cases when it is not given specific,
individualized characters. Motivation is not just a set of
intrinsic and extrinsic factors guiding the behavior of
individuals. Depending on the proposed objectives, the
people involved and content addressed, the
physiognomy of this process may vary.
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EFICIENTIZAREA PROCESULUI :
EDUCATIONAL iN BAZA :
TEHNOLOGIILOR MULTIMEDIA

Lector universitar Natalia BELOUS, ASEM

Noile tehnologii schimbd lumea din jurul nostru. -
Pentru a face fatd concurentei pe piata fortei de muncd, -
in institutiile de invatamdnt deja acum se implementeaza
noile tehnologii multimedia. Educatia de inalta calitate
este esentiala pentru succesul tinerilor. Prin folosirea
constantd §i eficientd a acestor tehnologii in procesul
educational, tinerii au posibilitatea de a cdstiga o
experientd importantd in domeniul in care intentioneaza
sa lucreze. Astazi, cu ajutorul tehnologiilor multimedia
se pot realiza prelegeri, cursuri, rapoarte eficiente §i
atractive. Tehnologiile informationale ii ajutd pe tineri
sa-si dezvolte abilitatile, de care vor avea nevoie in
viitor.

Cuvinte-cheie: mijloace multimedia, prezentare,
PowerPoint, claritate, comoditate, viteza,
competitivitate, comportament.

inovatii, -

EDUCATION
EFFICIENTISATION BASED ON
MULTIMEDIA TECHNOLOGIES

University lecturer Natalia BELOUS,
ASEM

New technologies change the world around

*us. In order to meet the competition on the labour
* market, the education institutions have already started
' to implement the new multimedia technologies. High
* quality education is essential to the success of young
* people.
* technologies in the educational process gives young
* people the opportunity to gain valuable experience in
* the field they intend to work. Today, the multimedia
* technology is used during the lectures,
T reports,
* Information technologies help young people develop
- skills, needed in the future.

The constant and effective use of these

courses,
and attractive.

efficient

making  them

Key-words: multimedia means, presentation,

* PowerPoint, clarity, convenience, speed, innovation,

' competitiveness, behaviour.

Motto: ,, Tehnologiile moderne au pus la .
dispozitia oamenilor noi mijloace puternice de .
comunicare, dar, in mod evident, nu pot face nimic
pentru a schimba faptul ca multi oameni nu au nimic util
de spus”.

(Lee Gomes) -

In zilele noastre, utilizarea Internetului si a -
telecomunicatiilor aduce schimbari importante in toate
domeniile. Viitorul angajat, pentru a avea succes pe piata -
muncii §i pentru a putea face fata unui mediu extrem de
competitiv, trebuie sa beneficieze de o educatie calitativa,
ce trece dincolo de sala de clasa si inglobeaza discipline si
tehnologii complexe. Cunoasterea si aplicarea noilor
tehnologii multimedia in procesul educational constituie
unul din principalele obiective ale Invatamantului modern.
Prin folosirea constanta si eficientd a acestor tehnologii,
necesare.

In majoritatea institutiilor de invatimant, .
calculatorul si proiectorul au devenit instrumente uzuale,
care contribuie la modernizarea si facilitarea multor
procese didactice si, drept urmare, la asimilarea rapida si
eficientd a informatiei. Conform unor date statistice,
factorul decisiv al motivatiei in procesul de invatare il
reprezintd materia interesantd si atractivd. Mijloacele
multimedia permit cadrelor didactice sa-si atinga scopul.

Ce este multimedia §i cum utilizam mijloacele -
multimedia in procesul educational? .

Multimedia reprezinta interactiunea efectelor video si -
audio prin intermediul software-ului interactiv, care .
combina text, sunet, imagine grafica, fotografii, clipuri video ,
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opportunity
* communication, which obviously can do nothing unless
- people have anything useful to say.

Motto: Modern technologies gave people the
to use new powerful means of

(Lee Gomes)

Nowadays the use of Internet and

telecommunications brings important changes in all the

fields. In order to be successful in the labour market

- and to cope with a highly competitive environment, the
- future employees should receive high quality education
- that goes beyond the classroom and includes complex
- disciplines
- application of new media technologies
- educational process is one of the main goals of modern
- education. Through their constant and effective use, the
- listeners have the opportunity to acquire important
- skills in the required areas.

and
the

and technologies. Knowledge

in

In most educational institutions computer and

- projector have become common tools that modernized
- and facilitated a number of educational processes and,
- therefore, let to the quicker and more efficient assimilation
- of information. According to some statistics, the decisive
- factor of motivation in education is the interesting and
- attractive
- teachers to achieve the expected goal.

information. The multimedia tools allow

What is multimedia and how to use multimedia

- tools in education?

Multimedia is the interaction of video and audio
effects through interactive software that combines
digital texts, sound, graphics, photographs and videos.
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intr-un domeniu digital. Cu ajutorul

ofera posibilitatea de a crea o
impresionanta, care este urmarita cu placere de ascultatori.

prezentare?

Microsoft Word, LibreOffice, Corel

fi create prezentari.
asemanatoare, cel mai des este utilizata Power Point.

Dennis Austin. Colaborarea lor a dat roade frumoase.

si efectelor audiovizuale, se creeaza prezentari de calitate.

Prezentarea se face prin afisarea informatiei de baza,
- displaying the basic information, followed by the
Existd mai multe aplicatii PowerPoint, in afard de -
folosirea lui ca instrument la realizarea prezentirilor, dar -
acestea vor putea fi manipulate in momentul in care -
utilizatorul se va familiariza cu programul. ,,Legaturile -
stranse pe care le stabilim cu instrumentele noastre sunt -

urmand ca vorbitorul sd explice oral publicului mesajul.

bilaterale. In misura in care tehnologiile devin extensii
ale noastre, In egald masurd, noi devenim extensii ale -
tehnologiilor noastre. Atunci cand tamplarul ia ciocanul -
in mand, el poate folosi acea ménd doar pentru a face -
ceea ce se poate face cu un ciocan”. (Nicholas Carr, -
uperficialii.  Efectele internetului asupra creierului -
uman’”). :

Astazi, PowerPoint este cunoscut aproape de toti. -
In companiile mari si mici, in universitati, in institutiile -
scolare si chiar prescolare, se pregatesc prezentdri. -
Obiectivele sunt diverse, dar scopul e unul — de a facilita -
perceperea informatiei. Notiunea de ,prezentare” a -
devenit sinonimi cu prezentarea pe slid-uri. Cu toate ci -
majoritatea utilizatorilor considerd ci programul are -
multe avantaje, totusi, exista si o serie de opinii contrarii. -
Edward Tufte, expert in designul de informatii, considera -
ci PowerPoint este un instrument, pe care il foloseste -
raportorul pentru a-si simplifica sarcina. Programul este -
in detrimentul continutului si al ascultitorului, deoarece -
simplificd la maximum faptele si ideile, are o structurd -
strict ierarhici, e sablonat, imaginile si textul sunt -
divizate pe slid-uri, designul tabelelor si al diagramelor -
este nereusit, dandu-se, de fapt, preferintd formei, si nu -
continutului. Astfel, prezentarea devine publicitate goald, -
iar raportorul — un maketolog. Adepti ai aceluiasi concept -
gisim in Rusia. Ei afirma ca sub influenta principiilor -
americane de comunicare corporativd, majoritatea -
companiilor mari din Rusia, folosesc permanent -
PowerPoint. Dar prezentarea nu-si atinge obiectivele, ,

92

tehnologiilor -
multimedia, putem realiza prezentdri complexe si sugestive, -
deoarece aparatul audio-vizual al programelor abordate ne -
imagine clard i -
- followed by listeners.
Ce programe vom folosi pentru a face o -

Multimedia technology allows the elaboration of
complex and suggestive presentations, as audio - visual
device of the programs gives us the opportunity to
create a clear and impressive image, which is greatly

What programs can be used to make a

presentation?
Show, -
Microsoft PowerPoint, Macromedia Action, Freelance -
Graphics — acestea sunt doar céteva programe in care pot -
Desi programele au optiuni -
- programs have similar options, Power Point is the most

Microsoft  PowerPoint este un program de -
prezentare a Microsoftului. Aparitia acestuia o datoram -
lui Bob Gaskins, un fost student de la Universitatea -
Berkeley, care a intuit cd se apropie timpul materialelor -
grafice interactive. In 1984, lui Gaskins i s-a alaturat -

Microsoft Word, LibreOffice, Corel Show,
Microsoft PowerPoint, Macromedia Action, Freelance
Graphics — these are just a small number of programs
that can be used to create presentations. Although the

widely used.

Microsoft PowerPoint is a presentation
Microsoft Office tool. We owe it to Bob Gaskins, a
student at Berkeley University, who intuited the
emergence of interactive graphical materials. In 1984

Dennis Austin joined Gaskins and their cooperation
Apare prima versiune PowerPoint, numitd a priori -
Presenter. Mai tarziu, denumirea a fost modificatd in -
PowerPoint. Prin folosirea textelor, graficelor, imaginilor -
- can be created by using texts, graphics, images, and

gave good results. There appeared the first version of
PowerPoint, called a priori Presenter. Later, the name
was changed into PowerPoint. Quality presentations
audio —visual effects. Presentation is done by
speaker’s verbal explanations to the public. There are
many PowerPoint applications, besides being used for
making presentations, but they can be used after the
user gets familiar with the program. “The tight bonds
we form with our tools go both ways. Even as our
technologies become extensions of ourselves, we
become extensions of our technologies. When the
carpenter takes his hammer into his hands, he can use
that hand to do only what a hammer can do” Nicholas
Carr, ,,The Shallows. What the Internet Is Doing to Our
Brain™).

Today PowerPoint is known by everyone.
Presentations are made in large and small companies,

in universities, in schools and even kindergartens. The

- objectives differ, but the goal is the same, to facilitate

information perception. The word “presentation” has
become synonymous with the presentation slides.
Although most users consider that the program has
many advantages, there is also a number of opposing
views. Edward Tufte, expert in information design,
believes that PowerPoint is a tool used by the speaker
to simplify his task. The program is to the detriment of
the content and of the listener because it simplifies the
facts and ideas, has a strictly hierarchical structure, is
patterned, the images and text are divided on s/ides,
tables and diagrams’ design is bad, and, in fact, is
given preference to form and not the content. Thus, the
presentation becomes purely adverting, and the speaker
— a marketer. Followers of the same concept are found
in Russia. They state that under the influence of
corporate communication American principles, most
large Russian companies permanently use the
PowerPoint. But the presentation does not achieve its
objectives because it does not allow slides to
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deoarece slid-ul nu permite demonstrarea informatiei mai -

ample. O altd problema ar fi discursul raportorului, de

desi cei din sald cu mult Tnainte au vizualizat informatia.
Greselile mentionate, de fapt, nu constituie dezavantaje
ale Power Point. Este ménuirea nereusitd a optiunilor pe
care ni le ofera programul dat. Tehnologia nu

pentru tehnologiile moderne.

adevarat deosebitd §i  sa

creativitate.

Conventional, o prezentare eficientd este divizata -

in mai multe etape:
®  Planificarea prezentarii.
Elaborarea prezentarii.
Mijloace software in elaborarea prezentarii.
Echipamentul adecvat.

Comportamentul din timpul prezentarii.

ifics ? Mai intai : . .
Cum planificim o prezentare? Mai intdi de toate, “must set its goals and objectives. The theme, the

e, . - message, visual images, and other graphical effects will
mesajul, imaginile vizuale si alte efecte grafice se vor © . . . .
. S . . ~ . - differ depending on the listeners and the topic. A
diferentia, in functie de tema abordata si de ascultatori. - : ) .
- ; - presentation based on a company’s report will be sober,

trebuie sa stabilim scopul si obiectivele ei. Tema,

Prezentarea facutd in baza unui raport in cadrul unei

varia in functie de categoria de varsta sau obiectul predat.

si structura.
Elaborarea prezentarii este realizarea ideii de baza

atentie textului, i nu efectelor vizuale.

. Tehnologia iti .oferva dgar coaja lue 1or.,. - offers just the cover of the things, while art — its
miezul acestora, considerd Michelle Popescu. Mijloacele ° . .
N <. e .~ - essence. The use of the software tools, in drafting a
software 1n elaborarea prezentarii reprezinti etapa creativa. - . . .
- presentation, represents the creative stage. PowerPoint

. . . o - offers
design, fond, culori, efecte de animare, plasare in slid a * LT .

A R . . background, colour, animation effects, text and image
textului §i imaginii, utilizare a diagramelor §i a altor -
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demonstrate wider information. Another problem

would be the speaker’s speech, who is usually poorly
reguld, prost pregdtit, permanent ruland s/id-urile, pentru -
a-si ascunde propria incompetentd, citind de pe ecran, -

prepared, permanently running the s/ides, thus trying to
hide his incompetence, reading from the screen,

- although the audience has viewed the information long
- before. The above mentioned errors, in fact, are not the
- disadvantages of Power Point. It is the unsuccessful
- handling of the options offered by the program.
imbundtateste in mod automat conversatia, comunicarea -
sau comportamentul, considerd Theodore Zeldin. In -
schimb, claritatea, lizibilitatea, comoditatea si viteza — -
sunt doar unele elemente importante in lista avantajelor -
prezentarii computerizate, dar care deja ne fac sa optam -

Theodore Zeldin believes that technology does not
automatically improve conversation, communication or
behaviour. In contrast, clarity, readability, convenience
and speed — are just some important elements in the
advantages list of computerized presentation, but which

- make us opt for modern technologies.

Atunci cand facem o prezentare, bine si intelegem -
ca aceasta nu este doar o procedura tehnica. O prezentare -
adevarata presupune un proces complex, format din mai -
multe etape. De la idee pand la realizare e nevoie de timp -
si sirguintd, iar pentru ca prezentarea si devind cu -
impresioneze  publicul, -
prezentatorul trebuie si dea dovadd de iscusintd si -

When we make a presentation we must
understand that this is not just a technical procedure. A
true presentation is a complex process, consisting of
several stages. The path from idea to final presentation
takes time and diligence, and in order to make it truly
great, able to impress the audience, the speaker shall
demonstrate skills and creativity.

Conventionally, the stages of an -effective
presentation can be divided as follows:

® Planning the presentation.

® Developing the presentation.

¢ Software tools in developing the

presentation.

* Equipment.

® Behaviour during the presentation.

How to plan a presentation? First of all, we

. . . . - official, with schemes and diagrams and with classic or
companii va avea un stil sobru, oficial, se vor folosi ° .
. . .+ corporate colours, etc. A presentation developed by a

scheme si diagrame, culorile vor fi de nuante corporative :
lasice cfe. P 1 lizats de proft o - lecturer may vary depending on the age or the taught

sau clasice ele. brezentarea realizata de proiesor poate - subject. No matter who it is developed for, there must

. . > S - be a concept, which will stand as the ground for all the
Indiferent cui este destinata, trebuie s existe un concept, *
. .. e ey > - other elements of form and structure.
in baza caruia vor fi ,,cladite” celelalte elemente de forma -

Developing a presentation means rendering

Ethe main idea via text. The presented information

. . . . - .~ - should be a summary of the proposed topic. The
prin intermediul textului. Informatia prezentata trebuie sd ° . - .
. ’ . content of the presentation is the most important
constituie un rezumat al temei propuse. Continutul moment
prezentdrii este cel mai important moment. Structura - . . .
. o . . . . introduction, content and conclusion. In fact, the
clasica constd din introducere, cuprins si incheiere. De - S .
facto. rofesorul brezinti informati mult mai ample - lecturer presents much wider information than the one
s 7 U T . . . .
decit cIe):ea oo re ﬂep;tﬁ prezentarea <o Pe parcurs saupla - given in the presentation. During the lecture or at its
. R . . . - end, he can offer the audience copies of the material
finele orei, el poate oferi doritorilor copii ale materialului * ’ ) . pict
. N o . . -~ presented on the slides. It is more important to pay
prezentat pe slide-uri. E important sa se acorde mai multd ° . .
attention to the text and not to visual effects.

- attention to the text and not t 1 effect:

The classical structure consists of

According to Michelle Popescu, technology

a wide variety of possibilities: design,
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mijloace grafice. Specialistii in domeniu recomanda sa nu -
fie folosite sabloanele din program. Fiecare utilizator poate -
crea prezentdri individualizate prin folosirea zonelor de -
lucru mai importante. In etapa aceasta, vom insera subiecte -
audio, video sau grafice. Obiectivul este mentinerea -
atentiei ascultatorilor. E important sd ajungem la o sinteza -
eficientd intre culoare, imagine, sunet si text, deoarece -
folosirea desenelor complexe fird consecutivitate, excesul -
de muzicd si animatie, utilizarea culorilor prea aprinse ca -
fundal sunt in detrimentul oricarei prezentdri. Textul -
prezentarii trebuie sd fie scris cu litere mari (marimea -
minimd a fontului 30), in caz contrar, vizualizarea -
- visualization of the information will be difficult and

Urmétoarea conditie pentru desfasurarea prezentarii -
este echipamentul si sala. Echipamentul necesar pentru -
realizarea prezentdrilor PowerPoint il constituie laptopul -
(computerul), proiectorul, ecranul si boxele. Ca suport -
suplimentar, la sedintele interactive, se va folosi flipchart- -
ul sau tabla. in unele situatii, profesorul (prezentatorul) va :
avea nevoie de conexiune la internet. Sala trebuie sa fie -
confortabild, avand capacitatea de a oferi spatiu pentru -
numdrul de persoane preconizat. Intr-o situatie perfects, ea :
va fi dotatd cu mobilier care poate fi usor deplasat. E o -
conditie obligatorie, dacd e nevoie ca participantii s se -
reorganizeze in grupuri, in functie de situatii (in echipe, de -
- different groups (in teams, for example).

informatiei va fi dificild si plictisitoare.

exemplu).

Etapele dificile, pare-se, au ramas in spate. Dar
precum sunetul nu poate fi numit sunet, pand nu este auzit -
de cineva, la fel si mesajul isi pierde functia de baza daca -
nu este receptionat. S3 nu uitim cd orict de reusitd ar fi -
prezentarea realizata, ea nu este completd pand nu a ajuns -
la ascultdtor. Ultima etapa este comportamentul din timpul -
prezentdrii, care include discursul propriu-zis (mesajul), -
limbajul nonverbal (atitudine, posturd, miscare, gestica, -
mimica) si limbajul paraverbal (respiratie, emisie vocald, -
intonatie, ritm). Sunt trei conditii obligatorii, pe care, -
- intonation, rhythm). There are three prerequisites

Uneori, dorind sd impresioneze publicul, autorul -
prezentdrii, fard sd vrea comite unele erori, din cauza -
carora perceperea mesajului va fi diminuatd. Astfel, -
citirea rapidd a textului prezentdrii si schimbarea -
accelerati a imaginilor sunt doar unele din aspectele -
problematice ale prezentirii. Se recomanda prezentarea a -
maximum 10 slide-uri in 20 de minute. Uneori, -
citeasca -
- listeners to read the information on the slide by
Nu se permite prezentarea slid-rilor, fari a le explica. Or, -
atunci care mai e scopul prezentirii? Ascultitorii vor -
- is the use of the presentation? The listeners will decide
Nota bene! Prezentarea nicidecum nu poate -
este actorul principal, iar -
- lecturer. He is the main actor and the presentation
evidente. -
Mijloacele multimedia ne permit si realizim cursurile -
prin intermediul unor prezentiri complexe si sugestive, -
rational aplicatiile PowerPoint. -
Memoria vizuald este mai dezvoltati decat cea auditivi, -
deci utilizarea prezentirilor in procesul de instruire ofer ,

respectandu-le, veti avea succes.

prezentatorul —propune ascultitorilor sa
informatia de pe slid de sine statitor. E o eroare grava!

decide cd e mai simplu s citeasca informatia din carte.
inlocui profesorul. El

prezentarea survine ca supliment al discursului de baza.
Avantajele unei prezentdri sunt

folosind corect si

layout on slide, charts and graphs, etc. Experts in the
field advise not to use templates of the program. Each
user can create personalized presentations using the
necessary working areas. At this stage we can add
audio, video or graphics. The objective is to keep the
listeners’ attention. Of great importance is to reach an
efficient synthesis between colour, image, sound and
text, because the use of complex designs without
sequence, excess of music and animation, bright
colours background are not recommended to any
presentation. The text size of a presentation should be
large (font size not smaller than 30), otherwise, the

boring.

The next requirement in making a presentation
is the equipment and the room. The required equipment
for PowerPoint presentations is a laptop (computer),
projector, screen and speakers. As additional support
for interactive sessions can be used flipchart or board.
In some situations, the lecturer (speaker) might need an
Internet connection. The room should be comfortable,
with sufficient space for the expected audience. In a
perfect situation, it will be equipped with furniture that
can be easily moved. It’s a prerequisite if, depending
on the situation, the participants must reorganize into

The difficult steps are behind. But as the
sound can not be called a sound, unless it is heard,
similarly, the message loses its basic function unless it
is received. Let us not forget that no matter how
successful the presentation is, it is not complete unless
it reached the audience. The last stage is the behaviour
during the presentation and it involves speech itself
(the message you send), the body language (attitude,
posture, movement, gestures, facial expressions) and
paraverbal language (breath, voice emission,

necessary for a successful presentation.

Sometimes, wishing to impress the public, the
speaker may commit some errors, which affect the
understanding of the message. Thus, fast reading of the
presentation text and rapid change of images are just
some of the problematic aspects of the presentation. It
is recommended to present not more than 10 slides in
20 minutes. Sometimes the speaker suggests the

themselves. This is wrong! It is not allowed the present
slides without explaining its content. Otherwise, what

that it is easier to read the information in the book.
Important! A presentation can not replace the

comes as a supplement to the basic speech.

The advantages of a presentation are obvious.
The multimedia means allow us to perform the lectures
through complex and suggestive presentations, using
PowerPoint applications fairly and rationally. Visual
memory is more developed than hearing, so using
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o mai bund memorare a materialului. Faciliteaza

invatarea mult mai rapida si temeinicd a celor predate —si -
fotografiile, desenele, schemele, diagramele utilizate in -
prezentare. Cu certitudine, tabla nu e cel mai rau -
instrument de predare, dar, cu regret, ea nu permite -
folosirea proceselor dinamice, care imprima viatd si -
afectivitate mesajului, cici perceperea anevoioasa a unui -
scris ilizibil, necaligrafic si durata inregistrarii reprezinta -
- are the weak points of the traditional methods.

punctul slab al metodelor traditionale.

in aceastd lume in care singurul aspect nemodificat :
este schimbarea, Invatamantul trebuie sa se integreze si sa- -
si adapteze ofertele pentru a veni in sprijinul noii generatii. -
Folosirea in procesul de invatimant a noilor tehnologii este -
inevitabild. Modificdrile care au loc in societatea moderna -
necesitd o asimilare rapidd a informatiei, iar mijloacele -
moderne permit usurarea procesul de invatare, facandu-l -
- making it simple and attractive.

simplu i atractiv.

presentations in the training process provides better

assimilation of the material. The use of photos,
drawings, diagrams, charts used in the presentation also
facilitate learning. Of course, the board is not the worst
teaching tool, but unfortunately, it does not allow the use
of dynamic processes that give life and emotions to the
message and the difficult perception of an illegible and
non-calligraphic writing and duration of the registration

In this world where the change is the only
unchanged thing, education must integrate and adapt to
the modern offers, in order to support the new
generation. The use of new technologies is inevitable in
education. The changes taking place in modern society
require rapid assimilation of information and modern
means allow us to facilitate the learning process,
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MANAGEMENTUL DIGITAL
CA FACTOR ESENTIAL iN
INTEGRAREA COMPANIILOR
iN LANTURILE VALORICE
GLOBALE

Conf. univ. dr. Maia PISANIUC, ASEM -

Actualmente, ne aflam intr-o lume globala, in care
legaturile economice sunt absolut necesare. Firmele simt
nevoia vitala de a se integra in lanturile valorice globale,
dar acest deziderat poate fi realizat numai prin utilizarea
unui management performant. Managementul digital
este un concept mai larg utilizat, dar cu o tinta mai
speciald. Eroarea fireascd, pentru multe din companiile
care doresc sd intreprinda afaceri pe Internet, constd in .
convingerea cd un site Web, cu o solutie software pentru .
interconectarea cu partenerii de afaceri este suficientd
pentru a se descurca in spatiul virtual, neglijand
procesele interne de business §i eventualitatea unor
schimbari in desfagurarea activitatii lor. E vorba, anume,
de un management digital eficace. In prezentul articol, se -
specifica continutul si particularitdtile managementului
digital, beneficiile implementarii acestuia in companii.

Omenirea este Intr-o faza a noii globalizari, a asa- :
numitei lumi comprimate, de la dimensiuni mici la :
dimensiuni minuscule, in care actioneaza, ca forta, :
calculatoarele, Internetul si conectivitatea individuald -
intre absolut orice persoane sau entitdti. Este o /ume a :
retelelor in care solutiile software permit colaborari intre
entitati si persoane raspandite oriunde in lume, pentru a °
realiza produse sau servicii. :

Intr-o lume globalizata, lanturile de distributie intre °
furnizorii primari §i utilizatorii finali reprezinta elementele-
cheie 1n reducerea costurilor, in logistica distributiei si in :
relatiile mai eficiente dintre parteneri, prin sisteme
informatice de business bazate pe retele de comunicatii.

Toti acesti factori accelereaza utilizarea :
infrastructurii wireless, digitalizarea, inclusiv utilizarea
managementului digital mobil si aparitia unui categorii
speciale de personal tehnologic.

Presiunile tehnologice existente actioneaza la diferite -
niveluri, intr-o lume interconectatd i in contractie rapida,
ceea ce deschide piete noi pentru resurse si produse sau
servicii. Sunt efectuate diverse cercetéri ce demonstreaza ca -
existd aga-numitul punct de rentabilitate, similar unei mase
critice care permite tehnologiilor, indivizilor sau companiilor *
cu suficiente calificari si beneficieze de avantajele noilor *
platforme tehnologice ce vor conecta in viitorul apropiat
peste trei miliarde de persoane, in ceea ce se numeste
economia retelelor, care va face lumea economicd mai -
sofisticata. Diferenta dintre necesitatile managementului din -
companiile care functioneaza local si managementul fluid -
din companiile care opereaza in refele globale releva faptul
ca, itr-o lume aplatizata, principiile managementului

. mass

DIGITAL MANAGEMENT AS
ESSENTIAL FACTOR FOR THE
COMPANIES’ INTEGRATION IN

GLOBAL VALUE CHAINS

Assoc. Prof.PhD Maia PISANIUC, ASEM

We live in a global world where economic links

. are absolutely necessary. Companies have a vital need

to be integrated in global value chains, which can be
done only by using an efficient management. Digital
management is a concept that is commonly used, but
with a more particular target. Many companies that
want to make business on the Internet think that the
only requirement needed to handle virtual space is
having a website with a software solution for
connecting with business partners, and by this,
neglecting internal business processes and an effective
digital management, which is wrong. In this article we
wanted to emphasise the content, the particularity of
digital ~management and the benefit of its
implementation for the companies.

The world is in a phase of new globalization in

. which computers and the Internet represent the new
. power,

is a world of networks in which software
solutions enable collaboration between people all over
the earth, in order to produce products or services.

In a globalized world, by computerised systems
of business based on telecommunication networks, the
chains between suppliers mayors and the end-users are
key elements in reducing costs, in logistics distribution

. and more efficient relationships between them.

All these accelerate the use of wireless
infrastructure, digitalization, including mobile digital
management and the emergence of a staff technology.

In a interconnected world and in rapid

. contraction, there exist technological pressures that act
. on different levels, which open new markets for

resources and products or services.
Different researches are done and they show that

. there is a point of capitalization, similar to a critical

which allow technology, individuals or
companies, adequate qualifications to take advantage
of new technological platforms that will connect in the
near future over 3 billion people. This is what is called
economy of the networks, which would make the

. economic world more sophisticated. The difference

between the companies’, management needs that
operate locally and fluid the management of the
companies that operate in global network, is pointing
out the fact that traditional management principles
need to be supplemented with the possibility of
expansion in the network, with a new role of the
manager in the direction of focusing on facilities

. offered by networks, creating value using networks and
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tradifional au nevoie sa fie completate cu abilitafi de -
expansiune in refea, cu un nou rol al managerului in -
directia focalizarii pe facilitdtile oferite de retele, pe crearea -
de valoare prin integrarea companiei in aceste refele §i -
expansiunea managementului prin delegare de competentd -
- innovation, the possibility of remote control, quick
Un management modern, pentru companiile care -
presupune -
descongestionarea managerului de problemele de rutind -
in favoarea celor de inovare, posibilitatea controlului de -
- innovative solutions for the specific needs of the
ierarhice minime si elastice care sd fie capabile si -
exploateze facilititile oferite de navigarea companiei in -
lumea retelelor, pentru a beneficia de facilititile oferite -
de acestea si de a crea solutii inovative pentru nevoile -
- for any partner or competitor, be it big or small. In this

In lumea globalizati de azi si de maine, -
companiile mici si mijlocii devin parteneri si concurenti -
demni de luat in seama pentru orice partener sau -
competitor, fie el mare sau mic. In acest context, Comisia :
Europeand si-a propus solutii pentru patru mari -

si control eficace.

opereazd intr-o lume comprimata,

la distantd, rapida delegare de competentd, structuri

specifice ale clientilor.

provocari:

e  Dezvoltarea serviciilor de banda larga, de -
mare viteza Intr-o Europa unitd, prin investitii -

coerente in toate statele membre;

e Incurajarea dezvoltarii de noi servicii, in -

special a celor cu continut on-line;

de comunicare punctuala;

mijloc de profitabilitate si eficienta.

managementul  schimbarii ~ reprezintd una
problemele cele mai sensibile intr-o lume globalizata.
Globalizarea si  Tehnologia

proces, aparut in ultimul deceniu,

orice partener, pentru a contribui

global.

provocari si oportunitati locale, dar si globale.

Revista / Journal ,, ECONOMICA” nr.3(85) 2013

: personal
e  Imbunatitirea platformelor si dispozitivelor -
. Internet minimize hierarchical levels by eliminating

Companiile bazate pe cunoastere cer o asumare
personala a responsabilitatilor in propriul sistem de :
comunicare, iar tehnologia informatiei si Internetul, prin :
eliminarea costurilor comunicatiilor, reduc la minimum :
nivelurile ierarhice, dezintegrarea lor reprezentand un :
- despite the fact that if one thing is still functioning, it

Chiar dacd tehnologia actuald permite reducerea
sau disparitia unor niveluri manageriale sau a frontierelor
dintre ele, foarte putine companii fac acest lucru, in -
virtutea faptului ca un lucru care inca functioneaza nu :
trebuie neaparat schimbat. Oricum schimbarea unor °
concepte sau practici adanc incetitenite in structura °
mentald a oamenilor este un proces foarte dificil, iar :
dintre -
- systems. The outsourcing, as a process occurred in
Informatiei, ca :
»parteneri”’ in derularea afacerilor, impun provocari °
serioase la nivelul companiilor privind functionalitatea si -
eficacitatea sistemelor informationale. Qutsourcing-ul ca
permite °
companiilor sa-si delege procesele de business citre °
on-line la -
realizarea unui produs colectiv standardizat si de uz *
- both local and global.

Competitia, In acest mediu hiperconectat, creste -
exponential atat Intre companii, cat si intre tari, iar un -
sistem de gestiune a informatiilor se confruntd cu -
- traditional or electronic business, and to eliminate the
Pietele electronice permit companiilor sd profite -

the expansion of management by delegation of
competence and effective control.

A modern management for companies that are
operating in a compressed world requires that the
manager should be released of routine in favour of

delegation of competence, minimum and flexible
hierarchical structures that should be able to explore
navigation facilities of company’s networks, in order to
enjoy the benefits offered by them and create

clients.

In the globalized world of today and tomorrow,
small and medium-sized companies become partners
and competitors, worthy to be taken into consideration

context the European Commission has proposed
solutions for three great challenges:

e Develop high-speed and broadband
services in a united Europe, with consistent
investment in all the Member States;

e Encourage the development of new
services, particularly with online content;

e Improve platforms and communication

devices.

knowledge-based companies require a
responsibility in their own system of
communication, but informational technology and the

The

communication cost, their disintegration representing a
way of profitability and efficiency.

Even if today's technology allows the reduction,
disappearance of certain levels of managerial or
boundaries between them, very few companies do so,

doesn’t need to be changed. However, changing some
practices or concepts in people's mentality is a very
difficult process, and change management is one of the
most sensitive issues in a globalized world.
Globalization and Information Technology as
"partners” in running business, require serious
challenges across the enterprise, with regard to the
functionality and effectiveness of informational

the last decade, enables companies to migrate
business processes to any partner for the purpose of
contributing online to the creation of a standardized
collective product and with global use.

Competition in this hyperconnected environment
is growing exponentially, both between companies and
between countries, but a management system of the
information is faced with challenges and opportunities

Electronic markets allow businesses to take
advantage of the possibility afforded by IT&C to

implement new methods and models to attain

intermediary from the economic circuit because of the
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de avantajele oferite de IT&C pentru a implementa noi -
metode si modele de realizare a afacerilor, clasice sau -
electronice, fiind eliminat intermediarul din circuitul -
- other market niches.
directe intre partenerii de afaceri — un aspect complet -
justificat pentru anumite nise de piatd, dar cu noi -
- must be stored and managed by information systems

oportunitati pentru intermediari 1n alte nise de piata.
Gestiunea  informatiilor interne  §i

informatice destinate businessului, proiectate pentru a fi

infrastructuri adecvate.

fundamentald pentru desfagurarea
publicitate, reclama, marketing,
compartimente organizatorice.

sau in celelalte

Clarificarea, in privinta necesitatilor businessului,
a obiectivelor companiei si punctelor ei forte impune un -
informatice -
proiectate trebuie sd fie competitive si functionale, sa -
duca la uniformizarea preferintelor, la reorganizarea unor -
activitdti si procese de business si sd rdspunda eficient -
provocarii actualizarii datelor in timp util, real, daca este -
- them and to control them in a responsible, social and

Estimarea valorii antreprenoriale a sistemelor -
informatice i proiectarea sau reproiectarea lor in aga fel, -
incét salariatii companiei sd le inteleagd, sa le utilizeze si -
sd le controleze intr-o manierd responsabild, sociald si -
- them into global business environment, so, the business

anumit tip de tehnologie. Sistemele

posibil.

eticd, a devenit o problema de maxima urgenta.
Partenerii de business sunt

mediul businessului global.

Managementul digital, in era globalizarii

afacerilor, precum si sistemele de business reprezinti un -
factor de baza care adauga valoare companiei i, in final, -
- environment, in order for it to be effective:

pozitioneaza compania pe diferite piete.

Economistul Wolf subliniazi cinci probleme pe -
care ar trebui sd le solutioneze un sistem orientat spre -
piatd, in noul mediu de afaceri, pentru ca acesta sa fie -

eficient:

1. Informatia trebuie sd circule fard restrictii, -
inspirand oamenilor incredere in ceea ce au de -

cumpdrat;

2. Rezonabilitate in asumarea anumitor principii -
de viatd la indltimea unor obiective majore, -
dacd aceste promisiuni se pot indeplini Intr-un -

viitor apropiat;

externe
reprezintd o prioritate a companiilor actuale. Aceste -
informatii trebuie stocate si gestionate de sisteme -
- and often the project of their architecture represents a
functionale si competitive. Arhitecturile de informatii -
trebuie sd sustind obiectivele companiei pe termene -
scurte, medii si lungi i, deseori, proiectul arhitecturii lor -
reprezintd o provocare si o conditie pentru alegerea unei -
- processes of the business, but the way how the new

Arhitectura informatiei reprezintd modul in care -
este introdusd si utilizatd tehnologia in procesele de -
business, iar metoda in care rdspunde noul sistem -
informatic, ce gestioneaza arhitecturile de informatii, este -
activitdtilor 1n -
- business and the company’s objectives demand a type
- of technology. Computer systems designed must be

interconectati
electronic prin retele de date si comunicatii, care le reduc -
costurile de operare si cresc eficienta utilizarii lor, pentru -
cd nicio companie care opereaza global nu-si mai poate -
permite sa detind informatii partiale sau trunchiate, avand -
nevoie de o solutie pentru difuzarea rapidi a lor in -
- factor that adds value to the company and in the end
- positions it on various markets.

possibility of direct relations between business
partners, appearance well justified for some market
niches, but new opportunities for intermediaries, in

Information management internal and external,
is a priority of today’s companies, information that

for business, designed to be functional and competitive.
The information architectures will have to support the
business objectives in the short, medium and long term

challenge and a condition for choosing an adequate
infrastructure.

"Architecture information” represents the way in
which technology is introduced and used in the

computerized system that manage architecture
information responds is fundamental to the conduct of
its business activities of advertising, marketing, or the
other organizational compartments.

Clarification with regard to the needs of the

competitive and functional, to lead to standardized
preferences, to the reorganisation of activities and
business processes and to respond effectively to the
challenge of updating the data in real-time, if possible.
An assessment of the value of the business of
computer systems and their design or redesign, in such
a way that company's employees to understand, to use

ethic manner, has become a matter of utmost urgency.
None of the existing companies which operate

function check cannot afford holding partial or flawed

information, they need a quick solution for spreading

partners  are  interconnected  between  them
electronically via data networks and communications
through which they reduce operating costs and increase
their efficiency.

Digital management, in the era of globalization
business, as well as the business systems, is a base

The economist Wolff emphasizes five problems
to solve a market-oriented system, in the new business

1. Information must circulate  without
restriction, giving people trust of what they
have bought;

2. Reasonableness in assuming the principles

of life to the height, if these promises are

able to meet in the near future;

Growing competition;

Protect the right to property;

5. Reduction of the most unpleasant side
effects that are coming from third parties.

A company that is not adapted to new business

W
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Cultivarea competitiei;
Protejarea dreptului de proprietate;

bl

partea tertilor.

O companie care nu se adapteazd la noul mediu -
de afaceri, deschis de , parteneriatul strategic” dintre -
IT&C si procesul de globalizare, nu are sanse mari de -
- management of the businesses they are: classic or
Literatura de specialitate i ofertele furnizorilor de -
pentru -
managementul afacerilor sau managementul afacerilor -
digitale. Foarte rar fnsd sunt propuse solutii pentru -
managementul digital al afacerilor, fie acestea afaceri -
- management. The operation of a company in a

supravietuire pe termen mediu §i lung.

servicii  aplicative abundd de  solutii

clasice sau afaceri digitale.

Managementul digital nu aduce modificari in -
concepte si functiuni. Premisele lui sunt cu totul de alta -
naturd, fiind legate de functionarea companiei in mediul -
global si de tehnicile si instrumentele de management. -
Functionarea unei companii intr-o economie globalizatd -

pune in fata managementului sau probleme deosebite:
e cantitatea prea mare a

si turbulentele mediului lui.
e informatii
aprovizionare si desfacere.

e informatii despre calitatea serviciilor sau :
produselor similare pe diferite piete i :

perioade de livrare.

e informatii despre mediul sociocultural de pe :

diferite piete.

e informatii despre concurenta,
calitatea produselor sau serviciilor de pe piata :
locala.

e informatii despre accesul la resursele -

energetice, materiale si financiare de pe piata -
- world, and used as such in many languages. The need

locala si pietele externe etc.

Business inteligence este un concept aparut in -
1996 intr-un raport Gartner Group, in general, acceptat -
de facto de aproape toatd lumea si utilizat ca atare in -
nenumdrate limbi. Utilitatea solutiilor oferite pentru -
procesul de fundamentare a deciziilor nu este pusa la -
_ intuition is not, but effective business decisions should

Cheia prosperitatii oricarei companii depinde de -
pozitia acesteia pe piatd. Evident, pentru a fi in fruntea .
competitiei, nu este suficientd intuitia managerilor, iar -
deciziile de business, ca sa fie eficiente, trebuie sa se -

indoiala.

bazeze si pe analiza informatiilor curente si arhivate.

deciziilor 1n procesele de business ale companiilor.

decizie ale momentului.

Tehnologia actuala permite scutirea
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environment
- between IT&C and the process of globalization, has no
5. Reducerea celor mai neplacute efecte venite din -

informatiilor
nestructurate privind mediul global, sau a -
informatiilor despre concurenta, perturbarile -

despre pietele potentiale dez

preturile, :

. remote
. possibility of his automatic notification wherever he

opened by 'strategic partnership”
chances of survival in the medium and long term.
Literature on the subject and tenders for service
providers of applications are full of solutions for
business management or business management digital,
very rare but can be found digital solutions for the

digital business.

Digital management makes no changes in
concepts and functions. His premises are entirely of
other nature and are related to the company's operation
in a global environment and the tools and techniques of

globalized economy, puts in front of the management
serious problems coused by Huge amount of
unstructured information:

e Information with regard to the overall
environment, on competition, distortions
and his turbulence.

e Information on potential markets of supply
and disposal.

e  Information on the quality of service or
similar products in the different markets and
delivery period.

e Information on the socio-cultural
environment on different markets.

e Information on competition, the prices, the
quality of the products or services on the
local market.

e Information with regard to access to
resources, energy, material and financial, on
the local market and foreign markets, etc.

"Business Intelligence", is a concept that

appeared in 1996 in a report by the Gartner Group and
is generally accepted de facto in almost all over the

to use solutions, offered for the process of change of
the decisions, is not in doubt.

The key to prosperity of any company is given
by the position it has on the market, possibly to be in
his forehead competition, thing for which manager’s

be based on the analysis of the current and archived
information.

In fact, the essence of the process is to convert
primary data about the business events into information

- that can support the process of drawing up the

De fapt, esenta procesului constd in a transforma -
datele primare despre evenimentele din business in -
informatii pentru sustinerea procesului de elaborare a -
- that have to be turned into useful information to meet

Pentru cele mai multe companii, prelucrarea -
zilnica a datelor reprezintd un volum de munca enorm, ce -
prevede furnizarea analizelor care sa fie transformate :
ulterior 1n informatii utile ce ar satisface necesitatile de -

decisions in the business processes of companies.
For most companies, daily processing of the data
is a huge amount of work, in order to provide analyzes

the needs of decision of the moment.

Today's technology allows the simplification of
manager’s routine problems, his escape from
company's perimeter, the carrying out of functions of
management, partially or totally, the
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managerului de solutionarea problemelor de rutind; -
evadarea din perimetrul companiei, realizarea unor -
Sunctii ale managementului de la distanta, posibilitatea -
notificarii lui automate, indiferent de locatia in care se -
afld, in cazul in care parametrii proceselor de -
management se afld in afard. :

Managementul digital este un concept mai larg -
utilizat, dar, de asemenea, are o tintd mai particulard, -
chiar dacd referinta la functiile managementului este -
explicitd. Sistemele informatice pun diverse solutii -
digitale la indemana managementului, suficiente -
informatii pentru adoptarea deciziilor si oferd chiar -
asistentd la luarea deciziilor, solutii de prelucrare -
analitici on-line, care reprezintd aplicatii sofiware ce -
permit utilizatorilor o analizd rapida a informatiilor din -
baze de date multidimensionale sau ierarhice. -
Instrumentele sofiware sunt utilizate pentru analizele de -
trend ale vanzarilor sau informatiilor financiare si -
utilizeazd proiectii multidimensionale in bazele de date -
sau depozitele de date, pentru a identifica structuri, -
corelatii i tendinte din analiza atributelor datelor. :

Platformele sofiware IBM, Oracle si Microsoft -
dispun de tehnologii extrem de puternice pentru -
prelucrarea analiticd on-line care oferd managerilor -
informatii sintetice fundamentale, prezentate in cele mai -
diferite forme, in vederea fundamentarii deciziilor. :

Noile dispozitive inteligente si tehnologiile -
software, care deja formeaza o clasa distincta, vor juca un -
rol deosebit in fundamentarea solutiilor si aplicatiilor, -
pentru managementul digital. :

Costurile acestora vor conveni si companiilor mici -
si mijlocii, nu numai celor mari, iar efectele utilizarii lor -
vor fi spectaculoase si foarte utile. :

De obicei, solutiile de business intelligence se -
aplicd pentru urmatoarele functii ale managementului:
planificare-prognoza, organizare si antrenare-motivare. -
Coordonarea, evaluarea si controlul reprezinta probleme -
curente ale managerilor executivi si, de obicei, necesitd -
notificdri si decizii rapide. Coordonarea, evaluarea si -
controlul se realizeaza, de regula, prin rapoarte prezentate -
de compartimentele din subordine cu privire la limitele -
de toleranta ale parametrilor masurati.

Companiile sunt axate pe dezvoltarea structurilor -
verticale, sau pe extinderea structurilor orizontale.

Consiliul European si Parlamentul European au -
adoptat, in 2010, Agenda Digitald pentru Europa ca parte -
integranta a Strategiei ,,Europa 2020, pentru stimularea :
economiei digitale si abordarea provocirilor societale -
prin TIC.8

Comisia Europeand a adoptat, la 18 decembrie -
2012, prioritati noi pentru economia si societatea digitala.
Rata de crestere inregistrati de economia digitali este -
de sapte ori mai mare fati de cea pentru restul -
economiei, insd acest potential, in prezent, s-a estompat -
printr-o fragmentare a cadrului de politici la nivel -
paneuropean. Priorititile adoptate sunt rezultatul unei -
ample revizuiri a politicilor si plaseazi un accent -
suplimentar asupra elementelor cu cel mai ridicat ,

100

- motivation. Coordination,

is, in the case where the parameters of the
management processes are outside.

Digital management is a concept most widely
used, but in the same way with a specific target, even if
the reference to management functions are explicit.

- Computer systems offers various digital solutions at the

management’s reach, sufficient information for
decision-making and even assistance in decision-
making, such as analytical processing solutions online
which are software applications that allow users a
quick analysis of the information in multidimensional
or hierarchical databases. Software tools are used for
analyzing the trend of sales or financial information
and uses multidimensional projections in the databases
or data storage, to identify structures, correlations and
trends from the analysis of data attributes.

Software platforms IBM, Oracle and Microsoft
have super powerful technologies for online analytical
processing which give managers fundamental synthetic
information, presented in the most different forms to

- consolidate the decisions.

New smart devices and soffware technologies
that already form a distinct class will play a special role
in the consolidation of solutions and applications for
managing the companies.

Their cost will be within the reach of small
businesses and medium-sized enterprises, and not only
for the big ones, also their use will be spectacular and
useful.

Usually, the solutions of "business intelligence"”
are used for the following functions of management:
planning-  prognosis, organization and drive-
evaluation and control,
represent current problem of executives and managers

- and usually requires notifications and quick decisions.
- Coordination, evaluation and control, usually is carried

out with reports from the subordinated compartments,
regarding the tolerance of the measured parameters.
Companies are focusing on developing vertical
structures, or to extend horizontal structures.
The Council of Europe and the European

- Parliament adopted in 2010 The Digital Agenda for

Europe as an integral part of the Europe’s strategy

- 2020, to stimulate digital economy and addressing

societal challenges by TIC [8].

On 18 December 2012, the European
Commission has adopted new priorities for digital
economy and society. The growth rate recorded by

- digital economy is seven times higher than for the rest

of the economy, but this potential is currently grayed-

- out of a portion of the sub-frame policies at European

level. Priorities adopted are the result of a
comprehensive review of policies and places an
emphasis on additional elements with the highest
potential for conversion of the initial version of Digital
Agenda for Europe 2010.

Full implementation of that agenda will require
up-to-date digital increase by 5% or 1,500 euro per
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potential de transformare din cadrul versiunii initiale a -
Agendei Digitale pentru Europa 2010. :

Realizarea integrald a acestei agende digitale -
actualizate va impulsiona cresterea PIB-ului european cu
5%, sau cu 1500 EURO per persoand, in urmatorii opt
ani, prin sporirea investitiilor in TIC, prin Imbunatitirea -
nivelurilor de competenta informatica ale fortei de -
munca, prin facilitarea inovarii in sectorul public si prin
reformarea conditiilor-cadru pentru economia bazata pe -
Internet. :

Republica Moldova a realizat progrese importante -
in implementarea tehnologiilor societatii informationale. -
Cota contributiei sectorului TIC la PIB, practic, a atins, in -
ultimii ani, nivelul de cca 8-10%; fiecare al doilea -
cetdtean este utilizator de Internet; peste o jumdtate din -
gospodarii dispun de cel putin un calculator, majoritatea -
gospodariilor conectate avand acces la Internetul de -
banda largd. Republica Moldova, dupa viteza de acces la -
Internet se afla printre primele 20 de tari in lume. Este -
implementat pasaportul biometric, buletinul de identitate -
cu semnaturd electronicd, sistemul e-Declaratii, harta -
digitala; tara a aderat la initiativa Date Guvernamentale -
Deschise; este 1n desfasurare proiectul e-Transformare a -
Guvernarii etc. Cu toate acestea, in clasificirile -
internationale, tara noastrd nu se afld printre economiile -
avansate in acest domeniu, iar nivelul si viteza de -
dezvoltare a societatii informationale nu corespund -
cerintelor mediului international actual, in care lumea -
devine tot mai ,,hiperconectatd” si mai ,,digitalizata”. :

Tabloul complex al lumii digitale de azi include -
echipamente mobile inteligente si instrumente de -
colaborare la distantd, cloud computing-ul si schimbul -
dramatic al comportamentului utilizatorilor, indeosebi al -
nativilor digitali, care asteaptd ca serviciile sa fie oferite -
oricind, oriunde si prin orice echipament. Aceste -
asteptdri impun guvernele si institutiile publice sa fie -
pregitite pentru a oferi si utiliza servicii informationale -
oricand, oriunde si prin orice echipament, intr-un mod -
sigur, securizat §i cu resurse mai putine. :

Avantajele tehnologiilor digitale, de care ar putea -
profita oamenii ca cetateni/consumatori, sunt diminuate -
in multe tiri, inclusiv in Republica Moldova, din cauza -
problemelor de siguranti si confidentialitate, a accesului -
insuficient la Internet, gradului scizut de functionalitate, -
lipsei competentelor necesare sau inaccesibilititii -
serviciilor.

Penetrarea telefoniei mobile a depasit 114% -
(media UE — 128%). Internetul in banda largd, la puncte -
fixe, a atins un nivel de penetrare de 11,1% (media UE — -
27,2%), Internetul mobil in bandi largd-modeme/carduri -
— 4,7% (media UE — 7,5%); mai mult de jumitate din -
populatie utilizeazi Internetul; mai mult de jumdtate din -
gospodarii au cel putin un calculator conectat la Internet; -
cca jumitate din populatie citeste ziare on-line, insi -
numai un cetitean din zece acceseazd pagina web a -
Guvernului (www.gov.md) si numai un cetitean din 20 a -
utilizat cel putin un serviciu public electronic in ultimele -
12 luni. Opt din zece utilizatori Internet acceseazi insi ,
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- increase

- progress

person of European GDP in the next eight years, by an
in investment in ICT, by improving
computerized levels of competence of the workforce,

- by facilitating innovation in the public sector and by
- reforming framework conditions for the economy based

on the Internet.

The Republic of Moldova has made substantial
in implementing information society
technologies, the rate of contribution ICT sector to

* GDP has reached in the last 14 years of about 8-10 %;

every second citizen is a user of the Internet, more than

- half of households have at least one computer, most of

the people connected have access to the broadband
Internet, the country being placed by the speed of
access to the internet among the first 20 in the world, is
being implemented biometric passport, ID card with
electronic signature, e-statements, digital map, the
country has joined the initiative of the "Open

Government Data", is in progress the project "e-

- processing" to the government, etc. However, in

international classifications the country is not among
advanced economies in this area, and the level and
speed of Development of the information society does
not correspond to current international environment, in
which everyone becomes increasingly
"hyperconnected" and more digitalized.

The complex panel of today's digital world,
includes smart mobile equipments and tools for remote

- collaboration, cloud computing, and the dramatic

exchange of users behaviour, in particular digital
natives, who are expecting that the services should be
offered anytime, anywhere, and through any
equipment. These expectations require governments
and public institutions to be prepared to provide and
use information services anytime, anywhere, and on
any equipment in a secure, secured and with fewer
resources.

Benefits of digital technologies, of which people

- could benefit as citizens/consumers are diminished in

many countries, including the Republic of Moldova,
the safety issues and privacy, insufficient access to the
Internet, a low functionality, the lack of skills required
or availability of services.

Mobile phone penetration has exceeded 114%
(EU average-128%) [2], broadband Internet to fixed

- points has reached a level of penetration of 11.1% (EU

average 27,2%), the Internet mobile broadband-
modem/cards — 4.7% (EU average 7.5%) [3]; more
than half of the population uses the Internet, more than
half of households have at least one computer
connected to the Internet, half of the population reads
newspapers on-line, but only 1 senior citizen of 10
accesses web page of the Government (www.gov.md)
and only a citizen of 20 has used at least one electronic
public service in the past 12 months. 8§ Out of 10
Internet users accessing social network (Facebook,
Odnoklassniki, Netlog, etc.).

In the international classification after the level
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retelele de socializare (Facebook, Odnoklassniki, Netlog -

- positioned on the place 62 of 155 states (position 4
In clasamentul international, dupd nivelul de -
este -
pozitionatd pe locul 62 din 155 de state (pozitia 4 intre -
tarile CSI), iar la Indicele de dezvoltare e-Guvernare (e- -
- According to the report Global Competitiveness 2012-
pozitii fatd de anul 2010, dar totusi, se afla incd pe -
ultimul loc printre tarile Europei de Est. Potrivit -
Raportului  Competitivitatii Globale 2012-2013, dupa -
Indicele penetrarii Internetului in scoli (KEI), Republica -
Moldova este plasata pe pozitia 61 din 144 de téri. La -
Indicele Pregitirii de Retea (NRI) Republica Moldova se -
plaseaza pe pozitia 78 din 142 state. Conform Raportului -
Global al Tehnologiei Informatiei 2012, Republica -
Moldova, dupa rata de accesibilitate a continutului, a fost -
- November, 2012: 16% of the population practice
Conform Studiului IPP, Magenta, noiembrie 2012, 16% -
8% -
beneficiaza de serviciile bancare prin Internet, 26% din
populatie cunoaste avantajele serviciilor publice on-line, -
16% din populatie a accesat paginile web ale autoritdtilor -
publice centrale si doar o persoana din 20 a utilizat un -
serviciu public electronic, 63% din populatie descarci -
continutul digital, 33% utilizeazd Internetul pentru -
instruire si educatie, jumitate din populatie citeste ziare -
on-line, 8 persoane din 10 acceseazd retelele de -
socializare, 9 persoane din 10 folosesc Skype-ul, -

etc.).

dezvoltare TIC (IDI), Republica Moldova,

GRI) ocupa pozitia 69 din 159 de tari, avansand cu 11

plasata pe pozitia 73 din 142 de tari (4,9 puncte din 7).

din populatie practica comertul electronic,

Messengerul etc. pentru apeluri internationale.

intelectuale.

imbogatirea confinutului conduce la cresterea -
numdrului si calitdtii serviciilor pentru cetdteni. Potrivit -
Raportului Global IT 2012,Republica Moldova, din -
punct de vedere al aptitudinilor populatiei, este apreciati -
cu 5 puncte din 7 posibile (locul 65 din 142). Daca dupa -
nivelul de alfabetizare tara este plasatd pe locul 44, iar -
dupa nivelul de pregitire in matematica si stiinta se afld -
pe pozitia 69 (cu 4 puncte din 7 posibile), atunci dupi -
calitatea sistemului educational Republica Moldova este -
plasati pe locul 102 (cu 3,2 puncte din 7 posibile), adica -
se afla printre ultimele 40 de tiri incluse in Raport 32, -
ceea ce prezinti un motiv de ingrijorare. Doar 14% din -
persoanele cu varsta intre 35-44 de ani si 10% din -
persoanele cu varsta intre 45 si 54 de ani sunt utilizatoare -

of development ICT (IDI), the Republic of Moldova, is

between the countries CSI) [5] and to the index of
development e-government (e-GRI) ranks 69 of 159
countries, advancing 11 positions from 2010, but still
he was still the last among the Eastern Europe

20137, after the Index Internet penetration in schools
(KEI) the Republic of Moldavia is placed on position
61 of 144 countries. Preparing the Index Network
(NRI) the Republic of Moldova shall be placed in
position 78 of 142 states. According to the report of
Global Information Technology 2012, the Republic of
Moldova after rate of accessibility of the content has
been placed in position 73 of 142 countries (4.9 points
in 7). According to the Study PPIs, Magenta

electronic commerce, 8% used banking services via the
Internet, 26% of the population knows public services
benefits on-line, 16% of the population have access
web pages of central public authorities, only 1 person
in 20 has used a public service electronically, 63% of
the population download digital content, 33% uses the
Internet for training and education, half of the
population reads newspapers on-line, 8 people of 10
accesses social network, 9 people of 10 use Skype,
Messenger, etc. for international calls.

Citizens of the Republic of Moldova are faced

with a deficit of local digital content and a low number

Cetatenii Republicii Moldova se confiuntd cu un -
deficit de continut digital local §i un numar scazut de -
servicii electronice. Astfel, doar unele servicii din cele -
cca 570 de servicii publice guvernamentale sunt oferite -
prin Internet (5 dintre cele 12 servicii on-line publice de -
bazd pentru cetdteni, precum si 6 din 8 — pentru agenti -
economici). Recent, in cadrul proiectului e-Transformare, -
au fost lansate serviciile Aplicarea On-line pentru Cazier -
Juridic, e-Licentiere. Cadrul legal si de reglementare nu -
este incd totalmente ajustat la noile realitati ale spafiului -
digital, mai ales in ceea ce priveste proportionalitatea -
utilizarii pe larg a noilor tehnologii informationale cu -
asigurarea unui nivel adecvat de protectie a proprietitii -
- number and quality of the services for the citizens.

of e-services. Thus, few services of the approximately
570 public services are offered by government Internet
(only 5 of the 12 services on-line basic public for
citizens, as well as 6 of 8 — for economic agents [12]).
Recently, in connection with the project e-
Transformation, were launched application services
on-line for a legal record, e-Licensing, legislative and
regulatory framework is not yet fully adjusted to the
new realities of digital space, in particular, as regards
the proportionality of wide use of new information
technologies to ensure an adequate level of protection
of intellectual property.

Enriching the content, leads to an increase in the

According to the report IT Global 2012, the Republic
of Moldova, from the point of view of population’s
skills shall be assessed with 5 points of 7 possible
(place 65 of 142). If, after the literate, the country is
placed in the position 44 and after the level of training
in mathematics and science is on position 69 (with 4
points of 7 possible)31, then by the quality education
system the Republic of Moldova is placed in the
position 102 with 3.2 points in 7 possible, i.e. one of
the last 40 countries included in Report32, which
presents a reason for concern. Only 14% of the
population aged between 35-44 years and 10% of the
population aged between 45 and 54 years old are
Internet users in the Republic of Moldova, as well as

de Internet. Republica Moldova, ca si intreaga Europd, se , all of Europe, is confronted with an increase in the
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confruntd cu o crestere a deficientei de competente TIC
si cu un nivel scazut al alfabetizarii digitale. Aceste
deficiente au ca efect utilizarea insuficientd a beneficiilor -
oferite de Societatea Informationald si chiar excluderea -
- citizens of the society and ICT-based economy.

multor cetateni din societatea i economia bazata pe TIC.

Concluzii :
Managementul digital constituie astdzi un -
element indispensabil al stiintei managerialez
contemporane. Managerul contemporan este de -

neconceput fard utilizarea TIC, cu atit mai mult
- an enterprise at a global level. Managers as well as
companiile din Republica -
Moldova simt nevoia de a se integra in lanturile -
» essential condition being the ICT use.

O conditie esentiala este utilizarea TIC. Astazi, -
lipseste un cadru de management al confinutului digital, -
care ar asigura, actualmente, situatia cand continutul -
digital nou creat sa fie disponibil, accesibil, distribuit, -
inteles, utilizat si valorificat. Asigurarea accesului usor -
la acest continut are nevoie de un cadru amplu, care sd -
cuprindd toate aspectele administrarii si procesului de -
- process throughout the life cycle digital.

managerul care conduce o Intreprindere la nivel global.
Managerii precum  si

valorice globale.

decizie pe tot ciclul digital de viata.

Cu toate progresele inregistrate, in clasificarile
internationale, tara noastrd nu se afld printre economiile -
avansate in acest domeniu, iar nivelul si ritmul de -
dezvoltare a societatii informationale nu corespund -
cerintelor mediului international actual, in care lumea -
devine tot mai hiperconectata $i mai digitalizata. Prin -
articolul de fatd, am incercat si prezentim conceptual -
managementul digital, avantajele, ciile si functiile -
- the advantages, the pathways and its functions.

acestuia.

competent readily rectified by ICT and with a low level
of digital literacy. These deficiencies have the effect of
under-utilisation of the benefits offered by the
Information Society and even the exclusion of several

Conclusion

Today’s digital management is an essential
component of the science of contemporary
management. Contemporary Manager is inconceivable
without use of ICT, and mostly the manager that runs

companies from the Republic of Moldova have the
need to be integrated into global value chains, and that

At this moment there isn’t a framework for
management of digital content, which would provide
newly created digital content to be available,
affordable, distributed, understood, used and explored.
Ensuring an easy access to this content needs a
comprehensive framework, which could dress up all
the aspects of management and the decision-making

With all the progress achieved in this moment in
international classifications, our country is not among
advanced economies in this area, and the level and
speed of development of the information society do not
comply with the requirements of current international
environment, in which everyone becomes increasingly
"hyperconnected” and more digitalized. In the article
we tried to describe digital management conceptually,
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METODOLOGIA
COMPETITIVITATII
SUSTENABILE

- Existd cel putin doud motive care explicd
- comportamentul in cauzd: implicatiile politice si
- socioeconomice  directe, precum si  elaborarea

conceptelor de dezvoltare pentru perspectivd a unor

- state. De mentionat ca o parte din aceste modele sunt

Dr. Eugeniu GARLA, ASEM,
Drd. Awad Galam Sami, ASEM, Suedia -

mai aproape de economie, evaluandu — se valoarea unui
indicator important, bundoara pretul, altele genereaza un

- criteriu sintetic — integral — agregat cu unitatea de

- masurd punctajul, pentru a modela mai subtil situatia

Studiul propune conceptul construirii indicelui -
cu ajutorul analizei comparative, in care compararea *
se efectueazda cu un standard, iar categoria distanta
de la standard se utilizeaza in calitate de criteriu de -
masurd. O atare abordare defineste o nouda metrica a -
evaluare a acesteia.

Cuvinte-cheie: convergenta, divergenta, UE, model -
de regresie, model de optimizare, model stochastic.

- reald din entitatea respectivd. X. Sala-i-Martin este
- autorul a Global Competitiveness Index (GCI), ICG —

- factori atdt la nivel micro precum s§i macro ai

Incepand cu anul 2005 World Economic
indicatorul GCI la masurarea

- lumii. GCI include o multitudine de factori, grupati in 12

piloni ai competitivitdtii, cu componentele medii

- ponderate ale indicatorilor respectivi, fiecare masurand

- un aspect al competitivititii. De mentionat ¢ modelul

Quasi-unanim se recunoaste cd existd o relatie -
intre competitivitate i sustenabilitate si cd aceasta este -
cruciald, dar relatia propriu-zisi nu este incd bine -
stabilita in literatura de specialitate. Or, competitivitatea -
este setul de institutii, politici si factori care determina -
nivelul de productivitate a unei tari pe termen scurt, insa -
nu si pe termen lung — ceea ce ar fi caracterizant deja -
pentru sustenabilitate §i viziune sistemica asupra -
dezvoltarii. in acest sens, se impune logic problema -
integrarii celor doua concepte. Este stiut cd atunci cand -
resursele devin mai mici, acestea fiind totdeauna -
limitate, agentii economici 1si
consumul i modelele de productie, ca raspuns are loc -

ajusteaza automat -

schimbarea politicilor sociale in entitate, precum si -
cresterea/descresterea preturilor. Mai  mult:
resurse nu sunt substituibile — capitalul uman, factorii -

unele -

individuali; altele sunt vulnerabile — pietele, care nu -
sunt niciodatd durabile din cauza preturilor, elementele -
de mediu ambiant, dar toate acestea Impreuna masoara -
competitivitatea sustenabild. Astfel, spre deosebire de -
competitivitatea in sensul traditional, competitivitatea -
sustenabild este definitd ca set de institutii, politici §i -
factori care determind nivelul de productivitate al unei -
tari, asigurand 1n acelasi timp capacitatea generatiilor -
viitoare de asi satisface propriile necesitati. De fiecare -
datd insd problema-cheie constd in faptul care este -
insasi conceptul de competitivitate luat in calcul, care -
este metodologia aleasd §i care sunt
determinanti, cat de aproape este aceastd metodologie -

factorii -

de situatia reala, cum se pliazd ea pe demersul -
economic, mediul concurential, liberalismul afacerilor, -
eficacitatea institutiilor abilitate etc. Or, la acest capitol -
nu existd o pozitie univocd, chiar daca unele modele -
sunt acceptate de cele mai cunoscute structuri financiare -
internationale, iar altele raman doar formulate pe -
paginile revistelor stiintifice de profil,
discutiile pe marginea acestor modele de evaluare a -

de aceea -
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- Competitiveness

- indicatori,

- lui Sala-i-Martin se bazeaza exclusiv pe chestionarea
- managerilor si reprezintd o fotografiere destul de
- eficientd a situatiei curente la firma datd. Dar aceasta
- metodologie nu admite 1n principiu efectuarea de
- pronosticuri pentru viitor, mai ales pe termen lung, astfel
- grupul de cercetatori respectivi prin analizele facute in
- ultimii ani nu a putut anticipa criza economica mondiala,
- fapt criticat dur la recentul for al World Economic
- Forum (WEF). Urmare a criticilor aduse acestei
- metodologii [3] a fost propus de catre The Advisory
- Board on Sustainability and Competitiveness, in care
- intra §i X. Sala-i-Martin, un nou indice: The Sustainable

Index Indicele

- Sustenabile, care cuprinde deja un set mai larg de

incercdnd acoperirea §i a domeniului

- sustenabilitatii, incluzand aspecte ale: capitalului uman,
- conditiilor de mediu, amplasarii geografice, etc. Este clar
- ca In atare situatie va fi nevoie cu certitudine si de o
- noui metodologie de calcul. In lucrare se descrie anume
- o astfel de metodologie.

Introducere
Specificul economiei mai multor tari, inclusiv a

- Republicii Moldova, constd in faptul cd alaturi de
- problemele enuntate mai sus se adaoga cele legate de
- integrare. Vectorul politic al republicii este orientat
- spre Uniunea Europeand, deci si dezvoltarea tarii in
- viitor va inseamna dezvoltare prin integrare. Astfel, pe
- de o parte, se impune masurarea continua, in dinamica
- a convergentei reale citre spatiul comunitar, iar, pe
- de alta parte, exista necesitatea elaborarii metodologiei

......

- Pornind de la aceste onsiderente mai jos se descrie un
- concept unic de misurare. in metodologia elaborati
- se pune accent pe studiile comparative prin incadrarea
- Republicii Moldova intr-o actiune concretd (plan de

reforme, economie in tranzitie, proiecte de colaborare

, internationald, strategie de marketing pentru integrare
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in UE, cooperare regionald etc.) si avand in vedere -
aspiratiile proeuropene ale Republicii Moldova, in -
metodologie se efectueazd compararea in primul rand -
cu parametrii uniunii, anume acestia servind drept -
etalon pentru dezvoltarea economicd si sociald a -
republicii, iar categoria distantd de la standard se -
in calitate de criteriu de mdsurd a -
implicit a-
convergentei/divergentei catre structurile comunitare. O -
metricd  a -
- micro/macro pare disproportionat si este in favoarea
convergentei economice §i se inscrie in setul comun de -
valori al spatiului european: calitatea inaltd a vietii, -
protectie sociald ridicatd, parteneriat, coeziune, dialog, -
- de New Global Competitiveness Index (New GCI) [2],
Mai jos sunt descrise cele mai cunoscute modele in -
domeniu (in notatiile originalului), care au tangente cu -
metodologia abordata in prezentul studiu. De remarcat -
cd aproape toate acestea pornesc de la formula inedita -
Jowa propusd de R. Yager [4,5] la sfarsitul anilor 80, -
bazati pe mediile ponderate w; ale indicatorilor -
- sunt grupati in felul urmétor: performante economice la
- nivel macro, mediu si micro de afaceri, politici
- institutionale, politici fiscale si monetare, infrastructuri.
- Modelul
- indicatorilor in cauzi, in particular pentru fiecare tard

utilizeaza

sustenabile si

abordare noua

atare defineste o

crestere sustenabild, mediu inconjurator adecvat, etc.

€Cconomici x;:

Jowa (e, ) = D wi*x, wi€ 0,1,

2
i=1

w; =1,

in baza careia J. Sachs introduce mai 1intai
B 1 Index, - grpy_ social infrastructure and political institutions,
transformata apoi in Global Competitiveness Index de -

citre X. Sala-i-Martin, New Global Competitiveness -

notiunea de Growth  Competitiveness

Index de catre M.E. Porter, Sustainable
Competitiveness de citre Advisory Board on
Sustainability and Competitiveness, etc.

Modelul Sala-i-Martin. X. Sala-i-Martin [8] este

indicatorilor
aspect  al

componentele medii
respectivi,  fiecare

ponderate ale
masurand  un

(scorul). Punctajul se face separat pe trei grupuri de
factori: esentiali, de eficientd, inovationali, fiecare grup
fiind limitat de sus ca pondere in stadiul dezvoltarii
economice a tarii, respectiv bazatd preponderent pe
productie ca atare, eficienta productiei sau inovare. De
exemplu Republica Moldova, fiind in grupul tarilor
sarace, are o importantd a factorilor determinanti ai

(Wl :60%)producgie+(w2:3 5 %)eﬁciengé+
(W3:5 %)inovare: 1 00%[0ta1~

Atunci formula arata

GCImalduva = 0-6*Ba5icmuldova +
+ 0.35*Effciency omonat 0.05*Innovation oy ,
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Basic, Efficiency, Innovation insemnénd valoarea
numericd pentru mediile ponderate ale grupurilor de
indicatori ai productiei, eficientei si inovatiei la nivel de
economie nationald, calculati in baza datelor statistice,
rezultatelor din sondaje sau fiind derivati ai datelor din
cele doud surse precedente. Neajunsuri ale modelului:
»chingile” puternice impuse influentei asupra GCI, nu
numai a fiecdruia dintre piloni, ci chiar asupra fiecarui
indicator; influenta factorilor subiectivi este prea mare,
avand 1n vedere deciziile politice implicate; raportul

pilonilor legati de situatia de la macronivel; prognozare
doar pe termen scurt.
Modelul Porter. MLE. Porter introduce notiunea

urmarind scopul credrii unui singur indice integrat, care
i-ar inlocui pe cei din modelul precedent. Autorul spera
ca prin aceasta sd poatd evalua mai adecvat parametrii
determinanti ai productivitatii, un accent deosebit
punandu-se pe rolul clusterelor in cresterea economica.
Unitate de masura este GDP per capita. Indicatori

Porter reprezintd o variantd a sumei

GCI moldova— MICROmaldova*(leosZI) +
+ SIPImaldova*(W2:Os49) + MPmaldova*(W3:Os30)a
unde MICRO — microeconomic competitiveness,

MP — macroeconomic policy, (0,21 + 0,49 + 0,30 = 1).
Modelul Krugman. Prin definitie, economia unei

. entitati poate fi caracterizatd printr-un set de indicatori,
- notat prin vectorul x, acest vector fiind determinat de o
. anumitd structurd, care nu intotdeauna este cea doritd. in
- rezultatul
. economice guvernamentale sau regionale,
. economici ai entitatii se modifica, astfel se va constitui
- vectorul y, care are deja o altd structurd numitd deseori
. standard, vector-tintd sau structurd-etalon. Logic, apare
. problema evaluarii cantitative a modificarilor structurale ale
- vectorului x, mai precis, a apropierii componentelor acestui
- vector de componentele respective ale vectorului y.
- Evaluarea convergentei unui proces, sector, activititi
- economice sau economii in ansamblu aici se efectueaza in
* baza unei analize sau, mai larg, a unor cercetari economice
. comparative.
* efectuarea cercetarilor economice destul de aprofundat,
. foarte aproape de situatia reald, iar comparativistica a
> devenit un puternic suport de analiza si prognoza. Modelul
“despre gradul de convergentd structurald, propus de
> Krugman [1] pentru o structurd economica j, se calculeaza
> prin insumarea valorilor absolute ale diferentei dintre

eventualelor implementdri ale politicilor

indicatorii

Analiza comparativi modernd permite

- valorile ¥ i x”, i = 1,n, altfel numiti ,,suma distantelor
- dintre parametri” si dat de formula

_\" i Oi
K= 21 %=,
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unde x° reprezentind vectorul-tinti, avand in :

calitate de componente tintele standard D= 1,n.

Krugman a folosit acest model in numeroase aplicatii, - . . . . . 5 = -
N R ) N * - indicatori. Astfel chiar autorii remarcd ca inovarea este
incepand cu evaluarea diferentelor intre centru si - . qs o o L B .
. ’ L imposibila fard educatie si reformatare profesionald, dar si

termindnd cu evaluarea disparitatilor - . X -
. o . - fard surse financiare suficiente. Problema metodologica este,
demografice la nivel mondial intre metropole si zonele - N - . .. <
) . . cum se iau in seama aceste legaturi. Autorii recunosc ca doar
defavorizate ale continentelor. Ulterior, acest model a - . .. . o
. . ~ - In scenariile de alternativd au fost simulate atare situatii,

fost adaptat si la evaluarea gradului de convergenta a - . . .
diferitelor stat nteerate in CE. i lde : deoarece modelele respective admit cu dificultate astfel de
11 erite (g sta .«?leurop?ne m Zgra Zm - pro? esul de - restrictii, din cauza formulei de masurare a indicatorilor. De
uare a decizitlor, cel mat des £ ; 56 compard ¢l un - exemplu, nu este clar, daca In economiile studiate cresterile

etalon in forma de ,,1” sau 100%, dupa care se - . L A -
- salariale au fost mai mici, decat cresterea corespunzatoare a

D ¢ ci toat delel te aici productivitdtii muncii, daca rata dobanzii la depozitele in
¢ remarcat ca foafe modelele enumerate aicl ..o 5 depasit rata inflatiei, daca PIB-ul a crescut cel putin

poartd un caracter separat, unele fiind destinate - exponential, la o eventuald crestere liniard a ponderii

L ; . Y. cercetarii/dezvoltarii si inovarii in buget, daci, in mod
alcdtuirea rating-urilor, clasamentelor pentru structurile - deosebit, capacitatea de cumpdirare a salariului mediu a fost
financiare 1nterna‘;.1.0nal.e, altele convergentei (ngman) : superioa’ré sau inferioard schimbdrii indicelui prefurilor de
necesare elaborarii caietelor de sarcini si a foilor de - consum, adici daci standardele nivelului de @i sau
parcurs ale integrarii economice. La fel modelele - o W0 oo™ o it in perioads examinath, efc
nominalizate au cofun n}etO(i.g de agrl'ega.re,.adlca} - Pentru Republica Moldova rispunsul la aceste intrebiri este
transformarea in trei-patru iteratii a setului de indicatori - definitoriu, deoarece, spre exemply, pe de o parte PIB-ul
caracterizanti care numard initial 100-130 in doar trei, - national creste pe ent in ultimii ani, dar £iri cregterile

dupa care se face evaluarea. Modelele agregate sunt - respective ale nivelului de trai, caci cresterile produsului

nefiresti, ofera doar o descriere aproximativa a situatiei - . < L . A
; . e . >~ - intern brut se datoreaza operatiunilor export/import, pe cand
economice comparativ cu cea initiald, iar micgorarea - e < . < .
s . U . ... - productia fizica stagneaz, la fel si cota bugetard in PIB, iar
substantialdi a numarului de wvariabile si restrictii - < . A . .
’ * - pe de altd parte PIB-ul national nu ia in consideratie

- remitenfele, care domind activititile economice interne.
- Astfel, se impune imperios a doua conditie, care printr-o

. . . - legdturd organica sa stabileascd o ratd a cresterii veniturilor
1. Pornind de la considerentele de mai sus se - . . < .. .
. - salariale cel putin egald cu rata cresterii PIB-ului, pentru a
propune un nou model. Modelul elaborat este mai - | outin . lar si mari (titii d
liberal, nu impune conditii rigide asupra unei economii, - garanta cel put me r}‘g]ner?a,. 31 marirea capactiaiil ce
totod ;u t'lp N d" ig tp dologi i > - cumpdrare a populatiei, deci si a nivelului de trai si a calititii
otodata ulllizeaza i pin  metodologla —analizel - vietii in general — conditie care trebuie sa constituie finalitatea

comparative, mai mult decat atdt, acesta corespunde - _.°_ . .
- oricarei reforme economice.

intocmai exigentelor impuse pentru noul concept de -

periferii i

apreciaza omogenitatea structurala.

diminueaza cu mult esenta indicatorilor de baza.
Descrierea noului model
(A). Consideratiuni generale

2. Problema minimizarii

sus §i  dinamica fenomenului, adica

etc.

1n modelele analizate mai sus.
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3. Dupa cum s-a mentionat anterior, un dezavantaj de
ordin metodologic, comun al modelelor mentionate il
constituie lipsa cvasi-totald a legaturilor functionale intre

4. Analiza evolutiei economiei mondiale, In spetd a

heltuielil cauzelor si consecintelor crizei, denotd o serie de abateri de la
L - | cenetettior - principiile generale, precum ignorarea chiar a unor legitati
(maximizarii veniturilor) este baza cresterii economice. - . . . TR/ A .
o . o ... - obiective, inerente dezvoltarii, In primul rand a postulatului

Dar minimizarea cheltuielilor/maximizarea veniturilor - : - . -
. . e . . . - de la care porneste orice economie in evolutie, micd sau
este §i premisa consoliddrii autonomiei financiare si - foarte mare: imum de venituri cu minimum de cheltuicli
re21d5.1 in gésm;a unui raport optim i.n tre, pe de o parte, : la fiecare etapd, la orice nivel, etc. Un profit mai mare se
fiscalitate si stimulentul economic, iar pe de altd parte - . S ST . <
intre fiscalitate si nivel de trai. Pe d o obtine numai cu costuri mai scazute la o entitate, sau marind
jnire hiscalitate i MIvel de tral. te de asupra, €81 T pagnectiv veniturile, far profitul maxim se atinge numai
imperios de avut fn vedere, in lumina celor expuse mat - optimizand cheltuielile si veniturile. Or cresterea permanenta
il . @t in i fe VOhmg a cheltuielilor paralel cu cea a veniturilor, deseori in devans si
parametriior - economici cercetati In fmp. I MO T4, yolime maj mari, au discreditat ideca de profit si spirit
analogic, se deduc si celelalte legaturi cauzale ale - tntreprinzitor
presiunii fiscale cum ar fi: ponderea economiei ascunse, - . .’ A1 " S
. . . L . - nestimulatorie, generand instabilitate, stagnare si neincredere.
corelatia dintre PIB si venitul subiectilor economici, - O primi solutie a iegirii din criz, dar si din situatia creatd n
salariul mediu si productivitatea muncii, capacitatea de - genere in ec,onomie ar fi opti’ izarea parar;letrﬂor de
cumpirare, deficitul bt.lgetar, l?ﬂa?‘e’ cursul monedei, ; dezvoltare la toate ni’velurile si in toate domeniile. Problema
Se observd deci necesitatea primei conditii - . . . _ . - o
. .. . . . *.. - minimizarii cheltuielilor (maximizarii veniturilor) este baza
obligatorii - stabilirea dependentelor dintre indicatorii - cresterii economice, in particular minimmizarea cheltuielilor si
economici ai dezvoltarii, care ar lega in primul rand rata - . o . e .
. . . X . - maximizarea veniturilor este premisa consolidarii autonomiei

de impozitare si baza de impozitare de cresterea sau - financiare depline si rezid in glisirea unui raport optim fntre
descresterea nivelului de trai al populatiei, fapt ignorat - fiscalitate gi stinmmlent economic

fiscalitatea a devenit insuportabila si
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5. In modelul de fata sunt preluate unele idei ale :
modelelor de mai sus pentru a construi un nou model de -
- intactd. Evident, la fel, nici fiecare ecuatie din sistemul de
agregarea indicatorilor. Modelul elaborat utilizeaza din -
plin metodologia analizei comparative, perfect adecvata -
problemei formulate. Compararea indicatorilor se face -
cu un standard, dupd care se apreciazd omogenitatea -
sau distanta de la tintd. in schema completd a modelului :
- proceselor economice, iar optimizarea reprezintd suportul

Etapa intdia: calcularea solutiei optimale X = :
x”™ Daci aceastd etapd se evitd atunci ¥’ nu va mai fi -
cel optim, ci calculat intr-un careva alt mod. In sensul -
celor expuse mai sus este foarte important ca la -
- mare decit numarul necunoscutelor. Din punct de vedere
considerare in model, direct sau indirect, bundoara -
impactul factorilor de mediu, cel putin a celor dirijabili -
(spatiu aerian, resurse de apad, resurse de sol, eroziunea -
solurilor, impadurirea teritoriului, varietatea de specii a -
regnului animal si vegetal, regimul de umiditate, -
peticolul torentilor, pericolul alunecarilor de teren etc.) -
pentru a optimiza influenta lor asupra indicatorilor -
- operatiilor este cea minima pentru clasa datd de probleme

se identifica doud etape distincte:

economici generali si nemijlocit asupra nivelului de trai

al populatiei. Acelasi lucru se poate spune si desre
restrictiile legate populatie, remitenti, resurse de munca -
la nivel central si regional sau resursele naturale ale -
entitdtii (pdmant, apd, surse noi de energie, materii -
prime nevalorificate etc.). La acest capitol pot fi -
formulate elemente suplimentare ale modelului general -
- pe caracterul

sau rezolvate anticipat modele autonome de optimizare.

in lucrarea de fata nu este abordati forma concretd a :
- sistemice in cercetarea economicd, inclusiv nofiunile
- abordarii sistemice: sistem — multimea de elemente si
- legdturile dintre ele, subansambluri; structuri — tabloul
lor; aplicarea formulei matematice de generalizare a -
- schimbirilor sistemului in timp; functii — procese
- interioare in sistem cu un anumit rezultat; stare — situatia
- actuald a sistemului in comparatie cu cele precedente;
- postulatul: sistemele existi de-facto si interactioneazi
*intre ele; aspectele: proces, legaturi interne, functii,
- obiectiv, resurse, calititi, legituri externe, stare. Privitor

acestor legaturi si restrictii. .
Etapa a doua: ponderarea indicatorilor x’;
estimarea indicatorilor necuantificabili si ponderarea

rezultatelor si calcularea indicelui
sustenabile.

I). Suportul economico-matematic.

Modelul este unul de optimizare, cu functia

obiectiv min f(x), numita si distanta de la standard

min f{x)= || x-x || 2

In procesul de optimizare indicatorii vectorului x, -
sau o parte din ei, vor fi legati prin dependente liniare si -
neliniare g;, care In forma generala arata: restrictiile sub -

forma de egalitate
g0 =0 k=Lm,

echivaleaza cu dependentele legate de relatiile

existente intre diferiti indicatori;
restrictiile sub forma de inegalitate sunt de tipul

OSX[S(I,', l=1,n 5

a; aici este limita de sus/jos pentru indicatorul 7, si :
echivaleaza cu introducerea intervalelor de variatie pentru .
acesta. Astfel a fost formulat modelul economico- .
matematic. Cercetarea moderna nu concepe altceva decat |
considerarea ci parametrii x/ sunt legati functional sub o '
careva forma, totodatd fiind marginiti de sus/jos sau de :
sus si jos concomitent, altfel spus, fiecare variabila :

se examineaza ca functie ce depinde de un set de alte
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variabile, ceea ce Inseamnd ca schimbarea unui parametru
nu poate avea loc 1n situatia cand modificarea altora ramane

restrictii nu poate fi cercetatd aparte. Modelul se rezolva
prin metoda descrisd in [6]. Modelul elaborat acopera o
clasd larga de probleme. Din punct de vedere metodologic,
modelul are la baza metoda de comparare cu un standard,
cercetarea se efectueazd pornind de la abordarea sistemica a

principal de analiza si prognoza. Din punct de vedere
matematic, modelul este un model de optimizare
determinist, cu functii neliniare si apartine clasei de modele
supradimensionate, adicd numarul restrictiilor fiind mai

economic, modelul intrd in agsa numita clasa de probleme de
dimensiuni mari, trasaturd specificdi  problemelor
economice, care automat le transforma in probleme foarte
dificile de rezolvat, in spetd la efectuarea calculelor
numerice. Modelul mai are un mare avantaj legat de
stabilitate, deoarece matricele supuse inversdrii au
dimensiuni constante si relativ mici, la fel complexitatea

de optimizare.

IT). Alte caracteristici.

A) Abordare sistemica. Deoarece competitivitatea
este apreciatd ca un fenomen cu in grad inalt de
complexitate analiza acesteia se poate face doar printr-o
abordare sistemica a proceselor economice, cu accente
relativist-comparativ, dinamism  §i
ierarhizare. Toate acestea sunt elemente ale abordarii

dependentelor intre elemente; proces — dinamica

la problema abordata in lucrare se evidentiaza trei
subansambluri:

— numarul si natura elementelor constitutive
(elementele-cheie, indicatorii etc.);

— multimea si tipul relatiilor de interactiune
dintre elementele componente (principiile,
dependentele functionale dintre indicatori,
restrictiile — unele foarte specifice, altele
dintre cele mai generale);

— matricea dependentelor (legaturile,
interconexiunile), construitd in baza unor
legitati, cele mai cunoscute fiind legea de aur
a productivitatii, legea de aur a investitorului,
variatii absolute si variatii relative in evolutia
economicd, scontarea fluxurilor financiare
pentru proiectele de perspectiva,
interdependente intre indicatori concreti etc.
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B) Optimizare. Modelele precedente

nu -

utilizeaza criterii de optimizare, astfel acestea nu indica -
care anume din componentele structurii sunt mai -
aproape sau mai departe de omogenitate (structura- -
standard) si In ce masura acestea ar putea fi modificate -
- Astfel, dacd se pastreaza situatia actuald, atunci: va
Modelul dat genereaza o multitudine de solutii, variante -
optimale si quasi-optimale, facilitind astfel cu mult -
- cadrul legislativ nu va fi stimulator pentru ramurd; taxele

C) Criteriu de optimizare. In model unitatea de -
masurd a criteriului de optimizare se stabileste de la caz -
la caz, nefiind impusd o unitate de masurd anume, fapt -
- trecerea la o noud metodologie de calcul a accizelor

D) Restrictii. Modelul renunta total la restrictii de -
tipul celor din modelele enumerate, care in activitatea -
economicd cotidiand constituie adevarate frane ale -

numeric, pentru a le apropia de valorile standard.

luarea deciziilor.

care universalizeaza metoda.

dezvoltarii, transformdndu-le in  parametri

ai -

liberalismului economic si ofera astfel utilizatorului o -

gama de solutii.

E) Factor subiectiv. Conceptual

Einovare) si
modelul -

minimizeaza numarul de coeficienti, parametri, etc. dati
de experti, oferiti de sondaje nereprezentative sau -
calculati indirect pentru a reduce influenta factorului -
- nationald a republicii. Astfel, dacd avem in vedere ca
- ponderea CDI in PIB-ul Republicii Moldova a oscilat, in
- ultimii ani, in jurul valorii de 0,5%, media in CE fiind de
- circa 2%, usor se deduce cd o sporire a acestui indicator

convergentei economice.
F) Implementari.
a) GCI pentru Republica Moldova in 2010-2011

este 3.9, respectiv locul 94. Desigur nimeni nu pune la
indoiald valoarea numericd a majoritdtii indicatorilor, -
bundoard, calitatea proastd a drumurilor in Republica -
Moldova, la fel fiecare cetitean simte nivelul relativ -
inalt al serviciilor de telefonie fixa si internet, dar pare -

suspect indicatorul ce caracterizeaza

protectia -

drepturilor minoritatilor nationale (locul 111 in lume),
care trage in urma GCI - ul national. La fel este ignorata -
complet reforma funciara si reformele complementare -

din agricultura republicii, care deja

incurajeaza -

semnificativ sporirea productivitatii agricole, dar pentru -
un viitor apropiat, dezvoltarea economica a unui stat va -
fi un rezultat direct al cresterii eficientei agricole si unul -
indirect bazat pe folosirea pamantului pentru generarea -
capitalului. Chiar dacd Republica Moldova va ramane -
inci mult timp preponderent agrari, acest avantaj -
comparativ se transforma cu timpul in unul competitiv -
prin varietatea de produse noi intrate pe piati, datorita -
schimbirilor climatice de pe glob, care avantajeazi -

agricultura  autohtond, din  cauza

politicilor -

restrictioniste ale unor state legate de securitatea -
alimentar, prin orientarea spre productia ecologic pur, -
etc. Totodatd, tot mai mult se acrediteazd ideea ci -
pamantul reprezinti o resursa limitati si acesta va juca -
- decalaje puternice fati de zonele urbane ale Republicii
Astfel implementirile facute scot la iveald mai multe -
avantaje comparative, unele chiar competitive la nivel -
european cu perspective de integrare mai optimiste -
- resurselor financiare la armonizarea disparititilor teritoriale
- si ar deschide oportunititi de armonizare cu structurile

in perspectiva rolul aurului in tranzactiile mondiale.

pentru Republica Moldova.
b) Exemple concrete implementate.

bl) Avand 1in vedere necesitatea promovarii
exporturilor bauturilor alcoolice autohtone spre piata
comunitard, prin prisma metodologiei de mai sus au fost
abordate politicile fiscale la accize, urmarindu-se cresterea
volumului de export, asigurarea veniturilor bugetare, etc.

ramane ponderea exagerata a accizului in PIB; preturile in
economia nationald vor fi in continuare distorsionate;

suplimentate vor Ingreuna dezvoltarea acceleratd a ramurii
vini-viticole. Atunci se recomanda: aprobarea unui nou
scenariu de dezvoltare al politicilor fiscale, anume

pentru toate vinurile si alte produse alcoolice; efectuarea
reformelor economice in ramurd, in primul rand
proiectarea cel putin a unui cluster vini-viticol.

b2) Un aspect important al studiilor efectuate tine
de compararea indicatorilor CDI (cercetare/dezvoltare,
IE (intensitate energetica), care sunt
reprezentativi pentru dezvoltarea extensiva si intensiva,
respectiv. Fard a contrapune acesti parametri de
dezvoltare si absolutiza rolul unuia sau altuia, a fost
studiatd efectiv prioritatea curentd pentru economia

de la 600 mil. MDL anual la 2400 mil. MDL, ceea ce nu
este un efort financiar chiar atat de imposibil, mai ales in
perspectiva atragerii §i a capitalului privat 1n
cercetare/dezvoltare §i inovare, ne-ar apropia imediat de
nivelul european in domeniu, pe cand o apropiere de
media europeand pentru indicatorul intensitatii
energetice costd incomparabil mai mult - cel putin cateva
zeci de miliarde de MDL. Ca rezultat, se poate
concluziona, cd optiunea scientointensiva, in care
componenta CDI este prioritara, are un avantaj net, fiind
mult mai putin costisitoare pentru republicd, decat
optiunea energointensiva. Calculele arata, cad intre cele
doua optiuni existd un raport de cel putin 10:1, numai la
capitolul cheltuieli directe, adica inovarea este cu mult
peste dezvoltarea extensiva a factorilor de productie.

b3) Pornind de la dezvoltarea regionald de tip
comunitar, necesitatea reformei teritorial-administrative
prezinta interes studiul potentialului de crestere a PIB-ului
national din perspectiva credrii a cinci regiuni in Republica
Moldova. Din studiul iese la suprafatd un avantaj, legat de
faptul ca printre primele raioane figureaza UTA de nivelul
doi din diferite regiuni si care ar putea juca rolul de
adevarate poluri de dezvoltare. Totodata rezultatele obtinute
scot la iveala anumite disparitati teritoriale, in primul rand

Moldova, in cel de-al doilea - decalaje substantiale intre

diferite UTA de nivelul doi. Dezvoltarea regionald in
Republica Moldova ar permite utilizarea mai eficienta a

comunitare.
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c) La analizarea si prognozarea nivelului de trai -
al populatiei unei tari deseori se porneste de la raportul -
salariului mediu fatd de bugetul minim de consum, -
articolele de baza ale cdruia sunt: alimentarea (paine si -
produse de panificatie, carne si produse din carne, lapte -
si produse lactate, unt, cartofi, legume si bostinoase, -
fructe si pomusoare, ulei vegetal, zahdr si articole de -
cofetdrie, peste si produse din peste, oud, alte produse); -
medicamente, -

imbracaminte, lenjerie, Incaltdminte;
obiecte sanitare, igiend si opticd; mobila, obiecte
socioculturale si de uz casnic; locuintd si servicii
comunale, combustibil; actiuni de -culturalizare si
alte cheltuieli

prestate de institutiile prescolare;

prin act normativ la nivel national sunt aprobate
servicii. In fine se ia in considerare salariul mediu. Pe
institutii de resort includ necesarul consumului minim
de produse, in sensul asigurarii echilibrului caloric, dar
si necesarul de medicamente pentru diferite grupuri

efectuate dacd, de rand cu cele mentionate mai sus, se

marfuri. O varianta cunoscuta a problemei date prezintad
cazul cu o singura ecuatie

2
i=1

ciw; = C,

¢; — reprezentdnd normele biologice, C — salariul

mediu, x;— preturile cautate.

Luand in considerare modificarile calitative in - a150ri de alte tari, in topul World Economic Forum

- (WEF), anul 2009, utilizdnd modelul descris pentru 3 si
- respectiv 12 indicatori. Daca se adaoga, de exemplu, la
- varianta cu 12 indicatori un al 13-lea — accizele, anume
. varsamintele in bugetul public national si se calculeaza
. din nou indicele (/CS) se va obtine ICS = 20,21523.
- ! - > Acum se va schimba valoarea de facto a accizelor —
cosul minim de consum etc. Prefurile, mai ales cele - 1 915 mird.lei cu valoarea optima obtinuti tot cu ajutorul
4 - modelului elaborat, respectiv echivalentul a 45, 50, 55
studiilor - ,60 min. EURO, in dependentd de varianta aleasa.
. Calculele vor da pentru ICS: 20,24758; 20,23777,
0 20,17905; 20,15595, adica valori mai mari decat /CS-ul
. dat, dar si mai mici, ceea ce demonstreaza eficienta
- metodologiei, prin posibilitatea de selectare a variantei
. dorite. La fel s-a calculat competitivitatea statelor-
- membre ale UE conform formulei de mai sus pentru anii
2 2010-2011, pornind de la datele din [8], pentru cei trei
. factori determinanti, respectiv de producere, de eficientd
. si inovationali. Drept standard a servit valoarea maxima
. a celor trei indicatori pentru spatiul comunitar (Suedia),
. statul cel mai bine plasat de World Economic Forum. Se

" . observa usor cd majoritatea tarilor isi schimba locul in
Porter, multe alte studii efectuate au fost axate pe -

A

marketingul international 1n conditiile globalizarii,
particularitatile politicilor de comert exterior ale tarilor
lumii la etapa actuald, de observat ca in literatura de
specialitate din ultimii 2-3 ani sunt reconsiderate
cercetdrile asupra problemei examinate aici, la fel si cele
colaterale: capacitatea de cumpdrare a salariului mediu,

indicative, reflectd deseori cel mai bine situatia din
economie §i totodatd permit efectuarea
comparative. Cu ajutorul metodologiei descrise au fost
calculate eventuale preturi indicative pentru Republica
Moldova. Calculele numerice efectuate arata ca la salariul
mediu se constatd o distorsionare puternica a preturilor,
datoratd influentei puternice a remitentelor asupra
economiei nationale. Indubitabil pentru Republica
Moldova este necesara efectuarea diagnosticarii situatiei
curente din economie, dar imperios se impune
pronosticarea viitorului tarii, mai ales elaborarea strategiei
competitive de marketing pentru integrarea europeand in
perspectiva apropiatd. Fard a o contrapune conceptului
celor 12 piloni a lui Sala-i-Martin sau diamantului lui

integrarea europeand a Republicii Moldova, construite pe
sistem de modele de optimizare si economia cunoasterii si
evaluate cu ajutorul modelului elaborat.

Revista / Journal ,, ECONOMICA” nr.3(85) 2013

III). Descrierea formulei matematice.

1. Din multitudinea de formule matematice
posibile, in spiritul cerintelor metodei de optimizare
aleasd, in model a fost utilizatd urmatoarea [7]:

L X
Dk (S =1) *100%
cs= = all :
L

reprezentand

x° (X0, ++ X105 ++Xn0) structura-

> etalon, iar ¥ = (xj,...,x,...x,) indicatorii calculati ai
» structurii %/, L este numarul indicatorilor, L<n. Conform

mun COIDUS Lra. 317 formulei in studiile comparative mai sus in rating va fi
odihnd; servicii sociale, transport, comunicatii; servicii -

. S - ; . sustenabile (/CS) mai mic.
(incasari, plati si cheltuieli neprevdzute). Concomitent -

2. Schema integrala ce urmeaza a fi efectuata la

: P4l " implementarea metodologiei:
normele de consum la aceastd listd de marfuri si -

Pasul (. Stabilirea etalonului (componentele

: [ - vectorului x”).
de alta parte normele biologice, fundamentate de -

Pasul 1 (neobligatoriu). Calcularea solutiilor

- optimale x”™. Formula pentru ICS poate fi aplicatd
- evitdnd Pasul 1, atunci insd vectorul ¥ nu va mai fi cel

: pe . optim, ci calculat intr-un alt mod.
socio-demografice ale populatiei, conforme totodata -

varstei si sexului, iar pentru analize mai profunde pot fi

Pasul 2. Ponderarea indicatorilor.
Pasul 3. Estimarea indicatorilor necuantificabili gi

. . | . ponderarea lor.
analizeazd paralel si consumul de facto la lista de -

Pasul 4. Formula matematica /CS. Coeficientii &;

. sunt neesentiali in model, acestia fiind utilizati pentru a
. putea efectua compararea cu alte metode. Se ia de obicei
i k[ =1.

Pasul 5. Generalizari.
Pasul 6. Calcule numerice.
A fost recalculat locul pentru Republica Moldova,

. ia In vedere nu numai indicele competitivitatii, dar si
. convergenta catre standardul comunitar.
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(B). Avantajele modelului

Categoria distanta de la standard, pentru masurarea

Concluzii
Pornind de la abordarea sistemica, concretizatd in
- concept unic de evaluare a competitivitatii = si

domeniu de aplicabilitate foarte larg la nivel regional, -
national §i international si nu depinde direct de orizontul -
prognozarii; elementele modelului elaborat sunt variate: lista -
indicatori; punctaj (scor), PIB per capita; conditiile de -
aplicare sunt destul de flexibile; rezultanta — parametri -
optimi respectiv la nivel micro, nivel mezo, nivel macro; -
avantajele sunt constituite din: concept unic de evaluare, -
unitatea de masurd - la alegere, optimizare, multitudine -
solutii, factor subiectiv — minim. In formula propusi ICS, se :
regasesc usor elementele formulelor, schemelor de calcul, -
precum si a legaturilor organice intre indicatori ale lui -
Krugman, Porter si Sala-i-Martin: ale lui Krugman -
nemijlocit ,x/4” — 17, iar setul de indicatori ai lui Porter sau -
Sala-i-Martin sunt utilizati in procesul optimizirii. De -
subliniat aici, ca in principiu, lista de indicatori economici x -
din formula /CS poate fi oricare, dar un pas calitativ in -
metoda comparativd a intervenit atunci cdnd mai intai -
Porter, apoi Sala-i-Martin au venit cu un set de indicatori -
foarte bine inchegati, bine structurati i ierarhizati, dar mai -
ales si cu descrierea legaturilor dintre acestia, fapt care a -
ridicat valoarea metodei la un nou nivel. De aceea in -
modelul propus se pune accentul pe utilizarea anume a -
acestui set de indicatori economici. Din punct de vedere -
computational formula propusa evitd o serie de dificultdti, -
specifice celorlalte, prin includerea doar a raportului x/4° in -
loc de valorile propriu-zise a acestora, aducand astfel -
mirimile la acelasi ordin si omogenizand calculele -
numerice. In concluzie, valoarea lui ICS, va servi :
concomitent drept mirime a distantei de la standard si -

face 1n baza unui singur indicator — ICS.

convergentei economice, se propune o nouda formuld de
calcul in care figureaza concomitent parametri legati de
convergentd (x, x’, 1), care exprimi pe de o parte,
distanta parametrilor de dezvoltare a entitatii de la
standardul dat, iar pe de altd parte optimizarea lor —
criteriul de extremizare intrunind deja caracteristicile
inglobeaza, dupd cum este lesne de vazut, calitatile
formulelor din modelele cunoscute enumerate mai sus,
si convergentei (Krugman), incluzandu-le intru-o
formula unica de evaluare si calculare, constituind astfel
o generalizare a acestora.
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SYNERGETIC PARADIGM OF
THE DEVELOPMENT OF THE
CORPORATE STRUCTURES
THEORY

The ability of a system to create structurally and

- informationally materialized new quality is defined by
- the term "synergy". It means that the system is capable,
- due to interaction of internal flows with exogenous
- elements, to create new elements, which is synergistic.

- The synergistic gives an estimate ability of the system
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- interdependence [1, p. 320-321].
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The article attempts to analyze the impact of synergy -
on the formation the theory of corporate structures. The -
synergistic gives an estimate ability of the system evolution. It -
was emphasized on the fact that synergy gradually determines -
the direction of the latest development of corporations. The -
process of formation and development of networking support -
the fact that the formation of corporate entities is the result of -
competition between two factors: on the one hand, there is -
increasing inhomogeneous medium (such heterogeneity -
allows for the effect of complementary resources of the -
network) and on the other — periodically are their scattering -
(decrease differences between the elements of the network -
through the exchange of information). This study can reveal -
signs of synergistic activity in corporate structures and to -
determine the synergistic principles, the use of which -
Jacilitates the understanding of the logic of their evolution. -
The results can be theoretical foundation for the further -
development of the theory of corporate structures. .

Key words: corporation, corporate theory, corporate -
structure, synergy, synergy approach, synergic effect. .

JEL classification G 30, G 34

An important feature of corporate structures, which -
remains not deeply investigated enough, is their ability to -
self-organize and generate positive synergies. General
provisions of economic synergy slowly begin to attract the -
attention of scientists. Since synergy opposes the cause- -
effect connections within the whole interaction (which is -
equivalent to the theory of synergy movement as -
development and formation), then it is not necessary to the -
reduction of a complex system (which is the network) with -
a self-contained unit and structural levels in the primary -
elements. Besides, synergy examines the system as it is,
and reveals its evolution based on the principles of self- -
organization. Consequently, the use of synergetic -
methodology provides a better understanding of the logics -
in the emergence of corporate structures and the direction -
of their impact on economic development. The theory of -
sunergy (or the theory of self-organization) is based on the -
fact that a systematic approach of analyzing the economic -
phenomena and processes need to be considered as non- -
linear factors of development.
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evolution. It should be focused on the premises of
sinergetism  in  managing the  international
competitiveness of the company, which is associated
with the effects of coherence (consistency) of co-
evolution elements of complementarity and
Synergy is the
increased efficiency of activities of the Joint company,
compared to several independent ones. Among the
common factors which provide the effect of synergy,
are included economies of scale by reducing the so-

- called fixed costs, increased control, diversification,

which reduce the risk; favorable conditions and
increased market penetration, contibute to the spread of
advanced technologies, information and so on.

Analysis of the works of Ukrainian and foreign
researchers can emphasize certain philosophical and
ideological innovation of synergy that can greatly

- enhance their awareness of understanding the nature

and mechanisms of economic processes:

Studying the society, as unstable, open and
capable to self-organization, which evolves,
as a result of internal changes on the basis
of organic interaction and interdependence
of parts and the whole;

Understanding of time, not only as an external
scale of quantitative determination of the flow
rate and the duration of the process of
economic dynamics, but also as an internal
quality characteristics of social development;
Overcoming the traditional conflicts
between the deterministic and
indeterministic pictures of the world based
on rethinking of the relationship categories
of "necessity" and "chance";

Changing ideas about the mechanisms of
the development of complex systems, based
on of their instability, fluctuations and
bifurcation transitions;

Recognizing the non-linearity, its multi-
variant, alternativity and irreversibility;
Recognizing the fundamental limits of
forecasting and monitoring the behavior of
unstable systems;

Rejecting the subject-object opposition to rigid
contrast, recognizing the active role and the
moral responsibility of the subjects which are
aware of the need for change and embody them;
Denzing the neutrality value of scientific
knowledge, the inclusion of the axiological
value factors in the explanatory and
predictive models.
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Synergy is manifested in three main features, -
- not only as a methodological basis of modern science, but
a) system, i.e., coordinated interaction of the -
parts of the system, forming a certain -
combination, -
- defines a fundamentally different vision of the world. The
b) creation of a mutually beneficial system for -
its constituent parts which joined efforts -
- systems that are in development, and the anticipation of
c) result of the system provides additional -
benefits than the sum of those obtained for -
the unification of the separate parts in the -
- certain fluctuations [6, p. 92]. Investigation of the general
In the theory of synergy, essential nature of -
uneven economic development is determined by the -
category of non-linearity, uncertainty and instability, -
and the central category is the bifurcation of the -
economic system, which acquires the possibility of -
multivariate or alternative development. According to -
the theory of synergy economic system is defined as -
- appears in the study of systems consisting of many sub-
highly organized economic phenomena and processes -
in the form of certain economic structures [3, p. 35- -
- temporal structures [7, p. 230-231].
L. Evstigneeva and R. Evstigneev note that -
- interactions between the internal elements of the system
communication. Synergetic examines the system for -
what it is, and reveals its evolution based on the -
principles of self-organization, means the formation -
of the transformational potential within the system -
itself [4, p. 24-39]. S. Erokhin pays attention to the -
fact that synergy today always penetrates deeper -
into the dialectic of mutual transition of world -
- irreversibility and imbalances, are inherent in open
of certainty and -
uncertainty, (virtual) phenomena of the material -
world, the bifurcation points, which carry a possible -
multivariate choice of new directions of movement -
for improvement, and the collapse of the natural -
Scientist the concept of -
- techniques of research in evaluating the performance of
- diversified production systems. According to him, at the
O. Shevchuk draws attention to the fact that if -
- all employees, which can be achieved through the
dominating the general methodology of the world of -
science, was a systematic approach, starting from the -
70's synergy is starting to take its place. It was the -
beginning by 1. Prigogine, theoretical contributions -
which have received worldwide recognition and have -
become the basis for new scientific approaches in -
many areas of knowledge. The value of synergy, as a -
scientific basis, allows us to study the processes of -
restructuring  of complex -
systems that lies primarily in the fact that it is -
the -
relationship between harmony and chaos, order and -
- greater than the sum of the potentials of elements it
, contains, and vice versa [12, p. 30-31].

such as:

integrity,  unity  (the
integration and merger of certain parts);

and resources;

system [2, p. 199-208].

an open non-linear system in which there are separate,

36].

synergy opposes the cause-effect links which is

chaos and order, stability and instability, progress
and regression, the process

and social dynamics.
synergy defines a new paradigm for
evolutionary process [5, p. 9-15].

the

in the third quarter of the twentieth century,

self-organization and

radically changing the understanding of

disorder, information and entropy.

112

Synergy becomes the new paradigm of knowledge,

also a form of modern world view in general
Methodological role of synergy is defined by its
interpretation of the new series of fundamental categories,

advantage of synergy to the systems approach is that it
focuses on the definition and the interpretation of the

the different possible directions of their transformation.
Besides, the synergy explains paradigm shift in not only
their reactions to momentum of the medium, but also to

behavior of the system makes possible due to a number of
discoveries that have shaped patterns of synergy and
provide the necessary analytical tools.

One of the challenges of synergy is to identify
the building laws, regulation, development and self-
complication of different systems. An important feature
is the synergy interdisciplinary field, a problem that

systems of different nature, and the study of how the
interaction of these subsystems leads to spatial and

Company’s activities can be viewed as a set of

and outside entities. The peculiarity of the economic
synergy is the combination of organization and self-
organization of economic processes. Organized and self-
organizing in the economy are in the organic unity and
interdependence [8, p. 250]. Ideas of self-sufficiency for
adequate knowledge of many evolutionary processes in
society, based on the fundamental properties of

complex systems. Researchers link paradigm shift in the
structure of modern economic knowledge is just the
formation of economic synergy [9, p. 260].

A. Gorelov notes that a synergetic approach
fundamentally changes the relationship and the need to
strengthen the role of probabilistic methods and

level of the individual enterprise, synergy means targeting

implementation of strategic business on the basis of
investment and innovation projects, progressive corporate
culture, organizational management structures, forms and
methods of production [10, p. 731].

Ukrainian  scientists, A. Druzhinin, A.
Davydenko and D. Nemcova, by the term "synergy"
mean a more effective integrated system than the sum
of the individual effects of interacting subsystems and
components [11, p. 273]. In the paper of A. Arefyeva
and T. Kharchuk is noted that the effect of synergy for
any system (enterprise, organization) means a choice of
items for which its capacity will always be much
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"Problems of methodological update of economic -
theory — says A. Galchinsky — should be considered in the -
context of its adaptation to the principles of complex -
systems analysis and approval on this basis, the economic -
synergy. It is important to take into account the fact that the -
are penalized for -
fundamentally important applied aspects of economics" [13, -
p. 201]. Given this, T. Gaidai draws attention to the fact that -
the gravity and urgency of the problems of economic -
methodology updated in periods of "scientific revolutions, -
discussions  and -
methodological confrontation of old and new paradigms" -
- network.

An important feature of synergistic approaches and -
the fact that in their application randomness is considered as -
important factors in the process of self-organization of open -
systems, particularly at the points of bifurcation. Bifurcation -
point determines the time of social revolution, when the -
instability of the system comes to the limit, and even the -
external effects can significantly alter them. Expanding -
range of alternatives, and the system has a choice of -
different paths of development. Under favorable conditions, -
the mechanism of bifurcation transition of the system -
ensures the highest state of structure and order in the spatial -
and functional sense. Increasing the level of complexity of -
- formed network economy, is a new economic model,

A. Mikhailovskaya notes that a synergetic -
approach is an approach by which a particular -
phenomenon or process is considered not in isolation -
but in the context of the evolution of systems. The -
object of research that enters into the systems evolve -
[16, p. 40-50]. Furthermore, it should borne in mind -
- the prerequisites for achieving synergistic effect — a
systems -
development is that the former considers the evolution -
of the system as a gradual transition between sets of -
states where the system is in equilibrium in the short -
to medium term, whereas the synergy comes from the -
fact that each system is characterized by the formation -
set of stable equilibrium states -
(attractors). At the current oligopolistic market -
increases the value of synergies nonlinear interactions -
the accelerated -
development of information and communication -
technologies are increasingly caused by the interaction -
- that can be applied to the analysis of, not only at

The scale value of a specific bifurcation determined -
in the context of hierarchical subordination of general -
dynamical systems, since each of them, as a subsystem, is a -
part of the higher level and itself contains subsystems that -
are at the micro level and perform individual autonomous -
systems. Universalism of synergetic paradigm lies also in -
the fact that the nonlinear strategy comprehension of life at -
the stage of formation of a new scientific world greatly -
increases the importance of uncertainty and randomness. All -
this is true of the modern global economy [6, p. 98-101]. In -
table 1 are systematized synergies effects from the -

methodology of complex systems, ...

when aggravated methodological

[14, p. 28],

the system it detects a new type of behavior [15, p. 18].

that the difference between the classical and the
synergetic paradigm of the economic

of a discrete

and the bifurcation events in

of competition and innovation [17, p. 119].

interaction of corporate structures.
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The control theory stands out a prominent role in
the construction of self-management systems. Since
synergy is one of the best scientific approaches to self-
organizing systems such as coherent with a
concentration in the system of foreign energy,
describes the mechanisms for creating new qualities,
appropriate to introduce the concept of the synergies.
The concept of "the synergistic" can be described in a
related logical line with the concept of "synergism",
which will enhance the constructive sense of both
concepts. Figure 1 shows the main features of
synergetic inherent in the corporate structure of the

N. Grazhevska focuses on a model of
"horizontal corporation", which is based on a
network approach, which provides the
decentralization and autonomy of its structural units.
This corporation is a system-network with units
nodes, which are capable of self-programming and
dynamic self-organization in coordination with own
changes of appropriate modifications in each
structural element. Self-renewal of such dynamical
systems is constant, which contributes greatly to the
competitiveness of the corporate network systems
[9, p. 267-268]. During neting economic ties are

which is characterized by defining the role of
knowledge and information as of the productive
forces, the presence of network effects, network
competition, the spatial and temporal compression,
is based mainly on the horizontal relationships
between many actors. In this definition are obvious

coherent (coordinated in time and space) behavior of
elements in the system, which significantly improves
the efficiency of its operation. For synergy is
necessary close interaction between the elements
that combine the factors of their interaction, the
presence of unique features and functions and the
combination of enhanced system elements [18, p.
54-56].

Economic synergetics does not exclude
stationary (equilibrium) state, but does not consider
it as a law of economic dynamics. Economic
synergetics as a new methodological framework

the macro level, but also at the corporate level. It is
the economic synergy that comes from the fact that
effectiveness of the corporate entity is determined
by the system of vertical and horizontal linkages in
the corporation. Synergistic effects of the
corporation can be formed as the optimal ratio of
vertical and horizontal communication and
interactions, as an instrument of their association
should serve the mission of the system agreed goals
and objectives, and the congeniality of institutional
forms of governance [19, p. 12-13].



MANAGEMENT SI MARKETING / MANAGEMENT AND MARKETING

Table 1
Synergy that arises as a result of the interaction of the corporate structures
Effe.cts of synergy that . . The effects of synergies due to the formation of
receive corporate Strengthening the effects of synergies
corporate structures
structures
F i I kets of . . .
. . ormation sales markets o products b ased Experience of modern marketing strategies
Synergy in marketing on diversification of production. Saving .
. . . ) Access to the markets of other countries, where
and implementation on marketing research in the development
the branch of corporate structures are placed
of new markets
. . Reducmg production costs ﬂugugh : Revitalization of enterprises in various regions,
Synergy in production | economies of scale and diversification of | . . .
including foreign
products
ynergy € porting p . . protection Import through the development of
support components of the structural units, which . .
. . national production
are located in other countries
. Maneuvering investment flows between Mobilizing t.he necessary amount of capital
Synergy of investment . . . through the implementation of targeted
entities from different countries . .
investment strategies
Synergy of Attempts to optimize the management Experience the latest technology of modern
managemnet structure management and corporate governance
Synergy in the Local and regional markets are considered | Saturation of the domestic market innovative
scientific and as the place of distribution the products products Possible access to innovative
technological field made by innovative technologies technologies by the diffusion of innovations

Source: Systematized by the author based on: Gonta O.l.

Politics of transnationalization of regional

economy: theory, methodology, practice. — Chernigiv: Chernihiv CSTEL 2008. — p. 381-383.

Svnergetic characteristics of network corporate structures |

Polistructured, multilevel, factuality |

Relative ordering, emergency, heterarchy |

Integrity, heterogeneous integration, unity, organic |

Dynamism, quasistationary, generated |

Openness, nonlinearity, dissipativity |

Coherence, coprogressivity |

Self-organization, self-development |

Qualitative and quantitative variety, competition of attractors |

Alternating evolutionary stages and bifurcation function |

Entropy and nonentropy indicators |

NN

The ability to generate net synergy effects |

Figure 1. Synergistic characteristics of corporate network structure
Source: Hytra O. Synergetic principles of network structures in international business / / Herald of

Ternopil National Economic University. — 2010. —Ne 5-1. —p. 261.
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Under the conditions when rapid adaptation to :

economic and technological changes are needed,

corporations started to change their organizational -
model. In order to provide the maneuvering in the -
global economic space, which is characterized by the -

emergence of competitors with the latest technology,

the need was to restructure the firms in a flexible -
network principle. In these conditions, the classical -
centralized corporation gradually loses its ability to -
the necessary -

properly accumulate and process
information resources and respond quickly to them.

There is a tendency delegate the authority and
responsibility to the center, which are not only -
subordinate economic structure, but also thousands of -
global -
economy are precisely those functional upgrades of -
are -
polysystemic entities fundamentally new logic, of -
global economic development, once approved by the -
networked world. Examples of this type of corporate, -
researchers call Japanese and South Korean corporate -
structure, as well as the leading western banking -
The most characteristic features of the -

independent agents. Participants to the

horizontal corporation. Such corporations

groups. :
structural construction of such corporations is -
primarily as follows: :
a) combination of factors and the challenges -

of economic and social development; :

b) horizontal  organization = management -
relations and equal participants in the -

network; :

c) lack of formal organizational principles of -
networks, as their agents interact on the -

basis of informal norms; :

d) organization of their relations on the basis -

of convergence; :

e) building of a network of social capital, is -

starting to take a leading role in ensuring -
the development of both the economy and -

society as a whole [20, p. 328-329].

In contrast to the hierarchy that reflects the
subordination and the vertical nature of the interaction, -
the network is a manifestation of the formation of a new -
way of organizing, optimizing their interdependence, -
combining the preferences of both horizontal and vertical -
types of economic organization [21, p. 15]. Synergy -
between the corporate structure emerges and develops on -

the basis of symmetry.

M. Castells draws attention to the fact that the -
transition to a global-information economy held on a -
horizontal -
bureaucratic network type construction corporation. In -
this case, a global corporation, based on the principle -
of horizontal networking, has the following main -
features: an organization that is built around a process, -

paradigm shifts from vertical to

not a problem, a flat hierarchy, team management,

performance measurement of customer satisfaction, a -
significant increase in the number of contacts with -

customers and suppliers and the like [22, p. 168].

Revista / Journal ,, ECONOMICA” nr.3(85) 2013

: V. Mandibura draws attention to the fact that "...
- a higher degree of associative capital is reached in
corporations". The scientist said that "this is a
manifestation of heterarchy of the formation of a
- qualitatively new way of organizing, based not on a
- hierarchical dependence or independence of market
actors, and optimize their interdependence, allowing to
combine the advantages of both horizontal and vertical
type of economic system" [23, p. 88-89].

: It is important to note that the network logic
- causes the emergence of high-level determinants, rather
than specific interests, as reflected in the formation of
such networks. The existence of global networks
means that the whole international community is the
subject to network dynamics with a large increase in
the scale of information. The network, consisting of a
set of autonomous renomanity, but related set of chains
of entities and organizations, continuously modified,
transformed and modified in accordance with changing
conditions and their own, spontaneous processes in its
interior. The reaction of economic agents in the
processes, such as time, have a tendency to self-
organization, which is defined as:

a) the ability of complex systems to reach a

new level of development;

b) the ordering of the internal structure of
random processes through cooperative
actions and connections of the system;
collectively agreed behavior, which results
in sub-elements of the overall development
or the formation of adaptive mechanisms,
adequate living conditions.

The most important explanation for the
generation logic networks are the synergetic principles
- of the association. During the creation of the proper
organization, technologically simpler structures are
entering a new, higher level hierarchical (geterarchy)
- organization. Time synergy allows us to understand
- that the path to the pool, to the integration of the
various parts into a whole is not uniform, constant and
unidirectional. Evolutionary ascent to the increasingly
complex forms and organizations through a series of
cycles of disintegration and integration, braking and
acceleration processes.

Synergetic analysis shows that the whole is
growing more rapidly than its components. It is more
- profitable to grow together, as it is associated with an
economy of resources. Moreover, each new method is
technologically correct in association structures,
following the occurrence of each (with a sufficiently
large refractive nonlinearity) layer of the hierarchical
organization of accelerating the pace of development of
the whole and its parts.

Currently is formed a corporate network structure,
- since it reflects the network connection between the
elements of the internal and external environment of the
companies. In this network, corporations can operate in
, the form of two organizational models, in particular:

¢)



MANAGEMENT SI MARKETING / MANAGEMENT AND MARKETING

— The network, which is formed around a -
large company. Company serving the core -
of the network, gathers companies, which -

entrusting them -

perform certain activities. In this repard, -
the firm has a dominant position and is the -

are smaller in size,

principal, and the network is hierarchical;

—  The network of companies that are similar in
scope. However, most companies that are -
networked, legally independent, but support -

each other by economic ties [24, p. 280].

Key parameters of the evolution of networks °
depend on a kind of system of internal and external -
"the -
highest form of organizational structure is a globally -
is a two-or three- °
dimensional matrix. At this historical stage of the -
development of the concept of a global company -
a view fully networked, multivimirnoy -

interactions. According to A. Priyatelchuk,

integrated enterprise, which

creates
organization" [25, p. 108].

Thus, it may be noted that the process of formation

and development of networking support the fact that the
formation of corporate entities is the result of competition
between two factors: on the one hand, there is increase in
homogeneous medium (such heterogeneity allows for the
effect of complementary resources of the network)

and on the other — periodically are their scattering

(decrease differences between the elements of the

network through the exchange of information). In this

case, the modification of the basic directions of
isolated corporate structures in particular, such as:

— Transition from a narrow functional
specialization to integration in the proper
management;

— Debureaucracy, i.e. no formalization and
cruel hierarchy (reduce the number of
hierarchical levels);

— Implementation of the decentralization of
some functions through the creation of
autonomous management offices;

— Upgrade of the information integration tools
than technocratic integration;

— The establishment of "branch" forms of
communication between the company and
other companies through the formation of
internal corporate markets, etc.

Thus, this study can reveal signs of synergistic

_activity in corporate structures and determine the
- synergistic principles, the use of which facilitate the
. understanding of the logic of their evolution. The
. results can be theoretical foundations for the further
- development of the theory of corporate structures.
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DESPRE COMPLEMENTAREA
METODELOR JEFFERSON,
ADAMS, WEBSTER SI
HUNTINGTON-HILL

Dr. hab., prof. univ. Ion BOLUN, ASEM -

Sunt propuse complementari de depdsire a
situatiilor, in care folosirea metodelor Jefferson,
Adams, Webster si Huntington-.Hill de luare a
deciziilor colective multioptionale prin votare cu
reprezentare proportionald nu permite obtinerea
solutiei scontate.

Cuvinte-cheie: luarea de decizii, metodd, votare,
reprezentare proportionald, situatie, complementare.

1. Introducere. La luarea de decizii colective
multioptionale  prin  votare cu  reprezentare
proportionala, se folosesc ori s-au folosit asemenea :
metode (reguli ,voturi-decizie”) ca: Jefferson [2]
propusa in 1792, Webster [1, 2] propusa in 1832,
Huntington-.Hill [2] propusd in 1911 s.a. in acelasi
scop, in 1822, a fost propusa [2] si metoda Adams.

Cele mai cunoscute practici privind folosirea :
sistemelor de votare sunt, probabil, cele ce tin de
scrutinele electorale. De aceea, iIn
aspectele abordate privind asemenea sisteme se vor
cerceta, fard a diminua din universalitate, prin prisma
scrutinelor electorale cu reprezentare proportionald de
liste de partid (coalitii, blocuri). :

Fie: M — numarul total de mandate in organul :
electiv; n» — numarul de partide care au atins sau
depasit pragul electoral; /' — numarul total de voturi
exprimate valabil pentru cele n partide; V; — numarul :
de voturi exprimate in favoarea partidului i, x; —

numirul de mandate ce se aloci partidului i, I =1,7.

continuare, °

Toate cele patru metode nominalizate mai sus au la .
~ - . .. * -
bazd gasirea unui astfel de divizor O, ca suma .

valorilor rapoartelor V/Q*, i =1,n, rotunjite pana la

intregi obtinand sirul de valori x;, i = 1,7, si satisfaci -
egalitatea x; + x, + ... + x, = M. Deosebirea dintre ele
constd doar in modalitatea rotunjirii pana la intregi a
acestor rapoarte: prin lipsa — la metoda Jefferson, prin
adaos — la metoda Adams, 1n mod ordinar — la metoda !
Webster si In baza mediei geometrice — la metoda :
Huntington-Hill.

Dupa cum este demonstrat in [3], In unele
cazuri, de exemplu la valori V; egale pentru doua sau
mai multe partide, se poate intdmpla ca un asemenea :
divizor O* sa nu existe. Aceasta insd nu inseamna ca |
in asa cazuri nu poate fi obtinutd solutia scontata,
determinatd de valorile respective ale marimilor x;

i=1,n. Doar ci in acest scop sunt necesare operiri

118

. optional
. representation, are being used or were used such
> methods (“votes-decision” rules) as: Jefferson [2]

- additional
- procedures are proposed in [3].
- procedures shall provide, first, the interval [Q*7;

ABOUT COMPLEMENTATION
OF JEFFERSON, ADAMS,
WEBSTER AND HUNTINGTON-
HILL METHODS

Hab.Dr., Professor Ion BOLUN, ASEM

Complementation to avoid situations, in which

. the use of Jefferson, Adams, Webster and Huntington-
. Hill methods when taking collective multi optional
- decisions by voting with proportional representation
. does not lead to the desired solution are proposed.

Key words: taking decisions, method, voting,

. proportional representation, situation, complementation.

1. Introduction. When taking collective multi
decisions by voting with proportional

. proposed in 1792, Webster [1, 2] proposed in 1832,
: Huntington-.Hill [2] proposed in 1911, etc. With the
. same aim, in 1822, the Adams method was proposed,
- too [2].

The most known practices with reference to the

. use of voting systems are, probably, the ones related to
. elections. Therefore, further, the addressed aspects,
. referring the indices of disproportionality will be
. investigated (not harming the universality) through the
. party-lists
. proportional representation.

(blocks, coalitions) elections  with

Let: M — number of seats in the elective body; n —

> number of parties that have reached or exceeded the
. representation threshold; V' — total valid votes cast for
. the n parties; V; — total valid votes cast for party i, x; —

- number of seats to be allocated to party i, i =1,7. All

- the four nominated methods are based on the retrieve
- of a such divisor O, that the sum of ratios V/Q%,

i =1,n, values, rounded to integers obtaining the set

- of values x;, I = 1,7, will satisfy the equality x, + x, +
. ... +x,= M. The distinction between them consists in
. the modality of rounding to integer of these ratios only:
. down — at Jefferson method, up — at Adams method, in
. the ordinary mode — at Webster method and basing on
. geometry average — at Huntington-Hill method.

As shown in [3], in some cases, by example at

. values of V; equal for two or more parties, it may
. happen that such a divisor Q* does not exist. This is
> not to say that in such cases the expected solution,
. determined by the respective values of quantities x;,

i=1,n, cannot be obtained. But in this purpose

needed. Two such
Both of these

operations are

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013
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suplimentare. Doua asemenea proceduri sunt propuse -
in [3]. Ambele aceste proceduri prevad determinarea, -
mai intdi, a intervalului [Q*7; O*Y], suficient de :
ingust pentru confirmarea faptului ca divizorul O* nu -
existd. Nu este propus insd cum trebuie determinat -
I propun -
complementdri de depdsire a situatiilor, pentru care -
divizorul O* nu existd, fara a fi necesard determinarea -
din .
universalitatea rezultatelor, se va considera cd au loc -
>V, — inegalitati ce pot fi -

acest interval. In aceastd lucrare, se

intervalului  [Q*7; O*"]. Fara a pierde
inegalitatile V; > V, > ...
obtinute prin renumerotarea partidelor.

2. Metoda Jefferson si complementarea acesteia

inlocuirea pasului 3-Jefferson cu cel
asemenea, pasii suplimentari 4 si 5.

fiecarui partid i = 1,7 i se aloci, initial, un numir de

mandate egal cu partea Intregilor raportului V/Q, :

adica x; = a;= LV,/QJ.

2. Daca X + x +
distribuirea  mandatelor
proportionala.

s-a  incheiat,

intampla ca un asemenea divizor O* sa nu existe).
3AM =M—(x;+x+ ... +x,).

s O} G =k, Koy ooy ki unde O =01 =17,

5. Redistribuirea mandatelor conform noii -
- AM —r and proceed to step 4.

valori a marimii Q:

5.1. Dacd r < AM, atunci X, =x, +LI=Lr, :
- Distribution of seats ended, this being, however, non

5.2. Altfel, xk/ = xk/ +1’[ :m. Distribuirea proportlonal.

AM = AM — r si trecere la pasul 4.

mandatelor s-a incheiat, fiind, totusi, neproportionala.
Expunerea desfasuratd, cu

complementare a metodei Jefferson, este urmatoarea.

valoare 0 = J; = min{d, J,, ..
la cresterea x; cu o unitate pentru un singur partid, cel
J» sau pentru cateva partide cu valori ale J; egale cu J;.
Aici 0; este valoarea minima, micsorarea cu care cea a
marimii Q ar conduce la cresterea x; cu o unitate:
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- Jefferson,
Metoda Jefferson este descrisd la pasii 1, 2, 3- -
Jefferson, iar complementarea acesteia constd in -
3 si, de-
- papers it is called standard quota) Q = V/M, then to

1. Se calculeaza [2] divizorul standard (in unele - 1.

- . - " - each party i =1,7 to allocate, initially, a number of
lucrari acesta se numeste cota-standard) Q = V/M; apoi - party ’ Y

. seats equal to the integer part of the ratio V/Q, ie x; = a;

c=Lrsol.

. obtaining the new value of Q
argumentarea |
obtinerii noii valori a marimii Q la pasul 4 de :
- lowest value 6 = J; =
Pasul 4. Reducerea marimii Q cu cea mai mica |
., On}, care deja conduce |

0*], narrow enough to confirm that the divisor O*
does not exist. It is not proposed, however, how to
determine  this  interval. In  this  paper
complementations to overcome situations, when the
divisor Q* Q* does not exist, without the need to
determine the interval [Q*7; O*"], are proposed.
Without losing the universality of results, it will be
considered that take place inequalities V> V> ... >
V, - inequalities that can be achieved by
renumbering the parties.

2. Jefferson method and its complementation

Jefferson method is described in steps 1, 2, 3-
and its complementation consists of
replacing the step 3-Jefferson with the step 3, and also
the additional steps 4 and 5.

1. Calculate [2] the standard divisor (in some

2. If x; + x, + ... + x, = M, then the distribution

. of seats ended, this being proportional.

+ x, = M, atunci .
fiind :
* finds a new divisor Q" < Q, the value of the division to
3-Jefferson. La metoda Jefferson, daca a; + a,+

. + a, # M, atunci, in mod iterativ, folosind mai :
multe incercari, se gaseste un nou divizor Q° < O, :
valoarea impartirii la care a marimii V; rotunjitd pana :
la intregi prin lipsd §i se va considera numarul de :
mandate de distribuit partidului i; valoarea Q" se va :
alege astfel ca sa aiba loc egalitatea x| + x, + ... + x,= |
M. Distribuirea mandatelor s-a incheiat (se poate !
. of parties, candidates for the increase of x; by one unit:
4. Determinarea noii valori a marimii Q si a | Q=i+ 1), i=ln: Q:=max{Qn. O ... 0}: G
multimii G de partide, pretendente la cresterea x; cu o |

unitate: Q; :== Vi/(x; + 1), i=1,_n; 0O = max{Q,, 0>,
- value of O:

3-Jefferson. At Jefferson method, if a; + a, + ...
+ a, # M, then, iteratively, using several attempts, it

which of V; rounded down to integer will be considered
the number of seats to be distributed to party i; the
value of Q" will be chosen so as to have the equality x,
+ x, + ... + x, = M. The distribution of seats is
completed (it may happen that such a divisor Q" does
not exist).

3.AM =M—(x;+x+ ... +x,).

4. Determining the new value of O and the set G

= thi ko, ... k), where O, = Q.1 =L

5. Redistribution of seats according to the new

5.1.Ifr < AM, then x, =X, +L/=Lr, AM =

5.2. Otherwise,

X, =x, +1LI=1,AM.

The detailed exposure, with arguments for
in step 4 of
complementing the Jefferson method, is the following.
Step 4. Decreasing the size of Q with the
min{d,, &y, ..., 0,}, which
already leads to the increase of x; by one for a single
party, the j one, or for several parties with values of

- 0; equal to J;. Here J; is the minimum value, the
- decreasing with which of O would lead to the
. increase of x; with one unit:
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4.1. Se determina o, conform formulei
G=0-Vix+1),i=Ln, (1)
obtinute din conditia evidenta

VidQ-d)=x;+1. (2)

4.1. Determining J; according to the formula
51’::Q_Vi/(xi+1)9i:l5nv (1)

' obtained from the evident condition

Astfel, cea mai mare valoare a marimii Q;< Q,
care deja conduce la cresterea x; cu o unitate, fata de :

folosirea marimii Q, este
0=0-6;=Vix+1),i=Ln. (3)
4.2.6 :=min{d,, o, ..

{ : }
- Op} = Max G
i=ln | x; +1

., O}, careia 1i corespunde

Q = max{Ql, QQ, ..

VidQ—-d)=x;+1. (2)
Thus, the highest value of O; < O, which already
leads to the increase of x; by one, to the use of 0, is

0=0-6=Vim+1),i=Ln. (3)

42. 6 = min{d, &, ... 9}, to which
. corresponds
4
Q = maX{Qla QZ: ceey Qn} = max . (4)
i=ln | x, +1

Este ugor de observat ca regula (4) de determinare a |
noii valori a marimii Q si, respectiv, a partidului, caruia ;
trebuie alocat urmatorul mandat, este similarda regulii ;
,voturi-decizie” a metodei d’Hondt [1]. Astfel, metoda '
Jefferson complementatid presupune alocarea initiala |

fiecarui partid  =1,7 a unui numér de mandate, egal cu

valoarea raportului ¥/Q rotunjiti pand la intregi prin lipsa, -
adica x; = a,=LV/0L; apoi, daci a;+ ar+ ... + @, # M, atunci -
consecutiv pentru unele partide se mareste x; cu o unitate in -
ordinea determinatd de regula (4), adica de fiecare datd se -
mareste x; cu o unitate pentru partidul cu cea mai mare -
valoare a raportului Vi/(x; + 1), pand va avea loc egalitatea x, -
+x+ ... +x,= M. Metoda descrisa coincide cu algoritmul -
the algorithm proposed in [4].

respectiv propus in [4].
3. Metoda Adams si complementarea acesteia

Metoda Adams este descrisa la pasii 1, 2, 3-
- Adams, and its complementation consists of replacing

Adams, iar complementarea acesteia constd 1In

inlocuirea pasului 3-Adams cu cel 3 si, de asemenea,
- additional steps 4 and 5.
1. Se calculeaza [2] divizorul standard O = V/M, -

pasii suplimentari 4 si 5.

apoi fiecdrui partid = 1,7 i se alocd, initial, un numér de

mandate, egal cu valoarea raportului V/Q rotunjita pana la °
: V/Q, rounded up to integer, ie x; = g;= |—V,-/Q—|.

intregi prin adaos, adici x;=g=[ /0|

2. Daca gi + g+ ... + g,= M, atunci distribuirea '
. of seats ended, this being proportional.

mandatelor s-a incheiat, fiind proportionala.

3-Adams. La metoda Adams, daca g+ g+ ... :
+ g, # M, atunci, In mod iterativ, folosind mai multe :
incerciri, se gaseste un nou divizor Q° > Q, valoarea :
impartirii la care a marimii V; rotunjitd pana la intregi :
prin adaos si se va considera numarul de mandate de :
distribuit partidului i; valoarea Q" se va alege astfel ca
.+ x,= M. The distribution of seats is completed (it may

sa aiba loc egalitatea x; + x, + ...
Distribuirea mandatelor s-a incheiat
intampla ca un asemenea divizor Q* sa nu existe).

3. AM =M—(x;+x,7+ ... +x,); evident are loc AM <0.

+ x, = M.

o unitate: 0, == Vi/(x,— 1), i =1,n: O = min{Qy, 0>,
O} G = (ki ko, ko unde Oy =Q,1=1r.

valori a marimii Q:
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(se poate :

It is easy to see that the rule (4) of determining
the new value of O and, respectively, of the party, to
which to allocate the next seat, is similar with the
"vote-decision" rule of the d'Hondt method [1]. So, the
complemented Jefferson method involves the initial

allocation to each party i =1,7 of a number of seats,

equal to the value of ratio V/Q rounded down to
integer, ie x; = a; = |_VI»/QJ; after, ifa, +a, + ... + a, #
M, then consecutive for some parties x; increases by
one in the order determined by rule (4), ie every time x;
increases by one for the party with the highest value of
ratio Vi/(x; + 1), till it will take place the equality x; + x,
+ ... + x, = M. The described method coincides with

3. Adams method and its complementation
Adams method is described in steps 1, 2, 3-

the step 3-Adams with the step 3, and also the

1. Calculate [2] the standard divisor Q = V/M,

then to each party i =1,7 to allocate, initially, a
number of seats equal to the integer part of the ratio

2. If g1+ g+ ... + g,= M, then the distribution

3-Adams. At Adams method, if g+ g+ ... + g,
# M, then, iteratively, using several attempts, it finds a
new divisor Q" > Q, the value of the division to which
of V; rounded up to integer will be considered the
number of seats to be distributed to party 7; the value of
Q" will be chosen so as to have the equality x; +x,+ ...

happen that such a divisor Q" does not exist).
3. AM =M — (x; + x, + ... +x,); evidently it

: takes place AM < 0.
4. Determinarea noii valori a marimii Q si a !
multimii G de partide, pretendente la micsorarea x; cu |

Cunit: Q= Vil(x— 1), i=1L,n; 0 = min{Qy, O, ...,

L0 G = ik ki), where O =0 =17,

5. Redistribuirea mandatelor conform noii °

4. Determining the new value of O and the set G
of parties, candidates for the decreasing of x; by one

5. Redistribution of seats according to the new

* value of 0:

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013
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5.1. Daca r <-AM, atunci X, =X, +L/=Lr, :

AM = AM + r i trecere la pasul 4.
5.2. Altfel,

Distribuirea mandatelor s-a Incheiat.
Expunerea desfasurata, cu

obtinerii noii valori a marimii Q la pasul 4 de

complementare a metodei Adams, este urmatoarea.

valoare 0 = §; = min{d,, J,, ..

la micsorarea x; cu o unitate pentru un singur partid,

cel j, sau pentru cateva partide cu valori ale J; egale cu

;. Aici 0; este valoarea minimd, cresterea cu care a

marimii Q ar conduce la micsorarea x; cu o unitate:
4.1. Se determina ¢; conform formulei

©)

6i=Vixi-1)-0,i=Ln,
obtinute din conditia evidenta

VidQ +d)=xi—1. (6)

Astfel, cea mai mica valoare a marimii Q;> Q, -
care deja conduce la micsorarea x; cu o unitate, fata de -

folosirea marimii Q, este

0=0+8=V/x-1),i=Ln. (7
4.2.6 =min{dy, 0y, ..., 9,}, careia ii corespunde

Qﬂm&&w%mﬁﬁ}®
x, -1

i=l,n

Astfel, metoda Adams

unui numar de mandate, egal cu valoarea raportului
V/Q rotunjitd pana la intregi prin adaos, adica x; = g;=
|—V,-/Q—|; apoi, daca gy + ¢ + ... + g, # M, atunci

1), pana va avea loc egalitatea x; + x, + ... + x,= M.

4. Metoda Webster si complementarea acesteia -
Metoda Webster este descrisa la pasii 1, 2, 3- -
iar complementarea acesteia constd in -
inlocuirea pasului 3-Webster cu cel 3 si, de asemenea, -

Webster,

pasii suplimentari 4-7.

apoi fiecdrui partid Z = 1,7 i se alocd, initial, un numéar de

—a; > 0,5. Astfel, x; ia valoare egala cu valoarea raportului
V/Q, rotunjita pana la intregi in mod ordinar.

2. Daca x; + x, + ... + x, = M, atunci
distribuirea mandatelor s-a incheiat.

3-Webster. La metoda Webster, dacd x; +x,+ ... +

ordinar, obtinAnd un nou sir de valori x;, [ =1,7, si fie

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013

- obtaining the new value of Q
- complementing the Adams method, is the following.
Pasul 4. Cresterea marimii O cu cea mai mica -
., On}, care deja conduce -

// tatd . I . .
CompLementatd - involves the initial allocation to each party i =1L,n of

presupune alocarea initiald fiecirui partid i =1,7 a a number of seats, equal to the value of ratio Vy/Q

- rounded up to integer, ie x; = g;= |—V,-/Q—|; after, if g1 + &
©+ ... + g, # M, then consecutive for some parties x;
- decreases by one in the order determined by rule (8), ie
consecutiv pentru unele partide se micsoreaza x; cu o -
unitate in ordinea determinata de regula (8), adica de -
fiecare datd se micsoreaza x; cu o unitate pentru -
partidul cu cea mai micé valoare a raportului Vi/(x; — -

S.1.1f 7 < -AM, then x, =x, +LI=1r, AM

. =AM + r and proceed to step 4.
X, =x, +LI=1-AM.

5.. x, =x, +11=1-AM.

Otherwise,

- Distribution of seats ended.
argumentarea -

The detailed exposure, with arguments for
in step 4 of

Step 4. Increasing the size of O with the lowest
value 6 = ¢; = min{J,, J,, ..., d,}, which already leads

- to the decrease of x; by one for a single party, the j one,
- or for several parties with values of J; equal to 6;. Here
- 0; is the minimum value, the inreasing with which of O
- would lead to the decrease of x; with one unit:

4.1. Determining 9, according to the formula

®)

o =V/x-1)-0,i=Ln,

* obtained from the evident condition

VilQ+d)=xi—1. (6)
Thus, the highest value of O;> O, which already
leads to the decrease of x; by one, to the use of O, is
0=0+6,=V/x;i—1),i=ln. (7)
4.2. 6 =min{dy, 0y, ..., 9,}, to which corresponds

0 :=min{Q;, 0, ...,Q,,}—min{ 4 } (8)
x;—1

i=Ln

Thus, method

the complemented Adams

every time x; decreases by one for the party with the
lowest value of ratio Vi/(x; — 1), till it will take place the
equality x; +x,+ ... +x,= M.

4. Webster method and its complementation

Webster method is described in steps 1, 2, 3-
Webster, and its complementation consists of replacing
the step 3-Webster with the step 3, and also the
additional steps 4-7.

1. Calculate [2] the standard divisor Q = V/M,

1. Se calculeazi [2] divizorul standard O = V/M: - then to each party [ =1,n to allocate, initially, a

. number of seats equal to the integer part of ratio V/Q,
Siex;=a;= |_V,-/QJ, if V/Q —a; <0,5, or equal to x; = a;+
mandate egal cu partea intregilor raportului V/Q, adica x; = :
a=|V/0], daca V/O—a; < 0,5, sau cux;= a;+ 1, daca V/O :

1, if V/Q — a; > 0,5. Thus, x; takes a value equal to the
value of ratio V/Q, rounded to integer in an ordinary

- mode.

2. If x; + x, + ... + x, = M, then the distribution

- of seats ended.

3-Webster. At Webster method, if x; +x,+ ... +

. x,# M, then, iteratively, using several attempts, it finds
x,# M, atunci, In mod iterativ, folosind mai multe incercari, .

p
se gaseste un nou divizor astfel ca suma valorilor . . . . .
£a5¢ - Q, - i=1,n values, rounded to integer in an ordinary

rapoartelor V/0*, i =1, n , rotunjite pana la intregi in mod o .
- mode, obtaining a new set of values x;, i =1,7, be

" equal with M, ie x; + x, + ... + x,= M. The distribution

a new such divisor Q" < Q, that the sum of ratios V/Q*,

121



INFORMATICA / INFORMATICS

egald cu M, adicd x; + x, + ... + x, = M. Distribuirea -
mandatelor s-a incheiat (se poate intdmpla ca un asemenea -
divizor O* sd nu existe). :

3.AM =M—(x;+x,+ ... +x,). Daca AM <0, -
atunci trecere la pasul 6. :

4. Determinarea noii valori a marimii QO si a -
multimii G de partide pretendente la cresterea x; cu o

unitate: Q; == 2V;/(2x; + 1), i =1,n; Q = max{Q,, 0>,
ey Ot Gi={ky, ko, ..., k}, unde o, =0,l=1r-

5. Redistribuirea mandatelor conform noii
valori a marimii Q la AM > 0:

5.1. Dacd r < AM, atunci x, =x, +L/=1r, :
AM = AM — r si trecere la pasul 4.

5.2. Altfel, x, :=x, +1,/=1,AM. Distribuirea :
mandatelor s-a incheiat.

6. Determinarea noii valori a marimii Q si a
multimii G de partide pretendente la micsorarea x; cu -
o unitate: 0; := 2V/(2x; — 1), i =1,n; O := min{Q,, -
QZ» ceey Qn_}s G {kls kZa sy kr}’
le =Q,/=1r.

7. Redistribuirea mandatelor
valori a marimii Q la AM < 0: :

7.1. Dacd » < —AM, atunci X, =X, +LI=Lr,
AM = AM + r si trecere la pasul 6.

7.2. Altfel, x, =x, +11=1,-AM.

1 1
Distribuirea mandatelor s-a incheiat.

Expunerea desfasuratdi, cu argumentarea
obtinerii noii valori a marimii Q la pasii 4 si 6 de
complementare a metodei Webster, este urmatoarea.

Pasul 4. Reducerea marimii Q cu cea mai mica |
valoare 0 = §; = min{d,, Jy, ..., J,}, care deja conduce
la cresterea x; cu o unitate pentru un singur partid, cel
J» sau pentru cateva partide cu valori ale J; egale cu J;.
Aici ¢; este valoarea minima, micgorarea cu care a
marimii Q ar conduce la cresterea x; cu o unitate:

4.1. Se determina ¢; conform formulei

S:=0-2V/2x;+ 1), i=1Ln, (9
obtinute din conditia evidenta
VikQ—d) =x;+ 1/2.

unde

conform noii -

(10)

Astfel, cea mai mare valoare a marimii O, < Q, -

care deja conduce la cresterea x; cu o unitate, fata de leads to the increase of x; by one, to the use of O, is

folosirea marimii Q, este
0i=0-6=2V/2x;+ 1), i=1Ln. (11)
42. 0
corespunde

Q = max{Ql, Q2, ..

min {515 525

.,Qn}=2mw{ 4 } (12)
= | 2x; +1

Din (12) este usor de observat ¢ regula de determining the new value of O and, respectively, of

- the party, to which to allocate the next seat, is similar

e .. : N . - with the "vote-decision" rule of the Sante-Lagué
similard regulii ,,voturi-decizie” a metodei Sante-

determinare a noii valori a marimii Q si, respectiv, a
partidului, caruia trebuie alocat urmatorul mandat, este
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- AM — r and proceed to step 4.

- lowest value 6 = J;
- already leads to the increase of x; by one for a single
* party, the j one, or for several parties with values of
: 0; equal to J;. Here J; is the minimum value, the
- decreasing with which of O would lead to the
- increase of x; with one unit:

..., O}, careia 1i -

of seats is completed (it may happen that such a divisor
O does not exist).

3.AM =M—(x;+x,+ ... +x,). If AM <0, then
proceed to step 6.

4. Determining the new value of O and the set G
of parties, candidates for the increase of x; by one unit:

L Q= 2@x + 1), i =1L,ny 0 = max{Qy, On, .... O}:
G =tk ko ..ok}, where O, =Q,1 =17

5. Redistribution of seats according to the new

value of Q at AM > 0:

5.1. If r < AM, then X, =X, +1,Z=17% AM =

5.2. Otherwise,

x, =x, +L1=1AM.

Distribution of seats ended.

6. Determining the new value of O and the set G

- of parties, candidates for the decrease of x; by one unit:
. Qi = 2Vl/(2xt - l)a l = lons Q = min{le QZ: [EE) Qn};
CG =tk ko ..ok}, where O, =Q,1 =17

7. Redistribution of seats according to the new

- value of Q at AM < 0:

7016 7 < -AM, then x, =x, +1/=1r, AM =
AM + r and proceed to step 6.
7.2. Otherwise, X =X, +1,/ =1,-AM.

- Distribution of seats ended.

The detailed exposure, with arguments for

obtaining the new value of Q in steps 4 and 6 of
© complementing
- following.

the Webster method, is the

Step 4. Decreasing the size of QO with the
min{d,, oy, ..., J,}, which

4.1. Determining o, according to the formula
0:=0-2ViQx;+ 1), i=1Ln, (9

. obtained from the evident condition

VidQ—d) =x;+172. (10)
Thus, the highest value of O; < O, which already

0=0-6,=2Vf2x+1), i=Ln. (11)

42. 6 = min{d, s, ..., 0,5, to which
- corresponds
Q = maX{Ql: Q25 ..

O = o VL (12)
i=ln | 2x; +1
It is easy to see from (12) that the rule (4) of

Revista / Journal ,, ECONOMICA” nr. 3 (85) 2013
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Lagué [1].

Pasul 6. Cresterea marimii Q cu cea mai mica -
., On}, care deja conduce -
la micsorarea x; cu o unitate pentru un singur partid, -
cel j, sau pentru cateva partide cu valori ale J; egale cu -
o0;. Aici J; este valoarea minima, cresterea cu care a -

valoare 0 = J; = min{d, J,, ..

marimii Q ar conduce la micgorarea x; cu o unitate:
6.1. Se determina J; conform formulei

5 =2Wi2a—1) -0, i=Ln, (13)
obtinute din conditia evidenta

ViAO+6)=xi—172. (14)

Astfel, cea mai mica valoare a marimii Q; > Q, -
care deja conduce la micgorarea x; cu o unitate, fata de :

folosirea marimii Q, este
0,=0+06;=2V/2x;— 1), i=Ln. (15)

62. 0
corespunde

min {513 523

= mi S 16
Q'_mln{Q15Q2:"'5Qn}_ Iz‘l:’llTln 2)(1 1 . ( )

Astfel, metoda Webster complementati presupune

alocarea initiald fiecirui partid i = 1,77 a unui numir de

mandate, egal cu valoarea raportului ¥/Q rotunjitd pani la -
intregi in mod ordinar, adicd x; = a;= LV,—/QJ, daca V/Q—a; <
0,5, sau x; = a;+ 1, daca V/Q — a; > 0,5). Apoi,dacd x; + x,+ -
... T x,# M, atunci: (a) lax; +x;+ ... +x, <M, consecutiv -
pentru unele partide se méreste x; cu o unitate in ordinea -
determinatd de regula (12), adica de fiecare data se mareste -
X; cu o unitate pentru partidul cu cea mai mare valoare a -
raportului V/(2x; + 1), pand va avea loc egalitatea x; + x, + -

... tx,=M; (b)lax;+x,+ ... + x,> M, consecutiv pentru
unele partide se micsoreazd x; cu o unitate in ordinea

determinatd de regula (16), adicd de fiecare dati se
micsoreaza x; cu o unitate pentru partidul cu cea mai mica -
valoare a raportului V/(2x; — 1), pand va avea loc egalitatea -

xXit+xt... +tx,=M.

5. Metoda Huntington-Hill si complementarea

acesteia

Metoda Huntington-Hill este descrisd la pasii
1, 2, 3-Huntington-Hill, iar complementarea acesteia -

consta 1n inlocuirea pasului 3-Huntington-Hill cu cel 3
si, de asemenea, pasii suplimentari 4-7.

1. Se calculeazi [2] divizorul standard Q = V/M; -

apoi fiecirui partid = 1,7 i se alocd, initial, un numér de

mandate egal cu partea intregilor raportului V/Q, adica x;

a;= LV/QJ, daca V/Q < wlai(a,. +1) ,saux; = a;+ 1, :
daca V/Q > 4/a,(a; +1) . Astfel, x; ia valoare egald cu -

valoarea raportului V/Q, rotunjitd pand la intregi in baza

mediei geometrice respective.
2. Daca x; + x, + ...
distribuirea mandatelor s-a incheiat.

3-Huntington-Hill. La metoda Huntington-Hill, daca -

x1+x+ ... +x,# M, atunci, In mod iterativ, folosind mai
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..., 0,}, céreia 1i -

+ x, = M, atunci -

- method [1].

Step 6. Increasing the size of O with the lowest
value 6 = 6; = min{d,, J,, ..., d,}, which already leads
to the decrease of x; by one for a single party, the j one,
or for several parties with values of 6; equal to J,. Here
- 0; is the minimum value, the increasing with which of
- O would lead to the decrease of x; with one unit:

6.1. Determining J; according to the formula

: 0:=2ViQx;-1)—-Q,i=Ln, (13)
* obtained from the evident condition
: ViAQ+o)=x;—12. (14)
Thus, the lowest value of O; > O, which already
leads to the decrease of x; by one, to the use of Q, is
0=0+06;=2V/2x;— 1), i=Ln. (15)
62. 0 v.ey On}, to which

corresponds
0 =mi =2mi 4 16
- mln{le QZ» [EXT} Qn} - AL Zx 1 . ( )

i=l,n

min{&l, 52,

Thus,

" involves the initial allocation to each party i =1,n of

the complemented Webster method

*a number of seats, equal to the value of ratio V/Q
rounded to integer in an ordinary mode, ie x; = a; =
Lv/0l, if Vi/O —a; < 0,5, 0orx; = a;+ 1, if V/O — a; >
0,5). After, if x; + x, + ... + x,# M, then: (a) at x; + x, +
... T x, < M, consecutive for some parties x; increases
by one in the order determined by rule (12), ie every
time x; increases by one for the party with the highest
value of ratio V;/(2x; + 1), till it will take place the
equality x; + x,+ ... T x,=M; (b)atx; + x, + ... + x,>
- M, consecutive for some parties x; decreases by one in
- the order determined by the rule (16), ie every time x;
decreases by one for the party with the lowest value of
ratio V;/(2x; — 1), till it will take place the equality x; +
Xt ... +x,=M.

5. Huntington-Hill
complementation

Huntington-Hill method is described in steps 1,
2, 3-Huntington-Hill, and its complementation consists
of replacing the step 3-Huntington-Hill with the step 3
- and also the additional steps 4-7.
: 1. Calculate [2] the standard divisor O = V/M,

- then to each party i=17 to allocate, initially, a

method and its

- number of seats equal to the integer part of ratio V/Q,

e x;=a;=LV/QL it V/Q < \Ja.(a, + 1), orx; = a;+
- LifV/0=> y/a,(a, +1) . Thus, x, takes a value equal

. to the value of ratio V/Q, rounded to integer in base of
the respective geometric mean.

2. If x; + x, + ... + x, = M, then the distribution
of seats ended.

3-Huntington-Hill. At Huntington-Hill method,
if x; + x, + ... + x, # M, then, iteratively, using several
, attempts, it finds a new such divisor O’, that the sum of
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multe incerciri, se giseste un nou divizor O, astfel ca suma
valorilor rapoartelor Vy/Q* i=1,n, rotunjite pand la -
intregi in baza mediei geometrice respective, obtinand un

nou sir de valori x;, I = 1,7, si fie egald cu M, adici x, +x, -
+ ... +x,= M. Distribuirea mandatelor s-a incheiat (se poate -
intAmpla ca un asemenea divizor O* si nu existe). .
3.AM=M-(x+x+ ... +x,). Daca AM <0,
atunci trecere la pasul 6.
4. Determinarea noii valori a mérimii O si a multimii -
G de partide pretendente la cresterea x; cu o unitate: Q; :=

Vifx, o+ 1) i=Ln; Q= max{Qy, 0s ... O} G = |
ko, ...k}, unde O, =0,/ =L

5. Redistribuirea mandatelor conform noii
valori a marimii Q la AM > 0:

5.1. Daca r < AM, atunci x; =x, +1,l=1,_r, :
AM = AM — r si trecere la pasul 4. :
5.2. Altfel, x, :=x; +1,/=1,AM. Distribuirea -

mandatelor s-a Incheiat.
6. Determinarea noii valori a marimii Q si a multimii :
G de partide, pretendente la micsorarea x; cu o unitate: Q; == .

Vix,(x, = 1), i=Ln; Q =min{Q), O, ..., O}; G = -
k. ko ...}, unde O, = Q0,1 =17

7. Redistribuirea mandatelor conform noii -
valori a mdrimii Q la AM < 0: :

7.1. Dacd r < -AM, atunci x, =x, +1,/=Lr,
AM = AM + r i trecere la pasul 6.

7.2. Altfel, X, =X, +1,/ =1,-AM.

Distribuirea mandatelor s-a incheiat. :
Expunerea desfasurati, cu argumentarea obtinerii :
noii valori a marimii Q la pasii 4 si 6 de complementare a :
metodei Huntington-Hill, este urmétoarea.
Pasul 4. Reducerea marimii Q cu cea mai mica .
valoare 0 = §; = min{d,, J,, ..., J,}, care deja conduce :
la cresterea x; cu o unitate pentru un singur partid, cel :
J, sau pentru cateva partide cu valori ale J; egale cu 6;. .
Aici J; este valoarea minima, micsorarea cu care a .
marimii Q ar conduce la cresterea x; cu o unitate:
4.1. Se determina o, conform formulei

0= 0—Vil[x D, i=Ln, (7

obtinute din conditia evidenta

ViAQ-8) = Jx,(x, +1) . (18)

Astfel, cea mai mare valoare a marimii Q; < Q, -
care deja conduce la cresterea x; cu o unitate, fata de °
folosirea marimii Q, este

Qi:Qféi:Vi/\jxi(xi +1) ’ i=1,_l’l. (19)

42. 6 min{d;, d, ..., O}, careia i -
corespunde

ratios V/Q*, i =1,n values, rounded to integer in base

. of the respective geometric mean, obtaining a new set

- of values x;, i =1,7, be equal with M, ie x; + xp+ ... +
- x, = M. The distribution of seats is completed (it may

happen that such a divisor Q" does not exist).
3.AM =M-(x;+x+ ... +x,). f AM <0, then

- proceed to step 6.

4. Determining the new value of Q and the set G
of parties, candidates for the increase of x; by one unit:

0; = Vi x,(x; +1), i=l,_n; 0 = max{0Q,, 0>, ...,

C 0.} G = ki ko, ..k}, where O =Q,1=1r.

5. Redistribution of seats according to the new

value of Q at AM > 0:

5.0.Ifr < AM, then x, =X, +L/=Lr, AM =

. AM — r and proceed to step 4.

5.2. Otherwise, X, =X, +1,/=1,AM.

: Distribution of seats ended.

6. Determining the new value of O and the set G
of parties, candidates for the decrease of x; by one unit:

0= ViJx,(x, = 1), i=Ln: 0 = min{Q, Qs ..

“ 04} Gi= {h ko, o b}, where O =Q,1 =17

7. Redistribution of seats according to the new

- value of Q at AM < 0:

7.1 0f r < —AM, then x, =x, +1/=Lr, AM =

- AM + r and proceed to step 6.

7.2. Otherwise, x, =x, +1,/ =1,—AM.

. Distribution of seats ended.

The detailed exposure, with arguments for
obtaining the new value of Q in steps 4 and 6 of

. complementing the Huntington-Hill method, is the
. following.

Step 4. Decreasing the size of Q with the lowest
value 6 = 6; = min{d,, J,, ..., J,}, which already leads
to the increase of x; by one for a single party, the j one,
or for several parties with values of 6; equal to J;. Here

. 0; is the minimum value, the decreasing with which of
. O would lead to the increase of x; with one unit:

4.1. Determining o, according to the formula

5= 0-Vifx (o +D,i=Ln, (7)

obtained from the evident condition

VikQ—0) = x,(x, +1). (18)

Thus, the highest value of Q; < O, which already

- leads to the increase of x; by one, to the use of O, is

0=0-6,= Vi/\/xi(xi +1) ’ i=1,_n. (19)

42. 8 = min{d,, &, ..., 6,}, to which

- corresponds

i=Ln

Q:=max{Q1,Q2,...,Qn}=max{ v, } 20)
VX (x5 +1)
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Q = maX{Qb Q2a cees Qn}

= V.
maxd ——1
i=hn {in (x, +1

} (20) 5

Pasul 6. Cresterea marimii Q cu cea mai mica .

valoare 0 = J; = min{d,, J,, ..., d,}, care deja conduce

marimii Q ar conduce la micgorarea x; cu o unitate:
6.1. Se determina J; conform formulei

s=Vix.(x,=1)—0,i=Ln, (@)

obtinute din conditia evidenta

ViAQ+6)=+/X;(x; =1) . (22)

folosirea marimii Q, este

0=0+6,=Vi[x,(x, — 1), i=Ln. (23)

6.2. 0 :=min{d,, o>, ..., d,}, careia 1i corespunde

Q = min{Qla Q25 EEEX] Qn} = min: V: - (24)

Astfel, metoda Huntington-Hill complementata - .
— - i=1,n of a number of seats, equal to the value of

presupune alocarea initiala fiecirui partid i = 1,7 a unui “ratio /0 rounded to integer in base of the

numar de mandate, egal cu valoarea raportului V/Q
rotunjitd panad la intregi in baza mediei geometrice
respective, adici x; = a; = LV,/QJ, daca V/Q

- lowest value 0 = J; = min{d,, J,,
- already leads to the decrease of x; by one for a single

Step 6. Increasing the size of O with the
... On}, which

party, the j one, or for several parties with values of

. 0 ) ce - 5, equal to J;. Here ¢; is the minimum value, the
la micgorarea x; cu o unitate pentru un singur partid, -

cel j, sau pentru cateva partide cu valori ale J; egale cu -
;. Aici J; este valoarea minima, cresterea cu care a .

increasing with which of O would lead to the
decrease of x; with one unit
6.1. Determining J; according to the formula

s=ViJx,(x,=1)—0,i=Ln, (@)

- obtained from the evident condition

VO +8)=+/x,(x; —1) . (22)

Thus, the lowest value of Q; > O, which already

Y s . leads to the decreasing of x; by one, to the use of O, is
Astfel, cea mai micd valoare a marimii Q; > O, -

care deja conduce la micsorarea x; cu o unitate, fata de -

0=0+6=Vifx,(x,~ 1), i=ln. (23)

: 6.2. 0 = min{d;, J, ..., 0,}, to which
: corresponds
Q = min{le QZ: cees Qn} = mm L . (24)
|, G = 1)

So, the complemented Huntington-Hill

- method involves the initial allocation to each party

. respective geometric mean, ie x; = a; = LV/QJ, if

Ja(a, +1), sau x; = a + 1, daca V/Q >-

va;(a; +1) ; apoi, dacd x, + x, + ... +x,# M, atunci:

- parties x; increases by one in the order determined

(@) lax; +x, + ... + x, < M, consecutiv pentru unele :
partide se mareste x; cu o unitate in ordinea determinata -
de regula (20), adica de fiecare datd se mareste x; cu o -
unitate pentru partidul cu cea mai mare valoare a :

X1+tx+t...+tx, =M, b)lax+x+..+x,>M,
consecutiv pentru unele partide se micsoreaza x; cu o

unitate in ordinea determinatd de regula (24), adica de :

- value of ratio Vi/4/x,;(x; —1), till it will take place

fiecare datd se micsoreaza x; cu o unitate pentru partidul -

VO < Ja(a,+1), or x; =

< -

Il N

raportului Vi/q/ X; (x ;T 1) , pana va avea loc egalitatea

. consecutive for some parties x; decreases by one in

a; + 1, if V/Q >

Na,(a, +1). After, if x; + x, + ... + x, # M, then:

(a) at x; + x, + ... + x, < M, consecutive for some

by the rule (20), ie every time x; increases by one for
the party with the highest value of ratio

Vil X, (x; +1) , till it will take place the equality x;

+x,=M; (b)at x; + x, + ... + x,> M,

. the order determined by the rule (24), ie every time
. x; decreases by one for the party with the lowest

cu cea mai micd valoare a raportului V/4/X,(x;, — 1), -

pana va avea loc egalitatea x; +x,+ ... + x,= M.
6. Concluzii

Pentru fiecare din metodele Jefferson, Adams, -
Webster si Huntington-.Hill de luare a deciziilor -
colective multioptionale prin votare cu reprezentare -
proportionald, sunt propuse complementiri de depasire a -
situatiilor, n care folosirea metodelor nominalizate nu -

permite obtinerea solutiei scontate, din cauza ca nu exista

the equality x; + x, + ... + x,= M,
6. Conclusions
For each of the Jefferson, Adams, Webster

- and Huntington-Hill methods of multioptional
collective  decision-making by voting with
proportional representation, are proposed

o

nici un divizor Q* respectiv. Complementrile includ -
actiuni de modificare consecutiva a valorii divizorului Q -
si a multimii G de partide, pretendente la modificarea -
(marirea sau micsorarea, in functie de situatie) treptatd a -

complementary actions to overcome situations, in
which the use of mentioned methods can not give
the desired solution, because the respective divisor
does not exist. Complementation includes
actions of consecutive modification of the divisor Q
value and of the set G of parties, candidates for the
gradually change (increase or decrease, depending
on the situation) by one unit of the number of seats,

numdrului de mandate a cirora cu o unitate, pana la , till the satisfying of the condition of equality
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satisfacerea conditiei de egalitate a numarului sumar x, + | between the summary number of seats x; + x, + ... +
X, + ... + x, de mandate alocate celor n partide cu , x,, allocated to the n parties, and the number M of
numarul M de mandate disponibile. i available seats.
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RECENZIE

la monografia
»ROLUL CORPORATIILOR

TRANSNATIONALE iN PROCESELE

DE INTEGRARE ECONOMICA”,

publicata la ULIM, IRIM 1n 2008, cu

volumul 203 pagini.

Autori: Al. Gribincea, S. Gorobievschi,
si F. Iordache, ISBN 978-9975-9764-1-1

in perioada globalizirii, se resimte puternic -
interactiunea economica si interdependenta tarilor in -
economia mondiald, cu toate cid intensitatea acestui -
proces nu este uniform. Globalizarea inseamna si -
circulatia liberd a capitalului, marfurilor, tehnologiei, -
informatiei §i, Intr-o mdsurd mai mica, a fortei de -

munca.

Un rol major in acest proces le revine -
corporatiilor transnationale (CTN) in cadrul cérora se -
observd o transferare a unei cote importante de -
resurse. Companiile transnationale ca fortd motrice a -
globalizarii, actioneaza Intr-o economie globala care -
se refera la: productia globald, capitalul global, piata -

globala.

Principalele motive care determind firmele s3-si -

internationalizeze activele sunt obtinerea

profituri cdt mai mari cu costuri mici $i a unei -
rentabilitati sporite. Acestea se pot realiza prin -
valorificarea unor oportunitati pe care le ofera alte tari -
cu resurse materiale §i umane mai ieftine, prin -

patrunderea pe pietele avantajoase pentru export.

Companiile transnationale reprezintd un interes -
major si pentru tarile-gazda, deoarece, prin transferul -
de capital, tehnologie, management performant, se -
creeazd noi locuri de munca acolo unde se deschid noi -
intreprinderi, creste productivitatea muncii, care, la -
randul ei, aduce cu sine salarii mai mari pentru .

angajatii din tara-gazdd. Produsele

competitive pentru export, iar cresterea volumului de -
produse la export imbunatateste balanta de plati, -
sporeste venitul la buget. CTN-urile joacad un rol .
important In promovarea exporturilor, accentuarea -
transferului de capital si tehnologie, in infuzia de .

competente manageriale de 1naltd calificare.

procesul globalizarii lor, firmele au de parcurs trei .

stadii:

e cresterea ponderii exporturilor in volumul -

global al productiei lor;

e globalizarea productiei, prin constructia de -

intreprinderi in afara granitelor;

e globalizarea competentelor si a sistemelor -
organizationale, ceea ce Inseamna abilitatea -
de a opera la cele mai inalte standarde -

pretutindeni in lume.
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unor -

devin mai -

In -

: Astfel, companiile transnationale se afirma ca
- principald fortd a globalizdrii economice.

: Puterea si influenta CTN-urilor sunt determinate
- de concentrarea controlului activitatii lor in domeniile
- strategice — finante, fortd de munca, tehnologii, livrarea
- materiei prime i componentelor, servicii, desfacere.
- Odatd cu aprofundarea procesului de globalizare,
- numdrul CTN-urilor creste.

: Pe fondul diversificarii i globalizarii productiei,
- valoarea adaugatd din activititile desfasurate in
- strdindtate a crescut in ritmuri mai fnalte decit cea
- obtinutd pe piata internd.

: Productia unei valori addugate mai mari in
- strdindtate decat 1n tara-mama se explica, probabil, prin
- aceea ca transnationalele, ca oligopoluri, includ in
- valoarea adaugatd un adaos comercial mai mare,
- respectiv, un profit mai mare, deoarece costul de
- productie este mai mic datoritd salariilor mai mici si,
- astfel, la acelasi pret de vanzare, profitul este mai mare.
: Societdtile transnationale reprezinta astfel si un
- factor de redistribuire in interesul lor a PIB-ului dintr-o
- tard sau alta.

In baza celor expuse, conchidem ci prezenta
- monografie este actuald si valoroasa si astizi pentru
- tarile in tranzitie, precum e Republica Moldova. Pe
- fundalul preaderarii Republicii Moldova la UE-27,
- prioritatile transnationalizdrii devin evidente.

Este necesar de mentionat cd, in monografie,
- activitatile CTN-urilor au fost cercetate sub diferite
politico-economic,  industrial-comercial,
- antreprenorial, macroeconomic, sistemic etc.
Instrumentul economic cel mai important si
- utilizat, in viziunea autorilor, in asigurarea procesului

- aspecte:

- de transnationalizare, sunt investitiile strdine directe
- (ISD), deoarece tendinta esentiala a activitatilor CTN-
investitionale, si anume:
- influxul de investitii straine directe (ISD) in tarile in

- urilor devin activitdtile

- care acestea 1si desfagoara activititile.

Companiile transnationale reprezintd un element
- important al noului val de mondializare a capitalului.
- Liberalizarea comertului, a investitiilor si a pietelor de
- capital, diversificarea serviciilor si relaxarea masurilor
- de control asupra activitatii desfagurate de companiile
- multinationale reprezintd elemente care vin sa sustind
- acest proces. In aceste conditii, administrarea eficientd
- a activelor detinute in strainitate a devenit pentru firme
- un obiectiv extrem de important, de care depinde in
- mod nemijlocit viteza cu care ele isi fac simtitd
- prezenta pretutindeni in lume.

. Conform previziunilor Conferintei ONU pentru
- Comert si Dezvoltare (UNCTAD) pe termen mediu, bazate
- pe indicatori macro-economici, continui si se demonstreze
- ca fluxurile ISD cresc cu un ritm moderat, dar stabil.
- Conform Raportului Global asupra Investitiilor 2012,
- influxurile de investitii, in 2011, au crescut cu 16%,
- atingand, 1n 2013, cifra de 1,8 trilioane de dolari SUA, si de
- 1,9 trilioane de dolari SUA, in 2014, prevenind socurile

, macroeconomice legate de criza economica mondiala.
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in timp ce incertitudinea economica din toati lumea se
resimte, studiul anual UNCTAD confirmé cresterea eficientei -
activitatilor CTN-urilor 1n functie de influxul de ISD. :

In Europa Occidentals, procesele integrationiste au :
cipatat o dezvoltare acceleratd, comparativ cu alte regiuni -
ale Terei. In acest context, se evidentiazi clar una din :
caracteristicile ~ specifice ale REI interactiunea -
internationalizdrii mondiale a viefii economice si integrarii -
economice regionale. Transformarile ce au loc in Europa -
Occidentald conduc la schimbari profunde in climatul -
investitional, plasind CTN-urile in fata necesitdtii de -
adaptare a operatiilor internationale corporative la conditiile -
actuale de amplasare a IDS-urilor. Capitalul produs de -
CTN-uri are importantd pentru adancirea proceselor -
integrationiste din Uniunea Europeana, in cadrul spatiului -
economic european.

In monografia nominalizati, autorii au analizat -
evolutia influxurilor de ISD-uri la nivelul Uniunii Europene si -
in contextul global, ajungand la concluzia ca trile dezvoltate, -
cele in curs de dezvoltare si economiile din Europa Centrald si -
de Est au inregistrat o dinamica divergentd, in functie de -
conjunctura economicd si politicd internd, precum si de -
ponderea detinuta in totalul mondial. in acelasi timp, autorii au :
observat cd aderarea la Uniunea Europeand a reprezentat un -
putemic stimulent atat pentru investitorii straini, ct si pentru -
dezvoltarea exporturilor. .

Actuala cercetare are ca scop evidentierea tendintelor -
in structura si dinamica noilor structuri CTN-uri din tarile -
UE, inclusiv Romania, pornind de la lichidarea treptatd a :
barierelor din calea de deplasare a produselor, serviciilor,
persoanelor fizice si capitalului, perfectionarea sistemului de -
gestiune statala si supranationald al economiei, in conditii de
avantaje competitive, strategii §i tactici de apartenenta -
nationald diferitd, sub influenta particularitatilor ramurilor si -
tarilor de aplicare a IDS, interdependentei transnationalizdrii -
sl integrarii economiilor. ,

- In conditiile formarii

- procesele de integrare economica

Scopul lucrarii a constat in studierea
complexd a migratiei capitalului transnational in UE,
unei piete unice, s$i a
consecintelor acestei migratii pentru dezvoltarea
ulterioara a integrarii economice regionale in
Europa.

Cu toate ca procesul de globalizare are efecte
adverse atat pentru tarile-gazda, cét si pentru tarile
de origine, manifestate prin transferul in alte tari a
unei parti din activele CTN-urilor, si contribuie la
reducerea locurilor de munca si cresterea somajului
in térile de origine, autorii au remarcat mai multe
avantaje ale procesului de transnationalizare.

Acest fapt s-a obtinut printr-o remarcabila
capacitate de sintezd, demonstrdnd cu prisosinta

impactul pozitiv al activitatilor CTN-urilor asupra

economiilor tarilor mai putin avansate economic,
ceea ce este foarte important §i pentru R.Moldova.
Alaturi de industriile traditionale, CTN-urile din
zond participa activ la divizarea internationald a
muncii de pe piata europeand si in economia
mondiald, care constituie un model si implementare
si in alte tari.
Cercetarea efectuatd si  prezentatd 1In
monografia ,,Rolul corporatiilor transnationale in
a” are caracter de
sinteza si de noutate stiintificd pentru R.Moldova, in
etapa aderarii la UE-27; implementarea corectd a
metodelor si instrumentelor economice de evaluare a
impactului integrationist vor contribui la cresterea
nivelului de tari si calitatii vietii populatiei din tara.

Dr. hab. prof. univ. N. Tau, Vicerector al ULIM,
Relatii Internationale
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