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In conditii de intensificare a concurentei,
crestere a costurilor §i reducere cu ritmuri rapi-
de a numarului de studenti, universitdtile din
Republica Moldova se confrunta cu dificultati in
promovarea ofertelor educationale si atragerea de
Studenti, incercind sa gaseasca cele mai bune
modalitati de a imbunatdti si dezvolta imaginea §i
reputatia institutionald, a spori notorietatea $i
cresterea atractivitditii programelor de studii. In
aceste conditii problema strategiilor, politicilor i
tacticilor de marketing devine tot mai actuald si de
interes major pentru universitdati, iar o strategie
adecvata de marketing le poate oferi succesul
viitor pe o piatd din ce in ce mai concurentiald a
Invatamantului superior.

Totodata, cercetarile efectuate ne permit sa
constatam ca marketingul ramdne a fi unul dintre
domeniile deseori ignorate de universitati, iar folosi-
rea canalelor digitale de marketing devine o nece-
sitate pentru orice strategie de marketing universitar.
Strategiile de marketing online pot influenta pozitiv
atitudinea potentialilor studenti prin prezentarea
punctelor forte de care dispune, a elementelor prin
care se diferentiaza de concCurenti, contribuind astfel
la imbunatdtirea imaginii instituziei si la cresterea
atractivitatii pretendentilor la studii.

Cuvinte-cheie: universitate, marketing, mar-
keting universitar, marketing online, strategii de
marketing, imagine, atractivitate.

JEL: M30, M31.

Introducere

Fenomenul globalizarii, digitalizarea cu rit-
muri rapide a tuturor domeniilor de activitate
sociald si economicd, reclama ralierea proceselor
educationale din Republica Moldova la particula-
ritatile si tendintele de dezvoltare a Invatdmantului
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Professor Dr. Hab.
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The universities in the Republic of Moldova
face difficulties in promoting educational offers
and attracting students, trying to find the best ways
to interact with target audiences to improve and
develop the institutional image and reputation,
increasing notoriety, the attractiveness of study
programs and stimulating enrolment under the
conditions of intensifying competition, increasing
costs and rapidly decreasing student numbers.
Therefore, the issue of marketing strategies, poli-
cies and tactics becomes increasingly topical and
of major interest to universities, moreover, an
appropriate marketing strategy can provide them
with future success in an increasingly competitive
higher education market.

At the same time, the studies conducted
allow us to find that marketing remains one of the
fields often ignored by universities, while the use of
digital marketing channels become a necessity for
any university marketing strategy. Online mar-
keting strategies can positively influence the re-
views among potential students by presenting its
strengths, the characteristics that differentiates it
from competitors, thus contributing to improving
the image of the university and increasing the
attractiveness for study applicants.

Keywords: university, marketing, university
marketing, online marketing, marketing strategies,
image, attractiveness.

JEL: M30, M31.

Introduction

The phenomenon of globalization, the fast-
paced digitization of all areas of social and eco-
nomic activity calls for the alignment of the
educational processes in the Republic of Moldova
with the particularities and development trends of
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superior la nivel mondial, european si regional,
accentul 1n dezvoltarea universitatilor fiind pus pe
calitate, competitivitate si atractivitate.

Printre problemele principale cu care se con-
frunta universitatile din Republica Moldova putem
mentiona, In primul rand, scdderea dramatica a
numarului de studenti la toate programele, formele
de invatamant si ciclurile de studii. Reducerea
numarului de studenti este cauzati atat de factorul
demografic, de migratia masiva, cat si de plecarea
unui numar foarte mare de absolventi din invata-
mantul preuniversitar, dar si a ciclului de licenta
din universitati, la studii peste hotarele Republicii
Moldova si, in primul rand, in Romania, unde pot
beneficia de studii gratuite, burse mai mari, dar si
absolvire, in statele europene si in alte state ale
lumii. De mentionat si dezvoltarea cu ritmuri ra-
pide a invatamantului la distantd, in mod deosebit,
incepand cu perioada pandemiei de COVID-19,
devenind, astfel, accesibile orice programe de stu-
dii la universititile din afara Republicii Moldova,
si, de cele mai multe ori, la preturi accesibile.
Potrivit unor studii, piata globald de e-learning, la
nivel mondial, va atinge o valoare de 458 de miliarde
de dolari pana 1n 2026, determinatad fiind, In mare
parte, de cresterea numarului de utilizatori de Internet
si de accesul tot mai mare la serviciile de Internet n
banda larga si telefoane mobile cu acces la retea [1].

In conditii de intensificare a concurentei,
crestere a costurilor si reducere cu ritmuri rapide a
numarului de studenti, universitatile se confrunta
cu dificultati in promovarea ofertelor educationale
si atragerea de studenti, incercand sa gaseasca cele
mai bune modalititi de a interactiona cu publicul
tintd pentru imbunatatirea si dezvoltarea imaginii
si reputatiei institutionale, sporirea notorietatii, cres-
terea atractivitatii programelor de studii si stimu-
larea inscrierii la studii. Universitatile trebuie sa-si
adapteze intreaga activitate la schimbarile inter-
venite pe piata serviciilor de invatamant superior. In
acest context, este important ca administratiile
institutiilor de invatamant superior sa congtientizeze
importanta implementarii marketingului in activi-
tatile desfasurate, iar problema strategiilor, poli-
ticilor si tacticilor de marketing sa devina tot mai
actuald si de interes major pentru universitati. O
strategie adecvata de marketing le poate oferi uni-
versitdtilor performante superioare fatd de con-
curenti, imbunatatirea imaginii si cresterea noto-
rietatii, avantaje competitive pe o piatd din ce in ce
mai concurentiald a iInvatdmantului superior.

Metode de cercetare aplicate

Rezultatele cercetdrii expuse in prezentul
articol au fost obtinute prin utilizarea unor metode

higher education at the regional, European, and
global levels, the emphasis in university deve-
lopment being placed on quality, competitiveness,
and attractiveness.

Among the main challenges faced by the
universities of the Republic of Moldova, we can
mention, first, the dramatic decrease in the number
of students in all programs, modes of study and
study cycles. This decrease in number is caused
both by the demographic factor — the massive mi-
gration and the departure of a considerable number
of graduates from pre-university education. It also
affected the undergraduate cycle from univer-
sities to study abroad beginning with the closest
neighbours, Romania, where they can benefit from
free studies, scholarships, and greater employment
opportunities after graduation in European coun-
tries and in other countries of the world. It is also
worth mentioning the rapid development of dis-
tance education, especially since the period of the
COVID-19 pandemic, thus making any study pro-
grams at universities abroad accessible, and most
of the time at affordable prices. According to stu-
dies, the global e-learning market worldwide will
reach a value of USD 458 billion by 2026, driven
by the increase in the number of Internet users and
the increasing access to broadband Internet and
mobile phones with network access [1].

Under the conditions of intensifying compe-
tition, increasing costs and rapidly decreasing
number of students, universities are facing diffi-
culties in promoting educational offers and attrac-
ting students, thus, trying to find the best ways to
interact with target audiences to improve and
develop the institutional image and reputation,
increase the notoriety and the attractiveness of
study programs, as well as encourage and stimulate
study enrolment. Universities must adapt their
entire activity to the changes in the higher edu-
cation market. In this regard, it is important for
higher education institutions management to be
aware of the importance of implementing mar-
keting in their activities, as the issue of marketing
strategies, policies and tactics is becoming increa-
singly topical and of major interest to higher
education institutions. Choosing an appropriate
marketing strategy can help universities achieve
greater performance, improved image and increa-
sed notoriety, as well as competitive advanta-
ges in an increasingly competitive higher educa-
tion market.

Applied research methods

The research results presented in this article
were obtained by means of various traditional
research methods, such as investigation, systema-
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traditionale de cercetare, precum investigarea, sis-
tematizarea si analiza complexa a literaturii stiinti-
fice, atat teoretice, cat si aplicative, in format tradi-
tional, dar si sub forma de publicatii electronice, in
domeniul marketingului, digitalizarii, evolutiei teh-
nologiilor digitale, instrumentelor de marketing
activitatea institutiilor de invatimant superior. De
asemenea, au fost analizate documente oficiale
nationale si internationale privind tendintele prin-
cipale in invatimantul superior. In situatia in care, in
literatura de specialitate exista o diversitate mare de
abordari si interpretari referitoare la subiectele cer-
cetate, s-a efectuat o analizd complexa si sistemica a
acestora, sistematizarea si confruntarea diferitor
opinii, analiza comparativd a diferitor opinii, ana-
liza detaliatd a planurilor strategice (strategiilor) de
dezvoltare a universitatilor din Republica Moldova
si a instrumentelor de marketing incorporate in
acestea, iar aplicarea deductiei analitice a permis
expunerea unei viziuni proprii a autorilor asupra
unor subiecte ce tin de strategii, tactici, canale,
tehnici si instrumente de marketing universitar
online, formularea unor concluzii si recomandari.

Rezultate si discutii

De rand cu domeniile de aplicare, precum
sanatatea, cultura, medicina, sportul, mediul incon-
jurdtor etc., marketingul educational face parte din
marketingul social. Chiar daca au caracteristici co-
mari de adaptare, caracter abstract, cost ridicat si
impact puternic asupra viitorului celor care consuma
aceste produse [2], fiecare din domeniile indicate isi
are specificul sdu in aplicarea conceptului de
marketing. Scopul marketingului educational este de
a implementa diverse strategii de marketing in
vederea promovarii continutului educational valoros
pentru pretendentii la studii, studenti, profesori si
alte persoane interesate, de a supravietui si a se dez-
volta in conditii de concurenta tot mai acerba.

Marketingul educational nu trebuie confun-
dat cu marketingul bazat pe educatie. Marketingul
bazat pe educatie este specific activitatilor comer-
ciale, de business, si implica educarea potentialilor
clienti, pentru a stabili incredere in randul acestora.
Marketingul educational cuprinde toate activitatile
de marketing din sectorul educatiei: gradinite,
scoli, licee, colegii, universitéti etc.

In lumea digitald de astizi strategiile tradi-
tionale de marketing nu mai sunt la fel de eficiente
ca fnainte. Universititile trebuie sa foloseasca
instrumente de marketing online, de inteligentd
artificiala, pentru a se adresa publicului tintd ntr-un
mod mai eficient si mai eficace, prin posibilitatea de
a ajunge la un numar mare de potentiali studenti,
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tization and complex analysis of scientific litera-
ture, both theoretical and applied, in traditional
format, as well as e-publications, in the field of
marketing, digitization, evolution of digital techno-
logies, digital marketing tools and the possibilities
of using them in the activity of higher education
institutions, some official national and international
documents regarding the main trends in higher
education. In the situation of a great diversity of
approaches and interpretations regarding the
researched subjects in literature, we carried out a
complex and systemic analysis, and confronted
different opinions, thus providing a comparative
analysis, as well as a detailed analysis of strategic
plans (strategies) for universities development in
the Republic of Moldova and their marketing tools
used. Furthermore, the use of analytical deduction,
as research method, allowed the authors to for-
mulate their own visions on topics related to online
university marketing strategies, tactics, channels,
techniques, and tools, and also, to formulate con-
clusions and recommendations.

Results and discussions

Along with the applicable fields, such as
health, culture, medicine, sports, environment etc.,
educational marketing is part of social marketing.
Even if they have common characteristics, such
as high intangibility, high adaptability, abstract
character, excessive cost, and strong impact on the
future of those who consume these products
[2], each of the indicated fields has its own spe-
cificity in the application of the marketing concept.
The purpose of educational marketing is to imple-
ment various marketing strategies in order to
promote valuable educational content to study
aspirants, students, teachers, and other interested
parties in order to survive and thrive in increa-
singly fierce competition.

Educational marketing should not be con-
fused with education-based marketing. Marketing
based on education is specific to commercial and
business activities and involves educating potential
customers to establish some trust among them.
Educational marketing includes all marketing
activities in the education sector: kindergartens,
schools, high schools, colleges, universities, etc.

In today’s digital world, traditional mar-
keting strategies are no longer as effective as they
used to be. Universities need to use online mar-
keting tools, artificial intelligence if they want
to address the target audience in a more effi-
cient and effective way, by being able to address
a large number of potential students, without
geogra-phical boundaries and at low costs. Online
marketing is primarily used to help prospective
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fara limite geografice si cu taxe reduse. Marketingul
online se utilizeaza, in primul rand, pentru a ajuta
viitorii studenti sd faca alegerea corecta, atunci cand
decid unde sa mearga la studii, dar si pentru a spori
notorietatea propriului brand, pentru ca institutiile
sd-si prezinte punctele forte de care dispun, ele-
mentele prin care se diferentiaza de concurenti etc.,
iar drept consecintd, sd-si consolideze imaginea si
sd-i stimuleze pe tineri sa se Inscrie la studii.

De mentionat si faptul, cd datoritd dezvol-
tarii cu ritmuri foarte rapide a digitalizarii, practica
in domeniul marketingului digital a mers naintea
abordarilor academice si stiintifice, ceea ce pro-
voaca mai multe discutii referitoare la utilizarea
corectd sau mai putin corectd a unor termeni prin
care se identifica aspecte diferite ale marketingului
digital, cum ar fi canale de marketing, instrumente,
tactici si strategii de marketing etc. [3], inclusiv cu
referintd la marketingul universitar. Cu toate
acestea, in dependenta de potentialul uman, dar si de
alte resurse disponibile, de segmentul tinta la care se
adreseaza, pentru a-si atinge obiectivele propuse, si,
in primul rnd, pentru promovarea propriilor oferte
educationale si atragerea de studenti, la general, sau
a celor mai buni absolventi din invatimantul
preuniversitar, in particular, universitatile pot opta
pentru diferite strategii, tactici, canale, tehnici si
instrumente de marketing online, printre cele mai
importante numarandu-se urmatoarele:

1. Pagina web a universitatii

Site-ul institutional reprezintd un canal efi-
cient de transmitere a informatiilor, de stabilire a
relatiilor cu clientii, partenerii, publicul larg, dar si
de prezentare a ofertei educationale. Pentru a atrage
atentia vizitatorilor, site-ul trebuie sd se incarce
rapid, sa aiba un design reusit, texte usor de citit,
actualizare in permanentd, sa inspire incredere,
functionare usoara, sa fie vizibil pentru motoarele de
cautare, sa corespunda intereselor si nevoilor
utilizatorilor. Opiniile vizitatorilor despre site-ul
universitatii, sistemul de navigare etc., influenteaza
imaginea perceputd a universitatii si capacitatea de a
atrage potentiali studenti. Site-ul web trebuie si fie
optimizat si compatibil cu dispozitivele mobile,
oferind informatii despre ceea ce reprezintd uni-
versitatea, oferta acesteia cu referinta la programe de
studii, cursuri, servicii suplimentare (cantina, club
sportiv, activitati extracurriculare), intrebari frec-
vente cu continuturi de raspunsuri, valorile oferite
de universitate, modelele practicate de organizare a
studiilor (cu prezenta fizica, fard frecventa, online,
la distantad, in forma mixtd), diverse materiale
educationale, tururi virtuale, povesti de succes ale
fostilor studenti etc. Prezenta functiei de chat-live
sau roboti de chat oferd posibilitatea de a raspunde

students make the right choice when making
the decision where to study, to increase their
brand awareness and notoriety, to highlight their
strengths, what makes them different from their
competitors, and consequently to strengthen the
image and encourage young people to apply and
enrol for studies.

It should also be mentioned that due to the
very rapid development of digitalization, the
practice in the field of digital marketing has fore-
gone academic and scientific approaches, which
generates more discussions regarding the correct or
less correct use of terms that identify different
aspects of digital marketing, such as marketing
channels, tools, marketing tactics and strategies,
etc. [3], including with reference to university
marketing. However, taking into consideration the
human potential, but also the other available
resources, the target audience they address, in
order to achieve their set objectives, and primarily
for the promotion of their own educational offers
and the attraction of students generally, or of the
best graduates from pre-university education, in
particular, universities can opt for different online
marketing strategies, tactics, channels, techni-
ques and tools. Among the most important we can
enumerate the following:

1. University web page

The institutional website is an effective
channel for transmitting information, establishing
relationships with clients, partners, the public,
but also for presenting educational offers. To
attract the attention of visitors, the site must load
quickly, have a user-friendly design, easy-to-read
texts, constantly updated, inspire confidence, be
visible to search engines, meet users interests
and needs. Visitors’ opinions about the university
website, navigation system, etc. influence the per-
ceived image of the university and the ability to
attract potential students. The website must be
optimized and compatible with mobile devices,
providing information about what the university
stands for, the university’s offer with reference to
study programs, courses, additional services (can-
teen, sports club, extracurricular activities), fre-
quently asked questions with answer contents, the
values offered by the university, the practiced
models of study organization (with physical pre-
sence, part-time attendance, online, distance, in
mixed form), various educational materials, virtual
tours, success stories of former students, etc. The
presence of a chat-live, or chat bot gives the
possibility to provide instant answers to visitors’
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la intrebarile vizitatorilor. Pentru multe persoane
site-ul creeazd prima impresie despre universitate si
imaginea acesteia. Se estimeaza ca in anul 2027
numarul utilizatorilor de smartphone-uri din intreaga
lume va ajunge la 7,7 miliarde, ceea ce ii conferd o
importantd In continud crestere, In marketingul
educational [1].

Calitatea unui site depinde de un sir de fac-
tori de context si de continut [4, pp.139-140].

Astfel, factorii de context tin de usurinta
utilizarii site-ului (se incarca repede, prima pagina
este usor de iInteles, se poate naviga usor, paginile
se deschid repede) si de atractivitatea fizicd a
acestuia (paginile aratd ordonat si nu au un
continut prea incarcat, forma si marimea literelor
sunt lizibile online, site-ul combina in mod placut
culorile si sunetele).

Continutul site-urilor trebuie sa fie intere-
sant, util, s se schimbe in permanenta si sa fie
astfel conceput, incat clientii sd doreasca sa le
viziteze repetat. Pentru aceasta, informatiile plasate
trebuie sa fie detaliate si conectate la site-uri
inrudite sau ale universititilor — partenere, infor-
matia trebuie sd prezinte interes si sa fie actualizata
continuu. De asemenea, este binevenitd organi-
zarea unor concursuri, prezenta unor jocuri etc.

Un site web trebuie si reprezinte un brand
clar si memorabil, rapid, prietenos cu dispozitive
mobile si usor de utilizat.

In vederea elaboririi unor site-uri de cali-
tate, de regula, se apeleazd la specialisti in pro-
iectarea acestora. Periodic, site-urile trebuie sa fie
reevaluate cu referintd la atractivitatea si utilitatea
acestora, iar o sursd importantd de imbunatétire o
reprezintd atat parerile utilizatorilor referitoare la
ceea ce le place si ce nu le place, cu referinta la
site, cat si inaintarea de catre acestia a unor
propuneri si sugestii de imbunatatire.

2. Marketingul prin E-mail (posta elec-
tronici)

Marketingul prin e-mail este unul dintre pri-
mele si cele mai cunoscute canale de marketing
online, oferind posibilitatea unei comunicari bidi-
rectionate att intre institutii, cat si intre institutii si
clientii actuali si potentiali ai acestora, si se refera la
procesul de trimitere a mesajelor, in scop de infor-
mare, catre un anumit public. E-mailurile pot sa
contind informatii despre: oferta educationala,
serviciile prestate de universitate; buletine infor-
mative; evenimentele curente si de perspectiva
organizate in cadrul universitatii; zilele usilor des-
chise; oferte personalizate; experiente (povesti) de
succes ale fostilor studenti; opinii, recenzii, OpOrtu-
nitati de reduceri de preturi; programe noi de studii,
activitati extracurriculare in cadrul universitatii etc.
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questions. For many people, the website gives the
first impression of the university and its image. It is
estimated that by the year 2027, the number of
smartphone users at the worldwide level will reach
7.7 billion, which gives it increasing importance in
educational marketing [1].

The quality of a site depends on a series of
context and content factors [4, pp.139-140].

Thus, the context factors relate to the ease
of use of the site (it loads quickly, the first page
is easy to understand, it is easy to navigate and
the pages open quickly) and its attractiveness
(the pages look tidy and are not overloaded with
content, the shape and size of the letters make
them readable, the site nicely combines colours and
sounds).

The content of the websites must be inte-
resting, useful, constantly changing and designed
so that customers want to visit them repeatedly.
For this, the information must be detailed and with
links to related sites or of partner universities, the
information must be of interest and be conti-
nuously updated. Also, the organization of con-
tests, the presence of games, etc. is appreciated.

A website should represent a clear and me-
morable brand, fast, mobile-friendly, and easy
to use.

In order to develop quality websites, pro-
fessionals are usually called upon to design them.
Periodically sites must be re-evaluated with refe-
rence to their attractiveness and usefulness, and an
important source of improvement is the users’
opinions regarding their likes and dislikes, pro-
posals, and improvement suggestions.

2. Marketing by E-mail (electronic mail)

E-mail marketing is one of the first and most
well-known online marketing channels, offering
the possibility of two-way communication both
between institutions and between institutions and
their current and potential customers. It refers
to the process of sending messages with infor-
mative purpose to a specific target audience. E-
mails may contain information about the following:
educational offer, services provided by the uni-
versity; newsletters; university current and future
events organized within it, information about open
days; personalized offers; successful experiences
(stories) of former students; opinions, reviews,
discount opportunities; new study programs, extra-
curricular activities within the university. Among
the most frequent questions of candidates who
intend to enter the university are the provision of
accommodation in student dormitories, living con-
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Printre cele mai frecvente intrebari ale candidatilor
care intentioneaza sa intre la universitate se numara
si asigurarea cu locuri de cazare in caminele stu-
dentesti, conditiile de trai, taxa de cazare, echipa-
mentele accesibile, sélile de curs si dotdrile acestora,
oportunitdti de Invatare, activitatile extracurriculare.
E-mailurile pot influenta pretendentii la studii
sa faca urmatorul pas in luarea deciziei.

Studentii isi aleg universitatea si reiesind din
modul in care acestea comunica online. Iata de ce,
pentru a avea succes, continutul mesajului trebuie
sd fie relevant, interesant, concis si clar.

Este firesc cd, pentru folosirea postei elec-
tronice, universitdtile au nevoie de baze de date cu
adresele de e-mail ale potentialilor destinatari.
Acestea pot fi obtinute prin solicitarea unei inre-
gistrari, inainte de intrarea pe site, sau prin achi-
zitionarea unor liste cu adrese de e-mail de la
companii care le pot comercializa in cadrul pietei.
Unele universitati folosesc toate celelalte canale de
online marketing pentru a adauga clienti potentiali
in listele lor de e-mail.

Marketingul prin posta electronicd se con-
siderd a fi o modalitate rapidd de comunicare cu
clientii actuali si potentiali si mai ieftind in com-
paratie cu alte instrumente de marketing online.
Totodatd, acest canal de comunicare poate fi per-
ceput de cétre destinatari ca unul deranjant, motiv
pentru care este necesar acordul utilizatorilor de a
continua comunicarea. La fel, nu toatd audienta
acceptd deschiderea mesajelor receptionate prin
intermediul postei electronice.

3. Publicitatea online

Publicitatea afisatd online tine de prezen-
tarea de mesaje si idei promotionale catre un
anumit public targetat pe Internet. Mediul online
oferd mai multe optiuni de publicitate, amplasata
pe portaluri specializate, prin care este posibil de
crescut traficul online, notorietatea universitatii, a
programelor de studii etc. Anunturile publicitare,
de reguld, sunt platite. Se estimeaza ca, cheltuielile
pentru publicitate digitala la nivel mondial, vor
ajunge la peste 700 de miliarde de dolari pana in
anul 2025 [1]. Cel mai mare avantaj, oferit de
publicitatea digitala, in comparatie cu publicitatea
traditionald, tine de directionarea precisa, bazatd pe
criterii demografice, geografice, interese, modele
comportamentale etc., cu efecte pozitive asupra
numarului de clicuri.

Mesajele publicitare online pot avea diferite
forme, precum [5, pp. 112-124]:

— Bannere publicitare online, bannere
statice, sub formad de imagini, animate, interactive
(prin folosirea tehnologiei ,,rich media”), extensive,
video-banere etc. De reguld, universitatile platesc taxe

ditions, accommodation tax, accessible equipment,
lecture halls and their facilities, learning oppor-
tunities, extracurricular activities, etc. E-mails can
influence study applicants to take the next step in
deciding.

Students also choose their university based
on how they communicate online. That is why,
in order to be successful, the content of the
message must be relevant, interesting, concise, and
easy to understand.

It is obvious that to use electronic mail, uni-
versities need databases with the e-mail addresses
of potential recipients. These can be obtained
by requesting a registration prior to entering the
site or by purchasing lists of e-mail addresses
from companies that can trade them within the
marketplace. Some universities use all other
online marketing channels to add leads to their
e-mail lists.

E-mail marketing is considered to be a quick
and cheaper way to communicate with current and
potential customers, compared to other online
marketing tools. At the same time, this commu-
nication channel can be perceived by the recipients
as disturbing, which is why user consent is
necessary for further communication. Likewise,
not all audiences are open to reading messages
received via email.

3. Online Advertising

Online displayed advertising refers to the
presentation of promotional messages and ideas to
the targeted audience on the Internet. The online
environment offers advertising options placed on
specialized portals through which it is possible to
increase online traffic, the notoriety of the uni-
versity, study programs, etc. Advertisements are
usually paid. Worldwide digital advertising spen-
ding is expected to reach over USD700 billion by
2025 [1]. The greatest advantage offered by digital
advertising compared to traditional advertising is
precise targeting based on demographics, geo-
graphy, interests, behavioural patterns, etc., with
positive effects on click-through rates.

Online advertising messages can take diffe-
rent forms, such as [5, pp. 112-124]:

— Online advertising banners, static ban-
ners, in the form of images, animated, interactive
(using “rich media” technology), extensive, video-
banners. Universities typically pay fees to websites
to host their banner ads;

— Interstitials — textual, graphic, video,
and other advertising messages that appear in the
time interval between leaving a web page and
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site-urilor pentru ca acestea sa le gazduiasca
reclamele-banner;

— Interstitialele — sunt mesaje publicitare
textuale, grafice, sub forma de materiale video etc.,
care apar in intervalul de timp dintre parasirea unei
pagini web si Incarcarea alteia, sau in momentul
trecerii de la o paginad la alta a unui site;

— Publicitatea plutitoare (,,floating ads”) —
este publicitatea care apare, in mod continuu
deasupra paginii vizitate, fiind sub forma unor
obiecte zburatoare (,,flying ads), sub forma de
cursoare publicitare (urméaresc miscarea cursorului)
sau butoanele publicitare (,,scrolling ads” — mesaje
care nu dispar din pagind odatd cu navigarea in
josul ei, coborand odatd cu imaginea). Acestea pot
sd contind sigla unei universitati sau ofertele
educationale ale acesteia;

— Advertorialele — reprezintd un format de
mesaj in forma unui editorial (articole de fond in
ziare, reviste), fard a specifica clar ca este vorba de
un editorial sponsorizat, considerandu-se ca exprima
punctul de vedere oficial al conducerii redactiei;

— Formate speciale de publicitate, precum
publicitatea pe harti (,,map add” — este un element
de tip grafic sau text, care apare, ca urmare a cauta-
rii unor cuvinte cheie, a unei locatii pe hartile elec-
tronice, de exemplu, pe Google Maps); publicitatea
de tip fundal (Wallpaper Ad) — aceasta schimba
fundalul paginii web vizualizate, iar mesajul
promotional se Insereaza automat pe acest fondal.

4. Marketingul in mediile sociale (Social
Media Marketing — SMM)

Retelele sociale sunt folosite, zilnic, de un
numar in crestere continud de utilizatori, In scopuri
de informare si retin atentia pentru o perioada
semnificativa de timp. In cazul marketingului uni-
versitar, tinerii reprezintd publicul tinta, iar majo-
ritatea tinerilor, dar si péarintii acestora, prefera
astazi retelele sociale si petrec mult timp online.
Se considera cd, in prezent, in lume existd aproxi-
mativ 4,59 miliarde de utilizatori de retele sociale,
ceea ce reprezintd aproximativ 65 % din numarul
total al populatiei globului pamantesc [1]. Conform
Forumului Economic Mondial, milenialii sunt
conectati pe retelele de socializare In mediu doua
ore si 38 de minute zilnic (milenialii, numiti si
generatia Y, sunt cohorta demograficd ce a urmat
generatia X, nascuti incepand cu anul 1980, fiind
copiii celor din generatia Boomer, si pana la ince-
putul anilor 2000 [6]), iar generatia Z (reprezentata
de cei nascuti dupa anul 2000) — doua ore si 55 de
minute [7]. La randul lor, si institutiile de inva-
tamant superior trebuie sa fie prezente pe retele de
socializare, precum Facebook, Twitter, Instagram,
Reddit, Linkedin, Tik Tok, Pinterest, YouTube etc. ,
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loading another or when moving from one page to
another of a site;

— Floating advertising (“floating ads”) —
advertising that appears continuously above the
visited page, in the form of flying objects (“flying
ads”), in the form of advertising cursors (follow
the movement of the cursor) or advertising buttons
(scrolling ads) — messages that do not disappear
from the page when navigating down it, going
down with the image). They may contain the logo
of a university or its educational offers;

— Advertorials represent a message format
in the form of an editorial (articles in news-
papers, magazines), without clearly specifying
that it is a sponsored editorial, considering that it
expresses the official point of view of the editorial
management;

— Special advertising formats, such as
advertising on maps (“map add” — is a graphic or
text element that appears, as a result of searching
for keywords, when searching for a location on
electronic maps, for example, on Google Maps);
wallpaper advertising (Wallpaper Ad) — this chan-
ges the background of the web page viewed and
the promotional message is automatically inserted
on this background.

4. Marketing in social
Media Marketing — SMM)

Social networks are used daily by an ever-
increasing number of users for information pur-
poses and retain attention for a significant period.
In the case of university marketing, young people
are the target audience, and their great majority,
along with their parents, today prefer social
networks and spend a considerable amount of time
online. It is considered that there are currently
approximately 4.59 billion social network users in
the world, which represents approximately 65% of
the total population of the globe [1]. According to
the World Economic Forum, millennials are con-
nected on social media for an average of two hours
and 38 minutes daily (millennials, also called
Generation Y, are the demographic cohort that
followed Generation X, born since 1980, being the
children of the Boomer generation, and until the
beginning of the 2000s [6]), and generation Z
(represented by those born after the year 2000) —
two hours and 55 minutes [7]. In turn, higher
education institutions must also be present on
social networks, such as Facebook, Twitter, Insta-
gram, Reddit, LinkedIn, Tik Tok, Pinterest,
YouTube etc., to interact with them and learn more
about their wishes and expectations.

media (Social
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pentru a interactiona cu acestia si a afla mai multe
despre dorintele si asteptarile lor.

5. Marketingul prin intermediul blogurilor

Blogul (cuvant provenit din limba engleza —
»web log”, care semnifici jurnalul pe Internet)
reprezintd uUn important instrument de comunicare
si 0 componentd importantd a strategiilor de pro-
movare a universitatilor. Acesta este un web site
unde se posteaza texte, comentarii, recenzii, impresii,
materiale video si audio, fotografii, imagini, desene,
linkuri catre alte bloguri sau site-uri in vederea
dezvoltarii traficului online etc. Drept subiecte de
discutii pot fi prezentarea campusului universitar,
cursurile oferite de universitate §i importanta
acestora pentru formarea, cadrele stiintifico-didac-
tice si didactice de care dispune institutia si postarea
de interviuri captivante cu acestea, dupa caz, loca-
tia favorabila a universitatii, ca factor important de
motivare In alegerea universitatii, si ceea ce se afla
in apropiere (institutii culturale, distractive, spatii
verzi, facilitdtile oferite studentilor etc.).

6. Relatiile publice online
sunt In continud crestere, iar scopul acestora este
maximizarea mentiunilor favorabile cu privire la
companii, universitati, institutii, branduri, produse
sau site-uri web, pe site-ul propriu sau al tertilor
(publicatii online), care beneficiazd de o mare
probabilitate de a fi vizitate de audienta tintd a
companiei [5, p.115], in vederea credrii unei
reputatii pozitive a unui brand, a unei universitati
sau a unei persoane fizice.

Activitatile si instrumentele specifice relatii-
lor publice online sunt:

1. Comunicarea cu presa in mediul online
prin actualizarea stirilor despre universitate si
programele sale pe site-ul companiei, trimiterea de
e-mailuri publicatiilor online despre activitatea
universitatii, postarea de comunicate de presd pe
site-uri specializate etc.;

2. Crearea de linkuri pe site-uri relevante,
de dorit afisate pe pozitii superioare in motoarele
de cautare, care duc spre site-ul universitatii.
Uneori universitatile apeleaza la linkuri reciproce;

3. Crearea de bloguri (jurnale online), pod-
casturi (postarea de continuturi video si audio) si RSS
(Really Simple Sindication). RSS este o extindere a
blogurilor, in care o stire sau orice tip de continut
(descrieri de programe de studii, imagini) de pe un
site, sunt primite de un software cititor specializat, si
oferite ulterior altor persoane, sub forma unui sumar
al continutului, cu incorporarea linkului care duce
spre site-ul universitatii. Aceste activitati cresc san-
sele ca universititile sa fie vizibile si altor parteneri,
fapt ce poate duce la imbunétatirea imaginii.

5. Marketing through Blogs

The blog (from the English expression —
“web log”, meaning diary on the Internet) repre-
sents an important communication tool and a
component of the promotion strategies of uni-
versities. It is a website where texts, comments,
reviews, impressions, video and audio materials,
photographs, images, drawings, links to other blogs
or sites to develop online traffic. As topics of dis-
cussion can be used the presentation of the uni-
versity campus, the courses offered by the university
and their importance for professional training, the
scientific-didactic and didactic staff available at
the university and the posting of captivating
interviews, as the case may be, the favourrable
location of the university, as an important factor of
motivation in choosing the university, and places
nearby (cultural institutions, entertainment, green
spaces, facilities offered to students, etc.).

6. Online public relations

The possibilities of public relations on the
Internet are constantly growing, and their goal is
to maximize favourable mentions of companies,
universities, institutions, brands, products or web-
sites on their own or third-party websites (online
publications) that benefit from a high probability of
being visited by the company’s target audience [5,
p.115], in order to create a positive reputation of a
brand, a university or a natural person.

Activities and tools specific to online public
relations are as follows:

1. Communication with the press by upda-
ting news about the university and its programs on
the company’s website, sending e-mails to online
publications about university’s activity, posting
press releases on specialized websites;

2. Creating links to relevant sites, prefe-
rably displayed in higher positions in search engi-
nes, leading to the university website. Sometimes
universities resort to reciprocal links;

3. Creating blogs (online journals), podcasts
(posting video and audio content) and RSS (Really
Simple Syndication). RSS is an extension of blogs,
in which a news or any type of content (descriptions
of study programs, images) from a site is received
by a specialized reader software and later offered to
other people in the form of a summary of the
content, with embedding the link to the university
website. These activities increase the chances for
universities to be more visible to other partners and
can lead to an improved image.
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7. Marketingul viral

Marketingul viral poate ajuta universitatile
sd-si atingd unele obiective de marketing (cresterea
numarului de Inscrieri, imbunatatirea imaginii etc.)
printr-un ansamblu de activitati online si offline,
prin care se influenteaza utilizatorii sa transmita
mesaje  si continuturi (uneori sub forma unor
povesti interesante despre absolventii universitatii,
studenti, profesori) altor persoane din mediul lor
social online, fiind uneori asemanata cu rapiditatea
raspandirii unui virus (sau raspandire rapidd a
informatiilor din gura in gurd), fiind recunoscuta si
ca o modalitate simpla si ieftind de promovare.
Marketingul viral se bazeazd mai mult pe poten-
tialii studenti (solutionarea problemelor acestora) si
mai putin pe programe sau servicii. Se considera
[5, pp.128-130] cd comunicarea virald poate fi
stimulatd: de dorinta oamenilor sd para amuzanti,
inteligenti si la curent cu unele tendinte; de faptul
ca oamenii au o parere buna despre ei atunci cand
le creste numarul de urmdritori sau prieteni; cand
un continut pe care l-au distribuit este apreciat,
discutat sau redistribuit; cd oamenilor le place sa-si
impartaseasca emotiile pozitive (cum ar fi fericirea,
simpatia), dar si negative (tristetea, frica), ceea ce
duce la stabilirea unor relatii mai strinse intre
oameni; de dorinta oamenilor de a-si domina
semenii prin detinerea informatiei si prin influen-
tarea realitatii; de nevoia oamenilor de a crea si
mentine sentimente de sprijin reciproc etc.

Marketingul viral permite universitatilor sa-
si creascd numarul de inscrieri, sd-si extinda baza
de clienti potentiali, s& intre pe noi piete, sa suporte
cheltuieli limitate pentru promovare (sau chiar
zero). Printre dezavantaje se numara posibilitatea
denaturarii mesajelor, faptul ca utilizatorii sunt mai
predispusi sa disemineze stiri negative decat pozi-
tive, la care oamenii au un raspuns emotional mai
puternic. Astfel, efectele marketingului viral sunt
greu de masurat.

Marketingul viral poate folosi mai multe
instrumente, cum ar fi e-mail-ul, butonul ,,spune-i
unui prieten” de pe site-urile web, bloguri, video-
clipuri, imagini, forumuri, retele sociale, jocuri etc.

8. Marketingul de continut

Scopul acestui canal de promovare digitala
este de a ajunge la potentialii clienti prin intermediul
continutului. Continutul este mai mult unul edu-
cational si presupune familiarizare publicului larg cu
anumite subiecte, prin publicarea de materiale si
informatii relevante, de reguld personalizate, folo-
sind texte, inclusiv despre cariere de succes ale
fostilor studenti ai universitatii, infografice, foto-
grafii, anunturi bannere, mesaje audio si video-
clipuri, animatii, seminarii video, buletine infor-
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7. Viral marketing

Viral marketing can help universities achie-
ve some of their marketing goals (increasing
enrolment, improving image etc.) through a com-
bination of online and offline activities that
influence users to deliver messages and content
(sometimes in the form of interesting stories about
university graduates, students, teachers) to other
people in their online social environment, being
sometimes likened to the rapidity of the spread of a
virus (or rapid spread of information by word of
mouth), being also recognized as a simple and
cheap way of promotion. Viral marketing relies
more on potential students (solving their problems)
and less on programs or services. It is considered
[5, pp.128-130] that viral communication can be
stimulated: by people’s desire to appear funny,
intelligent and up to date with some trends; by the
fact that people get a better opinion of themselves
when their number of followers or friends increa-
ses; when a content they shared is liked, discussed
or redistributed; that people like to share positive
emotions (such as happiness, sympathy), and nega-
tive emotions (sadness, fear), which leads to
the establishment of some closer relationships
between people; by people’s desire to dominate
their fellows by possessing information and by
influencing reality; by people’s need to create and
maintain feelings of mutual support, etc.

Viral marketing allows universities to in-
crease their enrolment, expand their potential
customer base, enter new markets, with limited (or
not) promotional expenses. Disadvantages include
the possibility of distorting messages, the fact that
users are more likely to spread negative news than
positive, to which people have a stronger emotional
response. The effects of viral marketing are
difficult to measure.

Viral marketing can use several tools such as
e-mail “tell a friend” Button on websites, blogs,
videos, images, forums, social networks, games etc.

8. Content marketing

The purpose of this digital promotion channel
is to reach potential customers using content. The
content is more educational and involves fami-
liarizing the general public with certain topics by
publishing relevant materials and information,
usually personalized, using texts, including success-
ful careers of former students of the university,
infographics, photos, banner ads, audio messages
and videos, animations, video seminars, newsletters,
interviews, news, newsletters, press releases, artic-
les, e-books, podcasts, virtual tours etc., of some
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mative, interviuri, stiri, newslettere, comunicate de
presa, articole, carti electronice, podcasturi, tururi
virtuale etc., a unor combinatii ale acestora, intr-0
manierd convingatoare, avand drept scop final
atragerea atentiei unor clienti potentiali, alegerea
universitatii si Inscrierea la studii [8, 9, 10, 11]. Car-
tile electronice si ghidurile digitale permit explicatii
mai detaliate referitoare la organizarea admiterii si
modalitatile posibile de aplicare, prezintd resursele
de care dispun institutiile de invatamant, perspec-
tivele de dezvoltare a acestora, cum se face cazarea
in cadmin, organizarea procesului de studii, drepturile
si responsabilititile studentilor, modul de folosire a
bibliotecii universitare etc. In cazul —prezentirii
carierelor de succes ale fostilor studenti ai univer-
sitatii, este importantd alegerea corectd a profiluri-
lor absolventilor la care se pot raporta viitorii
studenti, contributia universitatii la atingerea succe-
sului acestora. Infograficile (de dorit, optimizate pe
SEO), de reguld, sunt mai atragitoare decat mate-
rialele textuale. Acestea trebuie sd aiba un titlu clar,
in combinatii de culori potrivite si informatii rele-
vante despre universitate (programe, facultati,
campus, facilititi oferite etc.), prin care sa devind
atractive pentru publicul tintd. Podcasturile oferd o
oportunitate deosebitd pentru a raspunde la intre-
barile si preocupdrile potentialilor candidati, prin
implicarea studentilor, absolventilor, profesorilor
sau expertilor in domeniu pentru a transmite mesaje.
Acestea trebuie sd se adreseze publicului tintd cu
subiecte de interes major. Tururile virtuale permit
viitorilor studenti sd cunoascd campusul universi-
tatii si facilitatile pe care aceasta le pune la dispo-
zitie. Continutul este de obicei publicat pe un site si
apoi promovat prin e-mail, social media, pe blo-
guri, prin influenceri, podcast-uri, cursuri online,
webinarii, YouTube, optimizarea motoarelor de
cautare sau chiar prin intermediul campaniilor PPC
(pay-per-click). O importantd deosebitd, in acest
caz, are pozitionarea corecta a informatiilor, la locul
si momentul potrivit, in cadrul itinerariilor de
cautare a utilizatorilor. Continutul poate fi difuzat pe
canale diferite, iar materialele trebuie sa fie men-
tinute in acelasi stil si sd poarte un continut clar.

Prin folosirea marketingului de continut pot
fi atinse obiective, precum: partajarea informatiei
despre un program de studii; recunoasterea si
cresterea vizibilitatii unei universititi; captarea
atentiei potentialilor studenti; obtinerea de infor-
matii despre acestia; inscrierea la studii si cresterea
numarului de studenti etc.

Pentru marketingul de continut este impor-
tantd crearea de continuturi de calitate, perso-
nalizate, usor de inteles, inspirate, inovative, crea-
tive, originale, interesante si relevante. Cu cat con-

combination thereof, in a compelling manner, with
the ultimate goal of attracting attention to some
potential clients, choosing a university and enrolling
in studies [8, 9, 10, 11]. Electronic books and digital
guides allow for more detailed explanations regar-
ding the organization of admission and the possible
ways of applying, they can present the resources
available to the university, their development
prospects, how accommodation is done in the
dormitory, the organization of the study process, the
rights and responsibilities of students, how to use
the university library etc. In the case of presenting
the successful careers of the university’s former
students, it is important to choose the right profiles
of the graduates, to which future students can relate,
the university’s contribution to their success. Info-
graphics (preferably SEO-optimized) are usually
more attractive than textual materials. They must
have a clear title, with suitable colours and relevant
information about the university (programs, campus
faculties, facilities offered etc.), making them
attractive to the target audience. Podcasts provide a
unique opportunity to address the questions and
concerns of prospective students by engaging
students, alumni, faculty, or subject matter experts
to deliver messages. They must address the target
audience with topics of interest to future students.
Virtual tours allow prospective students to get to
know the university campus and the facilities that
the university offers. Content is usually published on
a website and then promoted through e-mail, social
media, blogs, influencers, podcasts, online courses,
webinars, YouTube, search engine optimization or
even PPC campaigns. Of particular importance in
this case is the correct positioning of information at
the right place and time within the user search
itineraries. Content can be broadcast on different
channels and the materials must be kept in the same
style and carry clear content.

By using content marketing, the following
objectives can be achieved: sharing information
about a study program; recognizing, and increasing
the visibility of a university; capturing the attention
of potential students; obtaining information about
them; enrolling in studies, and increasing the
number of students, etc.

For content marketing, it is important to
provide qualitative, personalized, easy to under-
stand, inspiring, innovative, creative, original, inte-
resting, and relevant content. The better the content
is optimized for the recipient, the more likely it is
to attract and hold a person's attention. Content
marketing strategies can help the university make
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tinutul este optimizat mai bine pentru destinatar, cu
atdt este mai probabil sd atragd si sa mentina
atentia acestuia. Strategiile de marketing de con-
tinut pot face ca universitatea sa lase impresii bune
in randul potentialilor studenti, prezentandu-si
punctele forte de care dispune, elementele prin care
se diferentiazd de concurenti, creand, astfel, o
imagine favorabila de brand.

9. Inbound marketing

Termenul de ,,inbound marketing” a fost
inventat de compania HubSpot (dezvoltator ame-
rican si marketer de produse software pentru mar-
keting inbound, vanzari si servicii pentru clienti) in
anul 2006 [12, 13] si presupune utilizarea continu-
tului si a unor experiente personalizate ca mijloc de
a atrage clientii cétre un program sau brand si a-i
face sa ia decizii (definitie aproape similara cu cea
de content marketing). Acesta necesitd cercetari
ample asupra comportamentelor indivizilor, intere-
selor, obiceiurilor si profilurilor acestora. Totodata
este necesar de constatat: ce cautd persoana respec-
tiva, ce intrebari are. Iar in masura in care inbound
marketingul este centrat pe nevoile clientilor, se
bazeaza pe permisiunea utilizatorilor de a le expedia
continuturi, presupune crearea unor relatii puternice
si de lungd duratd cu utilizatorii, acesta este unul
valoros, educational, consistent. Printre cele mai
recomandate tactici de inbound marketing se
considera a fi [12]: organizarea de webinare (utiliza-
torii sunt mult mai deschisi sd ofere date de contact,
atunci cand se nscriu la un webinar gratuit); deschi-
derea de bloguri pentru a creste vizibilitatea; constru-
irea unor comunitati si stabilirea de relatii de durata
cu clientii; comunicarea pe Social Media, pentru a
face cunoscute programele, simplu si rapid; folosirea
de videouri pe YouTube pentru a face cunoscut
numele universitatii dar si pentru a oferi ajutor oame-
nilor, atunci cand acestia se confruntd cu anumite
probleme; organizarea campaniilor de e-mail mar-
keting cu crearea unor giveaway-uri de succes etc.

De mentionat si faptul, cd existd diverse
instrumente gratuite sau contra platd (programe
online) care usureaza organizarea unor campanii de
inbound marketing. Astfel, HubSpot ofera instru-
mente pentru gestionarea relatiilor cu clientii,
marketing social media, management de continut,
generare de clienti potentiali, analizi web, opti-
mizare pentru motoarele de cautare, chat-live si
asistentd pentru clienti [13]. Hotjar (companie
fondatd in 2014, de analizd a comportamentului in
cazul utilizarii site-urilor web, care functioneaza cu
instrumente de analizd web, cum ar fi Google Ana-
lytics, pentru a oferi o perspectiva asupra modului
in care utilizatorii navigheaza pe site-uri web si a
modului in care experienta clientilor poate fi Tmbu-

Revista / Journal ,, ECONOMICA” nr.3(125) 2023

better impressions among potential students by
presenting its strengths, the elements by which it
differentiates itself from competitors, thus creating
a favourable brand image.

9. Inbound marketing

The term “inbound marketing” was coined
by HubSpot (an American developer and marketer
of software products for inbound marketing, sales
and customer service) in 2006 [12, 13] and invol-
ves the use of content and personalized experiences
as a means of attracting customers to a program or
brand and get them to make decisions (almost
similar definition to content marketing). It requires
extensive research on the behaviour of individuals,
their interests, habits and profiles. At the same time,
it is necessary to identify what they are looking for
and what questions they have. As long as inbound
marketing is centred on customer needs, it is based
on users’ permission to be sent content, and it
involves the creation of strong and long-lasting
relationships with users, it is a valuable, educational,
consistent strategy. Among the most recommended
inbound marketing tactics are considered to be [12]:
organizing webinars (users are much more open to
providing contact data when they sign up for a free
webinar); opening blogs to increase visibility; buil-
ding communities and establishing lasting rela-
tionships with clients; communicating on Social
Media to make the programs known, simply and
quickly; using YouTube videos to make the name of
the university known, but also to help people when
they face certain problems; organizing e-mail
marketing campaigns, creating successful give-
aways, etc.

It should also be mentioned that there are
various free or paid tools (online programs) that
facilitate the organization of inbound marketing
campaigns. Thus, HubSpot offers tools for mana-
ging customer relationships, social media marke-
ting, content management, generating potential
customers, web analysis, search engine opti-
mization, chat-live and customer support [13].
Hotjar (a company founded in 2014 is a website
usage behaviour analytics company that works
with web analytics tools such as Google Analytics
to provide insight into how users navigate websites
web and how the customer experience can be
improved), provides valuable information about
where the user’s attention goes on the site, what
catches the eye first, what is the most viewed part
of the first page, etc. [12, 14]. Outgrow allows the
transformation of static content into a more inter-
active and attractive one by entering the text and
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natatitd), ofera informatii valoroase referitoare la
locul spre care se indreapta atentia utilizatorului pe
site, ce-i sare in ochi prima data, care este partea
cea mai vizualizatd a primei pagini etc. [12, 14].
Outgrow permite transformarea unui continut static
intr-unul mai interactiv si atractiv, prin introducerea
textului si alegerea formatului, directionarea in
functie de public, urmarirea conversiilor, gestionarea
clientilor potentiali etc. [12, 15]. Outbound marke-
ting — se referd la metode traditionale de marketing
online prin trimiterea de email-uri, reclame platite
pe diferite site-uri si platforme, unor persoane care
anterior nu au auzit de companie sau produsele
acesteia, pentru a-i aduce pe site.

10. Marketingul prin agenti de influenta

Marketingul prin agenti de influentd este
definit ca un tip de marketing pe retele sociale,
care foloseste recomandari si mentiuni de la
influentatori — persoane care au un statut social si
sunt priviti ca experti in domeniul lor [10]. Acesta
se bazeaza pe faptul ca oamenii deseori preferd sa
primeasca informatii de la alte persoane, avand mai
multa incredere 1n ei decat in informatia pe care o
pot gasi in mass-media traditionald. Conform unor
opinii [16], Instagram se considerd a fi cea mai
importantd platforma pentru Influencer Marketing,
iar eficienta campaniei de promovare depinde de
increderea pe care o au urmadritorii in recenziile
online, conexiunea reald intre universitate si
influencer, prezenta unor valori asemanatoare si
comune, numdarul de abonati activi etc.

11. Video marketing

Video se considerd a fi unul dintre cele mai
puternice canale de marketing online, in masura in
care oamenilor le place sd vizioneze videoclipuri
distractive si educationale si, de asemenea, si le
expedieze si altor persoane pentru vizualizare.
Potrivit HabSpot, 78% din oameni urmaresc video-
clipuri online in fiecare sdptimana, iar 55% — in
fiecare zi [1]. In aceste conditii, continuturile video
devin un instrument tot mai important pentru
universitatile care doresc sa-si creasca notorietatea si
vizibilitatea, traficul digital, si, drept consecinta, sa
sporeasca numarul de inscrieri, marketingul video
ramanand a fi unul dintre principalele instrumente
de marketing de continut in marketingul universitar
online. Continuturile video se pot referi la produsele
si serviciile oferite de universitati, avand forme
diferite, precum: videoclipuri demonstrative, de
brand; evenimente; interviuri cu experti; tutoriale
educationale; testimoniale ale clientilor; continuturi
animate; videoclipuri live si altele. Este important ca
continutul video sa fie distractiv, relevant, concis,
clar si sa fie postate pe platforme de partajare video
de top. Dacd universitatea nu dispune de echipa-

choosing the format, targeting according to the
audience, tracking conversions, managing potential
customers etc. [12, 15]. Outbound marketing —
refers to traditional online marketing methods by
sending emails, paid advertisements on various
sites and platforms to people who have not pre-
viously heard of the company or its products, to
bring them to the site.

10. Influencer marketing

Influencer marketing is defined as a type of
social media marketing that uses recommendations
and mentions from influencers — people who have
social status and are viewed as experts in their field
[10]. It is based on the fact that people often prefer
to receive information from other people, trusting
them more than the information they can find in
traditional media. According to some opinions [16],
Instagram is considered to be the most important
platform for Influencer Marketing, and the effec-
tiveness of the promotion campaign depends on the
trust that followers have in online reviews, the real
connection between the university and the influen-
cer, the presence of similar values and common,
the number of active subscribers, etc.

11. Video marketing

Video is considered one of the most powerful
online marketing channels as people love to watch
entertaining and educational videos and send them
to others for viewing. According to HubSpot, 78%
of people watch online videos every week, and 55%
— every day [1]. Under these conditions, video
contents are becoming an increasingly valuable tool
for universities that want to increase their notoriety
and visibility, digital traffic, and, as a consequence,
to increase the number of enrolments, video mar-
keting remaining one of the main tools of content
marketing in online university marketing. Video
content can refer to the products and services
offered by universities and take different forms such
as: demo videos, branding videos; events; expert
interviews; educational tutorials; customer testi-
monials; animated content; live videos, and others.
It is important that the content of the videos is
entertaining, relevant, concise, clear and posted on
top video sharing platforms. If the university does
not have the necessary equipment and technical
skills, it can be helped by agencies or freelancers
with advanced skills in the field.

There are several platforms that allow video
marketing campaign, including Facebook Videos,
Instagram, TikTok etc. YouTube is one of the
most popular search engines in the world [17].
Users usually turn to YouTube before deciding,
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mentul si competentele tehnice necesare, se poate de
adresat la agentii sau persoane liber angajate cu
competente avansate in domeniu.

Exista mai multe platforme de utilizare care
permit crearea unor campanii de marketing video,
printre care Facebook Videos, Instagram, TikTok
etc. YouTube este considerat a fi unul dintre cele
mai populare motoare de cautare din lume [17].
Utilizatorii, de regula, apeleaza la YouTube Tnainte
de a lua o decizie, de a Invdta ceva, de a citi o
recenzie sau in scopuri de relaxare.

Cel mai mare succes in video marketing
poate fi atins prin integrarea acestuia cu SEO,
marketingul de continut si campaniile de social
media, bloguri.

12. Marketingul prin intermediul comu-
nitatilor online

Comunitatile online reprezintd grupuri de
persoane care comunicd Intre ele prin reteaua
Internet, telefon etc. din ratiuni de interes personal,
social, educativ etc., care Impdrtasesc interese,
sentimente sau idei, scopuri comune, folosind in
acest scop tehnologii care permit interactionarea si
comunicarea de la distanta [5, p.228]. Totodata,
comunitatile online sunt gi un instrument excelent
pentru a disemina rapid informatii de marketing
despre universitati si programele de studii ale
acestora. O comunitate activa si implicata poate
duce la consolidarea imaginii brandului universitar,
dar si la atragere de pretendenti la studii cu interese
similare celor ale comunitatii online. Comunitatile
online de studenti si absolventi pot posta recenzii si
marturii care sd iIncurajeze potentialii studenti.
Indiferent daca sunt pozitive sau negative, este
foarte important sa se raspunda la orice recenzie. In
cazul in care acestea sunt putine la numar, studentii
pot fi stimulati sa le efectueze, prin intermediul e-
mailurilor sau altor canale de comunicare, prin
oferirea de cadouri, reduceri sau alte stimulente.

13.  Marketingul agil

Marketingul agil este considerat a fi ,,0
masurd a eficientei unei organizatii in atingerea
obiectivelor sale de marketing” [18] si isi propune
sd creasca viteza (rapiditatea), calitatea, flexibi-
litatea si eficacitatea actiunilor de marketing, prin a
oferi cel mai bine valoare clientilor. Marketingul
agil se bazeazi pe o interactiune activa intre mem-
brii unei echipe de marketing, folosirea unor
software-uri adecvate, o cooperare permanenti cu
publicul tinta si o planificare flexibila a actiunilor
de marketing. Cu alte cuvinte, marketingul agil
presupune o utilizare mai inteligenta si mai rapida
a resurselor disponibile, cu scopul de a castiga
eficientd si calitate in ceea ce face si livreaza o
echipa de marketing.
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to learn something, to read a review or for rela-
xation purposes.

The greatest success in video marketing can
be achieved by integrating it with SEO, content
marketing and social media campaigns, blogs.

12. Marketing through online commu-
nities

Online communities represent groups of
people who communicate with each other via the
Internet, telephone etc. for reasons of personal,
social, educational interest, who share feelings or
ideas, common goals, using for this purpose
technologies that allow interaction and commu-
nication of at a distance [5, p.228]. At the same
time, online communities are also an excellent tool
to quickly disseminate marketing information
about universities and their study programs. An
active and involved community can lead to
strengthening the image of the university brand,
but also to attracting study applicants with similar
interests to those of the online community. Online
student and alumni communities can post reviews
and testimonials to encourage prospective students.
Regardless of whether they are positive or nega-
tive, it is particularly important to respond to any
review. If there are few, students can be encoura-
ged to do so through emails or other communi-
cation channels, by offering gifts, discounts, or
other incentives.

13. Agile marketing

Agile marketing is “a measure of an orga-
nization’s effectiveness in achieving its marketing
objectives” [18] and aims to increase the speed
(quickness), quality, flexibility, and effectiveness
of marketing actions by best delivering value to
customers. Agile marketing is based on active
interaction between members of a marketing team,
the use of appropriate software, permanent coope-
ration with the target audience and flexible plan-
ning of marketing actions. In other words, agile
marketing involves smarter and faster use of avai-
lable resources aiming to gain efficiency and
quality in what a marketing team does and delivers.

14. Use of Mobile Marketing

Mobile marketing tools are used in mar-
keting campaigns to reach the target audience
through a variety of channels that are available on
mobile devices (smartphone, tablet, laptop),
through the development and use of mobile sites
and applications, mobile advertising, and real-time
provision of personalized information related to
goods, services, works, marketing ideas, to make
transactions, payments etc. [9]. A growing number
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14. Utilizarea marketingului mobil

Instrumentele de marketing mobil sunt folo-
site 1n campaniile de marketing pentru a ajunge la
publicul tinta printr-0 varietate de canale, care sunt
disponibile pe dispozitive mobile (smartphone,
tabletd, laptop), prin dezvoltarea si folosirea de
site-uri si aplicatii mobile, publicitate mobila etc.,
si furnizare in timp real a informatiei personalizate
legate de bunuri, servicii, lucrari, idei de comercia-
lizare, pentru a incheia tranzactii, a face plati etc.
[9]. Un numar tot mai mare de universitati folosesc
aplicatiile mobile pentru a promova loialitatea,
pentru pastrarea studentilor pe care 1i au deja si
pentru cresterea numadarului de inscrieri (in
marketing aceasta se numeste retentie si achizitie).

Cea mai obisnuitd modalitate de promovare
prin intermediul dispozitivelor mobile este de a
trimite mesaje text scurte (SMS) sau mesaje
multimedia (MMS), care pot include videoclipuri
si fisiere GIF (din englezd Graphics Interchenge
Format — fisiere scurte, comprimate de imagini,
deseori animate) [19], pentru a informa despre
programele de studii ale universitatii, campusul
universitar, serviciile oferite studentilor etc.

Cele mai bune aplicatii de marketing mobil
includ: Facebook Pages, WhatsApp Business,
YouTube Studio, Instagram Business, Twitter for
Business.

15. Alte canale de marketing online:

— Podcasturi si postari audio — pot fi ascultate
cu usurintd de pe telefonul mobil in timpul
deplasarilor cu transportul auto;

— Notificari — functioneaza ca alerte pe care se
poate da click pentru a duce la bloguri,
pagini de destinatie etc. Pot functiona atét pe
desktopul calculatorului cat si pe mobil;

— Chatbots-urile — sunt roboti de comunicare
automatd pe site-uri web si retele sociale,
menite sd imbunatateasca relatiile cu clientii
potentiali si sd ofere informatii importante;

— Bloguri pe site-uri web ale unor parteneri,
cu link-uri catre domeniul universitatii etc.
Este firesc, ca pentru a dispune de avantaje

competitive si a avea succes in noile conditii ale
mediului educational, universitatile au nevoie de o
abordare strategicd in organizarea activitatii aces-
tora si o orientare de marketing, care sd urmareasca
construirea si consolidarea unei imagini cat mai
bune a universitatii, in ansamblu, si a programelor
de studii pe care le oferd, inclusiv prin utilizarea
unor instrumente moderne de marketing univer-
sitar online.

In acest context, este de mentionat ci stu-
diile si analizele efectuate, cu referintd la univer-

of universities use mobile applications to promote
loyalty, retain existing students, and increase
enrolment (in marketing, this is called retention
and acquisition).

The most common way to promote via mo-
bile devices is to send short text messages (SMS)
or multimedia messages (MMS), which can in-
clude videos and GIF files (Graphics Interchange
Format — short, compressed image files, often
animated) [19], to inform about the study programs
of the university, the university campus, services
offered to students etc.

The best mobile marketing apps include
Facebook Pages, WhatsApp Business, YouTube
Studio, Instagram Business, Twitter for Business.

15. Other online marketing channels:

— Podcasts and audio posts — they can be
easily listened to on the mobile phone while
traveling by car;

— Notifications — work as clickable alerts to
help reach blogs and landing pages. They
work both on the computer desktop and on
mobile phones;

— Chatbots — are automated communication
bots on websites and social networks to
improve relationships with potential custo-
mers and disseminate essential information;

— Blogs on websites of some partners, with
links to the university, etc.

It is obvious that in order to have com-
petitive advantages and to be successful in the new
conditions of the educational environment, uni-
versities need a strategic approach in organizing
their activity and a marketing orientation, aiming at
building and consolidating the best possible image
of the university as a whole and the degree pro-
grams it offers, including through the use of mo-
dern online university marketing tools.

In this context, it should be noted that the
studies and analyses carried out, with reference to
the universities of the Republic of Moldova, have
demonstrated that the absolute majority imple-
mented strategic development plans (Strategies) for
a period of two to five years, in which, in addition
to specifying one's own visions and missions,
special attention is given to strategic or funda-
mental objectives, specific objectives, priority
areas of activity, activities/actions to be imple-
mented, expected results, etc.; therefore, university
marketing. Thus:

1. The State University of Medicine and
Pharmacy “Nicolae Testemitanu” from the Repu-
blic of Moldova proposes as a strategic field of
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sitatile din Republica Moldova, au demonstrat ca
majoritatea absolutd a acestora dispun de Planuri
strategice (Strategii) de dezvoltare pentru o pe-
rioadd de la 2 pana la cinci ani, in care, pe langa
precizarea viziunilor si misiunilor proprii, o aten-
tie deosebitd este acordatd obiectivelor strategice
sau fundamentale, obiectivelor specifice, dome-
niilor prioritare de activitate, activitatilor/ actiu-
nilor care urmeaza a fi implementate, rezultatelor
scontate etc., respectiv, in acest context, marke-
tingul universitar fiind considerat de o importanta
majora. Astfel:

1. Universitatea de Stat de Medicina si
Farmacie ,, Nicolae Testemitanu” din Republica
Moldova isi propune drept domeniu strategic de
activitate ,,Comunicarea, promovarea si vizibili-
tatea institutionald”, iar in Planul Strategic de Dez-
voltare al universitatii pentru perioada 2021-2030,
,,se face referire mai mult la comunicarea de mar-
keting, care presupune desfasurarea activitatilor de
promovare a universitatii in vederea dezvoltarii
imaginii acesteia atat pe plan local, cat si interna-
tional” [20]. La fel, in Plan se stipuleaza, printre
altele, ca ,pentru sporirea imaginii institutiei
accentul se va pune pe satisfactia beneficiarilor,
care devin principalii promotori ai universitatii.
Calitatea serviciilor educationale prestate si acti-
vitatile desfasurate vor fi promovate preponderent
prin relatii publice si social media marketing”;

2. Universitatea de Stat din Moldova isi
propune in ,,Strategia de dezvoltare a universitatii
pentru perioada 2021-2026”, drept obiectiv de
dezvoltare strategicd ,,promovarea identitatii si
imaginii universitatii”, iar drept obiective strate-
gice — sporirea vizibilitatii si atractivitatii ofertelor
educationale, promovarea unei imagini unice
despre USM in mediul extern, imbunatdtirea rela-
tillor USM cu mass-media si cresterea numarului
de stiri/articole despre universitate etc. Totodata,
printre principalele activitdti/actiuni preconizate
pentru atingerea acestor obiective se numadra:
organizarea ,,Zilelor usilor deschise” si a targurilor
in cadrul facultatilor; desfasurarea caravanei USM
in toata tara; elaborarea QUIZZ-urilor USM, cu
premii, publicate pe portaluri de stiri pentru tineri,
pe site-ul oficial al universitatii si distribuit pe
paginile de Facebook ale tuturor facultatilor; rea-
lizarea si diseminarea diverselor materiale de pro-
movare a ofertei educationale (programelor de
studii) si a imaginii facultatii (brosuri, pliante,
postere); expedierea unor scrisori de felicitare, de
gratitudine, adresate institutiilor si organizatiilor
cu care colaboreazd USM si participarea activa la
evenimentele organizate de aceste institutii; publi-
carea povestilor de succes ale absolventilor uni-
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activity “Communication, promotion and institu-
tional visibility”, and in the Strategic Development
Plan of the university for the period 2021-2030
“more reference is made to marketing commu-
nication, which involves carrying out activities to
promote the university in order to develop its
image both locally and internationally” [20].
Likewise, the Plan stipulates, among other things,
that “to enhance the image of the institution, the
focus will be on the satisfaction of the benefi-
ciaries, who become the main promoters of the
university. The quality of the educational services
provided, and the activities carried out will be
promoted mainly through public relations and
social media marketing”;

2. The Moldova State University proposes
in the “University Development Strategy for the
period 2021-2026” as a strategic development
objective “promoting the identity and image of the
university”, and as strategic objectives — increasing
the visibility and attractiveness of educational
offers, promoting a unique image of MSU in the
external environment, improving MSU relations
with the media and increasing the number of
news/articles about the university, etc. At the same
time, among the main activities/actions are: the
organization of “Open Doors Days” and fairs
within the faculties; deployment of the MSU
caravan throughout the country; the development
of MSU QUIZZES, with prizes, published on news
portals for young people, on the official website of
the university and distributed on the Facebook
pages of all faculties; developing and dissemi-
nating various materials to promote the educational
offer (study programs) and the image of the faculty
(brochures, leaflets, posters); sending congratu-
latory and gratitude letters addressed to partner
institutions and organizations and active partici-
pation in the events organized by these institutions;
publication of success stories of university gra-
duates on the official MSU website; signing part-
nership contracts with media representatives; invi-
ting media representatives to the events organized
by MSU (“A day in college”, “Traditional costu-
mes day” etc.); sending letters of gratitude to
media institutions and journalists involved in
writing materials about MSU, etc. [21]. It should
be noted that MSU is the only university in the
Republic of Moldova with a distinct strategy for
promoting study programs [22];

3. The Academy of Economic Studies of
Moldova stipulates in the “Development Strategy of
the Academy of Economic Studies of Moldova for
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versitatii pe site-ul oficial al USM; semnarea unor
contracte de parteneriat cu reprezentantii mass-
media; invitarea reprezentantilor mass-media la
evenimentele organizate de USM (,,0 zi in facul-
tate”, ,,Ziua Portului Popular” etc.); expedierea
scrisorilor de gratitudine institutiillor media si
jurnalistilor implicati in scrierea materialelor
despre USM etc. [21]. De mentionat, ca USM este
unica universitate din Republica Moldova, care
dispune de o strategie distinctd de promovare a
programelor de studii [22];

3. Academia de Studii Economice din Mol-
dova stipuleaza in ,,Strategia de dezvoltare a Aca-
demiei de Studii Economice din Moldova pentru
perioada 2023-2027” [23] ca ,,promovarea unei
imagini corporative pozitive a ASEM este vitala
increderii si sprijinului public din partea parte-
nerilor”. Unul din obiectivele strategice ale ASEM
se refera la ,,promovarea imaginii si trasabilitatii”,
iar drept domenii prioritare ale planificarii stra-
tegice in ceea ce tine de marketingul universitar
sun considerate ,,comunicarea, promovarea $i vizi-
bilitatea institutionala” si ,,cresterea vizibilitatii
internationale a ASEM”. Printre obiectivele spe-
cifice stipulate in vederea atingerii rezultatelor pre-
conizate in strategie se numara: elaborarea progra-
mului de consolidare a imaginii corporative prin
rebranding; elaborarea brand-book-ului ASEM;
consolidarea capacitatilor serviciului marketing,
parteneriate si carierd; dezvoltarea oportunitatilor
comerciale de promovare a imaginii ASEM si con-
solidare a imaginii corporative; promovarea ofertei
educationale la nivelul institutiilor de Invatamant
preuniversitar si a altor beneficiari; realizarea
pachetului de materiale informative si promo-
tionale pentru sustinerea internationalizarii pro-
gramelor de studii; consolidarea si mentinerea
website-ul  www.international.ase.md; cresterea
numarului de evenimente internationale (simpo-
zioane, scoli de vard, ateliere de lucru, seminare,
competitii sportive, concerte, expozitii etc.) orga-
nizate de catre ASEM etc.;

4. Universitatea Tehnica a Moldovei, in
compartimentul Planului de dezvoltare strategica
institutionald pentru perioada 2021-2026, intitulat
»Formarea contingentului de studenti, admiterea la
studii si pastrarea contingentului anului I”, indica
cateva directii de activitate, in care se regasesc
actiuni de marketing, si anume: continuarea actiu-
nilor de promovare a profesiilor ingineresti/arta si
actualizarea strategiei de marketing digital, in
scopul atragerii absolventilor de licee, colegii si
centre de excelentd; elaborarea mecanismelor de
retentie a contingentului, n special a anului I de

the period 2023-2027” [23] that “promoting a
positive corporate image of ASEM is vital for
strengthening institutional credibility, trust and
public support from the partners”. One of the stra-
tegic objectives of ASEM refers to “promoting the
image and traceability”, and “‘communication, pro-
motion and institutional visibility” and “increasing
the international visibility of ASEM” are considered
as priority areas of strategic planning in terms of
university marketing. Among the specific objectives
stipulated in order to achieve the results expected in
the strategy are: the development of the program
to strengthen the corporate image through rebran-
ding; the development of the ASEM brand-book;
strengthening the capabilities of the marketing,
partnerships and career service; development of
commercial opportunities to promote the ASEM
image and strengthen the corporate image; pro-
moting the educational offer at the level of pre-
university education institutions and other bene-
ficiaries; creating the package of informative and
promotional materials to support the internatio-
nalization of study programs; consolidating and
maintaining the website www.international.ase.md;
increasing the number of international events
(symposiums, summer schools, workshops, semi-
nars, sports competitions, concerts, exhibitions and
others) organized by ASEM etc.;

4. The Technical University of Moldova, in
the section of the Institutional Strategic Deve-
lopment Plan for the period 2021-2026, entitled
“Training of the student contingent, admission to
studies and retention of the first-year contingent”,
indicates several directions of activity, in which
marketing actions can be found, namely: conti-
nuing the actions to promote the engineering/art
professions and updating the digital marketing
strategy, in order to attract high school graduates,
colleges and centres of excellence; the develop-
ment of contingent retention mechanisms, espe-
cially of the first year of studies; management of
institutional relations with the business environ-
ment, image promotion and internationalization
[24]. For this, the university proposes a series of
marketing actions, such as: supporting the parti-
cipation of teaching staff, departments, faculties
and disseminating achievements and events in the
media space (social networks, TV, radio, press);
the active and creative presentation of the edu-
cational offer in high schools, colleges, centres of
excellence; organizing and continuing “Open
Days” and “Be a student for a day” at each faculty
and in the university as a whole; development and
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studii; managementul relatiilor institutionale cu
mediul de afaceri, promovarea imaginii si interna-
tionalizarea [24]. Pentru aceasta, universitatea isi
propune un sir de actiuni de marketing, precum:
sustinerea participarii cadrelor didactice, departa-
mentelor, facultatilor si diseminarea realizarilor si
evenimentelor in spatiul media (retele de sociali-
zare, TV, radio, presd); prezentarea activa si crea-
tiva a ofertei educationale in licee, colegii, centre
de excelenta; organizarea si in continuare a ,,Zilelor
usilor deschise” si ,,Fii student pentru o zi” la
fiecare facultate si universitate in ansamblu; dez-
voltarea si gestionarea site-urilor web si prezentei pe
retele de socializare a colaboratorilor, departamen-
telor, facultatilor, centrelor si Universitatii in
ansamblu sub aspectul unui design atragator si mo-
dern, unui continut bine structurat, util, informativ si
actualizat; consolidarea structurilor responsabile de
mentinerea, gestionarea continutului §i promovarea
imaginii si relatiilor cu publicul la UTM; monito-
rizarea continud a criteriilor si indicatorilor de per-
formanta folosite la elaborarea clasamentelor inter-
nationale universitare THE, QS, ARWU, Webo-
metrics s.a. in scopul Imbunatatirii acestora si a
pozitiondrii mai bune a UTM etc.;

5. Chiar dacd Planul Strategic al Academiei
de Muzica, Teatru si Arte Plastice, pentru perioada
2023-2028, nu considerd marketingul ca fiind o
directie strategica in activitatea institutiei, in do-
meniu relatiilor interne si externe, universitatea 1si
propune cresterea vizibilitatii atat in tara, cat si In
strdinatate si recunoasterea pe plan national si
international; promovarea intensa a AMTAP pe
retele sociale, pentru a atrage potentiali studenti
din tard si din strdindtate i a consolida imaginea
institutiei in randul tinerilor, alte actiuni [25];

6. Promovarea imaginii universitatii, spori-
rea vizibilitatii interne si internationale a institu-
tiei si desfasurarea activitatii pentru potentialii
candidati la studii superioare reprezinta cateva din
directiile strategice de dezvoltare, stipulate in
Planul de Dezvoltare Strategica Institutionald a
Universitatii de Stat ,, Bogdan Petriceicu Hasdeu”
din Cahul pentru perioada 2022-2027 [26]. Pentru
atingerea acestui obiectiv, universitatea 1si pro-
pune: intensificarea activitatilor de marketing edu-
cational, de cercetare, consultanta si folosirea unor
mecanisme promotionale eficiente in vederea con-
solidarii imaginii si numelui USC pe plan intern si
international; modernizarea structurii si actua-
lizarea continud a paginii web a Universitatii
(www.usch.md); transformarea acesteia intr-un
instrument eficient de informare, comunicare cu
beneficiarii (studenti, angajatori) si partenerii uni-
versitdtii (institutii preuniversitare, mediul de
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management of websites and social media presence
of collaborators, departments, faculties, centres and
the University as a whole in terms of attractive and
modern design, well-structured, useful, informative
and updated content; strengthening the structures
responsible for maintaining, managing content and
promoting the image and relations with the public
at UTM; continuous monitoring of the criteria
and performance indicators used to develop the
international university rankings THE, QS, ARWU,
Webometrics and others, in order to improve and
better position the UTM, etc.;

5. Even if the Strategic Plan of the Aca-
demy of Music, Theatre and Fine Arts for the
period 2023-2028 does not consider marketing as a
strategic direction in the activity of the institution,
in the field of internal and external relations the
university aims to increase its visibility both in the
country and in abroad and national and inter-
national recognition; intensive promotion on social
networks to attract potential students from the
country and abroad and strengthen the institution’s
image among young people, other actions [25];

6. Promoting the identity of the university,
increasing the internal and international visibility
of the institution, and carrying out activities for
potential higher education candidates represent one
of the strategic directions of development, stipu-
lated in the Institutional Strategic Development
Plan of the State University “Bogdan Petricescu
Hasdeu” from Cahul for the period 2022-2027
[26]. In order to achieve this objective, the uni-
versity proposes to intensify educational marke-
ting, research and consultancy activities and use
effective promotional mechanisms in order to
strengthen the image and name of USC on a do-
mestic and international levels; modernize the
structure and continuously update the University’s
website (www.usch.md), transforming it into an
effective tool for information, communication with
the beneficiaries (students, employers) and the
university’s partners (pre-university institutions,
the business environment, authorities, organi-
zations and other stakeholders), provide feedback
on the institution’s performance; cultivate and
promote good and collaborative relations with the
media; expand USC’s presence on social media
and strengthen the University’s virtual community;
involvement of USC students and alumni in
promoting the image of the University; continuing
partnerships with high schools and colleges in the
southern region and the country to better popu-
larize USC’s educational offer, etc.;
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afaceri, autoritati, organizatii si alti stakeholderi),
asigurarea feed-back-ului referitor la prestatiile
institutiei; cultivarea si promovarea unor relatii
bune si de colaborare cu mass-media; extinderea
prezentei USC pe retelele de socializare si fortifi-
carea comunitatii virtuale a Universitatii; implica-
rea studentilor si absolventilor USC in promovarea
imaginii Universitdtii; continuarea parteneriatelor
cu liceele si colegiile din regiunea de sud, si din
tard, pentru o popularizare mai eficientd a ofertei
educationale a USC etc.;

7. Universitatea Pedagogica de Stat ,,Ion
Creangad” din Chisindu si-a propus drept obiectiv
strategic, pentru perioada 2021-2025, ,,intensifica-
rea procesului de internationalizare academica
institutionald, vizibilitate nationald si internationald
[27], iar actiunile preconizate converg spre: imbu-
ndtatirea managementului i a marketingului insti-
tutional de promovare a imaginii universitare in
strdinatate, cresterea vizibilitdtii internationale;
promovarea ofertei academice in mediul extern,
prin participarea la targuri internationale de pre-
zentare a ofertei educationale, iar in mediul virtual
— prin canalele de socializare §i prin intermediul
organizatiilor studentesti; elaborarea de materiale
de promovare in limbi de circulatie internationala
pentru fiecare facultate in parte si traducerea
informatiilor specifice facultatilor In limbi strdine
(traducerea site-urilor facultitilor, a ofertelor aca-
demice, a figelor disciplinelor) etc.;

8. Universitatea de Stat de Educatie Fizica
si Sport mentioneazd in Strategia de Dezvoltare
Institutionala a institutiei pentru perioada 2021-
2025, drept obiectiv strategic de dezvoltare ,,cen-
trarea permanentd a universitatii pe nevoile bene-
ficiarilor” [28], iar printre principalele actiuni pre-
conizate in vederea atingerii acestuia se numara:
promovarea i crearea unei imagini favorabile a
USEFS 1n randul liceenilor si implicarea activa a
personalului didactic si stiintifico-didactic in pro-
grame comune cu liceele cu profil sportiv natio-
nale; conceperea si prezentarea unor pliante de
promovare a imaginii USEFS si distribuirea aces-
tora in liceele din tara si strdinatate; consolidarea
prestigiului de institutie unica in tara, organizatoare
de programe de formare initiald si continua, in
domeniul culturii fizice si sportului; dezvoltarea
unei functii puternice si eficiente de marketing la
nivelul structurilor specifice cercetarii stiintifice
ale universitatii; promovarea cu mai multd insis-
tentd a imaginii universitatii in lume, mai ales in
tarile care au populatie numeroasa si atragerea de
studenti din aceste tari — prin participarea la targuri
educationale internationale, distribuirea de mate-
riale promotionale (brosuri, pliante etc.), actua-

7. “lon Creanga” State Pedagogical Uni-
versity in Chisinau proposed as a strategic
objective for the period 2021-2025 “the intensi-
fication of the process of institutional academic
internationalization, national and international
visibility [27], and the expected actions converge
towards: improving the management and insti-
tutional marketing to promote the university image
abroad, increasing international visibility; promo-
ting the academic offer in the external environ-
ment by participating in international fairs pre-
senting the educational offer, in the virtual envi-
ronment, on social media channels and through
student organizations; the development of pro-
motional materials in languages of international
circulation for each individual faculty and the
translation of information specific to the faculties
into foreign languages (translation of the websites
of the faculties/ of the academic offer/ of the sub-
ject sheets) etc.;

8. The State University of Physical Educa-
tion and Sport mentions in its Institutional Deve-
lopment Strategy for the period 2021-2025 as a
strategic development objective “the permanent
focus of the university on the needs of the
beneficiaries” [28], and among the main actions
expected to achieve this objective is: promoting a
favourable image of USEFS among high school
students and the active involvement of teaching
and scientific-didactic staff in joint programs with
national high schools with a sports profile; desig-
ning leaflets promoting the USEFS image and
distributing them in high schools in the country and
abroad; strengthening the prestige of the unique
institution in the country organizing initial and
continuous training programs in the field of
physical culture and sports; the development of a
strong and efficient marketing function at the level
of the university's specific scientific research
structures; more insistently promoting the image of
the university in the world, especially in countries
with large populations and attracting students from
these countries — by participating in international
educational fairs, distributing promotional mate-
rials (brochures, leaflets, etc.), periodically upda-
ting the page website of USEFS, concluding con-
tracts with recruitment agencies.

Objectives, activity directions, actions or
university marketing activities, to a greater or
lesser extent, are also stipulated in the strategic
development plans (strategies) of the other uni-
versities in the Republic of Moldova, both public
and private, larger or smaller, located in the
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lizarea periodica a paginii web a USEFS, incheie-
rea de contracte cu agentii de recrutare.

Obiective, directii de activitate, actiuni sau
activitati de marketing universitar, intr-o masura
mai mare sau mai mica, sunt stipulate si In planu-
rile strategice (strategiile) de dezvoltare ale celor-
lalte universitati din Republica Moldova, atat pu-
blice, cat si private, mai mari sau mai mici, ampla-
sate Tn municipiul Chisindu sau in alte regiuni ale
tarii [29-36], cu exceptia Academiei ,,Stefan cel
Mare” a Ministerului Afacerilor Interne, Acade-
miei Militare ,,Alexandru cel Bun” si Institutului
de Stiinte Penale si Criminologie Aplicata.

Concluzii:

1. Fenomenul globalizarii, internationaliza-
rii, digitalizarii, de rand cu tendinta generald de
intensificare a concurentei, crestere a costurilor si
reducere cu ritmuri rapide a numarului de studenti,
impun universitatile din Republica Moldova si
devind mai orientate spre piatd si marketing, iar
competentele de marketing pot si trebuie sa fie
utilizate in invatdmantul superior pentru atingerea
obiectivelor propuse de cétre universitati;

2. Universitatile din Republica Moldova, in
dezvoltarea lor, dispun de viziuni clare, moderne,
performante, concretizate in planurile strategice
(strategiile) de dezvoltare pentru o perioada de la
doi la cinci ani si planurile anuale de actiuni, in
care o atentie deosebitd este acordata marketingului
universitar, specificate sub formd de domenii prio-
ritare de activitate, obiective strategice, obiective
specifice, activitdti sau actiuni concrete de marke-
ting, in lipsa unor strategii sectoriale de marketing;

3. Planificarea strategicd a universitatilor
oferd beneficii institutiilor in atingerea obiectivelor
acestora de comunicare cu publicul intern, publicul
larg si publicul tintd, de asemenea influenteaza
pozitiv la Tmbunatatirea imaginii institutionale, la
sporirea recunoasterii programelor de studii si la
cresterea atractivitatii pentru pretendentii la studii;

4. In lumea digitali de astizi, strategiile
traditionale de marketing nu mai sunt la fel de
eficiente ca inainte. In vederea atingerii obiectivelor
de marketing, universitatile trebuie sa-si reconsidere
strategiile de dezvoltare, orientdndu-se catre folo-
sirea tot mai activa a instrumentelor de marketing
online si de inteligenta artificiala, precum: e-mailul,
continutul web, retelele sociale, publicitatea platita,
postarile pe blog, crearea de continuturi video,
podcasturile, tururile virtuale, instrumente de inte-
ligenta artificiala etc., ca parte componentd a stra-
tegiilor de marketing, pentru a se adresa publicului
tintd Intr-un mod cat mai eficient;

5. Marketingul, la general, si cel online, in
particular, ramane a fi unul din domeniile deseori
ignorate de universitdtile din Republica Moldova,

Revista / Journal ,, ECONOMICA” nr.3(125) 2023

municipality of Chisinau or in other regions of the
country [29-36], with the exception of the “Stefan
cel Mare” Academy of the Ministry of Internal
Affairs, the Slavonic University of Moldova, the
“Alexandru cel Bun” Military Academy and the
Institute of Criminal Sciences and Applied
Criminology”.

Conclusions:

1. The phenomenon of globalization, inter-
nationalization, digitalization, along with the gene-
ral trend of intensifying competition, increasing
costs and reducing the number of students at a
rapid pace, force universities in the Republic of
Moldova to become more market and marketing
oriented, and marketing skills must be used in
higher education to achieve the objectives set by
the universities;

2. The universities of the Republic of
Moldova have a strategic, modern and performant
vision in their development, that are embodied
in strategic development plans (strategies) for a
period from two to five years and annual action
plans, in which special attention is paid to
university marketing, embodied in the form of
priority areas of activity, strategic objectives, spe-
cific objectives, concrete marketing activities or
actions, in the absence of sectoral marketing
strategies;

3. The strategic planning benefits universi-
ties in achieving their objectives of communicating
with the internal, general and target public,
improving the institutional image, increasing study
programs recognition and their attractiveness for
applicants;

4. In today’s digital world, traditional mar-
keting strategies are no longer as effective as they
used to be. In order to achieve marketing objecti-
ves, universities must reconsider their develop-
ment strategies, focusing more on the increasingly
active use of online marketing tools and artificial
intelligence, such as: e-mail, web content, social
networks, paid advertising, posts on blog, video
content creation, podcasts, virtual tours, artificial
intelligence tools, etc. as a component of marke-
ting strategies to address the target audience in a
more efficient and effective way;

5. Marketing, in general, and the online
one, in particular, remains one of the fields often
ignored by universities in the Republic of Moldova,
however, the use of digital marketing channels will
contribute to improving the perceived image of
universities and increasing their attractiveness for
study applicants;
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desi folosirea canalelor digitale de marketing va
contribui la imbunatatirea imaginii percepute a
universitatilor si la cresterea atractivitdtii pentru
pretendentii la studii;

6. Un rol esential in elaborarea si implemen-
tarea strategiilor de marketing universitar trebuie sa
revind cercetdrilor de marketing; analizei activitatii
propriei universitati; definirii obiectivelor de marke-
ting; analizei comportamentului potentialilor stu-
denti; definirii publicului tintd; identificarii surselor
de informatii si a canalelor specifice de marketing
pentru atragerea potentialilor studenti; dezvoltarii si
optimizarii mesajelor si continuturilor pentru fiecare
canal, masurarii rezultatelor implementarii stra-
tegiilor de marketing, pentru optimizarea campanii-

6. An essential part in the development and
implementation of university marketing strategies
must be taken by marketing research; analysis of the
university’s activity; definition of marketing
objectives; and the target audience behaviour
analysis of potential students; defining the target
audience; identifying the information sources and
specific marketing channels to attract potential stu-
dents; developing and optimizing the messages and
content for each channel; assessing the results of
implementing marketing strategies to optimize
ongoing campaigns or launch new ones.

lor in derulare sau lansarii unor campanii noi.
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Prezentul articol constituie un studiu al noilor
tendinte globale, determinate de schimbarile majore
ce au loc in economia mondiald, perturbdnd, astfel,
in totalitate, perceptia sistemelor si proceselor
formate sub presiunea crizei pandemice si militare.
Globalizarea propune mecanisme §i instrumente noi
in ce priveste asigurarea cresterii economice Si a
prosperitatii in tarile lumii. Tendintele actuale in
economia mondiala pun la indoiald ireversibilitatea
cailor deja trasate. Sunt oare aceste probleme un
indiciu al faptului ca procesul globalizarii si-a
epuizat energia Si nu mai poate genera cresterea
prosperitatii, iar procesul deglobalizarii ar insemna
sfarsitul bunastarii? Ar putea globalizarea sa fie in
continuare un catalizator al cresterii economice?
Gasirea raspunsului la intrebarile de mai sus este
obiectivul major al cercetarii, tindnd cont de faptul
ca orice proces economic Se bazeazd pe anumite
premise §i se desfasoard in anumite conditii care nu
pot fi ignorate.
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nomie mondiald, crestere economicd, prosperitate.
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Introducere

Astizi comunitatea umana traieste, poate, cele
mai complexe provocari din istoria sa, fiind sub
influenta unui sir de fenomene si probleme globale.

Catre anii 2010-2020 omenirea a atins un
nivel incontestabil de inalt n dezvoltarea sa,
aflandu-se intr-un acvariu global determinat de o
crestere fulminantd a PIB-lui, gratie valorificarii
oportunitatilor oferite de globalizarea bazata pe
aparitia inteligentei artificiale, de sporirea exportu-
rilor si investitiilor mondiale, dar si de reconfigu-
rarea modelelor de business inovational. ESte cert
faptul cé succesul se datoreazd bunei functionari a
sistemului economiei mondiale, la baza caruia stau
asa procese fundamentale ca: internationalizarea,
globalizarea, transnationalizarea si integrarea. Sunt
fenomene economice obiective, care se desfasoara

UDC: 399.9:338.14

TOWARDS A NEW ARCHITEC-
TURE OF GLOBALIZATION
INATURBULENT ERA

Professor Dr. Hab. Boris CHISTRUGA, ASEM
bchistruga@ase.md

ORCID: 0000-0001-7312-9946

Assoc. Prof. PhD Marina POPA, ASEM
popa.marina@ase.md

ORCID: 0000-0001-7668-2309

DOI: https://doi.org/10.53486/econ.2023.125.028

The prezent article is a study of the new glo-
bal trends driven by significant changes in the
world economy, disrupting thus, totally, the per-
ception of the systems and processes created under
the pressure of pandemics and military crises.
Globalization, suggested new mechanisms and
instruments for ensuring economic growth and
prosperity in the world’s countries. Current trends
in the world economy challenge the irreversibility
of the traced course. Are these problems an indi-
cation that the process of globalization has run out
of energy and can no longer generate increased
prosperity and that deglobalization would mean
the end of welfare? Could globalization continue to
be an accelerant for economic growth? Finding the
answer to the above questiosn is the aim of the
research, taking into consideration the fact that
any economic process, is based on certain pre-
mises and takes place under certain conditions that
cannot be ignored.

Keywords: deglobalization, hyperglobali-
zation, glocalization, globalization, reglobaliza-
tion, world economy, economic growth, prosperity.

JEL: F6, F1, F2.

Introduction

Nowadays humananity is experiencing per-
haps the most complex challenges in its history,
being under the influence of a number of global
phenomena and issues.

Towards 2010-2020 humankind has reached
an undeniably high level in its development, fin-
ding itself in a global fishbowl! driven by a meteo-
ric rise in GDP, thanks to the exploitation of the
opportunities offered by globalization based on the
emergence of artificial intelligence, increased glo-
bal exports and investment, as well as the reconfi-
guration of innovative business models. Success is
undoubtedly due to the proper func-tioning of the
world economy system, which is underpinned by
such fundamental processes as internationalization,
globalization, transnationalization, and integration.
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indiferent de constiinta omului, de dorinta sau de
perceptia lui subiectiva, deoarece trecerea de la o
etapd a dezvoltirii la alta este asigurata de un nivel
al productivitdtii net superior etapei precedente,
acesta fiind factorul determinant al cresterii eco-
nomice, al credrii locurilor noi de munca si al
asigurarii prosperitatii in economia mondiala.

Semnificatia teoretica a cercetarii noastre
rezida si 1n identificarea mai multor abordari spe-
cifice privind conceptul de globalizare si cele co-
nexe acestuia. De-a lungul istoriei, inclusiv pana in
prezent, in literatura de specialitate, conceptul de
globalizare s-a metamorfozat si transformat in
notiuni specifice segmentului sub presiunea feno-
menelor globale inopinate. In general, conceptul de
globalizare se refera la interconectarea economiilor
din intreaga lume, facilitatd de progrese in tehno-
logie, transport si comunicatii. Aceastd interco-
nexiune a generat cresterea comertului, investitiilor
si migratiei, astfel s-a creat o legatura directd cu
circuitul economic international si procesele eco-
nomice fundamentale.

Theodore Levitt, fost profesor american la
universitatea Harvard, este cel caruia i se atribuie
utilizarea pentru prima datd a termenului de globa-
lizare, considerdnd cd tehnologia este forta deter-
minatd a globalizarii, prin faptul ca acest fenomen a
adus maselor posibilitatea de a avea acces sporit la
comunicatii §i comunicare, transport si calatorii [1,
p.18]. David Held, profesor de politica si sociologie
la Universitatea Open, Marea Britanie, considera ca
globalizarea presupune o serie de transformdri in
organizarea spatiald a relatiilor sociale si tranzac-
tiilor in termeni de intindere, intensitate, rapiditate si
impact, care genereaza fluxuri transcontinentale si
interregionale [2, p.29]. Thomas Friedman, profe-
sor american, mentioneazd in cercetarile sale ca
globalizarea nu este o simpla tendinta sau o fantezie,
ci este mai degrabd un sistem international, cu
propriile legi si propria logica, capabild sa influen-
teze politica, mediul Inconjurator, geopolitica si
economia fiecarei tari [1, p.19].

Asadar, globalizarea se refera la conexiunile
dintre tari, oameni si culturi, create prin circulatia
transfrontalierd a persoanelor, bunurilor, servicii-
lor, capitalului si datelor. Globalizarea economica
se refera la interdependenta natiunilor prin comert
international si investitii, generand crestere econo-
mica, diminuare a sariciei, cistiguri de producti-
vitate, locuri de munca bine platite in tari de emi-
grare, dezvoltare tehnologica, idei noi, dar si pro-
vocdri de nemultumire, boli si transformari in pro-
cesul de democratie [7, p.5].

Chiar dacd din multitudinea de definitii ale
globalizarii deducem ca este un proces amplu, extins,
ce cuprinde toate sferele si domeniile prin compri-

Revista / Journal ,, ECONOMICA” nr.3(125) 2023

These are objective econo-mic phenolmena, which
take place irrespective of people’s awareness and
desires, and their subjec-tive perception because
the transition from one stage of development to
another is ensured by a level of productivity that is
higher than the pre-vious stage and is the deter-
mining factor for eco-nomic growth, the creation of
new jobs and pro-sperity in the world economy.

The theoretical significance of our re-
search also lies in the identification of several spe-
cific approaches regarding the concept of globa-
lization and other related ideas. Throughout his-
tory, until now, in literature, the concept of globa-
lization has metamorphosed and transformed into
segment-specific notions under the pressure of
unexpected global phenomena. Generally, the glo-
balization concept refers to the interconnection of
economies worldwide, facilitated by technological,
transportation, and communications advances. This
interconnection has led to increased trade, invest-
ment, and migration, thus creating a direct link to
the international economic circuit and fundamental
economic processes.

Theodore Levitt, former American profes-
sor at Harvard University, is credited with first
using the term globalization, as he considers tech-
nology to be the driving force behind globalization
in allowing the masses to have increased access to
communication, transportation, and travel [1, p.18].
David Held, pro-fessor of politics and sociology at
Open University, UK argues that globalization
entails a series of trans-formations in the spatial
organization of social rela-tions and transactions in
terms of expanse, intensity, speed, and impact,
generating transcontinental and interregional flows
[2, p.29]. Thomas Friedman, an American Pro-
fessor, notes in his research that globalization is not
a mere trend or fantasy but rather an international
system, with its laws and logic, capable of influen-
cing each country’s politics, environment, geopo-
litics, and economy [1, p.19].

Hence, globalization refers to the connec-
tion between countries, people, and cultures created
by the cross-border movement of people, goods, ser-
vices, capital, and data. Economic globalization
refers to the interdependence of nations through
international trade and investment, generating
economic growth, poverty alleviation, productivity
gains, well-paid jobs in countries of emigration,
technological development, and new ideas, but also
challenges of discontent, disease, and transforma-
tions in the democratic process [7, p.5].

Even if we deduce from the multitude of
definitions of globalization that it is a broad, wide-
ranging process, encompassing all spheres and
fields through compressing distances, changing
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marea distantelor, modificarea ideologiilor, aprofun-
darea cercetirilor, schimbarea modelelor economice,
avansarea tehnologiilor, cursul viitor al globalizarii va
fi influentat, in mod constant, de confruntarea
sistemica dintre piata libera si capitalismul de stat.

Metode de cercetare aplicate

Pentru elaborarea prezentului articol s-a facut
apel la analiza statisticd si documentarea stiintifica,
prin examinarea rapoartelor globale, documentelor
oficiale ale ONU, rapoartelor UE cu privire la
problemele cresterii economice la etapa actuala a
globalizarii, datelor statistice nationale si interna-
tionale, publicatiilor din editiile de specialitate.
Concentrarea a fost asupra analizei sistemice si ana-
lizei comparative, rezultatele carora au permis auto-
rilor sd identifice tendintele evolutiilor in diferite
perioade, in diferite tari. Totodata, in vederea reali-
zarii studiului, am utilizat in calitate de metode:
observatia, analiza si sinteza, metode care ne-au
permis s analizdm conceptele, sa intrdm in esenta
teoriilor studiate, sd tragem concluzii relevante.

Rezultate si discutii

Fenomenul globalizarii, fiind o etapa supe-
rioard a internationalizarii, are loc de ani buni, dar
abia in ultimul secol a devenit cu adevarat global.
Cunoastem trei etape ale globalizarii, care au avut
un impact semnificativ asupra cresterii economice
mondiale. Conform autorului Thomas Friedman, in
cartea sa The world is flat, procesul de globalizare
are trei ere de evolutie:

¢ Globalizarea 1.0 — perioada 1492-1800: de
la 0 lume mare la o lume medie. In aceastd
erd globalizarea era centratd in jurul tarilor.

Era vorba despre cati cai putere, cata putere

eoliana si putere cu abur avea o tara si cat de

creativ erau acestea implementate in proce-
sul de dezvoltare economica nationala;

¢ Globalizarea 2.0 — perioada 1800-2000: de
la o lume medie la o lume micd. In aceastd
erd globalizarea a fost influentatd de doua
razboaie mondiale si aparitia corporatiilor
transnationale;

¢ Globalizarea 3.0 — perioada de dupa 2000:
de la o lume micd la o lume minusculd. In
aceasta erd globalizarea a fost influentata de
existenta internetului, softurilor, telefonului

mobil si a altor mecanisme [3].

O alta ipoteza privind etapele globalizarii
presupune ca acest proces a inceput in anii 60 ai
secolului XX. Caracteristica principald este ca s-au
pus bazele unui proces amplu de liberalizare a
economiei mondiale, prin dezvoltarea comertului
international, care a continuat si se extinda pana in
prezent (figura 1).

ideologies, deepening research, changing economic
models, and advancing technologies, the future
course of globalization will be constantly influen-
ced by the systemic confrontation between the free
market and state capitalism.

Applied research methods

In drafting this article, both statistical ana-
lysis and scientific documentation have been used
by examining global reports, other official UN
documents, EU reports on the problems of eco-
nomic growth at the current stage of globalization,
national and international statistical data, and pu-
blications in specialist journals. The focus was
made on systemic and comparative analysis, which
allowed the authors to identify trends in the evo-
lution of different periods in different countries. At
the same time, in order to carry out the study, we
used observation, analysis, and synthesis as me-
thods that allowed us to analyze the concepts, get
to the essence of the theories studied, and draw the
relevant conclusions.

Results and discussions

The globalization phenomenon, being a
higher stage of internationalization, has been going
on for years, but only in the last century it has be-
come truly global. There are three phases of globa-
lization that significantly impacted world economic
growth. According to author Thomas Friedman, in
his book The World Is Flat, the process of globa-
lization has three eras of evolution:

« Globalization 1.0 — the period 1492-1800:
from a big world to a middle world. In this
phase, globalization was centered around
countries. It was about how much horsepo-
wer, wind power, and steam power a coun-
try had and how creatively these were
implemented in the process of the national
economic development;

< Globalization 2.0 — the period 1800-2000:
from a medium world to a small world. In
this phase, globalization was influenced by
two world wars and the rise of transnational
corporations;

% Globalization 3.0 — the period after 2000s:
from a small world to a tiny world. In this
phase, globalization was influenced by the
existence of the internet, software, mobile
phones, and other mechanisms [3].

Another hypothesis on the stages of globa-
lization assumes that this process began in the
1960s of the 20th century. The defining aspect is
that it marked the beginning of a broad process of
liberalization of the world economy through the
development of international trade, which has con-
tinued to expand until today (figure 1).
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Figura 1. Exportul bunurilor si serviciilor pe tipuri de tari, in perioada anilor 1971-2022, (crestere
anuala in %)/ Figure 1. Exports of goods and services by countries, 1971-2022, (annual % growth)
Sursa: elaborata de autori in baza datelor oferite de Banca Mondiala, disponibile:
https://data.worldbank.org/indicator/NE.EXP.GNFS.KD.ZG?view=chart
Source: By the author based on data provided by World Bank national accounts data

Urmadtoarea etapa s-a remarcat prin faptul ca
a dat nastere erei corporatiilor transnationale
(CTN), care au asigurat o si mai mare liberalizare,
intensificarea interdependentelor, dar si trecerea la
procesul de transnationalizare, continuand in anii
’70 ai aceluiasi secol. Dupa anii "90, incepe etapa
superioara a internationalizarii, care este caracte-
rizatd printr-o ingemanare complexd a transna-
tionalizarii si integrarii.

Formarea aliantelor strategice intre corpo-
ratii transnationale; extinderea retelelor globale de
productie si distributie, dar si a retelelor globale de
valori; rezultatele economice incontestabile ale
integrarii, de exemplu, constituirea uniunii econo-
mice si monetare — Uniunea Europeand, sunt rezul-
tate remarcabile ale procesului de internationali-
zare 1n economia mondiala, care au permis
omenirii sa asigure o productivitate a muncii, care
parea de nerealizat cu citeva decenii in urma.

Autorii articolului merg pe analiza etapelor
clasice ale valurilor globalizarii. Astfel, distingem
trei perioade, divizate in (figura 2):

Etapa II/Stage II

Etapa I/Stage I

The next stage was notable for giving birth
to the era of transnational corporations (TNCs),
which ensured greater liberalization, increased
interdependence, and the shift to transnationail-
zation, continuing into the ’70s. After the ’90s,
another stage begins, which is the superior stage of
internationalization, characterized by a complex
intertwining of transnationalization and integration.

The formation of strategic alliances between
transnational corporations, the expansion of global
production and distribution networks, but also of
the global value networks, and the undeniable eco-
nomic results of integration, for instance, through the
establishment of the economic and monetary union —
the European Union, are remarkable outcomes of the
internationalization process in the world economy,
that have led humanity to achieve a hard to imagine
labour productivity a few decades ago.

The authors of the article came up with their
vision of the stages of globalization. Thus, three
waves are distinguished, that, in turn, are divided
as follows (figure 2):

Ce urmeaza???/

What’s nex

&)

Etapa III/Stage III

1870 1914 1945

1990 2020

Figura 2. Cele trei valuri ale globalizarii/ Figure 2. Three waves of globalization
Sursa: preluata din [4]/ Sourse: taken from [4]
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e primul val al globalizarii — perioada
anilor 1870-1914, caracterizatd prin scaderea
costurilor de transport, schimbare care a dus la
extinderea comertului si a investitiilor peste gra-
nitele nationale. Aceastd perioadd a consemnat o
crestere a industrializarii si a exporturilor. Conform
analizei realizatda de Angus Maddison, PIB-ul
mondial pe cap de locuitor in 1914 era de 1526
dolari (la valoarea dolarului din 1990), dublu in
raport cu anul 1870 si de trei ori mai mare fata de
anul 1820. Cresterea medie a PIB-ul mondial in
perioada 1870-1913 a fost de 2,13%/an, fapt care,
de asemenea, nu a mai fost intilnit vreodatd pana
atunci. In perioada premergitoare, 1820-1870,
PIB-ul mondial crestea cu 0,94%/an.

Intre 1870 si 1913, comertul a crescut cu
294% in Europa si 379% in restul lumii. In medie,
comertul international a crescut cu 6,8%/an, timp de
peste 43 de ani. In tarile europene cota de comert in
PIB a crescut de la 29.9% la 36,9%. A fost ceva
remarcabil, avand in vedere ca acel nivel de dez-
voltare al comertului international va mai fi atins
abia la inceputul anilor 1970 [12]. Tarile dezvoltate
din Europa de Vest si America de Nord au cunoscut
o crestere economicd semnificativ mai mare decat
celelalte regiuni ale lumii, iar acest aspect a generat,
pana in prezent, intensificarea inegalitatilor eco-
nomice si sociale intre tarile lumii;

o al doilea val al globalizirii — perioada
anilor 1950-1980, caracterizata de o crestere econo-
mica cu 4,9% mai mare decat in perioada 1870-
1913. Aceasta perioada a fost marcatd de cresterea
corporatiilor transnationale, extinderea comertului si
investitiilor internationale si aparitia noilor inovatii
stiintifice, precum: computerele, faxul, navele ocea-
nice mari (super-cargo), cresterea containerizarii,
lansarea primului satelit si dezvoltarea rapidd a
industriei aerospatiale etc., aceste tendinte avand
continuitate in valul trei. Tehnologiile noi au asi-
gurat o liberalizare semnificativa a circulatiei bunu-
rilor, cunostintelor, oamenilor in intreaga lume.
Beneficiarii principali, dar si promotorii acestor ino-
vatii In transport si comunicatii, au fost marile cor-
poratii. De mentionat, ca corporatiile americane si-
au asumat pozitii de conducere in multe industrii. In
anii 1970, dintre cele mai mari corporatii trans-
nationale (CTN) non-financiare 250 erau americane,
115 se gaseau in Europa, 70 in Japonia si 20 in
restul lumii [13, p.136];

e al treilea val al globalizarii — a inceput
in anii 1990 si continud pdand in zilele noastre. In
majoritatea anilor, incepand cu 1990, cresterea PIB-
ului global a fost relativ consistentd, osciland intre
2-5% anual, dar ca valoare a crescut continuu in
toate regiunile lumii, chiar daca la un moment dat

o the first wave of globalization — period
of years 1870-1914, was characterized by the
decline of transport costs and, a change that had led
to the expansion of trade and investment across
national borders. This period saw a rise in industria-
lization and exports. According to Angus Mad-
dison’s analysis, world GDP per capita in 1914 was
USD 1,526 (at 1990 dollar values), double that of
1870, three times that of 1820. Average world GDP
growth between 1870 and 1913 was 2.13% per year,
which was also unprecedented. In the pre-1820-
1870 period, world GDP grew by 0.94% per year.

Between 1870 and 1913, trade increased by
294% in Europe and 379% in the rest of the world.
On average, international trade grew by 6.8%
annually for over 43 years. In European countries,
the share of trade in GDP increased from 29.9% to
36.9%. This was remarkable, considering that such
a high level of growth in international trade would
only be reached in the early 1970s [12]. Developed
countries in Western Europe and North America,
have been the dominant beneficiaries of this wave,
experiencing significantly higher economic growth
than other regions of the world, and this has so far
led to an intensification of economic and social
inequalities between the countries of the world;

e the second wave of globalization -
period of years 1950-1980, was characterized by
economic growth of 4.9%, higher than during
1870-1913. The growth of transnational corpora-
tions, the expansion of international trade and
investment, the emergence of new scientific inno-
vations such as computers, the development of fax,
the creation of large sea ships (super-cargo), the
growth of containerization, the launch of the first
satellite and the rapid development of the aero-
space industry, marked this period, and these
trends continued in wave three. New technologies
have ensured a significant liberalization of the mo-
vement of goods, knowledge, and people around
the world. The biggest beneficiaries and promoters
of these innovations in transport and communi-
cations were the large corporations. It is worth
noting that American corporations have assumed
leadership positions in many industries. In the
1970s, 250 of the largest non-financial transna-
tional corporation (TNCs) were American, 115
were situated in Western Europe, 70 in Japan, and
20 in the rest of the world [13, p.136];

e the third wave of globalization began
in the 1990s and continues nowadays. For most of
the years since 1990, global GDP growth has been
relatively consistent, ranging from 2-5% per year,
but in terms of value, it has grown steadily in all
regions of the world, even if, at some point, its
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cresterea sa a fost perturbata de criza financiara din
anul 2008, de criza pandemicd COVID-19 si de
invazia Ucrainei de catre Rusia in 2022, conse-
cintele careia se resimt deja in mod catastrofal, desi
nu au fost inca estimate 1n totalitate (figura 3).

growth was disrupted by the financial crisis of
2008, the COVID-19 pandemic crisis, the invasion
of Ukraine by Russia in 2022, the consequences of
which are already catastrophically felt but have yet
to be estimated (figure 3).
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Figura 3. Evolutia PIB-ului global pe continente in perioada anilor 1990-2022, mird.$/
Figure 3. The evolution of the global GDP by continents, 1990-2022, billion USD
Sursa: elaborata de autori in baza datelor oferite de UNCTAD/

Source: By the author based on data provided by UNCTAD, disponibile/available:
https://unctadstat.unctad.org/wds/TableViewer/tableView.aspx

Viitorul ramane incert, chiar daca estimarile
actuale ale Fondului Monetar International (FMI)
sugereazd ca cresterea anualad va reveni la cifre
constante de aproximativ 3% 1n 2028, doar daca nu
vor interveni alte situatii de fortd majora.

Totodatd, acestui val ii revine extinderea
impresionantd a procesului de integrare economica
regionald. Principalele grupdri integrationiste care
au aparut in acea perioadd, cu impact colosal
asupra tarilor membre, au fost: NAFTA (Acordul
Nord American de Liber Schimb, 1994), CEFTA
(Acordul Central European al Comertului Liber,
1992), MERCOSUR (Piata Comund a Americii de
SUD, 1991), UNASUR (Uniunea Natiunilor Sud-
Americane, 2007), Alianta Pacifica (2011). Tarile
in curs de dezvoltare au avut posibilitate sd se
implice mai mult la aceasta etapd, deoarece au
putut profita de noile tehnologii si lanturi globale
de aprovizionare, pentru a deveni mai integrate in
economia regionala sau globala. Acest lucru s-a
reflectat in evolutia pozitiva a indicatorilor macro-
economici a statelor implicate in procesele de
integrare regionala. Drept exemplu putem prezenta
Alianta Pacifica, o grupare integrationista creatd in
2011 in America Centrald, formata din patru tari:
Mexic, Chile, Columbia si Peru. Scopul principal a
fost formarea unei zone de integrare profunda,
pentru a stimula mobilitatea bunurilor, serviciilor,
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The future remains uncertain, although the
recent forecasts of the International Monetary Fund
(IMF) suggest that annual growth will return to
constant rates of around 3% in 2028 unless other
force majeure events occur.

At the same time, this wave has been
accompanied by an impressive expansion of regio-
nal economic integration. The leading integratio-
nist groupings that emerged during this period with
a colossal impact on member countries were
NAFTA (North American Free Trade Agreement,
1994), CEFTA (Central European Free Trade
Agreement, 1992), MERCOSUR (Southern
Common Market, 1991), UNASUR (Union of South
American Nations, 2007), Pacific Alliance (2011).
Developing countries were able to involve more in
this wave because they took advantage of new
technologies and global supply chains to integrate
more into the regional or global economy. This fact
reflected in the positive evolution of macroeco-
nomic indicators of countries involved in regional
integration processes. One example is the Pacific
Alliance, an integrationist grouping created in 2011
in Central America, formed by four countries:
Mexico, Chile, Colombia, and Peru. The main goal
was to create a zone of deep integration to stimulate
the mobility of goods, services, resources, and
people, aiming for growth, development, increased
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resurselor si oamenilor, in vederea cresterii si dez-
depasirii inegalitatilor socioeconomice, dar si pro-
movarii incluziunii sociale in tarile membre. Toto-
data, aceste state urmaresc formarea unei platforme
de afirmare politica, integrare economica si comer-
ciald, extinderea spre alte regiuni, cu accent pe zona
Asia-Pacific [5]. Impactul pozitiv, al procesului de
integrare asupra tarilor din aceastd comunitate, este
exemplificat in tabelul 1, unde sunt expusi mai multi
indicatori macroeconomici, printr-o analiza compa-
rativa in perioada pre si post aderare.

competitiveness and prosperity, overcoming socio-
economic inequality, and promoting social inclusion
among member countries. At the same time, these
countries pursue the formation of a platform for
political affirmation, economic and trade inte-
gration, and expansion to other regions, with a focus
on the Asia-Pacific region [5]. The positive impact
of the integration process on the countries of this
community is summarised in table 1, in which
several macroeconomic indicators are presented
through a comparative analysis in the pre-and post-
accession period.

Tabelul 1/ Table 1

Alianta Pacifica: analiza comparativa a unor indicatori macroeconomici
din tarile membre in perioada pre si post aderare/ The Pacific Alliance: comparative analysis
of some macroeconomic indicators from member countries
in the pre-and post-accession period

Export bunuri, I_n_triri ISD,
PIB, miliarde USD/ PIB.c.loc USD/ miliarde USD/ miliarde USD/
GDP, billions USD = GDP per capita USD = Export of goods, FDI inflows,
billions USD billions USD
2005 2011 2022 2005 2011 2022 2005 2011 2022 2005 2011 2022
Mexic/Mexico 941 1005 1243 8322 10100 11500 214 349 579 21 25 31
Chile 167 213 282 7900 14600 15357 41 81 97 7 22 12
Peru 107 159 222 2703 5827 7189 17 46 58 10 14 9
Columbia 177 249 356 3400 7300 6568 21 56 57 2 7 5

Sursa: elaborat de autori din baza de date UNCTAD/ Source: elaborated by the author; Data

base UNCTAD https://unctadstat.unctad.org/wds/ReportFolders/reportFolders.aspx

Din datele statistice prezentate in tabel,
observam o crestere semnificativa a tuturor indica-
torilor macroeconomici, dar cel mai mare impact il
vedem asupra fluxurilor comerciale, integrarea
fiind un catalizator al cresterii economice pentru
tarile dispuse sd participe la acest proces, in cazul
de fatd, pentru cele membre ale Aliantei Pacifice.
In general, in pofida faptului ci integrarea s-a
manifestat ca un proces regional, dar cu pers-
pective clare de a se extinde la nivel global, atra-
gand n acest cerc un numadr tot mai mare de tari,
multe state in curs de dezvoltare incd se confrunta
Cu provocari semnificative in ceea ce priveste
infrastructura, educatia si guvernanta, iar acestea
sunt impedimente care le limiteaza capacitatea de a
participa pe deplin la valul extinderii.

In concluzie, valul trei al globalizarii a evi-
dentiat in prim plan integrarea, dar i emergenta, ca
procese benefice pentru asigurarea cresterii buna-
starii in plan mondial (tabelul 2).

From the statistical data presented in the
table above, we see a significant increase in all
macroeconomic indicators, but the highest impact
occurs on trade flows, with integration being a
catalyst for the economic growth of the countries
willing to participate in this process, namely Paci-
fic Alliance members. Overall, although integra-
tion has manifested itself as a regional process,
with clear prospects of expanding globally, dra-
wing an increasing number of countries into the
circle, many developing countries still face signi-
ficant challenges in terms of infrastructure, edu-
cation, and governance, and these are impediments
that limit their ability to participate fully in the
expanding wave.

In conclusion, the third wave of globaliza-
tion has brought integration and emergence to the
fore as beneficial processes for ensuring global
welfare growth (table 2).
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Tabelul 2/Table 2

Evolutia PIB-ului real mondial in anii 1991-2024, %/
Evolution of world real GDP in the years 1991-2024, %

1991- 2001- 2011- 2022 2023 es.timﬁ_ri/ 2024 es_timﬁ.ri/
2000 2008 2021 2023 estimations | 2024 estimations
Nivel global/
World level 3,61 4,11 3,0 3,0(3,5) 2,8 (3,0) 3,0
OECD 2,78 2,44 1,66 1,7(2,4) 1,9(1,1) 1,6
UE27 2,23 2,0 1,2 1,2 1,3 1,3
BRICS 5,01 8,02 4,69 3,08 4,01 4,8
USA 3,45 2,51 2,21 2,3(2,1) 2,5(1,8) 1,0
China 10,13 10,7 7,63 3,2(3,0) 5,6(5,2) 45
G20 51 5,3 4,2 2,7 2,0 2,3
Tiéri in curs de dezv/
Developing countries 4.9 6,57 3,43 4.0 4.0 41

Sursa: elaborat de autori/ Source: elaborated by the author; Data base UNCTAD and World
Bank. https://data.worldbank.org/indicator/NY.GDP.MKTP.KD.ZG; https://unctadstat.unctad.org/wds/

TableViewer/tableView.aspx

Efectele valurilor globalizarii s-au resimtit
asupra anumitor categorii de state, in special asupra
tarilor dezvoltate, dar si a celor in curs de dezvol-
tare, in mod particular in economiile emergente.
Fiecare val a adus schimbari esentiale In economia
globala, cu efecte variate asupra diferitelor tipuri de
tari, asa cum putem observa in tabelul 2. In acelasi
timp, pe parcursul celor trei valuri, fenomenul glo-
balizarii s-a reconfigurat in diferite notiuni, cu cono-
tatii specifice, sub influenta factorilor de moment ce
au influentat procesul respectiv. In literatura de
specialitate Intdlnim mai multe abordari si inter-
pretéri, notiunile de mai jos fiind utilizate pe larg, cu
precadere 1n ultimii ani:

= hyperglobalizare — cresterea excesivi, pe alo-
curi necontrolatd, a comertului international,
miscarea fard precedent a capitalului uman si

financiar, incepand cu anul 1990 [6];

= slowbalizare — sau remisia globalizarii, pre-
supune schimbadrile din economia globala,
care incetinesc procesul de internationali-

zare a activitatii economice [7];

= glocalizare — o combinatie dintre cuvintele

,.globalizare” si ,,localizare”. Termenul descrie

un produs sau un serviciu care este dezvoltat si

distribuit la nivel global, fiind ajustat conform

cerintelor/nevoilor consumatorilor de pe o

piatd locald. Acest concept descrie cel mai

bine impactul globalizarii asupra dezvoltarii
economice a statelor, permitand imbunatitirea
gamei de produse si servicii sau alinierea la
sistemul comercial global, prin preluarea

ideilor noi din alte state [8].

Pe langa avantaje, globalizarea a adus un sir
intreg de provocari, instabilitate si insecuritate.
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The effects of globalization waves were felt
in specific categories of countries, particularly in
developed countries, but also in developing coun-
tries, especially in emerging economies. Each wave
has brought fundamental changes to the global
economy, with various effects on different types of
countries, as can be obserbed in table 2. At the
same time, during the three waves, the pheno-
menon of globalization reconfigured itself into
different notions with specific connotations, inf-
luenced by current factors that shaped the process.
In the literature, we find several approaches and
interpretations, the terms below being widely used,
especially in recent years:

e hyperglobalization — excessive, sometimes
uncontrolled growth of international trade
and the unprecedented movement of human
and financial capital since 1990 [6];

¢ slowbalization — or the remission of globali-
zation, implies changes in the global eco-
nomy, slowing down the internationalization
of economic activity [7];

e glocalization — is a combination of words
“globalization” and “localization”. The term
describes a product or service that is deve-
loped and distributed globally, being adjus-
ted to suit the user or consumer in a local
market. This concept describes the impact of
globalization on the economic development
of countries allowing them to improve their
range of products and services or to align
with the global trading system by taking up
new ideas from other countries [8].

Besides advantages, globalization has brought
a series of challenges, but also instability and inse-
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Acestea din urma fiind rezultatele unui atac fara
precedent al politicului asupra economicului.
Exemple sunt criza pandemica si cea militard din
regiunea noastra, insd nu excludem si alte zone de
conflict de pe mapamond. In prezent, sunt vizibile
mai multe tendinte specifice, care ne demonstreaza
ca suntem in pragul reinventarii unei noi arhitecturi
de dezvoltare globala.

Mai jos enumerdm un sir de evenimente
care argumenteaza afirmatia autorilor:

o comertul transfrontalier cu bunuri si servicii
a incetinit din punct de vedere al volumului,
dar si ca pondere in PIB, in ciuda micsorarii
tarifelor. Aceasta stagnare poate fi urmarita
in variatia din lanturile de aprovizionare
globala, in evidentele contabile, dar si in
tendintele de crestere a protectionismului, ca
urmare a pandemiei si razboiului din pro-
ximitatea geografica;

e deschiderea financiara globald a incetinit
dupa criza financiard din 2008, iar de atunci
procesul de reluare a fluxurilor financiare e
foarte lent;

e adancirea inegalitdtii intre venituri, dar si
intre nivelele de dezvoltare ale economiilor
lumii. Procesul a fost accentuat de criza
migrantilor, conflictul din Siria, Afganistan,
BREXIT, pandemia COVID-19 si, nu in
ultimul rand, atacul Rusiei asupra Ucrainei;

e globalizarea interactiunilor sociale, reflec-
tatd in declinul numarului de turisti si mi-
granti dupa anul 2020;

e accelerarea masiva a globalizarii digitale,
net-economiei si lumii virtuale [7, p.3].

In aceasta situatie se cere o noud abordare in
ce priveste globalizarea ca proces in sine. In gene-
ral, astazi ne aflam la etapa reconfigurarii setului
de interdependente, care constituie esenta siste-
mului economic mondial. Suntem la etapa schim-
barii cardinale a setului de valori ce stau la temelia
dezvoltarii societatii.

Internationalizarea (globalizarea) este o ca-
racteristica definitorie a erei moderne, lumea deve-
nind din ce 1n ce mai interconectata si interdepen-
denta. Acest lucru, dupd cum am mai mentionat, a
adus numeroase beneficii, dar a expus, de aseme-
nea, economiile tarilor lumii la noi riscuri si vul-
nerabilitati. Unul din aceste riscuri este impactul
crizelor globale asupra cresterii economice.

Crizele globale pot lua multe forme, de la
crize financiare la pandemii, iar efectele lor pot fi
resimtite in intreg sistemul economiei mondiale. In
ultimii ani, lumea a trecut prin mai multe crize
globale, inclusiv criza financiara din 2008, focarul
de Ebola din 2014 si pandemia COVID-19 din anii

curity. The latter is a result of an unprecedented
attack by politics on economics. A vivid example
is the pandemic and military crisis in our region,
even if we do not exclude other conflict zones
around the world. Various specific trends are now
visible, showing us that we are on the verge of
reinventing a new global development architecture.

As follows we descrive a number of eventrs
to support the authors’ affirmation:

e cross-border trade in goods and services has
slowed in terms of volume and as a share of
GDP despite low tariffs. This slowdown is
traceable in the variation in global supply
chains, in accounting records, but also in
trends of increasing protectionism as a result
of pandemics and war in geographical
proximity;

¢ global financial opening slowed down after
the 2008 financial crisis, and since then, the
process of resuming financial flows remai-
ned very slow;

e deepening inequality between incomes and
between levels of development of the world's
economies. The process was aggravated by
the migrant crisis, the conflict in Syria,
Afghanistan, BREXIT, the COVID-19 pan-
demic, and, last but not least, Russia’s attack
on Ukraine;

¢ globalization of social interactions, reflected
in declining numbers of tourists and mi-
grants after 2020;

e massive acceleration of digital globaliza-
tion, the net economy, and the virtual world
[7,p.3].

Under these circumstances, is required a
new approach to globalization as a process. In
general, we are now at the stage of reconfiguring
the set of interdependencies that constitute the core
of the world economic system. It is the point of
cardinal change in the set of values underpinning
the development of society.

Internationalization (globalization) is a defi-
ning feature of the modern era, as the world beco-
mes increasingly interconnected and interdepen-
dent. This, as mentioned, has brought many bene-
fits but has also exposed the economies of the
world's countries to new risks and vulnerabilities.
One of these risks is the impact of global crises on
economic growth.

Global crises can take many forms, from
financial crises to pandemics. And their conse-
quences may be reflected throughout the world
economy. In recent years, the world has expe-
rienced several global crises including the 2008
financial crisis, the 2014 Ebola outbreak, and the
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2020-2021. Aceste crize au avut efecte de am-
ploare asupra economiei mondiale, iar impactul lor
asupra cresterii economice a fost devastator.

Criza financiara din 2008, de exemplu, a dus
la o recesiune globald care a durat cativa ani.
Factorul declansator a fost prabusirea pietei imobi-
liare din Statele Unite, care a avut efecte de am-
ploare asupra sistemului financiar global. A provo-
cat o scadere a cresterii economice in Intreaga
lume, multe tari Inregistrand rate de crestere nega-
tive, niveluri ridicate ale somajului si o scadere a
cheltuielilor consumatorilor, ceea ce a diminuat i
mai mult cresterea economica (figura 4).

COVID-19 pandemic in 2020-2021. Each of these
setbacks affected the global economy, having a
devastating impact on economic growth.

The 2008 financial crisis, for example, led
to a global recession that lasted for several years.
The trigger factor was the collapse of the US real
estate market, which had far-reaching effects on
the global financial system. It caused a decline in
economic growth around the world, with many
countries experiencing negative growth rates, high
levels of unemployment, and a drop in consumer
spending, which dampened economic growth
(figure 4).
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Figura 4. Impactul crizelor din ultimii ani asupra cresterii economice in unele state si la nivel
global, %/ Figure 4. The impact of the crises on economic growth in some states, %
Sursa: elaboratd de autori in baza datelor oferite de Banca Mondiala, disponibile:
https://data.worldbank.org/indicator/NY.GDP.MKTP.KD.ZG?locations=1W-US-EU-
OE&most_recent_year_desc=false
Source: By the author based on data provided by World Bank

In mod similar, focarul de Ebola din 2014 a
avut consecinte economice semnificative pentru
tarile din Africa de Vest. Focarul a dus la inchi-
derea granitelor si la o diminuare a comertului si
investitiilor in regiune, a influentat o scadere a
cresterii economice in tarile afectate si a avut
efecte de amploare asupra economiei globale. Con-
secintele se resimt chiar si astdzi, din cauza obsta-
colelor cu care se confruntd tirile: ECOWAS,
Mali, Burkina-Faso, Niger.

Un alt mod in care crizele globale pot afecta
cresterea economicd este prin perturbarea lanturilor
globale de valori. In acest sens, Pandemia COVID-
19, poate cea mai de impact crizd globala din
ultima vreme, ne serveste un bun exemplu. Aceasta
a dus la blocari pe scara larga si restrictii de cala-
torie in intreaga lume, a provocat intreruperi ale
lanturilor de aprovizionare si scaderi drastice ale
comertului si investitiilor, diminuadnd considerabil
cresterea economica, fabricile fiind inchise si rete-
lele de transport intrerupte.
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Similarly, the 2014 Ebola outbreak had signi-
ficant economic consequences for West African
countries. The outbreak led to border closures and
a decrease in trade and investment in the region
caused a drop in economic growth in the affected
countries and had far-reaching effects on the global
economy. The consequences are still being felt due
to the obstacles faced by ECOWAS countries,
Mali, Burkina-Faso, and Niger more recently.

Another way global crisis can affect eco-
nomic growth is by disrupting global value chains.
This is perhaps best exemplified by the COVID-19
pandemic, the most prominent global crisis of
recent times. This has led to widespread blockades
and travel restrictions around the world, causing
disruptions in supply chains and drastic declines in
trade and investment, greatly diminishing econo-
mic growth as factories have closed and transport
networks have been disrupted.

Devastating for the world economy are wars
between the countries of the world, trade wars
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Devastatoare pentru economia mondiald
sunt razboaiele purtate intre tarile lumii, razboaiele
comerciale (USA — China) si interventiile militare
care, in final, perturbeaza rezultatele si eforturile
omenirii de a asigura o crestere a bunastarii la nivel
global. In mod special mentionim invazia Fede-
ratiei Ruse in Ucraina, care a avut si continud sa
aiba un impact semnificativ asupra omenirii. Con-
flictul a condus la volatilitatea pretului mondial al
petrolului, la contractia tranzactiilor comerciale
internationale, in general, si a Federatiei Ruse cu
alte tari, la scaderea investitiilor straine directe, la
cresterea incertitudinii pe pietele financiare si la
cresterea tensiunilor dintre acest stat si multe tari
occidentale. Sanctiunile impuse Federatiei Ruse au
determinat multe companii sd-si regdndeasca poli-
tica investitionald de acolo, ceea ce a dus la o sca-
dere a investitiilor striine directe. In general, multe
fluxuri comerciale consolidate de mai multi ani, au
fost compromise, iar criza energetica din anul 2022
la fel este o consecintd a razboiului. Pe de altd
parte, conflictul a trezit puternic sentimentul de
nationalism in multe tari, ceea ce a provocat insta-
bilitate politica si a ingreunat realizarea cooperarii
economice internationale. Desi este dificil de pre-
zis cu exactitate cum vor evolua acesti factori pe
termen lung, este clar ca atat razboiul, cat si crizele
mondiale vor avea un impact decisiv asupra eco-
nomiei globale in anii urmatori.

Impactul crizelor globale asupra cresterii
economice poate fi vazut in mai multe moduri.
Unul dintre cele mai imediate efecte este scaderea
increderii consumatorilor si a Intreprinderilor. Atunci
cand oamenii sunt nesiguri cu privire la viitor, au
tendinta de a reduce cheltuielile si investitiile, ceea
ce poate duce la o contractie a activitatii econo-
mice. Acest lucru poate fi deosebit de daunitor
pentru intreprinderile mici si categoriile social-
vulnerabile. Crizele globale pot duce, de asemenea,
la o volatilitate crescutd pe pietele financiare. In
primul rdnd, ne referim la un posibil exod in
crestere a capitalurilor din tarile cu risc crescut.
Atunci, cand investitorii sunt nesiguri cu privire la
viitor, ei tind sa se retraga de la investitiile riscante
si sa caute refugii sigure, cum ar fi obligatiunile de
stat. Acest lucru poate duce la o scddere a pretu-
rilor actiunilor si la o crestere a costurilor de im-
prumut pentru intreprinderi si guverne. in sep-
tembrie 2022, directorul general al Fondului Mone-
tar International, Kristalina Georgieva, avertiza
»asupra unor posibile tulburari mult mai mari pe
pietele financiare in perioada urmatoare, inclusiv o
pierdere bruscd a apetitului pentru activele pietelor
emergente, care determina iesiri mari de capital, pe
masurd ce investitorii se retrag la active sigure”

(USA - China), and military interventions, which
ultimately disrupt the results and efforts of human-
kind to ensure global welfare growth. In particular,
we mention the intervention of the Russian
Federation in Ukraine, which had and continues
to have a substantial impact on humanity. The
conflict has led to volatility in world oil prices, a
contraction in international trade transactions and
Russian Federation’s trade with other countries, a
decline in foreign direct investment, increased
uncertainty in financial markets, and rising ten-
sions between this country and many Western
countries. The sanctions imposed on Russian Fede-
ration have caused many companies to rethink their
investment policy in country, leading to a decline
in foreign direct investment. In general, many trade
flows that were consolidated over several years
have been compromised, and the energy crisis
from 2022 is also a consequence of the war. On the
other hand, the conflict aroused a strong sense of
nationalism in many countries, which caused poli-
tical instability and made international economic
cooperation more difficult. While it is tough to
predict precisely how these factors will evolve in
the long term, it is clear that both war and global
crises will have a decisive impact on the global
economy in the years ahead.

The impact of global crises on economic
growth can be seen in several ways. One of the
most immediate effects is a decline in consumer
and business confidence. When people are uncer-
tain about the future, they tend to cut back on spen-
ding and investment, which can lead to a contrac-
tion in economic activity. It can be especially
damaging for small businesses and the socially
vulnerable. Global crises can also lead to increased
volatility in financial markets. Firstly, we refer to a
possible increasing exodus of capital from high-
risk countries. When investors are uncertain about
the future they tend to withdraw from risky invest-
ments and seek safe havens such as government
bonds. This could lead to a fall in share prices and
a rise in borrowing costs for businesses and go-
vernments. In September 2022, the managing
director of the International Monetary Fund,
Kristalina Georgieva, warned of “potentially much
greater turmoil in financial markets in the period
ahead, including a sudden loss of appetite for
emerging market assets, leading to large capital
outflows as investors retreat to safe-haven assets”
[17]. In order to protect against possible turmoil in
international financial markets, especially for small
economy countries, their central banks should
increase their foreign exchange reserves and re-
duce external debt. Special attention should also be
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[17]. Pentru a ne apara de posibilele tulburari pe
pietele financiare internationale, indeosebi pentru
tarile cu economie mica, ar trebui ca bancile cen-
trale ale acestora sa-si mareasca rezervele valutare
si sa micsoreze datoriile externe. O atentie deose-
bita trebuie acordata si datoriilor in valuta a capita-
lului privat, care, la fel, ar putea reprezenta o vul-
nerabilitate pentru economiile tarilor mici. Toate
acestea se acutizeaza si prin faptul cd moneda
nationala a tarilor mici este, de reguld, legatd de
dolarul american sau euro, iar aprecierea ultimelor
ar putea fi un risc ridicat si pentru monedele
nationale. In acelasi sens, am putea examina si
impactul cresterii inflatiei exportate, ca rezultat al
cresterii dobanzilor. In ciuda tuturor provocirilor
mentionate mai sus, globalizarea, transnationaliza-
rea si integrarea au oferit tarilor lumii o serie de
instrumente noi pentru gestionarea crizelor globale,
cum ar fi acordarea de catre Banca Mondiald si
Fondul Monetar International a asistentei financiare
tarilor aflate in dificultate. Spre exemplu, numai in
anul 2022, Fondul Monetar International a acordat
suport financiar Ucrainei in valoare de 1,4 miliarde de
dolari, iar 650 milioane de dolari au fost imprumutate
statelor afectate profund de COVID-19 [17, p. 9].

Impactul crizelor globale asupra cresterii
economice evidentiaza interconectarea economiilor
din intreaga lume. De asemenea, subliniaza necesi-
tatea unor abordari conjugate din partea intregului
sistem economic mondial pentru a face fatd pro-
vocarilor globale. Se considera ca omenirea a atins
solutionare a multor probleme mondiale, cum ar fi
saricia, problemele ecologice si energetice, crizele,
insd evenimentele enuntate anterior au anulat toate
rezultatele obtinute pand la acel moment, contes-
tand impactul pozitiv al internationalizarii asupra
economiei globale. Chiar si Banca Mondiala nu
reuseste atingerea obiectivelor setate, astfel, ca
pana in 2030 vor raméne inca 574 milioane de per-
soane care vor trdi sub pragul de 2.15$ pe zi, adica
7% din populatia globului. Se face resimtita o ten-
dintd in crestere spre protectionism si nationalism,
unele tari retrigandu-se din procesul globalizarii.
Astdzi suntem martorii unui proces de deglobali-
zare, de fragmentare a economiei mondiale care,
practic, contesta tot ce tine de procesul de interna-
tionalizare: globalizare-transnationalizare-integrare,
procese care au asigurat omenirii un nivel inalt de
trai, cu posibilitatea de a fi extinse in iIntreaga
economie mondiala.

Deglobalizareaar marca o retragere din
procesul de internationalizare si integrare econo-
micd la nivel mondial. Pe langd dovezile mentio-
nate anterior, mai aducem cateva exemple.
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paid to the foreign currency debt of private capital,
which could also be a vulnerability for small
country economies. All this is exacerbated by the
fact that the national currencies of small countries
are usually pegged to the US dollar or the euro, and
the appreciation of the latter could also be a high
risk for national currencies. In the same regard, we
could also examine the impact of rising export
inflation as a result of rising interest rates. Despite
all the challenges mentioned above, globalization,
transnationalization, and integration have provided
the countries of the world with some new tools for
managing global crises, such as the World Bank
and the International Monetary Fund providing
financial assistance to countries in need. For
example, in 2022 alone, the International Monetary
Fund provided financial support to Ukraine worth
USD 1.4 billion, and USD 650 million was lent to
countries deeply affected by COVID-19 [17, p. 9].

The impact of global crises on economic
growth highlights the interconnectedness of eco-
nomies globally. It also highlights the need for joint
approaches by the entire global economic system to
address global challenges. It was considered that, by
the 2000s, mankind had reached the stage of unli-
mited possibilities to solve many global problems,
such as poverty, environmental and energy pro-
blems, crises, but the events mentioned above have
cancelled all the results achieved so far, challenging
the positive impact of internationalization on the
global economy. Even the World Bank is still
struggling to meet its targets, so by 2030, there will
still be 574 million people living below USD 2.15 a
day, 7% of the world's population. There is a gro-
wing trend towards protectionism and nationalism,
with some countries withdrawing from the
globalization process. Today, we are witnessing a
process, rather a deglobalization, of fragmentation
of the world economy, which practically challenges
the whole process of internationallization: globa-
lization-transnationalization-integration.  Processes
that have provided people with a high standard of
living, with the potential to be extended to the world
economy as a whole.

Deglobalization would mark a retreat from
global internationalization and economic integra-
tion. In addition to the evidence mentioned pre-
viously, here are some other examples.

Asia concentrates most of the world’s semi-
conductor production, which was evident during
the COVID-19 pandemic when supply chain dis-
uptions led to prolonged shortages of cars, smart-
phones, and medical devices.

Taiwan is known on the world market for the
production of electronic chips. The events of the last
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In Asia este concentratd cea mai mare parte
a productiei mondiale de semiconductori, lucru
care s-a evidentiat in timpul pandemiei COVID-19,
cand intreruperile lantului de aprovizionare au dus
la penurii prelungite de automobile, smartphone-
uri si dispozitive medicale.

In Taiwan este concentrati piata mondiald de
producere a cipurilor electronice. In virtutea eveni-
mentelor din ultimul deceniu, acest fapt a dus la
perturbari ale lanturilor de aprovizionare cu cipuri in
multe tari si industrii. Ca rezultat, multe tari occi-
de cipuri la nivel regional. Guvernele occidentale
incearca si se desprinda de Asia. Statele Unite au
lansat propria lege privind cipurile, in valoare de 52
de miliarde de dolari, iar Marea Britanie are o
strategic mai mica de 1,2 miliarde de dolari. Com-
panii, precum Intel, au dezvaluit planuri de investitii
ambitioase pentru Europa: cu un proiect de 30
miliarde in Germania pentru constructia a doud
fabrici in apropierea orasului Magdeburg. Global
Foundries si ST Microelectronics intentioneaza sa
construiasca o fabrica de cipuri in Franta [10]. O alta
initiativd in acest domeniu este proiectul gigantului
taiwanez TSMC, care este principalul furnizor de
cipuri al celor mai de influentid companii globale, de
exemplu, Tesla, care investeste 10 mlrd de euro intr-
o fabricd de productie la Drezda, Germania.
Proiectul va fi implementat impreund cu companiile
germane Bosch, Infineon si una olandeza NXP.
Proiectul ,,European Semiconductor Manufacturing
Company”, un joint venture, va fi detinutd de TSMC
cu 70%, si cate 10% celelalte trei companii [11]. O
alta initiativa vine din partea Consiliului Ministrilor
UE, care au semnat in vara anului curent (2023)
Actul European privind Cipurile, care va canaliza 43
de miliarde de euro in fonduri publice, private si va
permite acordarea de ajutoare de stat pentru indus-
tria semiconductorilor de pe continent [9].

Tendintele mentionate mai sus intensifica si
mai mult fragmentarea economiei mondiale, care,
printr-un cerc vicios, provoaca perturbdri in statele
care, in ultimii ani, Inregistrau un ritm de crestere
semnificativ. ,,China, care 1n valul trei al globalizarii
devenise motorul cresterii economice mondiale,
astazi se confruntd cu mari probleme, care indica o
contractie considerabild a cererii externe. Exporturile
Chinei au scdzut in iulie 2023 cu 14,5%, iar impor-
turile au scazut in ritm anual cu 12,4%, mult mai mult
decat s-a prognosticat”. (Reuters, 2023).

Importurile au inregistrat cel mai mare declin
de dupa ianuarie 2023, cand aparitia de cazuri
COVID a dus la inchiderea de magazine si fabrici,
comprimand cererea internd. Acest lucru afecteaza
activitatea economicad din restul Asiei. Exporturile

decade led to disruptions in chip supply chains in
many countries and industries. As a result, many
Western countries are looking for opportunities to
relocate chip production regionally. Western
governments are trying to break away from Asia.
The United States has launched its own USD 52
billion chip law, and the UK has a smaller strategy
of USD 1.2 billion. Companies such as Intel have
unveiled ambitious investment plans for Europe
with a USD 30 billion project in Germany to build
two factories near Magdeburg. Global Foundries
and ST Microelectronics plan to build a chip factory
in France [10]. Another initiative in this area is a
project by Taiwanese giant TSMC, which is the
biggest chip supplier to most influential global
companies such as Tesla, investing EUR 10 billion
in a production plant in Dresden, Germany. The
project will be implemented together with German
companies Bosch, Infineon, and a Dutch company
NXP. The European Semiconductor Manufacturing
Company project, a joint venture, will be 70%
owned by TSMC and 10% by the other three com-
panies [11]. Another initiative comes from the EU
Council of Ministers, who signed this summer
(2023) the European Chips Act that will channel
EUR 43 billion in public, private, and state aid funds
to the continent's semiconductor industry [9].

The trends mentioned above intensify the
fragmentation of the world economy, creating a
vicious circle of disruption in areas that have
traditionally registered significant growth rates in
recent years. “China, which in the third wave of
globalization had become the engine of world
economic growth, is now facing severe problems,
indicating a considerable contraction in external
demand. China’s exports dropped with 14.5% in
July 2023. Imports fell at an annual rate of 12.4%,
much more than forecast”. (Reuters, 2023).

Imports have seen their biggest decline after
January 2023, when the emergence of COVID
cases led to the shutting of shops and factories,
compressing domestic demand. This is affecting
the economic activity in the rest of Asia. South
Korean exports to China fell 25,1% in July com-
pared to the previous year. The Chinese Yuan hit a
low record in this period causing Asian stock
markets to fall in the aftermath.

All these examples do not contribute to the
spread of globalization. On the contrary, it is a
clear manifestation of deglobalization.

As reasons for such a phenomenon in the
world economy can be mentioned at least two
of them:

e the first reason refers to the essence of
economic development, which is cyclical. Without

Revista / Journal ,, ECONOMICA” nr.3(125) 2023



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

sud-coreene catre China au scizut cu 25,1% in iulie
fatd de anul precedent. Yuanul chinezesc a atins un
minim al acestei perioade, iar bursele asiatice au
consemnat scideri dupa aceste date.

Toate aceste exemple nu contribuie la extin-
derea globalizarii. Ba din contra, sunt o manifes-
tare clara a deglobalizdirii.

Printre motivele unui astfel de fenomen in
economia mondiald gasim:

e primul motiv se refera la esenta dez-
voltarii economice, care este una ciclica. Fara a intra
prea adanc in teoria ciclicitatii, mentionam faptul ca
economia mondiald, 1n afara ciclurilor studiate intr-0
masura mai mare, ca ciclurile Kondratieff (odata la
50-60 ani), cele ce se repetd la fiecare 25-30 ani
(ciclurile Berry), 10-12 ani (ciclurile Juglar), 3-5 ani
(ciclurile Kitchin), este influentatd de factori spe-
cifici in perioade cu mult mai mari, ciclurile Strauss
de exemplu, care se repeta o data la 90-100 ani. Am
vrea sd scoatem in evidentd ciclurile supra-lungi,
cele a modernitatii, care se repeta odata la 300 ani.
Acestea sunt ciclurile ce schimba setul de valori al
civilizatiei. Ultima schimbare a setului de valori a
avut loc in secolul XVII-XVIII — perioada primei
revolutii masiniste, care a dat un impuls imens
cresterii economice, productivitatii muncii. Secolul
XX-XXI a adus omenirea in pragul trecerii spre un
alt ciclu al modernititii, care la fel se bazeazi deja
pe a patra revolutie industriald, cu trecerea la inte-
ligenta artificiald, care este probabil o problema
existentiald pentru ea. Asadar, perioada pe care o
parcurgem este caracterizatd de schimbari majore
in sistemul economiei mondiale, deoarece are loc
o modificare a setului de valori in societate si care
a fost numitd de catre Presedintele Frantei ,.criza
a civilizatiei”;

e al doilea motiv al reversului in dezvoltare
ar fi de ordin politic. in general, in ultimele decenii
factorul politic a devenit unul determinant in toate
procesele economice. Impactul politicului asupra
economicului a denaturat singur esenta desfasurarii
legilor economice, care in esenta lor, sunt legi
obiective. In contextul celor relatate mai sus, este
necesar de mentionat ca la etapa actuala omenirea
se confruntd cu o alegere, care la fel este una exis-
tentiald. Care ar fi viitorul omenirii, calea democra-
tica sau cea autocratd (totalitard)? Suntem martorii
unei acutizari fara precedent intre democratie si
autocratie, legata de necesitatea schimbarii setului
de valori, odata cu trecerea la un alt ciclu al moder-
nitatii. Traim intr-o lume polarizatd, extrem de
radicalizatd pe axa democratie — autocratie. Avem
o prapastie tot mai adanca dintre o parte a omenirii,
ce se bazeaza pe principiile liberale si o alta parte,
adeptii protectionismului, masurilor autoritare ba-
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going too deeply into the theory of cyclicality, we
point out that the world economy, apart from
cycles studied to a greater extent, such as the
Kondratieff cycles (once every 50-60 years), those
that repeat every 25-30 years (Berry cycles), 10-12
years (Juglar cycles), 3-5 years (Kitchin cycles), is
influenced by specific factors over much longer
periods, the Strauss cycles, for example, which re-
peat once every 90-100 years. Our aim is to high-
light the super-long cycles, those of modernity,
which repeat every 300 years. These are the cycles
that change the set of values of civilisation. The
last change in the set of values took place in the
17™ — 18™ centuries, the period of the first ma-
chine revolution, which boosted economic growth
and labour productivity. The 20" — 21% century
brought humanity to the threshold of the transition
to another cycle of modernity, which likewise is
already based on the fourth industrial revolution,
with the shift to artificial intelligence, which is
probably an existential problem. Thus, the period
we are going through is characterised by radical
changes in the world economic system, as a trans-
formation in the set of values in society is taking
place, which has been called by the President of
France a “crisis of civilisation”;

e the second reason for the setback in
development is political. In general, over the last
decades the political factor has become a determi-
ning factor in all economic processes. The impact
of politics on economics has distorted the very
nature of the unfolding of economic laws, at their
core, objective laws. In the context of the issues
discussed above, it is necessary to mention that at
the present stage humankind is facing a choice,
one that is also existential. What would be the
future of humanity, democratic or autocratic (tota-
litarian)? We are witnessing an unprecedented ten-
sion between democracy and autocracy, linked to
the need to change the set of values with the
transition to another cycle of modernity. We live
in a polarized world, highly radicalized along the
democracy-autocracy axis. There is a widening
gulf between one side of humanity based on liberal
principles and another side favouring protectio-
nism, authoritarian measures based on ideological,
nationalist, ethnic, and religious approaches, and
the promotion of populism and the feeling of supe-
riority over other peoples.

The world economic system has become
“intensely radicalized and polarized”, living in a
world of consumerism, populism, frustration, and
mutual hate speech [14]. Ideological radicalization
and polarization along the liberal-illiberal, demo-
cracy-autocracy axis is the essence of the assault of
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zate pe abordari ideologice, nationaliste, etnice,
religioase, promovarii populismului si sentimen-
tului de superioritate fatd de alte popoare.

Sistemul economic mondial a devenit ,,intens
radicalizat si polarizat”, trdind intr-0 lume a con-
sumerismului, populismului, frustrérilor si discursului
urii reciproce [14]. Radicalizarea ideologica si
polarizarea pe axa liberal-iliberal, democratic —
autocratie, si este esenta asaltului politicului asupra
economicului, caracteristic etapei actuale a dez-
voltarii. Suntem martorii unei lupte inversunate intre
setul de valori al unei ere depasite in dezvoltarea
omenirii, care trebuie si va fi schimbata cu alt set de
valori, care va asigura prosperitatea omenirii pe
urmatorii 300 de ani. Existd pericolul ca aceste doua
tendinte sd se departeze si mai mult, fragmentand
economia globald in blocuri economice distincte cu
ideologii diferite, sisteme politice, standarde tehno-
logice, sisteme de plati si comert transfrontalier si
monede de rezerva diferite. Dar modul de raspuns la
aceasta noud criza nu confirma ,,decesul globalizarii”,
ci face mai curand loc unei noi interpretari in care
ciclul economic global sincron se transforma intr-un
cumul de cicluri regionale, ceea ce ar confirma, in
mare parte, tendinta unei REGLOBALIZARI si nu
existenta pesimistd a procesului deglobalizarii la
etapa actuala [15]. Criza a scos in evidentd potentiala
instabilitate a ordinii economice globale actuale.
Doar ratiunea si interesul economic reciproc pot
reageza lumea pe un traseu mai putin zbuciumat si
agresiv, in care fiecare economie nationald in parte si
economia globald vor fi provocate si-si reinventeze
modelul de functionare [15].

Concluzii

Criza mondiald din 2008-2009 a fost un
avertisment serios al faptului ca economia mon-
diala se confruntd cu probleme grave. Evolutia
indicatorilor dezvoltarii economiei mondiale in
urmatoarea perioada, anii 2010-2020, ne confirma
aceastd temere. Nu sunt prea Imbucuritoare nici
rezultatele anilor 2021-2023. Unele dintre ele
(rezultatele a.2022 si pronosticul pentru a.2023 si
2024) confirma faptul ca tendintele negative s-au
accentuat, iar consecintele pot fi pe masurd. Se
pastreaza incertitudinea cd oamenii de afaceri ar
putea sd-si retraga investitiile din zonele devenite
deja traditionale spre regiuni mai sigure, provocand
si mai multd incertitudine in economia mondiala.
Inflatia ridicatd persistd mai mult timp decat se
prognoza. In multe economii, inflatia anului 2022 a
fost la cel mai ridicat nivel, dupa anul 1980. Odata
cu o inrdutitire a indicatorilor recenti, perspec-
tivele economice globale s-au intunecat.

Sunt cateva concluzii de facut in acest con-
text. Economia mondiald incetineste mai mult

politics on economics characteristic of the current
stage of development. We are witnessing a fierce
struggle between the set of values of an outdated
era in the development of humankind, which must
and will be exchanged for another set of values that
is coming and will ensure the prosperity of
humanity for the next 300 years. There is a danger
that these two trends will drift further apart, frag-
menting the global economy into distinct economic
blocs with different ideologies, political systems,
technological standards, payment systems, cross-
border trade, and different reserve currencies. But
the reaction to this new crisis does not confirm the
“death of globalization”, but rather creates space
for a new interpretation in which the synchronic
global economic cycle is transformed into an accu-
mulation of regional cycles, thereby confirming the
trend of a REGLOBALIZATION rather than the
pessimistic existence of the deglobalization process
at this stage [15]. The crisis has highlighted the
potential instability of the current global economic
order. But common sense and mutual economic
interest can put the world back on a less turbulent
and bellicose track, where individual national eco-
nomies, and the global economy will be challenged
to reinvent their operating model [15].

Conclusions

The global crisis of 2008-2009 was a clear
warning that the world economy was facing grave
problems. The evolution of the indicators of the
development of the world economy in the next
period, 2010-2020, confirms this fear. The results
for 2021-2023 are not very encouraging either.
Some of them (results for 2022 and forecasts for
2023 and 2024) confirm that the negative trends
have intensified, and the consequences may be far-
reaching. The uncertainty remains that business
people may withdraw their investments from areas
that have already become traditional to safer re-
gions, causing further instability in the world eco-
nomy. High inflation persists longer than expected.
In many economies, 2022 inflation was at its highest
level since 1980. With a worsening of recent indica-
tors, the global economic outlook has darkened.

Some conclusions can be made in this con-
text. The world economy is slowing down more
than expected, accompanied by much more wides-
pread inflation. Over time, inflation will fall, but
will remain at fairly high levels, caused by energy
shortages. War stagnates growth and puts addi-
tional pressure on prices, especially for food and
energy. Global GDP stagnated in 2022-2023, and
production also fell in G20 economies. All these
contradictions could be resolved through combined
efforts of the entire world economic system.
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decat se anticipa, insotitd de o inflatie mult mai
extinsa. In timp, inflatia va scidea, dar va riméane
la niveluri destul de ridicate, provocata fiind si de
penuria de energie. Razboiul stagneaza cresterea si
pune presiune suplimentard asupra preturilor, mai
ales pentru alimente si energie. PIB-ul global a
stagnat 1n a.2022-2023, iar productia a scdzut si in
economiile G20. Toate aceste contradictii ar putea
fi solutionate prin eforturi conjugate ale Intregului
sistem economic mondial.

Crizele, atat de caracteristice valului trei al
globalizarii, au pregatit premisele tranzitiei spre un
set nou de valori al erei globalizarii. Setul de
valori semnifica modelul comportamental, modelul
de referinta si orizontul Intelegerii de catre subiec-
tii sistemului economic mondial a modului 1n care
legile economice actioneaza. Legile, la randul sau,
sunt impulsionate de ciclicitatea inovationala. Cele
patru revolutii industriale si sunt etapele progre-
sului tehnico-stiintific, care stau la baza dezvoltarii
si prosperarii omenirii. Ciclicitatea economica este
o consecintd a subiectivitatii interdependentelor
intre actorii sistemului economic mondial. Faptul
ca ne afldm astazi la o etapd de tranzitie spre un
nou ciclu al sofisticarii economice, de schimbare
cardinald a setului de valori si a superciclului, este
un indiciu rezonabil cd societatea contemporana
are un curs ireversibil In dezvoltarea sa.

Deglobalizarea sau slowbalizarea, martorii careia
suntem la etapa contemporand, confirma aceastd
ipotezd, in speranta cd este doar o etapd pre-
mergatoare celor SR — rafinarea, reincadrarea,
reformarea, redefinirea si revizuirea globalizdrii
sau Reglobalizarii.

Confirmare
Acest articol este rezultatul studiilor efectuate
in cadrul Proiectului National de Cercetare

Nr. 20.80009.1606.42: Configurarea businessului
inovational in contextul concurentei regionale.

The crises that are so characteristic of the
third wave of globalization, have prepared the
ground for the transition to a new set of values
of the globalization era. The value system sig-
nifies the behavioural model, the reference model
and the horizon of understanding by the subjects of
the global economic system of how economic laws
act. Laws, likewise, are driven by innovation cycli-
cality. The four industrial revolutions are the sta-
ges of scientific and technical progress that under-
pin human development and prosperity. Econo-
mic cyclicality is a consequence of the subjectivity
of interdependencies between the actors of
the global economic system. The fact that we are
today at a stage of transition to a new cycle of
economic sophistication, of cardinal change in the
set of values and the super-cycle, suggests reaso-
nably that society is on an irreversible course
of development.

Deglobalization or Slowbalization, which
we witness at the contemporary stage, confirms
this hypothesis, hoping that it is a preliminary
stage prior to the 5R — refining, reframing, refor-
ming, redefining and revising globalization or
Reglobalization.
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Autorii, in prezentul articol, analizeaza ten-
dintele de dezvoltare a comertului bilateral dintre
Republica Moldova §i Republica Turcia. Scopul
analizei este de a prezenta evolutia comertului
bilateral dintre cele doua tari, prin studierea
exporturilor si importurilor de marfuri in dinamica
si structura acestora, cu indicarea tarilor care
detin pozitii principale. Autorii au utilizat metode
stiintifice, precum analiza cantitativa si calitativd,
metoda documentard, precum si metoda analizei
statistice. In rezultatul studiului, s-a constatat cd
Turcia este unul dintre principalii parteneri eco-
nomici ai Republicii Moldova, iar relatiile lor bila-
terale sunt in continua evolutie, ceea ce promite
perspective pozitive pentru integrarea lor pe piata
europeand.

Cuvinte-cheie: acord comercial, comert
extern, dezvoltare economicd, integrare euro-
peand, export, import, relatii bilaterale.

JEL: F16, F53, M21.

Introducere

Fluctuatia economica a unui stat este rezul-
tatul influentei a doud categorii de factori: interni
si externi. Rolul determinant revine factorilor
interni, care depind nemijlocit de eforturile depuse
de fiecare tard in vederea dezvoltarii economice.
Influenta acestora este multiplicatd sau diminuata
de factorii externi, care sunt legati de participarea
tarilor la circuitul economic mondial. Printre fac-
torii externi evidentiem comerful exterior, care
constituie una din cele mai importante laturi ale
economiei, contribuind la asigurarea unui anumit
standard de viata al populatiei [7, pp. 13-14].

Comertul exterior cuprinde atat activitatile
comerciale, prin care o parte din marfurile produse
sau prelucrate intr-o tard se vand in alte tari, cat si
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The authors of the present article, analyse the
development trends of the bilateral trade between
the Republic of Moldova and the Republic of
Turkey. The purpose of this study is to reflect the
evolution of bilateral trade between the two
countries, by analysing the dynamics of exports and
imports of goods and their structure, indicating the
countries that hold the main positions. The authors
used scientific methods such as quantitative and
qualitative analysis, the documentary method, and
the statistical analysis method were used to achieve
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their bilateral relations are constantly evolving,
which promises positive prospects for their inte-
gration on the European market.
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Introduction

The economic fluctuation of a state is the
result of the influence of two categories of factors:
internal and external. The determining role belongs
to internal factors that depend on the efforts made
by each country in order to develop economically.
Their influence is multiplied or diminished by
external factors, which are related to the countries’
participation in the world economic flow. Among
the external factors, we highlight foreign trade,
which is one of the most important aspects of the
economy, contributing to ensuring a certain standard
of living of the population [7, pp. 13-14].

Foreign trade includes the commercial acti-
vities through which part of the goods produced or
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traficul de marfa care traverseaza granitele vamale
si de stat. Rolul comertului exterior in economia de
piata se manifestd in diverse modalitati, in special
prin asigurarea consumatorilor cu bunurile si ser-
si comercializare; dezvoltarea schimburilor de mar-
furi; reglarea abundentei de produse prin orientarea
acestora spre sectoarele 1n care au o valoare semni-
ficativa [8, p. 17].

In acest context, comertul exterior a devenit
parte integrantd a politicilor la nivel international si
national, fiind introduse diferite aspecte strategice
destinate credrii unui sistem comercial ,,multila-
teral, bazat pe reguli, deschis, nediscriminatoriu
si echitabil” [10, p. 27]. Politica comerciala contri-
buie atat la impulsionarea economiei tarii, cat
si la dezvoltarea durabild a acesteia, In conditii de
integrare a unui numar cit mai mare de tari in
comertul mondial.

Politicile comerciale sunt axate pe trei di-
mensiuni: multilaterald, bilaterala si unilaterala.
Principalele acorduri multilaterale si bilaterale ale
Republicii Moldova bazate pe crearea unor relatii
comerciale preferentiale si consolidarea coopera-
rii economice includ:

1. Zona de Liber Schimb Aprofundat si
Cuprinzétor (ZLSAC) — prevede eliminarea
barierelor in calea comertului dintre Repu-
blica Moldova si Uniunea Europeana [11];

2. Acordul Central-European de Comert Liber
(CEFTA) — prevede liberalizarea comertului
(in special cu produse industriale) pentru
cele 7 state membre: Albania, Bosnia si
Hertegovina, Kosovo, Serbia, Macedonia,
Muntenegru, Republica Moldova [2];

3. Acordul privind crearea zonei de comert
liber intre statele-membre ale Organiza-
tiei pentru Democratie si Dezvoltare Econo-
micd (GUAM) — consolidarea si extinderea
relatiilor comercial-economice dintre statele
membre: Georgia, Ucraina, Azerbaidjan, R.
Moldova [4];

4. Acordul de Liber Schimb cu statele
Asociatiei Europene a Liberului Schimb
(AELS) — consolidarea cooperdrii econo-
mice intre Republica Moldova si statele
AELS (Islanda, Liechtenstein, Norvegia si
Elvetia) [3];

5. Organizatia de Cooperare Economicd la
Marea Neagra (OCEMN) — dezvoltarea si
diversificarea cooperarii bilaterale si multi-

laterale intre tdrile membre: Albania,
Azerbaidjan, Georgia, Rusia, R. Turcia,
Armenia, Bulgaria, Grecia, Romania,

Serbia, Ucraina, R. Moldova [6];

processed in a country are sold in other countries
or the traffic of goods that crosses customs and
state borders. The role of foreign trade in the mar-
ket economy is manifested in various ways, espe-
cially by providing consumers with the necessary
goods and services; creating the possibility of
production and marketing; development of com-
modity exchanges; regulating the abundance of
products by orienting them towards the sectors
where they have a significant value [8, p. 17].

In this context, foreign trade has become an
integral part of international and national policies,
various strategic aspects have been introduced
aimed at creating a “multilateral, rule-based, open,
non-discriminatory and fair” trade system [10,
p. 27]. The commercial policy contributes both to
boosting the country’s economy and to its sustai-
nable development under conditions of integration
of as many countries as possible in world trade.

Trade policies are focused on three dimen-
sions: multilateral, bilateral and unilateral. The
main multilateral and bilateral agreements of the
Republic of Moldova, based on the creation of
preferential trade relations and the consolidation
of economic cooperation, include:

1 Deep and Comprehensive Free Trade Area
(DCFTA) — foresees the removing barriers
to trade between the Republic of Moldova
and the European Union [11];

2 The Central European Free Trade
Agreement (CEFTA) — foresees the libera-
lization of trade (especially with industrial
products) for the 7 members states: Albania,
Bosnia and Herzegovina, Kosovo, Serbia,
Macedonia, Montenegro, the Republic of
Moldova [2];

3. The agreement on the creation of the free
trade area between the member states of
GUAM - the consolidation and expansion
of commercial-economic relations between
the member states: Georgia, Ukraine, Azer-
baijan, R. Moldova [4];

4. The Free Trade Agreement with the states of
the European Free Trade Association — the
consolidation of economic cooperation
between the Republic of Moldova and the
EFTA states (Iceland, Liechtenstein,
Norway and Switzerland) [3];

5 The Black Sea Economic Cooperation
Organization (OCEMN) — the development
and diversification of bilateral and multi-
lateral cooperation between member coun-
tries: Albania, Azerbaijan, Georgia, Russia,
Turkey, Armenia, Bulgaria, Greece,
Romania, Serbia, Ukraine, Moldova [6];
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6. Acordul de Comert Liber intre Republica
Moldova si Republica Turcia — prevede libe-
ralizarea comertului dintre Moldova si
Turcia, prin eliminarea barierelor adminis-
trative si a taxelor vamale la import; sta-
bilirea cotelor tarifare reciproce pentru
produsele agricole [1].

In aceste conditii, scopul prezentei cercetari
este de a analiza evolutia si potentialul de dez-
voltare a cooperarii dintre Republica Moldova si
Turcia, in contextul aspiratiilor acestora de inte-
grare In Uniunea Europeand. O atentie deosebita
este acordatad relatiilor comerciale, structurii aces-
tora, volumelor si principalelor tendinte de dezvol-
tare, precum si identificarii posibilelor perspective
si obstacole in calea extinderii acestei cooperari.

Metode de cercetare aplicate

Pentru realizarea scopului cercetarii au fost
utilizate urmatoarele metode si instrumente de cer-
cetare: metoda documentard, prin care s-a studiat
literatura stiintificd si actele legislative; metoda
statisticd — bazata pe colectarea si prelucrarea
datelor cantitative si analiza trendului lor evolutiv.

Prezentarea si analiza datelor a fost efec-
tuatd in baza informatiilor din Anuarul Statistic al
Republicii Moldova si Agenda de Dezvoltare
Durabila 2030. Grupele de marfuri prezentate au
fost selectate in conformitate cu cele mai semni-
ficative ponderi in volumul total de marfuri
comercializate, fiind clasificate de Biroul National
de Statisticdi dupa Nomenclatura Combinatd a
Marfurilor.

Rezultate si discutii

Unul din cei mai importanti parteneri eco-
nomici ai Republicii Moldova este Turcia. Relatiile
dintre aceste doud state se caracterizeaza printr-un
parteneriat economic activ si o dorintd comuna de
integrare in UE. Incepand cu anul 2016, a intrat in
vigoare Acordul de Comert Liber, semnat intre
Turcia si Republica Moldova, fapt care a impul-
sionat si consolidat relatiile economice in diverse
domenii de interes comun, inclusiv cel comercial,
reprezentand un pas important catre integrarea
europeand a ambelor tari.

Volumul comertului bilateral dintre Repu-
blica Moldova si Republica Turcia a inregistrat in
anul 2021 suma de 857,6 mil. dolari SUA, semna-
land o crestere de 257,7 mil. dolari SUA sau cu
43% mai mult fata de anul 2020. In perioada anali-
zatd au fost Inregistrate cresteri atit la export, cat
si la import (figura 1).
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6. The Free Trade Agreement between the
Republic of Moldova and the Republic of
Turkey — foresees the liberalization of trade
between Moldova and Turkey by elimi-
nating administrative barriers and import
customs duties; establishing mutual tariff
quotas for agricultural products [1].

Under these conditions, the purpose of this
research is to analyse the evolution and develop-
ment potential of the cooperation between the
Republic of Moldova and Turkey in the context of
their aspirations for integration into the European
Union. The main attention is paid to trade rela-
tions, their structure, volumes and main deve-
lopment trends, as well as the identification of
possible prospects and obstacles to the deepening
of this cooperation.

Applied research methods

The following research methods and tools
were used to achieve the purpose of the research:
the documentary method, through which the
scientific literature and legislative acts were stu-
died; the statistical method based on the collection
and processing of quantitative data, the analysis of
their evolutionary trend.

The presentation and analysis of the data
was carried out based on the information from the
Statistical Yearbook of the Republic of Moldova
and the 2030 Agenda for Sustainable Develop-
ment. The groups of goods presented were selected
according to the most significant weights in the
total volume of traded goods, being classified by
the National Bureau of Statistics by Combined
Nomenclature of Goods.

Results and discussions

Turkey is one of the most important eco-
nomic partners of the Republic of Moldova.
Relations between these countries are characterized
by an active economic partnership and a common
desire for EU integration. Starting in 2016, the
Free Trade Agreement signed between the Repu-
blic of Moldova and the Republic of Turkey ente-
red into force, which boosted and strengthened
economic relations in various areas of common
interest, including the commercial one, relations
are an important step towards the European
integration of both countries.

The volume of bilateral trade of the Repu-
blic of Moldova with the Republic of Turkey in
2021 amounted to USD 857.6 million, indicating
an increase of USD 257.7 million or 43% com-
pared to 2020. During the analysed period, there
were recorded increases in both exports and
imports (figure 1).
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Figure 1. Evolution of bilateral trade between the Republic of Moldova and Turkey, million USD
Sursa: elaboratd de autori in baza [5, pp. 345-350]/

Source: developed by the authors based on [5, pp. 345-350]

Excedenta exporturilor asupra importurilor de
marfuri a determinat aparitia unui deficit al balantei
comerciale. Astfel, in anul 2021, acest deficit a
constituit 230,0 mil. dolari SUA, fiind cu 6,2% mai
mare fata de cel inregistrat in anul precedent. Gradul
de acoperire a importurilor cu exporturi a fost de
57,6%, fiind in crestere cu 13,4 p.p. comparativ cu
anul 2020.

Exportul de marfuri moldovenesti in Turcia
a nregistrat in anul 2021 suma de 314 mil. dolari
SUA, majorandu-se cu 142,3 mil. dolari SUA sau
cu 82,9% fatd de anul precedent. Cele mai
exportate grupe de marfuri au fost: produsele
vegetale — 190,6 mil. dolari SUA sau 60,7% din
totalul exporturilor (din care 59,7% revin cerea-
lelor); metalele comune si articolele din acestea —
58,1 mil. dolari SUA sau 18,5%; materialele textile
si articolele din acestea — 40,3 mil. dolari SUA sau
12,9% etc. (tabelul 1).

The excess of exports over imports of goods
determined the appearance of a deficit in the trade
balance. Thus, in 2021, this deficit amounted to
USD 230.0 million, being 6.2% more than the one
recorded in the previous year. The degree of
coverage of imports with exports was 57.6%,
increasing by 13.4 p.p. compared to 2020.

The export of Moldovan goods to Turkey in
2021 amounted to USD 314 million, increasing
by USD 142.3 million or 82.9% compared to the
previous year. The most exported groups of goods
were: vegetable products — USD 190.6 million or
60.7% of the total exports (of which 59.7%
are cereals); base metals and articles thereof —
USD 58.1 million or 18.5%; textile materials and
articles thereof — USD 40.3 million or 12.9%, etc.
(table 1).
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Tabelul 1/ Table 1

Evolutia exportului de marfuri al Republicii Moldova in Turcia/
Export evolution of merchandise of the Republic of Moldova to Turkey

mii dolari SUA/thousand USD

Grupe de marfuri/

Groups of goods 2016

2017

2018 2019 2020 2021

Produse vegetale/

Vegetable products 31537,36 | 65543,07

60 629,89 | 126 627,09 | 87 197,02 | 190 647,40

Produse alimentare;
bauturi alcoolice si
nealcoolice; tutun/
Foodstuff products;
alcoholic and non-
alcoholic drinks; tobacco

3571,66 8 002,81

10554,87 | 11478,74 | 20056,87 | 1479241

Lemn si produse din lemn
(exclusiv mobilier)/ Wood
and articles of wood
(excluding furniture)

121501 716,73

679,11 1069,12 1 560,89 1920,25

Materiale textile si

articole din acestea/
Textiles and textile
articles

20957,48 | 24 367,32

27 410,40 | 28129,41 | 31266,03 | 40330,58

Articole din piatra, ipsos,
ciment, ceramica, sticla/
Articles of stone, gypsum,
cement, ceramic, glass

445,96 124224

1320,87 1381,15 901,21 1414,83

Metale comune si articole
din acestea/ Base metals
and articles of base metals

1638,01 1 658,40

3031,44 4 057,43 12 429,12 | 58 045,13

Masini si aparate;
echipamente electrice/
Machinery and
mechanical appliances;
electrical equipment

627,31 307,86

247,55 647,55 3190,36 4127,23

Alte marfuri si produse/
Other merchandise and
products

1418,13 2224,89

3 250,67 2 152,88 1 508,56 2681,76

Total/ In total 61 473,92 | 104 063,32

107 124,80 | 175543,37 | 171 687,13 | 313 959,59

Sursa: elaborat de autori in baza [9]/ Source:

Evolutia exporturilor de marfuri a fost in-
fluentatd de cererea externd de produse vegetale si
alimentare. Totodata, conflictul militar din Ucraina
a directionat fluxul de marfuri prin Republica
Moldova (in special cel de cereale), fapt ce a con-
ditionat cresterea reexportului din Moldova spre
alte tari, inclusiv spre Turcia.

Importul de marfuri efectuat in Republica
Moldova din Turcia a insumat 543,7 mil. dolari
SUA in anul 2021 si a inregistrat o crestere de
155,50 mil. dolari SUA sau cu 40,1% mai mult
comparativ cu anul 2020. Cele mai importate grupe
de marfuri au fost: materialele textile si articolele
din acestea — 151,26 mil. dolari SUA, cu o pondere
de 27,8% 1in totalul importurilor de marfuri;
magsinile si aparatele; echipamentele electrice —
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developed by the authors based on [9]

The evolution of merchandise exports was
influenced by external demand for vegetable and
food products. At the same time, the military
conflict in Ukraine directed the flow of goods
through the Republic of Moldova (especially
cereals), which conditioned the increase in re-
exports from Moldova to other countries, including
Turkey.

The import of goods carried out in the
Republic of Moldova from Turkey amounted to
USD 543.7 million in 2021 and registered an
increase of USD 155.50 million or by 40.1%
compared to 2020. The most imported groups of
goods were: textile materials and articles thereof —
USD 151.26 million with a share of 27.8% in total
goods imports; machines and apparatus; electrical
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70,1 mil. dolari SUA sau 12,9%; metalele comune equipment — USD 70.1 million or 12.9%; base
si articolele din acestea — 67,1 mil. dolari SUA sau metals and articles thereof — USD 67.1 million or
12,3% etc. (tabelul 2). 12.3% etc. (table 2).

Tabelul 2/ Table 2
Evolutia importului de méarfuri al Republicii Moldova din Turcia/
Evolution of the import of merchandise of the Republic of Moldova from Turkey
mii dolari SUA/thousand USD

Grupe de marfuri/
Groups of goods

2016

2017

2018

2019

2020

2021

Produse vegetale/
Vegetable products

21 055,69

23 774,62

33 868,17

33 578,13

37 708,81

43 016,39

Produse alimentare;
bauturi si tutun/ Foodstuff
products; drinks and
tobacco

2574,94

3 986,37

5377,20

7 040,31

8 913,44

10 953,59

Produse minerale/Mineral
products

162421

1191,77

1401,41

1982,39

279573

15175,52

Produse chimice/
Chemical products

37 642,82

35572,72

31 545,13

29 711,67

36 397,46

41 949,09

Materiale plastice,
cauciuc si articole din
acestea/Plastics, rubber
and articles thereof

26 498,30

22 557,72

23 197,24

25 786,72

25 516,02

35672,12

Materiale textile si

articole din acestea/
Textiles and textile
articles

97 329,36

114 515,32

118 770,60

114 421,98

111 772,84

151 255,79

Tncél;éminte, palarii,
umbrele si articole
similare/Footwear,
headgear, umbrellas and
similar articles

357112

5 680,23

3 858,18

6 200,43

6 080,49

10 855,22

Articole din piatra, ipsos,
ciment, ceramica, sticla,
si din materiale similare/
Acrticles of stone, gypsum,
cement, ceramic, glass or
similar materials

2 248,20

3 903,15

3 450,52

7132,25

7732,83

11 380,86

Metale comune si articole
din acestea/ Base metals
and articles of base metals

28 475,15

29 429,51

35 232,77

74 269,07

57 053,03

67 071,21

Masini si aparate;
echipamente electrice/
Machinery and
mechanical appliances;
electrical equipment

24 044,12

35 266,76

42 015,21

48 632,90

49 035,74

70182,14

Mijloace si materiale de
transport/ Vehicles and
associated transport
equipment

11 693,61

10 123,15

16 332,97

21 032,41

14 247,04

41 601,65

Alte marfuri si produse/
Other merchandise and
products

15 228,34

18 337,08

25 351,33

30 760,37

30 931,28

44 569,34

Total/ In Total

271 985,86

304 338,40

340 400,73

400 548,63

388 184,71

543 682,92

Sursa: elaborat de autori in baza [9]/ Source: developed by the authors based on [9]
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Analiza evolutiei exporturilor si importurilor
pe tari indicd, ca Turcia ocupa un loc semnificativ
in operatiunile de export-import cu Republica
Moldova. Astfel, in anul 2021, Turcia a ocupat
locul 2 1n topul tarilor in care Republica Moldova a
efectuat operatiuni de export, cu o pondere de 10%
in exportul total al Republicii Moldova. Insa, in
anul 2022 exporturile de marfuri in Turcia s-au
micsorat cu 2,9%, ocupand pozitia 4 in clasament
(figura 2).

Analysis of the exports and imports evo-
lution by country shows that Turkey occupies a
significant place in export-import operations with
the Republic of Moldova. Thus, in 2021, Turkey
occupied the 2™ place in the list of countries where
the Republic of Moldova carried out export
operations, with a 10% share in the total export of
the Republic of Moldova. In 2022, however,
exports of goods to Turkey decreased by 2.9%,
occupying the 4™ position in the ranking (figure 2).
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Figura 2. Structura exporturilor pe principalele tari de destinatie a marfurilor, 2022 (%)/
Figure 2. The structure of exports by the main destination countries of goods, 2022 (%0)
Sursa: elaborata de autori in baza [9]/ Source: developed by the authors based on [9]

Concomitent, in anul 2021, Turcia s-a pozi-
tionat pe locul 5 in topul tarilor din care Republica
Moldova a efectuat operatiuni de import, cu o
pondere de 7,6% in importul total al tirii, men-
tindndu-se pe aceeasi pozitie si in urmatorul an, cu
o pondere de 7,2%. In topul tarilor de origine a
importurilor de marfuri Turcia este precedata de
Romaénia (17,9%), Federatia Rusa (12,4%), China
(10,3%), Ucraina (9,3%) (figura 3).

Analiza 1n dinamica a structurii importurilor
pe principalele tari de origine a marfurilor, denota
faptul cd Turcia a detinut pozitii principale si in
anii precedenti. Astfel, in perioada anilor 2016-
2019, aceasta s-a pozitionat pe locul 7, in anul
2020 — pe locul 6 si, incepand cu anul 2021, s-a
clasat pe locul 5 [9].
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At the same time, in 2021, Turkey ranked
5™ in the list of countries from which the Republic
of Moldova carried out import operations, with a
weight of 7.6% in the country’s total import,
maintaining the same position in the following
year, with a weight of 7.2%. In the top of the coun-
tries of origin of goods imports, Turkey is preceded
by Romania (17.9%), the Russian Federation
(12.4%), China (10.3%) and Ukraine (9.3%)
(figure 3).

The dynamic analysis of the imports struc-
ture by the main countries of origin of the goods,
shows that Turkey held leading positions in
previous years as well. Thus, in the period of 2016-
2019, it was ranked 7", in 2020 — 6", and starting
from 2021 it ranked 5" [9].
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Figure 3. Structure of imports by the main countries of origin of the merchandise, in the year 2022 (%6)
Sursa: elaborata de autori in baza [9]/

Source: developed by the authors based on [9]

Fiind o tara mica, cu o economie in curs de
dezvoltare, perspectivele de crestere si dezvoltare
ale Republicii Moldova sunt strans legate de
performanta acesteia pe pietele internationale si
regionale. Comertul extern s-a extins in ultimii ani,
desi importurile rdman a fi substantial mai dina-
mice decat exporturile. Performanta defavorabila a
exporturilor, in comparatie cu importurile, au gene-
rat o adancire progresiva a deficitului comercial.
Aceasta realitate creeazd necesitatea unor conditii
mai favorabile pentru diversificarea comertului
extern §i pentru promovarea cooperarii comercial-
economice, in baza principiului egalitatii si a avan-
tajului reciproc, stabilind nu doar domeniile de
interes comun, dar si prioritatile nationale.

Cooperarea dintre Republica Moldova si
Turcia, in contextul integririi europene, prezinta
un set interesant de oportunitati $i provocari.
Turcia rdméane in procesul de negocieri de aderare
la UE din 2005 si a trecut prin multe procese de
adaptare la standardele uniunii respective. Aceasta
experientd poate fi utild pentru Moldova, care se
afld pe calea integrarii europene, avand in vedere
statutul primit in anul 2022.

Integrarea europeana poate duce la crearea
unei piete mai deschise intre aceste tari, care va
spori schimburile de bunuri, de servicii si de capi-
tal, contribuind la cresterea economica a ambelor
tari. Luand 1n considerare standardele europene si

As a small country with a developing eco-
nomy, the growth and development prospects of
the Republic of Moldova are closely related to its
performance on international and regional mar-
kets. Foreign trade has expanded in recent years,
although imports remain substantially more dyna-
mic than exports. The poor performance of exports
compared to more dynamic imports led to a pro-
gressive deepening of the trade deficit. This reality
requires the need to create more favourable con-
ditions for the diversification of foreign trade and
for the promotion of commercial-economic coope-
ration based on the principle of equality and mu-
tual advantage, establishing not only the areas of
common interest, but also the national priorities.

Cooperation between the Republic of Mol-
dova and Turkey in the context of European inte-
gration presents an interesting set of opportunities
and challenges. Turkey remains in the process of
EU accession negotiations since 2005 and has gone
through many processes of adaptation to EU stan-
dards. This experience can be useful for Moldova,
which is on the path to European integration,
considering the status received in 2022.

European integration can lead to the creation
of a more open market between these countries,
which will increase the exchange of goods, ser-
vices and capital, contributing to the economic
growth of both countries. Taking into account
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finantarea din partea UE, este posibil sd se dezvolte
proiecte comune de infrastructurd, cum ar fi
constructia de drumuri, energie si logistica.

In ciuda oportunititilor, ambele tiri pot si
concura pe aceleasi piete, ceea ce necesitd coor-
donarea si alinierea intereselor. Viteza si gradul de
integrare in UE difera semnificativ in cazul R.
Moldova si R. Turcia, fapt ce genereaza si unele
provocari pentru cooperarea bilaterala.

Concluzii

Republica Moldova a fost si continuad sa fie
intr-o zona de interes sporit pentru partenerii turci.
Volumul comertului exterior este un indicator
destul de important, care aratd amploarea relatiilor
economice dintre aceste doua tari. Din 2016, dupa
ce a intrat in vigoare Acordul de Liber Schimb
intre Turcia si Moldova, pana in 2021, volumul
comertului a crescut de 2,6 ori, indicator ce
demonstreaza ca relatiile economice dintre acestea
sunt in continua dezvoltare.

Republica Moldova are o pozitie strategica
si politicd importantd din punct de vedere comer-
cial in Europa de Sud-Est, fiind o punte de legatura
intre UE si tarile CSI, fapt care are o mare impor-
tantd pentru Turcia. Relatiile comerciale Moldova —
Turcia aduc beneficii semnificative ambelor parti,
conditionate de siguranta alimentard, stimularea
investitiilor, cresterea veniturilor din export etc.

Pentru a minimiza riscurile si a maximiza
beneficiile relatiilor comerciale dintre Republica
Moldova si Republica Turcia, autoritétile nationale
trebuie sd depuna eforturi considerabile pentru
imbunatatirea mediului de afaceri, ajustarea infra-
structurii de calitate si intensificarea reformelor in
sectorul comercial.

Potentialul de cooperare dintre tara noastra
si Turcia este semnificativ si variat. Acesta acopera
aspectele economice, politice, culturale si de secu-
ritate, care pot imbogati si accelera procesul de
integrare europeand a ambelor state. Cu toate aces-
tea, realizarea cu succes a acestui potential necesita
o planificare strategicd clara, vointa politicd si
eforturi depuse din partea ambelor guverne.

European standards and EU funding, it is possible
to develop joint infrastructure projects such as road
construction, energy and logistics.

Despite the opportunities, both countries can
also compete in the same markets, which requires
coordination and alignment of interests. The speed
and degree of integration with the EU differ
significantly in the case of Moldova and Turkey,
which also creates some challenges for bilateral
cooperation.

Conclusions

The Republic of Moldova has been and
continues to be an area of increased interest for
Turkish partners. The volume of foreign trade is
quite an important indicator showing the extent of
economic relations between these two countries.
From 2016, when the Free Trade Agreement
between Turkey and Moldova entered into force,
until 2021, the volume of trade increased 2.6 times,
which shows that the economic relations between
them are continuously developing.

The Republic of Moldova has an important
strategic and political position from a commercial
point of view in Southeast Europe, being a bridge
between the EU and the CIS countries, which is of
great importance for Turkey. Trade relations
between Moldova and Turkey bring significant
benefits to both parties, conditioned by food safety,
stimulating  investments,  increasing  export
revenues, etc.

In order to minimize the risks and maximize
the benefits of the trade relations between the
Republic of Moldova and Turkey, the national
authorities must make considerable efforts to
improve the business environment, adjust the
quality infrastructure and intensify the reforms in
the trade sector.

The cooperation potential between our
country and Turkey is significant and varied. It
covers economic, political, cultural and security
aspects that can enrich and accelerate their Euro-
pean integration process of both states. However,
the successful realization of this potential will
require clear strategic planning, political will and
efforts on the level of both governments.

Bibliografie/Bibliography:

1. Acordul de Comert Liber intre Republica Moldova si Republica Turcia, 2016 [online] [citat

04.06.2023]. Disponibil:
republica-mooldova-si-republica-turcia.

https://old.mei.gov.md/ro/content/acord-de-comert-liber-intre-

2. Acordul de Liber Schimb Central-European (CEFTA), 2007 [online] [citat 02.06.2023].
Disponibil: https://old.mei.gov.md/ro/content/acordul-de-liber-schimb-central-european-cefta.

Revista / Journal ,, ECONOMICA” nr.3(125) 2023


https://old.mei.gov.md/ro/content/acord-de-comert-liber-intre-republica-mooldova-si-republica-turcia
https://old.mei.gov.md/ro/content/acord-de-comert-liber-intre-republica-mooldova-si-republica-turcia
https://old.mei.gov.md/ro/content/acordul-de-liber-schimb-central-european-cefta

12

10.

11.

ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

Acordul de Liber Schimb cu statele Asociatiei Europene a Liberului Schimb, 2023 [online]
[citat 03.06.2023]. Disponibil: https://mded.gov.md/produsele-moldovenesti-vor-ajunge-pe-
cele-mai-bogate-piete-ale-lumii-r-moldova-si-efta-au-semnat-acordul-de-liber-schimb/.
Acordul privind crearea zonei de comert liber intre statele-membre ale GUAM, 2002 [online]
[citat ~ 11.06.2023]. Disponibil: https://mded.gov.md/domenii/cooperare-economica-
internationala/comunitatea-statelor-independente/guam/.

Anuarul statistic al Republicii Moldova: Comert international cu marfuri, editiile 2002-2022
[online] [citat 18.06.2023]. Disponibil:  https://statistica.gov.md/files/files/publicatii_
electronice/Anuar_Statistic/2022/20_AS.pdf

Organizatia Cooperarii Economice a Marii Negre (OCEMN). in: Ministerul Afacerilor
Externe si Integrarii Europene al RM. [online] [citat 08.06.2023]. Disponibil:
https://mfa.gov.md/ro/content/organizatia-cooperarii-economice-marii-negre-ocemn

PISTOL, M. G. Bazele comertului. Bucuresti: Ed. Fundatia Roménia de Maine, 2004. 260 p.
ISBN 973-725-000-1.

PUTZ, E., LUT, D. M. Economia comertului. Timisoara: Ed. Eurostampa, 2007. 109 p.
BIROUL NATIONAL DE STATISTICA AL REPUBLICII MOLDOVA. Comert exterior
[online] [citat 12.06.2023]. Disponibil: https://statistica.gov.md/ro/statistic_indicator_
details/19#data_bank

Transforming our world: the 2030 Agenda for Sustainable Development. 2015. In: General
Assembly of United Nations [online] [citat 11.06.2023]. Disponibil: https://documents-dds-
ny.un.org/doc/UNDOC/GEN/N15/291/89/PDF/N1529189.pdf?OpenElement

Zona de Liber Schimb Aprofundat si Cuprinzitor (ZLSAC/DCFTA). in: Ministerul Afacerilor
Externe si Integrarii Europene al Republicii Moldova [online] [citat 11.06.2023]. Disponibil:
https://mfa.gov.md/ro/content/zona-de-liber-schimb-aprofundat-si-cuprinzator-zlsacdcfta

Revista / Journal ,, ECONOMICA” nr.3(125) 2023


https://mded.gov.md/produsele-moldovenesti-vor-ajunge-pe-cele-mai-bogate-piete-ale-lumii-r-moldova-si-efta-au-semnat-acordul-de-liber-schimb/
https://mded.gov.md/produsele-moldovenesti-vor-ajunge-pe-cele-mai-bogate-piete-ale-lumii-r-moldova-si-efta-au-semnat-acordul-de-liber-schimb/
https://mded.gov.md/domenii/cooperare-economica-internationala/comunitatea-statelor-independente/guam/
https://mded.gov.md/domenii/cooperare-economica-internationala/comunitatea-statelor-independente/guam/
https://statistica.gov.md/files/files/publicatii_%20electronice/Anuar_Statistic/2022/20_AS.pdf
https://statistica.gov.md/files/files/publicatii_%20electronice/Anuar_Statistic/2022/20_AS.pdf
https://mfa.gov.md/ro/content/organizatia-cooperarii-economice-marii-negre-ocemn
https://statistica.gov.md/ro/statistic_indicator_%20details/19#data_bank
https://statistica.gov.md/ro/statistic_indicator_%20details/19#data_bank
https://documents-dds-ny.un.org/doc/UNDOC/GEN/N15/291/89/PDF/N1529189.pdf?OpenElement
https://documents-dds-ny.un.org/doc/UNDOC/GEN/N15/291/89/PDF/N1529189.pdf?OpenElement
https://mfa.gov.md/ro/content/zona-de-liber-schimb-aprofundat-si-cuprinzator-zlsacdcfta

ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

CZU: [005.6:005.932]:366.546.2(478)

PREZENTA MANAGEMENTULUI
FACILITATILOR iN ORGANI-
ZATIILE PRESTATOARE
DE SERVICII DIN REPUBLICA
MOLDOVA

Drd. Eugeniu LITVIN, ASEM
eugenlulitvin@gmail.com

ORCID: 0000-0003-0182-6173

DOI: https://doi.org/10.53486/econ.2023.125.055

Studiul managementului facilitatilor este
important de realizat, dat fiind faptul ca acest
domeniu are un impact semnificativ asupra mo-
dului in care organizatiile opereaza si isi inde-
plinesc obiectivele. Un management eficient al
facilitatilor ar optimiza procesele operationale, ar
reduce costurile si ar creste eficienta organizatiei.
Gestionarea corectd a resurselor, a spatiilor si a
echipamentelor contribuie la minimizarea pier-
derilor si la eficientizarea utilizarii acestora. Faci-
litatile si spatiile de lucru bine gestionate pot
influenta calitatea serviciilor oferite clientilor sau
utilizatorilor. Un mediu adecvat, dotat cu echipa-
mente corespunzatoare, poate contribui la cres-
terea satisfactiei clientilor si la imbunatdtirea
experientei acestora. In ansamblu, studierea mana-
gementului facilitatilor este esentiala pentru a
asigura operatiuni eficiente, calitatea serviciilor si
un spatiu de lucru sigur si confortabil, avind un
impact semnificativ asupra succesului §i suste-
nabilitatii organizatiilor intr-o varietate de sec-
toare §i industrii.

Cuvinte-cheie: managementul facilitatilor,
manager de birou, servicii, intreprindere, mente-
nantd, securitate.

JEL: L79, L85, M10.

Introducere

Desi Managementul facilitatilor are o istorie
de aproape trei decenii in tarile dezvoltate, in
Republica Moldova acest tip de management este
pus in practicd de putin timp.

Managementul facilitatilor reprezintd inte-
grarea proceselor din cadrul unei organizatii pentru
a mentine $i dezvolta serviciile care Tmbunatatesc
eficienta activitatilor primare. Analizdnd sursele
bibliografice cu referire la notiunea de Mana-
gement al facilitatilor, a principiilor sale si ariilor
pe care le cuprinde, s-a ajuns la concluzia cé acesta
este o stiintd noud, ce se dezvolta insd cu pasi
rapizi (managementul facilitatilor si-a facut apa-
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The study of facility management is impor-
tant, taking into consideration that this area has a
significant impact on how organizations operate
and meet their goals. An effective facilities mana-
gement can optimize the business processes, that
would reduce costs and increase the efficiency of
the organization. Proper resources management,
of premises and equipment helps to minimize losses
and make their use more efficient. Well-managed
facilities and workspaces can influence the quality
of service offered to customers or users. A sus-
tainable environment, properly equipped, can help
increase customer satisfaction and improve their
experience. Overall, studying facilities mana-
gement is essential to ensure efficient operations,
quality of service, and a safe and comfortable work
environment, having a significant impact on the
success and sustainability of organizations across
a variety of sectors and industries.

Keywords: facilities management, office
manager, services, enterprise, maintenance,
security.

JEL: L79, L85, M10.

Introduction

Although facility management has a history
of almost three decades in developed countries, in
the Republic of Moldova, this type of management
has been implemented for a short time.

Facility management is the integration of
processes within an organization to maintain and
develop services that improve the efficiency of
primary activities. Analysing the bibliographic
sources with reference to the notion of Facility
Management, of its principles and areas it includes,
it was concluded that Facility Management is a
new science that is developing rapidly, (Facility
Management appeared during the '70 of the 20th
century. At the beginning it was regarded as a
theoretical term that cannot be applied in the real
business field).
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ritia in anii 70 ai secolului XX. L-a inceput era
considerat a fi un termen teoretic ce nu poate fi
aplicat in domeniul real de afaceri).

La inceputul anilor 2000, managementul
facilitatilor a inceput a fi folosit in domeniul de
afacere ca stiinta ce opereaza in domeniul resur-
selor umane, dar, totodata, si-a pastrat principiile
sale initiale, si anume: de a presta calitativ servicii
aferente domeniului de activitate a intreprinderi-
lor (curatenia, amplasarea in cadrul oficiului a
locurilor de muncd etc.). In opinia autorului, mana-
gementul facilitdtilor include in sine un spectru de
servicii: administrarea imobilului, mentenanta cla-
dirilor, sigurantd si sandtate, administrarea con-
tractelor, ergonomica amplasarii oficiilor si a locu-
rilor de munca etc.

Dupa cum s-a mentionat, serviciile de
management al facilitatilor se referd la operarea si
intretinerea unui imobil, precum si la mentenanta,
evidenta contractelor cu furnizorii sau cu firmele
de salubrizare si pazd. Companiile de profil nu
exclud nici servicii, precum: gradindritul sau peisa-
gistica. La baza procesului de implicare a clientilor
in prestarea serviciilor se afla dorinta participarii
acestora, care este determinatd de asteptarile lor.
Din aceastd perspectiva, conform managementului
facilitatilor, personalul de contact trebuie sa fie
informat vizavi de cerintele clientilor, pentru a gasi
cele mai eficiente stimulente de implicare a
acestora in proces. Clientul poate refuza partici-
parea sa la procesul de prestare [1, 2].

Cu alte cuvinte, managementul facilitatilor
reprezintd interfata dintre un imobil si serviciile de
care acesta beneficiaza si are scopul de a facilita
realizarea acestora la parametri optimi, astfel incat
costurile de intretinere a imobilului sa fie cdt mai
reduse [3].

Scopul cercetarii de fata consta in analiza
prezentei managementului facilitatilor in cadrul
organizatiilor prestatoare de servicii din Republica
Moldova, elucidarea rolului acestuia in asigurarea
calitatii serviciilor si a nivelului de satisfactie
a clientilor.

Metode de cercetare aplicate

Pentru ca, deseori, angajatorii privesc scep-
tic cercetarile stiintifice, folosind, in cele mai dese
cazuri, partea juridica si confidentiald ca argument
de refuz, in procesul de realizare a studiului a fost
luata decizia de a utiliza, la faza initialad de cerce-
tare, metoda interviului pentru angajatori si metoda
chestionarului pentru angajati.

Majoritatea angajatorilor intervievati nu
cunosteau conceptul de management al facilitatilor.
Si, pentru a realiza o analizd corectd si eficienta,
i s-a prezentat fiecdrei persoane cite o sursd de
informare, unde era descifrat conceptul si prin-

At the beginning of the 2000s Facility
Management started to be used in the business
field as a science operating in the field of human
resources, but at the same time it kept its initial
principles of studying and providing qualitative
services related to the field of business activity
(cleaning, location within the office of jobs etc.). In
the author’s opinion, Facility Management inclu-
des a spectrum of services: property management,
building maintenance, financial systems, safety and
health, contract management, office and workplace
ergonomics, etc.

As mentioned above, facility management
services refer to the operation and maintenance
of a building, as well as to maintenance, records
of contracts with suppliers or sanitation and secu-
rity companies. Profile companies do not exclude
services such as gardening or landscaping. At the
core of the process of customer involvement
in service delivery is their desire to participate,
which is determined by their expectations. From
this perspective, according to facilities mana-
gement, contact personnel must be aware of the
clients’ expectations in order to find the most
effective incentives for their engagement. The
customer can refuse his participation in the service
process [1, 2].

In other words, facilities management repre-
sents the interface between a building and the
services it benefits from and aims to facilitate their
achievement at optimal parameters, so that buil-
ding maintenance costs are as low as possible [3].

The purpose of this research is to analyse
the presence of facilities management within the
service provider organizations in the Republic of
Moldova, elucidating its role in ensuring the
quality of services and the level of customer
satisfaction.

Applied research methods

Taking into consideration that employers
often sceptical regarding scientific research, using,
in most cases, the legal and confidential part as
a rejection argument, while conducting the study,
the decision was made to use, at the initial research
phase, the method of the interview for employers
and the method of the questionnaire for employees.

The great majority of the interviewed em-
ployers were not aware of the concept of facility
management. And, in order to achieve a more accu-
rate and efficient analysis, an information source
was offered individually to each person, explaining
the concept and its principles, which has helped to
obtain precise answers.

Following the employers’ documentation,
their opinions regarding this field of management
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cipiile sale, fapt care a ajutat la obtinerea unor ras-
punsuri autentice.

In urma documentirii angajatorilor, opiniile
lor, vizavi de acest tip de management, s-au diver-
sificat. Drept concluzie, putem mentiona, ca ras-
punsurile lor s-au divizat in 3 categorii: nefolositor,
interesant, folositor.

» Nefolositor: acest raspuns a fost dat de catre
angajatii din Intreprinderile micro. Ei sunt de
parerea, ca implementarea managementului
facilitatilor, in cadrul companiilor lor, repre-
zintd o pierdere de resurse financiare si timp,
motivand cd de amortizarea utilajelor se ocupa
contabilitatea, iar reparatiile si intretinerea
utilajelor este executatd de catre mecanic.

> Interesant: acest calificativ a fost exprimat
de catre antreprenorii care sunt in cautare de
solutii pentru maximizarea profitului, dar,
intr-o oarecare masur, privesc sceptic acest
termen. Acestia au facut referire la Centrele
de business in care Inchiriaza spatii ce detin
functii de manageri de birou, care au obli-
gatiuni ce corespund atributiilor manage-
rilor de facilitati.

» Folositor: raspuns ales de catre organizatiile
care sunt foarte deschise catre schimbare.
Anume aceste companii au prezentat un
mare interes fatd de managementul facili-
tatilor, oferind cercetatorului sustinere in
intregul proces de cercetare. In cazul nostru
este vorba despre: C.l ,Verifruct”; G.T.
»Cigolea Ecaterina Dominte”; S.R.L.
»Rosagro Prim”; BC ,,Eximbank™ S.A.

De asemenea, aceste organizatii au aprobat
chestionarea personalului, solicitand ca rezultatele
finale, initial, sa le fie prezentate lor, pentru a afla
o altd viziune a angajatilor decét cea obtinuta din
rapoartele lunare sau anuale. Astfel, acestia au fost
curiosi sd vada dacd opiniile angajatilor, exprimate
in chestionarul dat, difera de rapoartele prezentate.
Totodata, ei au mentionat ca sunt gata s ia masuri
ce ar imbunatati si rezolva problemele elucidate, in
cazul in care vor exista diferente.

Din motive de confidentialitate, angajatorii
au cerut ca intrebarile ce tin de buget sau au carac-
ter confidential, si fie eliminate. Intrucat scopul
cercetarii a fost stabilirea nivelului de cunoastere a
managementului facilitatilor si cat sunt de dez-
voltate serviciile aferente activitatii organizatiilor,
renuntarea la aceste Iintrebdri a fost posibila.
Structura chestionarului a inclus compartimentele
de bazd, care sunt recomandate de catre specialistii
din domeniu [4].

Rezultate si discutii

Chestionarul elaborat a fost directionat catre
mai multi agenti economici, prestatori de servicii,
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become more diverse. As a conclusion, we can
mention that their answers have divided into three
categories: useless, interesting, useful.

» Useless: was the answer given by employees of
micro enterprises. They consider that the
implementation of facilities management
within their companies represents a waste of
financial resources and time, motivating that
equipment depreciation is performed by the
accounting office and its repairs and main-
tenance is performed by the mechanic.

» Interesting: was the qualification expressed
by entrepreneurs who are looking for ways
to maximize profit, but to some extent,
consider this term sceptically. They referred
to the business centers where they rent offi-
ces and are office managers, having some
obligations corresponding to the functions
of facilities management.

> Useful: it was the opinion of organizations
that were very open to change. Namely
these companies showed an interest toward
facilities management, offering the re-
searcher support in the research process.
In our case these are the companies:
C.I. “Verifruct”; G.T. “Cigolea Ecaterina
Dominte”; S.R.L. “Rosagro Prim”; BC
Eximbank S.A.

Also, these organizations, agreed the use of
the questionnaire within their employees, reques-
ting that the final results be initially presented
to them, in order to have a different view, other than
the one obtained from the monthly or annual reports.
Thus, they were curious to see if the employees’
opinions, expressed in the given questionnaire,
differed from the reports presented. At the same
time, they mentioned that they are ready to take
measures to improve and solve the elucidated
problems, in case there will be differences.

For reasons of confidentiality, the employers
requested that questions related to the budget or of
a confidential nature be eliminated. Since the
purpose of the research was to establish the level of
knowledge of facilities management and how
much the services related to the activities of the
organizations are developed, it was possible to
make the required changes related to these ques-
tions. The structure of the questionnaire included
the basic compartments, which are recommended
by the specialists in the field [4].

Results and discussions

The elaborated questionnaire was addressed
to several economic agents, service providers and
other fields. More sensitive and engaged were the
employees in the field of banking services, espe-
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din diferite domenii. Mai receptivi si mai implicati
au fost cei din sectorul serviciilor bancare, in spe-
cial angajatii diferitor filiale ale bancii comerciale
BC ,,Eximbank” S.A. Astfel, am fost determinati sa
ne concentram pe analiza managementului faci-
litatilor in cadrul imobilelor detinute de bancile
comerciale, pentru a fi inregistratd echitate in
analizd. Am invitat si alte banci sd participe la rea-
lizarea cercetarii, insd am primit refuz, ,taina
comerciald” fiind una dintre justificari. Acest lucru
nu ne-a impiedicat sd analizam totusi dacd, in cadrul
unei x societdti bancare este prezent sau nu un
departament care ar presta serviciile aferente ma-
nagementului facilitatilor. Pentru aceasta, au fost
analizate organigramele bancilor comerciale din
Republica Moldova, informatie publicatd pe site-ul
oficial al acestora. Chestionarea propriu-zisa a fost
realizatd in perioada anilor 2021-2022, pe un
esantion format din 75 agenti economici (care au
acceptat participarea la cercetare). In continuare
prezentam rezultatele raspunsurilor din chestionare.

Nu a fost surprinzitor sa aflam ca nici o
bancd nu are un asemenea departament in com-
ponenta sa. In urma discutiilor cu angajatii acestor
organizatii, s-a concluzionat cd majoritatea servi-
ciilor ce se refera la domeniul managementului
facilitatilor, de obicei, sunt prestate de asa depar-
tamente, precum cel de Logistica etc.

Ergonomia locului de munca sau a oficiului
este una din sarcinile managementului facilitatilor.
Respectiv, una din intrebarile din chestionar se
referea la acest aspect: ,,Amplasamentul oficiului
este unul bun”? Aceasta Intrebare a avut ca scop sa
dezviluie cat de importanta este implementarea
principiilor managementului facilitatilor chiar de la
initierea afacerii, si anume, la etapa de alegere a
spatiului de inchiriere sau constructie a oficiului

(figura 1).

cially the employees of various branches of the
commercial bank BC “Eximbank S.A. This fact
has led us to focus on the analysis of facilities
management within the premises of the comercial
banks, in order to have an accurate analysis. We
also approached other banks to allow us to carry
out the survey, but we received a refusal, invoking
the “trade secret”, as justification. But this did not
prevent us from analysing whether such a depart-
ment is present within them, which would provide
facility management services. The organizational
chart of commercial banks in the Republic of
Moldova, which is public information found on
their official website, was analysed. The survey
itself was carried out in the period 2021-2022 on a
sample of 75 economic entities (who accepted
participation in the research). As follows, we will
present the results of the questionnaire answers.

It was not surprising that none of the banks
has such a department in its structure. Following
the discussions with the employees of these
organizations, we can conclude that most of the
activities related to the field of facility mana-
gement are usually provided by such departments
as Logistics, etc.

The ergonomics of the workplace or the
office is one of the tasks of facility management.
Accordingly, one of the questions in the ques-
tionnaire referred to this aspect: “Is the location of
the office a good one?” This question aims to
reveal how important the implementation of faci-
lity management principles is, when starting a
business from zero, namely when choosing to rent
or build an office (figure 1).

3,60%

2,40%

11,90%

= dalyes
nu/no

amplasament in centru/location
in the center

relativ bun/relatively good

82,10%

Figura 1. Determinarea calitatii amplasamentului intreprinderii/
Figure 1. Determining the quality of enterprise location
Sursa: elaborata de autor in baza chestionarului/

Source: elaborated by the author based on the questionnaire
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Calitatea amplasarii a fost apreciata luand in
calcul accesul la transport public, posibilitatea
parcarii maginilor personale, accesul la magazine
etc. Astfel, 82,1% din respondenti au mentionat, ca
amplasamentul oficiului intreprinderii unde Ilu-
creaza este unul bun, iar 11,9% au raspuns ca am-
plasamentul nu este reusit. Pentru o cat mai buna
functionare in cadrul intreprinderii, un rol semni-
ficativ il are i respectarea cerintelor ergonomice
fatd de amplasamentul intern al subdiviziunilor.
Intrebarea a doua se referea, anume, la cum apre-
ciazd angajatii amplasamentul departamente-
lor/birourilor?

The quality of the location was appreciated
taking into account the access to public transport,
parking places for personal cars, access to shops,
etc. Thus, 82,1% of respondents mentioned that the
location of the office where they work is a good
one, while 11,9% answered that they do not con-
sider the location of the company to be a good one.
Ergonomic requirements for the internal location
of subdivisions have a significant role for a good
functioning within the enterprise. The second ques-
tion referred specifically to how employees assess
the location of departments/practices?

40
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departments/offices?

6 7

8 9 10

B cum apreciati amplasamentul departamentelor/birourilor?/how do you rate the location of the

Figura 2. Aprecierea amplasamentului subdiviziunilor din cadrul organizatiei/
Figure 2. Assessment of the subdivisions’ location within the organization
Sursa: elaboratd de autor in baza chestionarului/

Source: elaborated by the author based on the questionnaire

Scopul acestei intrebari a fost de a analiza
cat de eficient sunt amplasate departamentele din
punct de vedere a comunicarii i conlucrarii intre
ele. Dacd aceastd amplasare reprezintd o piedica
sau un avantaj, in activitatea angajatilor. Si, dupa
cum putem observa din datele figurii 2, majoritatea
angajatilor au apreciat amplasamentul subdiviziu-
nilor cu opt puncte. Nu este un rezultat negativ, dar
ne atentioneazd cd mai sunt careva carente.

Este cunoscut faptul ca eficienta activitatii
unui angajat depinde si de conditiile de munca.
Respectiv, am dorit sd aflam opinia personalului
fatd de conditiile de activitate, nemijlocit, de
la locul de munca, adresandu-le intrebarea: daca
sunt satisfacuti ergonomic de locul lor de munca

(figura 3)?
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The purpose of this question was to analyse
how efficiently departments are located in terms of
communication and cooperation with each other.
Whether this location represents a hindrance or
advantage in the activity of employees. And, as we
can see from the data figure 2, most of employees
rated the location of the subdivisions by eight
points. It is not bad, but it reveals that there are
still gaps.

It is known that the efficiency of an
employee’s activity depends on the working con-
ditions. Respectively, we wanted to find out the
employees’ opinion regarding the working condi-
tions, directly from the workplace, asking them the
question whether they are ergonomically satisfied
with their workplace (figure 3)?
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B Sunteti satisfacut ergonomic de locul dvs de munca?/Are you ergonomically satisfied with your

evaluati pe o scara de la 1(foarte rau) la 10 (foarte bine)/rate on a scale from 1 (very bad) to 10 (very good)

Figura 3. Aprecierea nivelului ergonomic al locului de munca/
Figure 3. Appreciating the ergonomic level of the workplace
Sursa: elaborata de autor in baza chestionarului/
Source: elaborated by the author based on the questionnaire

Prin includerea acestei chestiuni s-a urmarit
atat analiza amplasamentelor locurilor de munci,
cat si dotarea cu utilajele necesare in cadrul
procesului de activitate. Dupa cum putem observa
din rezultatele chestionarii, satisfactia angajatilor
fatd de amplasamentul locului de munca este mai
bund comparativ cu amplasamentul subdiviziu-
nilor. Astfel, 22% din respondenti 1-au apreciat cu
opt puncte, 19% din respondenti — cu 9 puncte si
10% din respondenti — cu 10 puncte.

Un rezultat pozitiv s-a inregistrat si la intre-
barea cu privire la dotarea locului de muncd cu
birotica, acces la telecomunicatii etc., unde 57%
din respondenti au raspuns ca sunt satisfacuti de
nivelul de dotare a locului de munca, apreciindu-I
cu 8, 9 si 10 puncte (figura 4).

This question aimed to analyse the loca-
tions, workplaces and endowment with the
necessary equipment in the work process. As we
can see from the survey results, employee satis-
faction with the location of the workplace is better,
compared to the location of subdivisions. Thus,
22% of respondents appreciate with eight points,
19% appreciated — with 9 points and 10% — with
10 points.

A positive result was registered to the ques-
tion about office equipment, access to telecommu-
nications, etc., where 57% of respondents answe-
red that they are satisfied with the level of
equipment of the workplace, ranking it by 8. 9 and
10 points (figure 4).
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® oradul de satisfactie/level of satisfaction

Figura 4. Dotarea locului de munca a angajatilor/
Figure 4. Equipping the employees’ workplace
Sursa: elaborata de autor in baza chestionarului/

Source: elaborated by the author based on the questionnaire
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De asemenea, am fost interesati de a afla si
opiniile angajatilor fatd de amplasamentul birou-
rilor, sdlilor de sedinte, in special a departamen-
telor cu care conlucreaza zilnic, si anume usurinta
de a le gdsi. Raspunsurile primite ne-au ajutat sa
aflam, daca este necesar de implementat manage-
mentul facilitdtilor la inceput de proiectare a
oficiului? Deoarece, o amplasare corecta a spatiilor
poate sa economiseasca timp si resurse energetice.

Urmatoarea intrebare a tinut de enumerarea
obstacolelor care afecteazd eficienta la locul de
munca al angajatorului (din punct de vedere tehnic,
confort, iluminare). Este o intrebare deschisd, la
care respondentii au specificat punctele care le pun
viata in pericol si care nu le permit o dezvoltare.
Ulterior, aducind la cunostinta angajatorului
problemele existente, prioritatea acestora a devenit
rezolvarea lor.

intrebarea: ,,In opinia dvs. cum ar aratd
locul de munca ideal”? a fost pusa nu pentru a gasi
o rezolvare imediatd a problemei, ci pentru a
permite atdt angajatorului, cat si cercetatorului sa
descopere noi opinii si idei de dezvoltare a locului
de munca. Altfel spus, intrebarea data are efectul
unui mic brainstorming, care a furnizat idei legate
de metodele de dezvoltare a managementului
facilitatilor.

De asemenea, am fost tentati sa aflam cum
angajatorii apreciazd curdtenia in cadrul spatiului
de munca, spatiului comun de relaxare si, in gene-
ral, a imobilului. Totodata, am fintrebat parerea
acestora referitor la nivelul de securitate (paza,
sisteme antiincediu etc.) al spatiului de lucru, am
analizat dacd sunt informati privitor la starea
sistemelor de securitate si cum trebuie sa actioneze
in caz de situatii exceptionale? Daca existd un de-
partament care duce evidenta zilnicd a starii siste-
melor de siguranta, a curateniei, a stabilitatii comu-
nicarii intre departamente, din puncte de vedere
tehnic, la fel au fost incluse intrebari adresate
participantilor la studiu.

Aceste tipuri de intrebari vin in confirmarea
necesitatii de aplicare a unui management de faci-
litati adecvat, deoarece mentenanta este una din
obligatiunile de bazd ale unui astfel de mana-
gement corect, fiind un factor important ce asigura
eficienta in procesul de muncd. De fapt, scopul
principal al managementului facilitatilor constd in
mentinerea in siguranta a angajatilor.

La sfarsitul chestionarului au fost specificate
intrebdrile ce ne-au permis sa aflam daca angajatii
sunt familiarizati cu termenul de ,,managementul
facilitatilor” (figura 5).
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We were also interested in finding out the
opinions of employees about the location of offi-
ces, meeting rooms, especially the departments
they work with on a daily basis, namely the ease of
finding them. The answers we received allowed us
to answer the question: is it necessary to imple-
ment facility management at the beginning of
office design? Since, a correct location of the pre-
mises can save time and energy resources.

The next question that was related to the
enumeration of obstacles affecting efficiency in the
employer’s workplace (from a technical point of
view, comfort, lighting). It is an open question
where respondents have specified the points that
endanger their lives, the points that do not allow
them to develop. Subsequently, bringing to the
employer’s attention the existing problems, their
priority became their solution.

The question: ,, your opinion, what would
the ideal job look like?” was addressed not with
the aim to find an immediate solution to the pro-
blem, but to allow, both the employer and the
researcher, to discover new opinions and ideas for
job development. In other words, this question is a
small brainstorm that will provide ideas related to
facility management development methods.

We were also tempted to find out how
employees appreciate cleanliness in the workplace,
common spaces, in general of the building. We
also asked employees their opinion about how they
appreciate, the level of security (security, anti-fire
systems, etc.) within the office, if they are infor-
med about the state of security systems, how
should they act in case of exceptional situations? Is
there a department that keeps daily records of the
status of safety systems, efficiency of cleanliness,
stability of communication between departments
from a technical point of view? where the ques-
tions that were also asked.

These types of questions confirm the need to
apply adequate facilitated management, because
maintenance is one of the basic obligations of an
accurate facility management and is an important
factor supporting efficiency in the work process.
Also, the main purpose of Facility Management is
to keep employees safe.

In the final part of the questionnaire were
questions aimed at finding out if employees are
familiar with the term ,facility management”
(figure 5).
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1,40%

1,50%
1,50% =~
0\

A\ r

20,60% _—

= Da/Yes

= Nu/No

= in general/in general
= presupun/supouse

= conceptual da/conceptual yes
75%

Figura S. Nivelul de cunoastere a notiunii de Facility Management?/
Figure 5. Level of knowledge of the Facility Management notion?
Sursa: elaborata de autor in baza chestionarului/

Source: elaborated by the author based on the questionnaire

Spre marea noastra surprindere, 75% dintre
intervievati au raspuns cd sunt familiarizati cu
aceasta notiune si numai 21% din respondenti nu
cunosteau acest termen.

Am intrebat respondentii si despre prezenta
unui departament responsabil de managementul
facilitatilor in cadrul societatii in care activeaza.

To our great surprise, 75% of respondents
answered that they are familiar with this notion
and only 21% do not know what facilities mana-
gement is.

We also wanted to find out if there is a
department responsible for facilities management
within the organization they work.

1,30% 1,30%

10

20,70% __——

.

A

15%

= Da/Yes
= Nu/No

Nu Cunosc/ Do not Know
= Real Estate

= Logistica / Logistics

61,50%

Figura 6. Prezenta departamentului de Facility Management in cadrul organizatiilor?/
Figure 6. The presence of Facility Management department within organizations?
Sursa: elaborata de autor in baza chestionarului/
Source: elaborated by the author based on the questionnaire

Conform figurii 6, 61,5% din respondenti au
afirmat cd, in cadrul organizatiilor in care acti-
veazd, nu este un asemenea departament, iar 15%
dintre ei au confirmat prezenta unui asemenea
departament.

According to the figure 6, 61,5% of respon-
dents said that within the organizations in which
they work there is no such department, while 15%
of respondents confirmed that there is such a
department within their organization.
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Raspunsurile respondentilor la intrebarea:
,, Cunoasteti
de management al facilitatilor?”, practic, s-au
impartit In jumatate.

Respondents’ answers to the question “Do

responsabilitdtile unui departament you know the responsibilities of a facility mana-
gement department?” practically split in half.

1,30% . 2,60%

2,30%

48,10%

= Da/Yes

46% Nu/No

Nu Toate/ Not all of them

= In linii generale / In general
terms

= Partial

Figura 7. Nivelul de cunoastere a responsabilitatilor unui departament de Facility Management/
Figure 7. Level of knowledge of the Facility Management department responsibilities
Sursa: elaborata de autor in baza chestionarului/

Source: elaborated by the author based on the questionnaire

Dupa cum vedem din datele figurii 7, 48,10%
dintre respondenti nu cunosc care sunt responsa-
bilitatile unui asemenea departament, pe cand 46%
dintre ei cunosc aceste obligatiuni.

In final, am dorit sa aflim daca participantii
considera ca ar fi mai bine pentru companie sa pres-

As we can see from the data of figure 7,
around 48,10% of respondents do not know what
the responsibilities of such a department are, while
46% know the obligations of the facilities mana-
gement department.

Finally, we wanted to find out the respon-

dents’ opinion on how it would be better for the
company to provide the services (cleaning, secu-
rity, telecommunications) or to contact them?

teze serviciile respective (de curatenie, de securitate,
de telecomunicatii) sau sa le contracteze?

2,60%

1,30%

37%
= Presteze/Provide

Contracteze/Contract
Nu Toate/ Not all of them
= Nu sunt sigur/ Not sure

59,60%

Figura 8. Compania trebuie sa presteze sau si contracteze serviciile de curitenie, securitate,
telecomunicatii?/ Figure 8. Does the company need to provide or contact cleaning, security,
telecommunications services?

Sursa: elaborata de autor in baza chestionarului/

Source: elaborated by the author based on the questionnaire
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Rezultatele din figura 8 ne confirma, inca
odata, faptul ca prestarea de servicii este un ele-
ment important al managementului facilitatilor,
fiindca implica furnizarea de servicii de nalta cali-
tate pentru utilizatorii facilitatilor, cum ar fi: men-
tenanta, curatenia, gestionarea resurselor, secu-
ritatea si multe altele. Astfel, ajungem la concluzia
cd ar fi mai optim ca o companie sd contracteze
aceste servicii de la societdtile specializate in mana-
gementul facilitatii, alegere care, ulterior, ar putea
eficientiza utilizarea resurselor umane, tehnice si
materiale ale intreprinderii.

Concluzii

Managementul facilitatilor este un domeniu
nou pentru economia Republicii Moldova. Desi,
rezultatele cercetarii in cauza ne demonstreaza ca
75% din respondenti sunt familiarizati cu acest
termen, totusi, ne-am convins ca acestia nu cunosc
care sunt adevaratele atributii ale managementului
facilitatilor. Interesant este si faptul, cd 53% din
respondenti afirma, ca serviciile de management al
facilitatii ar trebui contractate de cétre organizatie.

Mentinerea satisfactiei clientilor fata de ser-
viciile care le sunt oferite, ajutd organizatia sa-si
construiascd si sd-si dezvolte o reputatie solida.
Este cunoscut faptul ca perceptia clientilor fata de
serviciile oferite este fundamentald pentru nivelul
de satisfactie pe care acesta il resimte. Datorita
inseparabilitatii si variabilitatii serviciilor, impactul
managementului de facilitdti vizeaza si clientul.
Selectia adecvatd a clientilor, ,,stdpanirea” interac-
tiunilor cu acestia, implicarea lor in procesul de
prestare si valorificare a ,,experientei client” repre-
zintd consecintele managementului de facilitati.

Selectia clientilor este o etapa relevantd a
managementului facilitatilor, deoarece personalul de
contact, prin comportamentul sau, are un rol impor-
tant in segmentarea clientelei organizatiilor presta-
toare de servicii. O nepotrivire accentuatd a pro-
filelor clientilor cu profilele prestatorului, poate
deveni un factor de non-calitate. Personalul de
contact, motivat si pregatit, trebuie si gestioneze
interactiunea cu clientul, pentru a minimiza riscurile
de diminuare a calitatii serviciilor percepute [5].

Prestarea serviciilor de calitate necesita din
partea societdtii abilitatea de a ramane flexibila si
de a fi capabild sa raspunda prompt noilor solici-
tari. De aceea, personalul care lucreaza cu clientii
trebuie nu numai sd cunoasca foarte bine serviciile
sonale, si o capacitate de a rezolva in mod eficient
problemele apirute. Intelegerea asteptirilor clien-
tilor, alaturi de componentele de baza ale relatiilor
cu clientii, ajutd personalul in obtinerea aptitu-
dinilor necesare.

The results in figure 8 confirm once again
that service delivery is an important aspect of faci-
lities management, as it involves providing high-
quality services to facility users, such as main-
tenance, cleaning, resource management, security,
etc. Thus, we conclude that it would be more
optimal for a company to contract these services
from companies specializing in facility manage-
ment, a choice that could subsequently streamline
the use of human resources, techniques and ma-
terials of the enterprise.

Conclusions

Facility management is a new area for the
economy of the Republic of Moldova. Although,
the results of this research show that around 75%
of respondents are familiar with this term, we
realized that they do not know what the real
attributions of facility management are. It is also
interesting that 53% of respondents say that facility
management services should be contracted by the
organization.

Maintaining customer satisfaction with the
services they are offered helps the organization
build and develop a solid reputation. It is known
that the perception of customers towards the ser-
vices offered is fundamental to the level of satis-
faction it feels. Due to the inseparability and varia-
bility of services, the impact of facility manage-
ment also targets the customer. Proper selection of
customers, “mastering” interactions with them,
their involvement in the process of providing and
capitalizing on “customer experience” is the con-
sequences of facility management.

The appropriate selection of customers is a
relevant stage of facility management, because the
contact staff, through its behaviour, has an important
role in segmenting the clientele of service providing
organizations. A sharp mismatch between customer
profiles and provider profiles can become a non-
quality factor. Contact staff, motivated and trained,
must manage customer interaction in restaurants,
hotels, banks, etc., in order to reduce the risks of
deterioration of perceived service quality [5].

The provision of quality services requires
from an organization, the ability to remain flexible
and to be able to always respond promptly to the
new requirements. That is why the staff working
with customers must not only know very well the
services they offer, but also have good interpersonal
skills and the ability to effectively solve problems
that may arise. Understanding customer expecta-
tions, along with the basic components of customer
relations, helps staff acquire the necessary skills.

The research results determined us to deve-
lop the following recommendations for economic

Revista / Journal ,, ECONOMICA” nr.3(125) 2023



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

Rezultatele cercetarii ne-au determinat si agents, which it would be good to take into account

elabordm urmatoarele recomandari pentru agentii during the managerial activity:

economici, de care ar fi bine sa tina cont in timpul o development of an integrated facility mana-
activitatii manageriale: gement strategy within organizations, which
e dezvoltarea in cadrul organizatiilor a unei includes close collaboration between rele-
strategii integrate a managementului de faci- vant departments and the adoption of a
litdti, care sa includd colaborarea stransa cross-functional approach;
intre departamentele relevante si adoptarea e carrying out periodic research and analysis
unei abordari transfunctionale; on the level of customer satisfaction and
o cfectuarea de cercetari si analize, periodice, their needs, in order to identify and imple-
asupra nivelului de satisfacere a clientilor si ment improvements in the facilities and
a nevoilor acestora, in vederea identificarii services provided.

vvvvv

tatile si serviciile prestate.
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Introducere

In peisajul inovatiei tehnologice, putine
subiecte au captat atat de multd atentie, dezbatere
si investitie, precum au facut-o blockchainul si
criptomoneda.

Originea acestei tehnologii revolutionare da-
teazd din 1991, cand Stuart Haber si W. Scott
Stornetta au conceput designul rudimentar a ceea
ce astdzi numim blockchain. Blockchainul este un
sistem de registru digital, care stocheaza inregis-
trari tranzactionale pe o retea vastd de computere.
Tranzactiile sunt grupate in blocuri si legate sec-
vential, asigurand transparentd si securitate. Spre
deosebire de registrele centralizate singulare, natu-
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Introduction

Few topics in the world of technological
innovation have attracted as much discussion,
investment, and interest as blockchain and crypto-
currencies.

The inception of this revolutionary techno-
logy dates back in 1991, when Stuart Haber and W.
Scott Stornetta conceived the rudimentary design
of what we now call blockchain. Blockchain is a
digital ledger system that stores transactional re-
cords across a vast computer network. Transactions
are grouped into blocks and linked sequentially,
ensuring transparency and security. Unlike singular
centralized ledgers, blockchain’s distributed nature
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ra distribuitd a blockchainului face evidentd orice
manipulare neautorizatd pentru toti participantii.
Tranzactiile sunt validate prin mecanisme de con-
sens, astfel asigurandu-se autenticitatea.

Criptomoneda este o moneda digitald sau
virtuala, care utilizeaza blockchainul pentru a atinge
descentralizarea, eliminand necesitatea intermedia-
rilor financiari traditionali. Bitcoinul, prima si cea
mai cunoscutd criptomonedd, a fost introdus in
2008, de catre creatorul anonim Satoshi Nakamoto,
declansénd, la acea vreme, o revolutie tehnologica.

Cu toate acestea, drumul de la concept pana
la produsul final este plin de provocari si con-
tradictii. Promisiunea controlului descentralizat si
eliminarea intermediarilor este contrabalansata de
preocupdrile legate de securitate, legalitate si poten-
tiala destabilizare a structurilor economice existente
[16]. Pe masura ce guvernele si institutiile financiare
evalueazd beneficiile potentiale in raport cu ris-
curile, peisajul regulator riméane in schimbare.

Discursul academic in jurul blockchainului
si criptomonedei este destul de complex, reflec-
tand variatei opinii si analize. Unele studii subli-
niaza potentialul perturbator al tehnologiilor date,
argumentand ca acestea amenintd modelele de afa-
ceri existente si cadrele regulatorii. Altii insd se
concentreazd pe capacitatea lor de a permite noi
forme de activitate economicd, de la Imbunatatirea
gestiondrii lantului de aprovizionare pana la demo-
cratizarea accesului la serviciile financiare.

In cele ce urmeazi, se vor mentiona atat
fortele perturbatoare, cat si factorii de incitare eco-
nomica ai blockchainului si criptomonedet, iar prin
studierea atentd a literaturii recente si a dovezilor
empirice, autorul oferd o perspectiva echilibratd si
nuantatd, ludnd in considerare impactul lor asupra
sectoarelor, de la banci pana la gestionarea lantului
de aprovizionare si de la guvernare pana la tran-
zactiile transfrontaliere.

Metode de cercetare aplicate

Metodologia cercetdrii utilizata pentru acest
studiu cuprinde o abordare multidimensionala,
necesard intelegerii peisajului complex al cripto-
monedelor si blockchainului. Initial, pentru o veri-
dicitate solida a studiului, s-a realizat o revizuire
completd a literaturii, analizandu-se articole aca-
demice, rapoarte si studii de caz. Ulterior, aceasta
metoda a fost amplificatd printr-o analizd compa-
rativd, unde s-au examinat reglementérile din dife-
rite tari referitoare la criptomonede.

Studiul transversal a oferit o perspectiva mai
larga, evaluand efectele in lant ale criptomonedelor
in diferite sectoare economice, pe diferite scale
temporale. Selectia si prelucrarea datelor au fost
esentiale. Principalele surse au constituit bazele de
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makes unauthorized tampering evident to all par-
ticipants. Transactions are validated through con-
sensus mechanisms, ensuring authenticity.

Cryptocurrency is a digital or virtual cur-
rency, that uses blockchain to achieve decentra-
lization, removing the need for traditional financial
intermediaries. Bitcoin, the first and most well-
known cryptocurrency, was introduced in 2008 by
the anonymous creator Satoshi Nakamoto, trigge-
ring, at that time, a technological revolution.

However, the path from concept to final
product is full of challenges and contradictions.
The promise of decentralized control and the remo-
val of intermediaries is counterbalanced by con-
cerns over security, legality, and the potential
destabilization of existing economic structures [16].
As governments and financial institutions weigh
the potential benefits against the risks, the regu-
latory landscape remains in change.

The scholarly discourse around blockchain
and cryptocurrency is quite complex, reflecting a
variety of opinions and analyses. Some studies
emphasize the disruptive potential of these techno-
logies, arguing that they threaten the existing busi-
ness models and regulatory frameworks. Others, on
the other hand, focus on their capacity to enable
new forms of economic activity, from enhancing
supply chain management to democratizing access
to financial services.

In the following, will be mentioned both the
disruptive forces and economic enablers of block-
chain and cryptocurrency, while the careful study
of recent literature and empirical evidence, the
author offers a balanced and nuanced perspective,
considering their impact on sectors ranging from
banking to supply chain management, and from
governance to cross-border transactions.

Applied research methods

The research methodology used for this
study encompasses a multi-dimensional approach,
that is necessary to understand the complex view of
cryptocurrencies and blockchain. Initially, a com-
prehensive revision of literature was undertaken,
analysing the academic articles, reports, and case
studies. Later, this method was further enhanced
through a comparative analysis of regulations con-
cerning cryptocurrencies in various countries.

The cross-sectional study provided a broader
view, assessing the chain effects of cryptocurrencies
across various economic sectors over different time
frames. Data selection and processing were crucial.
Our primary sources included academic databases,
government reports, and specialized cryptocurrency
market analysis platforms. Given the rapidly evol-
ving nature of the crypto landscape, emphasis was
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date academice, rapoartele emise de guvern si
platformele specializate de analizd a pietei cripto-
monedelor. Avand 1n vedere natura rapid evolutiva a
peisajului cripto, s-a pus accent pe datele din ultimii
cinci ani pentru a asigura relevanta si precizia.

Rezultate si discutii

Catalizator economic: o analiza detaliata

Povestea blockchainului si a criptomone-
delor ca facilitatori economici este inradacinatd in
potentialul lor de a transforma procesele tradi-
tionale, de a crea noi modele de afaceri si de a
extinde oportunitatile de participare la economia
globala. Mai jos veti gasi o analizd detaliatd a
acestor aspecte:

a) Incluziune financiard: umplerea golului

Incluziunea financiara este cruciald pentru
imputernicirea economica, dar sistemul bancar tra-
ditional, adesea, exclude multe straturi sociale, in
special, in statele in curs de dezvoltare, din cauza
reglementarilor, distantei si costurilor ridicate. in
regiunile In care o proportie semnificativa a popu-
latiei nu are acces la bancile conventionale, natura
descentralizatd a criptomonedelor ofera o noud
sperantd. Criptomoneda permite persoanelor care
activeaza in economiile informale sd se integreze
in sistemele financiare formale, oferind, astfel,
servicii precum economii, imprumuturi si asigurari,
care anterior erau inaccesibile [12].

Alaturi de accesul bancar, aparitia microfi-
nantarii si a platformelor de imprumut intre per-
soanele fizice, care utilizeaza blockchainul, a oferit
o linie de salvare financiara pentru micii antrepre-
nori. Natura transparentd si imutabild a blockchai-
nului asigurd incredere intre Tmprumutdtori si
debitori, reducand riscurile de neplata si crednd o
retea globald de imprumutatori, care pot ajunge la
debitori indiferent de locatia geografica [14].

Blockchain a revolutionat remiterile, un venit
vital pentru multe gospodarii cu venituri mici. Util-
izand criptomoneda, lucrdtorii migranti pot evita
comisioanele ridicate ale serviciilor traditionale,
asigurand transferuri rapide, accesibile si sprijin la
timp pentru familiile lor [4].

Blockchainul si criptomoneda ofera cai pen-
tru educatia financiard adaptatd comunitatilor spe-
cifice. Aliniind programele educationale la nevoile
comunitatii si contextele culturale, acestea promo-
veaza alfabetizarea financiara si oferd instrumente
care rezoneaza cu populatii diverse [16].

Aceste instrumente constituie mai mult
decat simple inovatii tehnologice, ele sunt factori
cu o mare influentd asupra incluziunii financiare.
Departe de a fi un leac miraculos, ele reprezinta
un pas semnificativ catre Tmputernicirea si ega-
litatea financiara, rezonand cu cei marginalizati

made on data from the past five years to ensure
relevance and accuracy.

Results and discussions

Economic Enabler: A Detailed Analysis

The narrative of blockchain and crypto-
currency as economic enablers is rooted in their
potential to transform traditional processes, create
new business models, and expand opportunities for
participation in the global economy. Further, we
provide a detailed analysis of these aspects:

a) Financial inclusion: bridging the gap

Financial inclusion is crucial for economic
empowerment, but traditional banking often exclu-
des several social layers, especially in developing
states, due to regulations, distance, and high costs.
In regions where a significant proportion of the
population lacks access to conventional banking,
the decentralized nature of cryptocurrency offers a
new hope. Cryptocurrency enables individuals
operating within informal economies to integrate
into formal financial systems, thereby offering
services such as savings, loans, and insurance that
were previously inaccessible [12].

Alongside banking access, the appearance of
microfinance and peer-to-peer lending platforms
utilizing blockchain has provided a financial
lifeline to small entrepreneurs and individuals. The
transparent and immutable nature of blockchain
ensures trust between borrowers and lenders, redu-
cing default risks, and creating a global network of
lenders that can reach borrowers regardless of
geographic location [14].

Blockchain has revolutionized remittances,
a vital income for many low-income households.
By using cryptocurrency, migrant workers can
avoid traditional services’ high fees, ensuring fast,
affordable transfers and timely support for their
families [4].

Blockchain and cryptocurrency offer oppor-
tunities for financial education tailored to specific
communities. By aligning educational programs
with community needs and cultural contexts, they
promote financial literacy and provide tools that
resonate with diverse populations [16].

These instruments stand as more than mere
technological innovations; they are the factors with
great influence on financial inclusion. Far from
being a panacea, they represent a significant step
towards financial empowerment and equality,
resonating with those marginalized or entirely
excluded by traditional financial systems;

b) Cross-border transactions:
and accessibility

In the global economy, traditional cross-
border transactions face inefficiencies, delays, and

efficiency
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sau complet exclusi de sistemele financiare tradi-
tionale;

b) Tranzactii transfrontaliere: eficientd si
accesibilitate

in economia globala, tranzactiile traditionale
transfrontaliere se confruntd cu ineficiente, intar-
zieri si costuri ridicate, din cauza bancilor inter-
mediare. Blockchainul si criptomoneda ofera o
solutie simplificatd si transparentd, reducand de-
pendenta de acesti intermediari, astfel, favorizand
afacerile mici si persoanele fizice [4].

Economiile de costuri sunt la fel de semni-
ficative, insemnand ca mai multe fonduri trans-
ferate ajung la destinatarii vizati, sporind astfel
bundstarea economica a familiilor din tarile in curs
de dezvoltare.

Transparenta inerentd a blockchainului ada-
ugd, de asemenea, un strat de Incredere si securitate
tranzactiilor internationale. Aceastd transparenta
este combinatd cu tehnici robuste de criptare,
asigurdnd si mai mult integritatea tranzactiilor.
Mai mult, accesibilitatea blockchainului si a crip-
tomonedei transcende barierele financiare tra-
ditionale. Oferind o platformd deschisa care nu
necesitd acces la bancile conventionale, aceste
tehnologii imputernicesc indivizii si afacerile mici
sd se angajeze In comerful international, fard a
necesita alte aranjamente complexe cu institutiile
bancare mari [5];

C) Gestionarea lantului de aprovizionare:
transparentd si incredere

Gestionarea lantului de aprovizionare (SCM)
reprezintd piatra de temelie a comertului modern,
cuprinzand miscarea coordonata a bunurilor, infor-
matiilor si finantelor printr-o retea complexa de
furnizori, producétori, distribuitori si comercianti.
SCM traditional a avut adesea de suferit din lipsa
de transparentd, eficientd si incredere, ducand la
intreruperi, fraude si ineficiente. Cu toate acestea,
blockchainul si criptomoneda transforma aceasta
zona esentiala, oferind niveluri fard precedent de
transparenta si incredere. Creand o singura sursa de
adevar, blockchainul cultivd incredere si colabo-
rare intre diferiti actori, de la furnizori pana la
consumatori finali. Aceastd incredere este ampli-
ficata, ulterior, de contractele inteligente, acorduri
automate care se executd singure atunci cand sunt
indeplinite conditii predefinite, asigurand astfel
conformitatea si reducand riscul de litigii [13].

Pe langad consolidarea increderii si transpa-
rentei, blockchainul mareste eficienta operatiunilor
din lantul de aprovizionare. Oferind o platforma
unificatd pentru urmarirea produselor de la origine
pana la destinatie, blockchainul reduce cheltuielile
administrative si minimizeaza erorile. Aceastd
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high costs due to intermediary banks. Blockchain
and cryptocurrency offer a streamlined and trans-
parent solution, reducing reliance on these mid-
dlemen and benefiting smaller businesses and
individuals [4].

The cost savings are equally significant,
meaning that more of the transferred funds reach
the intended recipients, thus enhancing the
economic well-being of families in developing
countries.

Blockchain’s inherent transparency also
adds a layer of trust and security to international
transactions. This transparency is coupled with
robust encryption techniques, further securing the
integrity of transactions. Moreover, the accessi-
bility of blockchain and cryptocurrency transcends
traditional financial barriers. By providing an open
platform that does not require access to con-
ventional banking, these technologies empower
individuals and small businesses to engage in
international trade without the need for complex
arrangements with large banking institutions [5];

c) Supply Chain Management: transpa-
rency and trust

Supply chain management (SCM) is the
cornerstone of modern trade, encompassing the
coordinated movement of goods, information, and
finances across a complex web of suppliers, manu-
facturers, distributors, and retailers. Traditional
SCM has often suffered from a lack of transparency,
efficiency, and trust, leading to disruptions, fraud,
and inefficiencies. However, blockchain and
cryptocurrency are transforming this critical area,
offering unprecedented levels of transparency and
trust. By creating a single source of truth, block-
chain fosters trust and collaboration among various
stakeholders, from suppliers to end consumers. This
trust is further augmented by smart contracts,
automated agreements that execute themselves
when predefined conditions are met, thus ensuring
compliance, and reducing the risk of disputes [13].

In addition to bolstering trust and transpa-
rency, blockchain enhances the efficiency of
supply chain operations. By providing a unified
platform for tracking products from origin to des-
tination, blockchain reduces administrative over-
head and minimizes errors. This detailed tracking
is especially valuable in industries that require
strict quality control, such as pharmaceuticals and
food, where provenance verification is crucial for
safety and compliance [11];

d) Decentralized Finance (DeFi): a new
financial paradigm

The traditional financial landscape has long
been characterized by centralized institutions,
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urmdrire detaliatd este deosebit de valoroasd in
industriile care necesita un control strict al calitatii,
cum ar fi industria farmaceutica si alimentara, unde
verificarea provenientei este esentiald pentru
siguranta si conformitate [11];

d) Finantarea descentralizatd (DeFi): o noud
paradigma financiard

Peisajul financiar traditional a fost mult timp
caracterizat de institutii centralizate, cadre regula-
torii i intermediari, care controleazd accesul la
diverse produse si servicii financiare. DeFi cu-
prinde o gama larga de activitati financiare, inclu-
siv imprumuturi, tranzactii, investifii si multe
altele, toate realizate pe platforme descentralizate.
Aceste platforme sunt construite pe retele block-
chain, permitdnd crearea de contracte inteligente,
care faciliteaza, verifica si ofera tranzactii credibile
fara intermediari.

Spre deosebire de sistemele financiare tra-
ditionale, DeFi este accesibil oricui are conexiune
la internet si un portofel digital. Nu este limitat de
frontierele nationale, orele bancare sau evaludrile
conventionale ale creditului. Platformele DeFi per-
mit un grad ridicat de inovatie si personalizare.
Persoane fizice si juridice pot crea si interactiona
cu produse financiare adaptate nevoilor si prefe-
rintelor lor unice. Acest ecosistem dinamic incura-
jeaza creativitatea si oferd un teren propice pentru
dezvoltarea de noi instrumente si servicii finan-
ciare [9]. Prin eliminarea intermediarilor, DeFi
ofera economii semnificative de costuri. Ser-
viciile bancare traditionale implica adesea diverse
taxe si comisioane. DeFi minimizeaza aceste cos-
turi prin automatizarea proceselor prin contracte
inteligente, imbunatatind astfel eficienta si facand
tranzactiile financiare mai accesibile [7].

Natura descentralizatd a DeFi asigurd ca
toate tranzactiile sunt inregistrate intr-un registru
public, promovand transparenta si responsabili-
tatea. Participantii pot verifica tranzactiile in mod
independent, reducand riscul de frauda si conso-
lidand increderea in sistem [8]. DeFi reprezinta o
rupturd indrdzneata de structurile financiare tradi-
tionale, oferind un ecosistem financiar accesibil,
inovator, eficient si transparent. Desi oportunitatile
sunt vaste, complexitatile si riscurile asociate cu
aceasta noud paradigma trebuie abordate cu grija.

Forta distructiva

Tehnologiile blockchain si criptomonedele
au apdarut ca factori puternici de perturbare, pro-
vocand normele financiare stabilite. Desi promit o
schimbare revolutionard, ele aduc si probleme
inerente. In continuare, vom analiza impactul lor
transformativ si provocdrile introduse in sistemele
traditionale:

regulatory frameworks, and intermediaries that
control access to various financial products and
services. DeFi encompasses a wide range of finan-
cial activities, including lending, trading, invest-
ment, and more, all conducted on decentralized
platforms. These platforms are built on blockchain
networks, allowing for the creation of smart con-
tracts that facilitate, verify, and enforce credible
transactions without intermediaries.

Unlike traditional financial systems, DeFi is
accessible to anyone with an Internet connection
and a digital wallet. It is not confined by national
borders, banking hours, or conventional credit
assessments. DeFi platforms enable a high degree
of innovation and customization. Individuals and
businesses can create and interact with financial
products tailored to their unique needs and pre-
ferences. This dynamic ecosystem encourages
creativity and provides a fertile ground for the
development of new financial instruments and
services [9]. By eliminating intermediaries, DeFi
offers significant cost savings. Traditional ban-
king services often involve various fees and char-
ges. DeFi minimizes these costs by automating
processes through smart contracts, thereby enhan-
cing efficiency, and making financial transactions
more affordable [7].

The decentralized nature of DeFi ensures
that all transactions are recorded on a public
ledger, fostering transparency and accounta-
bility. Participants can verify transactions inde-
pendently, reducing the risk of fraud and enhan-
cing trust in the system [8]. DeFi represents a bold
departure from traditional financial structures,
offering a more accessible, innovative, efficient,
and transparent financial ecosystem. While the
opportunities are vast, the complexities and risks
associated with this new paradigm must be
thoughtfully addressed.

Disruptive Force

Blockchain and cryptocurrencies technolo-
gies have emerged as powerful disruptors, challen-
ging established financial norms. While they pro-
mise revolutionary change, they also bring inherent
issues. We will further analyse their transformative
impact and the associated challenges they intro-
duce to the traditional systems:

a) Market volatility: instability and risk to
investors

Cryptocurrencies have become synonymous
with volatility. While traditional assets and secu-
rities fluctuate over time, the extreme price fluc-
tuations in the cryptocurrency market are un-
matched. This market volatility represents a double-
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a) Volatilitatea pietei: instabilitate si risc
pentru investitori

Criptomonedele au devenit sinonime cu
volatilitatea. Desi valoarea activelor si bunurilor
mobiliare traditionale fluctueaza in timp, oscilatiile
extreme de pret, de pe piata criptomonedelor, sunt
fara egal. Aceastd volatilitate a pietei reprezintd o
sabie cu doua taisuri, creand oportunitati de profit,
dar expunand totodatd investitorii la riscuri
semnificative.

Spre deosebire de pietele traditionale, pie-
tele criptomonedei functioneaza 24/7, fara niciun
organism central de reglementare. Aceastd func-
tionare continud, combinatd cu capitalizarea de
piatd relativ scazuta a multor criptomonede, poate
duce la fluctuatii rapide si extreme ale pretului.
Un articol de stiri sau o postare pe retelele de
socializare poate trimite preturile in crestere
vertiginoasa sau in scadere abrupta in doar cateva
ore [17]. La data de 6 august 2023, valoarea totala
a pietei cripto se situa la 1,16 trilioane de dolari, o
scadere brusca fatd de recordul sau istoric de 2,9
trilioane de dolari din noiembrie 2022 (figura 1).
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edged sword, creating opportunities for profit but
also exposing investors to significant risks.

Unlike traditional markets, cryptocurrency
markets operate 24/7 without any central regu-
latory body. This continuous operation, combined
with the relatively low market capitalization of
many cryptocurrencies, can lead to rapid and
extreme price fluctuations. A news article or
social media post can send prices skyrocketing or
plummeting in a matter of hours [17]. As of
August 6, 2023, the total crypto market value stood
at USD 1.16 trillion, a sharp decrease from its all-
time record of USD 2.9 trillion in early November
2022 (figure 1).
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Figura 1. Capitalizarea de piata globala a criptomonedelor/
Figure 1. Global Cryptocurrency Market Cap
Sursa: elaborata in baza (Global Cryptocurrency Charts, 2023)[6]/
Source: developed in the base (Global Cryptocurrency Charts, 2023)

Absenta unui cadru normativ universal
adauga instabilitate. Cu diferite tari aplicand regle-
mentari variate si unele regiuni avand putina sau
deloc supraveghere, lipsa de standardizare contri-
buie la imprevizibilitatea pietei [3]. Criptomo-
nedele sunt caracterizate prin volatilitate ridicata,
in mare masurd alimentatd de tranzactiile spe-
culative. ,, Teama de a rata oportunitatea” provoaca
adesea serii rapide de cumparaturi, care Imping
preturile dincolo de valoarea lor intrinsecd. Insi
acest lucru se poate inversa rapid, ducand Ia
vanzari masive, pe masurd ce sentimentul se
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The absence of a universal regulatory
framework adds to the instability. With different
countries applying varied regulations, and some
regions having little to no oversight, the lack of
standardization contributes to the unpredictability
of the market [3]. Cryptocurrencies are characteri-
zed by high volatility, largely fuelled by specu-
lative trading. The “Fear of Missing Out” often
drives rapid buying sprees, pushing prices beyond
their intrinsic value. However, this can quickly
reverse, leading to sharp selloffs as sentiment
shifts.Volatile nature of cryptocurrencies means
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schimbad. Natura volatild a criptomonedelor in-
seamnd cd castigurile semnificative pot fi anulate
aproape la fel de repede cum sunt facute. Inves-
titorii pot pierde o portiune semnificativa sau chiar
tot capitalul investit dacd cumpara la un pret mare
si piata se prabuseste.

Multi investitori intrd pe piata criptomo-
nedelor fira o intelegere sau o experienta adec-
vati. Complexitatea tehnologiei, impreund cu
volatilitatea pietei, poate duce la decizii de inves-
titii slabe si pierderi semnificative. Integrarea tot
mai mare a criptomonedelor in produsele finan-
ciare traditionale ridicd ingrijordri cu privire la
transmiterea volatilitatii pe pietele financiare mai
largi. Aceste riscuri sistemice trebuie monitorizate
si gestionate cu atentie atit de reglementatori, cat
si de investitori.

Volatilitatea pietei in contextul criptomone-
delor prezintd atat oportunitati, cit si riscuri
serioase. In timp ce unii traderi exceleazi in acest
mediu, valorificind volatilitatea pentru profit,
instabilitatea poate expune investitorii neinformati
sau neexperimentati la pierderi financiare devas-
tatoare. Dezvoltarea unor cadre de reglementare
sigure si exacte, educatia investitorilor si practicile
responsabile de tranzactionare sunt esentiale pentru
a atenua aceste riscuri §i pentru a promova un
mediu de piatd a criptomonedelor mai stabil;

b) Activitati ilegale si criptomonede: pre-
ocupari etice

Criptomonedele, datoritd naturii lor descen-
tralizate si pseudo-anonime, au devenit un instru-
ment utilizat in diferite activitati ilegale. Aceasta
asociere ridica provocari legale si etice profunde,
aruncand o umbra asupra tehnologiei, de altfel,
inovatoare si promitatoare.

Criptarea si structura descentralizatd a crip-
tomonedelor ofera un strat de anonimat care poate
fi exploatat pentru spilarea banilor. Prin cana-
lizarea castigurilor ilicite prin mai multe portofele
si schimburi de criptomonede, persoanele pot
ascunde originile fondurilor ilegale, evitand detec-
tarea si supravegherea reglementara [10]. Se pre-
supune cd organizatiile extremiste ar fi folosit
criptomonede pentru a primi finantare de la sus-
tinatori. Evitand canalele bancare traditionale, aceste
organizatii pot ocoli reglementdrile de finantare a
terorismului, complicand eforturile de urmarire si
oprire a acestor fonduri.

Criptomonedele au facilitat comertul cu
bunuri si servicii ilegale pe dark web, inclusiv cu
droguri, arme si trafic de persoane. Aceste tran-
zactii sunt greu de urmadrit din cauza naturii ano-
nime a criptomonedelor, oferind un refugiu pentru
intreprinderile criminale. Infractorii care folosesc

that substantial gains can be wiped out almost as
quickly as they are made. Investors may lose a
significant portion or even all their invested capital
if they buy at a high price and the market crashes.

Many investors enter the cryptocurrency
market without proper understanding or expe-
rience. The complexity of the technology, along
with market volatility, can lead to poor investment
decisions and significant losses. The growing
integration of cryptocurrencies into traditional
financial products raises concerns about the
transmission of volatility into broader financial
markets. These systemic risks need to be care-
fully monitored and managed by both regulators
and investors.

Market volatility in the context of crypto-
currencies presents both opportunities and serious
risks. While some traders excel in this envi-
ronment, leveraging volatility for profit, the insta-
bility can expose uninformed or inexperienced
investors to devastating financial losses. The
development of safe and exact regulatory frame-
works, investor education, and responsible tra-
ding practices are essential to mitigate these risks
and foster a more stable cryptocurrency mar-
ket environment;

b) lllegal activities and cryptocurrencies:
ethical concerns

Cryptocurrencies, due to their decentrali-
zed and pseudo-anonymous nature, have become
a tool used for various illegal activities. This
association not only poses legal challenges but
also raises profound ethical concerns, casting a
shadow over the otherwise innovative and pro-
mising technology.

The encryption and decentralized structure
of cryptocurrencies offer a layer of anonymity that
can be exploited for money laundering. By
funnelling illicit gains through multiple cryp-
tocurrency wallets and exchanges, individuals
can obscure the origins of illegal funds, evading
detection, and regulatory oversight [10]. It is
supposed that extremist organizations have used
cryptocurrencies to receive funding from suppor-
ters. By avoiding traditional banking channels,
these organizations can bypass anti-terrorism finan-
cing regulations, complicating efforts to trace and
stop these funds.

Cryptocurrencies have facilitated illegal
trade of goods and services on the dark web,
including drugs, weapons, and human trafficking.
These transactions are difficult to track due to
the anonymous nature of cryptocurrencies, provi-
ding a haven for criminal enterprises. Criminals
employing ransomware often demand payment in
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ransomware solicitd adesea plata in criptomonede,
profitdnd de anonimatul relativ si de usurinta trans-
ferului international. Asocierea cu activititi ile-
gale pateazd imaginea criptomonedelor si ridica
intrebari cu privire la legitimitatea acestora. Aceasta
neincredere poate impiedica utilizarea larga a aces-
tor instrumente §i poate tdrdgdna inovatiile din
domeniul vast al blockchainului.

Atingerea echilibrului corect intre drep-
turile la confidentialitate si necesitatea de a
combate activititile ilegale reprezintd o provocare
eticd. Suprareglementarea ar putea incdlca drep-
turile la confidentialitate si ar putea sufoca ino-
vatia, in timp ce subreglementarea ar putea permite
activitatilor ilegale sa infloreasca. Asocierea dintre
criptomonede si diverse activitati ilegale este un
subiect de preocupare esentiald, atat din punct de
vedere legal, cat si etic. Abordarea acestor pro-
vocari trebuie sd fie una multidimensionald si sa
includa solutii tehnologice, reglementari atent
gandite, cooperare internationald si un angajament
ferm fata de principiile etice.

Efecte Macroeconomice

Criptomonedele si tehnologia blockchain au
provocat dezbateri si cercetdri intense cu privire la
efectele lor potentiale asupra stabilitatii macro-
economice. Interactiunea dintre aceste tehnologii
emergente si economia in ansamblu poate fi
inteleasa din diverse dimensiuni, precum:

— politica monetard: ascensiunea criptomone-
delor aduce provocari bancilor centrale in
cazul controlului ofertei de bani si a ratelor
dobanzilor. Desi aceste monede digitale
reprezintd Incd o micd fractiune din oferta
globala de bani, popularitatea lor, care este
in crestere, ar putea reduce eficacitatea
instrumentelor conventionale de politicad
monetard, intrucadt o parte din tranzactii
scapa de supravegherea bancii centrale;

— riscurile pentru stabilitatea financiara:
volatilitatea si natura speculativd a cripto-
monedelor pot crea riscuri sistemice;

— controlul inflatiei: natura descentralizata a
criptomonedelor genereaza intrebari vizavi
de impactul lor asupra inflatiei. Spre deose-
bire de monedele fiat, unele criptomonede
au o ofertd fixa, cum ar fi limita de 21 de
milioane pentru Bitcoin, ceea ce duce la
dezbateri cu privire la capacitatea lor, care
poate fie sd atenueze, fie sd exacerbeze
presiunile inflationiste in diferite scenarii
economice [1];

— dinamica ratelor de schimb: criptomo-
nedele introduc o noud dimensiune in pietele
globale de schimb valutar. Valorile lor fluc-
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cryptocurrencies, taking advantage of the relative
anonymity and ease of international transfer. The
association with illegal activities tarnishes the
image of cryptocurrencies and raises questions
about their legitimacy. This mistrust can hinder
adoption the wide use of these instruments and
stifle innovation in the broader blockchain space.

Achieving the right balance between pri-
vacy rights and the need to combat illegal acti-
vities are an ethical challenge. Overregulation
might infringe on privacy rights and stifle inno-
vation, while under-regulation could allow illegal
activities to flourish. The association between
cryptocurrencies and various illegal activities
is an area of critical concern, both legally and
ethically. Addressing these challenges requires a
multifaceted approach that includes technological
solutions, thoughtful regulation, international
cooperation, and a strong commitment to ethical
principles.

Macroeconomic Effects

Cryptocurrencies and blockchain technology
have caused lively debate and research regarding
their potential effects on macroeconomic stability.
The interplay between these emerging technologies
and the broader economy can be understood
through various dimensions, as:

— monetary policy: the rise of crypto-
currencies brings challenges to central banks
regarding the control over money supply
and interest rates. While these digital
currencies still represent a small fraction of
global money supply, their growing popu-
larity may reduce the effectiveness of
conventional monetary policy tools, as a
portion of transactions escapes central
bank oversight;

— financial stability risks: the volatility and
speculative nature of cryptocurrencies can
create systemic risks;

— inflation control: the decentralized nature
of cryptocurrencies raises questions about
their impact on inflation. Unlike fiat curren-
cies, some cryptocurrencies have a fixed
supply, such as Bitcoin’s 21 million cap,
leading to debates on whether crypto-
currencies could either mitigate or exacer-
bate inflationary pressures in different
economic scenarios [1];

— exchange rate dynamics: cryptocurrencies
introduce a new dimension to global cur-
rency exchange markets. Their fluctuating
values compared to fiat currencies can lead
to imbalances and uncertainties, especially
in countries where cryptocurrencies beco-
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tuante fatd de monedele fiat pot duce la
dezechilibre si incertitudini, mai ales in
tarile in care criptomonedele devin un mij-
loc semnificativ de schimb sau de stocare a
valorii. Acest lucru poate adauga un strat de
complexitate in gestionarea ratelor de
schimb si a rezervelor straine [2];

impactul asupra sistemului bancar tradi-
tional: ascensiunea finantelor descentra-
lizate (DeFi) si a tranzactiilor peer-to-peer
poate modifica rolul traditional al bancilor si
al intermediarilor financiari;
sustenabilitatea mediului: consumul de
energie al unor criptomonede, in special cele
care folosesc mecanisme de tip ,,proof-of-
work”, cum ar fi Bitcoin, a ridicat preocu-
pari legate de mediu. Amprenta de carbon
asociatd cu minarea acestor monede digitale
ar putea avea implicatii macroeconomice
mai largi, in special In contextul obiectivelor
globale de sustenabilitate [15].

Aspectul reglementar

Pe masurd ce tehnologiile blockchain si

criptomonedele ajung in prim-plan la nivel global,
reglementatorii din intreaga lume se lupta cu elabo-
rarea unui cadru care ar promova siguranta, ino-
vatia si increderea consumatorilor, mizandu-se pe:

reglementarea clard: un cadru regulamentar
definit si eficace este imperativ. De exem-
plu, Comisia pentru Valori Mobiliare si
Burse (SEC) din SUA a fost activ implicata
in clasificarea anumitor criptomonede ca
valori mobiliare, conform unor anumite ce-
rinte regulamentare. Dezvaluirile, In special
in domeniul Ofertelor Initiale de Monede
(ICO), sunt esentiale. Comisia Australiana
pentru Valori Mobiliare si Investitii (ASIC)
a emis linii directoare privind 1CO, subli-
niind importanta transparentei si protectiei
consumatorilor;

increderea consumatorilor: construirea in-
crederii prin mecanisme viguroase de pro-
tectic a consumatorilor este fundamentala.
Coreea de Sud, de exemplu, a implementat
reglementari care necesitd ca toate schim-
burile de criptomonede sd se asocieze cu
bancile, pentru a asigura tranzactionarea cu
nume reale, sporind astfel transparenta. In
plus, regulile stricte Anti-Spilare de Bani
(AML) si Finantarea Contra-Terorismului
(CTF) sunt deosebit de importante. De
exemplu, Japonia a instituit linii directoare
AML pentru schimburile de criptomonede,
asigurand un grad mai Tnalt de monitorizare
si conformitate;

me a significant means of exchange or store
of value. This can add a layer of complexity
to managing exchange rates and foreign
reserves [2];

— impact on traditional banking system: the
rise of decentralized finance (DeFi) and
peer-to-peer transactions can alter the tra-
ditional role of banks and financial inter-
mediaries;

— environmental sustainability: the energy
consumption of some cryptocurrencies, espe-
cially those using “proof-of-work” mecha-
nisms like Bitcoin, has raised environmental
concerns. The carbon footprint associated
with mining these digital currencies could
have broader macroeconomic implications,
particularly in the context of global sus-
tainability goals [15].

Regulatory aspect

As blockchain and cryptocurrency tech-
nologies rise to global prominence, regulators
worldwide grapple with crafting a framework that
promotes safety, innovation, and consumer trust,
betting on:

— clear regulation: a defined and effective
regulatory framework is imperative. For
instance, the U.S. Securities and Exchange
Commission (SEC) has been actively invol-
ved in classifying certain cryptocurrencies
as securities, according to some specific
regulatory requirements. Transparent disclo-
sures, especially in the realm of Initial Coin
Offerings (ICOs), are essential. The Austra-
lian Securities and Investments Commission
(ASIC) has released guidelines on ICOs,
emphasizing the importance of transparency
and consumer protection;

— consumer trust: building trust through vigi-
ant consumer protection mechanisms is
fundamental. South Korea, for example, has
implemented regulations requiring all cryp-
tocurrency exchanges to partner with banks
to ensure real-name account trading, thereby
enhancing transparency. Further, strict Anti-
Money Laundering (AML) and Counter-
Terrorism Financing (CTF) rules are para-
mount. For example, Japan has instituted
strict AML guidelines for cryptocurrency
exchanges, ensuring a higher degree of
monitoring and compliance;

— global collaboration: the establishment of
global standards, like the EU’s Markets in
Crypto-Assets (MiICA) regulation, underli-
nes the necessity for international harmo-
nization in crypto regulations. The European
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— colaborarea globali: stabilirea unor stan-
darde globale, precum reglementarea Piete-
lor din Cripto-active (MiCA) a UE, subli-
niazd necesitatea unei armonizari internatio-
nale in reglementarile crypto. Comisia Euro-
peand, prin initiative precum Parteneriatul
European Blockchain si Infrastructura Euro-
peana de Servicii Blockchain, demonstreaza
mutarea catre o abordare mai colaborativa si
standardizata in regiune;

— problemele de mediu: consideratiile de
mediu, avand in vedere consumul vast de
energie al criptomonedelor, precum Bitcoin,
necesita si ele atentie regulamentara. Pozitia
Chinei privind descurajarea minarii de
cripto-intensiv energetice este o marturie a
acestui fapt.

Terenul regulamentar pentru blockchain si
criptomonede este dinamic si complex. Regle-
mentatorii trebuie sa imbine previziunea cu
agilitatea si colaborarea pentru a crea un mediu
care alimenteazd simultan inovatia si protejeaza
interesul public.

Concluzii

Tehnologia Blockchain si criptomonedele au
aparut in peisajul financiar contemporan nu doar
ca agenti transformatori, dar si ca puternici facili-
tatori economici. Capacitatea lor de a democratiza
accesul la servicii financiare, de a stimula tran-
zactiile peer-to-peer si de a impulsiona transpa-
renta a pregétit scena pentru un ecosistem financiar
global reimaginat.

Capacitatea acestor instrumente de a sim-
plifica operatiunile financiare complexe, facandu-
le mai prietenoase pentru utilizator, mai eficiente si
mai transparente, influenteaza pozitiv dezvoltarea
si notorietatea lor. Ele servesc ca si conectori,
combinind cadrele financiare vechi cu metodo-
logiile digitale de avangarda, consolidand astfel
atat accesul financiar, cat si inovatia. Desi deblo-
cheazd o serie de oportunitati fard precedent, ele
introduc si o serie de provocari — de la comple-
xitatile regulamentare pana la influenta lor asupra
principiilor macroeconomice fundamentale, pre-
cum politica monetara si inflatia.

In final, avem responsabilitatea de a impar-
tasi constatdri importante si de a oferi recomandari
pragmatice partilor interesate din sfera economica,
precum urmeaza:

* educatia §i luarea deciziilor informate: in
peisajul caracterizat de o evolutie rapida a
blockchainului si criptomonedelor, unul
dintre pilonii participdrii eficiente este edu-
catia. Acest lucru implicd nu doar intele-
gerea aspectelor de baza legate de modul in
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Commission, through initiatives like the
European Blockchain Partnership and the
European Blockchain Services Infrastruc-
ture, demonstrates the shift towards a more
collaborative and standardized approach in
the region;

— environmental issues: environmental con-
siderations, given the vast energy consump-
tion of cryptocurrencies like Bitcoin, also
need regulatory attention. China’s stance on
discouraging energy-intensive crypto mi-
ning is a proof to this.

The regulatory framework for blockchain
and cryptocurrency is dynamic and complex.
Regulators need to combine foresight with agility
and collaboration to create an environment that
simultaneously fuels innovation and protects the
public interest.

Conclusions

Blockchain and cryptocurrencies techno-
logies have emerged in the modern financial world
not just as transformative agents but also as potent
economic enablers in the contemporary financial
landscape. Their ability to democratize access to
financial services, foster peer-to-peer transactions,
and drive transparency has set the stage for a
reimagined global financial ecosystem.

The capacity of these instruments to sim-
plify complex financial operations, making them
more user-friendly, more efficient, and more trans-
parent influences positively their development
and notoriety. They act as bridges, combining tra-
ditional financial systems with cutting-edge digi-
tal methodologies, thus enhancing both financial
access and innovation. Although they unlock a
host of unprecedented opportunities, they also
bring forth a range of challenges — from regulatory
complexities to their impact on fundamental
macroeconomic principles such as monetary policy
and inflation.

Finally, we have the responsibility to share
important findings and offer pragmatic recommen-
dations for stakeholders in the economic sphere, as
follows:

e education and informed decision-making:
in the rapidly evolving landscape of block-
chain and cryptocurrencies, one of the
cornerstones of effective participation is
education. This fact entails not only under-
standing the basics of how blockchain tech-
nology and cryptocurrency’s function but
also grasping their broader implications
within the economic sphere;

e risk mitigation: market volatility is an unde-
niable reality; therefore, it is imperative
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care functioneazd tehnologia blockchain si
criptomonedele, ci si Intelegerea implicatii-
lor vaste in sfera economica;

diminuarea riscurilor: volatilitatea pietei
este o realitate incontestabild, prin urmare,
este imperativ sd aborddm aceste investitii
cu maxima prudentd;

monitorizarea in timp real si sursele de
date: in domeniul blockchainului si cripto-
monedelor, unde volatilitatea si schimbarile
bruste sunt la ordinea zilei, a fi la curent cu
noutatile din timp real garanteaza un avantaj
competitiv;

imperativele securitatii: adoptarea unor
masuri de securitate riguroase, care includ
utilizarea portofelelor hardware si imple-
mentarea autentificarii biometrice, este o
necesitate absoluta;

angajamentul etic: std ca fundament pentru
utilizarea responsabild si durabild a tehno-
logiilor blockchain si a criptomonedelor in
peisajul economic. Acest lucru implica res-
pectarea regulilor, prevenirea activitatilor
ilicite si promovarea transparentei;
constiinta ecologicd: si, in special, consu-
mul de energie al anumitor criptomonede,
trebuie integrate in calculul economic. Sus-
tinerea alternativelor ecologic sustenabile se
aliniaza cu imperativele globale;

advocarea pentru reglementiri prudente:
care sa promoveze inovatia in timp ce
asigurad si interesele consumatorilor;
explorarea aplicatiilor blockchain: utilita-
tea multidimensionald a tehnologiei block-
chain se extinde dincolo de criptomonede si
include optimizarea lantului de aprovizio-
nare, gestionarea sistemelor de sdnatate,
sistemelor de vot si multe altele.

Navigarea in peisajul tehnologiilor emer-

gente necesitd o abordare cat mai subtild si deli-
catd, care sa imbratiseze progresul in timp ce
asigura si stabilitatea economica.

to approach these investments with maxi-
mum caution;

real-time monitoring and data sources: in
the realm of blockchain and cryptocur-
rencies, where volatility and rapid changes
are the norm, staying updated with real-time
information  guarantees a competitive
advantage;

security imperatives: adoption of rigorous
security measures, spanning from the utili-
zation of hardware wallets to the imple-
mentation of biometric authentication, is an
absolute necessity;

ethical engagement stands as the corner-
stone for the responsible and sustainable
utilization of blockchain and cryptocurrency
technologies within the economic landscape.
It involves complying with regulations,
preventing illicit activities, and promoting
transparency;

environmental consciousness: notably the
energy consumption of select cryptocur-
rencies, must be integrated into the eco-
nomic calculus. Support for ecologically
sustainable alternatives aligns with global
imperatives;

advocacy for prudent regulation: frame-
works that foster innovation while safe-
guarding consumers’ interests stands as a
pivotal agenda;

exploration of blockchain applications:
blockchain’s multidimensional utility ex-
tends beyond cryptocurrencies and includes
supply chain optimization, healthcare mana-
gement, voting systems, and more.

Navigating this landscape of emerging

technologies demands a delicate balance of embra-
cing innovation while ensuring economic stability.
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In economiile avansate se manifestd ten-
dinta de a se trece la digitalizare si la activitatile
financiar-economice fara numerar. In acest sens, a
crescut numdrul criptomonedelor care contribuie
intr-o mai mare mdsurd la aceasta tendinta.

In acest articol, autorii isi propun sd evi-
dentieze care sunt functiile banilor in economia
modernd, tindnd cont de aceste tendinte si evolutii.
Bitcoin-ul si alte monede digitale pot determina o
modificare a functiilor banilor.

In articol, am cautat sia demonstram in ce
masurd monedele digitale pot fi considerate bani,
utilizand o metodologie complexd, analize logice,
interpretative, pornind de la studiul comparativ al
situatiei monedelor si situatia existenta in masa
monetard a banilor care existd in circulatie.

Cuvinte-cheie: moneda digitald, bani, stabi-
litate monetard, economie, actiuni, investitii.

JEL: E20, E40.

Introducere

In cadrul prezentului studiu, am pornit de la
analiza situatiei actuale, in care cresterea econo-
micd este insotitd de cresterea recentd a criptomo-
nedelor — instrumente ce constituie noi sisteme de
platd combinate cu noi monede care nu sunt emise
de Banca Centrala.

Din studiile anterioare, se cunoaste ca banii
Jjoacd in economie trei functii, si anume: depozit de
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In advanced economies there is a tendency
to move to digitization and cashless financial-
economic activities. In this sense, the number of
cryptocurrencies that contributed more to this
trend increased.

In this article the authors aim to highlight
the functions of money in the modern economy
taking into account these trends and developments.
In this sense, Bitcoin and other digital currencies
can cause a change in the functions of money.

In the article we sought to demonstrate the
extent to which digital currencies can be con-
sidered money, using a complex methodology,
logical and interpretive analyses, starting from the
comparative study of the situation of coins and the
existing situation in the monetary mass of the
money that exists in circulation.

Keywords: digital currency, money, mone-
tary stability, economy, stock, investment.

JEL: E20, E40.

Introduction

In this article, we started by studying the
current situation where economic growth is accom-
panied by the recent rise of cryptocurrencies, —
instruments that constitute new payment systems
combined with new currencies that are not issued
by the Central Bank.

It is very clear from previous studies that
money play three functions in the economy, na-
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valoare, mijloc de schimb si unitate de cont. Pentru
a evalua, in mod concret, dacd monedele digitale
pot fi considerate bani sau nu, ar trebui sa ana-
lizam, in primul rand, posibilitatea lor de a inde-
plini aceste trei roluri diferite. Pand in prezent
monedele digitale sunt considerate, in special de-
pozite de valoare si nu sunt folosite ca mijloc de
schimb. Sunt putine dovezi despre existenta mone-
delor digitale utilizate ca moneda de cont.

Am analizat Bitcoin-ul si alte monede
digitale care pot schimba functiile banilor. Bancile
Centrale pot emite in final monede digitale, dar,
mai Intdi, trebuie studiat modul in care cele trei
functii esentiale ale banilor pot fi indeplinite de
monedele digitale.

In primul rdnd, este vorba de monede digi-
tale ca depozit de valoare. in acest sens, vom face
distinctie intre termenul lung si cel scurt pentru a
studia monedele digitale ca magazin de valoare.
Pentru ca un activ sd fie depozit de valoare pe
termen lung, sunt esentiale asteptarile indivizilor in
privinta viitoarei cereri si oferte. Furnizarea de
monede digitale este total asigurata, datoritd esen-
tei algoritmice a productiei sale. In acest sens, apar
unele riscuri a caror gestionare decurge din aceasta
volatilitate a schimburilor respective, fapt care
creeaza probleme si face ca monedele digitale sa
fie rar folosite pe post de depozit de valoare pe
termen scurt. In cazul monedei digitale, deoarece
nu este fizicd, nu se poate ascunde literalmente
esenta. De aceea, monedele digitale trebuie sa fie
pastrate in conturi de computer, cunoscute sub
denumirea de portofele digitale.

In continuare, am abordat problema mone-
delor digitale ca mijloc de schimb. O moneda poate
fi folositda ca mijloc de schimb atat timp, cat exista
oameni de afaceri si finantisti care acceptd aceasta
intermediere, aceastd platd. Numarul acestora este
in crestere, dar, in comertul cu amanuntul, utilizarea
acestor monede digitale este foarte redusa.

Un alt aspect pe care l-am abordat a fost
analiza monedei digitale ca unitate de cont. in
prezent existd putine dovezi cd o moneda digitala
ar fi folositd ca unitate de cont. Volatilitatea ex-
tremd a cursurilor de schimb ale monedei digitale
reprezintd o problema atunci, cand unitatea devine
unitate de cont utila. De exemplu, valoarea unui
Bitcoin in comparatie cu alte valute se schimba
foarte repede, de la o zi la alta, si, de aceea, existd
nesigurantd pe piata financiard in legdtura cu
utilizarea acestei monede digitale.

Revizuirea literaturii de specialitate

Aizenman (2019) si Auer (2019) [1,5] sus-
tin ca DLT (Distribuit Tehnologia Ledger) admi-
nistrat privat este putin probabil sa ofere stabili-
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mely: store of value, medium of exchange and a
unit of account. In order to have a more accurate
assessment whether digital currencies can be
considered money or not, we should first analyse
whether these digital currencies can fulfil these
three different roles. However, so far, digital
currencies are primarily viewed as stores of value
and are not typically used as a medium of
exchange. There is little evidence of the existence
of digital currencies used as account currency.

We have analysed Bitcoin and other digital
currencies, which can change the functions of
money. The central banks may eventually issue
digital currencies, but first, how the three essential
points of money can be fulfilled by digital
currencies must be studied.

First of all, it is about digital currencies as
a store of value. In this regard, we shall distin-
guish between the long term and the short term to
study digital currencies as a store of value. For an
asset to be a long-term store of value, what people
expect about the future of supply and demand is
essential. The supply of digital coins is fully
assured due to the algorithmic nature of its pro-
duction. In this respect, there are some risks ari-
sing from this volatility of those exchanges, which
creates problems and makes digital currencies
rarely used as a short-term security deposit. In the
case of digital currency, since it is not physical,
one cannot literally hide the essence. Therefore,
digital currencies must be kept in computer
accounts, known as digital wallets.

Next, we addressed the issue of digital
currencies as a medium of exchange. A currency
can be used as a medium of exchange as long
as there are businessmen and financiers who
accept this intermediation, this payment. Their
number is growing but in retail the use of these
digital currencies is very low.

Another aspect we addressed was the ana-
lysis of digital currency as a unit of account.
There is currently little evidence that a digital
currency would be used as a unit of account. The
extreme volatility of digital currency exchange
rates is a problem when the unit becomes a useful
unit of account. For example, the value of a
Bitcoin, compared to other currencies, changes
very quickly from day to day, and therefore there
is uncertainty in the financial market about the use
of this digital currency.

Review of specialized literature

Aizenman (2019) and Auer (2019) [1,5]
argue that privately managed DLT (Distributed
Ledger Technology) is unlikely to provide the
stability and scalability needed to effectively serve
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tatea si scalabilitatea necesare pentru a indeplini
eficient functia de mediu de schimb. Anghel,
Dumbrava si Petre (2022) [2] au pornit studiul
efectuat de la avantajele si preocuparile unei socie-
tati fara numerar, evidentiind principalele aspecte
cu care se confrunta o societate in care numerarul
este prea larg utilizat pe piatd, comparativ cu
situatia digitalizarii banilor si a introducerii banilor
digitali care permit tranzactii cvasi-anonime, pre-
cum criptomonedele sau Bitcoin-ul. Anghelache,
Anghel si Grigorescu (2022) [3] au expus faptul
ca existd o serie de scenarii despre cum s-ar putea
desfasura digitalizarea banilor, fiecare cu implicatii
diferite pentru politica monetard. Auer si cola-
boratorii (2023) [4] au examinat factorii care
conduc la adoptarea cripto si au creat o bazd de
date privind utilizarea cu amanuntul a aplicatiilor
de schimb criptografic la frecventd zilnicd pentru
95 de tari in perioada 2015-2022. Pe baza mode-
larii traditionale, Barontini si Holden (2019) [6]
raporteaza, limitat, experimente cu CBDC (Central
bank digital currencies) de catre Banca Centrala
din Uruguay si Riksbank. Barrdear si Kumhof
(2016) [7] evalueaza impactul potential pe care
Moneda Digitald a Bancii Centrale (MDBC) il
poate avea asupra macroeconomiei. Ei construiesc
un model dinamic de echilibru general stocastic si
gdsesc astfel cd introducerea unei MDBC prin
achizitii de obligatiuni guvernamentale ar putea
creste PIB-ul real cu 3%. Bordo si Levin (2017)
[8] analizeaza, de asemenea, designul MDBC si
implicatiile sale. Acestia concluzioneazd cd MDBC
ar putea actiona ca o forma extrem de eficienta de
bani si promova o adevarata stabilitate a preturilor.
Ca valoare reald a MDBC poate fi usor mentinut
stabil in timp. Brainard (2019) [9] a studiat pro-
blematica introducerii unor monede stabile la scara
globala si cu domeniu de aplicare, cum ar fi Libra,
aratand necesitatea existentei unui cadru legal de
reglementare adoptat in prealabil. Cukierman
(2019) [10] accentueaza ca pentru a pastra efica-
citatea politicii monetare intr-o lume din ce in ce
mai inundatd de monede digitale private, Bancile
Centrale vor trebui, in cele din urma, sa emita
propriile monede digitale. Fabris si JeSi¢ (2023)
[11] au studiat masura in care Bitcoin-ul, in calitate
de cel mai bun reprezentant al criptomonedelor,
poate reprezenta un refugiu sigur in raport cu
indicii europeni, ipoteza ce a fost respinsa. Franco
(2015) [12] a analizat modul de securizare si very-
ficare a tranzactiilor, precum si de control, privind
crearea de noi unitati de criptomoneda. Gupta et.
al. (2017) [13] isi incheie cazul in favoarea emiterii
unei monede digitale de catre Fed. Acestia sustin
cd un Fedcoin ar avea multe avantaje, deoarece ar

as a medium of exchange. Based on traditional
modelling. Anghel, Dumbrava and Petre (2022)
[2] started their study from the advantages and
concerns of a cashless society, highlighting the
main aspects faced by a society in which cash is
too widely used in the market, compared to the
situation of digitalization of money and the
introduction of digital money that allows quasi-
anonymous transactions, such as cryptocurrencies
or Bitcoin. Anghelache, Anghel and Grigorescu
(2022) [3] set out that there are a number of
scenarios for how the digitization of money could
play out, each with different implications for
monetary policy. Auer et al (2023) [4] examined
the factors of crypto adoption and created a
database of daily frequency retail use of crypto
exchange apps for 95 countries from 2015-2022.
Barontini and Holden (2019) [6] report limited
experiments with CBDCs (Central Bank Digital
Currencies) by the Central Bank of Uruguay and
the Riksbank. Barrdear and Kumhof (2016) [7]
assess the potential impact that CBDC can have
on macro economy. They build a dynamic
stochastic general equilibrium model and thus find
that introducing a CBDC through government
bond purchases could increase real GDP by 3%.
Bordo and Levin (2017) [8] also look at CBDC
design and its implications. They conclude that
CBDC could act as a highly efficient form of
money and promote true price stability; as real
value CBDC could easily be kept stable over time.
Brainard (2019) [9] studied the issue of introdu-
cing global-scale and scoped stablecoins such as
Libra, showing the need for a pre-adopted legal
regulatory framework. According to Cukierman
(2019) [10], to preserve the effectiveness of
monetary policy in a world increasingly flooded
with private digital currencies, central banks will
eventually need to issue their own digital curren-
cies. Fabris and Jesi¢ (2023) [11] studied the
extent to which bitcoin, as the best representative
of cryptocurrencies, can represent a safe haven
relative to European indices, a hypothesis that was
rejected. Franco (2015) [12] analysed how to
secure and verify transactions, as well as control
the creation of new cryptocurrency units. Gupta
et al. (2017) [13] conclude their case in favour of
the Fed issuing a digital currency. They argue that
a Fed coin would have many advantages, as it
would mitigate the risk of attacks and rely on the
assumptions that the central bank is honest, the
protocol's cryptography is secure, and that each
transaction is processed by a set of nodes with an
honest majority. Lober and Houben (2018) [14]
highlight that a number of CBs have issued
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atenua riscul de atacuri si s-ar baza pe ipotezele ca
Banca Centrala este sincerd, criptografia protoco-
lului este sigurd si ca fiecare tranzactie este pro-
cesatd de un set de noduri cu o majoritate onesta.
Lober si Houben (2018) [14] pun in evidenta fap-
tul cd un numar de oficii centrale au emis rapoarte
cu privire la pozitia MDBC si implicatiile sale.
Pieters si Vivanco (2017) [15] au aratat ca mai
multe state au introdus deja servicii de plata instan-
tanee pentru mai multe valute suverane, acestea
fiind mai rapide decat tehnologia blockchain in
procesarea tranzactiilor. Riksbank (2017) [16] a
evidentiat faptul ca bancile trebuie sd inlocuiasca
lichiditatea retrasd cu noi surse de refinantare,
usurdnd sarcina de creditor a Bancii Centrale.
Rogoff (2016) [17] sustine c&, daca numerarul este
desfiintat simultan cu aparitia unei monede digi-
tale, oamenii vor fi fortati sa accepte chiar si rate
negative ale dobanzii la depozitele la zi pentru
detinerea rezervelor la bancid. Wang, Sarker si
Bouri (2023) [18] au analizat interactiunile pe ter-
men scurt si lung dintre preturile Bitcoin si oferta
monetard, indicele preturilor de consum si incer-
titudinea politicii economice in SUA.

Metode aplicate

In studiul efectuat am utilizat pe larg date
din literatura de specialitate, precum si alte ele-
mente ce pot sa sugereze care va fi tendinta mone-
delor digitale.

Am utilizat datele existente in Uniunea
Europeana si am prezentat si volatilitatea cursului
de schimb, care a crescut din 2009 péana in prezent.
Deocamdata nu exista carduri de credit sau impru-
muturi pentru consum denominate in moneda
digitala. Conform studiului intreprins, aceasta este
un inceput al aparitiei si dezvoltirii monedelor
digitale ca mijloc de schimb, ca ofertd fixa. Desi-
gur, consumatorii pot doar accesa monede digitale
de la burse, on-line sau dealeri, iar cerinta de a
detine astfel de monede digitale inainte de a achi-
zitiona bunuri si servicii de la un comerciant, nu
poate fi ignorata.

In cercetarea noastra, care, de altfel, este de
importantd deosebitd, am accesat o serie de mate-
riale, stabilind ca monedelor digitale le lipsesc
unele caracteristici care sunt asociate cu banii. De
exemplu, nu pot fi stocate in depozite bancare, ele
fac, de obicei, parte din portofele digitale, care sunt
expuse de multe ori unor costuri si riscuri nepre-
viazute. In prezent nu existi o asigurare standard
pentru portofele comparativ cu depozitele.

In aceastd lucrare, am acordat atentie unor
aspecte, precum criptografia, care este tehnica
computerizata folosita pentru a securiza tranzactiile
si pentru a controla crearea de noi unitati monetare.
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reports on the position of the CBDC and its
implications. Pieters and Vivanco (2017) [15]
showed that several states have already introduced
instant payment services for several sovereign
currencies, which are faster than blockchain
technology in processing transactions. Riksbank
(2017) [16] highlighted that banks need to replace
withdrawn liquidity with new sources of
refinancing, easing the burden on the central bank
as a lender. Rogoff (2016) [17] argues that if cash
is abolished simultaneously with the emergence of
a digital currency, people will be forced to accept
even negative interest rates on overnight deposits
for holding bank reserves. Wang, Sarker, and
Bouri (2023) [18] analysed the short- and long-
run interactions between Bitcoin prices and money
supply, the consumer price index, and economic
policy uncertainty in the USA.

Applied methods

In the study carried out on the above aspects,
we have extensively used data from the specialized
literature that have already been published, as well
as other elements that can suggest what the trend of
digital currencies will be.

We used the existing data from the Euro-
pean Union and also presented the volatility of the
exchange rate that increased from 2009 to date.
There are currently no credit cards or consumer
loans denominated in digital currency. This is, we
can say according to the study undertaken, a
beginning of the emergence and development of
digital currencies as a means of exchange, as a
fixed offer. Of course, consumers can only access
digital currencies from exchanges, online or
dealers, and there is no way around the require-
ment to hold such digital currencies before pur-
chasing goods and services from a merchant.

In this study, of particular importance for
our day, we have accessed a number of materials
to which we have had access, establishing that
digital currencies lack some characteristics that are
associated with money. For example, digital cur-
rencies cannot be stored in bank deposits, they are
usually part of digital portfolios, which are often
exposed to unforeseen costs and risks. There is
currently no standard insurance for portfolios, as
is the case with deposits.

In this paper we have paid attention to
aspects such as cryptography, which is the com-
puter technique used to secure transactions, and to
control the creation of new monetary units. The
Central Bank owns the infrastructure for issuing a
currency and is supported by the tax collection
apparatus for the government. As cash or checking
deposits denominated in fiat currency, a Central
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Banca Centrald detine infrastructura pentru emite-
rea unei monede si este sustinutd de aparatul de
colectare a impozitelor pentru Guvern. Ca depozite
in numerar sau cec denominate in moneda fiat, o
moneda digitald a Bancii Centrale, s-a bazat pe
increderea creatd prin Registrul Contabil Centra-
lizat gestionat de bancd. In prezent, oamenii de
afaceri au incredere in moneda fiat existenta, emisa
de o autoritate centralizata, care are o valoare sta-
bila datorita politicii monetare, deoarece moneda
poate fi folositd pentru a plati impozite catre
guvern si pentru ca este imposibil ca cineva si
cheltuiasca aceeasi monedd de mai multe ori. O
solutie intermediara in procesul introducerii mone-
delor digitale o reprezintd monedele stabile. Crip-
tomonedele au probleme de riscuri care trebuie
cunoscute, estimate si apoi rezolvate.

Rezultate si discutii

In prezent monedele digitale abia indeplinesc
criteriile asociate functiilor banilor. Astfel, aceste
monede digitale nu par sa functioneze cu adevarat
ca bani in economie si ar ridica unele riscuri dacé ar
fi utilizate pe scara largd si pe termen lung. Este
foarte putin probabil ca astfel de monede, in forma
lor actuala, sa fie utilizate ca bani pentru sistemul
economiei. Apar probleme legate de faptul ca
oamenii de afaceri nu sunt cu adevarat familiarizati
cu tehnologia aplicarii lor. Monedelor digitale le
lipsesc caracteristicile care, de reguld, sunt asociate
cu banii. De exemplu, acestea nu pot fi stocate ca
depozite bancare. Ele fac parte din portofelele
digitale, care sunt expuse la multe riscuri si costuri.
in anumite privinte, monedele digitale sunt similare
cu formele anterioare ale banilor. De exemplu,
Banca Centrala nu guverneaza furnizarea acestora si
platile se fac direct, fard vreun intermediar.

Dezvoltarea tehnologiilor asociate criptomo-
nedelor are implicatii, la nivel macroeconomic,
asupra masei monetare si sistemului financiar. De
exemplu, tehnologiile blockchain reduc costurile
de tranzactie, ceea ce poate creste bunastarea, dar
ele aduc riscuri si probleme suplimentare, pe care
este greu de crezut cd finantistii si oamenii de
afaceri le pot stapani.

Din punct de vedere macroeconomic, crip-
tomonedele ar putea reprezenta un risc si pentru
stabilitatea monetara si financiara a unei tari, res-
pectiv pot implica un risc pentru investitorii care ar
putea sa piarda bani, tranzactionand criptomonede,
monede digitale pe care sd nu le stipaneasca sau sa
nu beneficieze intotdeauna de o piatd care sa
accepte tranzactionarea criptomonedelor.

Monedele digitale ridica o serie de riscuri si
pentru stabilitatea financiard, in sensul ca un risc
suplimentar pentru stabilitatea financiara este, deja,

Bank digital currency, it relied on the trust created
through the Centralized Ledger managed by the
bank. Currently, business people still trust the
existing fiat currency, issued by a centralized
authority, which has a stable value due to mone-
tary policy, because the currency can be used to
pay taxes to the government, and because it is
impossible for anyone to spend the same coin
several times. An intermediate solution in the
process of introducing digital currencies is repre-
sented by stable currencies. Cryptocurrencies
have risk issues that need to be known, estimated
and then resolved.

Results and discussions

Currently, digital currencies barely meet the
criteria associated with the functions of money.
Thus, these digital currencies do not seem to really
function as money in the economy, and pose some
risks if they were to be used widely and in the
long term. It is very unlikely that such coins, in
their current form, will be the main form of money
for the economy system. Other problems arise
related to the fact that business people are not
really familiar with the technology, applications
and which are not very easy to use, especially
because they give little security. Digital currencies
lack all the characteristics that are associated with
money. For example, they cannot be stored as
bank deposits. They are part of digital wallets,
which are exposed to many risks and costs. In
some ways, digital currencies are similar to earlier
forms of money. For example, the Central Bank
does not govern their supply and payments are
made directly, without any intermediary.

The development of technologies associa-
ted with cryptocurrencies has macroeconomic
implications for the money supply and the finan-
cial system. For example, block-chain technolo-
gies reduce transaction costs, and this can increase
welfare, but nevertheless, they bring additional
risks and problems that it is difficult to believe
that financiers and businessmen can master.

From a macroeconomic point of view, cryp-
tocurrencies could also pose a risk to a country's
monetary and financial stability. If it is this risk
regarding the state of the economy, it involves a
risk for investors who may lose money trading
cryptocurrencies, digital currencies they may not
master, or may not always benefit from a market
that accepts cryptocurrency trading.

Digital currencies also pose a number of
risks to financial stability in the sense that an
additional risk to financial stability is already an
additional element of instability. If there is a crash
in prices, it can endanger the stability of the
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un element de instabilitate. Daca existd o prabusire
a preturilor, aceasta poate pune in pericol stabi-
litatea sistemului financiar. Cu toate acestea, in
prezent, valoarea totala a monedelor digitale poate
fi prea mica pentru a reprezenta o amenintare
relevantd stabilitdtii financiare macroeconomice si
ar fi orientatd numai impotriva detinatorilor directi
de monede digitale.

Stabilitatea monetard, de asemenea, poate
suferi. Oferta de moneda digitala este predominata si
guvernatd de algoritmi ficgi. De aceea, eventuala
aprovizionare totala cu criptomonede este fixa si nu
existd nicio directie In determinarea ei. Din aceastd
perspectivd apar o serie de probleme pentru sta-
bilitatea monetara, deoarece aceasta este o oferta
fixa, care ar putea contribui la volatilitatea preturilor
sau activitatilor reale, dar din aceastd cauza oferta
nu se poate adapta la cerere.

Utilizatorii de monede digitale nu dispun de
protectia consumatorilor. De exemplu, nu avem
rambursari dacd apare o problemd intre consuma-
tori si comercianti. Pot exista legitati, dar ele vor fi
greu aplicabile. De asemenea, creditul de consum
nu poate fi asigurat prin criptomonede.

Criptomonedele ar putea beneficia de sistem
tehnologic, care std la baza crearii unui sistem de
plati mai distribuit si mai divers. Existd o serie de
tehnologii, de exemplu, tehnologia Ledger TRT
sau blockchain, care permite utilizarea unei mo-
nede digitale intr-un sistem de plata descentralizat,
dar s-ar putea intdmpla ca moneda sa fie copiata si
cheltuitd de mai multe ori.

Aparitia activelor financiare poate fi folosita
in asigurarea fondului de pensie, asigurarea com-
paniilor, fondurilor speculative, persoanelor private
si altor institutii. O astfel de tehnologie este un
consens de aplicare si protejare de date digitale
sincronizate, raspandite in diverse tari si institutii
la un moment dat.

Instrumentele digitale private au doua avan-
taje: introduc tehnologia Fintech pentru a reduce
costurile tranzactiilor in diferite monede fiduciare
si in tari cu sisteme financiare subdezvoltate (in
care multi consumatori sunt exclusi din sistemul
financiar-monetar digital privat) si contribuie la
incluziunea financiarad.

Un atribut esential al unei monede bune este
acceptabilitatea pe scara larga de citre agentii eco-
nomici care furnizeazd bunuri si servicii. Per-
soanele fizice trebuie sa aiba incredere ca moneda
are putere de cumpdrare stabild. Protocolul care
guverneaza moneda unui registru complet des-
centralizat trebuie sd includd si o prevedere care
limiteaza crearea de bani noi, pentru a le pastra
puterea de cumpadrare.
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financial system. However, currently the total
value of digital currencies may be too small to
pose a relevant threat to macroeconomic financial
stability and would only be directed against direct
holders of digital currencies.

Another aspect raises the risks for monetary
stability. The supply of digital currency is domi-
nated and governed by fixed algorithms. There-
fore, the eventual total supply of cryptocurrencies
is fixed and there is no direction in determining it.
This perspective raises a number of problems
for monetary stability, as it is a fixed supply that
could contribute to the volatility of real prices or
activities, but because of supply it cannot adjust
to demand.

There is no consumer protection for digital
currencies. For example, there are no refunds if
there is a problem between consumers and mer-
chants. There may be laws but they will be diffi-
cult to enforce. Likewise, consumer credit cannot
be secured through cryptocurrencies.

The cryptocurrencies could benefit from the
technological system that underlies the creation of
a more distributed and diverse state of payments.
There are a number of technologies, for example
Ledger TRT, or block-chain technology, which
allows the use of a digital currency in a decentre-
lized payment system, but it could happen that the
currency is thus copied and spent several times.

The emergence of financial assets can be
used in pension fund insurance, company insu-
rance, hedge funds, private individuals and other
institutions. Such technology is a consensus to
enforce and protect synchronized digital data
spread across various countries and institutions at
a given time.

Private digital tools have two advantages:
they introduce Fintech technology to reduce
transaction costs in various fiat currencies and in
countries with underdeveloped financial systems
where many consumers are excluded from the
private digital monetary financial system and can
contribute to financial inclusion.

An essential attribute of a good currency is
its widespread acceptability by economic agents
who provide goods and services. Individuals must
trust that the currency has stable purchasing
power. The protocol governing the currency of a
fully decentralized ledger must also include a
provision that limits the creation of new money in
order to preserve its purchasing power.

Second, Central Banks can take advantage
of the reduction in technology costs associated
with digital currency activities. At the same time,
they can still use their monetary policy tool by
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Bancile Centrale pot profita de reducerea
costurilor tehnologiilor asociate avand activitati cu
valute digitale. Totodata, acestea isi pot folosi in
continuare instrumentul de politicd monetara, prin
emiterea unei monede digitale, care poate fi con-
vertiti in numerar, in bancnote de hartie la un
anumit curs de schimb fix. In felul acesta, moneda
digitala a bancii ar putea deveni un mijloc legal de
circulatie monetara.

Economiile avansate se indreaptd catre un
sistem 1n care monedele si bancnotele nu mai sunt
necesare, adica o economie fara numerar. Cresterea
recentd a criptomonedelor (sau criptoactivelor) a
contribuit in mare masurd la aceastd tendinta.
Criptomonedele constituie noi sisteme de plata
combinate cu noi monede care nu sunt emise de
Banca Centrala. Aceste noi forme de monede sunt
emise de autoritati private.

Bitcoin-ul si alte monede digitale pot schimba
functia banilor. Pe de o parte, ele pot depasi
punctele slabe atat ale banilor fiat, cét si ale banilor
bazati pe aur, deoarece functioneaza ca un algoritm
moneda, cu o ofertd si o ratd de crestere determi-
nista, bazatd pe calcule matematice. De asemenea,
pentru ca sunt eliberate de institutii private, guver-
nele nu intervin in furnizarea acestora. In schimb,
moneda digitala urmeazd unele reguli crypto-
grafice, care se conforma unui cod computerizat
clar. Acest lucru se realizeaza intr-un mod des-
centralizat si transparent, care poate contribui la
increderea In moneda.

Daca Bancile Centrale ar emite moneda digi-
tala, atunci aceastd noud formad de moneda ar putea
servi la stocarea valorii si efectuarea de plati in bani
electronici de la Banca Centrald. Acest lucru ar
avea, desigur, implicatii atdt pentru politica mo-
netard, cat si pentru stabilitatea financiara.

Este interesant sa vedem in ce masurd mo-
nedele digitale pot fi considerate bani. Aceasta va
depinde de modul in care functiile traditionale ale
banilor sunt prezente in moneda digitald. Teoretic,
oricine are acces la internet ar putea folosi mo-
nedele digitale ca bani. In orice caz, dovezile arati
ca aceasta functie este foarte limitatd si doar putini
oameni o folosesc.

Dupa cum stim, banii joaca trei roluri in
economie: un depozit de valoare, un mijloc de
schimb si 0 unitate de cont. Pentru a evalua daca
monedele digitale pot fi considerate bani sau nu, ar
trebui sd analizim modul in care pot Indeplini
aceste trei roluri diferite. Dovezile limitate dispo-
nibile sugereaza ca monedele digitale sunt privite,
in primul rand, ca depozite de valoare si nu sunt
folosite, de obicei, ca mijloc de schimb.

In prezent, existi putine dovezi despre
existenta monedelor digitale folosite ca unitate de

issuing a digital currency that can be converted
into cash, into paper notes at a certain fixed
exchange rate. In this way, the bank’s digital
currency could become legal tender.

The advanced economies are moving to-
wards a system where coins and notes are no
longer needed, i.e. a cashless economy. The recent
rise of cryptocurrencies (or crypto assets) has
largely contributed to this trend. The cryptocurren-
cies constitute new payment systems combined
with new currencies that are not issued by the
central bank. These new forms of currency are
issued by private authorities.

Bitcoin and other digital currencies can
change the function of money. On the one hand,
they can overcome the weaknesses of both fiat and
gold-based money because they work as an algo-
rithmic currency with a deterministic, mathemati-
cally based supply and growth rate. Also, because
they are privately issued, governments do not
intervene in providing them. Instead, digital
currency follows some cryptographic rules, which
follow a clear computer code. This is done in a
decentralized and transparent way that can con-
tribute to trust in the currency.

If Central Banks were to issue digital
currency, then this new form of currency could
serve to store value and make payments in elec-
tronic money from the central bank. This would of
course have implications for both monetary policy
and financial stability.

It is interesting to see to what extent digital
currencies can be considered money. This will
depend on how it plays the various functions that
money has traditionally played. If it falls under the
category of money, how important is its use so
that it can alter the functions of money in the
economy. In theory, anyone with access to the
internet could use digital currencies as money. In
any case, the evidence shows that this feature is
very limited and only a few people use it.

As we know, money plays three roles in the
economy: a store of value, a medium of exchange
and a unit of account. To assess whether digital
currencies can be considered money or not, we
should look at how they can fulfil these three
different roles. The limited evidence we can gather
so far may suggest that digital currencies are
viewed primarily as stores of value and are not
typically used as a medium of exchange.

Currently, there is little evidence of the
existence of digital currencies used as a unit of
account. Some studies conclude that, in theory,
digital currencies could serve as money for anyone
with an internet-enabled computer or device.
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cont. Unele studii concluzioneaza ca, teoretic,
monedele digitale ar putea servi drept bani pentru
oricine are un computer sau dispozitiv cu internet.
Cu toate acestea, In realitate, aceastd functie apare
doar intr-o anumitd masura si doar pentru un
numar mic de oameni si intotdeauna in paralel cu
monedele traditionale ale utilizatorilor. In schimb,
monedele digitale seamana cu investitii speculative
similare cu actiuni de pe internet.

Monede digitale ca depozit de valoare

Pentru a studia utilizarea monedelor digitale
ca magazin de valoare, trebuie sd facem distinctie
intre termenul lung si cel scurt. Asa dar, pentru ca
un activ sa fie un depozit de valoare pe termen
lung este important de luat in considerare astep-
tarile oamenilor vizavi de cererea si oferta viitoare.

Furnizarea de monede digitale este total asi-
guratd, datoritd esentei algoritmice a productiei sale.
Cu toate acestea, cererea este mai incertd. Apoi,
credinta publica, precum cd monedele digitale vor
continua sd fie la cerere, este esentiald pentru ca
acestea sa functioneze ca un depozit de valoare.
Astfel, valoarea monedelor digitale ca depozit de
valoare pe termen lung este direct legata de cererea
lor, iar aceasta depinde de increderea utilizatorilor
in succesul viitor al monedei. Cu toate acestea, pe
termen scurt, este dificil ca monedele digitale sa
serveasca drept depozit de valoare. Aceste feluri de
monede au o volatilitate mare a ratelor de schimb cu
monedele traditionale. Gestionarea riscului care
decurge din aceasta volatilitate a schimburilor este o
altd problema, care face ca monedele digitale sa fie
sdrace ca depozit de valoare pe termen scurt. De
exemplu, cursul de schimb zilnic al Bitcoin-ului cu
dolarul american prezintd corelatie practic zero cu
ratele de schimb ale dolarului, fata de alte valute
proeminente, cum ar fi euro, yenul, francul elvetian
sau lira sterlina, precum si fatd de aur. Prin urmare,
Bitcoin-ul nu este un instrument bun pentru a
gestiona riscurile (figura 1).
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However, in reality, this feature appears only to a
certain extent and only for a small number of
people, and always in parallel with traditional user
currencies. Instead, digital currencies resemble
speculative investments similar to Internet stocks
of late years.

Digital currencies as a store of value

We need to distinguish between the long
term and the short term to study the use of digital
currencies as a store of value. For an asset to be a
long-term store of value, what people expect about
the future of its supply and demand is essential.

The supply of digital coins is fully assured
due to the algorithmic nature of its production.
However, demand is more uncertain. Then, public
belief that digital currencies will continue to be in
demand is essential for them to function as a store
of value. Thus, the value of digital currencies as a
long-term store of value is directly related to their
demand, and that is related to what users believe
about the future success of the currency. However,
in the short term, it is difficult for digital curren-
cies to serve as a store of value. These kinds of
currencies have a high volatility of exchange rates
with traditional currencies. Managing the risk
that arises from this exchange volatility is another
issue that makes digital currencies poor as a
short-term store of value. For example, the daily
exchange rate of Bitcoin to the US dollar shows
practically zero correlation with the exchange
rates of the dollar against other prominent cur-
rencies such as the euro, the yen, the Swiss franc
or the pound sterling, as well as against gold.
Therefore, Bitcoin is not a good tool to manage
risk (figure 1).
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Figura 1. Pretul Bitcoin din 2009 pani in 2023/ Figure 1. Bitcoin price from 2009 to 2023
Sursa/ Source: https://bytwork.com/en/articles/btc-chart-history
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Siguranta este, de asemenea, o problema
atunci cand se considerd moneda digitald ca un
depozit de valoare. Cand se trateaza moneda ca un
depozit de valoare, protejarea acestuia mpotriva
furtului este foarte important. in cazul monedei
digitale, deoarece ea nu este fizicd, nu se poate
ascunde literalmente (de exemplu sub saltea). in
schimb, monedele digitale trebuie sa fie pastrate n
conturi de computer, cunoscute sub numele de
portofele digitale. Securitatea pentru aceste porto-
fele este o problemd importantd. Uneori, compa-
niile contracteaza anumite asigurari. in orice caz,
consumatorul este cel care se ocupa de cost.

Monede digitale ca mijloc de schimb

O moneda poate fi folositd ca mijloc de
schimb atata timp cét existd comercianti dispusi
sd o accepte ca platd. Numarul de retaileri din
intreaga lume, care sunt dispusi sd primeasca plati
in monede digitale, este in crestere. Cu toate aces-
tea, faptul cd comerciantii cu amanuntul accepta
aceste valute, nu inseamna automat cid moneda
respectiva va fi folositd in general. Pentru a sti
dacd moneda digitala este intr-adevar un mijloc de
schimb, este important sa urmarim numarul de tran-
zactii efectuate in aceste valute de-a lungul timpului
(figura 2). Volatilitatea cursului de schimb al
Bitcoin-ului in 2023 a fost de 142%, un ordin de
marime mai mare decdt volatilitatea cursului de
schimb al celorlalte valute, care se Incadreaza intre
7% si 12%. Aurul, care este o alternativa plauzibila
la aceste valute ca depozit de valoare, a avut
volatilitate de 22% 1n 2023, pe baza cursului sédu de
schimb 1n dolari.

Cumulative number of Bitcoin transactions chart

Security is also an issue when considering
digital currency as a store of value. When treating
currency as a store of value, protecting it from
theft is very important. In the case of digital
currency, since the currency is not physical, it
cannot literally be hidden (e.g. under the mattress).
Instead, digital currencies must be held in computer
accounts known as digital wallets. Security for
these wallets is an important issue. Sometimes
companies take out certain insurances. In any case,
it is the consumer who deals with the cost.

Digital currencies as a medium of exchange

A currency can be used as a medium of
exchange as long as there are merchants willing to
accept it for payment. The number of retailers
around the world who are willing to accept pay-
ments in digital currencies is increasing. However,
the fact that retailers accept these currencies does
not automatically mean that this currency will be
widely used. To know if the digital currency is
really a medium of exchange it is important to
track the number of transactions made in these
currencies over time. Figure number 2 shows how
this number has increased greatly over time.
Bitcoin’s exchange rate volatility in 2013 was
142%, an order of magnitude higher than the
exchange rate volatility of other currencies, which
range from 7% to 12%. Gold, which is a plausible
alternative to these currencies as a store of value,
had volatility of 22% in 2013 based on its dollar
exchange rate.
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Figura 2. Numirul de tranzactii cu Bitcoin pe luni din 2009 pani in 2023/
Figure 2. Number of Bitcoin transactions per month from 2009 to 2023
Sursa/ Source: https://blockchair.com/bitcoin/charts/total-transaction-count

Un impediment pentru ca monedele digitale
sd fie mijloc de schimb este oferta lor fixa. Con-
sumatorii pot doar accesa monede digitale de la

One difficulty for digital currencies to be a
medium of exchange is its fixed supply. Consumers
can only access digital currencies from online ex-
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burse online sau dealeri. In plus, nu poate fi igno-
ratd cerinta de a detine monede digitale, inainte
de a achizitiona bunuri si servicii de la un comer-
ciant. Asa ca, deocamdata, nu existd carduri de
credit sau imprumuturi de consum denominate in
moneda digitala.

Monede digitale ca unitate de cont

Existd putine dovezi ca vreo moneda digi-
tala ar fi folositd ca unitate de cont. Volatilitatea
extrema a cursurilor de schimb ale monedelor digi-
tale reprezintid, de asemenea, o problema atunci
cand devin o unitate de cont utild. Pentru ca, de
exemplu, valoarea unui Bitcoin, In comparatie cu
alte valute, se schimba foarte mult de la zi la zi.
Comerciantii cu amanuntul trebuie sa recalculeze
preturile foarte frecvent si acest lucru poate fi
costisitor si confuz. Valoarea de piata incerta a mo-
nedelor digitale ar face foarte dificild utilizarea lor
ca punct de referintd valid pentru stabilirea pre-
turilor de consum.

Un aspect suplimentar pentru dificultatea
monedelor digitale de a deveni unititi de cont este
faptul ca comerciantii coteaza preturile pentru majo-
ritatea marfurilor cu patru sau mai multe zecimale.
Desi, din punct de vedere matematic, acest lucru nu
ar trebui sa creeze probleme, pentru consumatori,
aceste puncte zecimale pot fi deconcertante.

Monedele digitale abia Indeplinesc criteriile
asociate functiei banilor, respectiv nu par sa func-
tioneze, cu adevarat, ca bani in economie si ar aduce
unele riscuri, daca ar fi utilizate pe scara larga, pe
termen lung. Apoi, este foarte putin probabil ca
astfel de monede, in forma lor actuala, sa fie prin-
cipala forma de bani pentru sistemul economic.

Alte problemele care pot apirea sunt legate
de faptul cd oamenii nu sunt cu adevarat familia-
rizati cu tehnologia, aplicatiile nu sunt foarte ugor
de utilizat, nu sunt foarte sigure in raport cu depo-
zitele si se afiseaza o volatilitate exagerata a ratelor
lor de schimb.

De asemenea, monedelor digitale le lipsesc
alte caracteristici care sunt asociate cu banii in
economie. De exemplu, monedele digitale nu pot fi
stocate ca depozite bancare, ele fac de obicei parte
din portofele digitale, care sunt expuse la multe
riscuri si costuri. Nu existd o asigurare standard
pentru aceste portofele, asa cum este in cazul depo-
zitelor. In plus, monedele digitale nu sunt o unitate
de cont pentru Imprumuturi si ipoteci. Nici car-
durile de credit sau de debit nu sunt denominate in
monede digitale.

Spre deosebire de banii traditionali, monedele
digitale nu sunt o revendicare si, prin urmare, ar putea
fi cumva considerate o marfa. Cu toate acestea, cle
sunt intangibile, nu ca aurul. Monedele digitale pot
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changes or dealers. Additionally, there is no getting
around the requirement to hold digital currencies
before purchasing goods and services from a
merchant. So, for now, there are no credit cards or
consumer loans denominated in digital currency.

Digital currencies as a unit of account

There is little evidence that any digital
currency is used as a unit of account. The extreme
volatility of digital currency exchange rates is
also a problem when they become a useful unit
of account. Because, for example, the value of a
Bitcoin, compared to other currencies, changes a
lot from day to day. Retailers have to recalculate
prices very frequently and this can be expensive
and confusing. The uncertain market value of
digital currencies would make it very difficult
to use as a valid reference point for setting con-
sumer prices.

Adding to the difficulty of digital curren-
cies becoming units of account is the fact that
merchants quote prices for most goods to four or
more decimal places. Although mathematically
this should not pose any problem, for consumers
these decimal points can be disconcerting.

Digital currencies barely meet the criteria
associated with the functions of money. Thus,
digital currencies do not seem to really function as
money in the economy and bring some risks if
they were to be widely used in the long term.
Then, it is highly unlikely that such coins, in their
current form, will be the main form of money for
the economic system.

Other problems that can arise are people
not really familiar with the technology, the apps
are not very easy to use, they are not very secure
in relation to deposits, and the volatility of their
exchange rates is very displayed.

Digital currencies also lack other characte-
ristics that are associated with money in the
economy. For example, digital currencies cannot
be stored as bank deposits, they are usually part of
digital wallets, which are exposed to many risks
and costs. There is no standard insurance for these
wallets, as there is with deposits. Additionally,
digital currencies are not a unit of account for
loans and mortgages. Neither are credit or debit
cards denominated in digital currencies.

Unlike traditional money, digital currencies
are not a claim and therefore could somehow be
considered a commodity. However, they are intan-
gible, not like gold. Digital currencies can only be
used if users agree that they can be used. Not
being a liability of the Central Bank is not an
impediment to functioning as money, but it does
make it different from cash and banknotes.
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s fie folosite numai daca utilizatorii sunt de acord. A
nu fi un pasiv al Béncii Centrale nu este un impe-
diment de a functiona ca bani, dar le face diferite de
numerar si bancnote.

In anumite privinte, monedele digitale sunt
similare cu formele anterioare de bani. De exemplu,
Banca Centrald nu guverneaza furnizarea acestora si
platile se fac direct, fara vreun intermediar.

Cresterea tehnologiilor asociate criptomone-
delor are unele implicatii pentru macroeconomie,
masa monetara si sistemul financiar. Tehnologiile
blockchain reduc costurile de tranzactie, iar acest
lucru poate creste bunastarea. Cu toate acestea, ele
aduc si riscuri, si probleme.

Din punct de vedere macroeconomic, crip-
tomonedele ar putea reprezenta un risc pentru sta-
bilitatea monetard si financiard. Din perspectiva
microeconomica, acestea implicd un risc pentru
investitori, care ar putea sd-si piarda toti banii.

Riscuri pentru stabilitatea financiard

Legaturile dintre criptoactive si institutiile
sau pietele financiare importante, din punct de
vedere sistemic, sunt suficient de mari, iar acesta ar
putea fi un risc pentru stabilitatea financiard. In
zilele noastre, dimensiunea mica a sistemelor mo-
nedei digitale fac improbabila existenta unor ris-
curi reale pentru stabilitatea financiara, totusi daca
existd o prabusire a preturilor, aceasta poate pune
in pericol stabilitatea sistemului financiar.

Exista o serie de scenarii potentiale care ar
creste probabilitatea ca monedele digitale sa afec-
teze stabilitatea financiara. Astfel, daca un detina-
tor de monede digitale imprumutase deja bani de la
altcineva, dupd o prabusire a preturilor, pierderile
ar avea impact nu numai asupra detinatorului
direct, ci si asupra creditorilor. De asemenea, daca
este un financiar de importanta sistemica, institutia
este direct expusa criptomonedelor.

Acum monedele digitale nu joacd un rol
semnificativ in economie, deoarece sunt utilizate
de un numar mic de consumatori. Cu toate acestea,
dacd acest numar creste, posibilitatea de frauda la
nivel de sistem ar conduce la aparitia perturbarii.
Astfel, riscul real constd in faptul cad moneda
digitald devine importanta sistemic.

Pentru a depasi riscurile de stabilitate finan-
ciard, este important sd aruncam o privire atentd
asupra problemelor de stabilitate financiara legate
de criptomonede si sd ne asiguram ca reglementa-
rea macroprudentiald este adecvatd atat la nivel
national, cat si international. Acest lucru necesita
coordonare internationala pentru acele criptoactive
care ridicd noi provocdri formelor traditionale de
reglementare financiara si nu se incadreaza in cate-
goria de reglementari existente.

In some ways, digital currencies are similar
to earlier forms of money. For example, the Central
Bank does not govern their supply and payments
are made directly, without any intermediary.

The rise of cryptocurrency technologies has
some implications for macroeconomics, the mo-
ney supply, and the financial system. Blockchain
technologies reduce transaction costs, and this can
increase welfare. However, they also bring new
risks and problems.

From a macroeconomic point of view, cryp-
tocurrencies could pose a risk to monetary and
financial stability. From a microeconomic pers-
pective, they involve a risk for investors, who
could lose all their money.

Risks to financial stability

The links between crypto assets and sys-
temically important financial institutions or mar-
kets are large enough, this could be a risk to
financial stability. Nowadays, the small size of
digital currency systems makes real risks to finan-
cial stability unlikely, however if there is a
collapse in prices, it can jeopardize the stability of
the financial system.

There are a number of potential scenarios
that would increase the likelihood of digital
currencies affecting financial stability. Thus, if a
digital currency holder had already borrowed
money from someone else, after a price crash, the
losses would impact not only the direct holder, but
also the lenders. Also, if it is a systemically impor-
tant financial institution, it is directly exposed
to cryptocurrencies.

Today digital currencies do not play a sig-
nificant role in the economy, because they reach a
small level of the number of consumers. However,
if this number increases, the possibility of sys-
temwide fraud leads to disruption. Thus, the real
risk is that the digital currency becomes syste-
mically important.

In order to overcome financial stability
risks, it is important to take a hard look at finan-
cial stability issues related to cryptocurrencies and
ensure that macroprudential regulation is adequate
both domestically and internationally. This requi-
res international coordination for those crypto
assets that pose new challenges to traditional
forms of financial regulation and do not fit in the
category of the existing regulations.

Risks to monetary stability

We know that the supply of digital currency
is predetermined and governed by fixed algo-
rithms. Therefore, the eventual total supply of
cryptocurrencies is fixed, there is no discretion in
determining it. This could raise a number of pro-
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Riscuri pentru stabilitatea monetard

Cunoastem faptul ca oferta de moneda digi-
tala este predeterminata si guvernatd de algoritmi
ficsi. Prin urmare, eventuala aprovizionare totala
cu criptomonede este fixd, nu existd nicio discretie
in determinarea ei. Acest lucru ar putea ridica o
serie de probleme pentru stabilitatea monetara,
deoarece aceastd ofertd fixa ar putea contribui
la deflatie sau la volatilitatea preturilor si a acti-
vitatii reale, dar din cauza ofertei nu se poate
adapta la cerere.

Cel mai mare risc care ar putea fi, teoretic,
prezentat de monedele digitale pentru stabilitatea
monetara este eroziunea capacittii Bancii Centrale
de a influenta cererea agregata, ca parte a misiunii
sale de a-si atinge tinta de inflatie. Cu toate aces-
tea, pentru a evalua daca criptomonedele reprezinta
intr-adevar un risc pentru stabilitatea monetara,
este important sa vedem in ce masura sunt folosite.
Astfel, daca utilizarea lor nu este raspandita, atunci
Banca Centrald poate influenta in continuare cere-
rea agregata si isi poate atinge obiectivele de poli-
ticdi monetard. Dacd economia ar devenit bit-
coinizatd, aceasta ar reprezenta un risc real pentru
politica monetara.

Pentru monedele digitale nu exista protectie a
consumatorilor. De exemplu, nu existd rambursari
daca apare o problema intre consumatori si comer-
ciantii cu amanuntul. Legile pot exista, dar ar fi greu
de aplicat. Creditul de consum, daca ar fi denominat
in criptomonede, ar fi foarte greu de asigurat.

Ar putea exista si alte riscuri potentiale, aso-
ciate cu fluctuatiile mari ale pretului unei monede
digitale: lipsa de transparenta cu privire la produca-
torii de criptomonede si motivele acestora; proble-
mele de securitate si potentialul hacking; usurinta
cu care poate fi folositd o moneda digitald, precum
Bitcoin-ul in finantarea de tranzactii ilegale.

Beneficii potentiale

Criptomonedele ar putea beneficia, de ase-
menea, de sistem. Tehnologiile care stau la baza
criptoactivelor pot crea un sistem de plati mai dis-
tribuit si mai divers. Ele folosesc Tehnologia Regis-
trului Distribuit (sau Distributed Ledger Techno-
logies — DLT) sau blockchain. Aceasta tehnologie
permite utilizarea unei monede digitale intr-un
sistem de platd descentralizat. Astfel, s-ar putea
intampla ca moneda s fie copiata si cheltuita de mai
multe ori. Utilizatorii nu trebuie sa aibd incredere in
niciun guvern, trebuie sd aiba incredere doar in
DLT. Aceasta tehnologie ar putea fi utilizatd intr-un
mod similar in alte straturi ale sistemului financiar.

Aparitia acestor active financiare suplimen-
tare va duce la cresterea bunastarii agregate, prin
introducerea unei mai mari varietdti in meniul
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blems for monetary stability, as this fixed supply
could contribute to deflation or volatility in prices
and real activity, but because of supply it cannot
adjust to demand.

The biggest risk that digital currencies could
theoretically pose to monetary stability is the ero-
sion of the central bank's ability to influence
aggregate demand as part of its mission to achieve
its inflation target. However, to assess whether
cryptocurrencies really pose a risk to monetary
stability, it is important to see to what extent they
are used. Thus, if their use is not widespread, then
the Central Bank can still affect aggregate demand
and achieve its monetary policy objectives. If the
economy became bitcoinized, this would pose a
real risk to monetary policy.

For digital currencies, there is no consumer
protection. For example, there are no refunds if
there is a problem between consumers and retailers.
Laws may exist, but would be difficult to enforce.
Consumer credit, if denominated in cryptocurren-
cies, would be very difficult to secure.

There could be other potential risks associa-
ted with large fluctuations in the price of a digital
currency, lack of transparency about crypto-
currency producers and their motives, security
issues and potential hacking, and the ease with
which a digital currency like Bitcoin can be used
to finance transactions illegal.

Potential benefits

Cryptocurrencies could also benefit from
the system. The technologies behind crypto assets
can create a more distributed and diverse payment
system. They use the so-called Distributed Ledger
Technology (DLT) or blockchain. This technology
enables the use of a digital currency in a decen-
tralized payment system. Thus, it could happen
that the currency is copied and spent more than
once. Users do not have to trust any government;
they just have to trust DLT. This technology could
be used in a similar way in other layers of the
financial system.

The emergence of these additional financial
assets is likely to increase aggregate welfare by
introducing more variety into the menu of finan-
cial assets offered to pension funds, insurance
companies, hedge funds, individuals and other
savings institutions.

Private entities that issue digital currency
use a DLT. One such technology is a consen-
sus replication, sharing, and synchronized digi-
tal data spread geographically across multiple
Internet sites, in different countries and institu-
tions without a central administrator or centralized
data storage.
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activelor financiare, oferite fondurilor de pensii, de
asigurari, companiilor, fondurilor speculative, per-
soanelor private si altor institutii de economii.

Entitatile private care emit moneda digitala
folosesc un DLT. O astfel de tehnologie este un con-
sens de replicare, partajare de date digitale sincro-
nizate raspandite geografic pe mai multe site-uri
de internet, in diferite tari si institutii fara admi-
nistrator central sau stocare centralizata a datelor.

Instrumentele digitale private au urmatoa-
rele avantaje: introduc tehnologia fintech pentru a
reduce costurile tranzactiilor in diferite monede
fiduciare si in tari cu sisteme financiare subdez-
voltate, In care multi consumatori sunt exclusi din
sistemul financiar, astfel monedele digitale con-
tribuie la incluziunea financiara.

Un atribut esential al unei monede bune este
acceptarea pe scara largd de catre agentii econo-
mici a platilor catre furnizari pentru bunuri si ser-
vicii. O conditie prealabild pentru acest atribut este
increderea In moneda.

Persoanele fizice trebuie s aiba incredere ca
moneda are o putere de cumparare stabila, nu va fi
degradata de catre emitentii monedei si ca pro-
prietatea privatd a monedei este dovada de frauda.
Prin urmare, increderea in registrul unei monede
complet descentralizate este cruciald pentru ca
moneda digitala sa fie folositd ca bani.

Bancile Centrale pot profita de reducerea
costurilor tehnologiei asociate cu valute digitale. In
acelasi timp, acestea isi pot folosi in continuare
instrumentul de politici monetard prin emiterea
unei monede digitale, care poate fi convertitd in
numerar si valute de hartie la un anumit curs de
schimb fix. In felul acesta, o Moneda Digitald a
Bancii Centrale (MDBC) ar fi un mijloc legal.

Oamenii au incredere ca moneda fiat exis-
tentd, emisa de o autoritate centralizati, are o
valoare stabila din cauza politici monetare stabile,
deoarece moneda poate fi folositd pentru a plati
impozite catre guvern si pentru cd este imposibil
ca cineva sa cheltuiascd aceeasi monedd de mai
multe ori.

Desi un numar semnificativ de Béanci Cen-
trale iau in considerare in mod activ avantajele si
dezavantajele unei monede digitale a Bancii Cen-
trale (MDBC), nu existd incd nicio Banca Centrala
care sa fi emis o astfel de moneda. Fezabilitatea si
dezirabilitatea Bancilor Centrale de a emite pro-
priile versiuni fiat ale monedelor digitale au fost
centrul unei dezbateri tot mai mari in ultimii ani.
Numeroase Banci Centrale din intreaga lume, sunt
in cercetarea subiectului, inclusiv Banca Canadei
(2017), Banca Centrala Europeana (Mersch, 2017),
Banca Populard Chineza (Qian, 2017), Sveriges

Private digital tools have the following two
advantages: they introduce fintech technology to
reduce transaction costs in various fiat currencies
and in countries with underdeveloped financial
systems, where many consumers are excluded
from the financial system, private digital curren-
cies can contribute to financial inclusion.

An essential attribute of a good currency is
its widespread acceptability by economic agents
against the provision of goods and services. A
prerequisite for this attribute is trust in the currency.

Individuals must trust that the currency has
stable purchasing power, will not be degraded
by the issuers of the currency, and that private
ownership of the currency is fraud-proof. There-
fore, trust in the ledger of a fully decentralized
currency is crucial for the digital currency to be
used as money.

Central Banks can take advantage of redu-
ced technology costs associated with digital
currencies. At the same time, they can still use
their monetary policy tool by issuing a digital
currency that can be converted into cash and paper
currencies at a certain fixed exchange rate. In this
way, a Central Bank Digital Currency (CBDC)
would be legal tender.

People trust that existing fiat currency,
issued by a centralized authority, has a stable value
because of stable monetary policies, because the
currency can be used to pay taxes to the govern-
ment, and because it is impossible for someone to
spend the same currency more than once.

Although a significant number of Central
Banks (CBs) are actively considering the pros and
cons of a Central Bank Digital Currency (CBDC)
there is still no CB that has issued such a currency.
Thus, the feasibility and desirability of Central
Banks issuing their own fiat versions of digital
currencies has been the focus of a growing debate
in recent years. Numerous Central Banks around
the world are researching the topic, including the
Bank of Canada (2017), the European Central
Bank (Mersch, 2017), the People’s Bank of China
(Qian, 2017), Sveriges Rikshank (2017) and the
Bank of England (2017). We do not have to think
about whether CBDC is a cryptocurrency or not.
Cryptocurrencies basically use DLT technology.
The Central Bank does not necessarily have to use
the same technology because it has its own
technology. This type of CBDC would not be a
cryptocurrency, but would remain a Central Bank
digital currency.

Whether the Central Bank should issue
CBDC is a question open to debate. On the one
hand, it would be efficient because it could use the
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Riksbank (2017) si Banca Angliei (2017). Nu
trebuie sd ne gdndim dacd MDBC este o criptomo-
nedd sau nu. Criptomonedele, in principiu, utili-
zeaza tehnologia DLT. Banca Centrald nu trebuie
neaparat sa foloseascd aceeasi tehnologie pentru ca
are una proprie. Acest tip de MDBC nu ar fi o
criptomonedd, dar ar ramine o moneda digitala a
Bancii Centrale.

Daca Banca Centrald ar trebui si emitd
MDBC ramane a fi o intrebare deschisd dezbaterii.
Pe de o parte, ar fi eficient, deoarece ar putea folosi
noua tehnologie in cazul cand MDBC va interfera
cu sistemul bancar privat, mai ales daca publicul ar
detine depozite la Banca Centrala. Iar dacd aceste
valute nu sunt emise de Banca Centrala, atunci apare
un risc ca ele vor deveni alternativa de curs legal.
Dar abtinerea de a oferi unui public alternativa la
monedele digitale produse in mod privat, implica
riscul cd, mai devreme sau mai tarziu, aceste
monede sd inlocuiascd, in mare masurd, moneda
legala. Recunoscand acest risc, majoritatea Bancilor
Centrale cerceteaza, in prezent, diverse optiuni
pentru adoptarea, in cele din urmé, a unei forme de
MDBC. Banca Centrala olandeza si Central Bank
of Uruguay au si inceput sa foloseascda limitat
aceastd moneda. Banca Rezervei Federale se gan-
deste si ea la emiterea unui Fedcoin.

O solutie intermediard. Monede stabile

Criptomonedele au probleme si riscuri care
trebuie rezolvate. O alternativd ar fi asa-numitele
criptomonede stabile, precum Tether si DAL
Aceste monede stabile ar putea, de principiu, s
rezolve problema marii volatilitati pe care o afi-
seaza criptomonedele, precum Bitcoin sau Ether.
Acestea se bazeaza pe jetoane care sunt legate la
valoarea unei monede fiat (cum ar fi dolar sau
euro), la active (aur, imobiliare) sau la o alta crip-
tomoneda. Exista si monede digitale stabile (stable-
coins) care, in schimb, sunt guvernate de algoritmi
pentru a-si mentine preturile stabile. Motivul prin-
cipal pentru crearea unui stablecoin este protejarea
investitorilor in perioadele de volatilitate. Astfel,
monedele stabile au multe dintre avantajele mo-
nedelor digitale, dar reusesc sa aiba un pret mai
stabil. Prin urmare, monedele stabile ar putea fi
mult mai capabile sda serveascd drept mijloc de
plata si depozit de valoare, deoarece esenta lor este
mai putin volatila.

Existd doua tipuri distincte de monede sta-
bile, dar care utilizeaza strategii diferite pentru a
reduce volatilitatea: criptomonede colateralizate
(sau suportate), care sunt legate de valoarea unui
activ extern (stabil) (moneda fiat, o criptomoneda,
aur si proprietate) si al doilea grup, cel principal,
criptomonedele necolateralizate (sau negarantate),
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new technology. However, it could be the case
that the CBDC interfered with the private banking
system, especially if the public can hold deposits
with the Central Bank. One risk is that if these
currencies are not issued by the Central Bank, at
some point these currencies will become the legal
tender alternative. But refraining from offering a
public alternative to privately produced digital
currencies carries the risk that, sooner or later,
these coins will largely replace fiat. Recognizing
this risk, most central banks are currently explo-
ring the various options for eventually adopting
some form of CBDC. Some like the Dutch Central
Bank and the Central Bank of Uruguay and have
started to use this currency on a limited basis.
The Federal Reserve Bank is also considering
issuing a Fedcoin.

An intermediate solution. Stable currencies

Cryptocurrencies have issues and risks that
need to be addressed. To find a solution, an alter-
native would be the so-called stable cryptocur-
rencies like Tether and DAI. These stablecoins
could in principle solve the problem of high vola-
tility displayed by cryptocurrencies such as Bitcoin
or Ether. This stable cryptocurrency is based on
tokens that are tied to the value of a fiat currency
(such as the dollar or euro), assets (gold, real
estate), or another cryptocurrency. There are also
stablecoins which, on the other hand, are governed
by algorithms to keep their prices stable. The main
reason for creating a stablecoin is to protect
investors during periods of volatility. Thus, sta-
blecoins have many of the advantages of digital
currencies, but manage to have a more stable
price. Therefore, stablecoins could be much better
able to serve as a means of payment and store of
value because their essence is less volatile.

There are two distinct types of stablecoins
that use different strategies to reduce volatility:
collateralized (or backed) cryptocurrencies, which
are tied to the value of an external (stable) asset
(fiat currency, a cryptocurrency, gold and pro-
perty), and the second main group stablecoins are
those that are uncollateralized or unsecured, i.e.
they are not tied to any external value but instead
follow an algorithm, which controls the volatility
of the currency.

Stablecoins can be seen as an intermediate
solution between cryptocurrencies and CBDCs.
As we have mentioned in previous sections, the
demand for a stable asset using DLT has opened
the debate about the possibility of issuing a
CBDC. However, this can also pose problems,
questioning the bank's role in financing economic
activities. Given the volatility of cryptoassets,
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ce nu sunt legate de nicio valoare externa si
urmeaza in schimb un algoritm, care controleaza
volatilitatea monedei.

Monedele stabile pot fi vazute ca o solutie
intermediara intre criptomonede si MDBC. Asa cum
am mentionat in sectiunile anterioare, cererea pentru
un activ stabil, care utilizeazd DLT, a deschis dez-
baterea despre posibilitatea emiterii unui MDBC. Cu
toate acestea, acest lucru poate crea probleme,
punand la indoiala rolul bancii in finantarea acti-
vitatilor economice. Avand in vedere volatilitatea
criptoactivelor si restul de intrebari legate de
MDBC, stablecoins-urile au ajuns in prim-plan ca
un al treilea tip de activ potential, care aspird sa
aduca stabilitate pe piata volatila a criptoactivelor.

and given the rest of the questions surrounding
CBDC, stablecoins have come to the fore as a
potential third asset type that aspires to bring
stability to the volatile cryptoasset market.

asset
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— [ — —

— — - -
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Figura 3. Diferite active care utilizeaza DLT/ Figure 3. Different assets using DLT
Sursa: elaborata in baza BCE/ Source: developed on the basis of the ECB

Monedele stabile urmaresc sd ofere sigu-
rantd In raport cu principalele valute emise de
Bancile Centrale (figura 3). Criptomonedele sunt
caracterizate de o volatilitate ridicatd a preturilor,
ceea ce le face incapabile de a indeplini cele trei
functii ale banilor. Stablecoins-urile, in schimb, au
fost introduse ca o incercare de a depasi aceastd
problema de volatilitate. Astfel, companiile furni-
zoare de servicii financiare si tehnologie au lucrat
la dezvoltarea de monede stabile pentru tranzactiile
de plata pe o Scara globala. De exemplu, Facebook
a initiat proiectul Libra, cu scopul de a imbunatati
tranzactiile financiare internationale, pentru toatd
lumea, intr-un mod mai rapid si mai eficient.

Tether domina in prezent piata stablecoin in
ceea ce priveste volumul de tranzactionare, precum
si piata de capitalizare. In timp ce Tether a repre-
zentat 99% din intreaga capitalizare de piatd a
monedelor stabile in februarie 2018, cota sa a
scazut la 81% in iulie 2019. Tether a fost printre
primele monede stabile care a aparut si are, prin
urmare, avantajul de a fi mutat primul. In timp ce

The stablecoins aim to provide safety
against major currencies issued by Central Banks
(figure 3). The cryptocurrencies are characterized
by high price volatility, which makes them unable
to fulfil the three functions of money. The stable-
coins, on the other hand, try to solve this problem
and were introduced as an attempt to overcome
this volatility problem. Thus, financial services
and technology companies have been working to
develop stable currencies for payment transactions
on a global scale. For example, Facebook initiated
the Libra project with the aim of improving inter-
national financial transactions for everyone in a
faster and more efficient way.

Tether currently dominates the stablecoin
market in terms of trading volume as well as
market capitalization. While Tether accounted for
99% of the entire stablecoin market capitalization
in February 2018, its share fell to 81% in July
2019. Tether was among the first stablecoins to
emerge and therefore has the advantage of being
moved the first. While the market has become

Revista / Journal ,, ECONOMICA” nr.3(125) 2023



FINANTE, CONTABILITATE, ANALIZA S| INFORMATICA ECONOMICA / FINANCE, ACCOUNTING, ECONOMIC ANALYSIS AND INFORMATICS

piata devine din ce In ce mai competitiva, Tether
ramane cea mai frecvent utilizatd moneda stabila.

Cu toate acestea, monedele stabile sunt Inca
la inceput si, prin urmare, nu sunt un vehicul de
investitie suficient de sigur. Poate cd in viitor ar
putea ajunge sa inlocuiascd monedele digitale
traditionale, precum Bitcoin sau Ripple.

Concluzii

Din acest studiu se desprind citeva conclu-
zii. Actualmente se pune problema stabilirii unei
noi tehnologii monetare. Functiile banilor trebuie
sd existe In economie si ele trebuie preluate de
catre monedele digitale. Introducerea sistemului
digital in sistemul financiar-bancar este de perspec-
tivd mai indelungata, dar majoritatea cercetatorilor
se concentreaza asupra acestui proces.

De asemenea, concluzionam ca cele trei
functii cunoscute ale banilor se pot transpune in
sistemul digital, doar tindndu-se seama de anumiti
algoritmi, care sunt prelucrati in computer si
utilizati ad-hoc.

in alta ordine de idei, sistemul digital este
important si va avea o serie de avantaje, dar, pana
la implementarea acestuia, va trebui sa treacd un
timp mai indelungat in care majoritatea agentilor
economici sa faca cunostintd cu produsul in sine si
sd acumuleze increderea necesard in noul sistem.

increasingly competitive, Tether remains the most
commonly used stablecoin.

However, stablecoins are still in their infancy
and are therefore not a safe enough investment
vehicle. Perhaps, in the future, it could end up
replacing traditional digital currencies like Bitcoin
or Ripple.

Conclusions

Some conclusions emerge from the study of
this article. First of all, at this moment there is the
question of establishing a new monetary techno-
logy. The functions of money must exist in the
economy and they must be taken over by digital
currencies. The introduction of the digital system
in the financial-banking system has a longer
perspective, but most researchers focus on them in
the next period.

Another conclusion is that the three known
functions of money can be transposed into the
digital system, but taking into account certain
algorithms that are processed in the computer and
used ad hoc.

In other words, the digital system is impor-
tant, it will have a number of advantages, but until
its implementation, a longer time will have to pass
in which the majority of economic agents and
people gain the necessary confidence in the new
technologies and the new system.
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Integritatea, obiectivitatea, dobandirea com-
petentei specializate si comportamentul profesional
sunt doar cdteva dintre elementele fundamentale ale
principiilor eticii profesionale, care trebuie luate in
considerare de un Vviitor profesionist contabil.
Totodatd, acesta trebuie sa ia in calcul provocarile
caracteristice activitatii contabile. Acestea pot fi de
interes propriu, autorevizuire, reprezentare, fami-
liaritate, intimidare etc., care trebuie identificate si
tratate cu mare atentie de cdtre un profesionist
contabil, pentru asigurarea credibilitatii profesiei
desfasurate. Scopul cercetarii este de a evidentia
tipurile de ameningari care pot afecta activitatea
profesionistilor contabili, precum si masurile de
protectie care le-ar putea elimina sau reduce pand
la un nivel acceptabil. Pentru realizarea scopului
propus, autorul a utilizat metode calitative, in
special observatia, analiza si documentarea.

Cuvinte-cheie: amenintare, eticd profesio-
nalda, masuri de protectie, nivel acceptabil, pro-
fesionist contabil.

JEL: M14, M41.

Introducere

Profesia contabila cuprinde o arie de activi-
tate diversificatd, asumandu-si diferite roluri i ris-
curi, in functie de mediul in care lucreaza profesio-
nistul contabil. In scopul furnizirii unor servicii de
calitate sporitd, profesionistul contabil trebuie sa
evalueze permanent pertinenta activitatii profesio-
nale In concordantd cu exigentele clientilor si cu
cerintele de satisfacere a interesului public [7].

Contabilul joaca un rol esential in realizarea
valorii nou create de catre client. Continutul valorii
nou create se regaseste in calitatea si onorabilitatea
prestatiilor furnizate de catre profesionistii conta-
bili, ajutdnd intreprinderile sa-si optimizeze perfor-
mantele. Cu alte cuvinte, profesia contabila contri-
buie la crearea valorii economice adaugate a avu-
tiei sociale [8, pp.10-11]. Contabilii trebuie si inte-
leaga toate modelele de afaceri si factorii care
conduc la crearea de valoare la nivelul intregii enti-
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Integrity, objectivity, the acquisition of spe-
cialized competence and professional behaviour
are some of the fundamental elements of the pro-
fessional ethics principles that must be considered
by a future professional accountant. At the same
time, he or she should encounter the challenges
that are specific for this activity. These can be self-
interest, self-review, representation, familiarity, inti-
midation, etc., which must be identified and handled
with great care by a professional accountant, so as to
ensure the credibility of the chosen profession. The
aim of the research is to highlight the types of threats
that can affect the work of accounting professionals,
as well as the protective measures that could
eliminate or reduce them to an acceptable level. In
order to achieve the goal set, the author used the
research, qualitative methods, in particular, obser-
vation, analysis and documentation.

Keywords: threat, professional ethics, pro-
tective measures, acceptable level, professional
accountant.

JEL: M14, M41.

Introduction

The accounting profession encompasses a
diversified area of activity, assuming different
roles and risks depending on the environment in
which the accounting professional works. In order
to provide high quality services, the accounting
professional must constantly evaluate the relevance
of the professional activity in accordance with the
demands of the clients and with the requirements
to satisfy the public interest [7].

The accountant plays an essential role in
realizing the newly created value for the client. The
content of the newly created value is found in the
quality and honesty of the services provided by
professional accountants, helping businesses to
optimize their performance. In other words, the
accounting profession contributes to the creation
of the added economic value of social wealth [8,
pp. 10-11]. Accountants need to understand all
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tati si al diferitor activitati din cadrul acesteia. in
activitatea desfasurata, contabilii trebuie sa respec-
te intotdeauna prevederile legale si normele etice.
Prin urmare, orice amenintare, care ar putea dis-
credita intr-un fel sau altul profesia, trebuie dimi-
nuata pana la un nivel acceptabil sau neutralizata.

Asadar, un profesionist contabil nu este
responsabil doar de satisfacerea nevoilor clientului
sau angajatorului, ci si de respectarea normelor
etice ale societatii. Profesionistii contabili sunt
obligati sa aplice etica profesionald pentru a proteja
principiile fundamentale ale contabilitatii, astfel,
incat acestea sd nu fie compromise [4, p. 10].

Existd numeroase circumstante care ar putea
compromite conformitatea cu principiile funda-
mentale ale eticii profesiei contabile. Existenta
unor politici si proceduri, conditii si reglementari
stabilite pot Tmbundtiti comportamentul etic al
contabilului, precum si pot participa la identifica-
rea amenintarilor la adresa conformitatii cu prin-
cipiile fundamentale.

In acest context, scopul prezentei cercetiri
este de a descrie amenintarile care pot afecta acti-
vitatea profesionistilor contabili, precum si masu-
rile de protectie care ar putea elimina sau reduce
amenintarile pana la un nivel acceptabil.

Metode de cercetare aplicate

Pentru atingerea rezultatului dorit, autorul a
implementat metode calitative, in special obser-
vatia, analiza si documentarea bazatd pe revizuirea
informatiilor abordate in cadrul literaturii de spe-
cialitate. Principala sursa de documentare a fost
,»Codul etic al profesionistului contabil”, care sta-
bileste principiile fundamentale de eticd pentru
profesionistii contabili si cadrul conceptual de
identificare, evaluare si tratare a amenintarilor la
adresa conformitatii cu principiile fundamentale.

Rezultate si discutii

Un profesionist contabil nu trebuie sa se
angajeze, in mod constient, in nici o activitate care
afecteaza sau care ar putea afecta integritatea, obiec-
tivitatea sau buna reputatie a profesiei si care, prin
urmare, ar fi incompatibild cu valorile fundamentale
ale eticii profesionale. Conformitatea activitatii pro-
fesionistului contabil cu principiile fundamentale
poate fi amenintatd de o varietate largd de situatii.
Natura amenintarilor diferd in functie de amploarea
in care acestea sunt generate in activitatea de pre-
stare a serviciilor de contabilitate.

Intelegerea circumstantelor, care ar putea
compromite conformitatea cu principiile funda-
mentale, este o conditie indispensabila pentru iden-
tificarea, evaluarea si tratarea provocarilor respec-
tive. Pentru identificarea amenintirilor la adresa
conformitatii cu principiile fundamentale este

the business models and drivers of value creation
across the entire entity and the various activities
within it. In their work, accountants must always
comply with legal provisions and ethical norms.
Therefore, any threat that could discredit the
profession in one way or another must be reduced
to an acceptable level or neutralized.

So, a professional accountant is not only
responsible to meet the needs of the client or
employer, but also to comply with the ethical
norms of the society. Professional accountants are
required to apply professional ethics to protect
the fundamental principles of accounting so that
they are not compromised [4, p. 10].

There are many circumstances that could
compromise compliance with the fundamental ethi-
cal principles of the accounting profession. The
existence of established policies and procedures,
conditions and regulations can improve the ethical
behaviour of the accountant, as well as involve in
identifying threats to compliance with the funda-
mental principles.

In this context, the purpose of this research
is to describe the threats that can affect the activity
of accounting professionals, as well as the pro-
tection measures that could eliminate or reduce
the threats to an acceptable level.

Applied research methods

In order to achieve the goal set in the re-
search, qualitative methods were used, in parti-
cular, observation and analysis, documentation
based on the review of information addressed in
the specialty literature. The main source of docu-
mentation was “The code of ethics of the accoun-
ting professional”, which establishes the funda-
mental principles of ethics for accounting pro-
fessionals and the conceptual framework for iden-
tification, assessment and treatment of threats to
compliance with fundamental principles.

Results and discussions

An accounting professional must not con-
sciously engage in any activity that affects or could
affect the integrity, objectivity or good repute of the
profession and which, therefore, would be incom-
patible with the fundamental values of professio-
nal ethics. The conformity of the activity of the
accounting professional with the fundamental prin-
ciples can be threatened by a wide variety of situa-
tions. The nature of the threats differs depending on
the extent to which they are generated in the activity
of providing accounting services.

Understanding the circumstances that could
compromise compliance with the fundamental
principles is an indispensable condition for iden-
tifying, assessing and dealing with those challen-
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necesar de elaborat astfel de conditii, politici si
proceduri, reglementari care ar putea imbunatati
comportamentul etic al contabilului. Este insa
imposibild identificarea tuturor situatiilor care pot
genera provocari. Totodatd, natura misiunilor si a
serviciilor prestate de profesionistul contabil este
diferita, respectiv pot fi generate diferite tipuri de

ges. In order to identify threats to compliance with
the fundamental principles, it is necessary to
develop such conditions, policies and procedures,
regulations that could improve the ethical beha-
viour of the accountant. It is, however, impossible
to identify all situations that can generate threats.
At the same time, the nature of the missions and

amenintari (figura 1).

services provided by the accounting professional is
different, respectively, different types of threats
can be generated (figure 1).

p . I
Amenintare sun interes financiar sau de altd naturd care poate si influenteze in mod
de interes < necorespunzitor rationamentul sau conduita profesionistului contabil/ financial
_propriu/Self- or other interest that may improperly influence the judgment or conduct of the
interest threat professional accountant
> |
sevaluarea necorespunzatoare a rezultatelor unei activitati anterioare, prestate de
Amenintare contabil ori de o altd persoana din cadrul entitatii angajatoare, pe care
de autorevizuire/ < contabilul se va baza la elaborarea unui rationament curent/ improper
Self-review assessment of the results of a previous activity, provided by the accountant or
threat another person within the employing entity, on which the accountant will base
the elaboration of a current reasoning
.
Amenintare epromovarea pozitiei unui client sau a unei entitati angajatoare pana in punctul
de reprezentare/ < in care obiectivitatea profesionistului contabil este compromisa/ promoting the
Threat of position of a client or employing entity to the point where the professional
representation accountant's objectivity is compromised
.
'a | —
eamenintarea ca, din cauza unei relatii prea indelungate sau prea apropiate cu un
Amenintare client sau cu o entitate angajatoare, un profesionist contabil sia fie prea
de familiaritate/ < ingaduitor cu interesele acestora sau cu acceptarea activitatii lor/ threat that,
Familiarity because of too long or too close relationship with a client or employing entity,
threat a professional accountant will be too lenient with their interests or acceptance
of their activity
P~ * ]
«impiedicarea profesionistului contabil sa actioneze obiectiv prin presiuni reale
Amenintare sau percepute, inclusiv incercari de a exercita o influentd necorespunzitoare
de intimidare/ asupra contabilului/ preventing the professional accountant from acting
Intimidation objectively through real or perceived pressure, including attempts to exert
h undue influence on the accountant
threat
.

Figura 1. Categorii de amenintiri la adresa conformititii cu principiile fundamentale

ale eticii profesionale a contabilului/

Figure 1. Categories of threats to compliance with the fundamental principles

of the accountant's professional ethics
Sursa: elaborata de autor in baza [6, p. 27]/
Source: developed by the author based on [6, p. 27]
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In conformitate cu prevederile Legii nr.
133/2016, interesul propriu (sau personal) reprezinti
,,orice interes material sau nematerial al unui subiect
ce rezulta din activitatile sale in calitate de persoand
privatd, din relatiile sale cu persoane apropiate sau
cu persoane juridice” [5]. Astfel, in activitatea
contabilului, amenintdrile de interes propriu pot
aparea 1n situatiile cand profesionistul contabil:

— are un interes financiar direct in afacerea
unui client;

— are o relatie profesionald apropiata cu clientul;

— are acces la informatii confidentiale, care,
ulterior, ar putea fi folosite in beneficiul
personal;

— descopera si disimuleaza o eroare semni-
ficativa in activitatea desfasuratd anterior de
un contabil al entitatii;

— accepta diverse recompense, stimulente, ono-
rarii oferite de client sau entitatea angaja-
toare;

— utilizeazd necorespunzator, in interes pro-
priu, activele entitatii.

In situatia in care un profesionist contabil
actioneaza, fara a reevalua corespunzator rezulta-
tele unei activitati anterioare sau al unui serviciu
prestat anterior de un contabil al entititii angaja-
toare, pot apdrea amenintari de autorevizuire [2].
Un exemplu de circumstanta, care genereazd o
amenintare de autorevizuire pentru un profesionist
contabil, este luarea deciziei de efectua o achizitie
in baza studiului de fezabilitate elaborat anterior de
un alt contabil sau o alta persoana din cadrul enti-
tatii angajatoare, fard a verifica corectitudinea in-
formatiei prezentate in studiul respectiv.

Amenintirile de reprezentare includ cazuri
in care profesionistul contabil promoveaza pozitia
si obiectivele clientului sau entitatii angajatoare,
efectudnd declaratii false sau alte activitati care
compromit obiectivitatea profesionistului contabil;
cand un profesionist contabil actioneaza in apara-
rea unui client in cazul unor litigii [1, p. 48].

Situatiile care pot genera amenintari de fa-
miliaritate pentru un profesionist contabil includ
cazuri in care are loc acceptarea de catre profesio-
nistul contabil a cadourilor sau a unui tratament
preferential. Exceptie in acest sens face cazul in
care valoarea cadourilor este neinsemnata si irele-
vantd. O alta situatie de aparitie a amenintarilor de
familiaritate este atunci, cind un membru al fami-
liei sau o rudd apropiatd angajata de entitate ia
decizii care afecteazd corectitudinea raportarii
financiare a entitatii. Rapoartele financiare servesc
drept baza pentru procesele decizionale eficiente.
Astfel, este important ca rapoartele financiare
sa fie cAt mai transparente si exacte. in caz con-

In accordance with the provisions of Law
no. 133/2016, the own (or personal) interest repre-
sents “any material or immaterial interest of a
subject resulting from their activities as a private
person, from their relations with close persons or
with legal entities” [5]. Thus, in the activity of the
accountant, self-interest threats can appear in situa-
tions when the professional accountant:

— has a direct financial interest in the client’s
business;

— has a close professional relationship with the
client;

— has access to confidential information that
could be used for personal benefit;

— discovers and conceals a significant error in
the activity previously carried out by an
accountant of the entity;

— accepts various rewards, incentives, fees,
offered by the client or the employing entity;

— uses the assets of the entity improperly, in
their own interest.

If an accounting professional acts without
properly re-evaluating the results of a previous
activity or service previously provided by an accoun-
tant of the employing entity, self-revision threats may
arise [2]. An example of a circumstance that gene-
rates a self- revision threat for a professional accoun-
tant is making a decision to make a purchase based
on the feasibility study previously developed by
another accountant or another person within the
employing entity, without verifying the correctness
of the information presented in this study.

Threats of representation include cases
when the professional accountant promotes the
position and objectives of the client or employing
entity by making false statements or other activities
that compromise the professional accountant's
objectivity; when a professional accountant acts in
defence of a client in litigation [1, p. 48].

Situations that may create familiarity threats
for a professional accountant include cases when
he or she accepts gifts or preferential treatment.
The exception to this is the case where the value of
the gifts is insignificant and irrelevant. Another
occurrence of familiarity threat is when a family
member or close relative employed by the entity
makes decisions that affect the accuracy of the
entity’s financial reporting. Financial reports serve
as the basis for effective decision-making proces-
ses. Thus, it is important that financial reports are
as transparent and accurate as possible. Otherwise,
there is a risk that the taken managerial decisions
are not objective.

Intimidation threats for a professional accoun-
tant may occur in cases when the accounting pro-
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trar, apare riscul ca deciziile manageriale luate sa
nu fie obiective.

Amenintdrile de intimidare pentru un pro-
fesionist contabil pot aparea in cazurile in care
acesta este descurajat sd actioneze in mod obiectiv
prin amenintéri, reale sau percepute. De exemplu:
amenintarea cu concedierea, ca urmare a unui de-
zacord cu privire la anumite activitati sau decizii,
cum ar fi modul in care informatiile financiare
urmeaza sa fie raportate; profesionistul contabil
este presat sa aprobe deciziile clientului sau enti-
tatii angajatoare atunci cand nu este de acord cu
tratamentul contabil al acestora dintr-o anumita
tranzactie; presiune in vederea diminudrii inadec-
vate a cantitdtii de munca executatd de profesio-
nistul contabil pentru a reduce onorariile.

Dupa identificarea unei amenintari la adresa
conformitatii cu principiile fundamentale, profesio-
nistul contabil trebuie s evalueze dacd amenin-
tarea respectiva este la un nivel acceptabil. Prin
nivel acceptabil se intelege situatia in care ame-
nintarea se conformeazd cu principiile funda-
mentale [6, p. 28].

Evaluarea obstacolelor se efectueazd prin
prisma diferitor factori, care determind aparitia
amenintarilor la adresa conformitatii cu principiile
fundamentale. Printre cei mai relevanti factori in
evaluarea nivelului amenintarilor evidentiem:

— guvernanta corporativa;

— educatia, instruirea si experienta profe-
sionala;

— sistemele de gestionare a reclamatiilor, care
permit semnalarea comportamentului neetic;

— obligatia clar stipulatd de a raporta incal-
carile aferente dispozitiilor de etica;

— monitorizarea profesionald si procedurile
disciplinare.

Dupa eliminarea amenintarii sau reducerea
acesteia la un nivel acceptabil, profesionistul
contabil trebuie sa reevalueze si sa o trateze in mod
corespunzator. Profesionistul contabil trebuie sa-si
pastreze vigilenta pe intreaga duratid a activitatii
profesionale, ceea ce il va ajuta sd determine daca
au aparut noi modificari ale faptelor si circum-
stantelor, care ar putea influenta nivelul unei ame-
nintari sau deciziile cu privire la compatibilitatea
masurilor de protectie cu amenintarile identificate.
Tratarea situatiilor dificile poate fi efectuatd prin
eliminarea sau reducerea acestora la un nivel
acceptabil, aplicind urmatoarele masuri:

1) eliminarea situatiilor care creeaza amenin-
tari;

2) reducerea amenintdrilor pana la un nivel
acceptabil;

3) refuzul sau incheierea activitatii profesionale.
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fessional is deterred from acting objectively by
threats, real or perceived. For example: the threat
of dismissal as a result of disagreement about
certain activities or decisions, such as how finan-
cial information is to be reported; the professional
accountant is pressured to approve the decisions of
the client or the employing entity when he does not
agree with their accounting treatment of a parti-
cular transaction; pressure to inappropriately re-
duce the amount of work performed by the pro-
fessional accountant in order to reduce fees.

After identifying a threat to compliance
with the fundamental principles, the professional
accountant must assess whether that threat is at an
acceptable level. Acceptable level means the situa-
tion in which the threat complies with the funda-
mental principles [6, p. 28].

The threat assessment is carried out through
the lens of various factors that determine the emer-
gence of threats to compliance with the fundamental
principles. Among the most relevant factors in
assessing the level of threats we can highlight:

— corporate governance;

— education, training and professional expe-
rience;

— complaint management systems, which
allow unethical behaviour to be reported;

— clearly stipulated obligation to report viola-
tions related to ethics provisions;

— professional monitoring and disciplinary
procedures.

After the threat is eliminated or reduced to
an acceptable level, the professional accountant
should reassess and address the threat appro-
priately. The professional accountant must main-
tain vigilance throughout the professional activity,
which will help them determine whether new
changes in facts and circumstances have occurred
that could influence the level of a threat or deci-
sions about the compatibility of protection measu-
res with the identified threats. Dealing with diffi-
cult situations can be done by eliminating or
reducing them to an acceptable level by applying
the following measures:

1) elimination of situations that create threats;
2) reducing threats to an acceptable level,
3) refusal or end of professional activity.

According to the circumstances, threats can
be dealt with by eliminating the facts and situations
that created them. However, in certain situations,
threats cannot be eliminated, respectively the
accounting professional must refuse or end the
professional activity.

Protection measures are the actions the pro-
fessional accountant takes to reduce threats to com-
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in functie de circumstante, amenintarile pot
fi tratate prin eliminarea faptelor si situatiilor care
le-au creat. Insi, in anumite situatii amenintirile nu
pot fi eliminate, respectiv profesionistul contabil tre-
buie sa refuze sau s incheie activitatea profesionala.
Masurile de protectie reprezintd actiunile
profesionistului contabil pe care acesta le intre-
prinde pentru a reduce amenintarile la adresa con-
formitatii cu principiile fundamentale pana la un
nivel acceptabil [6, p. 29].
Masurile de protectie se Tmpart in doua mari
categorii (figura 2):
a) generale (create de profesie, de participantii
mediului de lucru);
b) specifice (segregarea responsabilitatilor, eva-
luarea activitdtii, rotatia personalului, ince-
tarea activitatii etc.).

pliance with the fundamental principles to an
acceptable level [6, p. 29].
The protection measures are divided into
two large categories (figure 2):
a) general (created by the profession, by the
participants of the working environment);
b) specific (segregation of responsibilities,
activity evaluation, staff rotation, end of
activity, etc.).

~
Masuri de protectie/
Safeguards
| 1
N N
specifice/ generale/
specific general
|
| 1
B B
aferente activitatii
la nivelul entitatii/ profesionale/
at the entity level related to professional

activity

Figura 2. Masuri de protectie pentru eliminarea sau reducerea amenintarilor
pana la un nivel acceptabil/
Figure 2. Safeguards to eliminate or reduce threats to acceptable levels
Sursa: elaborata de autor in baza [3, p. 15]/
Source: developed by the author based on [3, p. 15]

Masurile de protectie generale sunt deter-
minate de profesie, legislatie sau reglementari
si includ:

= dezvoltarea capacitatilor si formarea aptitu-
dinilor profesionale;

= dezvoltare profesionala continud;

» reglementarea guvernantei corporative;

= elaborarea standardelor profesionale;

* monitorizarea reglementarilor si procedu-
rilor disciplinare;

= examinarea informatiilor prezentate de con-
tabil de catre o parte tertd externd, impu-
ternicitd prin lege.
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General protection measures are determi-
ned by the profession, legislation or regulations
and include:

= development of capacities and formation of
professional skills;

= continuous professional development;

= regulation of corporate governance;

= elaboration of professional standards;

= monitoring regulations and disciplinary pro-
cedures;

= examination of the information presented by
the accountant by an external third party,
authorized by law.
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Masurile de protectie specifice se refera la
mediul de activitate si cuprind masuri de protectie
la nivelul entitatii $i masuri de protectie specifice
activitatii profesionale, incluzand:

— actionarea echipei de lucru in interes public;

— elaborarea politicilor de implementare si
monitorizare a controlului calitatii servicii-
lor contabile, a performantei angajatilor;

— elaborarea procedurilor de identificare a
amenintarilor la adresa conformitatii cu
principiile fundamentale;

— evaluarea amenintarilor si aplicarea masu-
rilor de protectie pentru eliminarea sau
reducerea acestora la un nivel acceptabil,

— Intreruperea sau refuzul serviciului, in cazul
in care masurile de protectie nu sunt dis-
ponibile sau nu pot fi aplicate;

— crearea unui mecanism disciplinar pentru
promovarea conformitatii cu politicile si
procedurile elaborate.

Odata cu identificarea amenintarilor, pro-
fesionistul contabil trebuie si aplice masurile de
tratare a acestora, create pentru eliminarea defi-
nitiva a provocdrilor sau reducerea lor pana la un
nivel acceptabil.

Concluzii

Profesia contabild se distinge de restul pro-
fesiilor, care actioneaza in cadrul entitatii, printr-0
particularitate specifica, care se desprinde din obli-
gativitatea contabilului de a-si asuma responsa-
bilitatea, de a actiona in interes public. Serviciile
prestate de profesionistul contabil nu satisfac doar
nevoile individuale de informare ale clientului sau
conducerii entitatii angajatoare, dar si interesul
public, ceea ce atribuie contabilului un loc esential
in societate.

In realizarea profesiei sale, un contabil tre-
buie sd respecte normele etice ale societatii. Pro-
fesionistii contabili sunt obligati sa aplice etica
profesionald pentru a proteja principiile fundamen-
tale ale contabilitatii, astfel, incat acestea sa nu fie
compromise. La prestarea serviciilor profesionale,
contabilul trebuie sa identifice circumstantele care
ameninta abilitatea profesionistului de a duce la
final serviciile la care s-a angajat, si evalueze
intensitatea amenintarilor identificate i, ulterior, sa
gaseasca cai de a le rezolva.

Problemele aparute pot fi rezolvate prin:
eliminarea situatiilor care le provoaca; reducerea
factorilor distructivi pand la un nivel acceptabil;
refuzul sau incheierea activitatii profesionale.

Un profesionist contabil trebuie sa ia masuri
rezonabile pentru a identifica circumstantele care
ar putea genera amenintdri privind conformitatea
cu principiile fundamentale. In acest scop, conta-
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The specific protection measures refer to the
activity environment and include protection measu-
res at the entity level and protection measures
specific to the professional activity, including:

— the action of the work team in the public
interest;

— the development of policies for the imple-
mentation and monitoring of the quality
control of accounting services, of the per-
formance of employees;

— developing procedures for identifying
threats to compliance with the fundamental
principles;

— the assessment of threats and the application
of protection measures to eliminate or
reduce them to an acceptable level;

— interruption or refusal of the service if the
protection measures are not available or
cannot be applied;

— creation of a disciplinary mechanism to pro-
mote compliance with the developed poli-
cies and procedures.

Once the threats are identified, the pro-
fessional accountant must apply the measures to
deal with the created threats to eliminate them
permanently or reduce them to an acceptable level.

Conclusions

The accounting profession is distinguished
from other professions that act within the entity by
a specific particularity that arises from the accoun-
tant's obligation to assume the responsibility of
acting in the public interest. The services provided
by the professional accountant do not only satisfy
the individual information needs of the client or the
management of the employing entity, but also the
public interest, which assigns the accountant an
essential place in the society.

In carrying out his profession, an accountant
must comply with the ethical norms of society.
Professional accountants are required to apply pro-
fessional ethics to protect the fundamental prin-
ciples of accounting so that they are not compro-
mised. When providing professional services, the
accounting officer must identify the circumstances
that threaten the professional’s ability to complete
the services he has undertaken, assess the intensity
of the identified threats and subsequently, to find
ways to solve them.

The arisen threats can be solved by: elimi-
nating situations that create threats; reducing
destructive factors to an acceptable level; refusing
or ending professional activity.

A professional accountant must take reaso-
nable steps in identifying the circumstances that
could generate threats to compliance with the
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bilii se pot conduce de recomandarile Codului etic
al profesionistilor contabili, care stabileste un
cadru conceptual de ghidare a activitdtii profesio-
nistilor contabili, in conformitate cu principiile
fundamentale si asumarea responsabilitatii de a
actiona 1n interesul public.

fundamental principles. For this purpose, accoun-
tants can be guided by the recommendations of the
Code of Ethics for professional accountants which
establishes a conceptual framework to guide the
activity of professional accountants in accordance
with the fundamental principles and the assump-
tion of responsibility to act in the public interest.
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Intr-o economie modernd, industria de asi-
gurari are functii multidimensionale, interactio-
ndnd cu multe aspecte ale activitatilor de business,
dar si ale vietii cotidiene. Asigurarea este §i un
mecanism important de redistribuire a fondurilor
in economie, oferind compensatii pentru pierderile
neplanificate ce constituie obiectul asigurarii.
Totodata, sectorul de asigurari contribuie la con-
solidarea si stabilizarea businessului altor entitati
si economiei in general. Problematica calitatii
informatiei prezentate procesului decizional este
studiata la diferite nivele §i ramdne actuald,
deoarece relevanta deciziilor manageriale este
influentata, semnificativ, de informatiile furnizate
de sistemul informational al contabilitatii manage-
riale. Metodologia cercetarii date prezintd: studiul
materialelor publicate referitor la tema abordatd,
la nivel national si international; analiza cadrului
normativ din domeniu; studiul proceselor de busi-
ness specifice activitatii societatii de asigurari;
transpunerea experientei proprii in domeniul
managerial §i financiar.

Cuvinte-cheie: calitatea informatiilor, con-
tabilitatea manageriald, performanta economica a
entitdtii, societdti de asigurari, sistem informa-
tional al contabilitatii.

JEL: G22, M21, M41.

Introducere

Domeniul asigurarilor este strans legat de
activitatea economica la nivel micro si macroeco-
nomic, ceea ce 1l face parte componentd a eco-
nomiei generale. Importanta asigurarii prin dimen-
siunea businessului practicat, locurilor de munca
oferite, activelor gestionate sau contributia la PIB-
ul national, poate fi evaluatd doar partial. De fapt,
asigurdrile joacd un rol fundamental in functio-
narea unei societdti moderne, deseori fiind o pre-
conditie necesard pentru multe activititi de busi-
ness. Cu toate acestea, societatile de asigurari se
confruntd cu un grad sporit de risc, care trebuie sa
fie gestionat. Pentru o gestionare corectd, este
nevoie de informatii veridice si actuale, care pot fi
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The insurance industry has multidimensio-
nal functions in a modern economy, interacting
with many aspects of business activities and daily
human life. Insurance is also an important mecha-
nism for redistributing funds in economy, provi-
ding compensation for unplanned losses that are
the subject of insurance. At the same time, gene-
rally speaking, the insurance sector contributes to
strengthening and stabilizing the business of other
entities in the general economy. The issue of the
quality of information presented to the decision-
making process is studied at various levels and
remains topical, as the relevance of managerial
decisions is significantly influenced by the infor-
mation provided by the managerial accounting
information system. The research methodology of
the article includes the study of materials publi-
shed on the subject at national and international
level, the analysis of the regulatory framework in
the field, the study of business processes specific to
the activity of the insurance company and the
application of own experience in the managerial
and financial field.

Keywords: information quality, managerial
accounting, entity economic performance, insu-
rance companies, accounting information system.

JEL: G22, M21, M41.

Introduction

The field of insurance is closely linked to
economic activity at micro and macro levels,
which makes it a component part of the economy.
The importance of insurance, in terms of the
volume of the conducted business, jobs provided,
assets under management or contribution to natio-
nal GDP can only be partially measured. In fact,
insurance plays a fundamental role in the functio-
ning of a modern society and is often a necessary
precondition for many business activities. Howe-
ver, insurance companies face an increased level of
risk to manage. Accurate and real-time information
is required for correct management, which can be
provided by implementing an effective manage-
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obtinute prin implementarea unui sistem eficient de
raportare manageriala la nivel de entitate. Deci,
informatia a devenit o parte indispensabild a mana-
gementului entitatii in fundamentarea deciziilor la
toate nivelurile de conducere. Viziunile date pun in
discutii importanta sistemului informational con-
tabil si raportarea manageriald. In zilele noastre,
orice afacere trebuie, cu certitudine, sa implemen-
teze un sistem eficient si bine pus la punct de
management, din cauza cresterii gradului de risc si
incertitudine in domeniile de business.

Societatile de asigurari, ca entitati de interes
public, sunt supuse unor importante responsabi-
litati in activitate, odatd cu intrarea in vigoare a
Legii privind activitatea de asigurare sau reasigu-
rare nr. 92/2022 din 07.04.2022, care reflectd o
abordare modernd in materie de reglementare.
Prin transpunerea cadrului prudential european
Solvency 11, se pune un accent semnificativ pe
sistemul de guvernantd si responsabilitate corpo-
rativd [6]. Acest cadru de reglementare este mult
mai complex si impune o gandire strategica si deci-
zii sustenabile de catre societitile de asigurari, care
trebuie sd fie bazate pe informatii relevante si
livrate in timp util. Toate acestea subliniaza impor-
tanta unei aborddri sistematice in crearea unui
sistem de contabilitate si raportare manageriala, care
sa asigure o prezentare exactd si conforma a datelor
din punct de vedere legal, sustinand, in acelasi timp,
responsabilitatea societatilor de asigurari ca entitati
de interes public. Fara aceasta, managementul socie-
tatii de asigurari poate elabora decizii neeficiente,

Sistemul de contabilitate si raportare mana-
geriald 1n industria de asigurari garanteaza confor-
mitatea businessului de asigurdri cu reglementarile
in vigoare, lucru extrem de important, deoarece
Autoritatile de reglementare a sectorului de asigu-
rari monitorizeaza activitatea societatilor din sec-
torul dat si le solicitd permanent acestora sd men-
tind indicatorii de performanta la nivelul stabilit de
cadrul normativ. De exemplu: rezervele de asigu-
rare, suficiente pentru a acoperi eventualele daune
cu cererile de despagubiri, trebuie sa furnizeze
periodic rapoarte financiare si specializate etc. La
randul sdu, sistemul contabilitdtii manageriale
urmareste aceste informatii si semnaleaza orice
potentiale probleme de conformitate in unul din
aceste domenii. Deci, sistemul de contabilitate
manageriald serveste drept instrument de confor-
mitate al societdtii de asigurari cu cadrul de regle-
mentare in vigoare. Acesta ofera managementului
siguranta ca va obtine informatii veridice si actuale
din partea fiecarui departament, asigurandu-i, in
acelasi timp, o activitate legala si reglementara.
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ment reporting system at company level. There-
fore, information has become an indispensable part
of business management, providing the basis for
decisions at all management levels. These views
bring the importance of the accounting information
system and management reporting. Nowadays, any
business must, with certainty, implement an effi-
cient and well-developed management system, due
to the increase of the degree of risk and uncertainty
in the business fields.

Insurance companies, as public interest enti-
ties, are subject to important responsibilities in
their activity, with the entry into force of the Law
on Insurance and Reinsurance Activity no. 92/2022
of 07.04.2022, which reflects a modern approach
to regulation by implementing the European pru-
dential framework Solvency Il, significant empha-
sis is placed on the system of corporate governance
and accountability [6]. This regulatory framework
is much more complex and requires insurance
companies to think strategically and make sound
decisions based on relevant and timely informa-
tion. All of this underline the importance of a sys-
tematic approach to creating a management
accounting and reporting system that ensures accu-
rate and compliant reporting while maintaining the
accountability of insurance companies as public
interest entities. Without this, insurance company
management may make ineffective decisions that
result in losses and unnecessary activities.

The management accounting and reporting
system in the insurance industry ensures that the
insurance business complies with the regulations
in force, which is extremely important because
the insurance regulators monitor the activities of
the companies in the sector and constantly require
them to maintain performance indicators at
the level set by the regulatory framework. For
example, insurance reserves, sufficient to cover
potential claims, provide regular financial and
specialist reports, etc. In turn, the management
accounting system tracks this information and flags
any potential compliance issues in any of these
areas. The management accounting system thus
serves as the insurance company’s compliance tool
with the applicable regulatory framework. It pro-
vides management with the assurance that it will
obtain truthful and real-time information from each
department, while ensuring the limits of legal and
regulatory activity.

The aim of the research is to investigate
how important information is provided by the
management accounting information system for
substantiating managerial decisions in insurance
companies. Following the analysis of the opera-
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Scopul cercetarii il constituie investigarea
modului de furnizare a unor informatii importante
de catre sistemul informational al contabilitatii de
gestiune pentru fundamentarea deciziilor manage-
riale in societitile de asigurari. In urma analizei
situatiei de functionare a contabilitatii manageriale
in sectorul de asigurari, s-au propus solutii de
extindere a functiilor acesteia si raportarii interne
in cadrul entitdtii In cauza.

Pentru realizarea scopului cercetarii au fost
propuse urmdtoarele obiective: analiza evolutiei
contabilitatii manageriale din ultimii ani; studierea
practicii actuale a contabilitatii si raportarii mana-
geriale in societatile de asigurari din tara; studierea
rolului informatiei furnizate de sistemul infor-
mational al contabilitatii de gestiune pentru funda-
mentarea deciziilor manageriale.

Metode de cercetare aplicate

Rezultatele cercetarilor prezentate in acest
studiu se bazeaza pe utilizarea unei metodologii
complexe de cercetare. Impreuni cu metodele gene-
rale de cercetare: observarea, comparatia, analiza si
sinteza, inductia si deductia, a fost utilizatd analiza
economicd, care este o parte componentd a mana-
gementului entitdtii economice, inclusiv relatiile
acesteia cu elaborarea si luarea deciziilor mana-
geriale la toate nivelurile de conducere. De
asemenea, a fost utilizata si o abordare practica, prin
transpunerea experientei proprii  in  domeniul
managerial si financiar.

Rezultate si discutii

Practicile contabilitatii manageriale utilizate
in Intreaga lume au schimbat rolul contabililor in
elaborarea si implementarea strategiilor de afaceri
in sectorul de asigurari; in Inlocuirea si actualizarea
tehnicilor de analiza, raportare si colectare a
informatiei necesare procesului decizional cu cele
moderne, transformand rolul contabililor in mana-
geri de linie non-financiard. Totodata, inovatia
practicilor contemporane de raportare manageriala
au influentat procesele de decizie la toate nivelurile
de conducere in cadrul societitilor de asigurari.

In procesele de gestiune a societitii de asi-
gurari, dar si a afacerilor din alte domenii, se urma-
reste unul si acelasi scop — realizarea unui echilibru
adecvat intre caracteristicile calitative ale informa-
tiei, pentru a satisface cerintele utilizatorilor si
oferirea acesteia in timp real. in diferite cazuri,
importanta caracteristicilor este o problema de
rationament profesional al specialistilor implicati
in formarea si furnizarea informatiei procesului
decizional. Cercetatorul roman, Niculae Feleagi,
accentueaza ca ,,Simpla enumerare a criteriilor de
evaluare a calitatii informatiei financiare este de o
mare utilitate pentru normalizatorii, practicienii si

Revista / Journal ,, ECONOMICA” nr.3(125) 2023

ting situation of managerial accounting in the
insurance sector, solutions have been proposed to
extend its functions and internal reporting within
the entity concerned.

In order to achieve the purpose of the
research, the following objectives were set: to
analyse the evolution of management accounting
in recent years; to study the current practice of
management accounting and reporting in insurance
companies in the country; to study the role of
the information provided by the management
accounting information system in supporting mana-
gement decisions.

Applied research methods

The research results presented in this study
are based on the use of a complex research metho-
dology. In addition to the general research me-
thods: observation, comparison, analysis and syn-
thesis, induction and deduction, economic analysis,
which is an integral part of the management of
economic entities, including its relations with the
development of management and decision-making
at all levels of management, was used, as well as a
practical approach, the implementation of own
experience in the field of management and finance.

Findings and discussions

Management accounting practices used
around the world have also changed the role of
accountants in the development and implemen-
tation of business strategies in the insurance sector
by replacing and updating the techniques of ana-
lysis, reporting and information gathering required
for decision-making with modern ones, transfor-
ming the role of accountants into non-financial line
managers. At the same time, innovations in modern
management reporting practices have influenced
decision-making processes at all levels of mana-
gement in insurance companies.

In the management processes of the insu-
rance company, as well as of companies in other
sectors, the same objective is pursued: to achieve
an appropriate balance between the qualitative
characteristics of the information to meet user
requirements and its provision in real time. In
various cases, the importance of the characteristics
is a matter of professional judgement by the
specialists involved in the formation and provision
of information for the decision-making process.
Romanian researcher Niculae Feleaga emphasizes,
“The mere listing of criteria for assessing the
quality of financial information is of great use to
standard setters, accounting practitioners and
authors, business managers and external users of
summary documents. These qualities are needed,
in particular, by standard setters and professional
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autorii contabili, pentru conducatorii de intreprin-
deri si utilizatorii externi ai documentelor de sin-
tezd. Aceste calitdti sunt necesare, In special
normalizatorilor si reprezentantilor profesiei, in
vederea formuldrii de norme contabile care sa fie
in acord cu obiectivele informatiei financiare” [2,
p. 12]. In acest context, constatim ci scopul prin-
cipal al sistemului informational contabil, din
cadrul unei entitati, este de a oferi informatii utile
unei varietdti de utilizatori interni, cu scopul
fundamentarii deciziilor manageriale si pentru a
oferi informatii altor parti interesate (utilizatorilor
externi). In calitate de factori de decizie, in cadrul
gestiunii unei societati de asigurari, sunt managerii
de la toate nivelurile de conducere ale acesteia, a
caror activitate necesitd zilnic informatii veridice,
calitative, care ulterior influenteaza pozitiv pro-
cesul decizional.

Persoanele cu functii cheie din cadrul socie-
tatii de asigurdri au obligatia sd organizeze si sa
tind contabilitatea conform cadrului legal si nor-
mativ in vigoare. Entitétile din sectorul dat, in cali-
tate de entitati de interes public, aplica Standardele
Internationale de Raportare Financiard (IFRS) [5],
care asigurd o calitate Tnaltd a informatiei furnizate
de sistemul contabilitatii manageriale procesului
decizional din cadrul societitii de asigurari. Ince-
pand cu 2004, sectorul de asigurari a utilizat IFRS
4 ,,Contracte de asigurare”, care a fost introdus ca
standard interimar si a oferit entitatilor din sectorul
de asigurari posibilitatea de a contabiliza contrac-
tele de asigurare, folosind standarde nationale de
contabilitate, rezultind o multitudine de abordari
diferite, iar mai tarziu Parlamentul European, in
rezolutia sa din 3 octombrie 2018, referitoare la
Standardele Internationale de Raportare Financiara,
a sustinut si implementarea IFRS 17 ,,Contracte de
asigurare”, care a fost elaborat de Consiliul pentru
Standarde Internationale de Contabilitate (IASB)
pentru a inlocui standardul IFRS 4. IFRS 17 se va
aplica pe teritoriul Republicii Moldova Incepand
cu 01 ianuarie 2024, iar IFRS 4 se va retrage la
data intrdrii In vigoare a prezentului standard,
conform Ordinului Ministerului Finantelor al
Republicii Moldova nr. 21 din 23 februarie 2023,
publicat in Monitorul Oficial nr. 65-68 art. 240.

Principalele obiective si beneficii ale imple-
mentarii IFRS 17 sunt:

e un cadru unificat, transparent si relevant
pentru contabilizarea contractelor de asigu-
rare;
trie a asigurarilor.

Punerea in aplicare a IFRS 17 oferd bene-
ficii semnificative pentru utilizatorii de informatii,
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representatives to formulate accounting standards
that are consistent with the objectives of financial
reporting” [2, p.12]. In this context, we note that
the main purpose of an entity's accounting infor-
mation system is to provide useful information to a
variety of internal users to support management
decisions and to provide information to other
stakeholders (external users). As decision-makers,
in the management of an insurance company are
managers from all levels of its management, whose
activity requires daily truthful, qualitative infor-
mation, which subsequently positively influences
the decision-making process.

Key persons within the insurance company
are required to organize and keep accounts in
accordance with the legal and regulatory frame-
work in force. Entities in the given sector, as public
interest entities, apply International Financial
Reporting Standards (IFRS) [5], which also ensure
a high quality of information provided by the
management accounting system to the decision-
making process within the insurance company.
Since 2004, the insurance industry has been using
IFRS 4 “Insurance Contracts”, which was introdu-
ced as an interim standard and gave insurance
companies the option of accounting for insurance
contracts using national accounting standards,
resulting in a variety of different approaches. Later,
in its resolution of October 3, 2018 on International
Financial Reporting Standards, the European
Parliament also supported the implementation of
IFRS 17 “Insurance Contracts”, which was develo-
ped by the International Accounting Standards
Board (IASB) to replace IFRS 4. IFRS 17 will be
applied on the territory of the Republic of Moldova
as of January 1, 2024 and IFRS 4 will be withdrawn
on the effective date of this standard in accordance
with the Order of the Ministry of Finance of the
Republic of Moldova No 21 of February 23, 2023,
published in the Official Gazette of the Republic of
Moldova No 65-68 art. 240.

The main objectives and benefits of imple-
menting IFRS 17 are:

e a unified, transparent and relevant frame-
work for accounting for insurance contracts;

e enhancing comparability across the insu-
rance industry.

The implementation of IFRS 17 provides
significant benefits for users of information,
aligning the information presented to stakeholders
with the fundamental qualitative requirements and
characteristics (relevance and credibility) and the
secondary characteristics of comparability and
understandability. The main benefits of imple-
menting IFRS 17 include transparency of infor-
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care aliniazd informatiile prezentate partilor inte-
resate, conform cerintelor si caracteristicilor cali-
tative fundamentale (relevanta si credibilitatea),
dar si caracteristicilor secundare, respectiv compa-
rabilitatea si inteligibilitatea. Dintre principalele
beneficii aduse de implementarea IFRS 17 sunt
transparenta informatiei prezentatd utilizatorilor,
comparabilitatea acesteia, prin standardizarea prac-
ticilor contabile pentru contractele de asigurare si
calitatea mai buna a informatiei, ce impune recu-
noasterea si evaluarea contractelor de asigurare,
folosind estimédrile curente ale fluxurilor de trezo-
rerie, ajustari de risc si valoarea temporald a banilor.

In rezultatul acestei abordiri se obtin infor-
matii financiare mai oportune si mai fiabile, oferind
0 bazd mai buna pentru luarea deciziilor de catre
partile interesate, care vor profita de aceste beneficii
si vor avea posibilitate sd cunoascd pozitia finan-
ciard reald a societatii de asigurari. Calitatea informa-
tiei utilizata de partile interesate, cu privire la perfor-
manta entitatilor din sectorul de asigurari, contribuie
la dezvoltarea portofoliului de clienti, consolidarea
relatiei cu comunitatea si sporirea capitalului.

Savanta Veronica Grosu din Romdnia si
cercetitoarea romand, Simona-Maria Tanasa
(Brinzaru), au constatat cd performanta entitatii este
asociatd cu valoarea creatd pentru investitori, satis-
facerea optimd a nevoilor clientilor, motivarea
angajatilor, cu eficienta si productivitatea activitatii
derulate, dar si cu impactul activitétii asupra mediu-
lui in care activeaza [4, p. 62]. Pentru aprecierea
succesului unei societiti de asigurari, este necesar de
apelat la un complex de indicatori specifici sec-
torului dat, aspect care necesitd un studiu separat.

Savanta Svetlana Mihaila, din Republica
Moldova, demonstreaza, in unul din studiile sale, ca
succesul unei afaceri nu depinde doar de aspectele
financiare, ci si de cele nefinanciare si servesc drept
model pentru entitatile din tara, care ar putea sa 1si
revizuiasca modalitatea de raportare [7, p. 60].

In opinia cercetitoarelor din Republica
Moldova, Aliona Birca si Liliana Lazari, perfor-
manta semnifica cele mai adecvate instrumente de
transpunere a informatiilor de ordin financiar si
nefinanciar, in limbajul de succes al entitatii, care
este reprezentata prin gradul de satisfactie a clien-
tilor, furnizorilor, angajatilor si a altor parti inte-
resate [1, p.74]. In acest context, anume implemen-
raportarii in sectorul de asigurari, care va pune la
dispozitia publicului larg informatii de calitate
despre performanta societitii de asigurdri si va
contribui la atragerea surselor noi de capital.

Totodatd, implementarea IFRS 17 atrage si
un sir de actiuni 1n sectorul de asigurdri din tara,
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mation presented to users, comparability by stan-
dardizing accounting practices for insurance con-
tracts, and improved quality of information by
requiring recognition and measurement of insu-
rance contracts using current estimates of cash
flows, risk adjustments and time value of money.

According to this approach results, more
timely and reliable financial information is obtai-
ned, which provides a better basis for decision-
making by stakeholders, who benefit from these
advantages and are able to know the true financial
position of the insurance company. The quality of
information used by stakeholders on the perfor-
mance of insurance companies contributes to the
development of the customer portfolio, the
strengthening of relationships with the community
and the growth of capital.

The Romanian researchers Veronica
Grosu and the Simona-Maria Tanasa (Brinzaru)
found that the performance of the company is
related to the value created for the investors, the
optimal satisfaction of the clients' needs, the moti-
vation of the employees, the efficiency and pro-
ductivity of the activity carried out and the impact of
the activity on the environment in which it operates
[4, p. 62]. In order to assess the performance of an
insurance company, it is necessary to use a set of
indicators that are specific to the given sector, aspects
that require a separate study.

Svetlana Mihaila, a researcher from the
Republic of Moldova, shows in one of her studies
that the success of a company depends not only on
financial but also on non-financial aspects, and
serves as a model for companies in the country that
could review their reporting [7, p. 60].

According to the Moldovan researchers
Aliona Birca and Liliana Lazari, performance
means the most appropriate tools for translating
financial and non-financial information into the
language of the company's success, which is repre-
sented by the satisfaction of customers, suppliers,
employees and other stakeholders [1, p.74]. In this
context, the implementation of IFRS 17, in parti-
cular, offers opportunities for revised reporting in
the insurance sector that will provide the public
with high quality information on the performance
of insurance companies and help to attract new
sources of capital.

At the same time, the implementation of
IFRS 17 also entails a number of actions in the
insurance sector in the country, which entail
several changes for insurance companies, including
the adaptation of regulatory acts by the Insurance
Supervisory Authority, the adaptation of infor-
mation systems used by insurance companies, as
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implicd mai multe modificari pentru societatile de
asigurari, inclusiv: ajustarea actelor normative de
catre Autoritatea de supraveghere a sectorului de
asigurari; racordarea sistemelor informationale uti-
lizate de societdtile de asigurdri; alocarea de re-
surse pentru implementare, legate de imbunatatirea
performantei angajatilor; atragerea asistentei etc.
IFRS 17 stabileste principiile pentru recunoasterea,
evaluarea, prezentarea si descrierea contractelor de
asigurare, care intrd sub incidenta standardului.
Obiectivul acestuia este de a urmari ca societatea
de asigurari sa ofere date relevante, care reprezinta
exact contractele de asigurare.

Entitatile din sectorul de asigurdri, la mo-
mentul actual, sunt mai concentrate pe utilizarea
tehnologiilor moderne si automatizarea majorita-
tilor activitati de afaceri, dar, totodatd, o atentie
deosebita se acorda si perfectionarii cadrelor,
incadrate in reformele de implementare a noilor
metodologii in contabilitatea si raportarea manage-
riala, in cadrul proceselor de business ale acestora.

in contextul dat, dezvoltarea sistemelor
informationale va deschide accesul managerilor la
o bazd informationald de calitate, precum si exper-
tilor de la diferite niveluri, prin implementarea de
noi concepte. Mai mult decat atit, o potentiala
dezvoltare va imbundtati rezultatele activitatilor
manageriale. In opinia autorului, societitile de
asigurari trebuie sd actualizeze sistemele informa-
tionale, sa tina pasul cu inovatiile care vin odatd cu
implementarea noilor IFRS, deoarece softurile
instalate anterior nu pot face fatd celor mai recente
actualizari si cerinte inaintate de cadrul normativ in
vigoare, necesare pentru atingerea performantelor
inalte si pentru a oferi servicii calitative clientilor.

Autorii Grigoroi Lilia si Lazari Liliana au
pus in discutie necesitatea digitalizarii, In calitate
de instrument in educatia contabild. Autorii au
ajuns la concluzia ca literatura autohtona este insu-
ficienta pentru a dezvolta si schimba competentele
contabile si au propus sa se puna in dezbateri noi
subiecte privind predarea si Invatarea contabilitatii
intr-un mediu digital [3, p.24].

Problematica aplicarii sistemelor informa-
tionale a fost studiatd si de catre autorii Mehdi
Babaei si Jafar Beikzad din SUA, care au conclu-
zionat ca utilizarea tehnologiilor moderne au
influentat semnificativ cresterea veniturilor entita-
tii. In opinia acestora, sistemul informational intern
al unei entitdti prezintd un Sistem Informational de
Management (SIM). Autorii au pus in discutii mai
multe notiuni legate de SIM, iar una din ele este:
»--. UN sistem informational de management repre-
zintd metode de furnizare a informatiilor exacte si
in timp util, pentru a facilita procesul de luare a
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well as the allocation of resources for implemen-
tation, related to improving the performance of
employees, obtaining technical assistance, etc.
IFRS 17 sets out the principles for recognition,
measurement, presentation and description of
insurance contracts covered by the standard. Its
aim is to ensure that the insurance company pro-
vides relevant information that accurately reflects
the insurance contracts.

Companies in the insurance sector are
currently focusing more on the use of modern
technologies and the automation of most business
activities, but at the same time special attention is
being paid to the improvement of managers
involved in the reforms, the implementation of new
methodologies in accounting and management
reporting in their business processes.

In this context, the development of infor-
mation systems will open the access of managers
to a quality information base, as well as experts
from different levels, by implementing new con-
cepts. Moreover, a potential development will im-
prove the results of managerial activities. Accor-
ding to the author, insurance companies need to
update information systems, keep up with innova-
tions, which come with the implementation of
new IFRSs, because previously installed software
cannot cope with the latest updates and require-
ments of the regulatory framework in force,
necessary to achieve high performance and to
provide quality services to customers.

The authors, Grigoroi Lilia and Lazari
Liliana, brought into discussion the need for digi-
talization as an instrument of accounting education.
The authors concluded that the local literature is
insufficient to develop and change accounting
skills, and proposed to introduce new topics to the
debate on teaching and learning accounting in a
digital environment [3, p.24].

Mehdi Babaei and Jafar Beikzad from
the USA have also studied the issue of using infor-
mation systems and come to the conclusion that
the use of modern technologies has a significant
impact on the growth of the company’s revenues.
In their view, an organization’s internal infor-
mation system represents a Management Infor-
mation System (MIS). The authors discuss several
concepts related to MIS, one of them being that
“...management information system represents
methods of providing accurate and timely infor-
mation to facilitate the decision-making process by
managers during effective and optimal planning,
control and decision-making within an entity”
[8, p.375]. According to their theory, this is
the reason why many decision-makers tend to
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decizii de catre manageri in timpul planificarii,
controlului si luarii deciziilor eficiente si optime in
cadrul unei entitati” [8, p.375]. Conform teoriei
lor, acesta si este motivul pentru care multi factori
de decizie tind sa prefere utilizarea instrumentelor
SIM, pentru ca garanteaza decizii viabile 1n afaceri.

Odata cu dezvoltarea economica, este indu-
bitabil ca digitalizarea are un impact semnificativ
asupra tuturor activitatilor economice, realitate in
care informatia a devenit o parte indispensabila a
managementului unei entitatii sau altor parti inte-
resate. Tot mai multi cercetatori isi expun viziunile
asupra informatiei furnizate sistemului decizional
din cadrul entitatii si pun in discutii importanta
sistemului informational contabil in fundamentarea
deciziilor manageriale.

Concluzii

In rezultatul analizei rolului si importantei
contabilitatii de gestiune in sistemul de manage-
ment al societdtii de asigurdri, s-a constatat ca
aceasta este menitd sd genereze informatii proce-
selor manageriale:
e in scopul controlului activitatii curente a
entitatilor in ansamblu si in contextul
activitatii subdiviziunilor sale, liniilor de
business sau analizei sectoarelor pietei la
general;
e in masurarea si evaluarea eficientei mana-
gementului la general si la diferite nivele
structurale ale societatii de asigurari;
e in planificarea strategica si corectd a deci-
ziilor manageriale, luate la toate nivelurile
structurale de management ale acestora etc.
Totodata, s-a constat cd industria de asigu-
rari din Republica Moldova este in continua dez-
voltare si necesitd nu numai actualizarea cadrului
legal si de reglementare national, dar si imbu-
natatirea proceselor de afaceri in cadrul entitatilor
din sectorul dat, ce conditioneazd si extinderea
functionalitatii sistemului contabil si raportarii
interne a societitilor de asigurari locale. In acelasi
timp, schimbadrile evidente, inregistrate in sectorul
local de asigurari stabilesc necesitatea i priorita-
tea noilor abordari conceptuale si metodologice de
perfectionare a contabilitatii de gestiune si rapor-
tarii interne, conform cadrului nou in curs de
implementare pentru societatile de asigurari locale.
Una din prioritati, in opinia autorului, este si asi-
gurarea calitatii 1nalte a informatiei furnizate pro-
cesului decizional al asigurdtorului, care trebuie sa
fie relevanta, veridica, completd si utila factorilor
de decizie, in dependentd de functiile acestora si
nivelul ierarhic din cadrul societatii de asigurari.

In acest context, autorul considera ca contabi-
litatea si raportarea manageriald in cadrul societatii
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favour the use of MIS tools that guarantee viable
business decisions.

With the development of the economy, it is
undoubtful that digitization has a significant
impact on all economic activities, a reality where
information has become an indispensable part of
the management of the entity and other stakehol-
ders. More and more researchers are presenting
their views on the information provided to the
entity’s decision-making system and questioning
the importance of the accounting information
system in informing management decisions.

Conclusions

As a result of the analysis of the role and
importance of management accounting in the
management system of the insurance company, it
was found that it is intended to provide information
for management processes:

e aiming to control the current activity of the
given entity as a whole and in the context of
the activity of its subdivisions, lines of
business or analysis of market sectors in
general;

e to measure and evaluate the efficiency of
management in general and at different
structural levels of the insurance company;

¢ to make strategic planning and correction of
management decisions at all structural levels
of its management etc.

At the same time, it was noted that the
insurance industry in the Republic of Moldova is in
continuous development and requires not only the
updating of the legal and regulatory framework at
the national level, but also the improvement of
business processes within the entities of the given
sector, which also requires the expansion of the
functionality of accounting and internal reporting
of local insurance companies. At the same time,
the evident changes in the insurance sector at the
national level establish the need and priority for
new conceptual and methodological approaches to
improve management accounting and internal
reporting in line with the new framework being
implemented for local insurance companies. One
of the priorities, according to the author, is also to
ensure the high quality of the information provided
to the insurer's decision-making process, which
must be relevant, truthful, complete and useful to the
decision-makers according to their functions and
hierarchical level within the insurance company.

In this context, the author believes that
management accounting and reporting in the insu-
rance company will grow enormously and become
a fundamental pillar of its management. The infor-
mation provided by the accounting information
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de asigurari creste enorm si devine un pilon de baza
in gestiunea acesteia, iar informatia furnizatd de
sistemul informational contabil: sti la baza funda-
mentarii deciziilor interne, la toate nivelurile de
conducere din cadrul societatii de asigurari; inregis-
treazd fenomenele si procesele activititii zilnice a
entitatilor date; produce informatii, utilizdnd tehno-
logiile informationale de ultimele generatii; asigura
oferirea de date factorilor de decizii in timp real.

in opinia autorului, implementarea noului
cadru de reglementare al contractelor de asigurare,
conform IFRS 17, va garanta furnizarea unor
informatii relevante si credibile pentru procesul
decizional intern al societatilor de asigurdri si
pentru alti utilizatori de informatii, va oferi un
cadru unificat, transparent i va spori compara-
bilitatea si inteligibilitatea informatiilor furnizate.

system: forms the basis for internal decisions at all
levels of the insurance company's management;
it records the phenomena and processes of the
daily activity of the given units, produces infor-
mation using the latest information technologies; it
ensures the provision of real-time information to
decision-makers.

The author believes that the implementation
of the new regulatory framework for insurance
contracts under IFRS 17 will ensure the provision
of relevant and credible information for the internal
decision-making process of insurance companies
and other information users, provide a consistent
and transparent framework, and enhance the
comparability and understandability of the infor-
mation provided.
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In articolul dat, conform unei aborddari ciber-
netice, se analizeaza sistemele de productie care
pun accentul pe urmdtorii indicatori economici:
rentabilitatea optima (profitul maximal); costul mi-
nim la achizitia si transportarea resurselor; costul
minim pentru distributia si transportul bunurilor
spre pietele de consum, respectarea strictd a tutu-
ror restrictiilor de productie, transport si a nor-
melor de poluare a mediului ambiant. Toate aceste
patru momente enumerate sunt redate, in mod sis-
temic, prin limbajul economico-matematic. Ante-
rior, doar in unele forme simplificate, au fost cer-
cetate cdteva variante de modele de acest gen.
Modelul elaborat poate fi utilizat, de exemplu, la
evaluarea anumitor solutii propuse in dezbateri, la
analiza unui oarecare esantion de scenarii
simulate, iar, in simbiozd cu aplicarea metodelor
de optimizare, poate fi eficient si in obtinerea unor
decizii eficiente.

Cuvinte-cheie: model matematic, profit, pro-
ductie, transport, emisii nocive, functii de poluare.

JEL: C02, C61, D22.

Introducere

Procesele de productie intensiva, deseori si
excesiva, a bunurilor implica o serie de fenomene
negative, unul dintre acestea fiind fenomenul de
poluare a mediului ambiant [1-2]. Atat producerea
propriu zisa, cat si transportarea resurselor la intre-
prinderi, dar si transportarea produselor finite spre
pietele de consum, genereazd emisii nocive. Este
foarte important de a cunoaste (de a cuantifica)
vitezele fluxurilor de emisii. Deoarece, in caz con-
trar, s-ar putea constata, uneori cu mari intarzieri,
dezechilibre nedorite in contextul ecologic, in con-
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In the given article, according to the cyber-
netic approach, are analysed the production sys-
tems that focus on the following economic indica-
tors: optimum profitability (maximum profit); mini-
mum cost for the resources acquisition and trans-
portation of; minimum cost for distributing and
transporting goods to consumer markets; strict
compliance with all production, transport and
environmental pollution restrictions. All these four
listed moments are reproduced in a systemic way
through the economic-mathematical language.
Previously, several variants of models of this kind
were researched only in some simplified forms.
The developed model can be used, for example,
when evaluating certain solutions proposed in the
debates, when analysing some sample of simulated
scenarios, and, in symbiosis with the application of
optimization methods, can be efficient in obtaining
effective decisions.
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Introduction

The processes of intensive, often excessive,
production of goods involve a series of negative
phenomena, one of which is the phenomenon of
environmental pollution [1-2]. Both the actual
production, as well as the transportation of resour-
ces to enterprises, as well as the transportation of
finished products to consumer markets, generate
harmful emissions. It is very important to know
(quantify) the wvelocities of emission flows.
Because, otherwise, unwanted imbalances in the
ecological context could be detected, sometimes
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textul sanatatii populatiei, dar si in privinta altor
indicatori importanti.

Agentii economici, implicati in producerea
bunurilor, in asigurarea cu factori de productie, in
comercializarea produselor, gestiondnd sistemele
de productie la un anumit nivel de rentabilitate,
trebuie sa ia In calcul si situatiile in care fiecare
activitate, in mod separat, dar si in ansamblu, dau-
neaza mediului ambiant.

Scopul lucrarii constd in analiza integrd a
activitatilor sistemelor de productie, care: au ca
obiectiv maximizarea profitului; organizeaza inde-
pendent transportul resurselor si a bunurilor pana
la destinatie; respecta regulile u privind la protec-
tia mediului.

Metode aplicate

Metodele utilizate in acest studiu sunt meto-
dele fundamentale ale ciberneticii economice, cum
ar fi metoda modelarii, metoda de analiza si me-
toda de sinteza. Desigur, pentru testarea modelului
deja construit, dar si pentru aplicarea in practica a
acestuia, de o importantd majora ar fi si metoda de
simulare [3].

Totodata, e important de remarcat ca la opti-
mizarea modelului propus sunt utile si unele cunos-
tinte temeinice din domeniul programadrii liniare si
neliniare, analizei convexe [4-5]. Rezolvarea proble-
melor concrete necesitd aplicarea metodelor de
optimizare nediferentiabile, in simbiozd cu metodele
de decompozitie (deoarece, real, problema s-ar putea
caracteriza ca o problema de mari dimensiuni) [6].

Rezultate si discutii

In lucrare se analizeazd un model de tipul
transport-productie-transport, in care resursa
i(i=1,m), in volum de X; unititi, este procurati de
la un singur furnizor, iar bunul (produsul) j(j=1,n),
in cantitatea y;, se oferd unui singur consumator
(sau se realizeaza pe o singura piatd) [7].

In realitate (sau mai adecvat), fiecare sistem
de productie ar putea achizitiona resursa de tipul i
de la mai multi furnizori si, respectiv, comercializa
produsul j mai multor consumatori (sau pe mai
multe piete de bunuri). O asemenea situatie, dar
fara a lua n calcul cele doua componente de trans-
port (a materiei prime de la furnizori pana la intre-
prindere, dar si a bunurilor produse de la intre-
prindere pana la consumatori), a fost analizatd in
publicatia autorilor: A. Godonoaga, St. Blanuta, B.
Ciumacov, editata in Kiev, anul 2019 [8].

Lucrarea mentionatd imbind iIntr-un intreg
ideile expuse 1n lucrarile citate anterior. Astfel, fie
ca fiecare factor de productie i(i=1,m) poate fi
procurat pe m; piete. Similar, produsul j(j=1,n) ar
putea fi directionat (transportat) spre n; piete de
bunuri si servicii.
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with long delays, that of the population’s health,
but also regarding other important indicators.

Economic entities, involved in the produc-
tion of goods, in providing production factors, in
the marketing of products, managing production
systems at a certain level of profitability, must also
take into account the situations to which each
activity separately, but also some activities as a
whole, harm the environment.

The aim of the work consists in the integral
analysis of the activities of the production systems,
whose objective is to maximize profit, indepen-
dently organizes the transportation of resources
and goods to their destination and comply with
environmental pollution requirements.

Research methodology

The methods used in the current research are
the fundamental methods of economic cybernetics,
such as the modelling method, the analysis method,
and the synthesis method. Of course, for testing the
already built model, but also for its practical
application of major importance would be the
simulation method [3].

At the same time, it is important to note that
some thorough knowledge in the field of linear and
non-linear programming is useful in optimizing the
proposed model, convex analysis [4-5]. Solving con-
crete problems requires the application of non-diffe-
rentiable optimization methods, in symbiosis with
decomposition methods (because, in fact, the problem
could be characterized as a large problem) [6].

Results and discussion

The given paper analyses the transport-
production-transport type model, in which the
resource i(i=1, m), in volume of x; unity, is procu-
red from a single supplier, and the good (product)
j(i=1,7n), in quantity yj, is offered to a single con-
sumer (or performed in a single market) [7].

In reality (or more appropriately) each pro-
duction system could purchase the resource of type
i from several suppliers, and, respectively markets
product j and respectively markets product j to
multiple consumers (or across multiple goods
markets). Such a situation, but without taking into
account the two transport components (of the raw
material from the suppliers to the enterprise, but
also of the goods produced, from the enterprise to
the consumers), was analysed in the publication of
the authors: A. Godonoaga, St. Blanuta, B. Ciuma-
cov, edited in Kiev, year 2019 [8].

The above mentioned work combines into a
whole the ideas presented in the previously cited
works. Thus, let each factor of production
i(i=1,m) can be purchased on m; markets. Simi-
larly, the product j(j=1,n) could be directed (trans-
ported) to n; goods and services markets.
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Se vor folosi urmatoarele notatii:

Si(si=1,m; ) — indicele pietei de resurse i;
li(li=1,n;) — indicele pietei de bunuri si servicii J;
tTiSi:l,...,TT'lsi — numadrul traseului de la piata s; de
resurse i spre sistemul de productie (pentru
comoditate se va atribui: ky = ¢r;"%, Ky = Tr;’™");

L L . .
tbj’ =1,...,Tbj’ — numadrul traseului de la sistemul de
productie spre piata lj de bunuri j (se va atribui:

Iy Iy

k2 = tb-], KZ = Tb]),

. k ] ] - - -
x;"* € [0;x,5F1] — cantitatea resursei i, care
urmeaza a fi transportatd de la piata de resurse S;,
spre sistemul de productie, pe traseul ky(k;=1, K;);
_sl-_k1 . .o .
X;""* — capacitatea maxima de transport a resursei
i de la piata s; pe traseul k; spre intreprindere;

ljk . ..
u/"* € [0;@'7*2] - cantitatea bunului j care se va

transporta de la sistemul de productie spre piata |
de bunuri j pe traseul ky(k,=1, K5);

_ljko

u’ " - capacitatea maxima de transport a bunului

J spre consumatorul I pe traseul k.

Pentru claritate, se propune schema din
figura 1.

The following notations will be used:
si(si=1,m; ) — resource market index i;
Ij(lj=Tnj) — goods and services market index j;
tris":l,...,Tr ! — route number from the market s;
of resources i to the production system (for

convenience it will be assigned: k; = 7",
K, = Trisi);

li li .
tbj’=1,...,TbjL route number from the production

system to the market |; of goods j (will be assigned:
ky = tb/, K, = Th});
x77*1 € [0; %] — the amount of the resource i,
which is to be transported, from the resource
market s;, to the production system, on the route
kl(klzTKﬂ;

Z77%1 _ the maximum carrying capacity of the
resource i from the market s; on the route k; to the
enterprise.
u;"'kz € [0;@'*2] — the amount of the good j
which will be transported from the production

system to the market I; of goods j on the route

ka(k2=1, K3);
ik . .
ﬁ;” ? _ the maximum transport capacity of the

good j to the consumer I; on the route k.
For clarity, the scheme in figure 1 is pro-
posed.

ko =1

Piata s; de resurse .
Oferta: X, /Market
5; of resources i.

Offer: x,°t

Sistem de productie.

Oferta bunului j: 35 /

Production system.

Supply of good j: y;

Piata /; de bunuri ;.

z lj
Cererea: };

" |Market {; of goods .

Demand: }j Y

Figura 1. Schema de organizare a transportului resursei i si a bunului j /
Figure 1. Resource i and good j transport organization scheme

Sursa: elaborata de autori/ Source: Developed by the authors

In contextul figurii 1, se va preciza:

In the context of figure 1, it will be specified:

X = Zzi:1xl ,i=1m (1)
x;t = 1}:1:1xisuk1 ;0< xisi <x°, 2
nj i . nj l;
uj =y 1uj1 = min {yj;zl;:lyjl}’ (3
(U
=5t <) @
ik
Zkz—l ]] ? 1 (5)
unde: where:
yj = Zj:l yjlj — volumul total de ofertd a yj = ZZ_":l y].lj — the total supply volume of
bunului j; the good j;

Revista / Journal ,, ECONOMICA” nr.3(125) 2023 —— WK



FINANTE, CONTABILITATE, ANALIZA S| INFORMATICA ECONOMICA / FINANCE, ACCOUNTING, ECONOMIC ANALYSIS AND INFORMATICS

yjl"’k2 — oferta planificati pietei [;, pe traseul yjlj'k2 — the planned supply to the market J;
ky; on the route k;
i .. i .
y;/ — volumul de ofertd a bunului j, pentru y;’ —the supply volume of the good j for the
consumatorul (piata) | consumer (market) I;.
Se va nota: It will be noted:
Costy = N, Yol 1 xt (6)
- costul tuturor resurselor care urmeaza a fi - the cost of all resources, to be procured in
procurate pe pietele factorilor de productie, the markets of the factors of production,
unde: 7%/(s; = 1,m;) este preful resursei i where: 7%(s; = 1,m;) is the price of
pe piata S;. Valoarea risi poate fi constanta resource i on the market s;. The value risi
sau dependentd de cantitatea x;". can be constant or quantity dependent x;*;
Transportul cantitdtii X; de la piata S; pana la Quantity transport x;, from the market s; to
sistemul de productie necesita costul sumar: the production system requires summary costing:
ik ik

Zk1—1 e ()
iar traseului ki, se admite, ii corespunde functia and the route k;, admittedly, the function of
de poluare: pollution corresponds to it:

o = (®)
aici dis"’k1 este un coeficient proportional lungimii here dis"’k1 is a coefficient proportional to the
traseului kj. length of the route kj.

Prin urmare, costul total, conditionat de Therefore, the total cost, conditional on

transportarea tuturor resurselor de la toate pietele transporting all resources from all markets to the
pana la intreprindere, se estimeaza conform expresiei:  enterprise, is estimated according to the expression:

ir k i-k
Cost, = Yt 12 1Zk1_1 Si 1-xf * 9)
In mod similar, transportarea volumului u; Similarly, volume transport u;j the product j
de produs j pana la consumatorul (piata) l; implica to the consumer (market) I; implies a summary cost
un cost sumar egal cu: equal to:
Liky,  Liky
Zkz—l ¢’ uj] (10)
si traseului kj, se presupune, ii corespunde functia and the route k,, presumably, it corresponds to the
de poluare: function of pollution:
Lp]{f'kz _ Dlj k2 }11 ke , (11)

unde: D].lf’k2 se considera o marime proportionala where: D].l"’k2 it is considered a quantity propor-
lungimii traseului k,. Astfel, poate fi evaluat costul tional to the length of the route k,. Thus, the total
total al transportului tuturor bunurilor de la cost of transporting all goods from the production
sistemul de productie padnd la toate pietele de system to all consumer markets can be assessed:
consum:

Uk, Lk
Costs = 121 —121(2_1 ]’ fou (12)
In raport cu bunul j si piata I,—(I,—zl,nj), se In relation to the good j and the market
defineste functia [8]: l;(1i=1,n;) the function is defined [8]:
TNTRNE U (1l
I/J'.](yj],Yj]) = CJ.’an{yj’;Yj’} P max{O y } Q; max{O Y - } (13)

which expresses the income conditional on the sale
of the good j on market I; at the price C‘jl",
excluding losses caused by situations where supply

care exprima venitul conditionat de comerciali-
.. . Ly A

zarea bunului j pe piata lj, la pretul Cj , excluzand

pierderile cauzate de situatiile 1n care oferta depa-
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ol . 3
seste cererea (yj’ >Y’ ) sau In care se creeazd
o TR,

situatie de deficit (Y] ">y )

Venitul ipotetic al intreprinderii (V) se
determind prin expresia:

n;
V= 2?21 le]=1 ‘6

formula de calcul al profitului ipotetic (R) fiind:

R =V — Cost; — Cost, — Costs.

Desigur, se doreste o asemenea planificare
(dar si realizare) a activitatilor, pentru care indica-
torul R ar atinge valoarea maxima posibila.

In continuare, se vor expune restrictiile ce
tin de procesul de productie, dar si cele care
exprimd marjele de poluare a mediului, in raport cu
activitatile de transport si cu activitatile de pro-
ductie a bunurilor.

In mod logic, se deduce urmitorul model
decizional, unde functia obiectiv are aspectul:

R(X,y,UY) -

Restrictiile ce tin de transportarea resurselor

o byl
Oy Y7,

exceeds demand (yjl" > le"), or when a deficit
R . . lj lj
situation is created (YJ > y; )

The hypothetical income of the enterprise
(V) is determined by the expression:

(14)

the formula for calculating the hypothetical profit
(R) being:
(15)
Of course, such planning (but also realiza-
tion) of the activities is desired, for which the R
indicator would reach the maximum possible value.
Next, the restrictions related to the produc-
tion process will be exposed, but also those that
express environmental pollution margins in rela-
tion to transport activities and with goods pro-
duction activities.
The following decision model is logically
deduced. The objective function has the form:

Xy - (16)
The restrictions, related to the transportation

i sunt: of resources i, are:
m; K s,k
z:siL=1 z:ki=1xil t= X (17)
Si —Si
Xt <Xt (18)
X < 79 =T K. (19)

Restrictiile, conditionate de livrarea bunu-
rilor j, au urmatoarea forma:

The restrictions, conditional on the delivery
of goods j have the following form:

; Lik
Z-j=1 z:Ik(2=1uj] f =, (20)
. nj i
u; = min {yj; Zz,-]=1 Y ]}, (21)
lj,kz _lj,kz
o<su/” <@/, (22)

unde: [yj ; E] este intervalul estimat si acceptat
de output-ul posibil pentru produsul j;

Z}lzlai]-y]- < bi + xi,i =1,m,

unde:

a;j = 0 — coeficientul tehnologic (care sem-
nificd cantitatea resursei i necesard pentru a pro-
duce o unitate de bun j);

b; — cantitatea resursei i care ar fi deja in
posesia producatorului.

Urmeaza, in continuare, includerea in model
si a acelor constrangeri (restrictii) impuse pentru a
nu incélca normele de poluare a mediului in pro-
cesul de transportare a resurselor, de obtinere
a bunurilor si de transportare a acestor bunuri
spre consumatori. Acestea vor fi definite cores-
punzator, astfel:

Revista / Journal ,, ECONOMICA” nr.3(125) 2023

where: [ Vj; y_j] is the estimated and accepted
range of possible output for the product j;

(24)
where:

a;j =0 — the technological coefficient
(which signifies the amount of resource i needed to
produce a unit of good j);

b; — the amount of resource i that would
already be in the producer's possession.

Next is the inclusion in the model of those
constraints (the restrictions) imposed in order not
to violate the rules of environmental pollution in
the process of transporting resources, to obtain
goods and transport these goods to consumers.
These will be properly defined as follows:
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ik —SiKq
(pl < (pl 1
—SiKq

(25)
o; — valoarea plafon de poluare pe @f‘ K1 _ the pollution ceiling value on the route k;
traseul ky in raport cu resursa i;

relative to the resource i;

ki~
Tt Thla @7 = P (26)
{; — valoarea plafon de poluare in raport cu ¢; — the pollution ceiling value in relation to the

resursa i, pe toate K; trasee:

resource i on all K; routes:

PG) = T KO < P, @7
P(v) < By (28)

unde: where:
Pj(yj) — functia de poluare, in raport cu Pj(yj)—the pollution function in relation to

bunul j, depinde de volumul y; al acestui bun (poate
fi liniara sau neliniara);

P] — valoarea plafon de poluare in raport cu
bunul j;

P — marja superioara de poluare in raport cu
toate cele n bunuri;
Lka q_,l] K2

W,
J

(29)

lTJ].lj’kz— plafonul de emisii la organizarea
transportului bunului j pe traseul k»;
\T’j — valoarea maxima admisibild de poluare
a mediului la transportarea bunului j pe toate cele
K; trasee.

lj —1Zk2—1

Analiza modelului

Este important de mentionat ca in calitate de
variabile de control, in cadrul modelului (16-(30),
cu eclementele definite prin relatiile (1)-(15),
Servesc:

1) marimile x** pentru : k; = tr” = 1,...,

K, = Tris" ;pentrus;=1,..., m;; pentrui=1,..,m;
2) marimile u”"* si y""* pentru k, =

tb}j = K, = Tb;j; pentru l; = 1,..., n;; pentru j

=1,.,n;

Remarci! Variabilele x;'si x;sunt total

Spky

. lj . lj
determlnate dex;"™, iar ul, usio ), yp- de

Ljpkz
u gl yj
In conditiile pietei perfecte [9], atat pe piata
factorilor de productie, cat si pe piata de bunuri si
servicii, usor se constatd cd functia obiectiv R(),

Si k lik .
ca functie dependenta de Varlabﬂele x0T, uj’ Zsi

? si liniara fatd

, corespunzator.

Lk,
y].’ , este concava 1n raport cu y].

de xJ* L uie
J

merate sunt descrise prin inegalitati liniare, ceea ce

denotd ca modelul in intregime se referd la clasa

modelelor convexe [5]. Prin urmare, una din caile

. Suplimentar, toate restrictiile enu-
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ke

the good j, it depends on the volume y; of this good
(can be linear or non-linear);

Pj — the pollution ceiling value in relation to
the good j;

P — the upper margin of pollution in relation
to all the n goods;
lj,k2

W
J

(29)
lT’].lf’ - the emission ceiling when organi-
zing the transport of good j on the route ky;
lT’j — the maximum admissible value of
environmental pollution when transporting good j
on all those K; routes.

lkz

<Y (30)

Analysis of the model
It is important to note that as control
variables, within the model (16)-(30), with the
elements defined by relations (1)-(15), they serve:
3) sizes xl.si'kl, for: k, = trl.si =1,.,K =
Tr’t; forsi=1,.,m;; fori=1,..m;
4) sizes uj"'kz and yjl"'k2 for k, = tbjl" =1,.,
K, = Tb].lf; forlj=1,.,n;;forj=1,.,n;

Remark! Variables x;"and x; are totally

Siy k1

determined by x; but u;j, u; si y]-lj, yj - of

u;j and the appropriate yjlf’k2

Under perfect market conditions [9], both
in the factor market and in the goods market and
services, it is easy to see that the objective
function R(*), as a function dependent on the
Si "1,ul"‘k2 si yl"’k2 , is concave with

J
respect to y; bik2 and linear with respect to xsl o

Lks

variables x;

Additionally, all listed restrictions are

described by linear inequalities, which denotes
that the model as a whole refers to the class of
convex models [5]. Therefore, one of the ways to
numerically solve the model would be to apply the

Revista / Journal ,, ECONOMICA” nr.3(125) 2023
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de solutionare numerica a modelului ar fi aplicarea
modificarii metodei proiectiei gradientului genera-
lizat [6], care detaliat se descrie in lucrarea
»Modele economice nediferentiabile. Aspecte deci-
zionale” [10]. Doar ca, este necesar si de specificat
formulele de calcul ale gradientilor, mai bine zis a
derivatelor partiale, in raport cu variabilele xf vkt
ljka

. Lk .
u; sl yj’ ?, ale functiei R(*). Acestea se vor nota

astfel:

modification of the generalized gradient projection
method [6-Shor N.Z.], which is described in detail
in the paper [10]. Except, it is worth mentioning
that the calculation formulas of the gradients, or
rather of the partial derivatives, in relation to the

variables xis"’kl, u}"’kz si y; , of the function
R(®). These will be noted respectively:

jka

R'(x5%1), RY (u;j'kz) siR' (yjlj'kz).

Reiesind din forma de reprezentare a func-
tiei R(*), se deduc urmatoarele formule:

Based on the form of representation of the
function R(*), the following formulas are deduced:

R'(xisi'kl) = —pSi_ r_Si.k1'

R () -

g Ky
l; ik L

J = 2 ]

Cj ,daca E Y Y} ,

()=

Remarca! Modelul elaborat (16)-(30), din
punct de vedere al optimizarii, devine si mai
complex, daca cel putin una dintre pietele descrise
nu corespunde formei perfecte de piatid. Aceste
situatii pot genera modele matematice, care, deja,
nu pot fi analizate si optimizate folosind instru-
mentele aparatului convex. Desigur, asemenea
cazuri prezintd interes teoretic, dar si aplicativ.

Modelul elaborat descrie situatii complexe
de proiectare a deciziilor pentru agentii economici
din sectorul de productie. Complexitatea, in mare
parte, e determinatd de natura incertd a ofertei de
resurse, a cererii de bunuri, dar si de formele de
dependenta a functiilor de poluare. Printre avanta-
jele modelului pot fi enumerate urmatoarele: 1) este
un instrument util, dar si comod, pentru analiza
activitatilor unei mari diversitati de intreprinderi;
2) nu prezintd dificultdti pentru realizarea unor
simuldri a factorilor de decizie; 3) in situatii de
certitudine, folosind algoritmi relativ simpli, ofera
variante aproximative, dar eficiente, de decizie.

Concluzii

Luand in considerare legatura interdepen-
denta dintre activitatile economice (preponderent
cele de productie, dar si cele de transport) si me-
diul ambiant, se pot obtine modele tot mai adecvate
de descriere a realitatii. Desi, acestea din urma pot
avea diferite grade de complexitate in aspectul
cercetdrii si aplicabilitatii, un lucru este cert: un
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Remark! The elaborated model (16)-(30),
from the point of view of optimization, becomes
even more complex, if at least one of the described
markets does not correspond to the perfect market
form. These situations can generate mathematical
models that cannot already be analysed and
optimized using convex apparatus instrumentation.
Of course, such cases are of theoretical, but also
applied interest.

The elaborated model describes complex
decision design situations for economic agents in
the production sector. The complexity, to a large
extent, is determined by the uncertain nature of the
supply of resources, the demand for goods, but also
by the forms of dependence of the pollution
functions. Among the advantages of the model can
be listed as follows: 1) it is a useful and convenient
tool for analysing the activities of a wide variety of
businesses; 2) it does not present difficulties for the
realization of simulations of the decision-making
factors; 3) in situations of certainty, using relati-
vely simple algorithms, they offer approximate, but
effective, decision options.

Conclusions

Taking into account the interdependent link
between economic activities, (mainly those of
production, but also those of transport) and the
environment, more and more appropriate models
can be obtained to describe reality. The latter can
have varying degrees of complexity in terms of
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pand cu compararea unor scenarii ipotetice si ter-
minand cu fundamentarea unor variante ,,rationale”
sau chiar optimale.

Desigur, daca s-ar cere propuneri concrete
de solutii optime in asemenea procese de luare a
deciziilor, ar fi necesar de analizat proprietatile
modelului in cauza, de elaborat algoritmi numerici,
care, in mod argumentat, ar asigura obtinerea aces-
tor solutii in timp real.

research and applicability. But one thing is certain:
a valid model offers a lot of possibilities, starting
with the comparison of some hypothetical sce-
narios and finishing with the substantiation of
some “rational” or even optimal variants.
Obviously, if concrete proposals for optimal
solutions were required in such decision-making
processes, it would be necessary to analyse the
properties of the model in question, to develop

10.
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numerical algorithms, which, arguably, would
ensure obtaining these solutions in real time.
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In cadrul oricarei entitdfi, pentru garanta-
rea unei gestiuni eficiente este rezonabila aplica-
rea unui sistem de gestiune §i control, care ar
cuprinde toate domeniile sale de activitate. Asa-
dar, controlul de gestiune, aplicat la nivelul entita-
tilor, nu este doar un proces important de cunoas-
tere si informare, dar si un suport in demersul
ludirii deciziilor rapide si eficiente. In prezenta lu-
crare s-a analizat notiunea controlului de gestiune
in conditii de performanta, clasificarea si pozitia
acestuia in ierarhia manageriald a entitdtii, pre-
cum si cercetarea sistemelor moderne de evaluare
a performantei entitatilor. Drept suport metodo-
logic in realizarea cercetarii a servit literatura de
specialitate, la nivel national §i international, ana-
liza bibliometrica, care a permis interpretarea evo-
lutiei si impactului cercetarilor stiintifice in peri-
metrul temei de cercetare alese.

Cuvinte-cheie: control de gestiune, contabi-
litate de gestiune, performantd, management, decizie.

JEL: M40, M41.

Introducere

In acest demers, pentru atingerea scopurilor
si obiectivelor, entitatile tind spre perfectionarea
sistemului managerial prin implementarea unor
instrumente de gestiune, care vor asigura solutio-
narea problemelor de gestiune operative [1, p. 18].

Ulterior, controlul a devenit o activitate de
gestiune, cu rol functional, prin care sunt motivate
deciziile operationale si producerea de informatii.
In ultima perioads, controlul constituie o compo-
nentd a unui proces complex de gestiune, in care
decidentii au acces direct la informatii in timp real,
cu scopul clar definit de a crea valoare [2, p. 127].

Scopul cercetarii constd in analiza definirii
si evolutiei conceptului de control de gestiune prin
prisma literaturii de specialitate, examinarea ele-
mentelor si tipurilor de control de gestiune.

Actualitatea temei rezidd din numeroasele
cercetari realizate pe marginea temei analizate, aria
de cunoastere a subiectului fiind destul de larga,
ceea ce permite dezbaterea ampld a acestuia. Desi
existd multe studii cu privire la controlul de ges-
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In order to ensure efficient management
within any entity, it is reasonable to introduce a
management and control system covering all its
areas of activity. Therefore, management control
applied at entity level is not just an important
process of knowledge and information, but also, a
support in the approach of quick and efficient
decision-making. In this study, the concept of ma-
nagement control under performance conditions, its
classification and position in the entity’s managerial
hierarchy, as well as the research of modern systems
of entity performance evaluation were examined. As a
methodological support in carrying out the present
research, the national and international literature
was used, as well as the bibliometric analysis
allowing the interpretation of the evolution and
impact of scientific research regarding the chosen
research topic.

Keywords: management control, management
accounting, performance, management, decision.

JEL: M40, M41.

Introduction

In this endeavour, entities tend to improve
the management system by implementing mana-
gement tools that will ensure the resolution of ope-
rational management problems [1, p. 18].

Subsequently, the control has become a ma-
nagement activity, with a functional role, through
which operational decisions and the production of
information are justified. In recent times, the control
is a component of a complex management process,
in which decision-makers have direct access to real-
time information, with the clearly defined aim of
creating value [2, p. 127].

The purpose of the research consists in the
analysis of the definition and evolution of the concept
of management control through the prism of
specialized literature, the examination of the ele-
ments and types of management control.

The topicality of the theme resides in the nu-
merous researches carried out on the analysed theme,
the area of knowledge of the subject being quite wide,
which allows for its extensive debate. Although there
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tiune, totusi acestea nu se referd nemijlocit la enti-
tatile de comert, fapt ce subliniazd actualitatea si
importanta temei cercetate, intrucét aceasta este focu-
satd anume pe entitdtile din domeniul comertului.

Pentru aceasta, fiecare entitate de comert tre-
buie sa-si organizeze un sistem propriu, convergent
de control, in care sd prevaleze obiectivele eco-
nomico-financiare si prin care s se organizeze toate
fluxurile informationale necesare asigurdrii unui
management bun si eficient, la nivelul entitatii si al
fiecarei subdiviziuni structurale a acesteia [3, p. 7].

In acelasi timp, controlul de gestiune nu tre-
buie confundat cu functia de control din cadrul
entitatii, intrucat cea din urmd indeplineste doar o
parte din sarcinile controlului de gestiune, si anu-
me, depistarea anumitor erori sau abateri care au
avut loc in trecut, pe cand controlul de gestiune
este indreptat spre asigurarea realizarii obiectivelor
in viitor, pe o perioada indelungata [4].

Metode aplicate

Abordarea metodologica a cercetdrii asigura
validitatea si fiabilitatea rezultatelor obtinute si se
bazeaza pe abordarea calitativa si cantitativa a tema-
ticii subiectului. De asemenea, au fost utilizate me-
tode de cercetare caracteristice stiintelor sociale,
printre care: metoda analitica (studiul literaturii de
specialitate din domeniul contabilitétii si controlului
de gestiune), metoda comparatiei (cercetarea aspec-
telor relevante privind priorittile informationale ale
controlului de gestiune 1n antiteza cu contabilitatea de
gestiune), metoda Sistemica (argumentarea si inter-
pretarea informatiei expuse), metoda sintezei (sin-
tetizarea aspectelor generale privind controlul de
gestiune si procesul decizional).

Rezultate si discutii

Aplicarea 1n practica a analizei bibliometrice,
consideratd a fi o metoda esentiald de evaluare si
analiza a productiei stiintifice in domeniul analizat,
a permis Iintelegerea evolutiei si impactului cer-
cetarilor stiintifice in perimetrul subiectului studiat,
precum si orientarea cercetirilor viitoare. In acest
demers s-a utilizat platforma Web of Science, prin
prisma urmatoarelor criterii de cercetare: identi-
ficarea sintagmei ,,management control” in subiec-
tul publicatiei, rezultatele obtinute fiind interpre-
tate cu ajutorul instrumentului de analizd biblio-
metrica Biblioshiny.

Drept urmare, s-au identificat 5.488 rezultate
in perioada 1975-2023, publicate in 2.797 surse,
avand la baza 169.738 referinte bibliografice. Pri-
vind in ansamblu, cele 5.488 lucrari stiintifice au
fost scrise de 13.578 autori, cu 0 medie de 2.47
autori/lucrare stiintificd, de unde rezulta ca la fiecare
lucrare stiintifica au contribuit cel putin doi autori.

In aceeasi ordine de idei, se poate constata
cd, in perioada analizatd, rata anuald de crestere a
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are numerous studies related to management control,
however, they do not directly refer to commercial
entities, a fact that underlines the topicality and im-
portance of the researched theme, since the research
is specifically focused on commercial entities.

For this purpose, each trading entity must
organize its own, convergent control system, in
which economic and financial objectives have prio-
rity as well as all the information flows necessary to
ensure good and efficient management at the level
of the entity and of each of its structural sub-
divisions [3, p. 7].

Likewise, the management control should
not be confused with the control position within
the entity, since the later performs only part of the
tasks of management control, like the detection of
certain errors or deviations that have occurred in
the past, while the management control is aimed at
ensuring the achievement of objectives in the
future, over a long period of time [4].

Research methods

The methodological approach of the research
ensures the effectiveness and reliability of the
results obtained and is based on a qualitative and
guantitative approach to the topic, as well as on the
use of research methods characteristic for social
sciences, including: analytical method (study of
literature in the field of accounting and management
control), comparison method (research of relevant
aspects of the information priorities of management
control in antithesis with management accounting),
systemic method (argumentation and interpretation
of the exposed information), synthesis method
(synthesis of general aspects of management control
and decision-making).

Results and discussions

The practical application of the bibliometric
analysis, considered to be an essential method of
evaluation and analysis of the scientific production
in the analyzed field, allowed to understand the
evolution and impact of the scientific research within
the perimeter of the studied subject, as well as the
orientation of future research. The Web of Science
platform was used in this approach through the
following research criteria: the identification of the
phrase “management control” in the subject of the
publication, the results obtained being interpreted by
using the Biblioshiny bibliometric analysis tool.

As a result, 5,488 results were identified
over the period between 1975 and 2023, published
in 2,797 sources, based on 169,738 bibliographic
references. Looking overall, these 5,488 scientific
works were written by 13,578 authors, with an
average of 2.47 authors/scientific work, which
means that at least two authors contributed to each
scientific work.
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publicatiilor este de 7.71%, ceea ce indicd o cres-
tere considerabila a cercetarilor in aceasta directie.
Asadar, cele mai multe lucrari stiintifice se atesta
in anul 2022 — 429, de asemenea, in anii 2021 si
2019 s-a inregistrat un numar semnificativ de pu-
blicatii, respectiv 415 si 406. Reiesind din variatia
numarului publicatiilor, este oportund identificarea
coordonatelor lor geografice.

Astfel, in figura 1 sunt ilustrate cele mai pro-
ductive tari, in materie de rata publicarii lucrarilor
stiintifice privind controlul de gestiune. Statele cu
cele mai multe publicatii inregistrate in perioada
1975-2023 sunt: Statele Unite ale Americii, China si
Regatul Unit, cu un numar total de publicatii de
1.863, 1339 si 879. Deopotrivd, un numar
considerabil de lucrari se intdlneste in Australia (629),
Italia (428), Franta (419), Germania (400), Spania
(367), Canada (349), Brazilia (337) si altele. in
aceeasi ordine de idei, devine oportuna analiza tarilor
cu cele mai citate lucrdri stiintifice, in varful
clasamentului fiind: Statele Unite ale Americii,
Regatul Unit si Australia, cu 31.267, 18.558 si 11.512
de citiri. De asemenea, prezintd interes lucrarile
stiintifice ale autorilor din China (6.737), Canada
(6.029), Olanda (4.304), Italia (3.816) si alte tari.

Tot in figura 1 sunt evidentiate colaborarile
stiintifice dintre tari privind tematica controlului de
gestiune. Astfel, de-a lungul perioadei analizate,
1975-2023, s-au observat urmatoarele colaborari:
Statele Unite ale Americii — China (69), Statele
Unite ale Americii — Australia (47), Regatul Unit —
Italia (40), Statele Unite ale Americii — Regatul
Unit (39) si altele. Dupa cum se poate vedea, la
nivel international este Incurajatd colaborarea
stiintifica si cercetarea in comun a subiectelor de
tendintd, cea mai mare deschidere observandu-se n
randurile autorilor americani.

M DGcumanis

. 12e3
| B

)
| B
[ E

On the same lines, it can be noted that the
annual growth rate of publications during the
period under review is 7.71%, which indicates a
considerable increase in research in this field.
Thus, the most scientific works are attested in 2022
— 429, also, in 2021 and 2019 there was a signifi-
cant number of publications, specifically, 415
and 406. Based on the variation in the number of
publiccations, it is appropriate to identify their
geographical coordinates.

Thus, figure 1 illustrates the most productive
countries in terms of publication rate of scientific
works concerning the management control. The
countries with the most publications between 1975
and 2023 were the United States, China and the
United Kingdom with a total number of publications
of 1,863, 1,339 and 879. Similarly, a considerable
number of publications were published in Australia
(629), Iltaly (428), France (419), Germany (400),
Spain (367), Canada (349), Brazil (337) and others.
In the same vein, it becomes appropriate to analyse
the countries with the most quoted scientific works,
where the United States of America, the United
Kingdom and Australia can be spotted at the top of
the ranking, with 31,267, 18,558 and 11,512 quota-
tions. It is also interesting to note the scientific works
of authors from China (6,737), Canada (6,029), the
Netherlands (4,304), Italy (3,816) and other countries.

Figure 1 also highlights the academic colla-
borations between countries on management control
issues. Thus, over the period from 1975 to 2023, the
following collaborations were observed: USA —
China (69), USA — Australia (47), UK — Italy (40),
USA — UK (39) and others. As can be observed,
international scientific collaboration and joint

research on trend topics is encouraged, especially
among American authors.

Figura 1. Productivitatea si colaborarea stiintifica internationali in perioada 1975-2023/
Figure 1. International scientific activity and collaboration between 1975 and 2023
Sursa: elaborata de autor in baza datelor obtinute cu ajutorul platformei Web of Science,
procesate prin intermediul instrumentului de vizualizare Biblioshiny/

Source: elaborated by the author based on data obtained using the Web of Science platform,
processed through the Biblioshiny visualisation tool
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Din punct de vedere al continutului lucra-
rilor stiintifice publicate pe marginea controlului
de gestiune, se poate conchide ca directiile de cer-
cetare ale autorilor, prin prisma terminologiei utili-
zate, se indreaptd spre cuvinte-cheie, precum: ma-
nagement control, control, management control-
systems, performance, performance measurement,
strategy, impact, management accounting, mana-
gement, control-systems, model, organizations,
information, systems, innovation.

In scopul identificarii lucrarilor stiintifice
care abordeaza controlul de gestiune in cadrul enti-
tatilor de comert, s-a selectat un nou criteriu de
cercetare, respectiv identificarea sintagmelor ,,mana-
gement control” si ,trade” in subiectul publicatiei
in perioada 1975-2023. O prima astfel de lucrare
stiintifica a fost publicata 1n anul 1991.

Asadar, s-au obtinut 113 rezultate publicate
de 328 autori in 92 surse, care au la bazid 6.504 de
referinte bibliografice, la fiecare lucrare stiintifica
contribuind cel putin 2 autori. Rata anuala de creg-
tere a lucrdrilor stiintifice este de 4,32%, ceea ce
indicd asupra unei cresteri moderate In aceastd
directie de cercetare. Cele mai multe publicatii se
atestd in anul 2022 — 13, deopotriva, in anii 2015,
2020, 2021 - 9, iar cele mai productive tiri in
materie de cercetare fiind Statele Unite ale Americii,
Regatul Unit, China, Australia si Germania.

De asemenea, in figura 2 este prezentata
evolutia tematica a cercetarilor stiintifice pe margi-
nea controlului de gestiune la nivelul entitatilor de
comert in perioada 1991-2023:

1991-2017

determinants.

[Iinformation o

strategy B N

management

performance

L - -

[:]work IR 'ri B

ownership

With regard to the substance of the public-
shed scientific works on management control, it
can be concluded that the research directions of the
authors in terms of used terminology are directed
towards keywords such as management control,
control, management control-systems, performan-
ce, performance measurement, strategy, impact,
management accounting, management, control-
systems, model, organizations, informa-tion, sys-
tems, innovation.

In order to identify the scientific works
focusing on management control in the area of
trade entities, a new research criterion was selec-
ted, i.e. the identification of the terms “manage-
ment control” and “trade” in the subject matter of
the publications during the period 1975-2023, the
first published scientific work appearing in 1991.

As a result, there were 113 results published
by 328 authors in 92 sources, based on 6,504
bibliographic references, with at least 2 authors
contributing to each scientific work. The annual
growth rate of scientific works is 4.32%, indicating
a moderate growth in this research direction. The
most publications can be observed in 2022 — 13, in
2015, 2020, 2021 — 9, and the most productive
countries in terms of research are the USA, UK,
China, Australia and Germany.

Figure 2 also shows the topical development
of scientific research on management control at the
level of business entities from 1991 to 2023:

2018-2023

performance

I

risk

organizations
empirical-evidence

—— ‘ management control

management
—

modeI[:I

CIEREC

Figura 2. Evolutia tematici a cercetirilor stiintifice in perioada 1991-2023/
Figure 2. Thematic evolution of scientific research during the period 1991-2023
Sursa: elaborata de autor in baza datelor obtinute cu ajutorul platformei Web of Science,
procesate prin intermediul instrumentului de vizualizare Biblioshiny/

Source: elaborated by the author based on data obtained using the Web of Science platform,
processed through the Biblioshiny visualisation tool
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Asadar, se poate observa delimitarea cerce-
tarilor stiintifice in functie de doud perioade de
evolutie, si anume anii 1991-2017, si anii 2018-2023.
Prin aceasta delimitare se evidentiaza cuvintele-
cheie utilizate de catre autori si directia de cerce-
tare a acestora. Respectiv, cercetarile din anii 1991-
2017 se indreptd spre cuvintele-cheie: ,,determi-
nants”, ,,information”, ,strategy”, ,,management”’,
,performance”, iar In anii 2018-2023 aceleasi cu-
vinte se regasesc sub forma termenului: ,perfor-
mance”. La fel, cuvintele-cheie “determinants™ se
schimbd in ,,model”, ,,mangement” in ,,manage-
ment control” si altele.

Din punct de vedere etimologic, notiunea de
control provine de la expresia latina ,,contra rolus”,
care inseamnd verificarea actului original dupa
duplicatul care se Incredinteaza, in acest scop, unei
alte persoane [5, p. 343].

In literatura de specialitate, notiunea de con-
trol cunoaste numeroase interpretdri, cu precadere,
controlul ca proces, functie a conducerii, ansamblu
de tehnici, dispozitii, actiuni etc. In acest context,
autorul romén lonascu 1. defineste controlul drept
- UN proces care, 1nainte de o actiune, orienteaza,
in cursul desfasurarii actiunii ajusteaza si, o datd
actiunea realizata, evalueaza rezultatele sale pentru a
trage invataminte utile” [6, p.11]. Deopotriva, din
perspectiva economistului roman Mazarachi C. ...
controlul se manifestd ca functie a conducerii, con-
tribuind la Tmbinarea si reglarea intereselor indivi-
duale si sociale, intr-un ansamblu unitar” [7, p.258].

Intr-o viziune sistemici a entititii, procesul
organizational poate fi structurat pe trei niveluri:
strategic, de gestiune si operational, deci fiecarui
nivel 1i corespunde un anumit tip de control, res-
pectiv: controlul strategic, controlul de gestiune si
controlul operational [8, p. 22].

In opinia cercetitorilor autohtoni Badicu G.
si Mihaila S. controlul de gestiune .,... se preocupa
de coerenta deciziilor prin diferitele structuri ale
entitatii, apeland pentru aceasta, la tehnici de pla-
nificare pe termen scurt, la un sistem de colectare si
prelucrare a informatiilor, si la o procedurd de
misurare a performantei. In acest mod, managerii se
asigura ca resursele sunt obtinute si utilizate in mod
eficace, in realizarea obiectivelor entitatii” [9, p. 48].

Conform autorilor roméani Iacob C. si lonescu
I, controlul de gestiune reprezint ,,... un ansamblu
de procese, prin care managerii se asigura ca resur-
sele sunt obtinute si utilizate cu eficientd si perti-
nentd, conform obiectivelor entitdtii, iar actiunile
se desfagoara in sensul strategiei definite” [10,
p. 17]. La fel, cercetitorii romani Albu N. si
Albu C. considera ca controlul de gestiune repre-
zintd ,,... procesul prin care managerii se asigura ca
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It is therefore possible to distinguish scientific
research according to two periods of evolution,
namely 1991-2017 and 2018-2023. Based on this
delimitation, it is possible to highlight the key words
used by the authors of the scientific works and the
direction of their research. Namely, the studies
between 1991 and 2017 are focused on the keywords:
“determinants”, “information”, “strategy”, “manage-
ment”, “performance”, while in 2018-2023 the same
terms are included in the “performance” category.
Similarly, the keywords determinants shift to model,
management to management control and others.

From an etymological point of view, the
notion of control originates from the Latin expres-
sion “contra rolus”, which means checking the
original act after the duplicate which is entrusted,
for this purpose, to another person [5, p. 343].

There are many interpretations of the notion
of “control” in literature, mainly, control as a
process, a function of management, a set of techni-
ques, provisions, actions, etc. In this regard, the
Romanian author lonascu, 1. defines control as “a
process that, before an action, guides, during the
course of the action adjusts, and, once the action is
carried out, evaluates its results in order to draw
useful lessons” [6, p.11]. Similarly, from the
perspective of the Romanian economist Mazarachi
C., “... control manifests itself as a function of
management, contributing to the combination and
regulation of individual and social interests in a
unified whole” [7, p.258].

From a systemic perspective of the entity, the
organizational process can be structured into three
levels: strategic, management and operational, i.e.,
each level corresponds to a certain type of control,
namely: strategic control, management control and
operational control [8, p. 22].

Following the opinion of local scholars
Badicu G. and Mihaila S., management control ... is
concerned with the coherence of decisions through
the various structures of the entity, using, for this
purpose, short-term planning techniques, a system for
collecting and processing information and a
procedure for measuring performance, in this sense,
managers ensure that resources are obtained and used,
effectively and efficiently, in achieving the objectives
of the entity” [9, p. 48].

According to the Romanian authors lacob C.
and lonescu I, management control is “a set of
processes, through which managers ensure that
resources are obtained and used efficiently and
appropriately, according to the objectives of the
entity, and actions are carried out in accordance
with the defined strategy” [10, p. 17]. Similarly, the
Romanian researchers Albu N. and Albu C. consider
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resursele sunt obtinute si utilizate cu eficienta,
eficacitate si pertinentd pentru realizarea obiecti-
velor entitatii” [11, p. 249].

Analogic, autorul francez Gervais M. defi-
neste controlul de gestiune drept ,,... un ansamblu
de tehnici ce permit obtinerea si utilizarea eficienta
si eficace a resurselor pentru dobandirea unui
rezultat maxim” [12, p. 21].

Actualmente, controlul de gestiune este tratat
ca un sistem de monitorizare a entitatii, care inter-
vine la toate nivelele de decizie. Drept urmare,
realizarea acestuia necesitd cunostinte din diferite
domenii, cum ar fi; contabilitate, management
financiar, marketing, managementul resurselor
umane etc. [13].

intr-o entitate de comert mica sau mijlocie,
controlul de gestiune este foarte putin formalizat si,
adesea, se organizeazi in cadrul serviciului de
contabilitate sau departamentului financiar, in cazul
in care existd (in numeroase entitati, sistemul
informational este mai putin dezvoltat si nu se
organizeazd o veritabilad contabilitate de gestiune,
functia de gestiune fiind realizatd prin adaptarea
contabilitdtii financiare si la unele nevoi informa-
tionale ale managerului). In consecinta, in asemenea
societdti controlul de gestiune este asigurat de cétre
manager (director, administrator) impreuna cu
contabilul firmei.

Conceptele de eficientd si eficacitate sunt
prezente in marea majoritate a definitiilor atribuite
controlului. Asadar, eficienta semnificd producerea
unei anumite marimi (cantitati) cu intrari minime
de resurse si maxim de avantaje (iesiri), iar efica-
citatea tine de modalitatea prin intermediul careia
au fost atinse obiectivele [14, p. 11]. Analiza efi-
cientei si eficacititii rezulta un anumit nivel de
performanta, adica realizdrile deosebite ale unei
entitati. Adesea, performantele entitatii sunt con-
siderate elementele performantelor manageriale, cu
referire la performantele financiare si non-finan-
ciare. Asadar, performantele strategice reprezinta
etapa de debut a performantelor entitatii, fiind
considerate drept o succesiune de etape cu rolul de
a asigura realizarea planurilor strategice, tactice si
operationale 1n concordanti cu obiectivele generale
de realizat ale entitatii. Esenta performantelor
manageriale se refera la economicitate — eficienta —
eficacitate. Prin urmare, economicitatea reprezinta
capacitatea entitatii de a dobandi resurse la cel mai
avantajos pret, eficienta vorbeste despre realizarea
obiectivelor la cele mai mici costuri, iar efica-
citatea constituie capacitatea de realizare a obiec-
tivelor [15, p. 268]. Controlul de gestiune, cdlauza
managementului executiv, urmareste optimizarea
performantei in scopul realizarii obiectivelor stra-
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that management control is “the process through
which managers ensure that resources are obtained
and used efficiently, effectively and appropriately to
achieve the objectives of the entity” [11, p. 249].

Analogously, the French author Gervais M.
defines the management control as “a set of
techniques that allow the efficient and effective
obtaining and use of resources to achieve a maximum
result” [12, p. 21].

Nowadays, the management control is
approached as a monitoring system of the entity,
intervening at all levels of decision making. As a
result, its implementation requires knowledge f
rom different fields such as accounting, financial
management, marketing, human resources mana-
gement, etc. [13].

In a small or medium-sized trade entity,
management control is very poorly formalised and is
often organised within the accounting or finance
department, if it exists there, and in many entities the
information system is less developed and no genuine
management accounting is set up, the management
function being carried out by adapting the financial
accounting to the manager’s information needs.
Consequently, in such entities, management con-
trol is provided by the manager (director, adminis-
trator) along with the accountant.

The concepts of efficiency and effectiveness
can be identified in the vast majority of definitions
of control. Thus, efficiency means the production
of a certain size (quantity) with minimum inputs of
resources and maximum benefits (outputs), and
effectiveness is concerned with the way in which
the objectives have been achieved [14, p. 11].
Speaking about efficiency and effectiveness, it
results in a certain level of performance, i.e. the
outstanding achievements of an entity. Often, the
performance of the entity is considered as part of
management performance with reference to
financial and non-financial performance. Therefore,
strategic performance is the beginning stage of entity
performance and is considered as a sequence of steps
to ensure the achievement of strategic, tactical and
operational plans in line with the entity's overall
performance objectives. The core of managerial
performance is about economicity — efficiency —
effectiveness. Therefore, economicity is the ability of
the entity to acquire resources at the most advan-
tageous price, efficiency speaks about achieving
objectives at the lowest cost, and effectiveness is
the ability to achieve objectives [15, p. 268]. Mana-
gemenrt control, the guide of executive management
framework, i.e. management control, aims to opti-
mise performance in order to achieve the entity’s
strategic  objectives. A significant number of
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tegice ale intreprinderii. O buna parte a cerce-
tatorilor iIn domeniu apreciaza performanta drept
masurd de control 1n cadrul sistemului descen-
tralizat de luare a deciziilor, altii sustin ca perfor-
manta variaza in functie de atitudinea persoanelor
responsabile de administrarea evenimentelor care
se produc atit in interiorul, cat si in exteriorul
companiei [16].

In cadrul fiecarei entitati, masurarea perfor-
mantei are loc in mod diferit, in functie de nivelul
de responsabilitate. Prin urmare, exista diferite
sisteme de evaluare a performantei entitatilor, cum
ar fi: Tabloul de bord, Reportingul, Balanced sco-
recard etc. [9, p. 79]. In figura 3 sunt redate carac-
teristicile generale ale acestor sisteme.

researchers in the field value performance as a
measure of control within the decentralized decision-
making system, others argue that performance varies
according to the attitude of those responsible for
governance towards events occurring both inside and
outside the entity [16].

Within each entity, the performance measu-
rement takes place differently, depending on the
level of responsibility. Therefore, there are diffe-
rent systems for measuring the performance of
entities, such as: dashboard, reporting, balanced
scorecard, etc. [9, p. 79]. Respectively, the general
characteristics of these systems are depicted in
figure 3.

Sisteme moderne de evaluare a performantei entitéitilor/
Modern entity performance assessment systems

Tabloul de bord/ Dashboard

Reportingul/ Reporting

Balance scorecard

instrument de evaluare gi urmarire
a performantei, frecvent intdlnit

sistemul de masurare §i management|
al performantei care reuneste

instrument de actiune pe termen
curt, care cuprinde un numar limita|
de indicatori legati de deciziile
importante si obiectivele entitatii,
avand ca scop evidentierea
diferentelor existente dintre

previzionat §i realizat/

a short-term action tool, containing a|
limited number of indicators related
to the entity's major decisions and
objectives, aimed at highlighting
differences between forecast and
achieved

in entitdtile mari, reprezintd un
sistem de contabilitate de gestiune
adaptata la structura entitatii, astfel
incdt fiecare manager sa vizualizeaze|
numai aspectele aflate
in administrarea lui, respectiv
rezultatul de care el este

responsabil /

a performance measurement and
tracking tool, commonly found in
large entities, is a management
accounting system adapted to the
structure of the entity, so that each
manager only sees the aspects under
his management, i.e. the result for
which he is responsible

indicatori financiari-contabili, insa
|prezinta si indicatori privind clientii,
calitatea, eficienta internd a entitatii
si capacitatea acesteia de ameliorare|
§i crestere strategicd, sustinut prin
instrumente de automatizare/

a performance measurement and
management system that brings
together financial and accounting
indicators, but also presents
indicators relating to customers,
quality, the internal efficiency of the
entity and its capacity for
improvement and strategic growth,
supported by automation tools

Figura 3. Sisteme moderne de evaluare a performantei entitatilor/
Figure 3. Modern entity performance evaluation systems

Sursa: elaborata de autor in baza [9, p. 79]/ Source: elaborated by the author based on [9, p. 79]

In consecintd, controlul de gestiune in stra-
tegia entitatii este implementat prin douad metode:
ca instrument de luare a deciziilor: la elaborarea
planului de actiune si la aplicarea lui, precum si in
momentul realizarii diagnosticului strategic, cand
se stabilesc punctele forte si punctele vulnerabile;
ca instrument de control, in timpul derularii pla-
nului strategic, scotand in evidenta corectiile nece-
sare, identificate in timpul supravegherii si reali-
zarii programului [17, p. 19].

Prin urmare, pentru a-si atinge obiectivele
propuse, managerii entitdtilor sunt pusi in situatia
de a lua decizii. Se pot distinge trei tipuri de deci-
zii: strategice, tactice si de executare.
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Consequently, the mission of management
control in the entity’s strategy is implemented
through two aspects: a decision-making tool - during
the development of the action plan and its imple-
mentation, as well as during the strategic analysis
when strengths and weaknesses are established, and a
control tool during the implementation of the
strategic plan, highlighting the necessary corrections
identified during the monitoring and implementation
of the programme [17, p. 19].

Therefore, in order to achieve their objec-
tives, managers of entities are put in the position of
making decisions. In this respect, three types of
decisions can be distinguished: strategic, tactical
and execution.
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Cele mai evidente nevoi ale managerilor
sunt: nevoia de a-si fundamenta deciziile rapid si
corect, de a-si dezvolta competentele de manage-
ment, de a intelege si de a utiliza eficient infor-
matiile in proiectarea si dezvoltarea afacerii [18,
p. 228]. Elaborarea unor decizii corecte, care sa fie
in concordantd cu realitatea si sd contribuie Ila
solutionarea problemelor aparute in activitatea eco-
nomico-financiara a entitatii, este dependenta de
calitatea si cantitatea informatiilor furnizate de
sistemul informational economic [18, p. 229]. in
cadrul entitatilor de comert, anume controlul de
gestiune este tool-ul utilizat de catre management
drept instrument al performantei.

Concluzii

In prezenta lucrare s-a pus accent pe studie-
rea etimologiei, notiunii si evolutiei conceptului de
control de gestiune, prin prisma analizei literaturii
de specialitate, examinarea elementelor controlului
de gestiune si aplicarii acestuia in cadrul entitatilor
de comert, identificarea pozitiondrii controlului de
gestiune drept subsistem al managementului exe-
cutiv, clasificarea acestuia si aplicarea in cadrul
entitatilor in conditii de eficientd, eficacitate, eco-
nomicitate si performanta.

Sintetizand, controlul de gestiune este un
sistem complex pentru evaluarea activitatii si rezul-
tatelor obtinute pentru toate subdiviziunile entitatii,
pentru realizarea calitativa si la timp a sarcinilor
prestabilite. Scopul este de a atinge obiectivul
final, de a identifica abaterile si erorile, analizand
cauzele aparitiei acestora, astfel incét sa fie posi-
bila adoptarea deciziilor operative. Cu precadere,
in cadrul entitatilor de comert, gestionarea adec-
vatd a proceselor de aprovizionare, stocare si des-
facere este foarte meticuloasa, deoarece se ope-
reazd cu volume mari de bunuri economice si
informatii, care necesitd un control perpetuu, la
fiecare etapd a activitatii economice.

The most obvious management require-
ments are: the need to make decisions quickly and
correctly, to develop management skills, to under-
stand and use information effectively in business
design and development [18, p. 228]. The deve-
lopment of proper decisions, which are in line with
reality and contribute to the solution of problems
arising in the economic and financial activity of the
entity, is dependent on the quality and quantity of
information provided by the economic information
system [18, p. 229]. Within commercial entities,
management control is that “tool” used by manage-
ment as an instrument of the entity's performance.

Conclusions

This research study focused on the etymo-
logy, the notion and the evolution of the concept of
management control through the literature, on the
analysis of the elements of management control
and its application in trade entities, on the identi-
fication of the position of management control as a
subsystem of executive management, on its classi-
fication and application in entities in terms of effi-
ciency, effectiveness, economy and performance.

To summarize, management control is a
complex system for evaluating the activity and
results obtained for all subdivisions of the entity,
for a qualitative and on-time performance of pre-
determined tasks, with the aim of achieving the
final objective, as well as for the identification of
deviations and errors, in order to analyse the causes
their appearance, so that operative decisions can be
adopted. Specifically, in trade entities, the proper
management of the processes of supply, storage
and distribution is very fastidious because they
operate with large volumes of economic goods and
information, which require perpetual control at
each stage of economic activity.
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RECENZII/REVIEW

PELHEH3US
Ha monozpaguro
«HAYYHBIE OCHOBbI MEHE/IZKMEHT A»

Aemop: Kanouoam IKOHOMUYUECKUX HAYK,
oouenm TPAY J[. M.

[lepexon K pHIHOYHOI SKOHOMUKE, TIPOTOII-
XKaroluiics mpouecc (HOpMUPOBAHUS PBIHOYHBIX
OTHOIICHUH BBHI3BIBAET HEOOXOANMOCTD TTOSBIICHHS
U Pa3BUTHS psifa SKOHOMHYECKUX AUCIUILIHH.
Y4auThIBas 3HAYMTENBHOE pACIIUpPEHHE XO3SICT-
BEHHOW CaMOCTOATENBHOCTH MPEANPUATHH, HUX
SKCKITIO3MBHYIO OTBETCTBEHHOCTH 32 PE3YIIBTATHI
JeSTETPHOCTH, 0co00e 3HaueHWe MpHoOpeTaeTr
HayKa yrpaBlieHus. Mcxois U3 3THX COOOpaKeHHH
aBTOp cYeJT HEOOXOTUMEIM IOATOTOBUTH JAHHYIO
MoHorpaduio. ITOMy CHOCOOCTBOBA €ro MHOTO-
JIeTHUH onbIT paboThl B 0aHKOBCKOM cepe PecmyO-
mKu MoOIIoBa, a TaKXKe OIBIT MPEHOAaBaHUS KO-
HOMHYECKUX IUCHUIUIMH B CHCTEME MOATOTOBKU
BBICOKOKBAJTM()UITMPOBAHHBIX CHEI[HATHCTOB.

BaxxHocTh maHHOIl 3KOHOMHWYECKON HOUCIH-
IUTMHBL O0YCIIOBIIEHA 3HAYUTENHHO BO3POCIIHMHU
TpeOOBAaHMSIMU K KaueCTBY YIIPABJICHUS B CTPEMHU-
TENbHO MEHSIOIIUXCSA YCIOBUSIX JIESITEIBHOCTH
XO3UCTBYIOIIUX CYOBEKTOB, B JKECTKHX KOHKY-
PEHTHBIX yCJIOBHSX.

CTpyKTypa M METOAMKA MOAAYM Marepuaia
MPEIOCTaBIsIET BO3MOXKHOCTh YHUTATENIsIM  TOHSTh
B3aMMOCBS3U MEXIY YIPaBICHUYECKUMH PELICHUSIMU
B OW3Hece, OLEHWTh WX BIUSIHHE Ha IICHHOCTH
YIpaBiIeHHUs] B SKOHOMUYECKOM OTHOILICHUH.

BaxHo#l 0cOOEHHOCTHIO MOHOTpaQHHU SIBIIS-
eTcsl TO, YTO OHA HE MPOCTO 3HAKOMHT YUTATEIS C
COBPEMEHHBIMH METOJaMH, MOJEJIAMU U MpHeMa-
MU MEHEDKMEHTa, a paccMaTpUBaeT UX CKBO3b
MIPU3MY UCXOIHBIX IOIYIIEHUM, YCIOBUMN, I'PaHMUIL
MIPUMEHUMOCTH, OCOOCHHOCTEH HCIIOJIB30BAHUS C
Y4eTOM Criel(HKHI XO3SHCTBEHHOH e TEeILHOCTH.
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_A-M. Tpau

HAYYHbIE OCHOBbI

MEHEAXXMEHTA

The transition to the market economy and
the ongoing process of forming market relations
require the emergence and development of a
number of economic disciplines. Given the signi-
ficant expansion of the economic independence of
enterprises, their exclusive responsibility for the
results of their activities, the management science
is of particular importance. Based on these consi-
derations, the author considered it necessary to
write this monograph. This was facilitated by his
vast experience in the banking sector of the
Republic of Moldova, as well as the experience of
teaching economic disciplines in the system of
training highly qualified specialists.

The importance of this economic discipline
is due to the significantly increased requirements
for the quality of management in the rapidly
changing conditions of business entities, and tough
competitive conditions.

The structure and methodology of the mate-
rial presentation provides readers with an opportu-
nity to understand the relationship between mana-
gement decisions in business, to assess their impact
on the value of management in economic terms.

An important feature of the monograph is
that it not only introduces the reader to modern
methods, models and techniques of management,
but examines them through the prism of initial
assumptions, conditions, limits of applicability,
features of use, taking into account the specifics of
the economic activity.

The proposed monograph consists of eight
chapters. In the first chapter the issues of organi-
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IIpennaraemass MoHOrpaust COCTOUT U3
BOCHMH IJ1aB. B mepBoii rinaBe moapoOGHO paccMo-
TPEHBI BOTIPOCH! OPTaHU3aINH ACATEIFHOCTH IIpea-
NPUATUN B PHIHOYHON 3KOHOMHMKE. BakHoe 3Haue-
HUE HUMEeT MpejiaraeMas MEeTOAMKa MpPOCTPaHCT-
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(MHAHCOBOMY aHAJIM3y ACATENBHOCTH MNpeIIpHs-
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YUBOCTBIO (TJIaBHI 5 U 6).

3aBepiaeTcss MOHOTpadus paccCMOTpEHHEM
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Kaxnas rimaBa comep’kKUT KOHKPETHBIE pac-
YeThl, apTyMEHTAIHIO, YTO O0JerJacT MOHUMAaHUE
Kypca W CIOCOOCTBYET NPHOOPETCHHIO IPAKTH-
YECKHUX HaBBIKOB YIIPABICHHUS.

MoHorpadusi CTpYKTYPHO H JIOTHUECKHU BbI-
JeprkaHa, HaIMCaHa JOCTYITHBIM SI3BIKOM, XOPOIIIO
WITIOCTpUpOBaHa mpumepamu. OHa OyieT moje3Ha
CTeLHaTUCTaM B 00JIaCTH MEHEKMEHTa, acIIUpaH-
TaM, CTyIEHTaM BBICIINX YI€OHBIX 3aBEICHUN.
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zing the activities of enterprises in the market
economy are considered in detail. The proposed
method of spatial placement of agro-industrial
enterprises is of great importance.

The second chapter provides an expanded
methodology for calculating the economic effi-
ciency of all management decisions made.

The third chapter discusses the methods,
principles and organization of the marketing
service.

In the fourth chapter the author examines
the strategy of interaction of enterprises with credit
institutions.

An important place in the monograph is
given to the financial analysis of the activities of
enterprises, as well as to the management of their
financial stability (Chapters 5 and 6).

The monograph concludes with the consi-
deration of issues of management of economic
entities strategic development.

Each chapter contains specific calculations,
arguments, which facilitate the understanding of
the course and contributes to the acquisition of
practical management skills.

The monograph is structurally and logically
sustained, written in the accessible language, well-
illustrated with examples. It will be useful to
specialists in the field of management, postgra-
duate students, and students of higher educational
institutions.

Reviewer:

Doctor of Habilitation of Economic Sciences,
Professor Tudor TUHARI,

TCU of Moldova
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