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Articolul abordeaza problemele legate de
migratia §i reintegrarea migrantilor in Repu-
blica Moldova, din ultimul deceniu. Guvernul
Republicii Moldova a manifestat un interes cres-
cut fata de diaspora si politicile migrationale,
elabordnd strategii si politici privind migratia.
Cu toate acestea, se remarca ca solutiile pro-
puse s-au concentrat, in mod special, pe migran-
tii efectivi, neglijand migrantii potentiali si opti-
mizarea procesului de migratie. De asemenea,
se observa ca politicile de reintegrare ale mi-
grantilor in Republica Moldova au avut, in mare
parte, un caracter informativ, concentrandu-se
pe un nivel individual si oferind servicii si in-
Strumente de reintegrare pentru cetdteni, dar nu
si pentru comunitati. Articolul mentioneaza in-
Stitutionalizarea Mecanismului de coordonare a
politicii de stat in domeniul Diasporei, Migratiei
si Dezvoltarii in Republica Moldova si inclu-
derea subiectului reintegrarii migrantilor drept
0 prioritate pe agenda Guvernului.

Cuvinte-cheie: migratie de revenire, poli-
tici migrationale, diaspora, piata muncii, capital
uman.

JEL: J11, J18, J24.

Introducere

Migratia este un fenomen caracteristic Re-
publicii Moldova, avand multiple consecinte
demografice, sociale, culturale si economice.
Potrivit estimarilor oficiale ale Biroului National
de Statistica, in anul 2019, circa 1 milion de per-
soane cu varsta de 15+ ani lucrau sau erau in cau-
tare de lucru peste hotare, iar in anul 2020, nu-
marul migrantilor internationali din tara noastra

Revista / Journal ,, ECONOMICA” nr.2(124) 2023

The article addresses the issues related to
migration and reintegration of migrants in the
Republic of Moldova in the last decade. The
Government of the Republic of Moldova has
shown an increased interest in diaspora and
migration policies, developing strategies and
policies on migration. However, it is noted that
they are mainly focused on actual migrants,
neglecting potential migrants and optimizing the
migration process. It is also mentioned that the
reintegration policies of migrants in the Repu-
blic of Moldova were mostly informative, focu-
sing on the individual level and providing rein-
tegration services and tools for citizens, but not
for communities. The article mentions the insti-
tutionalization of the State Policy Coordination
Mechanism in the field of Diaspora, Migration
and Development in the Republic of Moldova and
the inclusion of the reintegration of migrants on
the government’s agenda as a priority.

Keywords: return migration, migration
policies, diaspora, labour market, human capital.

JEL: J11, J18, J24.

Introduction

Migration is a characteristic phenomenon
for the Republic of Moldova with multiple demo-
graphic, social, cultural and economic consequen-
ces. According to the official estimates of the
National Bureau of Statistics, in 2019, about 1
million people aged 15+ were working or looking
for work abroad, and in 2020, international mi-
grants in our country were estimated at about
1,150. 000 persons of just over 4 million inha-
bitants, i.e. 28.7% of the total population [2].
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se estima la circa 1.150.000 persoane, populatia
fiind de putin peste 4 milioane de locuitori,
adica 28,7 % din populatia totala [2].

Studiile istorice privind fenomenul migra-
tiei din Republica Moldova evidentiazd un flux
ridicat al acesteia incepand cu anul 1990, care s-
a accelerat incepand cu anul 2000. in perioada
anilor 2000-2020, numarul de migranti a crescut
constant, intr-un ritm de aproximativ 100.000 de
persoane o data la cinci ani (pana la 248.000 in
perioada 2015-2020). Tinand cont de faptul ca,
simultan cu depopularea, rata fertilitatii a fost
scazutd, procentul de migranti internationali a
crescut cu 2-3% o datd la cinci ani (si cu 6,3% 1n
ultimii cinci ani), iar pandemia de COVID-19 a
accentuat aceasta tendinta” [2].

Pe de o parte, emigrarea fortei de munca
amplifica presiunile demografice, inclusiv asu-
pra pietei fortei de muncad si duce la risipirea
capitalului uman, stagnarea capitalului social si
cresterea numarului de copii si varstnici aban-
donati. Pe de altd parte, trebuie de luat in con-
siderare si avantajele acestui fenomen: mobili-
tatea umana, scoaterea familiilor din saracie,
acumularea de economii, noi deprinderi si cuno-
stinte — toate acestea transformdnd migrantii
intr-un capital uman puternic, cu competente
profesionale, valori si resurse financiare, care
poate fi directionat spre dezvoltarea societatii.
Potentialul diasporei poate fi valorificat prin
crearea de politici guvernamentale sustenabile
privind realizarea, aplicarea si protejarea la
maxim a drepturilor si intereselor cetatenilor
Republicii Moldova stabiliti peste hotare, prin
crearea conditiilor favorabile pentru investirea n
tara a mijloacelor obtinute de catre cetatenii
aflati la muncd peste hotare, precum s§i prin
oferirea unor conditii optime, care i-ar motiva sa
revind in tard, precum si incadrarea lor ulterioara
pe piata muncii si in mediul de afaceri.

Migratia masiva a avut §i continua sa aiba
doua efecte socioeconomice principale. Pe de o
parte, urmarim impactul uriag al remitentelor
asupra cresterii economice si a conditiilor de
viatd ale populatiei, iar pe de altd parte, se
manifestd impactul negativ — deteriorarea gene-
rald a dezvoltarii capitalului uman la nivel
national (din perspectiva exodului creierelor, a
imbatranirii structurii populatiei si a reducerii
motivatiei de a munci). Unele ramuri ale eco-

Historical studies on the migration pheno-
menon in the Republic of Moldova highlight a
high migration flow starting in 1990, which acce-
lerated starting with 2000. “During the years
2000-2020, the number of migrants increased
constantly, at a rate of approximately 100,000
people once every five years (up to 248,000 in
the period 2015-2020). Bearing in mind that,
simultaneously with depopulation, the fertility
rate has been low, the percentage of interna-
tional migrants has increased by 2-3% every five
years (and by 6.3% in the last five years), and
the COVID-19 accentuated this tendency” [2].

On the one hand, labour emigration ampli-
fies the demographic pressures, including on the
labour market and leads to the dissipation of
human capital, the weakening of social capital
and the increase in the number of abandoned
children and elderly people. On the other hand,
the good side of this phenomenon should also be
mentioned: human mobility, lifting families out
of poverty, accumulating savings, new skills and
knowledge — all of this transforming migrants
into a powerful potential, with professional
skills, human abilities and resources financial,
which can be directed towards the development
of society. The potential of the diaspora can be
harnessed through the creation of sustainable
government policies regarding the achievement,
application and maximum protection of the
rights and interests of the citizens of the Repu-
blic of Moldova settled abroad, the creation of
favourable conditions for the investment in the
country of the means obtained by the citizens
working abroad, as well as by creating the con-
ditions for the return of Moldovan citizens to the
country and their placement on the labour mar-
ket, as well as in the business environment.

Massive migration had and continues to
have two main socioeconomic effects. On the
one hand, we observe the huge impact of remit-
tances on economic growth and the living con-
ditions of the population, and, on the other hand,
the negative impact is manifested — the general
deterioration of the development of human
capital at the national level (from the perspective
of the brain drain, the ageing of the population
structure and the reduction of motivation to
work). Some branches of the national economy,
such as the health and education sectors, are

Revista / Journal ,, ECONOMICA” nr.2(124) 2023
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nomiei nationale, cum ar fi sectorul sanatatii si
cel al invatamantului sunt indeosebi afectate,
impactul migratiei fiind unul daundtor asupra

""" profilurilor profesionale din
aceste domenii.

Treptat, migrantii au inceput sa revina in
tard, iar acest fenomen a devenit cunoscut drept
»~migratie de revenire”. Valorificarea potentia-
lului financiar si uman al diasporei (persoanelor
emigrate) este strans legatd de procesul de sti-
mulare a revenirilor si faciliteaza reintegrarea
sociald a cetatenilor Republicii Moldova. Dias-
pora, ca beneficiar si partener, aduce, pe de o
parte, capital uman, intelectual §i economic si
reprezintd o resursa esentiald pentru dezvoltarea
si modernizarea tarii, iar, pe de alta parte, poate
beneficia de politicile publice care 1i sunt desti-
nate. Procesul revenirii il pune pe cetatean in
fata aceloragi dificultdti si provocari ca si
procesul plecarii. Cetatenii care se intorc acasa
nu au un loc de munca, intdmpind impedimente
in obtinerea si recunoasterea diplomelor, califi-
carilor obtinute 1n alte tari, inclusiv in procesul
de deschidere a unei afaceri, Inmatricularea
copiilor in procesul educational etc. Statul tre-
buie sa sprijine eforturile acestora de a se rein-
tegra in societate, de a redeveni persoane active
in Republica Moldova [5].

in prezent, stimularea migratiei de reve-
nire reprezintd un punct strategic al politicilor
publice promovate de catre {ara noastra.

Metode de cercetare aplicate

Studiul se bazeaza pe utilizarea metodelor
fundamentale de cercetare, precum analiza si
sinteza, inductia si deductia analitica. Analiza
politicilor publice existente in sprijinirea migra-
tiei de revenire si a dezvoltarii capitalului uman,
au permis identificarea unor domenii care nu au
fost acoperite de cadrul politicilor publice. Apli-
cand deductia analiticd, a fost posibild consta-
tarea abordarii insuficiente a rolului diasporei in
elaborarea politicilor publice privind migratia si
migratia de revenire.

Rezultate si discutii

In perioada ultimului deceniu, Republica
Moldova a demonstrat ,,un interes sporit fata de
diaspora si politicile migrationale, elaborand o
serie de documente strategice, credand Mecanis-
mul abordarii integrate a domeniului Diasporei,
Migratiei si Dezvoltarii (DMD) si implementand

Revista / Journal ,, ECONOMICA” nr.2(124) 2023

particularly affected, the impact of migration
being a harmful one on the availability of pro-
fessional profiles in these fields.

Migrants gradually began to return to the
country, and this phenomenon became known as
“return migration”. Capitalizing on the financial
and human potential of the diaspora (emigrants)
is closely related to the process of stimulating
returns and facilitating the reintegration of citi-
zens of the Republic of Moldova. The Diaspora,
as a beneficiary and partner, brings, on the one
hand, human, intellectual and economic capital
and represents an essential resource for the
development and modernization of the country,
and, on the other hand, it can benefit from the
public policies intended for it. The process of
returning puts the citizen in front of the same
difficulties and challenges as the one of depar-
ture. Citizens who return home do not have a job,
encounter impediments in obtaining and recog-
nizing diplomas, qualifications obtained in other
countries, including in the process of opening a
business, enrolling children in the educational
process, etc. The state must support their efforts
to reintegrate into society, to become active
persons again in the Republic of Moldova [5].

Currently, the stimulation of return migra-
tion represents a strategic point of the public
policies promoted by our country.

Applied research methodology

The study is based on the use of fundamen-
tal research methods such as analysis and syn-
thesis, induction and analytical deduction. The
analysis of existing public policies in support of
return migration and the development of human
capital, allowed the identification of some areas,
which were not covered by public policies.
Applying the analytical deduction, it was possible
to find the insufficient approach to the role of the
diaspora in the elaboration of public policies
regarding migration and return migration.

Results and discussions

Over the last decade, the Republic of
Moldova has demonstrated “an increased inte-
rest in diaspora and migration policies, elabo-
rating a series of strategic documents, creating
the Mechanism for the Integrated Approach to
Diaspora, Migration and Development (DMD)
and implementing a series of policy instruments
and programs specific to the field” [5].



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

0 serie de instrumente de politici §i programe
specifice domeniului” [5].

Pornind de la importanta si impactul mi-
gratiei pentru tard, Republica Moldova a dez-
voltat o serie de strategii si politici privind mi-
gratia, inclusiv migratia de revenire, desi aces-
tea, de cele mai multe ori, s-au concentrat pe
migrantii efectivi si mai putin pe migrantii po-
tentiali, atdt in ceea ce priveste prevenirea
fenomenului, cat si din perspectiva optimizarii
procesului de migratie.

Strategia nationald in domeniul migra-
tiei si azilului pentru anii 2011-2020 integreaza
obiectivul de facilitare a revenirii lucratorilor
migranti si reintegrarii lor economice si sociale
prin masuri relevante, care constau in a oferi
emigrantilor informatia necesard referitoare la
munca, la dreptul si accesul la serviciile publice
[7]. Totodata, documentul strategic prevede
elaborarea programelor de formare profesionala
si de dezvoltare a competentelor antreprenoriale
pentru lucratorii migranti reveniti, promovarea
reintegrarii lucrdtorilor migranti reveniti in tara
prin consilierea si sustinerea in recunoasterea
calificarilor obtinute, si initierea propriilor afa-
ceri. In vederea implementirii strategiei, a fost
elaborat si Planul de actiuni privind stimularea
relntoarcerii §i reintegrarii lucrdtorilor migranti
moldoveni pentru anii 2016-2020.

Printre cele mai reusite masuri ale strate-
giei putem mentiona:

— implementarea unor programe si politici
pentru stimularea revenirii migrantilor in
Republica Moldova;

— furnizarea de sprijin si asistentd in pro-
cesul lor de reintegrare in societatea mol-
doveneasca;

— promovarea oportunitatilor de angajare si
de antreprenoriat in tard pentru migrantii
reveniti;

— Tmbunatatirea accesului la serviciile so-
ciale si facilitarea recunoasterii diplome-
lor si calificérilor obtinute in straindtate.
Totodata, pot fi identificate si unele la-

cune pe segmentul migratiei de revenire:

- insuficienta resurselor si alocarilor buge-
tare pentru a sustine in mod eficient pro-
cesul de revenire si reintegrare a migran-
tilor;

Starting from the importance and impact
of migration for the country, the Republic of
Moldova has developed a series of strategies and
policies regarding migration, including return
migration, although these have mostly focused
on actual migrants, and less on potential mi-
grants, both in terms of prevention and optimi-
zation of the migration process.

The national strategy in the field of
migration and asylum for the years 2011-2020
integrates the objective of facilitating the return
of migrant workers and their economic and
social reintegration through relevant measures to
provide emigrants with information about the
possibilities of return, the needs of the labour
market, the right and access to public services
[7]. At the same time, the strategic document
provides for the development of professional
training programs and the development of entre-
preneurial skills for returned migrant workers,
the promotion of the reintegration of returned
migrant workers in the country through coun-
selling and support in recognizing the qualifi-
cations obtained and starting their own busi-
nesses. In order to implement the strategy, the
Action Plan on stimulating the return and reinte-
gration of Moldovan migrant workers for the
years 2016-2020 was also developed.

Among the most successful measures of
the Strategy we can mention:

— implementation of programs and policies
to stimulate the return of migrants to the
Republic of Moldova;

— providing support and assistance to retur-
ned migrants in their process of reinte-
gration into Moldovan society;

— promoting employment and entrepreneur-
ship opportunities in the country for
returned migrants;

— improving access to social services and
facilitating the recognition of diplomas
and qualifications obtained abroad.

At the same time, some gaps in the seg-
ment of return migration can be identified:

— insufficient resources and budget alloca-
tions to effectively support the return and
reintegration process of migrants;

— lack of an integrated and coordinated
approach in managing the return process
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— lipsa unei abordari integrate si coordonate
in gestionarea procesului de revenire si In
furnizarea de servicii adecvate pentru
migrantii reveniti;

— dificultati in identificarea si valorificarea
oportunitatilor economice si profesionale
pentru indivizii care se reintorc acasa;

— informarea asimetricd a migrantilor cu
privire la oportunitatile si sprijinul dispo-
nibil pentru reintegrare.

Strategia nationald , Diaspora 20257,
impreuna cu planul sdu de actiuni pentru pe-
rioada 2016-2018, determind cadrul general
pentru asigurarea coerentei politicilor statului si
implementarea unei viziuni comune a Guver-
nului cu privire la diaspord, migratie si dezvol-
tare (DMD), stabileste obiectivele specifice si
initiativele strategice, indicatorii de evaluare si
monitorizare, precum si rezultatele preconizate.
Planul de actiuni stabileste 4 obiective specifice:

a) elaborarea si dezvoltarea cadrului stra-
tegic si operational al domeniului DMD;

b) asigurarea drepturilor diasporei si conso-
lidarea increderii;

C) mobilizarea, valorificarea si recunoasterea
potentialului uman al diasporei;

d) implicarea directa si indirecta a diasporei
in dezvoltarea economicd durabild a
Republicii Moldova [6].

Planul de actiuni pentru anii 2016-2018 al
strategiei este echilibrat si realizabil, cu impact
cumulativ pozitiv, care deriva direct din obiec-
tivele si priorititile pe termen mediu, tinind cont
de resursele bugetare disponibile si suportul
partenerilor de dezvoltare. Planul national de
actiuni pentru reintegrarea migrantilor care se
intorc in tard, pentru perioada 2018-2020, este
derularea Planului de actiuni intreprinse in acea
perioada si stabileste trei obiective principale:

1) imbunatatirea cadrului institutional pen-
tru informarea i promovarea reintegrarii
cetatenilor moldoveni intorsi din straina-
tate;

2) asigurarea reintegrarii sociale a cetatenilor
reveniti in patrie;

3) sprijinirea reintegrarii economice a cetate-
nilor reveniti 1n tara [6].

Strategia nationala ,,Diaspora 2025 con-
tribuie la cresterea cooperarii intre Guvern, auto-
ritatile publice locale, societatea civild si mem-
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and providing adequate services for retur-

ned migrants;

— difficulties in identifying and capitalizing
on economic and professional opportu-
nities for returned migrants;

— asymmetric information of migrants about
the opportunities and support available for
return and reintegration.

The national strategy “Diaspora 2025”
together with its action plan for the period 2016-
2018, determines the general framework for
ensuring the coherence of state policies regarding
the diaspora and the implementation of a com-
mon vision of the Government on diaspora, mi-
gration and development (DMD), establishes
specific objectives and strategic initiatives, eva-
luation and monitoring indicators, as well as
expected results. Action plan sets 4 specific objec-
tives:

a) elaboration and development of the
strategic and operational framework of
the DMD field,;

b) ensuring the rights of the diaspora and
strengthening trust;

¢) mobilization, capitalization and recognition
of the human potential of the diaspora;

d) the direct and indirect involvement of the
diaspora in the sustainable economic deve-
lopment of the Republic of Moldova [6].
The action plan for the years 2016-2018

of the strategy is balanced and achievable, with
positive cumulative impact, which derives directly
from the medium-term objectives and priorities,
taking into account the available budgetary
resources and the support of development part-
ners. The national action plan for the reintegra-
tion of returning migrants for the period 2018-
2020 follows the Action Plan for the years 2016-
2018 and establishes three main objectives:

1) improving the institutional framework for
informing and promoting the reintegration
of Moldovan citizens returned from abroad,

2) ensuring the social reintegration of citi-
zens returned from abroad;

3) supporting the economic reintegration of
citizens returned from abroad [6].

The national strategy “Diaspora 2025~
comes to contribute to the increase of coopera-
tion between the government, local public autho-
rities, civil society and members of the diaspora,
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brii diasporei, prin imbunatatirea si extinderea
abordarii transversale 1n ceea ce priveste DMD.

De rand cu actele strategice mentionate
anterior, problemele migratiei sunt abordate si
in alte documente de politicd mai ample, pre-
cum noua Strategie Nationald de Dezvoltare
»Moldova 2030”, aliniatd la Agenda 2030 pentru
dezvoltare durabild a ONU, care Inlocuieste
Strategia Nationald de dezvoltare pentru 2020;
Strategia Nationald de dezvoltare ,,Moldova
Europeand 20307, care indica directiile de dez-
voltare a tarii pe termen lung, Planul de actiuni
al Strategiei Nationale privind ocuparea fortei de
muncd pentru perioada 2017-2021, care se
axeaza pe valorificarea potentialului migratiei de
a sprijini dezvoltarea durabild; Programul de
activitate al Guvernului ,,Moldova vremurilor
bune”, care include un capitol ,,Politici pentru
Diaspora”. Mai mult ca atit, este important de
evidentiat cd una din prioritatile de baza, care se
regaseste in Cadrul bugetar pe termen mediu
pentru perioada anilor 2022-2024, se refera la
fortificarea mecanismului de cooperare cu
diaspora. Un element cheie al interactiunii Gu-
vernului cu Diaspora 1l reprezinta diferitele me-
canisme participative, care au drept scop pro-
movarea participarii diasporei 1n procesele
publice, politice, economice, sociale si culturale
din Republica Moldova.

Strategia Nationald de Dezvoltare ,,Mol-
dova 20307, aprobata prin Hotararea Guvernului
nr. 377 din 2020, abordeaza problemele mi-
grantilor reveniti acasa din punct de vedere al
reintegrarii eficiente a acestora pe piata muncii,
prin recunoasterea cunostintelor si a calificarilor
dobandite, precum si valorificarea acestora pen-
tru dezvoltarea economica durabila a tarii. Prin-
tre actiunile prioritare pentru atingerea acestor
obiective identificam urmatoarele:

1. Reintegrarea eficientd a persoanelor in-
toarse de peste hotare si valorificarea po-
tentialului diasporei in materie de com-
petente si calificari;

2. Investirea 1n solutiile care faciliteazd ab-
sorbirea (valorificarea) competentelor pro-
fesionale, la toate nivelurile, obtinute
peste hotare de catre cetatenii respectivi,
in vederea integrarii pe piata muncii a
resursei umane reintoarse acasa;

by improving and expanding the transversal
approach regarding DMD.

Along with the previously mentioned
strategic documents, migration issues are also
addressed by other broader policy documents,
such as the new National Development Strategy
“Moldova 2030”, aligned with the 2030 Agenda
for sustainable development of the UN, which
replaces the National Development Strategy for
2020; The action plan of the National Employ-
ment Strategy for the period 2017-2021, which
focuses on harnessing the potential of migration
to support sustainable development; The activity
program of the Government “Moldova vremu-
rilor bune”, which includes a chapter “Policies for
the Diaspora”. More than that, it is important to
highlight that one of the basic priorities, which
can be found in the medium-term budgetary
framework for the period 2022-2024, refers to the
strengthening of the cooperation mechanism with
the diaspora. A key element of the Government’s
interaction with the Diaspora is various partici-
patory mechanisms, which aim to promote the
participation of the Diaspora in public, political,
economic, social and cultural processes in the
Republic of Moldova.

The “Moldova 2030” National Deve-
lopment Strategy, approved by Government
Decision no. 377 of 2020 addresses the pro-
blems of migrants who have returned home from
the point of view of their effective reintegration
into the labour market by recognizing the
knowledge and qualifications acquired, as well
as capitalizing on them for the sustainable eco-
nomic development of the country. Among the
priority actions to achieve this objective, we
identify:

1. The effective reintegration of people
returned from abroad and capitalizing on
the potential of the diaspora in terms of
skills and qualifications;

2. Investing in solutions that facilitate the
absorption (utilization) of professional
skills, at all levels, obtained abroad for
full employment on the labour market of
labour force returned from abroad and
immigrants;

3. Promoting the transfer of knowledge and
skills of the diaspora and migrants by
establishing partnerships between local
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3. Promovarea transferului de cunostinte si
de competente ale diasporei si migran-
tilor, prin constituirea parteneriatelor din-
tre autoritatile publice locale, comunitati,
diaspora si asociatiile de bastinasi. Toto-
datd, pentru asigurarea implementarii
eficiente a Strategiei ,,Moldova 20307, dar
si pentru realizarea proceselor de moni-
torizare si evaluare, aceasta prevede ca
toate documentele de politici viitoare sa
includd analiza impactului migratiei si,
ulterior, sa integreze dimensiunile migra-
tiei In planificarea sectoriala [8].

Este de remarcat cd politicile Republicii
Moldova, de pana in anul 2017, de reintegrare
ale migrantilor pe piata nationald a muncii si
valorificarea capitalului uman al diasporei, pen-
tru dezvoltarea durabila a tarii, au avut mai mult
un caracter de informare a diasporei asupra
oportunitatilor economice existente in tara. Fiind
»concentrate la nivel central, politicile de rein-
tegrare au privit migratia de revenire la nivel
individual, oferind servicii si instrumente de rein-
tegrare pentru cetdteni si nu pentru comunitati” [5].

In acest sens, exista modele de bune prac-
tici privind reintegrarea migrantilor si implicarea
acestora in dezvoltarea comunitatii, care functio-
neaza cu suportul partenerilor de dezvoltare,
insd doar la nivel individual, fara sa producad un
impact major la nivel national.

In septembrie 2017, Guvernul Republicii
Moldova a institutionalizat Mecanismul de coor-
donare a politicii de stat in domeniul DMD, cu
scopul de a consolida comunicarea si coordo-
narea la nivelul Autoritatilor Publice Centrale
(APC) si Autoritatilor Publice Locale (APL), in
ceea ce priveste realizarea obiectivelor strategice
ale politicii de stat in domeniul DMD, pentru
maximizarea impactului pozitiv al dezvoltarii
social-economice sustenabile nationale si mini-
mizare a efectelor negative asociate fenomenului
migratiei. Subiectul reintegrarii migrantilor rein-
torsi a fost inclus pe agenda Guvernului drept o
prioritate, fiind reflectat intr-0 serie de strategii
nationale si planuri de actiuni.

Analiza Planului de actiuni privind reinte-
grarea cetdtenilor Republicii Moldova intorsi de
peste hotare (2017-2020) al Strategiei Nationale
pentru ocuparea fortei de munca pentru perioada
2017-2021, dar si a indicatorilor respectivi, a
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public authorities, communities, diaspora
and native associations. At the same time,
in order to ensure the effective imple-
mentation of the “Moldova 2030” Stra-
tegy, as well as the implementation of the
monitoring and evaluation processes, the

Strategy provides that all future policy

documents include the analysis of the

impact of migration and, subsequently,
integrate the dimensions of migration into

sectoral planning [8].

It is worth noting that the policies of the
Republic of Moldova for the reintegration of
migrants on the labour market in our country
and the valorization of the human capital of the
diaspora for the sustainable development of the
country until 2017 had more the character of
informing the diaspora about the economic
opportunities existing in the country. Being
“concentrated at the central level, reintegration
policies looked at return migration at the indi-
vidual level, offering services and reintegration
tools for citizens and not for communities” [5].

In this sense, there are models of good prac-
tices regarding the reintegration of migrants and
their involvement in community development,
which work with the support of development part-
ners, but at an individual level, without producing
a significant impact at the national level.

In September 2017, the Government of the
Republic of Moldova institutionalized the State
Policy Coordination Mechanism in the field of
DMD, with the aim of strengthening communi-
cation and coordination at the Central Public
Authorities (CPA) and Local Public Authorities
(LPA) level regarding the achievement of the
strategic objectives of the state policy in the field
of DMD, in order to maximize the positive
impact of sustainable national socio-economic
development and minimizing the negative effects
associated with the phenomenon of migration.
The reintegration of returned migrants has been
included on the Government’s agenda as a
priority, being reflected in a series of national
strategies and action plans.

The analysis of the Action Plan regarding
the reintegration of citizens of the Republic of
Moldova returned from abroad (2017-2020) of
the National Strategy for employment for the
period 2017-2021, but also of the respective
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demonstrat ca pentru sub-domeniul Reintegrare
este nevoie ca tara noastrd sa extinda si sa creeze
un nou sistem sau mecanism de stimulare a
revenirilor si de reintegrare sustenabild a mi-
grantilor reintorsi. Ca urmare, in septembrie
2021, BRD-ul a initiat elaborarea proiectului
Hotararii de Guvern cu privire la aprobarea
Programului national de stimulare a revenirilor
si de facilitare a reintegrarii cetitenilor Repu-
blicii Moldova, implicati in procesul de migra-
tiune, pentru anii 2022-2026.

Programul national de stimulare a reve-
nirilor si facilitare a (re)integrarii cetitenilor
Republicii Moldova, implicati in procesul
de migratie, pentru anii 2022-2026, a fost ela-
borat in scopul dezvoltarii §i promovarii unei
politici de stat coerente si multidimensionale,
care sa faciliteze atingerea obiectivelor enun-
tate chiar in denumirea programului (in conti-
nuare — Program).

Programul sus-mentionat a fost elaborat
in conformitate cu prevederile Programului de
activitate al Guvernului pentru anii 2021-2025
»Moldova vremurilor bune” si Strategiei natio-
nale ,,.Diaspora 2025”, avand ca obiectiv general
planul ca Republica Moldova sa dispuna céatre
anul 2026 ,,...de un sistem coerent si de o siner-
gie (comprehensiva si eficientd) de stimulare a
revenirii si de facilitare a (re)integrarii cetite-
nilor afectati de migratie, prin asigurarea intre-
gului ciclu de politici, servicii si produse in
domeniu, si sd fie implementate instrumente
sustenabile de asistenta si suport, astfel incat, cel
putin 10% dintre cetdtenii aflati in strdinatate sa
exprime intentia ferma de revenire si cel putin
50% din cetatenii reveniti sa fie reintegrati” [5].

Programul a fost dezvoltat pe o perioada
de 5 ani si contine un Plan de actiuni pentru
2022-2026. Planul de actiuni va fi revizuit dupa
3 ani si adaptat in functie de nevoile cetatenilor
care au revenit din strainatate, ale familiilor
acestora, precum si ale comunitatilor in care se
intorc. Pentru implementarea eficientd a Progra-
mului, Planul de actiuni ofera flexibilitate in
analiza si adaptare constantd la provocdrile cu
care se confruntd Republica Moldova. In proce-
sul de elaborare a Programului a fost asigurata
relatia si sinergia dintre domeniile de politica
identificate: protectie sociala, sanatate, educatie,
munca, dezvoltare locala, mediu de afaceri etc.

indicators, demonstrated that for the Reinte-
gration sub-field it is necessary that the Republic
of Moldova expand and create a new system or
mechanism to stimulate returns and sustainable
reintegration of returned migrants. As a result, in
September 2021 the BRD initiated the drafting
of the government decision regarding the
approval of the National Program to stimulate
returns and facilitate the reintegration of citizens
of the Republic of Moldova involved in the
migration process for the years 2022-2026.

The national program to stimulate
returns and facilitate the (re)integration of
citizens of the Republic of Moldova involved in
the migration process for the years 2022-2026
was developed in order to develop and promote
a coherent and multidimensional state policy to
ensure returns and facilitate the reintegration of
citizens The Republic of Moldova involved in the
migration process (hereinafter Program).

The above mentioned Program was deve-
loped in accordance with the provisions of the
Government’s Activity Program for the years
2021-2025 “Moldova vremurilor bune”, the
National Strategy “Diaspora 20257, with the
general objective that the Republic of Moldova
has by 2026 “...a coherent system and synergy
(comprehensive and efficient) to stimulate the
return and facilitate the (re)integration of citi-
zens affected by migration, by ensuring the
entire cycle of policies, services and products in
the field and implementing sustainable assis-
tance and support tools, so that at least 10% of
citizens abroad to express their firm intention to
return and at least 50% of returned citizens to be
reintegrated” [5].

The Program was developed over a period
of 5 years and contains an Action Plan for 2022—
2026. The action plan will be reviewed after 3
years and adapted according to the needs of
citizens who have returned from abroad, their
families, as well as the communities to which they
return. For the effective implementation of the
Program, the Action Plan offers flexibility in
analysis and constant adaptation to the challenges
faced by the Republic of Moldova. In the process
of developing the Program, the relationship and
synergy between the identified policy areas was
ensured: social protection, health, education, work,
local development, business environment, etc.
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Programul este corelat si la Obiectivele
de Dezvoltare Durabild si Agenda 2030, care
prevad o abordare echitabild pentru diversele
categorii de cetdteni, inclusiv migranti, insotita
de instrumentele si mecanismele-cheie pentru
realizarea cresterii economice $i bunastarii
populatiei din tara.

De cele mai dese ori, beneficiile migratiei
sunt luate in considerare, in special, sub forma
de remitente catre tara de origine, dar acest lucru
nu este corect, deoarece migrantii constituie o
sursa de diversificare culturala, fiind foarte
activi din punct de vedere economic si contri-
buie la inovare si cresterea economica. Deci,
migratia trebuie abordatd ca o parte inerentd a
dezvoltarii durabile a Republicii Moldova.

Obiectivele specifice ale Programului
sunt: ,,1. Consolidarea cadrului institutional si de
politici prin eficientizarea mecanismelor de
coordonare §i cooperare la nivel national n
domeniul revenirii si (re)integrarii; 2. Garanta-
rea respectarii drepturilor sociale si promovarea
integrarii in comunitate a persoanelor revenite si
a familiilor acestora prin asigurarea accesului
la educatie, sanatate si alte servicii publice;
3. Facilitarea reintegrarii si sporirea oportunitafi-
lor economice a persoanelor revenite de peste
hotare, prin atragerea investitiilor, dezvoltarea
spiritului antreprenorial si de noi competente,
angajarii In campul muncii, crearea noilor pro-
grame de suport; 4. Asigurarea accesului mi-
grantilor reveniti si a familiilor acestora la meca-
nisme eficiente de informare, comunicare si
participare efectivd in viata publicd la nivel
national/local prin organizarea campaniilor de
informare pe diverse tematici actuale” [5].

Programul a fost elaborat pentru imple-
mentarea eficienta si de impact a Strategiei Natio-
nale ,,Diaspora 2025, aprobata prin Hotararea
Guvernului nr. 200/2016, avind 1in vedere
obiectivele specifice nr. 3 si nr. 4, dupd cum
urmeaza: Mobilizarea, valorificarea si recunoas-
terea potentialului uman al diasporei si Implicarea
directd si indirectd a diasporei in dezvoltarea
economica durabila a Republicii Moldova.

Totodatd putem scoate in evidentd si
unele lacune ale Programului, cum ar fi:

— Promovarea insuficientda a Programului:
unii migranti reveniti pot sa nu fie sufi-
cient de informati despre existenta pro-
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The Program is also linked to the Sus-
tainable Development Goals and the 2030 Agenda,
which provide for an equitable approach for
various categories of citizens, including mi-
grants, accompanied by the tools and mecha-
nisms — key to achieving people-centered econo-
mic growth.

Most often, the benefits of migration are
considered mainly in the form of remittances to
the country of origin, but this is not correct,
because migrants are a source of cultural diver-
sification, being very active from an economic
point of view and contributing to innovation
and economic growth. So, migration must be
approached as an inherent part of the sustainable
development of the Republic of Moldova.

The specific objectives of the Program
are: “1. Consolidation of the institutional and
policy framework and the efficiency of coordi-
nation and cooperation mechanisms at the natio-
nal level in the field of return and (re)integration;
2. Guaranteeing respect for social rights and
promoting community integration of returnees
and their families by ensuring access to educa-
tion, health and other public services; 3. Facili-
tating the reintegration and increasing the eco-
nomic opportunities of people returned from
abroad, by attracting investments, developing the
entrepreneurial spirit and new skills, employment
in the labour field, creating new support pro-
grams; 4. Ensuring the access of returned mi-
grants and their families to effective mechanisms
of information, communication and -effective
participation in public life at the national/local
level by organizing information campaigns on
various current topics” [5].

It should be mentioned that the Program
was developed for the effective and impactful
implementation of the National Strategy “Dias-
pora 2025 approved by Government Decision
no. 200/2016, considering the specific objectives
no. 3 and no. 4, as follows: Mobilization, capi-
talization and recognition of the human potential
of the diaspora and Direct and indirect invol-
vement of the diaspora in the sustainable econo-
mic development of the Republic of Moldova.

At the same time, we can highlight some
gaps in the Program, such as:

- Insufficient promotion of the Program:

Some return migrants may not be suffi-
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gramului si despre beneficiile acestuia,

ceea ce poate afecta aderarea si parti-

ciparea lor la program;

— Dificultati in furnizarea de servicii de
calitate: programul poate intdmpina difi-
cultéti Tn asigurarea serviciilor de calitate,
adaptate nevoilor specifice ale migrantilor
reveniti si familiilor lor in procesul de
reintegrare;

— Lipsa unei abordari integrate si coor-
donate: absenta unei abordari integrate si
coordonate Intre entitdtile si institutiile
implicate in program, poate crea dificul-
tati in furnizarea unor servicii coerente si
eficiente pentru migrantii reveniti.

Avand in vedere impactul fluxurilor de
migratie asupra societatii $i a economiei mol-
dovenesti, Guvernul a adoptat o serie de pro-
grame §i proiecte menite sd stimuleze intoar-
cerea cetatenilor sai si sd creeze conditii pentru
reintegrarea acestora. Diaspora a fost plasata pe
agenda prioritarda a Guvernului, iar cadrul poli-
ticilor privind migratia de revenire a lansat
cooperarea interinstitutionald la nivel central si
local, care a schimbat vectorul politicii de stat in
acest domeniu. Totusi, politicile de reintegrare
de pand in 2017 au avut mai mult un caracter de
informare al diasporei asupra oportunitatilor
existente in tard. in deosebi, politicile de rein-
tegrare au privit migratia de revenire la nivel
individual, oferind servicii si instrumente de
reintegrare pentru cetateni si nu pentru comu-
nitati. Remarcam insa, ca si la nivelul comuni-
tatilor s-au inregistrat bune practici si initiative,
cu suportul partenerilor de dezvoltare, pentru
reintegrarea cetatenilor intorsi acasa si impli-
carea lor in dezvoltarea comunitatii. Insa impac-
tul politicilor este mai scazut decat se astepta
initial, fapt ce se datoreaza nivelului scazut de
informare §i cunoastere despre acestea.

Interventii in formarea profesionali a
migrantilor reveniti in tard

In Programul national de stimulare a reve-
nirilor si facilitare a (re)integrarii cetatenilor
Republicii Moldova este mentionat cd numarul
,oeneficiarilor programelor de formare continua
orientate spre nevoile cetatenilor Republicii
Moldova reintorsi de peste hotare in anul 2020 a
fost de 1605 de persoane reintoarse si inregistrate
cu statut de somer. Totodata, in 2020 au fost

ciently informed about the existence of the

program and its benefits, which may affect

their adherence and participation in the
program;

— Difficulties in providing quality services:
the program may experience difficulties in
providing quality services adapted to the
specific needs of returned migrants and
their families in the reintegration process;

— Lack of an integrated and coordinated
approach: the absence of an integrated
and coordinated approach between the
various entities and institutions involved
in the program can create difficulties in
providing coherent and efficient services
for returned migrants.

Taking into consideration the impact of
migration flows on the Moldovan society and
economy, the Government adopted a series of
programs and projects aimed at stimulating the
return of its citizens and creating conditions for
their reintegration. Diaspora was placed on the
priority agenda of the government, and the
framework of return migration policies launched
inter-institutional cooperation at central and local
level, which changed the vector of state policy in
this field. However, the reintegration policies
until 2017 had more of a character of informing
the diaspora about the opportunities existing in
the country. In particular, reintegration policies
have looked at return migration at the individual
level, providing reintegration services and tools
for citizens rather than communities. We note,
however, that good practices and initiatives have
also been registered at the community level, with
the support of development partners, for the
reintegration of citizens returned home and their
involvement in community development. But the
impact of the policies is lower than expected,
which is due to the low level of information and
knowledge about them.

Interventions in the professional training
of migrants returned to the country

In the national Program to stimulate
returns and facilitate the (re)integration of citi-
zens of the Republic of Moldova, it is mentioned
that the number of “beneficiaries of continuous
training programs oriented towards the needs of
citizens of the Republic of Moldova returned
from abroad in 2020 was 1,605 persons returned
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autorizate spre functionare 38 de programe de
formare continua. In anul 2020, un numéar de 47
de persoane si-au validat competentele in con-
texte de educatie non formald si informala,
instituite In cadrul centrelor de validare si certi-
ficare a competentelor non formale instituite in
cadrul Centrului de Excelentd in Constructii si
Centrului de Excelenta in Servicii si Prelucrarea
Alimentelor; 1n anul 2021, deja, aproximativ 300
persoane au facut uz de mecanismul de validare
si certificare a competentelor non formale™ [5].

Reintegrarea prin formare in domeniul
initiativelor de afaceri si al antreprenoriatului
constituie domeniul de interventie a statului cu
cel mai mare succes. De fapt, programele de
sustinere a initiativelor inovative si de afaceri
ale diasporei si migrantilor reintorsi consti-
tuie actiuni prioritare ale Strategiei nationale
»Diaspora-2025”. Astfel, au fost implementate
un sir de programe, precum Programul de Atra-
gere a Remitentelor in Economie ,,PARE 1 + 17
(2010-2021); Programul ,,START pentru Tineri:
o afacere durabild la tine acasa” (2018-2021),
Programul ,,Femei in Afaceri pentru abilitarea
femeilor” (2016-2022); Programul de formare
profesionala continuda — Managementul aface-
rilor eficiente (implementat din 2011); Progra-
mul de ajutor pentru reintegrarea cetitenilor
moldoveni reveniti din Franta (implementat in
perioada 2018-2019); Programul guvernamental
Diaspora Acasd Reuseste ,,DAR 1+3” (2019-
2025) este in curs de implementare [1].

Programul ,,PARE 1+1” s-a dovedit a fi
unul dintre cele mai de succes pentru reintegra-
rea si valorificarea beneficiilor migratiei, reusind
sd mobilizeze In 10 ani peste 1 mld. de lei in
forma de investitii in economie. Prin acest pro-
gram ,,pe parcursul anului 2020 au fost acordate
consultatii pentru 3694 persoane, 201 persoane au
beneficiat de instruiri si 187 proiecte investi-
tionale au fost aprobate spre finantare” [5]. Din
totalul intreprinderilor acceptate spre finantare,
73 afaceri (39,0%) sunt create de lucratorii mi-
granti, care s-au intors de peste hotare, iar 114
(61,0%) intreprinderi fiind constituite de catre
rudele de gradul 1 ale migrantilor.

Insa, implementarea acestui Program a
evidentiat anumite subtilitati si provocari, cum
ar fi: insuficienta fortei de munca si calificarea
scazutd a acesteia; insuficienta culturii antre-
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and registered with unemployment status. At the
same time, in 2020, 38 continuous training pro-
grams were authorized to operate. In 2020, a
number of 47 people validated their skills in
non-formal and informal education contexts,
established within the non-formal skills valida-
tion and certification centers established within
the Center of Excellence in Construction and the
Center of Excellence in Services and Food
Processing; in 2021, already approx. 300 people
made use of the non-formal skills validation and
certification mechanism” [5].

Reintegration through training in the field of
business initiatives and entrepreneurship is an area
of government intervention with the greatest
success. In fact, the programs to support the inno-
vative and business initiatives of the diaspora and
returned migrants are priority actions of the
“Diaspora-2025” National Strategy. Thus, a series
of programs were implemented, such as the Pro-
gram for Attracting Remittances in the Economy
“PARE 1 + 17 (2010-2021); “START Program for
young people — A sustainable business at your
home” (2018-2021), “Women in Business”
Program for women’s empowerment (2016-2022);
Effective Business Management continuous
professional training program (implemented since
2011); The aid program for the reintegration of
Moldovan citizens returned from  France
(implemented during 2018-2019); The govern-
ment program Diaspora at home succeeds “DAR
1+3” (2019-2025) is being implemented [1].

The “PARE 1+1” program proved to be
one of the most successful for the reintegration
and capitalization of the benefits of migration,
managing to mobilize over MDL 1 billion in the
form of investments in the economy in 10 years.
Through this program “during 2020, consulta-
tions were granted to 3694 people, 201 people
benefited from training and 187 investment pro-
jects were approved for financing” [5]. Out of
the total number of businesses accepted for
financing, 73 businesses (39.0%) are created by
migrant workers, who have returned from
abroad, and 114 (61.0%) businesses are created
by first-degree relatives of migrants.

However, the implementation of this Pro-
gram highlighted certain subtleties and challen-
ges, such as the insufficiency of the labour force
and its low qualification; insufficient entre-
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prenoriale si resurselor financiare pentru creste-
rea afacerilor; pregitirea insuficientd a antrepre-
norilor in domeniul dezvoltarii si gestionarii
eficiente a afacerii [1].

Republica Moldova participa la o serie de
parteneriate internationale multilaterale si regio-
nale privind abordarea problemelor migratiei. Un
model inovativ de parteneriat, in vederea valo-
rificarii potentialului migrantilor in dezvoltarea
economica a tarii, este proiectul ,,Migratie si Dez-
voltare Locala” (MiDL) cu suportul Programului
Natiunilor Unite pentru Dezvoltare (PNUD), in
perioada 2015-2018, implementat in 38 localitati
din Republica Moldova. La prima faza a proiec-
tului a fost creat mecanismul institutional pentru
implicarea continud si eficace a migrantilor in
dezvoltarea locala, fiind create si consolidate in
acest scop 38 de Asociatii de bastinasi, de ase-
menea au fost ,,...puse in aplicare 55 de proiecte
socioeconomice si de infrastructurd, avand ca
beneficiari peste 316 000 de persoane (55 % din
acestea fiind femei). In plus, Asociatiile de
bastinasi au pus in aplicare peste 300 de initiative
la scard mica si medie in localitatile vizate, cu o
valoare totald de 542 000 USD, contributiile
migrantilor ridicandu-se la peste 40% din total.
Aceste initiative au vizat 45 000 de beneficiari”
[2]. Acum se deruleaza etapa a doua, care are un
buget dublu fata de cea precedenta.

in baza programului MiDL, Biroul Relatii
cu Diaspora (BRD) a elaborat proiectul ,,DAR
1+3” cu scopul de a stimula dezvoltarea locali-
tatilor. Acesta este aprobat pentru perioada
2019-2025 si implica finantari din partea Guver-
nului, autoritatilor locale, partenerilor de dez-
voltare si asociatiilor de bastinasi. In anul 2020
si 2021, au fost selectate 64 proiecte in valoare
de 12.8 milioane lei, din cele 136 de proiecte
depuse. Proiectele care vizeaza dezvoltarea
localitatilor constituie un instrument eficient
pentru reintoarcerea cetatenilor [9].

Programul de ajutor pentru reintegrarea
cetatenilor reveniti, aplicat in practicd cu supor-
tul Oficiului Francez pentru imigrare si integrare
(OFID), in parteneriat cu Ministerul Sanatatii,
Muncii si Protectiei Sociale (MSMPS), imple-
mentat 1n anii 2018-2019, a contribuit la finan-
tarea a circa 248 de proiecte ale cetatenilor mol-
doveni, care s-au reintors voluntar din Franta,
majoritatea acestora fiind in domeniul agricul-

preneurial culture and financial resources for
business growth; insufficient training of entre-
preneurs in the field of effective business deve-
lopment and management [1].

The Republic of Moldova participates in a
series of multilateral and regional international
partnerships regarding the approach to migration
issues. An innovative partnership model regar-
ding the exploitation of the potential of migrants
in the economic development of the country is
the “Migration and Local Development” (MiDL)
project with the support of the United Nations
Development Program (UNDP), in the period
2015-2018, implemented in 38 localities in the
Republic of Moldova. In the first phase of the
project, the institutional mechanism for the con-
tinuous and effective involvement of migrants in
local development was created, with 38 Native
Associations that have been created and conso-
lidated for this purpose, being “...implemented 55
socioeconomic and infrastructure projects, having
as beneficiaries over 316,000 people (55% of them
being women). In addition, indigenous associa-
tions implemented more than 300 small and
medium-scale initiatives in the targeted localities,
with a total value of USD 542,000, with migrant
contributions amounting to more than 40% of the
total. These initiatives targeted 45,000 benefi-
ciaries” [2]. Phase two is now under way, which
has double the budget of the previous round.

Based on the MiDL program, the Dias-
pora Relations Office (DRO) developed the
“DAR 1+3” project with the aim of stimulating
the development of localities. It is approved for
the period 2019-2025 and involves funding from
the Government, local authorities, development
partners and indigenous associations. In 2020
and 2021, 64 projects worth MDL 12.8 million
were selected from the 136 submitted projects.
Projects aimed at the development of localities
are an effective tool for the return of citizens [9].

The aid program for the reintegration of
returned citizens implemented with the support of
the French Office for Immigration and Integra-
tion (OFII) in partnership with the Ministry of
Health, Labour and Social Protection (MHLSP),
implemented in 2018-2019, within which 248
citizen projects were financed by Moldovans,
who voluntarily returned from France, most of
them being in the field of agriculture: procu-
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turii: procurarea utilajului agricol, cresterea
bovinelor, cresterea legumelor, apicultura, fabri-
carea brichetelor pentru incalzire etc.

Datele din tabelul 1 denota, in general, o
dinamica pozitiva privind implementarea politi-
cilor destinate migratiei de revenire, in special,
avandu-se in vedere componenta de formare si
instruire, insa se atesta o incetinire a procesului
de implementare a activitatilor relevante pro-
gramului guvernamental de granturi tematice
,Diaspora Engagement Hub” (DEH), precum si
a integrarii si reintegrarii migrantilor reveniti
prin intermediul mecanismului bazat pe princi-
piul abordarii integrate a domeniului de reinte-
grare, la nivel central si local. In concluzie, aceste
programe s§i masuri necesitd o ajustare si recon-
ceptualizare, tindnd cont de interesele diasporei.

rement of agricultural equipment, cattle breeding,
vegetable breeding, bee-keeping, manufacturing
briquettes for heating, etc.

The data in table 1 generally show a posi-
tive dynamic regarding the implementation of
return migration policies, in particular, taking into
account the training and training component, but
there is a slowdown in the implementation process
of activities relevant to the “Diaspora Engagement
Hub” (DEH) government program, as well as the
integration and reintegration of returned migrants
through the mechanism based on the principle of
the integrated approach to the field of reintegration
at the central and local level. In conclusion, these
programs and measures require an adjustment and
re-conceptualization, taking into account the
interests of the diaspora.

Tabelul 1/ Table 1

Programe de formare si instruire pentru reintegrarea migrantilor reveniti in tara/
Training and training programs for the reintegration of migrants returned to the country

Programe de formare si masuri de reintegrare/ Training
programs and reintegration measures

2016 | 2017 | 2018 | 2019 | 2020

PARE 1+1 (proiecte investitionale aprobate)/
PARE 1+1 (approved investment projects)

213 | 210 | 209 | 224 | 187

PNAET (finalizat in 2017) (persoane instruite)/
PNAET (completed in 2017) (trained persons)

210 | 718

Femei in afaceri persoane instruite proiecte investitionale
aprobate / Women in business trained people approved

investment projects

408
201

364
178

295

408 235

Gestiunea eficienta a afacerii (GEA) (persoane instruite)/
Effective Business Management (GEA) (trained people)

2396 | 2156 | 1550 | 1263 | 2100

START pentru tineri persoane instruite proiecte investitionale
aprobate/ START for young people trained people approved
investment projects

988

594
269

Numarul persoanelor integrate si reintegrate prin intermediul
mecanismului bazat pe principiul abordarii integrate a dome-
niului de (re)integrare, la nivel central si local (cifra absoluta,
total)/ The number of people integrated and reintegrated
through the mechanism based on the principle of the integra-
ted approach to the field of (re)integration at central and local
level (absolute figure, total)

Reintegrate In cdmpul muncii (cifra absoluta, total)/
Reintegrated into the workforce (absolute figure, total)

1967

823

1177

375

1029

215

Numar de proiecte implementate 1n cadrul programului
guvernamental ,,Diaspora Engagement Hub” (DEH) (cifra
absoluta, total proiecte)/ Number of projects implemented
within the government program “Diaspora Engagement Hub”
(DEH) (absolute figure, total projects)

39

83

16

10

Sursa: elaborat de autor in baza [1]/ Source: developed by the author in the basis [1]
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Programul ,,DEH” a fost lansat in 2016 si
a avut drept scop ,valorificarea potentialului
uman si intelectual al diasporei, fiind destinat
celor mai creativi, inventivi, energici si flexibili
conationali stabiliti in afara tarii” [1]. Prin acest
program se valorifica posibilitatea de a aduce
acasa experiente si expertize acumulate de-a
lungul anilor peste hotare, acesta avand ca scop
punerea in valoare a capitalul uman al diasporei
prin sustinerea initiativelor cetatenilor Repu-
blicii Moldova din strdinatate si implementarea
acestora in tara. Obiectivele programului vizau:
,»Optimizarea cadrului normativ si coordonarea
politicilor de stat in domeniul DMD; motivarea
si facilitarea contributiei directe a cetatenilor
Republicii Moldova din strdindtate si partici-
parea activa 1n viata economicd, sociald si
culturala a tarii; atragerea capitalului uman si
financiar voluntar al diasporei pentru imple-
mentarea proiectelor cu impact pentru dez-
voltarea tarii” [3].

Pentru anul 2023, Cancelaria de Stat, prin
intermediul Biroului Relatii cu Diaspora (BRD)
a lansat un set de granturi in cadrul programului
,Diaspora Engagement Hub” (DEH), destinate
sub-programelor ,,Programul de sustinere a acti-
vitatilor culturale si educationale in diaspora”
(100 000 MDL), ,,Reintoarcerea profesionald a
diasporei” (40 000 MDL), ,,Proiecte inovative
ale diasporei” (50 000 MDL) si ,,Subprogramul
destinat tinerilor din diaspora” (50 000 MDL).

Componenta de educatie si formare este
una dintre cele mai importante pentru dezvol-
tarea capitalului uman, care, la moment, trebuie
fortificatd. Dezvoltarea capitalului uman consti-
tuie un domeniu prioritar privind reintegrarea
migrantilor si acesta, la fel, necesitd a fi imbu-
natatit. Analizand politicile, observam cd ma-
surile privind educatia si formarea sunt mai rar
incluse in masurile menite sd sprijine migrantii,
in pofida potentialului pe care 1-au demonstrat in
sprijinirea reintegrarii si, astfel, prevenirea iro-
sirii capitalului uman. Migrantii, la Intoarcere, se
confruntd cu diverse greutafi, precum inifierea
propriei afaceri, gasirea unui loc de munca, posi-
bilitatea de a aplica cunostintele si ideile doban-
dite peste hotare etc. De aceea, sprijinirea perso-
nalizatd a reintegrarii, sub forma de consiliere si
orientare, prin formarea competentelor, este
obligatorie. Conform datelor din analiza efec-

The “DEH” program was launched in 2016
and “aimed to capitalize on the human and
intellectual potential of the diaspora, being inten-
ded for the most creative, inventive, energetic and
flexible nationals settled outside the country” [1].
This program capitalized on the opportunity to
bring home experiences and expertise accumulated
over the years abroad, with the aim of valuing the
human capital of the diaspora by supporting the
initiatives of citizens of the Republic of Moldova
abroad and implementing them in the country.
The objectives of the program aim at; “Optimiza-
tion of the normative framework and coordination
of state policies in the field of DMD; motivating
and facilitating the direct contribution of citizens
of the Republic of Moldova from abroad and
active participation in the economic, social and
cultural life of the country; attracting the voluntary
human and financial capital of the diaspora for the
implementation of projects with impact for the
development of the country” [3].

For the year 2023, the State Chancellery,
through the Diaspora Relations Office (DRO),
has launched a set of grants within the “Diaspora
Engagement Hub” (DEH) program, intended for
the sub-programs “Program for supporting
cultural and educational activities in the diaspora”
(MDL 100 000), “Professional return of the
diaspora” (MDL 40 000), “Innovative projects of
the diaspora” (MDL 50000) and “The sub-
program for young people from the diaspora”
(MDL 50 000).

The education and training component is
one of the most important for the development
of human capital, which must be strengthened.
The development of human capital is a priority
area regarding the reintegration of migrants and
it needs to be improved. Analysing the policies,
we observe that education and training measures
are less often included in measures to support
migrants, despite the potential they have demon-
strated to support reintegration and thus prevent
the wastage of human capital. Returning mi-
grants face various difficulties, such as starting
their own business, finding a job, being able to
apply the knowledge and ideas acquired abroad,
etc. That is why personalized support for rein-
tegration in the form of counselling and orien-
tation, through skills training, is important. Accor-
ding to the data from the analysis carried out by
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tuatd de Fundatia Europeana de Formare (FTF)
in evaluarea Procesului de la Torino, din 9
interventii pre-migratie identificate, doar una
include o componenta de educatie si formare, iar
din 36 de interventii post-migratie, doar 4 includ o
astfel de componenta [4]. Prin urmare, aspectele
educatiei si formarii migrantilor reveniti necesita
mvestitii mai mari si o atentie mai deosebita.

Obiectivul comun al celor mai multe dintre
masurile analizate constd in mobilizarea resurselor
umane si financiare ale diasporei, cu scopul de a
influenta persoanele care se intorc in tard sa
investeasca si s creeze noi locuri de munca.

Un factor de risc pentru sustenabilitatea
politicilor privind migratia de revenire il constituie
dependenta fatd de donatori, in conditiile in care
peste 90% din totalul actiunilor pot fi intreprinse,
integral sau partial, doar prin contributii financiare
din strainatate si, mai ales, din UE [2].

In septembrie 2017, Guvernul a institu-
tionalizat Mecanismul de coordonare a politicii
de stat in domeniul Diasporei, Migratiei si
Dezvoltarii (DMD), avand ca scop consolidarea
si coordonarea la nivelul administratiei publice
centrale si locale a obiectivelor strategice in
domeniul DMD. La fel, exista Mecanismul
interinstitutional de referire pentru reintegrarea
cetatenilor reintorsi in tara natald. Prin aceste
mecanisme autoritatile statului au reusit sa spo-
reascd ponderea politicilor sectoriale, ce atesta
impactul migratiei de la 65.9%, in 2016, la
82.1%, in 2019 [9].

in urma analizei politicilor publice exis-
tente, In sprijinirea migratiei de revenire si a dez-
voltarii capitalului uman, au fost identificate unele
domenii, care nu au fost acoperite de cadrul poli-
ticilor publice in perioada 2016-2020, dupd cum
urmeaza: sustinerea contributiei migrantilor inalt
calificati la dezvoltarea tarii; implicarea si (re-)
integrarea economica a reprezentantilor diasporei;
imbunatatirea calitatii serviciilor publice destinate
migrantilor si membrilor diasporei.

Concluzii

Revenirea migrantilor, ca resursd umana
pe piata muncii nationale, contribuie la cresterea
performantelor economice, promovarea unei
culturi europene si stimuleaza progresul tehno-
logic. Republica Moldova are nevoie de o abor-
dare noua si calitativa in gestionarea domeniului
revenirii §i reintegrarii conationalilor reveniti
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the European Training Foundation (ETF) in the
evaluation of the Turin Process, out of 9 pre-
migration interventions identified, only one
includes an education and training component,
and out of 36 post-migration interventions, only
4 include such a component [4]. Therefore, the
aspects of education and training of returned
migrants require greater investments and more
special attention.

The common objective of most of the
analysed measures is to mobilize the human and
financial resources of the diaspora, with the aim
of attracting people who return to the country to
invest and create new jobs.

A risk factor for the sustainability of
return migration policies is the dependence on
donors, given that over 90% of all actions can be
undertaken, fully or partially, only through finan-
cial contributions from abroad and, especially,
from the EU [2].

In September 2017, the Government insti-
tutionalized the State Policy Coordination Mecha-
nism in the field of Diaspora, Migration and
Development (DMD), with the aim of consoli-
dating and coordinating at the level of central
and local public administration strategic objec-
tives in the field of DMD. Likewise, there is the
Inter-institutional Reference Mechanism for the
reintegration of citizens returned from abroad.
Through these mechanisms, the state authorities
managed to increase the share of sectoral poli-
cies that attest to the impact of migration from
65.9% in 2016 to 82.1% in 2019 [9].

Following the analysis of the existing
public policies in support of return migration and
the development of human capital, some areas
were identified, which were not covered by the
framework of public policies in the period 2016-
2020, as follows: supporting the contribution of
highly qualified migrants to the development of
the country; the involvement and economic (re-)
integration of diaspora representatives; improving
the quality of public services for migrants and
members of the diaspora.

Conclusions

The return of migrants to the Moldovan
labour market contributes to the growth of
economic performance, the promotion of a Euro-
pean work culture and stimulates the absorption
of technological progress. The Republic of
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acasd. Sistemul de abordare integratd a revenirii
si reintegrarii trebuie sd se ridice la un nivel
inalt, international, sistemic, responsabil, gene-
ral si individual, central si local.

Politicile vizate pot fi extinse cu cateva
dimensiuni 1n plus, dupd cum recomandad si
Organizatia Internationala pentru Migratie:
,Dimensiunea temporala (perioada de pre-ple-
care, perioada de migratie si perioada de
postrevenire); Dimensiunea structurald (nivelul
individual va contine politici, servicii si produse
de reintegrare economica, sociald, sdnatate s.a.;
nivelul local va aborda politici, initiative si
servicii locale pentru intreg procesul de rein-
tegrare si nivelul national, care va pastra, con-
solida si dezvolta componenta abordarii inte-
grare a domeniului DMD)” [5].

Programele ,,PARE 143" si ,,DAR 1+1” si-
au demonstrat succesul si trebuie sa fie extinse, in
continuare, printr-o capacitate de finantare mai
mare. Totodatd, este oportun de a diversifica
programele de sustinere a initiativelor inovative si
de afaceri ale diasporei si migrantilor reintorsi,
prin elaborarea de programe economice aditio-
nale, destinate diasporei, complementare Progra-
mului ,,PARE 1+1” si ,,DAR 1+3”, astfel ca indi-
vizii reveniti acasd sd poatd avea acces la pro-
gramele de investitii si sprijin destinate Intre-
prinderilor mici si mijlocii (IMM), de exemplu,
cele sustinute de Banca FEuropeand pentru
Reconstructie si Dezvoltare (BERD) sau UE.

Consideram cd dezvoltarea capitalului
uman, ca un domeniu prioritar, este insuficient
tratat n sistemul de politici si solicita imbu-
natatiri considerabile. Este necesar ca dezvol-
tarea capitalului uman prin educatie si formare
sd reprezinte o actiune prioritard la toate fazele
migratiei. In acest sens, este necesar de a extinde
serviciile de orientare profesionald la nivel local,
... extinderea programelor nationale de suport
pentru afacerile agricole si non-agricole din me-
diul rural, valorificarea potentialului de investitii
si inovatii (competente, abilitati, retele, know-
how) ale imigrantilor prin simplificarea proce-
durilor de investitii in economia nationala” [5].

Remarcam ca fortificarea cadrului de ges-
tionare a relatiei cu diaspora si sporirea implicarii
acesteia 1n dezvoltarea tarii, prin valorificarea
resurselor materiale si a capitalului uman al
diasporei, reprezintd un domeniu cu potential de

Moldova needs a qualitatively new approach in
managing the field of return and reintegration of
migrants. The system of integrated approach to
return and reintegration must be raised to a new
gualitative level, systemic and responsible,
general and individual, central and local.

The policies for the return and reinte-
gration of Moldovan citizens can be extended
with several additional dimensions, as recom-
mended by the International Organization for
Migration: “The temporal dimension (the pre-
departure period, the migration period and the
post-return period); The structural dimension (the
individual level will contain policies, services and
products for economic, social, health reinte-
gration, etc.; the local level will address policies,
initiatives and local services for the entire
reintegration process and the national level will
preserve, consolidate and develop the component
the integration approach of the DMD field)” [5].

The “PARE 1+3” and “DAR 1+1” pro-
grams have demonstrated their success and must
be further expanded through greater funding
capacity. At the same time, it is appropriate to
diversify the programs to support the innovative
and business initiatives of the diaspora and
returned migrants by developing additional eco-
nomic programs for the diaspora, complemen-
tary to the “PARE 1+1” and “DAR 1+3” Pro-
grams, so that the migrants who have returned
home can have access to investment and support
programs intended for Small and medium-sized
enterprises (SMEs), for example those supported
by the European Bank for Reconstruction and
Development (EBRD) or the EU.

We believe that the development of
human capital, as a priority area, is insufficiently
treated in the policy system and requires con-
siderable improvements. It is necessary that the
development of human capital through educa-
tion and training represents a priority action at
all phases of migration. In this sense, it is neces-
sary to expand professional guidance services at
the local level, “extending national support
programs for agricultural and non-agricultural
businesses in the rural environment, capitalizing
on the potential of investments and innovations
(skills, abilities, networks, know-how) of immi-
grants by simplifying investment procedures in
the national economy” [5].
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dezvoltare. Un alt domeniu specific este cel care
vizeaza extinderea cooperdrii existente cu expertii
din diaspord, ca fiind drept o strategie de valo-
rificare a expertizei si cunostintelor tarii cu privire
la capitalul uman valoros din diaspora.

Diaspora trebuie sa fie implicatd activ in
elaborarea politicilor publice privind migratia si
migratia de revenire, or acest lucru poate con-
tribui la dezvoltarea resurselor umane si a bunei
guverndri a sectorului public si privat, social si
cultural, pentru a asigura dezvoltarea umana
durabila si consolidarea capacitatilor autori-
tatilor publice.

Mentionam, in continuare, necesitatea de
consolidare a rolului BRD-ului in calitate de
coordonator al implementarii cadrului de politici
privind migratia de revenire, dar si a intregului
cadru DMD.

In final, intrucat exodul de populatie nu
poate fi stopat, politicile publice analizate spri-
jind instituirea unei migratii circulare, Incercand
sd configureze un cadru de politici in care
migrantii sd creeze oportunititi de dezvoltare
pentru Republica Moldova, prin investitii eco-
nomice, prin revenirea acasid cu noi forte de
munca si competente actualizate.

We note that strengthening the framework
for managing the relationship with the diaspora
and increasing its involvement in the develop-
ment of the country by capitalizing on the
material resources and human capital of the
diaspora is an area with potential for develop-
ment. Another area in this regard concerns the
expansion of the existing cooperation with
diaspora experts as a strategy to capitalize on the
country's expertise and knowledge regarding the
valuable human capital of the diaspora.

The Diaspora must be actively involved in
the development of public policies regarding
migration and return migration, or this can con-
tribute to the development of human resources
and good governance of the public and private,
social and cultural sectors in order to ensure
sustainable human development and strengthen
the capacities of public authorities.

We further mention the need to strengthen
the role of the BRD as the coordinator of the
implementation of the policy framework regar-
ding return migration, but also of the entire
DMD framework.

Finally, since the population exodus cannot
be stopped, the analysed public policies support
the establishment of a circular migration, trying
to create a policy framework in which migrants
create development opportunities for the
Republic of Moldova through economic invest-
ments and the return of a workforce with
updated skills.

N
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Platformizarea economiei, termen aparut
recent in teoria economica, ca rezultat al ten-
dintei de optimizare a proceselor de business
prin dezvoltarea platformelor digitale, a provo-
cat schimbari majore in procesele si sistemele
economice, afectind toate sferele economice,
inclusiv piata muncii. Tendintele de platformi-
zare a pietei muncii au transformat fenomenul
gig, care se refera la relatiile de muncd pe
termen scurt, per proiect, intr-un trend de
amploare, ce cuprinde un numar tot mai mare
de specialisti disponibili sa-si presteze serviciile
pe aceasta piatd. Articolul are ca scop analiza
premiselor ce au dus la dezvoltarea economiei
0ig, dar si a impactului pe care il are economia
gig asupra jucdatorilor de pe aceasta piata. De
asemenea, autorul acordd o atentie deosebitd
tipurilor de platforme care intermediaza rela-
tiile de munca de tip gig, dar si analizei mate-
rialelor factologice, care confirmd importanta
acestui fenomen, respectiv necesitatea realizarii
cercetarilor in domeniu.

Cuvinte-cheie: economie gig, servicii gig,
piata muncii, resurse umane, platforme online.

JEL: J49, J24, O15.

Introducere

Atat crizele economice mondiale, care se
atesta destul de frecvent, cat si dezvoltarea pro-
ceselor de globalizare si digitalizare a econo-
miei, determind modificarea continua a tuturor
pietelor, inclusiv a pietei muncii. Una dintre
schimbarile majore care au intervenit pe aceasta
piata, in ultimul deceniu, este dezvoltarea ma-
sivd a asa-numitei ,,Economie Gig” (Gig eco-
nomy), care se referd la angajarea resursei
umane pe termen scurt, pentru realizarea unor
sarcini, proiecte concrete.

Amploarea dezvoltarii economiei gig poate
fi constientizatd prin valoarea tranzactiilor co-
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The platformization of the economy, a
term that recently appeared in economic theory
as a result of the trend to optimize business pro-
cesses through the development of digital plat-
forms, has induced major changes in economic
processes and systems, affecting all economic
spheres, including the labour market. The trends
of platformization of the labour market have
transformed the Gig phenomenon, which refers
to short-term work relationships, per project,
into a large-scale trend, which includes an
increasing number of specialists available to
provide their services on this market. The article
aims to analyze the premises that led to the
development of the Gig economy, but also the
impact that the Gig economy has on the players
on this market. Particular attention in the article
is given to the types of platforms that mediate
Gig work relationships, but also the analysis of
factual materials that confirm the importance of
this phenomenon, respectively the need to carry
out research in the field.

Keywords: Gig economy, Gig services,
labour market, human resources, online platforms.

JEL: J49, J24, O15.

Introduction

Both, the frequent economic crises charac-
teristic of the world economy, as well as the
deepening of the processes of globalization and
digitization of the economy, determine the con-
tinuous modification of all markets, including
the labour market. One of the major changes that
has taken place in this market in the last decade
is the massive development of the so-called
“Gig Economy”, which refers to hiring of hu-
man resources on a short-term basis, to carry out
certain tasks, concrete projects.

The development scale of the Gig economy
can be realized by the value of transactions
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respunzatoare acestui domeniu. Conform unui
studiu realizat de catre Mastercard, corporatie
multinationala de servicii financiare, veniturile
castigate la nivel global prin intermediul plat-
formelor digitale, caracteristice economiei gig,
au atins cifra de 204 miliarde dolari SUA, in
anul 2018, cu o prognoza de crestere de pana la
445 miliarde catre finele 2023 [1]. Intr-un alt
studiu Mastercard, realizat deja in 2020, se
mentioneaza cd in anul 2023, la nivel mondial,
numarul liberilor profesionisti (freelanceri) va
atinge cifra de 915 milioane [2]. In acelasi timp,
studiul realizat de catre Institutul McKinsey in
anul 2016 aratd cd aproximativ 27% din popu-
latia activd a SUA practica angajarile in baza de
contracte pe termen scurt, pentru jumatate dintre
ei, aceste contracte fiind principala sursd de
obtinere a veniturilor [3].

Schimbarile intervenite pe piata muncii,
ca rezultat al cresterii popularitatii relatiilor de
muncd pe termen scurt, au determinat cresterea
interesului atdt a mediului academic, cat si a
publicului larg, fata de acest fenomen. Astfel,
conform raportului McKinsey, mentionat mai
sus, in perioada 2000-2014, in bazele de date
academice, frecventa articolelor stiintifice cu
tematica economiei gig a crescut anual cu
aproximativ 26%. In acelasi timp, in ultimii ani,
multe publicatii specializate In domeniile busi-
nessului si tehnologiei, cum ar fi revistele Forbes,
Wired si online TechCrunch, abordeaza in mod
repetat subiectul economiei gig, iar statisticile
Google Trends demonstreazd o crestere sem-
nificativa a frecventei termenului ,,economia gig”
in cautdrile online, apogeul inregistrindu-se in
anul 2020 (figura 1).

Nota

corresponding to this field. According to a study
carried out by Mastercard, a payment-processing
corporation worldwide, the revenues earned glo-
bally through the digital platforms characteristic of
the Gig economy reached USD 204 billion in
2018, with a growth forecast of up to 445 billion
by the end of 2023 [1]. In another Mastercard
study, already carried out in 2020, it is mentioned
that in 2023, worldwide, the number of freelancers
will reach 915 million [2]. At the same time, the
study carried out by the McKinsey Institute in
2016 shows that around 27% of the working
population in the US practice employment based
on short-term contracts, for half of them short-term
contracts are the main source of income [3].

Changes in the labour market, as a result
of the increasing popularity of short-term
employment relationships, have led to increased
interest in both the academic environment and
the general public in this phenomenon. Thus,
according to the McKinsey report mentioned
above, during the period 2000-2014, the fre-
quency of scientific articles with the theme of
Gig Economy in academic databases increased
annually by approximately 26%. At the same
time, in recent years many publications specia-
lized in the fields of business and technology,
such as Forbes, Wired and TechCrunch, fre-
guently address the topic of the Gig economy,
and Google Trends statistics demonstrate a
significant increase in the frequency of the term
Gig economy in searches on search engines,
peaking in 2020 (figure 1).

Nota
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Figura 1. Statistici Google Trends pentru termenul ,,economia gig”/
Figure 1. Google Trends statistics for the term “Gig economy”
Sursa: preluata din [4]/ Sourse: taken from [4]
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Interesul major fatd de acest fenomen
poate fi explicat atat prin impactul pe care il are
acesta asupra relatiilor dintre prestatorul si bene-
ficiarul serviciilor de munca (cum ar fi flexi-
bilitatea muncii, posibilitatea de prestare a ser-
viciilor de munca de la distanta etc.), cat si de
efectele acestor relatii de muncé asupra securitatii
sociale gi economice a prestatorilor de servicii,
dar si asupra veniturilor fiscale ale statului.

Pornind de la impactul pe care il are
economia gig asupra pietei muncii, articolul dat
are drept scop analiza modului 1n care economia
gig schimba caracterul relatiilor dintre prestatorul
si beneficiarul serviciilor de munca, dar si tinde
sd identifice premisele ce impulsioneazd dez-
voltarea acesteia.

Metode aplicate

Studiul se bazeaza pe sinteza publicatiilor
stiintifico-practice care fac referire la fenomenul
Economia Gig. In realizarea cercetirii au fost
utilizate atat lucrari fundamentale in domeniu,
cat si articole stiintifice, studii, rapoarte accesi-
bile online. Analiza materialului factologic a
fost realizata in baza rapoartelor centrelor de
experti cu renume mondial, precum McKensey
Global Institute, Gallup, Kaiser Associates, dar
si n baza datelor accesibile online, pe platforme
precum: Online Labour Observatory (Organi-
zatia Internationald a Muncii), Google Trends,
paginile web ale platformelor ce intermediaza
prestarea de servicii gig (precum fever.com,
upwork.com etc.).

Rezultate si discutii

Chiar daca termenul ,,economia gig” a apa-
rut relativ recent in teoria si practica economica,
insdsi termenul ,,gig” are o istorie de peste 100 de
ani, la Inceputul secolului XX fiind utilizat in
raport cu angajarile pe termen scurt in domeniul
muzica si divertisment (cu referire la angajarea
artistilor pentru concerte, spectacole, aparitii in
cluburi de noapte etc.). Pornind de la domeniul
muzicd si divertisment, un secol mai tarziu,
termenul ,,gig” devine tot mai popular, fiind apli-
cat pentru domenii, precum: design grafic, mar-
keting, dezvoltarea de produse digitale (soft-uri,
aplicatii) etc. In noua sa abordare, termenul ,,gig”
vizeaza proiecte si sarcini specifice, ce pot fi
preluate si realizate independent si autonom de
catre liberii profesionisti.
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The major interest in the Gig economy
phenomenon can be explained both by the impact
it has on the relations between the provider and
the beneficiary of labour services (such as work
flexibility, the possibility of remote labour
services, etc.), and by the effects of these labour
relations on the social and economic security of
the labour service providers, but also on the tax
revenues of the state.

Starting from the impact that the Gig
economy has on the labour market, the current
article aims to analyze how the Gig economy
changes the character of the relations between the
provider and the beneficiary of labour services
and to identify the premises that drive its
development.

Applied methods

The study is based on the synthesis of
scientific and practical publications, with refe-
rence to the Gig economy phenomenon. In
carrying out the research, fundamental works on
the subject of the Gig economy, but also scientific
articles, studies, reports accessible online were
used. The analysis of the factual material was
carried out based on the reports of world-reno-
wned expert centers, such as McKensey Global
Institute, Gallup, Kaiser Associates, but also data
accessible online on platforms such as the Online
Labour Observatory (International Labour Orga-
nization), Google Trends, the web pages of plat-
forms that mediate the provision of Gig services
(such as fever.com, upwork.com, etc.).

Results and discussions

Even though the term “Gig economy”
appeared relatively recently in economic theory
and practice, the term “Gig” itself has a history of
more than 100 years, at the beginning of the 20th
century being used in relation to short-term
employment in the field of music and enter-
tainment (it referred to the hiring of artists for
concerts, shows, night club appearances, etc.)
Starting from the fields of music and enter-
tainment, a century later, the term “Gig” becomes
increasingly popular, being applied to fields such
as graphic design, marketing, the development of
digital products (software, applications), etc., in
the new approach the term “Gig” refers to pro-
jects and specific tasks that can be taken over and
carried out independently and autonomously
by freelancers.
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Esenta termenului ,,economia gig”

Termenul ,,economia gig” este atribuit seg-
mentului pietei muncii care cuprinde vanzarea-
cumpdrarea serviciilor de munca pe termen scurt,
prin intermediul platformelor online, precum
Fiverr, Upwork, Freelancer, Thumbtack, Uber,
AirBnB etc., avand in calitate de ofertanti pe
liberii profesionisti (freelanceri), contractorii
independenti, lucratorii care presteaza servicii in
baza de proiecte, lucratorii temporari. Fiind un
fenomen relativ nou, in literatura de specialitate
nu existd nca o definitie clarad a conceptului, 1nsa,
existd un sir de publicatii academice, care
abordeaza si explica fenomenul respectiv.

Diane Mulcahy mentioneaza ca economia
gig este o economie bazatd pe proiecte, care ofera
oamenilor flexibilitatea de a lucra independent,
de a alege cand si pentru cine lucreaza [5],
Bostman si Rogers sustin cd economia gig este o
forma de economie de partajare, in care oamenii
partajeazd resursele si serviciile lor cu colec-
tivitatea, ajutand, astfel, la imbunatatirea efi-
cientei economice si la reducerea risipei [6], iar in
una dintre publicatiile Organizatiei Internationale
a Muncii se mentioneaza ca termenul ,,economia
gig” este utilizat pentru a descrie un set de
activitati economice, care implica contractarea pe
termen scurt a fortei de muncd, in special prin
intermediul platformelor digitale, care conecteaza
lucratorii independenti cu clienti individuali sau
companii [7].

Importanta pe care o are economia gig pen-
tru Intregul sistem economic poate fi redata atat de
dezvoltarea rapida a acesteia, cat si de anticiparile
foarte optimiste, in raport cu numarul persoanelor
inactive, care vor fi readuse in sistemul economic,
gratie oportunitatilor oferite de citre economia gig.
Astfel, conform studiul McKinsey, realizat in anul
2015, economia gig ar putea readuce in activitatea
economicd pand la 94 de milioane persoane in
SUA si 142 de milioane in UE, printre care pen-
sionari, studenti, persoane aflate in concedii de
ingrijire a copiilor, bolnavilor, persoanelor cu
necesitati speciale etc. (figura 2).

The essence of the term “Gig economy”

The term “Gig economy” is assigned to the
segment of the labour market that includes
the sale-purchase of short-term work services
through online platforms such as Fiverr, Upwork,
Freelancer, Thumbtack, Uber, AirBnB, etc., with
freelancers as bidders (freelance), independent
contractors, project workers, temporary workers.
Being a relatively new phenomnon, in the spe-
cialized literature there is no clear definition of
the Gig economy, at the same time there is a
series of academic publications that address and
explain the respective phenomenon.

Diane Mulcahy mentions that the Gig eco-
nomy is a project-based economy that gives
people the flexibility to work independently, to
choose when and for whom they work [5], Bost-
man and Rogers argue that the Gig economy is a
form of sharing economy, in that people share
their resources and services with the community,
thus helping to improve economic efficiency
and reduce waste [6], and in one of the publi-
cations of the International Labour Organization
it is shown that the term Gig economy is used to
describe a set of economic activities that invol-
ves short-term contracting of labour, especially
through digital platforms that connect freelan-
cers with individual clients or companies [7].

The importance that the Gig economy has
for the economic system as a whole can be shown
both by its rapid development and by the very
optimistic expectations regarding the number of
inactive people, who will be brought back into
the economic system thanks to the opportunities
offered by the gig economy. Thus, according to
the McKinsey study, carried out in 2015, the Gig
economy could bring back into economic activity
up to 94 million people in the US and 142 million
in the EU, including pensioners, students, people
on childcare leave, the sick people with special
needs etc. (figure 2).
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Pensionari/
Retiree

SUA/USA 44%

UE/EU-15 40%

Studenti/ ingrijitori/ Cudisabilitati/  Altii/

Students Caregivers Disabled Others
18% 19% 4% gYrnmn
23% 11% 15% EryIN

Figura 2. Populatia inactiva in SUA si UE-15, in %, 2015/
Figure 2. Inactive population in the USA and EU-15, in %, 2015
Sursa: preluata din [8]/ Source: taken from [8]

Ideea impactului pozitiv al economiei gig
asupra nivelului de activitatea a populatiei apte
de muncd este sustinutd si de cercetitorul
Mulcahy, care mentioneaza ca prin intermediul
economiei gig oamenii au acces la o varietate de
oportunititi de muncd, care nu au fost dispo-
nibile in trecut, in acelasi timp, economia gig
deschide usile catre piata persoanelor care nu au
acces la piata traditionald a muncii, dar si celor
care doresc sd beneficieze de surse suplimentare
de venituri, pe langa cele obtinute din activitatea
de bazi [5]. In acelasi timp, cercetitorul Stan-
ding (dar si alti autori) mentioneaza ca acest tip
de munca este caracterizat de o lipsa de securi-
tate si stabilitate, iar cei care pledeazd pentru
prestarea serviciilor gig se confruntd cu incerti-
tudine financiara si vulnerabilitate [9].

Deoarece procesele caracteristice econo-
miei gig sunt relativ noi si cu un ritm rapid de
dezvoltare, cercetatorii incad mai discutd in ce
masurd termenul dat reflectd esenta transforma-
rilor ce au loc pe piata muncii. Astfel, Diane
Mulcahy [5] sustine cd termenul ,,Economia
Gig” ar trebui sd fie inlocuit cu cel de ,,Econo-
mia Independenta”, dat fiind faptul ca fenome-
nul respectiv este un rezultat al tendintei profe-
sionistilor, din diverse domenii, de a-si construi
cariere independente. In acelasi timp, Arun
Sundararajan, profesor la Universitatea din New
York, sugereaza inlocuirea acestui termen cu cel
de ,,Economia de platforma”, deoarece multe
dintre companiile care opereazd in acest dome-
niu sunt, in esentd, platforme tehnologice [10].

Premisele dezvoltirii economiei gig

Luand in calcul ritmul de dezvoltare a
economiei gig, pentru monitorizarea si analiza
tendintelor specifice acestui segment al pietei
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The idea of the positive impact of the Gig
economy on the activity level of the working
population is also supported by the researcher
Mulcahy, who mentions that through the Gig
economy, people have access to a variety of work
opportunities that were not available in the past,
at the same time time, the Gig economy opens
access to the market for people who do not have
access to the traditional labour market, but also
for those who want to benefit from additional
sources of income, in addition to those obtained
from the basic activity [5]. At the same time,
researcher Standing (as well as other authors),
mentions that this type of work is characterized
by a lack of security and stability, and those who
advocate for the provision of gig services face
financial uncertainty and vulnerability [9].

Since the processes characteristic of the
Gig economy are relatively new and with a rapid
pace of development, researchers are still
debating to what extent the given term reflects the
essence of the transformations taking place in the
labour market. Thus, Diane Mulcahy [5], claims
that the term “Gig economy” should be replaced
by that of “Independent Economy”, given the fact
that the respective phenomenon is a result of the
desire of professionals from various fields to
build independent careers. At the same time,
Arun Sundararajan, professor at New York
University, suggests replacing the term gig eco-
nomy with that of “Platform economy”, since
many of the companies operating in this field are
essentially technological platforms [10].

The premises of the Gig economy deve-
lopment

Taking into account the Gig economy
pace of development, in order to monitor and
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muncii, Organizatia Internationald a Muncii a
instituit un proiect dedicat economiei gig
,»Online Labour Observatory”, care livreaza in
regim real date statistice cu referire la dimen-
siunile cererii si ofertei de servicii de muncé de
scurtd durata, oferite online la nivel global.
Conform datelor livrate de OIM, comparativ cu
anul 2016, la nivel global a crescut semnificativ
cererea pentru serviciile de munca oferite prin
intermediul platformelor gig (figura 3).

analyze the trends specific to this segment of the
labour market, the International Labour Orga-
nization established a project dedicated to the
Gig economy “Online Labour Observatory”,
which delivers real-time statistical data with
reference to the dimensions demand and supply
of short-term work services offered online
globally. According to the data provided by
IOM, compared to 2016, the global demand for
labour services offered through Gig platforms
has increased significantly (figure 3).

200

160

120+

2018

2020 2022

Figura 3. Evolutia cererii pentru serviciile de munca online, anul 2016 = 100%/
Figure 3. The evolution of the demand for online work services, year 2016 =100%
Sursa: preluata din [11]/ Source: taken from [11]

Conform figurii 3, comparativ cu situatia
din 2016, catre anul 2023 cererea pentru
serviciile freelance, oferite de la distanta, la
nivel international, a crescut cu peste 60%, in
2022 fiind inregistrata o crestere de peste 100%.
in cele ce urmeaza, vom fincerca si explicim
care sunt premisele unei cresteri atat de accen-
tuate a pietei serviciilor gig.

In opinia cercetitorilor Woodcock si
Graham [12], economia gig este rezultatul unor
transformari fundamentale, resimtite in 3 do-
menii cheie: tehnologic, social si economico-
politic. In acelasi timp, se mentioneazi ca
dezvoltarea economiei gig este rezultatul a 4
conditii:

1. Dezvoltarea infrastructurii de plat-
forme online — tehnologia digitald care
permite conectarea virtuald si interme-
dierea relatiilor de angajare dintre bene-
ficiarii si prestatorii de servicii gig;

According to figure 3, compared to 2016,
by 2023 the demand for services offered at a
distance, at an international level, has increased
by more than 60%, in 2022 even an increase of
more than 100% has been recorded. In what
follows we will try to explain what are the
prerequisites for such a sharp growth of the Gig
services market.

According to researchers Woodcock and
Graham [12], the Gig economy is the result of
fundamental transformations in 3 key areas:
technological, social and economic and political.
At the same time, it is mentioned that the
development of the Gig economy is the result of
4 conditions:

1. Development of online platform infra-
structure — digital technology that ena-
bles virtual connection and mediation of
employment relationships between bene-
ficiaries and Gig service providers;
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2. Lizibilitatea digitala a serviciilor — capa-
citatea de a ,,platformiza” munca, gratie
capacitatii unor servicii de a fi prestate la
distantd, prin intermediul platformelor
online;

3. Atitudinea si preferintele clientilor —
disponibilitatea beneficiarilor de a utiliza
platformele online pentru recrutarea specia-
listilor, gratie valorii suplimentare pe care o
obtine pe aceastd cale (de exemplu, se
cheltuie mai putin timp pentru recrutare);

4. Dorinta de flexibilitate.

In baza celor sustinute mai sus, se poate
deduce ca economia gig se formeazd la inter-
ferenta a 3 elemente: 1 — existenta lucratorilor
independenti, dornici de flexibilitate; 2 — exis-
tenta serviciilor lizibile' digital, ce pot fi oferite la
solicitare, In baza contractelor de scurtd duratd
etc.; 3 — existenta platformelor digitale care fac
conexiunea dintre prestatorii si beneficiarii de
servicii (figura 4).

Digital platform

Indepéndenf
contractors

2. Digital legibility of services — the ability
to “platformize” work, thanks to the abi-
lity of some services to be provided remo-
tely, through online platforms;

3. Customer attitude and preferences —
the willingness of the beneficiaries to use
online platforms for the recruitment of
specialists, thanks to the additional value
obtained in this way (eg less time spent on
recruitment).

4. Desire for flexibility.

Based on the above, it can be deduced that
the Gig economy is formed by the interference of
3 elements: 1 — the existence of independent
workers, eager for flexibility; 2 — the existence
of digitally readable’ services, which can be
offered on request, based on short-term contracts,
etc.; 3 — the existence of digital platforms that
make the connection between service providers
and beneficiaries (figure 4).

On-demand service

Figura 4. Elementele cheie ale economiei gig/
Figure 4. The key elements of the Gig economy
Sursa: elaborata de autor in baza [12]/ Source: elaborated by author based on [12]

Platformele digitale au jucat un rol esen-
tial in dezvoltarea economiei gig, creand infra-
structura digitald care faciliteazd conectarea
intre cererea si oferta de servicii. Prin interme-
diul platformelor, utilizatorii pot sd-si gaseasca
rapid clienti, oferindu-si serviciile fara a fi
dependenti de un angajator traditional. Platfor-

Digital platforms have played a key role
in the development of the Gig economy, crea-
ting the digital infrastructure that facilitates the
connection between demand and supply of ser-
vices. Users can quickly find clients and offer
their services without being tied to a traditional
employer through the platforms. The platforms

! fn acest context, termenul , lizibil digital” este folosit cu sensul ,,capabil de a fi digitalizat™./ In this context,
the term “digitally readable” is used to mean “capable of being digitized”.

Revista / Journal ,, ECONOMICA” nr.2(124) 2023



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

mele ofera o varietate de instrumente si aplicatii
care ajutd la gestionarea programelor, platilor,
evaluarilor si comunicarii beneficiar-prestator de
servicii. In plus, ele au facut posibila globalizarea
economiei gig, permitdnd lucratorilor indepen-
denti sa abordeze clienti si sa profite de opor-
tunitati din Intreaga lume.

In practicd, pentru prestarea serviciilor gig
se folosesc 3 tipuri de platforme (figura 5).

offer a variety of tools and applications that help
manage programs, payments, assessments and
beneficiary — service provider communication.
In addition, platforms have enabled the globa-
lization of the Gig economy, allowing freelancers
to access clients and opportunities around the
world.

In practice, 3 types of platforms are used to
provide Gig services (figure 5).

Platforme gig/
Gig platforms

Munca de masa / Crowd work

Partajarea proprietatii /
Sharing assets

o Indeplinirea unor sarcini specifice si
de mica amploare, care pot fi distri-
buite simultan catre un numar mare

Servicii la solicitare / Work on
demand

e Platforme prin intermediul
carora persoanele fizice pot
vinde bunuri create acasa sau

de lucratori independenti. Sarcinile
pot fi realizate in mod individual si nu
necesita interactiune directa intre
lucratori si clienti. / Completing
specific, small-scale tasks that can be
distributed simultaneously to a large
number of freelancers. Tasks can be
performed individually and do not
require direct interaction between
workers and customers.

e Ex.: Amazon Mechanical Turk,
Upwork, Fiverr.

o Furnizarea de servicii la cerere, cum ar fi
transportul, curatenia etc., care implica
interactiune directa intre prestatorii de
servicii si clientii. Platformele faciliteaza
conexiunea rapida si flexibila intre utili-
zatorii si furnizorii de servicii. Serviciile
sunt livrate in timp real sau intr-un inter-
val scurt de timp./ Provision of on-
demand services such as transportation,
cleaning, etc., involving direct interaction
between service providers and customers.
Platforms facilitate fast and flexible
connection between users and service
providers. The services are delivered in
real time or in a short period of time.

e Ex.: Uber, Lyft, Deliveroo.

pot partaja bunuri personale
(locuinta, automobile,
echipamente etc.). /
Platforms through which
individuals can sell home-
made goods or share
personal assets (housing,
cars, equipment, etc.).

Ex.: Airbnb, BlaBlaCar,
TaskRabbit.

Figura 5. Tipuri de platforme in economia gig/
Figure 5. Types of platforms in the Gig economy
Sursa: elaborata de autor/ Surce: elaborated by the author

Fiecare dintre categoriile de platforme
prezentate in figura 5 are specificul sdu de func-
tionare. Platformele de tip Crowd work sunt
platforme digitale care permit companiilor si
indivizilor sd externalizeze sarcini, mici sau
mari, cdtre indivizi din Intreaga lume, care isi
asumd realizarea lor pentru o anumiti remu-
nerare. Platformele sunt utilizate de companii de
toate dimensiunile, pentru a externaliza anumite
sarcini sau proiecte legate de traduceri, editare,
design grafic, programare, marketing, testare de
produse si multe altele.

Aparute relativ recent, acest gen de plat-
forme au devenit populare datoritd faptului ca

Each of the categories of platforms shown
in figure 5 has its specific operation. Crowd
work platforms are digital platforms that allow
companies and individuals to outsource small
or large tasks to individuals around the world
who undertake their completion for a certain
remuneration. The platforms are used by com-
panies of all sizes to outsource specific tasks or
projects related to translations, editing, graphic
design, programming, marketing, product tes-
ting, and more.

Appeared relatively recently, these kind
of platforms have become popular thanks to the
fact that they considerably simplify the process

Revista / Journal ,, ECONOMICA” nr.2(124) 2023



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

simplifica considerabil procesul de identificare a
executorilor pentru diverse sarcini. Online se
regasesc multiple platforme de acest gen, dife-
rentiindu-se prin spectrul de servicii gig inter-
mediate sau prin modul de operare. Cele mai
populare platforme de tip cowd work sunt
prezentate in tabelul de mai jos:

of identifying executors for various tasks.
Multiple platforms of this kind can be found in
the Internet, differentiating themselves by the
spectrum of Gig services that are intermediated
or by the mode of operation. The most popular
crowd work platforms are shown in the table
below:

Tabelul 1/Table 1

Cele mai populare platforme de tip crowd work/

The most popular crowd work platforms

Specificul platformei/ Platform specific

Ofera acces la proiecte de freelancing in diverse
domenii: dezvoltarea de software, design graphic,
scriere de continut etc./ Freelancing projects in
various fields: software development, graphic
design, content writing, etc.

Platforma pentru freelancing, care permite lucra-
torilor sa-si liciteze serviciile si sd concureze pentru
proiecte./ Freelancing platform that allows workers
to bid their services and compete for projects.

Permite lucratorilor sa-si ofere serviciile la preturi
fixe, pentru sarcini specifice, cum ar fi crearea de
logo-uri sau de videoclipuri./ It allows freelancers to
offer their services at fixed prices for specific tasks,
such as creating logos or videos.

Ofera proiecte de dezvoltare de software si de
design./ It offers software development and design
projects.

Platforma care oferd servicii de etichetare si de
clasificare de date./ Platform that provides tagging
and data classification services.

Platforma/ Lansare/ | Nr. utilizator/
Platform | Launching No. Users

Upwork 2015 18 min
Freelancer 2009 65 min
Fiverr 2010 4 min
Topcoder 2001 1,7 min
Crowd- 2007 2,5 min
Flower

Clickworker 2005 2min

Intermediaza prestarea serviciilor in diverse domenii,
inclusiv traducerea de texte, crearea de continut,
cercetari de piatd etc. / It facilitates the sale of
services in various fields, including text translation,
content creation, market research, etc.

Sursa: elaborat de autor/ Source: elaborated by the author

Popularitatea nalta a acestui tip de plat-
forme este argumentatd de rapiditatea gasirii
lucratorului care va executa o anumita sarcina, si
de disponibilitatea acestora la nivelmondial.
Global, se obisnuieste stabilirea clasamentelor
per tari, in ceea ce priveste oferta serviciilor
freelance prin intermediul platformelor Crowd
work (figura 6):
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The high popularity of platforms of this
kind is explained both by the fact that they allow
quickly finding the worker who will perform a
certain task, but also by the fact that they
operate worldwide. At the world level, it is cus-
tomary to establish rankings by country in terms
of the offer of freelance services through Crowd
work platforms (figure 6):



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

Global Share (%)
0.00 to 0.01
0.01t00.10
0.10 to 0.20

L s

Bangladesh -

United States -
United Kingdom -

India-

Pakistan -

Philippines -
Ukraine -
Russia-|
Egypt|
Indonesia
China
Serbia

5.00 to 10.00

y 0.20 to 0.50 :
2 0.50 to 1.00 i
1.00 to 5.00 i
R
50.00 or more &§ Kenya-

10.00 to 20.00
20.00 to 50.00

Missing

Sri Lanka-
Canada-

0 10 20
Top 15 Countries

Figura 6. Top 15 tari prestatoare de servicii gig prin intermediul platformelor online (2017-
2023)/ Figure 6. Top 15 countries providing Gig services through online platforms (2017-2023)
Sursa: preluata din [11] / Source: taken from [11]

Datele Online Labour Observatory arata
ca in top 3 tari prestatoare de servicii freelance
se afld India, Bangladesh si Pakistan, aceastd
pozitie mentindndu-se pe toate cele 6 tipuri de
servicii prestate la distanta, aflate in vizorul
Observatorului, dar cu unele abateri: in cazul ser-
viciilor profesionale, din top 3 decade Bangla-
deshul, locul 2 revenind SUA, in cazul serviciilor
de vanzari si marketing, decade Pakistanul, pe
locul 3 plasandu-se Marea Britanie, iar pentru
scrierea de texte si traduceri, din top, din nou,
decade Bangladeshul, locul 2 revenind SUA [11].
Respectiv, platformele permit specialistilor din
tarile mai slab dezvoltate sa-si comercializeze
serviciile catre companiile din intreaga lume, fara
a se deplasa geografic, ceea ce a dus la aparitia
altui fenomen abordat activ de citre cercetatori -
exodul virtual de creiere.

Platformele de tipul work on demand
functioneaza prin intermediul unor aplicatii sau
site-uri web, care permit utilizatorilor sa ofere
servicii In mod flexibil si sd fie platiti pentru
munca efectuatd. Aceste platforme sunt populare
intr-o varietate de sectoare, inclusiv in transport
(Uber, Lyft), livrare de mancare (Uber Eats,
DoorDash), curierat (Postmates, Deliveroo),
servicii de mentenantd si curdtenie (Handy,
TaskRabbit) etc.

Adesea, aceste platforme sunt folosite de
prestatorii de servicii pentru a obtine venituri
suplimentare celor obtinute din activitatea de
baza. Astfel, conform unui studiu realizat de

The Online Labour Observatory data show
that India, Bangladesh and Pakistan are in the top
3 countries providing freelance services, this
position being maintained for all 6 types of
remote services covered by the Observatory, but
with some deviations: in the case for professional
services, Bangladesh falls from the top 3, the 2nd
place returning to the USA, in the case of sales
and marketing services, Pakistan falls, the UK
takes the 3rd place, and for writing texts and
translations, Bangladesh again falls from the top,
the 2nd place returning to the USA [11].
Accordingly, the platforms allow specialists from
less developed countries to market their services
to companies around the world, without moving
geographically, which has led to the appearance
of another phenomenon actively addressed by
researchers — the virtual brain drain.

Work on demand platforms work through
apps or websites that allow users to offer their
services flexibly and get paid for the work done.
These platforms are popular in a variety of
sectors, including transportation (Uber, Lyft),
food delivery (Uber Eats, DoorDash), courier
(Postmates, Deliveroo), maintenance and clea-
ning services (Handy, TaskRabbit), etc.

Often these platforms are used by service
providers to obtain additional income to the
income obtained from the core business. Thus,
according to a study conducted by Uber and
Gallup in 2018, about half (49%) of Uber
drivers in the US said they use the platform for
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Uber si Gallup in 2018, aproximativ jumatate
(49%) dintre soferii Uber din SUA au declarat
ca utilizeaza platforma pentru venituri adauga-
toare, In timp ce 31% au afirmat ca utilizeaza
platforma pentru venituri part-time sau tempo-
rare si doar 18% au sustinut ca utilizeazd plat-
forma ca sursa principala de venit.

Spre deosebire de platformele de tip crowd
work, aceste platforme sunt folosite la nivel
global, dar relatiile dinte ofertanti si beneficiari
au un caracter local, dat fiind specificul servi-
ciilor prestate prin intermediul acestora.

Platformele de partajare a proprietatii
(sharing assets) sunt platforme digitale care
permit utilizatorilor sd Tmpartiseascd sau sa
vanda bunuri, sau servicii intre ei. Acestea au
adesea un model de afaceri bazat pe comisioane,
prin care platforma isi ia o parte din banii platiti
de catre utilizatori.

Posibilitatea de a castiga bani In baza bunu-
rilor detinute, a facut ca acest tip de platforma sa
devina populara intr-un termen scurt (tabelul 2).

additional income, while 31% said they use the
platform for part-time or temporary income, and
only 18% said they use the platform as their
primary source of income.

Unlike crowd work platforms, these plat-
forms are used globally, but the relationships
between bidders and beneficiaries have a local
character, given the specifics of the services
provided through them.

Asset sharing platforms are digital plat-
forms that allow users to share or sell goods or
services to each other. These platforms often
have a commission-based business model,
whereby the platform takes a portion of the
money paid by users.

The possibility to earn money based on
the assets held has made this type of platform
popular in a short time (table 2).

Tabelul 2/Tabel 2

Cele mai populare platforme de tip partajare proprietati/
The most popular sharing assets platforms

Specificul platformei/ Platform specific

Permite utilizatorilor sa inchirieze camere, apartamente
si case de la proprietarii acestora, pentru perioade scurte
de timp. / It allows users to rent rooms, apartments and
houses from their owners for short periods of time.

Permite utilizatorilor sa inchirieze masini de la pro-
prietarii acestora, pentru perioade scurte de timp. / It
allows users to rent cars from their owners for short
periods of time.

Permite utilizatorilor sd imprumute haine si accesorii de
designer pentru ocazii speciale. / It allows users to
borrow designer clothes and accessories for special

Permite utilizatorilor sd Tmpartd masinile pentru
calatorii lungi si costurile de calatorie cu ceilalti

Platforma/ | Lansare/ | Nr. utilizatori/
Platform | Launching No. users
Airbnb 2008 200 min.
Turo 2009 14 min.
Rentthe | 5509 11 min.
Runway
occasions.
BlaBlaCar 2006 80 min.

pasageri. / It allows users to share cars for long trips
and travel costs with other passengers.

Sursa: elaborat de autor / Source: elaborated by the author

Analizdnd prima premisd a dezvoltarii
economiei gig, putem constata existenta unei
retele bine dezvoltata de platforme online, cu
caracter international, care stimuleaza dezvol-
tarea economiei gig.
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Analyzing the first premise of the deve-
lopment of the gig economy, we can see the
existence of a well-developed network of online,
international platforms that stimulate the deve-
lopment of the Gig economy.
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In raport cu premisa 2, si anume a servicii-
lor lizibile digital, economia gig cuprinde servicii
care pot fi prestate in mod flexibil, de obicei, cu
ajutorul tehnologiei digitale si care pot fi furnizate
in timp real, in functie de nevoile clientilor. Gama
acestor servicii este prezentatd in tabelul 3.

In relation to premise 2, namely of digitally
readable services, the Gig economy comprises
services that can be delivered flexibly, usually
using digital technology, and that can be delivered
in real time according to customer needs. The

range of these services is presented in table 3.

Tabelul 3/Tabel 3

Categorii de servicii prestate prin intermediul platformelor gig/

Categories of services provided through Gig platforms

Tip servicii/

Service type Descriere/ Discription

Sub-industrii/
sub-industry

Exemple de

platforme/ Examples

Platforme digitale ce

Chirie locuinte,

Servicii de faciliteaza inclzahzi;ierea pe automobile, birci, spatii BB Hormevay
partajare termen scurt a PP B i
bunuri/ proprietatii personale./ Sfcpflg:;?’heoc:slssargzge 0 GrenD
Sharing assets | Digital platforms that boéts parking spa{ces ’
services facilitate P2P short-term eqUi ’ment etc ’

rental of personal property. quip s

Platforme digitale prin care Transport persoane

proprietarii folosesc trans- carpooling, livrare ain
Servicii bazate |portul personal pentru pres- restaurante’ livrare de
pe transport/  |tarea serviciilor de transport./ b . ' $BlaBlaCar

unuri etc./ Transport of Sareem

Transport
based services

Digital platforms through
which owners use personal
cars to provide transport
services.

people, carpooling,
delivery from restaurants,
delivery of goods, etc.

SN Liber

Platforme care conecteaza

Design, tech/coding,

Servicii ggsei%telg ;?lfsislleomztrﬁrfju scriere de texte, traduceri, work
profesionale / I ; Per / sarcini administrative etc./ CATALANT
Professional realizarea unor prmecte. Design, tech/coding Sr UL
. Platforms that directly con- SO ' &g

services . : .| writing texts, translations,

nect professionals with busi- LS .

. administrative tasks, etc.

nesses to carry out projects.
Produse pre- Platforme digitale pentru Servicii gospodarie, ser-
parate acasa, lucratorii independenti, vicii bond, produse artiza-
gospodarie, dedicate vanzarii de produse |nale, meditatii, servicii de @ore_com'
diverse servicii / |artizanale sau a serviciilor | ingrijire animale, organi- TAirtask
Products pre- |legate de gospodarie./ zare evenimente./ House- rtas ;’ -
pared at home, |Digital platforms for hold services, babysitting, LISy

freelancers, dedicated to the
sale of craft products or

household ser-
vices, various

services household services.

craft products, tutoring,
animal care services, event
organization.

Sursa: elaborat de autor/Source: elaborated by the author

Conform tabelului, fiecdrei categorii de
servicii 1i sunt caracteristice mai multe platf-
orme, fiecare platforma diferentiindu-se 1in
functie de specificul serviciului oferit sau al
modului in care are loc interactiunea dintre
ofertant si beneficiar; de modalitatea in care sunt
realizate platile etc.

According to the table, each service cate-
gory is characterized by several platforms, each
platform differentiating itself according to the
specifics of the service offered or the way in
which the interaction between the offerer and
the beneficiary takes place, the way in which
payments are made, etc.
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Al 3-lea element cheie al economiei gig
sunt prestatorii de servicii gig. In functie de tipul
de servicii prestate si a modului In care se
interactioneaza intre prestator si beneficiar, pot
fi distinse 4 categorii de ofertati de servicii in
economia gig [13]:

= muncitorii angajati pe baza de contract
— acestia sunt angajatii unei companii,
care insd furnizeaza serviciile lor cétre o
altd entitate, In bazad de contract dintre
compania angajator si compania bene-
ficiara de serviciu. Spre exemplu, un spe-
cialist in design grafic, cu contract de
muncd semnat cu o companie din Mol-
dova, dar care lucreaza, de facto, pentru o
companie din Marea Britanie;

= contractorii independenti — sunt per-
soanele care furnizeaza bunuri $i servicii
in conformitate cu un acord contractual
specific, incheiat direct cu beneficiarul.
Spre exemplu, un design grafic, liber pro-
fesionist, care elaboreaza logo-uri si ban-
nere pentru intreprinderi mici si mijlocii
in baza de contract per proiect;

= lucratorii pe platforme online — sunt con-
siderati lucratorii care gasesc sarcini de
muncd pe termen scurt prin intermediul
unei platforme sau aplicatii online, care ii
conecteaza direct cu clientii. Spre exemplu,
o bona care are grija de un copil pentru
citeva ore, in baza solicitarii plasate de
catre parinti pe o platforma specializata;

» Jucritorii temporari — sunt acele per-
soane care au aranjamente de muncd pe
termen scurt, adesea atribuite de catre o
agentie de personal sau de recrutare. Spre
exemplu, un specialist analiza date, delegat
de catre agentia de personal pentru reali-
zarea unor lucrari la 0 anumita companie.
Chiar daca formele de angajare a tipurilor

de prestatori de servicii gig sunt diferite, prin-
cipiul de prestare a acestora este acelasi — inde-
plinirea unor sarcini, realizarea unor lucrari de
scurtd duratd pentru companii sau persoane
fizice. Beneficiarii sunt interesati de colaborarea
cu acesti specialisti, deoarece ei vor pliti exact
pentru volumul de munca care a fost realizat, dar
daca sunt contractati prin intermediul platfor-
melor online, au §i anumite garantii in raport cu
gradul de competentd a acestora. Interesul pre-
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The 3rd key element of the Gig economy
is Gig service providers. Depending on the type
of services provided and the way in which the
provider and the beneficiary interact, 4 catego-
ries of service providers can be distinguished in
the Gig economy [13]:

= contract workers — these are the
employees of a company, but who provide
their services to another entity under a
contract between the employer company
and the company receiving the service.
For example, a graphic design specialist,
with an employment contract signed with
a company from Moldova, but who
works, de facto, for a company from
Great Britain;

* independent contractors — are people
who provide goods and services in
accordance with a specific contractual
agreement that they entered into directly
with the beneficiary. For example, a
freelance graphic designer who designs
logos and banners for small and medium-
sized businesses on a per-project basis;

= online platform workers — are consi-
dered workers who find short-term work
assignments through an online platform or
application that connects them directly
with clients. For example, a nanny who
takes care of a child for a few hours based
on the request placed by the parents on a
specialized platform;

= temporary workers — are the individuals
who have short-term work arrangements,
often assigned by a staffing or recruitment
agency. For example, a data analysis spe-
cialist, delegated by the personnel agency
to carry out some work at a certain
company.

Even if the forms of employment of the
types of Gig service providers are different, the
principle of their provision is the same — per-
forming tasks, carrying out short-term work
for companies or individuals. Beneficiaries’
interest in these specialists stems from the fact
that they will pay exactly for the amount of
work that has been done, but if they are con-
tracted through online platforms, they also have
certain guarantees in relation to their degree of
competence. The provider’s interest is deter-
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statorului este determinat de posibilitatea de a
valorifica competentele detinute si timpul dispo-
nibil pentru a obtine o anumitd remunerare.
Analizand factorii care determina persoa-
nele sd presteze servicii gig, McKensey Global

Institut, in baza unui studiu realizat pe un

esantion de 8000 persoane din SUA si UE, a

divizat prestatorii de servicii gig in 4 categorii

(vezi figura 7). Divizarea pe categorii a presta-

torilor de servicii gig a fost facutd in baza mo-

dului 1n care intervievatii raspundeau la intre-
barea ,,Ce este pentru mine activitatea indepen-
denta?”, oferindu-se raspunsuri sub 2 aspecte:

1. Cum contribuie veniturile obtinute din
prestarea serviciilor gig la formarea buge-
tului familiei (asigurd un venit de baza
sau un venit suplimentar)?

. Cum a fost luata decizia de a presta ser-
vicii gig (a fost o alegere constienta,
bazatad pe preferinte sau o alegere impusa
de situatia financiara)?

N

mined by the possibility to capitalize on the
skills possessed and the time available to obtain
certain remuneration.

Analyzing the factors that lead people to
perform Gig services, McKensey Global Insti-
tute, based on a study conducted on a sample of
8000 people in the US and the EU, divided gig
service providers into 4 categories (figure 7).
The division into categories of gig service
providers was made based on the way in which
the interviewees answered the question “What is
independent activity for me?”, giving answers
under 2 aspects:

1. How does the income obtained from the
provision of gig services contribute to
training the family budget (provides a
basic income or an additional income)?

2. How the decision to perform gig services
was made (was it a conscious choice
based on preference or a choice imposed
by the financial situation)?

Agenti liberi /
Free agents

30%
Reticenti /
Reluctants
14%

Lucratori ocazionali / Casual
earners

40%

in dificultate financiari /
Financially strapped
16%

Figura 7. Tipuri de prestatori de servicii gig / Figure 7. Types of Gig service providers
Sursa: preluata din [8] / Source: taken from [8]

.....

pentru prestarea serviciilor gig si a locului veni-
turilor castigate din prestarea acestor servicii in
bugetul personal, in studiul McKensey s-a ajuns
la concluzia ca 30% dintre lucratorii gig sunt
agenti liberi, care aleg ca si preferintd munca
independenta cu norma intreaga, aceasta fiind si
principala, iar in unele cazuri unica, sursd de
venit; 40% dintre acestia sunt lucrdtori ocazio-
nali, care aleg munca independentd pentru a
suplimenta veniturile din activitatea de baza;

Starting from the analysis of the availa-
bility for the provision of Gig services and the
place of the income earned from the provision of
these services in the personal budget, the
McKensey study concluded that 30% of Gig
workers are freelancers who choose full-time
freelance work as their preference, this being the
main, and in some cases the only, source of
income; 40% of them are casual workers, who
choose independent work to supplement the
income from the basic activity, 14% are reluc-

Revista / Journal ,, ECONOMICA” nr.2(124) 2023



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

14% sunt reticenti, ei ar prefera angajarea per-
manentd, dar din motiv cd aceasta lipseste,
acceptd prestarea serviciilor gig, iar 16% sunt
presati de situatia financiara sa presteze servicii
gig. Daca in cazul primelor doua categorii,
prestarea serviciilor gig se face din dorinta,
pornind de la avantajele oferite de aceastd forma
de angajare, ultimele doud categorii o fac din
nevoie, respectiv, vor inceta sd mai presteze
angajare cu un contract permanent de munca sau
daca li se va ameliora situatia financiara.

Impactul economiei gig asupra jucato-
rilor de pe piata muncii

Cererea ridicatd pentru serviciile gig este
conditionatd, in mare masura, de impactul pe care
il are aceasta asupra jucatorilor de pe piata muncii.
Studiile realizate pana acum atrag atentia asupra a
cel putin 4 directii de impact a economiei gig
asupra jucatorilor de pe aceasta piata (figura 8).

Flexibilitate/ Flexibility

tant, they would prefer permanent employment,
but for the reason that it is lacking, they accept
the provision of Gig services, and 16% are
pressured by the situation financial to provide
Gig services. If in the case of the first two cate-
gories, stopping Gig services is done out of
desire, starting from the advantages offered by
this form of employment, the last two categories
do it out of necessity, respectively, they will
stop providing these services if the possibility of
employment with a permanent employment con-
tract or the financial situation will improve.

The impact of the Gig economy on
labour market players

The high demand for Gig services is con-
ditioned, to a large extent, by the impact it has
on the players in the labour market. The studies
carried out so far draw attention to at least 4
directions of impact of the Gig economy on the
players in this market (figure 8).

Ofera atat lucratorilor, cat si angajatorilor o mai mare flexibilitate in ceea ce priveste: cand si unde
se efectueaza lucrul. / It gives both workers and employers more flexibility in when and where work
is done.

Eficienta/ Efficiency

Ofera o cale mai eficientd de conectare a cererii cu oferta de munca, permitand ca locurile de munca
sa fie completate rapid si fara a necesita procese lungi de recrutare si angajare./ It provides a more
efficient way to connect demand with job supply, allowing jobs to be filled quickly and without the
need for lengthy recruitment and hiring processes.

Diversitate/ Diversity

Ofera o diversitate mai mare in ceea ce priveste forta de munca, permitind lucratorilor sa se implice
in mai multe activitati, iar angajatorilor sd aleaga dintr-o gamad mai largd de talente si abilitati./
It provides greater diversity in the workforce, allowing workers to engage in more activities and
employers to choose from a wider range of talents and skills.

Economie/ Economy

Permite reducea costurilor de angajare — companiile pot evita costurile legate de beneficii si
cheltuieli asociate cu angajarea fortei de munca, precum platile sociale./ Reduces employment costs
— companies can avoid costs related to benefits and expenses associated with employment, such as
social security payments.

Figura 8. Impactul economiei gig asupra jucatorilor pe segmentul gig al pietei muncii/
Figure 8. The impact of the gig economy on the stakeholders
on the Gig segment of the labour market
Sursa: elaborata de autor/ Source elaborated by the author
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Conform figurii 8, economia gig ofera
flexibilitate, eficientd, diversitate si economie,
acestea fiind datorate schimbadrilor pe care le
genereaza in relatia de muncd, una dintre cele
mai mari modificari fiind cresterea gradului de
autonomie, dar si de responsabilitate, a presta-
torilor de servicii. Pentru a obtine contracte noi,
prestatorii depun efort pentru a fi competitivi,
respectiv oferd servicii mai calitative, preturi
mai atractive, posibilitatea de a fi remunerati
doar dupa realizarea muncii.

In ceea ce priveste beneficiile oferite de
catre economia gig prestatorilor de servicii, pe
de o parte, economia gig ofera specialistilor
oportunitatea de a-si construi o cariera indepen-
dentd, de a avea acces la un numar mai mare de
companii prin intermediul platformelor, de a
obtine venituri suplimentare etc., pe de alta parte,
economia gig poate duce la scaderea veniturilor
si a beneficiilor oferite lucratorilor, precum si
la incertitudinea 1n privinta drepturilor si pro-
tectiei sociale.

In acelasi timp, economia gig are impact
bal. Gratie caracterului international al platfor-
melor online si a practicilor de organizare a unor
activitati la distanta, pentru realizarea anumitor
lucrdri, companiile pot contracta specialisti din
alte tari, care pot detine competente mai bune
sau oferi serviciile la preturi mai mici, ceea ce
duce la cresterea concurentei pentru locurile de
munca si poate afecta negativ situatia angajatilor
Cu contracte de munca sigure.

Impactul economiei gig asupra fiscului si
a securitatii sociale este un subiect important de
dezbatere in literatura academica si politica. Pe
de o parte, economia gig poate duce la o
reducere a veniturilor fiscale, din motiv cd multi
lucratori gig sunt platiti in baza de contracte de
prestare servicii §i, respectiv, nu sunt considerati
angajati, ceea ce inseamnd cd nu sunt supusi
acelorasi obligatii fiscale ca si personalul com-
paniilor. Pe de altd parte, economia gig poate
reduce si costurile fiscale. In timp ce angajatii
clasici primesc beneficii de la angajatori, sub
forma de asigurari medicale si sociale, lucratorii
din economia gig trebuie sa se ocupe de aceste
costuri independent. Acest lucru poate Insemna
ca guvernele, la randul lor, nu trebuie sa suporte

According to figure 8, the Gig economy
offers flexibility, efficiency, diversity and eco-
nomy, these being due to the changes it brings to
the work relationship, one of the biggest changes
being the increase in the degree of autonomy, but
also responsibility, of service providers. In order
to obtain new contracts, providers make an effort
to be competitive, respectively, they offer better
quality services, more attractive prices, the
possibility of being remunerated only after the
work is done.

Regarding the benefits offered by the Gig
economy to service providers, on the one hand,
the Gig economy offers specialists the oppor-
tunity to build an independent career, to have
access to a larger number of companies through
the platforms, to earn extra income, etc., on the
other hand, the Gig economy can lead to lower
incomes and benefits for workers, as well as
uncertainty about rights and social protection.

At the same time, the Gig economy has an
impact on global economic competitiveness.
Thanks to the international nature of online
platforms and the practices of organizing some
activities at a distance, companies can contract
specialists from other countries, who may have
better skills or offer the services at lower prices,
to carry out certain works, which leads to
increased competition for jobs and may adver-
sely affect the situation of employees with
secure employment contracts.

Regarding the impact of the gig economy
on the tax and social security is an important
topic of debate in the academic and political
literature. On the one hand, the Gig economy
can lead to a reduction in tax revenues, because
many gig workers are paid on the basis of
service contracts, respectively, and are not con-
sidered employees, which means that they are
not subject to the same tax obligations as and
company staff. On the other hand, the Gig
economy can also reduce tax costs. While tradi-
tional workers receive benefits from employers
in the form of health and social insurance, Gig
economy workers have to deal with these costs
independently. This can mean that governments,
in turn, do not have to bear the costs of health
insurance and other social benefits.

There are a few studies that have tried to
assess the impact of the Gig economy on tax
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costurile asigurarilor de sanatate si a altor bene-
ficii sociale.

Existd cateva studii care au incercat sa
evalueze impactul economiei gig asupra fiscului
si a securitatii sociale, dar datele sunt limitate si
contradictorii. In ceea ce priveste impactul
asupra veniturilor fiscale, un studiu realizat in
SUA de catre Trezorerie a estimat cd economia
gig poate reduce veniturile fiscale cu aproxi-
mativ 2 miliarde de dolari pe an. in plus, un
studiu realizat Tn Regatul Unit a constatat ca
angajatorii care folosesc lucratori gig platesc, in
medie, cu 16% mai putin impozit pe salarii decét
angajatorii care aleg sa atragd resursa umana in
mod traditional.

Concluzii

1. Transformarile digitale carora li se supune
economia duc la schimbari esentiale pe
piata muncii, o cotd tot mai mare din po-
pulatia aptd de munca, fiind incadrata in
economia gig, oferd jucdtorilor de pe
aceastd piatd flexibilitate, diversificare,
avantaje financiare.

2. Platformizarea economiei este factorul
cheie care a dus la cresterea semnificativa
a fenomenului ,,Economia Gig”, dar si
care a contribuit la cresterea gradului de
globalizare si de aprofundare a concu-
rentei pe piata muncii.

3. Digitalizarea economiei gig a permis pre-
statorilor de servicii gig din economiile
mici, emergente, sa castige concurenta pe
aceastd piata, fapt care a favorizat exodul
de creiere din aceste tari catre economiile
dezvoltate, doar ca iIn format virtual, fara
a fi necesard mobilitatea geograficd a
resursei umane.

4. Economia gig permite obtinerea de veni-
turi suplimentare de cétre specialistii din
diverse domenii, dar poate genera dificultati
in raport cu securitatea acestora, adesea ei
fiind finafara programelor de asigurare
sociala. In acelasi timp, economia gig poate
genera unele dificultati vizavi de colectarea
la buget a veniturilor fiscale.
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and social security, but the data is limited and
contradictory. In terms of the impact on tax
revenues, a study conducted in the US by the
Treasury estimated that the gig economy can
reduce tax revenues by about USD 2 billion
per year. In addition, a UK study found that
employers who use Gig workers pay, on ave-
rage, 16% less in payroll tax than employers
who use traditional human resources.
Conclusions

1. The digital transformations to which the
economy is subjecting lead to essential
transformations on the labour market, an
increasing share of the working popula-
tion being part of the Gig economy, which
offers players on this market flexibility,
diversification, and financial advantages.

2. The platformization of the economy is
the key factor that led to the significant
growth of the “Gig economy” phenomenon,
but also contributed to the increase in the
degree of globalization and the deepening
of competition on the labour market.

3. The digitization of the Gig economy has
allowed Gig service providers from small,
emerging economies to win competition
in this market, this fact favouring the
brain drain from these countries to deve-
loped economies, only in a virtual format,
without the need for geographical mo-
bility of the human resource.

4. The Gig economy allows specialists in
various fields to obtain additional income,
but it can generate difficulties in relation
to their security, often being outside the
social insurance programs. At the same
time, the Gig economy can contribute
to some difficulties in terms of fiscal
revenue collection to the budget.
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Imaginea de tara este unul dintre factorii
cheie care influenteaza atitudinea oamenilor,
dar si a organizatiilor vizavi de statul respectiv.
In cadrul clasamentului |, Country Brand Ran-
king 2022-2023”, Republica Moldova ocupa lo-
cul 166, din 203, situandu-se intre Republica
Mali si Regatul Lesotho. Nici conform clasamen-
tului Strategiei Brandului de Tara (SBT), Moldova
nu a obtinut rezultate mai bune, atribuindu-se
tarii calificativul B (putin bun).

Scopul acestui articol este de a afla per-
ceptiile ,,generzetilor” despre imaginea tari, iden-
tificand elementele primordiale care ar fortifica
aceste atitudini, ca, ulterior, forta de munca
activa sa nu migreze, ci sa ramdana in Republica
Moldova.

La elaborarea articolului s-a folosit cer-
cetarea exploratorie, realizatd printr-0 diversi-
tate de metode. Ulterior, sintetizindu-se apre-
cierile ,, generzetilor”, s-a constatat cd este ne-
cesara o politica sistemica de cultivare si forti-
ficare a imaginii de tara pe plan intern.

Cuvinte-cheie: imagine de tarad, , gener-
zeti”, generatii de consumatori, perceptii, sim-
bol, avantaj competitiv.

JEL: M31, Z10, Z33.

Introducere

Foarte multe state au inteles ca pot utiliza
si fructifica un activ esential care, ulterior, poate
furniza valoare, inclusiv prin atragerea turistilor,
dar si prin mentinerea fortei de munca angajate in
tard, iar acest activ 1l reprezintd imaginea de tara.

Imaginea de tara este un element esential
care influenteaza atitudinea pe care o au oamenii
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The image of the country is one of the key
factors influencing the attitude of the people, but
also of the organizations towards the respective
state. In the ranking “Country Brand Ranking
2022-2023", the Republic of Moldova ranks
166th, out of 203, between the Republic of Mali
and the Kingdom of Lesotho. Even according to
the ranking of the Country Brand Strategy (CBS),
Moldova did not obtain better results, attributing
to the country the grade B (slightly good).

The purpose of this article is to find out the
perceptions of the “Gen Zs” image of countries,
identifying the key elements that would strength-
hen these attitudes, so that the active workforce
would not subsequently migrate, but to remain in
the Republic of Moldova.

Exploratory research was used to develop
the article, carried out through a variety of
methods. Subsequently, summarizing the asses-
sments of the “Gen Zs”, it was found that a
systemic policy of cultivation and fortification of
the country image is needed internally.

Keywords: country image, “Gen Zs”, con-
sumer generations, perceptions, symbol, compe-
titive advantage.

JEL: M31, Z10, Z33.

Introduction

Many countries have understood that they
can use and capitalize on an essential asset that
can provide value, including by attracting tou-
rists, but also by keeping the workforce active in
the country, and this asset is the country image.

Country image is an essential element of
the attitude that people and organizations (inclu-

! tanara generatie de consumatori sau generatia ,,Z”/ 'the young generation of consumers or generation ,,Z”
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si organizatiile (inclusiv corporatiile economice,
organizatiile non-guvernamentale, institutiile inter-
nationale) despre un anumit stat.

Astfel, capitalul imaginii de tard este suma
cumulativd a perceptiilor locuitorilor tarii res-
pective, a perceptiilor strainilor si a institutiilor
internationale fatd de aceasta. Pentru a consolida
capitalul de imagine al unui stat este necesar de
a crea un branding de tard puternic printre cei
care-l1 populeaza. Asa cum migratia externa in
randul populatiei are cote destul de Tnalte, Repu-
blica Moldova risca sa-si piarda pilonul socio-
cultural, inovativ, financiar si militar — adica
forta activd de munca si, in final, propria iden-
titate ca stat. De exemplu, Tn anul 2020 [6],
numarul total de emigranti era de 1.159.443 de
cetdteni, dintre care 56,2% erau emigranti cu
varsta cuprinsa intre 20-64 de ani.

Fiindca capitalizarea imaginii de tara garan-
teaza o serie de avantaje ca: mentinerea populatiei
active in tard, atragerea de investitii, sporirea
numarului de turisti, sustinerea marcilor nationale
pe plan international, dar si produce efecte derivate
care, in final, contribuic la sporirca PIB-ului,
scopul acestui demers stiintific este de a elucida
imaginea Republicii Moldova printre ,,generzeti”.
De asemenea, am analizat daca aceastd imagine
poate fi valorificatd ca avantaj competitiv suste-
nabil, inclusiv pentru a reduce fenomenul ,,exodul
de inteligenta”.

Pentru aceasta, s-a propus identificarea anu-
mitor simboluri economice, politice, culturale,
tehnice etc. care ar servi la crearea unei imagini
de tard pozitive si la depistarea acelor aspecte
care ar pozitiona Republica Moldova drept o
tara de referinta.

Metode aplicate

Scopul cercetarii a fost unul exploratoriu,
iar metoda de colectare a datelor a fost realizata
prin intermediul unui chestionar alcatuit din 17
intrebari. Datele au fost inregistrate In perioada
10-24 decembrie 2022, pe un esantion realizat
ad-hoc si reprezentat de consumatorii ,,gener-
zeti”, in numar de 101 persoane. Generatia Z
este reprezentatd de catre persoanele nascute
dupa anul 1995, iar conform unor autori — dupa
anii 2000. In anul 2019 [10], persoanele cu-
prinse cu varsta intre 0-24 ani reprezentau
36,51% (980294 persoane) din totalul locuito-
rilor Republicii Moldova, iar daca s& sustinem

ding economic corporations, non-governmental
organizations, international institutions) have
about a particular country.

Thus, the capital of the country image is a
cumulative sum of the perceptions of the inha-
bitants of the respective state, of the perceptions
of foreigners towards that state and of the per-
ceptions of international institutions about the
respective country. In order to strengthen the
image capital of a state it is necessary to create a
strong image among the inhabitants of that
country. As the external migration among the
active population have quite high rates, the
Republic of Moldova risks losing its socio-
cultural, innovative, financial and military pillar,
i.e. the active workforce and, finally, its own
identity as a state. For example, in 2020 [6], the
total number of emigrants was 1,159,443 citi-
zens, of which 56.2% were emigrants within the
20-64 age group.

As capitalizing on the country image
guarantees a series of advantages such as: main-
taining the active population in the country,
attracting investments, increasing the number of
tourists, supporting national brands internatio-
nally, but also derivative effects that ultimately
contribute to increasing GDP, the purpose of
this scientific approach is to elucidate what is
the image of the Republic of Moldova among
the “Gen Zs”. Also, we have analysed whether
this image can be capitalized as a sustainable
competitive advantage to reduce the phenome-
non of “brain drain”.

For this purpose, it was proposed to iden-
tify certain economic, political, cultural, techni-
cal, etc. symbols which would serve to create a
positive image of the country and to detect those
aspects for which the Republic of Moldova
would be a country of reference.

Applied methods

The research has an exploratory purpose
and the method of data collection was carried
out through a questionnaire made up of 17 ques-
tions. The data were collected within the period
December 10-24, 2022, on an ad hoc sample of
101 “Gen Z” consumers. Generation Z or “Gen
Zs” are people born after 1995, and according to
some authors — after 2000. In 2019 [10], people
aged 0-24 represented 36.51% (980,294 people)
of the inhabitants of the Republic Moldova, and if
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varianta ,,generzetilor” nascuti dupd anul 2000,
atunci ei constituiau 27,81% (746699 persoane)
din populatia tarii.

»Generzetii” participanti la studiu au intre
22-23 de ani, 1n special au fost chestionati cei
care sunt in ultimul an de studii superioare
universitare, cu o repartizare pe medii de 52% —
urban si 48% — rural si cu o repartizare pe sexe
de 47% — sex masculin si 53% — sex feminin.

Trasaturile specifice generatiei Z sunt: o
indemnare extraordinard in utilizarea tehnolo-
giilor digitale si sunt greu de convins s ia o
anumita decizie sau sa-gi asume un anumit anga-
jament [1]. Sunt impulsivi, iar durata de concen-
trare a atentiei acestora este de scurta durata.

Pentru determinarea durabilitatii unor
anume marci nominalizate de ,,generzeti”, s-au
analizat peste 34 de site-uri oficiale ale brandu-
rilor, blogguri, portaluri etc.

Pentru analiza rezultatelor cercetarii s-au
utilizat: analiza SWOT/TOWS, metoda analitica
si de sinteza, analiza comparativa, metoda ordo-
narii rangurilor etc.

Rezultate si discutii

Imaginea de tara poate fi reprezentatd
printr-o varietate de simboluri, care pot fi de
naturd economica, politica, culturala, sportiva etc.

Potrivit Dictionarului Explicativ al Limbii
Romane, cuvantul simbol desemneaza un semn,
obiect, imagine etc., care reprezinta indirect (in
mod conventional sau in virtutea unei cores-
pondente analogice) un obiect, o fiintd, o notiu-
ne, o idee, o Insusire, un sentiment etc.

Desi simbolurile ar trebui sa fie durabile
in timp, totusi unele din ele devin ,,perisabile” si
pot afecta imaginea ce o reprezinta. Astfel, cea
mai mare durabilitate o au simbolurile culturale,
iar cea mai mica o au simbolurile politice (care
sunt dependente de schimbarea vectorului poli-
tic, schimbarea de guverne si parlamente). Am
mai putea numi simbolurile politice — simboluri
,mandatare”, adica rezistente timp de un mandat
al unui anumit candidat politic.

Pentru a identifica perceptiile ,,generzetilor”
asupra simbolurilor culturale, li s-a cerut sa
numeascad cinci elemente (monumente) specifice
Republicii Moldova. Raspunsurile au fost expri-
mate astfel:
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the version of the “Gen Zs” born after 2000 is
supported, then they constituted 27.81% (746,699
people) of the country’s population.

The “Gen Zs” participating in the study
were between the ages of 22-23, in particular,
those who are in their last year of higher uni-
versity studies, with an average distribution of
52% — urban and 48% — rural and with a gender
distribution of 47% — male and 53% — female.

The specific traits of the “Gen Zs” are: an
extraordinary urge to use digital technologies
and difficulty to be convinced to make a certain
decision or make a certain commitment [1]. They
are impulsive and their attention span is short.

As to the determination of the sustaina-
bility of certain brands nominated by “Gen Zs”,
more than 34 official brand websites, blogs,
portals, etc. were analyzed.

For the analysis of the research results, the
following methods were used: SWOT/TOWS,
analytical method, synthesis, comparative ana-
lysis, ranking method, etc.

Results and discussions

The image of the country can be repre-
sented by a number of symbols, which can be
economic, political, cultural, sport, etc.

According to the Thesaurus explanatory
dictionary of the Romanian language, symbol
denotes a sign, object, image, etc. which indirectly
represents (conventionally or by virtue of an
analogical correspondence) an object, a being, a
notion, an idea, an attribute, a feeling, etc.

Although symbols should be durable over
time, some of them become “perishable” and
can affect the image they represent. Thus, cul-
tural symbols have the greatest durability, and
political symbols have the least (which are
dependent on the change of the political vector,
change of governments and parliaments). We
could call the political symbols — “mandatory”
symbols, i.e. resistant during a mandate of a
certain political candidate.

In order to identify the perceptions of the
“Gen Zs” on cultural symbols, they were asked
to name 5 such elements (monuments) specific
to the Republic of Moldova. The answers were
expressed as follows:
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Teatrul Geneza Art / Theater Geneza Art
Teatrul Republican de Papusi ,,Licurici” / Republican Puppet
T.N.O.B. , Maria Biesu” / National Theater of Opera and Ballet

Iia /The traditional costume ,,iia”

Orheiul Vechi

T.N.M.E / National Theatre ,Mihai Eminescu”
Mihai Eminescu

Strugurii / The grapes

Denumirea simbolurilor culturale/
Naming cultural symbols

Simbolica de stat / State symbol
Statuia lui Stefan cel Mare / The Statue of Stephen the Great

s 10
. 10
L 10

Aleea Clasicilor / The Classics Alley m—m 15
Covorul moldovenesc / The Moldavian Carpet mmmmm—m 15

Manastirea Saharna / Saharna Monastery mmmm——— 15

Martisorul / The ,,Martisor” holiday 15

e 7()
e 80

0

20 40 60 80 100

Numaérul de respondenti, persoane / Number of respondents, respondents

Figura 1. Perceptiile ,,generzetilor” fati de amintirea ,,selectivi” a simbolurilor culturale/
Figure 1. Perceptions of the “Gen Zs” towards the “selective’ recall of cultural symbols
Sursa: elaborata de autor in baza studiului realizat/

Source: developed by the author based on the carried out study

Se denota cd noua generatie identifica
simbolurile culturale cu statuia lui Sefan cel
Mare, simbolica de Stat (drapelul de Stat al
Republicii Moldova, Stema de Stat a Republicii
Moldova, Imnul de Stat) si strugurii.

Desi aceste elemente ale simbolurilor
culturale au fost enuntate, totusi ,,generzetii” nu
le pot descrie in detaliu. De exemplu, doar
23,64% din subiectii intervievati au mentionat
ca cunosc Imnul de Stat al Republicii Moldova,
dintre care doar 4,55% cunosc cine a Scris
versurile Imnului (Alexei Mateevici) si numai
1,82% stiu cine a compus si muzica (Alexandru
Cristea).

De asemenea, ce tine de Stema de Stat a
Republicii Moldova, doar 1 respondent (0,91%)
a putut descrie amanuntit acest simbol: ,,Stema
de Stat a Republicii Moldova reprezinta un scut
tdiat pe orizontald, avand in partea superioard
cromaticd rosie, in cea inferioarda — albastra,
incarcat cu capul de bour, avand intre coarne o
stea cu opt raze. Capul de bour este flancat in
dreapta de o roza cu cinci petale, iar in stanga de
o semiluna conturnatd. Toate elementele repre-
zentate 1n scut sunt de aur (galbene). Scutul este
plasat pe pieptul unei acvile naturale purtand in
cioc o cruce de aur (acvila cruciald) si {indnd in
gheara dreapta o ramura verde de maslin, iar in
stdnga un sceptru de aur”.

It is denoted that the “Gen Zs” identify
the cultural symbols with the Statue of Stephen
the Great, the State symbols (the State flag of
the Republic of Moldova, the State Coat of
Arms of the Republic of Moldova, the State
Anthem) and grapes.

Although these elements of cultural sym-
bols have been mentioned, still the “Gen Zs”
cannot describe them in detail. For example,
only 23.64% of the interviewed subjects con-
firmed that they knew the National Anthem of
the Republic of Moldova and only 4.55% knew
who wrote the lyrics of the Anthem (Alexei
Mateevici) and 1.82% knew who the author of
the melody was (Alexandru Cristea).

Also, regarding the State Coat of Arms of
the Republic of Moldova, only 1 respondent
(0.91%) was able to thoroughly describe this
symbol: “The State Coat of Arms consists of a
shield divided horizontally into two parts: the
upper part being of a red chromatics and the
lower part — blue chromatics with a superim-
posed auroch’s head showing between its horns
an eight-pointed star. On its right the auroch’s
head is flanked by a five-petalled rose and on its
left by a slightly rotated crescent. All heraldic
elements present on the shield are of golden
(yellow) colour. The shield is laid on the breast
of a natural eagle holding in its beak a golden

Revista / Journal ,, ECONOMICA” nr.2(124) 2023




ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

Iar ce tine de struguri (inclusiv vita-de-vie),
respondentii au identificat iedera cu vita-de-vie
salbatica.

Cea mai mare perisabilitate se inregis-
treaza printre elementele simbolurilor politice.
De obicei, preferintele politice sunt dominate de
partidele politice si figurile politice la guvernare
sau cele masiv mediatizate.

Daca in anul 2016, simbolurile politice erau
reprezentate de Vlad Filat, Vladimir Voronin si
Vladimir Plahotniuc [7], actualmente, presedinta
Maia Sandu este pe primul loc (17,5%), Partidul
Actiune si Solidaritate (12,5%), iar pe locul trei
este personalitatea Domnitorului Stefan cel
Mare (7,5%). Urmeaza Igor Dodon, edificiul
Parlamentului, Partidul Socialistilor din Repu-
blica Moldova, Ilan Sor, Dorin Chirtoaca, Marian
Lupu si primul presedinte al Republicii Moldova
— Mircea Snegur.

Pentru a identifica Republica Moldova cu
un anume sport sau hobby, li s-a cerut respon-
dentilor sd numeasca cinci Simboluri sportive
autohtone. Raspunsurile pot fi reprezentate astfel:

cross, in its right claw a green olive-tree branch
and in its left claw a golden sceptre”.

And regarding grapes (including grape-
vines) the respondents identified ivy with wild
grapevine.

The greatest perishability is recorded among
the elements of political symbols. Usually, poli-
tical preferences are dominated by political
parties and political figures in the government or
heavily publicized ones.

If in 2016, the political symbols were
represented by Vlad Filat, Vladimir Voronin and
Vlad Plahotniuc [7], currently the president
Maia Sandu is on first place (17.5%), the Action
and Solidarity Party (12.5%), and on the third
place is the personality of King Stephen the
Great (7.5%). Next is Igor Dodon, the
Parliament building, the Socialist Party of the
Republic of Moldova, Ilan Sor, Dorin Chirtoaca,
Marian Lupu and the first president of the
Republic of Moldova — Mircea Snegur.

In order to identify the Republic of Mol-
dova with a specific sport or hobby, the respon-
dents were asked to name five local sports sym-
bols. The answers can be represented as follows:

Stadionul Zimbru / Zimbru stadium
F.C. Dinamo / Football Club Dinamo
F.C. Sheriff / F.C. Sheriff

Ziua olimpica / Olimpic Day

72,72

52,72

32,72

20

Sahul / The shah ] 9,09

Fotbalul / The football | 9,09

Constantin Tutu ] 9,09

Judo | 9,09

Academia sportului / Sports Academy ] 9,09
0 lIO

30 40 50 60 70 80

Figura 2. Ponderea elementelor simbolurilor sportive enuntate de ,,generzeti”/
Figure 2. The share of the elements of sports symbols mentioned by the “Gen Zs”
Sursa.: elaborata de autor in baza studiului realizat/

Source: developed by the author based on the carried out study

Ce tine de simbolurile sportive, nici un
respondent nu a putut nominaliza numarul de
elemente cerut de administratorul chestionarului,
adica cinci elemente identificabile. Marea majo-
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As to the sports symbols, none of the
respondents could nominate the number of items
requested by the questionnaire administrator, i.e.
five identifiable items. The vast majority, 75%,
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ritate, si anume 75%, au putut identifica maxim
trei elemente simbolice.

De asemenea, se observa o confundare a
unor elemente simbolice pe care respondentul le-a
identificat ca autohtone (moldovenesti): Clubul
de fotbal profesionist din Roménia — Fotbal Club
Dinamo 1948 Bucuresti si Ziua Olimpica (23 iunie
a fiecarui an) — cand Charles Pierre de Fredy,
Baron de Coubertin reanimeaza, printr-0 confe-
rinta la Sorbona in anul 1894, Jocurile Olimpice si
se constituie Comitetul International Olimpic.

Pentru identificarea simbolurilor educa-
tionale, li s-a cerut respondentilor s numeasca
cinci elementele care constituie pilonul educa-
tional al Republicii Moldova.

Respondentii au definit urmatoarele ele-
mente: Universitatea Tehnica a Moldovei (45,45%),
Academia de Studii Economice din Moldova
(36,36%), Universitatea de Stat din Moldova
(27,27%), Universitatea Libera Internationala
din Moldova (18,18%), Universitatea de Stat de
Medicind si Farmacie ,,Nicolae Testemitanu”
(9,09%). De asemenea, au fost identificate nume
ale personalitatilor culturale: Mihai Eminescu,
Ion si Doina Aldea Teodorovici, Grigore Vieru
si Ion Druta. ,,Generzetii” considerd a fi simbol
educational atat gradinita — ca principala institu-
tie a Invatamantului prescolar, cét si bacalaurea-
tul — ca un examen al maturitatii si un ,,deschiza-
tor de drumuri”.

Pornind de la faptul ci o cultura mai intai
se gustd, iar mai apoi se cunoaste cu adevirat,
foarte multe tari s-au internationalizat prin dife-
rite delicii gastronomice.

De exemplu, Franta este recunoscutd nu
doar pentru zonele pitoresti, cinematografia alb-
negru, dar si pentru delicii, precum: baghete tra-
ditionale, croissante, macarons, pufuri de crema
(choux a la creme) etc.

Astfel, putem observa ca bucitaria repre-
zintd un tip de comunicare, ce reflectd identi-
tatea unei natiuni. George Calinescu considera
ca rafinamentul gastronomic deriva din simpli-
tatea pregétirii bucatelor si din pastrarea starii
lor cat mai aproape de natura.

Simbolurile gastronomice autohtone sunt
mai putin perisabile fatd de cele politice, de
exemplu, datoritd faptului ca ele sunt sustinute si
comunicate inca din cea mai frageda copildrie,
prin intermediul povestilor, basmelor si chiar a

could identify a maximum of three symbolic
elements.

There is also a confusion of some symbo-
lic elements that the respondent identified as
native (Moldovan): Professional football club
from Bucharest (Romania) — Fotbal Club Dinamo
1948 and Olympic Day (June 23 of each year) —
when Charles Pierre de Fredy, Baron de
Coubertin revived the Olympic Games at a con-
ference at the Sorbonne in 1894 and the Inter-
national Olympic Committee was formed.

In order to identify educational symbols,
the respondents were asked to name five ele-
ments that constitute the educational pillar of the
Republic of Moldova.

Thus, the respondents define the follo-
wing elements: the Technical University of
Moldova (45.45%), the Academy of Economic
Studies of Moldova (36.36%), the State Uni-
versity of Moldova (27.27%), the International
Free University of Moldova (18.18%), “Nicolae
Testemitanu” State University of Medicine and
Pharmacy (9.09%). Also, names of cultural
personalities were identified: Mihai Eminescu,
lon and Doina Aldea Teodorovici, Grigore
Vieru and Ion Druta. The “Gen Zs” consider
both the kindergarten as the main institution of
preschool education and the baccalaureate — as
an exam of maturity and a “road opener”.

Starting from the fact that culture is first
tasted, then really known, many countries have
internationalized through various gastronomic
delights.

For example, France is recognized not
only for its picturesque landscapes, black and
white cinematography, but also for traditional
baguettes, delicious croissants, macarons, choux
a la créme, etc.

Thus, cuisine represents the type of com-
munication that reflects the identity of a nation.
George Calinescu believed that gastronomic
refinement derives from the simplicity of the
preparation of dishes and from keeping them as
close to nature as possible.

Local gastronomic symbols are less peri-
shable compared to the political ones, for
example, due to the fact that they are maintained
and communicated from the earliest childhood,
through stories, fairy tales and even the auto-
fictional novel “Childhood Memories” written

Revista / Journal ,, ECONOMICA” nr.2(124) 2023



ECONOMIE, BUSINESS S| ADMINISTRARE/ ECONOMICS, BUSINESS AND ADMINISTRATION

romanului autofictional ,,Amintiri din copilarie”
de Ion Creanga. Din acest roman pot fi identi-
ficate o seama de delicii gastronomice (placin-
tele poale-n brau, alivencile, branza de oi si cea
de capra, mamaliga, galustele cu pasat de mei,
gdina friptd pe tigla de lemn etc.), o multime de
retete de pregitire a bucatelor, comportamente
gastronomice etc.

In urma chestionarii, au fost identificate
urmitoarele elemente ale simbolurilor gastro-
nomice:

Simbolurile gastronomice / Gastronomic
symbols

Peste cu mujdei / Fish with garlic sauce
Muijdei / Garlic sauce
Friptura de iepure / rabbit meat
Frigarui / Barbecue

Friptura de porc, inclusiv ,,pomana” porcului / pork..
Branza de oi / Sheep's cheese
Ardei umpluti / Stuffed peppers
Vinul fiert (,,izvarul”) / The boiled wine
,»Cusma lui Guguta” / ,,Guguta' s Cusma”
Zeama / Chicken soup
Sarmalele / Rolls in cabbages leaves
Vinul / The wine
Placinte, inclusiv plicinta ,,poale-n brau” / Pies
Mamaliga / Polenta

by lon Creanga. This novel identifies a number
of gastronomic delights, a lot of recipes, gastro-
nomic behaviours, etc.

Following the research the following ele-
ments of the gastronomic symbols were iden-
tified:

9,09
9,09
9,09
9,09
9,09
9,09
9,09
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Figura 3. Ponderea elementelor simbolurilor gastronomice enuntate de ,,generzeti”/
Figure 3. The share of the elements of the gastronomic
symbols mentioned by the “Gen Zs”
Sursa: elaborata de autor in baza studiului realizat/
Source: developed by the author based on the carried out study

Se denotda faptul cd simbolurile noastre
gastronomice contin si elemente ale altor culturi,
inclusiv a celei turcesti, dar, in afard de elemen-
tele gastronomice cu traditii seculare, se distinge
un nou element gastronomic, care deriva din
»Ispravile lui Gugutd” de Spiridon Vangheli.

Acest personaj Guguta s-a nascut in 1967,
cand a aparut cartea pentru copii ,,Ispravile lui
Guguta” scrisd de Spiridon Vangheli. Guguta a
primit de la tatdl sau o caciula cam larga si care
se mai largea la nevoie, adapostind de ger toti
copiii satului.

Astfel, poate fi fructificat acest element
simbolic sub ideea unui brand autohton, dar si ca
marca inregistrata. Popularitatea acestui ,,desert
al copildriei” este 1n crestere, tinand cont de fap-
tul ca la o simpla cautare pe Google a ,,Cusmei
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It is obvious that our gastronomic sym-
bols also contain elements of other cultures,
including the Turkish one, but, apart from the
gastronomic elements with secular traditions, a
new gastronomic element is distinguished, which
derives from “The Adventures of Guguta” by
Spiridon Vangheli.

This character, Guguta, was born in 1967,
when the children’s book “The Adventures of
Guguta” by Spiridon Vangheli was published.
Guguta received from his father a rather wide
hat that still widened when needed, sheltering all
the children of the village from the cold.

Thus, this symbolic element can be the
idea of a local brand, but also as a registered
trademark. The popularity of this “childhood
dessert” is growing, due to the fact that a simple
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lui Guguta” au fost identificate 27.900 rezultate,
iar reteta, fiind preluatd de multe gospodine, are
zeci de reinterpretari: ,,Cusma lui Gugutd” din
clatite, din piscoturi sau din aluat foieta;.

La capitolul simboluri muzicale, ,,gener-
zetii” au nominalizat atit personalitati, cat si
instrumente muzicale considerate a fi specifice
tarii noastre.

S-a  dovedit ca trupa Carla’s Dreams
(proiectul muzical format pe 20 ianuarie 2012,
inspirat din personajul Karla, din romanele de
spionaj ale scriitorului britanic/irlandez John
Carré), care combind mai multe genuri muzi-
cale: hip hop, rock, jazz si pop, prevaleaza ca
simbol muzical pentru aproximativ fiecare al
doilea reprezentant al generatiei Z (40,4%).

Ulterior, tot cu aceeasi pondere (40,4%)
este recunoscutd personalitatea Irinei Rimes, una
dintre cele mai de succes cantdrete din Romania
(ndscuta in Republica Moldova, satul Izvoare,
raionul Floresti), cu peste 715.000 de abonati ai
canalului oficial de Youtube — Irina Rimes [8].

O alta personalitate care a fost identificata
de ,,generzeti” este Eugen Doga. El detine Pre-
miul de Stat pentru anul 2008 ,,pentru contri-
butia de exceptie la dezvoltarea artei muzicale
nationale si universale” si a fost decorat, in anul
2014, cu Ordinul National ,,Serviciul Credin-
cios” in grad de Mare Ofiter de catre Traian
Basescu. De asemenea, a semnat muzica pentru
filmul ,,Gingasa si tandra mea fiard” (un film
artistic sovietic din anul 1978, realizat de Emil
Loteanu, dupa un scenariu inspirat din nuvela
,,Drama la vanatoare” a scriitorului rus Anton
Cehov). Astfel, se denota ca personalitatea lui
Eugen Doga este apreciatd de fiecare al treilea
reprezentant al noii generatii.

Din cele expuse mai sus constatim ca
»generzetii” nu sunt imuni la valorile altor gene-
ratii (ca de exemplu, valorile generatiei Y: Dan
Balan, SunStroke Project, Igor Cuciuc etc., dar
si a valorilor generatiei X: Maria Biesu — Prima-
dona Operei Nationale, Nicolae Sulac, surorile
Osoianu, Eugen Doga etc.).

Printre simbolurile muzicale (optiunea
instrumente), respondentii au identificat urma-
toarele elemente: fluierul, naiul si trompeta,
toba, si acordeonul.

Recunoasterea instrumentelor muzicale de
suflat (fluierul, naiul, trompeta) ca elemente sim-

Google search for “Guguta’s cusma” yielded
27,900 results, and the recipe is diverse: Guguta’s
cusma made of pancakes, biscuits or puff pastry.

In the chapter of musical symbols, the
“Gen Zs” nominated both personalities and
musical instruments considered to be specific to
our country.

It appears that Carla’s Dreams (the musi-
cal project formed on January 20, 2012, inspired
by the character Karla, from the spy novels of
the British, Irish writer John Carré), which
combines several musical genres: hip hop, rock,
jazz and pop, prevails as a musical symbol for
approximately every second representative of
the “Gen Zs” (40.4%).

Later, with the same share (40.4%), the
singer Irina Rimes is recognized as one of the
most successful artists in Romania (born in the
village Izvoare, Floresti district, the Republic of
Moldova) with over 715,000 (715K) subscribers
to the official YouTube channel Irina Rimes [8].

Another personality that has been identi-
fied by the “Gen Zs” is Eugen Doga. He holds
the State Award for 2008 “for the exceptional
contribution to the development of national and
universal musical art” and was decorated, in 2014,
with the National Order “Faithful Service” in the
rank of Grand Officer by Traian Basescu. He also
signed the music for the film “My Sweet and
Tender Beast” (a Soviet feature film from 1978,
made by Emil Loteanu, based on a script inspired
by the short stories “Hunting Drama” by the
Russian writer Anton Chekhov). Thus, it can be
stated that the personality of Eugen Doga is popu-
lar with every third representative of the “Gen Zs”.

It can be seen that the “Gen Zs” are not
immune to the values of other generations as
well (for example, the values of the generation
Y: Dan Balan, SunStrokeProject, Igor Cuciuc,
etc., but also the values of the generation X:
Maria Biesu - Primadona of the National Opera,
soprano of opera and lied; Nicolae Sulac; the
Osoianu sisters; Eugen Doga, etc.).

Among the musical symbols (instruments
as option), the respondents identified the
following elements: the pipe (fluier), the pan flute
(nai), the trumpet, the drum and the accordion.

The recognition of woodwind musical
instruments (pipe, pan flute, trumpet) as specific
symbolic elements of Moldovan culture, although
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bolice specifice culturii autohtone moldovenesti,
desi originea acestora este una straind, denota
faptul cd aceste instrumente caracterizeaza
traditia transhumantei — o practicd importanta a
pastoritului — una din cele mai populare ocupatii
a neamului nostru.

Ce tine de trompeta si toba — aceste doua
elemente pot fi socotite valori simbolice ale
generatiilor ,,X” si chiar ,,Y”, datorita faptului ca
aceste doud instrumente erau folosite in politica
culturala a RSS Moldoveneasca.

Sunetul trompetei era un apel catre pio-
neri de a se uni, de a sluji binele, de a cauta si de
a stabili dreptatea si activitdtile care aveau ca
scop protejarea Patriei Mame. Acesta era un
atribut obligatoriu al tuturor adunarilor, mitin-
gurilor, actiunilor militaro-patriotice.

Asimilarea valorilor simbolice, specifice
generatiilor ,,X” si ,,Y”, de catre ,,generzeti” este
o trdsaturd a perindarii valorilor culturale, mai
ales cd In Republica Moldova Incd mai exista
monumente si alte valori culturale specifice
perioadei sovietice.

Alegerea acordeonului ca element simbo-
lic, specific Republicii Moldova, derivda din
transferul efectului de halou de la formatia ,,Con-
certino Band” cétre acest instrument muzical.

Pentru identificarea asocierii identitatii
,»generzetilor” cu anumite mérci straine, li s-a
solicitat sd enumere 5 asemenea branduri care ar
fi cele mai populare in Republica Moldova.

their origin is foreign, denotes the fact that these
instruments characterize the tradition of trans-
humance — an important practice of shepherd-
ding — one of the most popular occupations of
our nation.

As to the trumpet and the drum — these
two elements can be considered symbolic values
of the “X” and even “Y” generations, due to the
fact that these two instruments were used in the
cultural policy of the Moldavian SSR.

The sound of the trumpet was a call to the
pioneers to unite, to serve good, to seek and
establish justice and activities aimed at protec-
ting the Motherland. This was a mandatory attri-
bute of all gatherings, rallies, military-patriotic
games.

The assimilation of the symbolic values
specific to the “X” and “Y” generations by the
“Gen Zs” is a feature of cultural values perpe-
tuation, as in the Republic of Moldova there are
monuments and other cultural values specific to
the Soviet period.

Regarding the choice of the accordion as
a symbolic element specific to the Republic of
Moldova, it derives from the fact of the halo
effect being transferred from the “Concertino
Band” formation to this musical instrument.

In order to identify the association of the
identity of the “Gen Zs” with certain foreign
brands, they were asked to list 5 such brands that
would be the most popular in the Republic of
Moldova. The results are presented in figure 4.

Rezultatele sunt prezente in figura 4.
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Figure 4. The share of foreign brands popularity according to the “Gen Zs”
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Source: developed by the author based on the carried out study
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Analizand 15 site-uri oficiale ale marcilor
strdine nominalizate, se poate constata cd acestia
au aceleasi preferinte ca si reprezentantii gene-
ratiilor anterioare — ,,Y”, ,X” si ,,Baby-Boomers”.
Luand ca bazid anul 2023, putem distinge ca
madrcile nominalizate de ,,generzeti” au urmatoarea
durata (figura 5):

Having analysed 15 official websites of
foreign brands nominated by the “Gen Zs”, it
was found out that they have the same prefe-
rences as the representatives of the previous
generations “Y”, “X” and “Baby Boomers”.
Taking the year 2023 as a basis, we can see that
the brands nominated by “Gen Zs” have the

following duration (figure 5):
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Figura 5. Perenitatea mircilor striine/ Figure 5. The longevity of foreign brands
Sursa: elaborata de autor in baza studiului realizat/
Source: developed by the author based on the carried out study

Astfel, se poate de constatat cd cele mai
multe marci stradine nominalizate de ,,generzeti”
sunt specifice perioadei generatiei ,,Baby-
Boomers”. Caracteristice generatiei ,,X”, dar asi-
milate si de ,,generzeti”, sunt marcile ,,Dacia” si
»Apple”, marca ,,Nike” este specificd generatiei
Millennials, iar iPhone-ul de la ,,Apple” si cartile
de la libraria ,,Carturesti” sunt marci specifice
generatiei ,,Z”. Identificarea ,,generzetilor” cu mar-
cile specifice generatiilor anterioare de consu-
matori denota faptul ca companiile ce detin aceste
active le gestioneazd minutios i nu permit
erodarea marcilor in timp, inovandu-le incremental
pentru a oferi cat mai multd valoare consuma-
torului ai carui preferinte se modifica exponential.

Pentru identificarea asocierii identitatii
»generzetilor” cu anumite marci autohtone, li
s-au solicitat sa enumere 5 marci nationale, cele
mai populare din Republica Moldova, in opinia
lor. Rezultatele sunt afisate in figura 6.

Thus, it can be stated that most foreign
brands nominated by the “Gen Zs” are specific
to the period of the “Baby Boomers™” generation.
Specific to the “X” generation, but also assimi-
lated by the “Gen Zs” are the “Dacia” and
“Apple” brands, the “Nike” brand is specific to
the Millennials generation, and the “Apple”
iPhone and the books from the “Carturesti”” book-
store are the brands specific to the “Z” genera-
tion. The identification of the “Gen Zs” with the
brands specific to previous generations of
consumers denotes the fact that the companies
that own these assets manage them thoroughly
and do not allow the brands to erode over time,
innovating them incrementally to offer as much
value as possible to the consumer whose prefe-
rences change exponentially.

In order to identify the association of the
identity of the “Gen Zs” with certain domestic
brands, they were asked to list 5 national brands
that are most popular in the Republic of
Moldova. The results are presented in figure 6.
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Figure 6. The share of the domestic brands popularity in the opinion of the “Gen Zs”
Sursa: elaborata de autor in baza studiului realizat /

Source: developed by the author based on the carried out study

Analizand 19 site-uri oficiale ale marcilor
nationale nominalizate de ,,generzeti”, se poate
constata ca acestia au aceleasi preferinte ca si re-
prezentantii generatiilor anterioare. Luand ca baza
anul 2023, putem constata cd marcile nominalizate
de ,,generzeti” au urmatoarea durata (figura 7).

Having analysed 19 official websites of
national brands nominated by the “Gen Zs”, it
was found out that they have the same preferen-
ces as the representatives of the previous
generations. Taking the year 2023 as a base, we
can see that the brands nominated by the “Gen
7s” have the following duration (figure 7).
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Figura 7. Perenitatea marcilor autohtone/ Figure 7. The longevity of domestic brands
Sursa: elaborata de autor in baza studiului realizat/
Source: developed by the author based on the carried out study

Astfel, se poate de constatat ca cele mai
multe marci autohtone nominalizate de ,,gener-
zeti” sunt specifice perioadei generatiei ,,Baby-
Boomers” (,,Bucuria”, ,Franzeluta”, ,1lonel”,
., Viorica Cosmetic”, ,,Zorile”). Specifice genera-
tiei ,,Y”, dar asimilate de ,,generzeti” sunt mar-
cile ,Juvas”, ,,Alina Electronic”, , Nefis”, , Milestii
Mici”, ,,Felicia” si ,,Tricon”. lar specifice gene-
ratiei ,,Z” sunt marcile: ,,Cristina”, ,,Bomba”,
nLibrarius”, ,Invitro Diagnostics”, ,,Bombonici”,
,»N17si ,,Vitalie Burlacu”.

Revista / Journal ,, ECONOMICA” nr.2(124) 2023

Thus, it can be seen that most domestic
brands nominated by the “Gen Zs” are specific to
the period of the “Baby Boomers” generation
(“Bucuria”, “Franzeluta”, “Ionel”, “Viorica Cos-
metic”, “Zorile”). The brands “luvas”, “Alina
Electronic”, “Nefis”, “Milestii Mici”, “Felicia”
and “Tricon” are specific to the “Y” generation,
but also assimilated by the “Gen Zs”. And specific
to the “Z” generation are the brands: “Cristina”,
“Bomba”, “Librarius”, “Invitro Diagnostics”,
“Bombonici”, “N1”” and “Vitalie Burlacu”.
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Identificarea tinerilor consumatori cu mar-
cile specifice generatiilor anterioare de consu-
matori, denotd faptul ca piata autohtona este do-
minatd de aceste companii, dar si cd compor-
tamentul de consum al ,,generzetilor” este inca
influentat de comportamentul schizoid al con-
sumatorilor generatiilor anterioare, care se iden-
tificau cu marcile anumitor companii. Aceasta
ipoteza este sustinutd din motiv ca 90% din
productia fabricii S.A. ,, Tricon” [4] o reprezinta
productia 1n sistemul lohn pentru brandurile din
Germania, Italia si Roméania si doar 10% este
destinatd pietei interne, ceea ce presupune ci
,»generzetii”, mai degraba, au auzit de brand de
la parinti, rude — ca membri ai generatiilor ante-
rioare — decat au utilizat aceastd marca.

O imagine a unei tari poate fi creata si prin
intermediul marketingului locurilor. Locurile
inseamnd bugete, activitate economicd, oameni,
culturi, mostenire istoricd, valori materiale si
oportunitati.

Un factor de marketing care influenteaza
sansele de reusitd ale locului sunt intreprin-
derile (organizatiile) care isi creeaza si dezvolta
entititile in cadrul statului. In acest scop,
»generzetilor” li s-a cerut sd enumere cinci enti-
tati economice, cele mai populare in Republica
Moldova. Rezultatele sunt afisate in figura 8.

The identification of the young consumers
with the brands specific to previous generations
of consumers denotes the fact that the domestic
market is dominated by these companies, and
also that the consumption behaviour of the “Gen
Zs” is also influenced by the schizoid behaviour of
the consumers of the previous generations, who
identified with certain brands companies. This
hypothesis is supported by the fact that 90% of the
production of the “Tricon” S.A. factory [4] repre-
sents the production in the lohn system for the
brands in Germany, Italy and Romania and only
10% is intended for the domestic market, which
implies that the “Gen Zs” rather heard about the
brand from their parents, relatives as members of
previous generations than used this mark.

The image of a country can also be created
through place marketing. Places mean budgets,
economic activity, people, cultures, historical
heritage, material values and opportunities.

A marketing factor that influences the
place’s chances of success is the businesses
(organizations) that create and develop their
entities within the state. For this purpose, the
“Gen Zs” were asked to list five most popular
economic entities in the Republic of Moldova.
The results are presented in figure 8.

Moldcell S.A.
Orange Moldova S.A.
BC ,,Moldova Agroindbank” S.A.
Franzeluta S.A.
S.A. Magazinul Universal Central UNIC / Comercial..
S.A. Moldtelecom
Moldovagaz S.A.
Universitatea Tehnica a Moldovei / Technical..
Academia de Studii Economice din Moldova /..
S.R.L., Linella”
S.R.L.,,Sdulcinella”
Combinatul de Vinuri ,,Cricova ”S.A / Cricova Winery
S.R.L. ,,StarNet”
Efes Vitanta Moldova Brewery S.A.
LC Waikiki
S.R.L. Trend Shop
Glamis S.R.L. (Darwin)
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Figura 8. Rata popularitatii organizatiilor dupa perceptiile ,,generzetilor”/
Figure 8. Popularity rate of organizations according to the perceptions of the “Gen Zs”
Sursa: elaborata de autor in baza studiului realizat/

Source: developed by the author based on the carried out study
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Printre organizatiile nominalizate de catre
»generzeti” se gasesc si doud institutii non-profit
din domeniul invatdmantului superior (Univer-
sitatea Tehnica a Moldovei si Academia de
Studii Economice din Moldova), precum si
companii straine care au ,,vanat locul”, adica au
ales Republica Moldova pentru dislocarea pro-
priilor activitati.

Pentru a enunta specificul Republicii
Moldova, ,,generzetilor” li s-a cerut sa numeasca
cinci bunuri autentice moldovenesti pe care le-
ar lua in calatorie peste hotarele tarii si aceste
bunuri ar fi definitorii pentru imaginea tarii.
Printre bunurile alese au fost: vinul (inclusiv
mustul) — 69,31%; ia (costumul traditional) —
39,6%; bomboanele Bucuria (inclusiv. marca
,,Chiginaul de seara” — 29,70%) — 49,50%; divinul
(inclusiv divinul Bardar — 9,90%) — 29,70%;
branza de oi (casul) — 19,80%; covorul traditional
(caldarare, ladare, ungherare, rumba, paretare) —
9,90% si borsul acru de casa din tarate — 9,90%.

Pentru a identifica anumite avantaje suste-
nabile competitive, care ar putea fi sustinute de
Republica Moldova, subiectilor cercetati li s-a
cerut sa continue fraza: ,,Tara noastrd este unica
in..”

Privitor la unicitatea anumitor avantaje
competitive strategice pentru Republica Moldova,
cea mai mare parte a ,,generzetilor” nu au raspuns
— (20,8%). Analizdnd rata non-raspunsurilor,
S-a demonstrat cd acestia nu cunosc ce aspecte
ar oferi unicitate tarii noastre. Restul responden-
tilor (79,2%) au optat pentru vin, oameni, peisaje
si pamanturi fertile. Totusi, 9,9% din respondenti
au nominalizat cad Republica Moldova este unica
la capitolul cresterea preturilor si scaderea capa-
citatii de cumparare a populatiei. Putem constata
cd, In luna decembrie a anului 2022, rata infla-
tiei nationale era de 30,2% [2], In comparatie
cu Spania — de 5,5%, Franta — 6,7%, Irlanda —
8,2% si Letonia — 20,7% (cel mai mare nivel al
inflatiei din spatiul Uniunii Europene) [5], fapt
care a influentat negativ si gradul de atractivita-
tea a tarii, in special, printre consumatorii din
ultima generatie.

Pentru a evidentia punctele slabe ale ima-
ginii Republicii Moldova, li s-a cerut ,gener-
zetilor” sd raspundd la intrebarea deschisa:
,,Republica Moldova are probleme la capitolul...”.
Se denota faptul cd cea mai mare parte a res-
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Among the nominated organizations by
the “Gen Zs” can be found two non-profit insti-
tutions in the field of higher education (the
Technical University of Moldova and the Aca-
demy of Economic Studies of Moldova), as well
as foreign companies that “hunted the place”,
that is, they chose the Republic of Moldova for
the deployment of own activities.

In order to find the specifics of the
Republic of Moldova, the “Gen Zs” were asked
to name five domestic Moldovan goods, which
they would take with them on a journey abroad
and these goods would be defining for the image
of the country. Among the stated goods were:
wine (including new wine) — 69.31%; ie (tradi-
tional costume) — 39.6%; candies from Bucuria
(including the “Chisinaul de seara” brand —
29.70%) — 49.50%; the divine (including the
divine Bardar — 9.90%) — 29.70%; sheep cheese
(curd) — 19.80%; traditional carpet (caldarar,
laicer, rug, rumba, wall carpet) — 9.90% and
homemade sour borscht based on bran — 9.90%.

In order to identify certain sustainable
competitive advantages that could be supported
by the Republic of Moldova, the research
subjects were asked to continue the phrase: “The
Republic of Moldova is unique in ...”.

As for highlighting the uniqueness of
certain strategic competitive advantages for the
Republic of Moldova, most of the “Gen Zs” did
not answer — (20,8%). An analysis of the non-
response rate showed that they have no idea what
makes the Republic of Moldova unique. The rest
of the respondents (79.2%) opted for wine,
people, landscapes, fertile lands. However, 9.9%
of the respondents mentioned that the Republic of
Moldova is unigue in terms of rising prices and
decreasing purchasing power of the population.
We can see that in December 2022, the inflation
rate in the Republic of Moldova was 30.2% [2],
compared to Spain — 5.5%, France — 6.7%,
Ireland — 8.2% and Latvia — 20.7% (the highest
level of inflation in the European Union) [5],
which also negatively influenced the degree
of attractiveness of the country especially among
the “Gen Zs”.

In order to highlight the weak points of
the image of the Republic of Moldova, the “Gen
Zs” were asked to answer the open question:
“The Republic of Moldova has problems related

to ...”. It is denoted that most respondents
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pondentilor considera ca Republica Moldova este
o tard coruptd (69,41% din respondenti), cu o
dezvoltare economica slaba (29,7%) si cu carente
in sistemul educational (19,8%).

Folosind metoda balantelor, inclusiv me-
todele SWOT si TOWS, cunoscand punctele forte
ale Republicii Moldova si punctele slabe,
subiectilor cercetati li s-a solicitat sd raspunda la
intrebarea: ,,Dvs., va vedeti viitorul in aceastd
tara?”. In urma analizei chestionarului s-a observat
ca, practic, fiecare al doilea ,,generzet” este dispus
sd ramana in tard, totusi, rata mare a indecisilor
(20,7%) poate converge catre ideea de a parasi
tara, in cazul in care nu se Imbunatiteste situatia la
capitolul economic, dar si ,,retorica” politica a tarii
noastre fatd de conflictul regional.

Pentru a identifica Republica Moldova cu
anumite meserii, ocupatii, profesii, li s-a cerut
participantilor sa raspunda la intrebarea: ,,Care
profesii sunt cele mai solicitate in Republica
Moldova?”. Se constatd cd asupra perceptiilor
»generzetilor” in definitivarea celor mai solicitate
profesii, meserii, ocupatii, un rol important I-a
jucat si starea pandemica, care a scos din anonimat
anumite profesii indispensabile unei societati, ca
de exemplu: cea de medic (29,7%), de specialist in
domeniul IT (19,8%), de pedagog (19,8%) si
politist (19,8%), dar si de inginer in constructii
(19,8%), dentist (19,8%), avocat (9,9%), contabil
(9,9%) si marketer (9,9%).

Potrivit  site-ului https://www.careers360.
com [11], putem observa ca perceptiile ,,gener-
zetilor” coincid cu ratingul mondial al carierelor,
care desemneaza urmatoarele profesii ca fiind cele
mai solicitate: medic, dezvoltator de software,
analist financiar, analist al datelor (Data Scientist),
avocat corporativ, pilot de aeronave, bancher si
inginer in geodezia petroliera.

Concluzii

Parafrazand-ul pe Simon Anholt [9], putem
afirma ca Republica Moldova trebuie imediat sa-si
contureze o identitate nationald, altfel riscd sa fie
trecutd Tn anonimat.

Desi activeazd cateva companii multina-
tionale In Republica Moldova, ele nu prea au
imbunatatit imaginea tarii, fapt demonstrat si de
clasamentul Bloom Consulting [3], unde ne-am
clasat pe locul 166 din 203 state analizate, intre
doua tari africane pe care le consideram ,,lumea a
I11-a” si suntem mult in ,,coada” clasamentului fata

consider that the Republic of Moldova is a
corrupt country (69.41% of respondents), with
poor economic development (29.7%) and with
deficiencies in the education system (19.8%).

Using the balance method, including the
SWOT and TOWS methods, knowing the
strengths of the Republic of Moldova and the
weak points, the research subjects were asked to
answer the question: “Do you see your future in
this country?” Following the analysis of the ques-
tionnaire, it was observed that practically every
second “Gen Z” is willing to remain in the
country; however, the high rate of indexes
(20.7%) can converge on the idea of leaving the
country, if the situation in the economic chapter
does not improve, but also the political “rhetoric”
of our country towards the regional conflict.

In order to identify the Republic of Mol-
dova with certain trades, occupations, pro-
fessions, the respondents were asked to answer the
question “Which occupations are most in demand
in the Republic of Moldova?”. It is found that the
perceptions of “Gen Zs” in finalizing the most
requested professions, trades, occupations, an
important role was played by the pandemic state,
which has removed from anonymity certain
professions indispensable to a society, such as: that
of doctor (29.7%), IT specialist (19.8%), of
pedagogue (19.8%) and police officer (19.8%), but
also construction engineer (19.8%), dentist
(19.8%), accountant (9.9%), marketers (9.9%).

According to the website https://www.
careers360.com [11], we can see that the percep-
tions of the “Gen Zs” coincide with the world
career rating, which designates the following
professions as being the most in demand: doctor,
software developer, financial analyst, data analyst
(Data Scientist), corporate lawyer, aircraft pilot,
banker and petroleum geodesy engineer.

Conclusions

Paraphrasing Simon Anholt [9] we can
say that the Republic of Moldova must imme-
diately crystallize its national identity, otherwise
it risks being passed into anonymity.

Although there are multinationals in the
Republic of Moldova, they have not really impro-
ved the image of the country, because according to
the Bloom Consulting ranking [3] we are on the
166™ place out of 203 countries analysed, between
two African countries that we consider the “third
world” and much in the “tail” of the ranking
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de statele vecine: Romania (pe locul 90) si Ucraina
(pe locul 93). Unele din aceste companii func-
tioneazad in sistem lohn, beneficiind de avantajele
oferite de tara noastra, aducand, la randul lor, si
beneficii ca: reducerea somajului, contributii la
bugetul statului, insa, din pacate, nu contribuie la
dezvoltarea marcilor autohtone si la cresterea
imaginii Republicii Moldova.

Totusi, in opinia ,,generzetilor”’, Republica
Moldova poate fi o tara de referinta pentru:

e cei ce cautd specialisti Tn domeniul IT si
in chirurgie si estetica dentara;

e cei ce cautd servicii educationale calitative
(UTM, ASEM, USM, ULIM si USMF);

e cei interesati de turismul gastronomic.
Tara noastra dispune de o diversitate de
retete culinare si de o varietate de ritualuri
gastronomice (sacrificatul porcului de
Craciun, sacrificatul mielului de Paste
etc.). Printre bunurile autentice moldove-
nesti se remarcd branza de oi si casul,
mustul, vinul jucaus, borsul acru pe baze
de tarate, bomboanele de ciocolatd
,»Chisindul de searda”, divinul si desertul
din copilédrie ,,Cusma lui Gugutd”, care,
apropo, necesita a fi o marca Inregistrata.
Tot la acest capitol, Republica Moldova
mai organizeaza targuri ale recoltelor si
indeletnicirilor agricole, precum: Festiva-
lul cépsunelor, Ciresarul, Bostaniada,
Ziua vinului, Targul oierilor etc.;

e cei interesati de evenimente culturale si
sarbatori: ,,Invita Maria Biesu”, ,,Martisor”,
»Limba noastrd”, hramurile localitatilor,
traditii de botez si funeralii, traditii de
Sfantul Andrei, Rugéciunea lui Vasile cel
Mare, Dansul Calusarilor, ritualurile de
Sfantul Toader etc, inclusiv si sarbatorile
reprezentantilor altor etnii: Sdptdména alba
(Maslinita) etc.;

e producatorii de bunuri de lux, deoarece
primele locuri la capitolul branduri strdine
populare le revin celor 3 companii multi-
nationale: ,,Bayerische Motoren Werke”
AG, ,,DaimlerChrysler” AG si ,,Apple” Inc.
De asemenea, analizdnd subiectul 1n

cauza, s-a constatat cd pand in prezent eforturile
de promovare a imaginii nationale au fost rea-
lizate intr-un mod necoordonat. Deci, este nevoie
sd se depund un efort comun de catre locuitorii
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compared to the neighbouring states Romania (on
the 90™ place) and Ukraine (on the 93" place). A
consequence of this fact can also serve the idea
that some of these companies operate in the lohn
system benefiting from the advantages offered by
our country, bringing, in turn, benefits such as:
reducing unemployment, contributions to the state
budget, but they do not contribute to the deve-
lopment of domestic brands and to the increase of
the image of the Republic of Moldova.

However, in the opinion of the “Gen Zs”,
the Republic of Moldova can be a country of
reference for:

o those looking for specialists in the IT field,
in dental surgery and aesthetics;

o those looking for quality educational
services (UTM, ASEM, USM, ULIM and
USMPF);

e those interested in gastronomic tourism.
The Republic of Moldova has a diversity of
culinary recipes and a variety of gastro-
nomic rituals (the Christmas pig sacrifice,
the Easter lamb sacrifice, etc.). Among the
authentic Moldovan goods, sheep’s cheese
and curd, playful wine, bran-based sour
borscht, “Chisinaul de seara” chocolate
candies, the Divine and childhood dessert
“Guguta’s cusma” need to be registered as
a trademark. Also, in this chapter, the
Republic of Moldova organizes fairs of
harvests and agricultural activities such as:
Strawberry Festival, Ciresarul, Bostaniada,
Wine Day, Sheep Fair, etc.;

o those interested in cultural events and holi-
days: “Maria Biesu invites”, “Martisor”,
“Our language”, patron saints of localities,
traditions of baptism and funerals, tradi-
tions of Saint Andrew, Basil the Great’s
prayer, the Calusari Dance, the rituals of
Saunt Toader, etc., including the celebra-
tions of representatives of other ethnic
groups: White Week (Maslinita), etc.;

o manufacturers of luxury goods, because
the first places, in the chapter of popular
foreign brands, belong to the 3 multina-
tional companies: “Bayerische Motoren
Werke” AG, “DaimlerChrysler” AG and
“Apple” Inc.

Also, following the study, it was found
out that until now efforts have been made to
promote the image in an uncoordinated way.
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tarii  si institutiile statului pentru a definitiva o
politica de brand de tara.

Desi Republica Moldova este cunoscuta
prin ,ambasadorii” culturali: Maria Biesu,
Eugen Doga, Carla’s Dreams, Irina Rimes etc.,
totusi este necesar, mai intai, s se consolideze
un capital de imagine in interiorul tarii. La
capitolul minusuri, ,,generzetii” au identificat o
serie de probleme, precum: coruptia si instabi-
litatea economica, carentele din sistemul edu-
cational (invatamant prescolar — Invatdmant
postdoctoral), conflictul regional, care daca nu se
rezolva, Republica Moldova ar putea fi afectata de
0 ratd si mai mare a migratiei externe printre
populatia activa.

In concluzie, pentru a pastra forta activa
de munca 1n tard, este absolut necesar ca
Republica Moldova si-si creeze o politica de
brand, tel care poate fi atins doar prin efortul
conjugat al politicului, economicului, socialului
si factorului mediatic.

Therefore, a concerted effort between people
and institutions is needed to finalize a country
brand policy.

Although the Republic of Moldova is
known for its cultural “ambassadors”: Maria
Biesu, Eugen Doga, Carla’s Dreams, Irina Rimes,
etc., however, it is necessary, first, to consolidate
an image capital within the country. In terms of
minuses, “Gen Zs” identified a number of issues,
such as: corruption and economic instability,
deficiencies in the education system (pre-school
education — postdoctoral education ), regional
conflict, which if not resolved, the Republic of
Moldova could be affected by an even higher rate
of external migration among the active population.

In conclusion, in order to keep the active
labour force in the country, it is absolutely
necessary for the Republic of Moldova to create
a brand policy only through the joint effort of
the political, economic, social and media factors.
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Procesul de implementare si certificare a
sistemelor de management, precum sunt stan-
dardele 1SO, aduce numeroase beneficii Socie-
tatii pe Actiuni ,,Apa-Canal Chisinau”, care,
ulterior, intensifica increderea clientilor vizavi
de standardele internationale, de inaltd calitate,
puse in aplicare de aceasta. Scopul acestei
lucrari consta in analiza managementului par-
tilor interesate din cadrul companiei S.A. ,,Apa-
Canal Chisinau”. Obiectivele studiului cuprind
identificarea beneficiilor aduse institutii de
catre standardele seriei ISO, in care este certi-
ficata, precum si analiza unui sir de documente
interne, care reglementeaza procesul de gestio-
nare a relatiilor cu partile interesate. In plus, in
vederea optimizarii managementului partilor
interesate, autorul a elaborat si a inaintat spre
implementare ,, Procedura de gestionare a par-
tilor interesate” in cadrul companiei S.A. ,,Apa-
Canal Chisinau”. Procedura data va permite
atdat identificarea mai ugoard a asteptarilor
partilor interesate, cdt si o mai bund gestionare
a proiectelor de dezvoltare.

Cuvinte-cheie: S.4. ,, Apa-Canal Chisinau”,
implicare, informare, model, parte interesatd,
proiecte.

JEL: M1, M12, M14.

Introducere

Identificarea partilor interesate externe si
interne, monitorizarea si evaluarea impactului
acestora, dezvoltarea si implementarea mecanis-
mului de gestionare a interactiunii organizatiei
cu fiecare dintre ele (in baza principiului de
personificare si individualizare) constituie o
componenta integrald a modelului de afaceri.
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The process of implementation and certi-
fication of management systems, such as 1SO
standards, brings many benefits to “Apa-Canal
Chisinau” JSC, through which the company’s
marketing intensifies the confidence offered to
customers regarding the fact that business acti-
vity is carried out at high international stan-
dards. The purpose of this paper is to analyse
the management of stakeholders within the
“Apa-Canal Chisinau” JSC. The objectives of
this paper include the identification of the bene-
fits brought to companies by the standards of the
ISO series in which it is certified, as well as the
analysis of a series of internal documents that
regulate the stakeholder management process.
In addition, in order to optimize the stakeholder
management, the author developed and sub-
mitted for implementation the “Stakeholder
management procedure” within the “Apd-Canal
Chisinau” JSC. The given procedure will allow
easier identification of stakeholders’ expecta-
tions, as well as better management of develop-
ment projects.

Keywords: “Apa-Canal Chisinau” JSC,
involvement, information, model, stakeholder,
projects.

JEL: M1, M12, M14.

Introduction

The identification of external and internal
stakeholders, the monitoring and evaluation of
their impact, the development and implemen-
tation of the mechanism for managing the orga-
nization’s interaction with each of them (based
on the principle of personification and indivi-
dualization) constitute an integral component of
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Astfel, se propune examinarea managementului
partilor interesate din cadrul companiei Socie-
tatea pe Actiuni ,,Apa-Canal Chisindu” (ACC),
din punct de vedere al formdrii si dezvoltarii
competentelor-cheie ale unei organizatii.

Gestionarea si implicarea partilor intere-
sate in cadrul intreprinderii S.A. ,,Apa-Canal
Chiginau” va fi analizata prin prisma:

a) sistemelor de management al calitatii

in care este certificata intreprinderea;

b) procedurii generale ,,Consultare, parti-

Cipare si comunicare”, care descrie mo-
dul de informare a partilor interesate;

c) planului de implicare a partilor inte-

resate;

d) codului de Etica;

e) examinarii unor proiecte de studii de

fezabilitate;

f) altor proiecte la nivel national.

Metode aplicate

Pentru atingerea obiectivelor propuse in
lucrarea data, autorul a utilizat urmatoarele me-
tode de cercetare: metoda inductiva, metoda de-
ductiva, metoda analogicd, metoda de elaborare
a modelului, metodele de colaborare (Brainstor-
mingul etc.), metodele de analiza si sinteza.

Cercetarea a aplicat 0 abordare practica a
subiectului 1n baza colectarii, organizarii si ana-
lizei datelor; definirii scopului si identificarii
clare a problemelor din cadrul companiei.

Prin intermediul metodelor inductive,
deductive, literaturii de specialitate, activitatii si
documentatiei studiate au fost examinate si
propuse solutii de rezolvare a unor probleme
stringente.

Rezultate si discutii

Standardele ISO, facand parte din proce-
sul de implementare si certificare a sistemelor de
management, aduce numeroase beneficii S.A.
,Apa-Canal Chisinau”, contribuind la imbuna-
tatirea proceselor de management si, implicit, a
celor de marketing al companiei, datoritd impre-
siilor create clientilor, precum cd activitatea
afacerii se desfasoara in conformitate cu stan-
dardelor internationale inalte. in tabelul 1 pre-
zentdam unele dintre cele mai importante bene-
ficii pe care ISO le aduce companiei 1n ceea ce
priveste organizarea interna [1].

the business model. Thus, it is proposed to exa-
mine the stakeholders’ management within
“Apa-Canal Chisinau” JSC from the point of
view of training and developing the key compe-
tences of an organization.

Management and involvement of stake-
holders within the “Apa-Canal Chisinau” JSC
will be analysed through the prism of:

a) quality management systems in which

the enterprise is certified;

b) general procedures “Consultation, par-
ticipation and communication”, descry-
bing ways to inform the stakeholders;

c) stakeholders’ engagement plan;

d) Code of Ethics;

e) examining some projects of feasibility
study;

f) other projects at the national level.

Applied methods

In order to achieve the research objec-
tives, the author used the following research
methods in this paper: the inductive method; the
deductive method; the analogical method; the
model development method; the collaboration
methods (Brainstorming, etc.); methods of ana-
lysis and synthesis.

The research applied a practical approach
to the subject based on data collection, organi-
zation and analysis; defining the purpose and
clearly identifying the problems within the
company.

Solutions to solve pressing problems were
examined and proposed using the inductive and
deductive methods, the specialized literature, the
activity and the studied documentation.

Results and discussions

The ISO standards, being part of the ma-
nagement systems implementation and certifica-
tion process, bring many benefits to “Apa-Canal
Chisinau” JSC, contributing to the improvement
of the company’s management and, implicitly,
marketing processes through the confidence it
offers to customers, as well as the fact that the
business activity is carried out according to high
international standards. In table 1 we present
some of the most important benefits that ISO
brings to the company in terms of internal
organization [1].
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Tabelul 1/ Table 1

Beneficiile aduse S.A. ,,Apa-Canal Chisinau” de catre standardele seria ISO/
The benefits brought to **Apa-Canal Chisinau" JSC by ISO series standards

Standardul/
Standard

Sistemele de Management ISO si beneficiile aduse S.A. ,,Apa-Canal Chisindu” /
ISO Management Systems and the benefits brought to “Apéa-Canal Chisindu” JSC

1SO 9001:2015

-conducerea activitatii intreprinderii intr-un mod planificat si sistematic, conform principiilor
managementului calitatii/ managing the activity of the entire enterprise in a planned and systematic way
according to the principles of quality management;

- obtinerea rezultatelor in raport cu obiectivele calitatii/ obtaining results in relation to quality objectives;

-0 mai bund intelegere a proceselor organizatiei, ce implicd angajamentul ferm al managementului,
definirea clara a responsabilitatilor si autoritatilor, comunicarea interna si externa imbunatatita, utilizarea
mai eficientd a resurselor si reducerea costurilor de neconformitate (non-calitdtii)/ a greater
understanding of the organization's processes, which implies firm management commitment, clear
definition of responsibilities and authorities, improved internal and external communication, more
efficient use of resources and reduction of non-conformity (non-quality) costs;

—transparenta si eficienta proceselor interne ale intreprinderii/ transparency and efficiency of the
company's internal processes.

1ISO
14001:2015

- consumul rational de resurse naturale / rational consumption of natural resources;

- gestionarea eficientd a deseurilor / efficient waste management;

- prevenirea poludrii si reducerea consecintelor poludrilor accidentale/ preventing pollution and reducing
the impacts of accidental pollution;

—identificarea si tratarea tuturor aspectelor de mediu ale activitatilor, produselor si serviciilor/ identifying
and treating all environmental aspects of activities, products and services;

—atingerea si demonstrarea unor performante de mediu reale partilor interesate, printr-un management
tehnic si economic al problemelor de mediu/ achieving and demonstrating real environmental
performances to stakeholders, through a technical and economic management of environmental
problems.

I1SO
45001:2018

—crearea unui sistem de munca cu riscuri scazute de accidentare si/sau imbolndvire profesionald/ creating
a work system with low risks of injury and/or occupational illness;

—-promovarea conditiilor de siguranta si sandtate la locul de munca si asigurarea unui mediu de lucru
confortabil, respectarea normelor legislative / promoting safety and health conditions at the workplace
and ensuring a comfortable working environment, compliance with legislative norms;

-perceptia favorabila din partea furnizorilor, beneficiarilor si a societatii per ansamblu/ favorable
perception from suppliers, beneficiaries and society as a whole;

-organizarea si concentrarea eforturilor in vederea unei gestionari cit mai eficiente a riscurilor
profesionale (accidente, incidente si boli profesionale) si a imbunatatirii considerabile a performantelor
profesionale / organization and concentration of efforts for better control and management of
professional risks (accidents, incidents and occupational diseases) and the considerable improvement of
professional performance.

1ISO
50001:2019

-imbunatatirea continua a performantei energetice/ continuous improvement of energy performance;

- stabilirea obiectivelor si tintelor energetice/ establishing energy goals and targets;

-obtinerea unor performante reale privind energia si demonstrarea acestor performante partilor
interesate, printr-un management tehnic si economic al aspectelor semnificative privind energia/
obtaining real performances regarding energy and demonstrating these performances to stakeholders,
through a technical and economic management of the significant aspects with respect to energy;

—reducerea riscurilor de asigurare/ reducing insurance risks;

—atragerea investitiilor/ attracting investments;

-reducerea costurilor prin utilizare rationala a resurselor/ reducing costs through a more efficient use of
resources.

1ISO
37001:2016

- prevenirea, detectarea si solutionarea riscurilor de luare/dare de mita/ preventing, detecting and solving
the risks of taking/giving bribes;

—cresterea credibilitatii intreprinderii in relatiile cu finantatorii, partenerii de afaceri si clientii/ increasing the
company's credibility in relations with financiers, business partners and customers;

—-minimizarea pierderilor financiare prin crearea de controale, proceduri si procese de atenuare a luarii de
mitd in operatiunile comerciale/ minimizing financial losses by creating controls, procedures and
processes to mitigate bribery in commercial operations;

- promovarea unei culturi organizationale ,,anti-mitd” printr-o constientizare a personalului §i promovarea
valorilor etice in cadrul intreprinderii/ promotion of an “anti-bribery” organizational culture through
staff awareness and promotion of ethical values within the enterprise.

Sursa:

sistematizat de autor / Source: systematized by the author
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In acest context, mentionim ca in majori-
tatea standardelor, in care este certificatd S.A.
,»Apa-Canal Chisindu”, exista un sir de cerinte
ce tin de partile interesate, insa anume cerintele
standardului ISO 9001:2015 se prezinta ca fiind
cele mai complexe vizavi de acestea.

O cerinta relativ noua a standardului ISO
9001:2015 este reprezentatd de necesitatea inte-
legerii de catre organizatii a nevoilor si astepta-
rilor partilor interesate. Acestea pot avea un
impact major asupra capabilitatii Intreprinderii de
a furniza produse si servicii care sa satisfaca, in
mod consecvent, cerintele clientilor, dar si cerin-
tele legale [2]. Mai mult ca atdt, standardul
mentionat cere companiei sd determine comuni-
carile interne si externe relevante pentru sistemul
de management al calititii. Aceasta este cerinta
din capitolul 7.4, care se refera la Comunicare.

In acest context, S.A. ,,Apa-Canal Chisinau”
a elaborat Procedura generala ,,Consultare, par-
ticipare si comunicare”, care descrie procesele
de:

e comunicare interna si externa, prin care
organizatia se asigura cd informatiile refe-
ritoare la: calitatea produselor/serviciilor;
la aspectele de mediu; sdnatate si securi-
tate Tn munca (SSM); la performantele
energetice; la politica anti-mita sunt co-
municate catre si de catre angajatii de la
diferite niveluri si functii si altor parti
interesate: partenerilor de afaceri, furnizo-
rilor de bunuri, lucrari si servicii, autori-
tatilor ierarhic superioare, clientilor etc.;

e participare a lucratorilor prin implicare,
reprezentare si consultare cu privire la
problemele de sanatate si securitate in
munca;

e consultare a contractorilor referitor la
probleme de SSM, mediu si energie.
Conform acestei proceduri, partea inte-

resatd este definitd ca persoana sau organizatia
care poate afecta, poate fi afectatd sau se poate
percepe, insasi, ca fiind afectatd de o decizie sau
activitate (clienti, proprietari, personal, bancheri,
organisme de reglementare, sindicate, parteneri,
grupuri de presiune care se opun).

Procedura datd descrie instrumentele de
comunicare internd, dar sunt mentionate si partile
interesate externe care comunicd cu organizatia.
Etapele procesului sunt prezentate in figura 1.

In the given context, in most standards in
which “Apa-Canal Chisinau” JSC is certified,
there is a series of requirements related to
stakeholders. However, namely the requirements
of the ISO 9001:2015 standard are the most
complex for stakeholders.

A relatively new requirement of the ISO
9001:2015 standard is the need for organizations
to understand the needs and expectations of
stakeholders. They can have a major impact on
the organization’s ability to provide products
and services that consistently meet customer
requirements as well as the legal ones [2].
Moreover, the mentioned standard requires the
company to determine the internal and external
communications relevant to the quality manage-
ment system. This requirement is found in chapter
7.4 which refers to Communication.

In this context, “Apa-Canal Chisinau”
JSC developed the General procedure “Consul-
tation, participation and communication”, which
describes the process of:

e internal and external communication
through which the organization ensures
that information on: product/service qua-
lity; environmental aspects; occupationnal
safety and health (OSH) and energy per-
formance; as well as anti-bribery policy are
communicated to and from employees
between different levels and functions and
to other stakeholders: business partners,
suppliers of goods, works and services,
hierarchically superior authorities, custo-
mers, etc.;

o workers’ participation through involve-
ment, consultation and representation on
OSH issues;

e consultation with contractors regarding
OSH, environment and energy issues.
According to this procedure, the stake-

holder is defined as the person or organization
that can affect, can be affected or perceive itself
to be affected by a decision or activity (custo-
mers, owners, staff, bankers, regulatory bodies,
unions, partners, opposing pressure groups).

The given procedure describes the inter-
nal communication tools, but the external stake-
holders with which the organization communi-
cates are also mentioned. The stages of the
process are presented in figure 1.
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Participarea,

Identificarea consultarea §i

Transmiterea

nevoilor si : Primirea petitiei . e Feed-backul
asteptarilor pértilor COmUcarca partii intel;eséte/ Elaborarea ipuisil L o partilor
iy ——— interna/ RREVTE e Documentarea/ raspunsulu / altor informatii/ s )
o Participation, 9 5 Documentation  Development of Transmitting 5
Identifying : stakeholders Stakeholders
stakeholders’ needs consultation and aifican the answer response and other feedback
internal p information

and expectations T

Figura 1. Etapele procesului ,,Consultare, participare si comunicare”/
Figure 1. Stages of the “Consultation, participation and communication” process
Sursa: elaborata de autor/ Source: developed by author

De mentionat ca pe parcursul desfasurarii
Programului de reabilitare a cca 140 km de
retele de apa din mun. Chisinau, finantat din sur-
sele Bancii Europene pentru Reconstructie si
Dezvoltare (BERD), ale Bancii Europene de
Investitii (BEI) si din grantul investitional oferit
de catre Facilitatea de Investitii pentru Vecinatate
a Uniunii Europene (FIV), lucririle au fost
efectuate in peste 40 de santiere, din diferite
raioane ale orasului. In rezultatul acestor inter-
ventii, suprafetele asfaltice/verzi sunt deteriorate,
astfel creand disconfort locuitorilor municipiului.
Reiesind din situatia creatd, furnizorul de apa si-a
cerut scuze de la locuitorii mun. Chisindu pentru
orice disconfort provocat de lucrarile de amploare
privind reabilitarea apeductelor.

Cu referire la restabilirea suprafetelor
afectate de lucrarile de schimbare a apeductelor,
ACC a informat ca, in conformitate cu cerintele
contractuale, la finalizarea lucrarilor, antrepre-
norii au obligatia de a readuce la starea initiald
suprafetele deteriorate. Tinand cont ca 1n cadrul
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It should be mentioned that during the
implementation of the Program for the rehabi-
litation of approximately 140 km of water net-
works in the municipality of Chisinau, financed
from the sources of the European Bank for
Reconstruction and Development (EBRD), the
European Investment Bank (EIB) and the
investment grant offered by The Neighbourhood
Investment Facility of the European Union
(NIF), the works were carried out in over 40
construction sites in different districts of the
city. As a result of these interventions, the
asphalt/green surfaces were damaged, thus crea-
ting discomfort for the inhabitants of the muni-
cipality. Given the situation created, the water
supplier apologized to the residents of Chisinau
municipality for any discomfort caused by the
large-scale works regarding the rehabilitation of
the agqueducts.

With reference to the restoration of the
surfaces affected by the aqueduct replacement
works, which arouses the dissatisfaction of the
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acestui proiect se pune accentul pe schimbarea
unor segmente lungi de retele de distributie
din cartierele locative (cea mai mare sectiune
avand cca 5,4 km), executarea acestor lucrari
necesita timp. Mai mult ca atat, lucrarile de res-
tabilire a suprafetelor asfaltice se executa dupa
finalizarea lucrarilor de pozare a conductelor si,
un moment foarte important, dupad testarea lor
hidraulica.

Intre timp, pana la finalizarea definitiva a
lucrarilor, antreprenorii au obligatia de a resta-
bili, temporar, suprafetele deteriorate, asigurand
confortul minim necesar pentru deplasarea
locuitorilor.

In acest context, administratia furnizoru-
lui de apa a dat asigurari ca la finalizarea tuturor
lucrarilor, inclusiv a testdrilor hidraulice si
reconectarii consumatorilor la retelele noi
construite, suprafetele afectate vor fi readuse la
starea lor initiala [3].

In octombrie 2018 a fost aprobat Codul de
etica al companiei. Codul defineste valorile,
principiile si normele de conduita profesionala,
pe care salariatii ACC trebuie sa le respecte si sa
le aplice in activitatea desfasuratd in calitate de
angajati, In concordantd cu valorile si obiecti-
vele societatii. Codul cuprinde valorile care au
fost si vor continua sa fie viabile pentru succe-
sul activitatii. La capitolul Responsabilitate
sociala se indica ca ACC va dezvolta o culturd a
responsabilitatii sociale bazatd pe etica in afa-
ceri, respect pentru drepturile consumatorului,
echitate sociala si economica, tehnologii priete-
noase fatd de mediu, corectitudine in relatiile de
muncd, transparentd fatd de autoritatile publice,
integritate si investitii Tn comunitate.

Serviciile ACC sunt orientate spre inde-
plinirea tuturor cerintelor si asteptarilor indrep-
tatite ale parftilor interesate.

In acelasi timp, S.A. ,,Apa-Canal Chisiniu”
intretine un dialog permanent cu consumatorii $i
partile interesate.

Pe data 23 martie 2021, in incinta S.A.
,»Apa-Canal Chigindu”, a avut loc sedinta Comi-
tetului consultativ al partilor interesate, CU
genericul ,,Institutionalizarea dialogului perma-
nent cu consumatorii §i partile interesate”, fiind
prezenti reprezentati ai Primariei municipiului
Chisindu, Preturilor de sector, Ministerului Me-
diului, Agentiei Nationale pentru Reglementare in

tenants, ACC informed that, in accordance with
the contractual requirements, upon completion
of the works, the contractors have the obligation
to restore the damaged surfaces to their original
state. Taking into account that, within this
project, the focus is placed on changing some
long segments of distribution networks in resi-
dential neighbourhoods (the largest section
having approx. 5.4 km), the execution of these
works takes time. More than that, the restoration
works of the asphalt surfaces are performed after
the completion of the pipe laying works and a
very important moment — their hydraulic testing.

Meanwhile, until the final completion of
the works, the contractors have the obligation to
temporarily restore the damaged surfaces, ensu-
ring the minimum comfort necessary for the
movement of the inhabitants.

In this context, the administration of the
water supplier assured that upon completion of
all works, including hydraulic testing and
reconnection of consumers to the newly built
networks, the affected surfaces will be returned
to their original state [3].

In October 2018, the company’s Code of
Ethics was approved. The code defines the
values, principles and norms of professional
conduct, which ACC employees must respect
and apply in the activity carried out within the
Company, in accordance with its values and
objectives. The code embodies the values that
have been and will continue to be viable for the
company’s success. In the Social responsibility
chapter, it is mentioned that ACC will develop a
culture of social responsibility based on business
ethics, respect for consumer rights, social and
economic equity, environmentally friendly tech-
nologies, fairness in labour relations, transpa-
rency towards public authorities, integrity and
investment in community.

ACC’s services are oriented towards
meeting all legitimate requirements and expecta-
tions of stakeholders.

At the same time “Apa-Canal Chiginau”
JSC maintains a permanent dialogue with con-
sumers and stakeholders.

On March 23, 2021, in the premises of
“Apa-Canal Chiginau” JSC, the meeting of the
Consultative Committee of stakeholders took
place, with the generic “Institutionalization of
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Energetica (ANRE), Agentiei ,,Apele Moldovei”,
Directiei Generale Asistenta Sociala si Protectie a
Familiei (DGASPF), ICON-Institut GmbH,
BERD, gestionarilor blocurilor locative — membri
delegati ai Comitetelor utilizatorilor de apa.

Astfel, in cadrul sedintei au fost puse in
discutie un sir de probleme ce tin de aprovizio-
narea consumatorilor din municipiu cu apa
potabila si servicii de canalizare, de catre ope-
rator si de intensificarea dialogului intre partile
interesate.

Totodata, participantii la sedintd au reite-
rat necesitatea conlucrarii cu organele adminis-
tratiei publice centrale si locale intru solutionrea
situatiilor puse in discutie, fiind vizata legislatia
actuala aplicabila domeniului in cauza.

La finele sedintei, cei prezenti au salutat
initiativa S.A. ,,Apa-Canal Chisinau” de a orga-
niza astfel de sedinte, unde multiple subiecte
sunt propuse spre discutie. De asemenea, si-au
manifestat dorinta de a continua dialogul si de a
organiza astfel de intruniri, cu stabilirea perio-
dicitatii desfasurarii sedintelor Comitetului con-
sultativ o data In trimestru [4].

In continuare, vom descrie succint modul
in care a fost planificatd implicarea partilor
interesate in cadrul proiectului ,,Alimentarea cu
apd si canalizare in Chisinau — Studiu de
fezabilitate” [5].

Obiectivul general al Studiului de fezabi-
litate constd in pregatirea expertizei juridice
(due diligence) in domeniul tehnic, financiar,
social si de mediu, care va fi evaluat de oras, si
anume de companie (Compania Municipald
,»Apa-Canal Chisinau”) si de catre BERD, pentru
imprumuturile viitoare si contributiile potentiale
la subventii.

Proiectul are multiple parti interesate din:
Guvern, sectorul privat, sectorul academic, socie-
tatea civila si publicul larg.

In sensul documentului SEP (Planul de
Implicare a Partilor Interesate), partile intere-
sate, considerate a fi direct afectate si implicate
in implementarea politicii, sunt clasificate drept
Parti Afectate, printre care se numara:

a. Ministerele si agentiile guvernamentale;

b. Administratiile Publice Locale (APL);

C. Prestatorii de servicii de alimentare cu apa
si canalizare;

d. Centrele de sanatate;
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permanent dialogue with consumers and stake-
holders”, with the participation of representatives
of the Chisinau Municipality City Hall, sector
prefects, the Ministry of the Environment, NAER,
“Apele Moldovei” Agency, General Social
Assistance Directorate, ICON-Institute  GmbH,
EBRD, housing block managers — delegated
members of the Water User Committees.

Thus, during the meeting, a series of pro-
blems related to the supply of drinking water
and sewerage services to the consumers in the
municipality by the operator, as well as the
intensification of the dialogue between the inte-
rested parties, were discussed.

At the same time, the participants in the
meeting reiterated the need to work with the
central and local public administration bodies
to solve the discussed problems, expressing
their opinion regarding the current legislation in
the field.

At the end of the meeting, the participants
welcomed the initiative of “Apa-Canal Chisindu”
JSC for organizing such meetings, proposing
multiple topics for further discussions. They also
expressed their desire to continue the dialogue and
organize such meetings with the regularity of
holding the meetings of the Advisory Committee
once a quarter [4].

Next, we will briefly describe the way in
which the involvement of stakeholders was
planned in the framework of the “Water supply
and sewerage in Chisinau — Feasibility Study”
project [5].

The general objective of the Feasibility
Study was to prepare the legal expertise (due
diligence) in the technical, financial, social and
environmental fields, which will be evaluated by
the city, the company (Municipal Enterprise
“Apa-Canal Chiginau”) and the EBRD for future
loans and potential grant contributions.

The project has multiple stakeholders
from: Government, private sector, academia,
civil society and the general public.

With respect to the SEP (Stakeholder
Engagement Plan) document, the stakeholders,
considered to be directly affected and involved
in the implementation of the policy, are
classified as Affected Parties, among which are:

a. Ministries and Government agencies;
b. Local Public Administrations (LPA);
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e. Entitatile de educatie selectate (gradinite,
scoli) si APL-urile acestora;

f. Consumatorii serviciilor de alimentare cu

apa si canalizare;

Populatia afectata de achizitia de terenuri;

. Comitetele cetatenesti pentru aprovizio-
nare cu apa si sanitatie (CCAAS), care
vor fi create pentru subproiecte in cadrul
componentei 1.1 a proiectului;

i.  Muncitorii proiectului.

Alte parti interesate includ indivizi/ gru-

puri/entitati asupra cdrora proiectul poate sa nu
exercite impact direct, dar care considera sau
percep interesele lor ca fiind afectate de acesta
si/sau care ar putea afecta cumva proiectul si
procesul de punere in practici a acestuia. De
asemenea, includ: institutiile guvernamentale (care
pot fi implicate in diferite moduri in proiect);
mediul academic; societatea civild; organizatiile
internationale; mass-media etc., inclusiv:
ministerele si agentiile guvernamentale;
institutiile din mediul academic;
sectorul privat;
institutiile financiare
donatorii.
Grupurile dezavantajate §i  vulnerabile
sunt persoane care pot fi afectate Tn mod dispro-
portionat sau, in continuare, dezavantajate de pro-
iect In comparatie cu orice alte grupuri, din cauza
statutului lor vulnerabil si care pot necesita efor-
turi speciale de implicare, pentru a asigura repre-
zentarea lor In procesul de consultare si luare a
deciziilor asociate cu proiectul. Echipa de proiect
va depune efort pentru a se asigura ca grupurile
vulnerabile si dezavantajate sunt constiente de
activitatile proiectului propus si au posibilitatea
de a-si prezenta propunerile/ sugestiile.

Metodele de implicare utilizate sunt:

- platforma online;

- consultarile publice/consultarile virtuale;

- atelierele de lucru;

- sondajele in randul consumatorilor de apa
si In randul beneficiarilor de servicii de
sanitatie, acestea vor fi completate de stu-
dii locale ad-hoc si focus grupuri;

- interviurile aprofundate cu experti
relevanti;

- pliantele/notele informative;

- panourile informative;

- scrisorile;

> @

internationale si

c. Water supply and sewage service providers;

d. Health centers;

e. Selected educational entities (kindergar-
ten, schools) and their LPAS;

f. Consumers of water supply and sewage
services;

g. The population affected by land acquisition;

h. Citizen Committees for Water Supply and
Sanitation (CCWSS) to be created for sub-
projects under component 1.1 of the project;

i. Project workers.

Other stakeholders include individuals/
groups/entities on whom the project may not
directly impact, but who consider or perceive
their interests to be affected by the project and/or
who could affect the project and its implemen-
tation process in a certain kind. Other stakehol-
ders also include: government institutions that
may be involved in various ways in the project,
as well as academia, civil society, international
organizations, media, etc., including:

e ministries and government agencies;

e academic institutions;

e private sector;

e international
donors.
Disadvantaged and vulnerable groups are

people who may be disproportionately affected
or further disadvantaged by the project com-
pared to any other groups due to their vulnerable
status and who may require special engagement
efforts to ensure their representation in the con-
sultation process and decision making associated
with the project. The project team will make
efforts to ensure that vulnerable and disadvan-
taged groups are aware of the proposed project
activities and have the opportunity to present
their proposals/suggestions.

The methods of involvement used:

— online platform;

— public consultations/virtual consultations;

- workshops;

— surveys among water consumers and
beneficiaries of sanitation services, these
will be supplemented by local ad hoc
studies and focus groups;

— in-depth interviews with relevant experts;

- leaflets/ informative notes;

— informative boards;

financial institutions and
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- rapoartele;

- posta electronica;

- registrul de reclamatii.

Implicarea partilor interesate este un pro-
ces, inclusiv, care trebuie desfasurat pe tot par-
cursul ciclului proiectului. Planul de implicare a
partilor interesate prezinta activititile-cheie de
implicare a acestora, care trebuie sd aiba loc 1n
etapa de pregétire a planului, pand la implemen-
tare si inchidere. Activitatile suplimentare pot fi
incluse In urma consultarilor cu beneficiarii
programului, partile interesate si contractantii,
daca acestea sunt considerate utile si necesare.

Ca urmare a analizei acestui proiect, men-
tiondm ca el tine cont de necesitatea implicarii
partilor interesate, si anume:

— partile interesate sunt identificate si grupate;

— este estimat gradul de interes si influenta
pentru fiecare parte interesata;

— sunt stabilite metodele de implicare a
partilor interesate;

— este elaborat planul de implicare a partilor
interesate (cu indicarea subiectului con-
sultarii, problemelor ridicate/deciziilor
asteptate, metodelor utilizate si a calenda-
rului/locatiei).

Astfel, proiectul elaborat in consultanta cu
compania franceza, dar care ia in considerare si
cerintele standardului ESS 10, in ce priveste
structura si continutul, este net superior proiec-
telor care se realizeaza in cadrul companiei S.A.
,,Apa-Canal Chisinau” [6].

in scopul optimizarii procesului de ges-
tionare a partilor interesate, autorul a propus
implementarea in cadrul intreprinderii a ,, Pro-
cedurii de gestionare a pdrtilor interesate”. In
urma analiza ei de catre structurile interne
responsabile, procedura a fost aprobata in cadrul
companiei S.A. ,,Apa-Canal Chiginau”. Imple-
mentarea procedurii de gestionare a partilor
interesate in cadrul companiei S.A. ,,Apa-Canal
Chisindu” va permite identificarea mai ugoara a
asteptdrilor venite din parte subiectilor intere-
sati, dar i o mai bund gestionare a proiectelor
de dezvoltare. In figura 2, in mod succint, pre-
zentam modelul propus.
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- letters;

- reports;

— electronic mail;

— register of complaints.

Stakeholder engagement is an inclusive
process that must be carried out throughout the
project cycle. The Stakeholder Engagement Plan
outlines the key stakeholder engagement acti-
vities that must take place during the project
preparation stage, through to implementation
and closure. Additional activities may be inclu-
ded following consultations with project bene-
ficiaries, stakeholders and contractors, if they
are considered to be useful and necessary.

As a result of the analysis of this project,
we note that it takes into account the need to
involve the stakeholders, namely:

— interested parties are
grouped;

— degree of interest and influence for each
interested party is estimated;

— methods of involving the interested par-
ties are established:;

— stakeholder engagement plan is drawn up
(indicating the subject of the consultation,
the issues raised/expected decisions, the
methods used and the calendar/location).
Thus, the project that was developed in

consultation with the French company, but
which also takes into account the requirements
of the ESS10 standard, in terms of structure and
content, is clearly superior to the projects that
are carried out within the “Apa-Canal Chigindu”
JSC [6].

In order to optimize the stakeholder mana-
gement process, the author proposed the imple-
mentation within the enterprise of the ‘“Stake-
holder Management Procedure”. Having perfor-
med its analysis by the responsible internal
structures, the procedure was approved within
the “Apa-Canal Chisinau” JSC. The implemen-
tation of the stakeholder management procedure
within the “Apa-Canal Chisinau” JSC will allow
easier identification of the expectations of
interested parties, as well as better management
of development projects. We briefly present the
proposed model in figure 2.

identified and
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ETAPE/
ATIUNI/ ACTIONS
STAGES
- Definirea scopului, identificarea utilizatorilor
potentiali si elaborarea unui plan de utilizare a
informatiilor/ Defining the purpose, identifying
Planificarea ?r?ftspr;i:tligzers and developing a plan to use the
prgcesulw/ » - Formarea grupului de lucru/ Establishment of
MO the working group.
planning - Elaborarea planului de actiuni/ Elaboration of
the action plan.
- Selectarea politicii/problemei/ Selecting the
policy/problem.
R =

Identificarea
partilor-cheie
interesate/
Identification
of key
stakeholders

I

- Alegerea partilor interesate/ Stakeholder
selection

- Elaborarea listei de contacte/ Elaboration of the
contact list.

- Clasificarea partilor interesate/ Stakeholder
classification.

METODE DE
IMPLICARE/
METHODS
OF INVOL-
VEMENT

Adaptarea
instrumentelor/
Adaptation
of tools

I

L 2

- Definirea caracteristicilor partilor interesate/
Defining the characteristics of stakeholders.

- Elaborarea chestionarului/ Development of the
questionnaire.

- Discutarea si documentarea protocolului care
trebuie urmat in timpul interviului/ Discussing
and documenting the protocol to be followed
during the interview.

- Testarea chestionarului/ Questionnaire testing.

=

Plan de
implicare/
Engagement
plan

Colectarea si
inregistrarea
informatiilor/
Collection and
recording of
information

- Examinarea informatiilor existente/ Examining
existing information.

- Organizarea programarilor pentru interviu/
Organizing interview appointments.

- Efectuarea interviurilor si inregistrarea notelor/
Conducting interviews and recording notes.

L 2

Completarea
tabelului partilor
interesate/
Completing the
stakeholder table

- Sistematizarea informatiei sub forma de tabel /
Systematization of information in the form
of a table

- Determinarea pozitiei partilor interesate/
Determining the position of stakeholders

- Determinarea resurselor si a indicelui puterii/
Determination of resources and power index

R 2

Analiza
tabelului partilor
interesate/
Stakeholder
table analysis

— Compararea informatiilor si dezvoltarea
concluziilor/ Comparing information and
developing conclusions

R 2

Folosirea
informatiilor/
Use of
information

)

- Furnizarea informatiei in alte analize/ Providing
information in other analyses

- Dezvoltarea unor planuri de actiuni/
Development of action plans

- Ghidarea unui proces participativ / Guiding a
participatory process

Platforma Online/
Online platform

Consultari/ Sedinte/
Consultations/ Meetings

Ateliere de lucru/
Workshops

Sondaje in randul
clientilor/ Customer
surveys

Interviuri aprofundate
cu experti/
In-depth interviews
with experts

Pliante/ note
informative/
Leaflets/ informative
notes

Cercetiri de piata/
Market research

Posta electronica/
Electronic mail

Figura 2. Model de gestionare a partilor interesate S.A. ,,Apa-Canal Chisinau”/
Figure 2. Stakeholder management model of the “Apa-Canal Chisinau” JSC
Sursa: elaborata de autor in baza informatiei despre compania Apa-Canal Chisinau/
Source: developed by author based on information about the Apa-canal Chisinau company
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Concluzii

Certificarea intreprinderii in baza unor
standarde ISO impune si unele cerinte fata de
managementul partilor interesate. Gestionarea
partilor interesate 1n cadrul companiei S.A.
,»Apa-Canal Chisinau” este efectuatd prin prisma
unor documente interne, precum procedura
generalda ,,Consultare, participare si comuni-
care”, planul de implicare a partilor interesate,
Codul de Etica. Aceste documente, in mare
masurd, descriu modul de informare a partilor
interesate in cazul aparitiei unor evenimente. in
acelasi timp, elementul principal in gestionarea
partilor interesate il constituie chiar implicarea
acestora in tot acest proces. in acest sens, auto-
rul a propus implementarea de catre institutie a
»Procedurii de gestionare a partilor interesate”,
actiune ce va favoriza imbunatatirea relatiilor
dintre furnizorul principal de apa si partile inte-
resate. Aprobarea procedurii este confirmata prin
certificatul de implementare acordat autorului.

Conclusions

The certification of the enterprise based
on 1SO standards also imposes requirements on
the stakeholder management. Stakeholder mana-
gement within the “Apa-Canal Chiginau” JSC is
carried out through the prism of internal docu-
ments such as the “Consultation, participation
and communication” general procedures, the
stakeholder involvement plan, the Code of
Ethics. These documents largely describe how to
inform stakeholders in case of occurring some
events. At the same time, the main element in
stakeholder management is stakeholder invol-
vement. In this regard, the author proposed the
implementation of the “Stakeholder Manage-
ment Procedure” within the company, which
will contribute to the improvement of the mana-
gement of stakeholders. The approval of the
procedure is confirmed by the implementation
certificate granted to the author.
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In prezentul studiu se analizeazd moda-
litatile de scurgere a informatiilor confidentiale,
circumstantele de prezentare legala a informa-
tiei aferente activitatii entitatilor, precum §i res-
ponsabilitatile aferente divulgarii datelor cu ca-
racter confidential. Scopul lucrarii este elucida-
rea necesitatii de a securiza informatiile finan-
ciar-contabile si de a spori constientizarea pro-
fesionistilor contabili in ceea ce priveste aparit-
ia riscurilor generate de digitalizarea procese-
lor economice. Metodologia cercetarii s-a axat
pe utilizarea metodelor traditionale, in special
analiza in dinamica si cea structurald a feno-
menului cercetat. Ca urmare a observatiilor
efectuate, putem mentiona ca securizarea infor-
matiei financiar-contabile asigurd confidentiali-
tatea acesteia, respectiv previne cauzarea unor
prejudicii financiare sau de altd naturd. In
Republica Moldova nu exista un raport sau o
baza de date cu acces deschis, care ar reflecta
situatia aferentd securizarii informatiei finan-
ciar-contabile pe plan national, prin urmare, in
lucrare au fost analizate datele inregistrate la
nivel mondial.

Cuvinte-cheie: confidentialitate, divulgare,
frauda, mdsuri de securitate, scurgere de infor-
matii.

JEL: G14, K13, M49.

Introducere

Traim intr-o era digitalizata, in care majo-
ritatea interactiunilor noastre se desfasoard in
mediul virtual, iar impunerea restrictiilor, pri-
vind contactul fizic in pandemia COVID-19, a
intdrit aceste tendinte, accelerand transformarea
digitald a societatii.

Transformarea digitald a activitatilor de
afaceri este una dintre cele mai importante ten-
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This study analyses the ways of leaking
confidential information, the circumstances of
legal presentation of the information related to the
activity of entities, as well as the responsibilities
related to the disclosure of confidential data. The
purpose of this article is to elucidate the need to
secure financial and accounting information and
increase the awareness of accounting professio-
nals regarding the emergence of risks generated
by the digitalization of economic processes.
The research methodology focused on the use
of traditional methods, especially the dynamic
and structural analysis of the researched pheno-
menon. As a result of the observations made, we
can mention that securing the financial and
accounting information ensures its confiden-
tiality, respectively prevents causing financial or
other damages. There is no report or database in
the Republic of Moldova with open access that
would reflect the situation related to the securing
of financial and accounting information, there-
fore, in the paper the data at the world level were
reflected.

Keywords: confidentiality, disclosure, fraud,
security measures, information leakage.
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Introduction

We live in a digitized age, where most of
our interactions take place in the digital envi-
ronment, and the restrictions on physical contact
that were imposed during the COVID-19 pan-
demic has reinforced these trends, accelerating
the digital transformation of the society.

Digital transformation of business activi-
ties is one of the most important trends, as it
shapes the complex process how entities enable
and apply innovations. Digitization involves the
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dinte, deoarece modeleaza procesul complex in
care entitatile activeaza si aplicd inovatiile.
Digitalizarea implica integrarea tehnologiei digi-
tale in diverse domenii ale afacerii, schimband
substantial modul de functionare a unei entitati.
Amplificarea procesului de digitalizare este ur-
tehnologiilor informationale [10].

Evolutia tehnologiilor digitale a creat im-
portante oportunititi pentru consolidarea unor
societati prospere din punct de vedere economic.
In acelasi timp, au aparut mai multe amenintari
periculoase la adresa securitatii datelor (cum ar
fi: incalcarea confidentialitatii, partinirea algorit-
mica, cauzata de date necorespunzaitoare, volati-
litatea pietei etc.) [7, p. 4].

Cele mai dificil de identificat sunt ame-
nintarile la adresa domeniului economic, acesta
insumand o gama largd de entitati. Riscurile de
naturd economica sunt mai greu de recunoscut,
deoarece multe din manifestarile lor apartin deze-
chilibrelor economice uzuale si nu sunt orientate
in mod direct impotriva statului. In acelasi timp,
entitdtile fac parte din structura statului si con-
stituie fundamentul acestuia [5, p. 8].

In literatura de specialitate existd multe
studii care trateaza problematica securitatii infor-
mationale, insd s-a acordat mai putind atentie
argumentelor care ar justifica necesitatea de secu-
rizare a informatiilor financiar-contabile si ar
demonstra cum profesionistii contabili contri-
buie la scaderea sau la cresterea riscului generat
de digitalizarea proceselor [14].

Obiectivul lucrarii este de a cerceta volu-
mul scurgerilor de informatii la nivel mondial,
cauzele acestor scurgeri si masurile pe care pro-
fesionistii contabili trebuie sa le aplice in scopul
protejarii datelor entitatilor sau clientilor pentru
care lucreaza si ale organismelor profesionale.

Metodologia cercetarii

Baza informationald a cercetdrii este repre-
zentatd de diverse lucrari din domeniu, in special
Raportul de investigare privind scurgerile de
informatii confidentiale (InfoWatch Expert) si
Raportul privind situatia amenintarilor scurgeri-
lor de informatii (ENISA). De asemenea, au fost
puse in practica diverse metode de cercetare,
cum ar fi: analiza sistemica, analiza in dinamica
si cea structurald, metoda observatiei si a com-
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integration of digital technology in various areas
of business, fundamentally changing the way an
entity operates. The amplification of the digiti-
zation process is followed by the increase in
competitiveness and the development of infor-
mation technologies [10].

The evolution of digital technologies has
created important opportunities for the consoli-
dation of economically prosperous societies. At
the same time, several dangerous threats to data
security (such as privacy breach, algorithmic
bias caused by bad data, market volatility, etc.)
have emerged [7, p. 4].

The most difficult to identify are the
threats to the economic field, being represented
by a wide range of entities. Economic threats are
more difficult to identify, since many of their
manifestations belong to natural economic imba-
lances and are not directly directed against the
state. At the same time, the entities are part of
the state structure and constitute its foundation
[5, p. 8].

In the literature, there are multiple studies
dealing with the issue of information security,
but less attention has been paid to the level of
understanding the need to secure financial and
accounting information and how accounting
professionals contribute to decreasing or increa-
sing the risk generated by the digitization of pro-
cesses [14].

The objective of this paper is to investi-
gate the volume of information leakages world-
wide, the causes of these leakages and the mea-
sures that professional accountants must apply
in order to protect the data of the entities or
clients they work for and of professional bodies.

Research methodology

The informational basis of the article was
constituted by various works in the field, in par-
ticular, the Investigation Report on the leakage
of confidential information (InfowWatch Expert)
and the Report on the situation of informa-
tion leakage threats (ENISA). Various research
methods were used for its processing, such as:
systemic analysis, dynamic and structural analy-
sis, observation method, comparison method.
The analysis of the legislation in force was also
used, in order to identify the punishments appli-
cable to those who make confidential infor-
mation public.
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paratiei. S-a apelat si la analiza legislatiei 1n
vigoare, pentru a identifica pedepsele aplicabile
celor care fac publice informatiile confidentiale.

Rezultate si discutii

Unul dintre principiile fundamentale ce
reglementeaza activitatea profesionistului conta-
bil este confidentialitatea. Acesta prevede res-
pectarea confidentialitatii informatiilor doban-
dite ca urmare a relatiilor profesionale, de afa-
ceri si, prin urmare, nedivulgarea acestora catre
parti terte. Respectiv, se interzice folosirea infor-
matiei confidentiale de catre profesionistul con-
tabil in avantajul sau sau al altor parti terte, cu
exceptia cazului in care existd un drept sau o
obligatie legald, sau profesionald, de a dezvalui
aceste informatii [11, pp. 21-22].

Astfel, principiul confidentialitatii impune
abstinenta de la:

a) dezviluirea informatiilor confidentiale in
afara entitatii angajatoare, cu exceptia cazu-
lui in care existd o obligatie legala sau
profesionala de a face publice acele infor-
matii;

b) folosirea datelor si informatiilor confi-
dentiale obtinute in cadrul relatiilor pro-
fesionale in interesul personal sau al unor
parti terte.

Angajamentul de respectare a principiului
confidentialitdtii se mentine si dupad incheierea
relatiei dintre un profesionist contabil si angaja-
tor/client. In cazul schimbirii locului de munca
sau obtinerii unui nou client, profesionistul con-
tabil nu trebuie sd foloseascd sau sd prezinte
informatiile confidentiale obtinute dintr-o relatie
profesionald sau de afaceri.

Totusi, in anumite circumstante (figura 1),
informatiile confidentiale pot fi prezentate, luand
in considerare urmatorii factori:

= gradul de afectare sau prejudiciere a
intereselor tuturor partilor, inclusiv a par-
tilor terte;

* relevanta informatiilor si fundamentarea
acestora, in masura in care este posibil;

» modalitatea de comunicare preconizata si
interlocutorul.

Results and discussions

One of the fundamental principles gover-
ning the activity of the professional accountant
is confidentiality. It provides for respecting the
confidentiality of information acquired as a
result of professional and business relationships
and, therefore, not disclosing this information to
third parties or using the confidential informa-
tion for its personal advantage or that of other
third parties, unless there is a legal right or obli-
gation or professional to disclose this informa-
tion [11, pp. 21-22].

Thus, the principle of confidentiality re-
quires avoiding such actions like:

a) disclosure of confidential information out-
side the employing entity, unless there is a
legal or professional obligation to make
that information public;

b) using confidential data and information
acquired as a result of professional rela-
tionships for personal benefit or for the
benefit of third parties.

The commitment to respect the principle
of confidentiality is maintained even after the
end of the relationship between a professional
accountant and employer or client. When chan-
ging jobs or acquiring a new client, the profes-
sional accountant should not use or disclose
confidential information obtained from a profes-
sional or business relationship.

However, confidential information may
be disclosed in certain circumstances (figure 1),
taking into account the following factors:

= degree of damage or prejudice to the
interests of all parties, including third
parties;

= relevance of the information and its
substantiation, to the possible extent;

= intended mode of communication and
the interlocutor.
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Prezentarea este
permisa sau ceruta
prin lege si este
autorizata de catre
client sau angajator/
The presentation is
permitted or required
by law and is
authorized by the
client or employer

Existd o obligatie
profesionald sau un
drept de a prezenta
informatia si nu este
interzisa prin lege/
Thereis a
professional
obligation or right to
present the
information and it is
not prohibited by
law

(‘

A4

.

*Pentru a furniza documente sau alte probe in cursul unor
proceduri judiciare/ To provide documents or other evidence
during legal proceedings;

*Pentru a prezenta autoritatilor publice responsabile, even-
tualele incalcari ale legii/ To present to the appropriate public
authorities any violations of the law that have occurred.

«Conformitatea cu controlul de calitate a unei organizatii
membre sau a unui organism profesional/ Compliance with the
quality control of a member organization or professional body;

*Furnizarea unui raspuns la 0 ancheta sau investigatie efectuata
de un organism membru sau de un organism de reglementare/
Providing a response to an inquiry or investigation by a
member body or regulatory body;

*Protejarea intereselor profesionale ale unui profesionist con-
tabil in cursul procedurilor judiciare/ Protecting the pro-
fessional interests of a professional accountant during legal
proceedings;

«Conformitatea cu standardele tehnice si cerintele de etica/
Compliance with technical standards and ethical requirements.

Figura 1. Circumstante adecvate de prezentare a informatiei confidentiale/
Figure 1. Appropriate circumstances for the disclosure of confidential information

Sursa: elaborata de autor in baza [11, pp. 22-23]/

Source: developed by the author based on [11, pp. 22-23]

Subliniem faptul ca profesionistii conta-
bili trebuie sa respecte confidentialitatea infor-
matiilor chiar si intr-un mediu social, deoarece
riscul producerii unor scurgeri de informatii
poate apdrea in diverse situatii. Odata cu extin-
derea procesului de digitalizare, riscul scurgerii
de informatii confidentiale creste. Este impor-
tant pentru fiecare profesionist contabil sa
cunoascd mecanismele care pot duce la o infor-
mare frauduloasa. Actualmente, printre cele mai
raspandite instrumente de extragere a informa-
tiei confidentiale sunt:

1) frauda ,,Boss Scam” (mesaj de la sef) —
este tintitd, de obicei, spre angajatii res-
ponsabili de efectuarea platilor, care, fiind
indusi in eroare, sunt indemnati sa efec-
tueze anumite transferuri. Astfel, un autor
trimite un mesaj, pretinzand ca este mana-
gerul angajatului si solicitd efectuarea
urgenta a unei plati. Deseori angajatului i
se cere nerespectarea procedurilor obis-
nuite de autorizare a platilor [6];
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We emphasize that a professional accoun-
tant must respect confidentiality of information
even in a social environment, as the risk of in-
formation leakage can arise in various situation.
With the expansion of the digitization process,
the risk of leakage of confidential information
increases. It is important for every accounting
professional to know the mechanisms that can
lead to fraudulent information. Currently, among
the most widespread tools for extracting confi-
dential information, we can highlight:

1) “Boss Scam” fraud (message from the boss)

— usually targets employees authorized to

make payments, who, through misrepre-

sentation, are induced to make a transfer.

Thus, an author sends a message, claiming

to be the employee's manager, and requests

an urgent payment. The employee is often
required to disregard normal payment

authorization procedures [6];

2) invoice fraud — the employee is contracted
by someone who claims to be a represen-
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2) fraude cu facturi — angajatul este con-
tractat de cineva care pretinde ca este
reprezentantul unui furnizor si solicitd
modificarea datelor bancare (numarul de
cont, banca la care e deschis contul etc.)
pentru platile viitoare. Noul cont este deti-
nut de pretinsul reprezentant al furnizo-
rului [8, p. 16];

3) e-mail-uri tip ,,phishing” — se refera la
mesaje false care induc in eroare desti-
natarii, Tn scopul divulgarii de catre aces-
tia a informatiei confidentiale (date per-
sonale, financiare, de securitate etc.).
Aceste e-mail-uri pot arata identic cu cele
pe care le emite o banca: imita logoul si
designul mesajelor reale, utilizeaza un
limbaj care sugereaza urgenta, solicita des-
carcarea unui atasament sau deschiderea
unui link [1] .

Potrivit Raportului Agentiei Uniunii Euro-
pene pentru Securitatea Retelelor si Informa-
tiillor (ENISA), scurgerile de informatii repre-
zinta unul din riscurile cibernetice in crestere, in
era digitalizarii, acoperind o gamd variatd de
informatii (date cu caracter personal, date de
afaceri, secrete comerciale etc.). Scurgerile de
informatii sunt cauzate, de obicei, de actiunile
individuale ale unor persoane sau ca urmare a unei
erori in procesele interne ale entititii in cauza.
Involuntar, o eroare tehnicd sau o configurare
gresitd, de asemenea, poate provoca o scurgere de
informatii. Conform raportului ENISA, anume
atacurile intentionate stau la baza celor mai multe
scurgeri de informatii (figura 2).

51%

25%

tative of a supplier and requests the mo-

dification of bank details (account num-

ber, bank where the account is opened,
etc.) for future payments. The new
account is owned by the purported repre-

sentative of the supplier [8, p. 16];

3) “phishing” type e-mails — refer to false
messages that mislead the recipients, with
the aim of disclosing confidential infor-
mation (personal, financial, security data,
etc.). These emails may look identical to
those issued by a bank, they mimic the
logo and design of real messages, they use
language that suggests urgency, they
request to download an attachment or
open a link [1].

According to the Report of the European
Union Agency for Network and Information
Security (ENISA), information leakages repre-
sent one of the growing cyber risks in the digital
age, covering a wide range of information (per-
sonal data, business data, trade secrets, etc.).
Information leakages are usually caused by the
individual actions of individuals or as a result of
an error in the internal processes of the entity
concerned. Inadvertently, a technical error or
misconfiguration can also be the cause an infor-
mation leak. According to the ENISA report,
intentional attacks are the basis of most infor-
mation leaks (figure 2).

Atac intentionat/Intentional attack

Problema de sistem/System

problem
B Eroare umana/Human error

Figura 2. Cauzele principale ale divulgarii informatiilor confidentiale la nivel international/
Figure 2. The main causes of confidential information disclosure at the international level
Sursa: elaborata de autor in baza [13]/ Source: developed by the author based on [13]
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In anul 2022 a avut loc o crestere semni-
ficativa a scurgerilor de informatii confidentiale
(de 3,5 ori comparativ cu anul 2017), care poate
fi explicatd atat prin extinderea digitalizarii, cat
si de situatia politica la nivel mondial (figura 3).

In 2022 there was a substantial increase in
confidential information leakages (3.5 times com-
pared to 2017), which can be explained both by
the expansion of digitization and the political
situation worldwide (figure 3).

8000
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Figura 3. Numairul scurgerilor de informatii confidentiale la nivel international, mird./
Figure 3. The number of confidential information leakage at the international level, billion
Sursa: elaborata de autor in baza [12]/

Source: developed by the author based on [12]

Din numarul total de scurgeri de infor-
matii, ponderea cea mai mare o detin datele per-
sonale, fiind urmate de scurgeri informationale
aferente secretelor comerciale si celor de stat,
iar, la final, se gasesc informatiile aferente
diverselor plati (figura 4).

Of the total number of information
leakages, the largest share is held by personal
data, followed by the leakages of information
related to commercial and state secrets, then by
various payments (figure 4).

2021

Date
personale/Personal data

I o

Secret
comercial/Commercial [l 9,40%
secret
Secret de stat/State I 4.20%
secret
Plati/Payments I 2,40%

2022
Date
personale/Personal  [[EIINs3,0%
data
Secret
comercial/Commercial [l 13,40%
secret
Secret de stat/State | 2,20%
secret
Plati/Payments | 1,50%

Figura 4. Distributia scurgerilor de informatii pe tipuri de date la nivel international /
Figure 4. Distribution of information leakages by data types at the international level
Sursa: elaborata de autor in baza [12]/ Source: developed by the author based on [12]
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Vectorul principal de atac in scurgerea de
informatii este reprezentat de interventiile externe,
care au manifestat o crestere constantd pana in
anul 2021, dupa care au scazut brusc aproxi-
mativ cu 30%. Concomitent, are loc o scadere
semnificativa a scurgerilor de informatii din inte-
rior, ceea ce poate fi explicat prin masurile luate
cu privire la protectia datelor si restrictionarea
accesului catre informatiile confidentiale. La fel,
exista un sir de scurgeri de informatii din surse
neidentificate, care a manifestat o crestere remar-
cabila in anul 2022 (figura 5).

The main attack vector in information
leakage is represented by external interventions,
which showed a constant increase until the year
2021, after which they suddenly decreased by
about 30%. At the same time, there is a signifi-
cant decrease in the leakage of information from
the inside, which can be explained by the
measures taken regarding data protection and the
restriction of access to confidential information.
Likewise, there is a string of information leakages
from unidentified sources that show a remarkable
increase in the year 2022 (figure 5).

70% 0 65,20%
b 61.50% 64,30% “ 0
N 57,50%
60% 54,10% 53,20%
o
50% 46,80%
38,50%
40% - 35,70% 34.80% .37,80%
@
30%
20%
10% 4,70%
0 0 0 0
0%
2017 2018 2019 2020 2021 2022
=@= Scurgeri interne/Internal leakages
@ Scurgeri externe/External leakages
==0==Scurgeri neidentificate/Unidentified leakages

Figura 5. Vectorii scurgerilor de informatii confidentiale la nivel international/
Figure 5. Vectors of confidential information leakages at the international level

Sursa: elaborata de autor in baza [12]/
Source: developed by the author based on [12]

Divulgarea informatiilor confidentiale re-
prezintd o amenintare pentru activitatea econo-
micd a unei societati. Péstrarea datelor si infor-
matiilor financiar-contabile constituie o obliga-
tie morala si juridica pentru persoanele care acti-
veaza In cadrul acesteia. Divulgarea datelor si
informatiilor confidentiale poate fi efectuata prin
diverse metode: printr-o actiune vadit intentio-
natd sau printr-o inactiune; in scris, oral, prin exe-
cutarea si remiterea de copii, fotografii, imagini,
prin scanare etc.; direct sau indirect (figura 6).

Divulgarea datelor si informatiilor confi-
dentiale este urmatd de sanctionare, in confor-
mitate cu prevederile legislatiei in vigoare. In
cazul in care dezvaluirea unor astfel de date sau
informatii se face de catre persoanele care le

The disclosure of confidential information
represents a threat to the economic activity of
the entity. The preservation of financial and
accounting data and information is a moral and
legal obligation for the people who work within
it. The disclosure of confidential data and infor-
mation can be carried out by various methods:
by an obviously intentional action or by an
inaction; in writing, orally, by executing and
sending copies, photographs, images, by scan-
ning, etc.; directly or indirectly (figure 6).

The disclosure of confidential data and
information is followed by sanctions in accor-
dance with the provisions of the legislation in
force. In the situation where the disclosure of
such data or information is due to the fault of a
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cunosteau prin natura atributiilor lor de serviciu,
se constatd, dupd caz, o infractiune de negli-
jentd, un abuz in serviciu sau o abatere dis-
ciplinara [9].

person who knew them by the nature of his
duties, a crime of negligence or abuse in service
or a disciplinary offence is established, as the

case may be [9].

Actiune — prezentarea intentionatd, Cu bund constiintd a informatiilor con-
fidentiale/Action — the intentional disclosure of confidential information;

Inactiune — lasarea documentelor ce constituie secret comercial intr-un loc
accesibil persoanei interesate, astfel incat, aceasta sa ia cunostinta de aceste
documente/Inaction — leaving the documents that constitute a commercial secret
in a place accessible to the interested person, so that he becomes aware of these
documents.

In forma scrisa, orala, prin executarea si remiterea de copii, fotografii, imagini,
prin scanare etc./In written form, orally, by executing and submitting copies,

photographs, images, by scanning, etc.

of confidential information

Divulgarea informatiilor confidentiale/ Disclosure

Direct de catre faptuitor/Directly by the perpetrator;

L Indirect — prin intermediul altei persoane, care cunoaste sau nu ce reprezintd
datele prezentate/ Indirectly — through another person who knows or does not
know what the presented data represents.

Figura 6. Modalitati de divulgare a informatiilor confidentiale/
Figure 6. Ways of confidential information disclosure
Sursa: elaborata de autor in baza [9]/

Source: developed by the author based on [9]

Problema raspunderii disciplinare si mate-
riale a angajatului pentru divulgarea datelor si
informatiilor confidentiale si pentru alte fapte,
ce au condus la scurgerea unor astfel de infor-
matii este reglementatd de art. 327 si 328 din
Codul muncii al Republicii Moldova [3].

Réspunderea administrativa este regle-
mentatd de art. 107 din Codul contraventional al
Republicii Moldova ,,Obtinerea sau divulgarea
informatiilor care constituie secret comercial,
bancar sau fiscal”, care prevede sanctionarea
obtinerii sau divulgarii unor astfel de informatii
de citre persoana careia i-au fost incredintate
aceste informatii sau care le-a cunoscut prin
atributiile de serviciu [2].

Raspunderea penald pentru divulgarea
informatiilor confidentiale este prevazuta de art.
245" din Codul penal al Republicii Moldova:
,»Obtinerea ilegald sau divulgarea informatiilor
ce constituie secret comercial sau bancar”, care
prevede atét pedeapsa cu amenda, cat si privarea
de libertate [4].
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The issue of disciplinary and material lia-
bility of the employee for the disclosure of
confidential data and information and for other
facts that led to the leakage of such information
is regulated by art. 327 and 328 of the Labour
Code of the Republic of Moldova [3].

Administrative liability is regulated by
art. 107 of the Criminal Code of the Republic of
Moldova, “Obtaining or divulging information
that constitutes a commercial, banking or fiscal
secret” which provides for the sanctioning of
obtaining or divulging such information by a
person to whom it was entrusted or became
known to him through his duties [2].

Criminal liability for the disclosure of
confidential information is provided by art. 245"
of the Criminal Code of the Republic of Mol-
dova, “Illegal obtaining or disclosure of infor-
mation that constitutes a commercial or banking
secret” which provides for both a fine and depri-
vation of liberty [4].
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In scopul protectiei efective a informa-
tillor sale confidentiale, societatea trebuie: sa
elaboreze regulamente interne detaliate privind
disciplina informationald; sa prevada in contrac-
tele de munca clauze speciale privind protectia
datelor si informatiilor confidentiale ale entitatii;
sa informeze angajatii despre importanta protec-
tiei acestor informatii si despre raspunderea juri-
dicd 1n cazul dezvaluirii lor.

Concluzii

In contextul celor relevate, mentiondm ci
existd date si informatii cu caracter economic,
care, desi nu constituie secrete de stat, nu sunt
destinate publicului. Aceste date si informa-
tii trebuie pastrate cu strictete, deoarece ele vi-
zeaza interesele majore ale entitétilor si ale eco-
nomiei nationale.

Este obligatorie constientizarea necesitatii
investitiilor 1n securitate, care au ca efect reducerea
breselor de securitate si, implicit, a atacurilor
cibernetice si scurgerilor de informatii. In scopul
asigurdrii confidentialitatii, propunem elaborarea
politicilor interne de securitate a datelor confi-
dentiale, organizarea auditului sistemelor de secu-
ritate n cadrul entitatii, introducerea masurilor de
securitate a retelelor si controlul accesului.

De obicei, misiunea asigurdrii securitatii
informatiilor revine contabilului sef si administra-
torului entitdtii. Contabilul sef, ca responsabil al
sectorului financiar-contabil si, implicit, al siste-
mului de prelucrare automata a datelor, trebuie sa
asigure siguranta datelor entitatii, s fie constient
de faptul ca nu trebuie sa divulge informatia pe
care o detine unor persoane terte, inclusiv rudelor
si prietenilor, chiar si dupa incheierea afacerilor.

Un rol important in asigurarea confiden-
tialitatii datelor revine organizdrii procesului de
securitate, care are ca obiectiv asigurarea unei
administrari unitare a informatiei in cadrul intre-
prinderii. Astfel, recomanddm managerilor enti-
tatilor sd se asigure ca utilizatorii sistemului
informational, care au acces la date personale si
confidentiale, respectd procedurile si politicile
de securitate. Totodata, organizarea securitatii
informationale nu trebuie sd se limiteze doar la
personalul intern, dar si la persoanele terte, fiind
recomandatd implementarea unui proces care sa
controleze accesul tertilor.

In order to effectively protect their con-
fidential information, entities should develop
detailed internal regulations on information dis-
cipline, provide in employment contracts spe-
cial clauses on the protection of data and con-
fidential information of the entity, inform
employees about the importance of protecting
this information and about legal liability in the
case of its disclosure.

Conclusions

Considering everything that has been
revealed, we can mention that there are data and
information of an economic nature which, alt-
hough they do not constitute state secrets, are
nevertheless not intended for the public. These
data and information must be kept strictly
because they target important interests of both
the entities and the national economy.

It is strictly necessary to be aware of the
need for investments in security at the entity
level, which has the effect of reducing security
breaches and implicitly cyber-attacks and infor-
mation leakages. Among the most accessible
measures to ensure confidentiality, we can
highlight the development of confidential data
security policies, the audit of security systems,
the introduction of security measures in net-
works and access control.

Typically, the task of ensuring informa-
tion security is attributed to the chief accountant
and the administrator of the entity. The chief
accountant, as the person in charge of the
financial and accounting sector and implicitly of
the automatic data processing system, has the
obligation to ensure the confidentiality of the
entity’s data, so he must be aware of the fact that
he must not disclose the information he holds to
third parties, including relatives and friends,
even after the end of the business relationship.

An important role in ensuring data confi-
dentiality belongs to the organization of the
security process whose objective is to ensure a
unified administration of information within the
enterprise. Thus, we recommend that entity
managers ensure that users of the information
system who have access to personal and con-
fidential data comply with security procedures
and policies. At the same time, the organization
of information security must not be limited only
to internal staff, but also to third parties, and it is
recommended to implement a process by which
third party access is controlled.
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Atat alinierea la vectorul european de dez-
voltare, cdt si noile provocari, si cereri formulate
de public in adresa autoritatilor publice, deter-
mind necesitatea preludrii si adaptdrii mecanis-
melor eficiente de guvernanta publica in Repu-
blica Moldova. Printre acestea se evidensiaza
modelul celor Trei Linii de Apdrare, care for-
meazd cadrul analitic necesar pentru abordarea
integrata a controlului financiar public intern si
auditului public extern. Aplicind metode speci-
fice de cercetare, precum examinarea legisiatiei
nationale si practicilor internationale, autorul, in
cadrul acestui studiu, isi propune sda identifice
specificul modelului celor Trei Linii de Aparare
in institutiile publice din Republica Moldova,
analizand cele mai pronuntate constrangeri si
probleme in functionarea acestuia. Pentru ca
nale sa fie eficientd, se impune dezvoltarea i
aplicarea unei abordari integrate asupra con-
trolului intern si auditului extern public.

Cuvinte-cheie: audit public, control finan-
ciar public, curte de conturi, Trei Linii de Apd-
rare, institutie publica, guvernanta publica.

JEL: H11, H83.

Introducere

Modelul celor Trei Linii de Aparare este
un cadru valoros, care evidentiaza rolul auditului
intern in asigurarea managementului eficient al
riscului si importanta acestui rol in procesul de
guvernanti corporativi. In acelasi timp, trebuie
de retinut ca aplicarea modelului in cadrul unei
institutii publice nu garanteaza realizarea unui
audit intern eficient. Mult depinde si de statutul,
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Both, the alignment with the European
vector of development, as well as the new chal-
lenges and demands made by the public to the
public authorities determine the need to take over
and adapt some effective mechanisms of public
governance in the Republic of Moldova. Among
them, the model of the Three Lines of Defence
that forms the analytical framework for the inte-
grated approach to internal public financial
control and external public audit stands out. This
article, applying specific research methods, first
of all, the examination of national legislation and
international practice, aims to achieve the spe-
cifics of the model of the Three Lines of Defence
in the public institutions of the Republic of Mol-
dova, identifying the most pronounced con-
straints and problems in its operation. In order
for the monitoring of the activity of public insti-
tutions in the Republic of Moldova to be effective,
it is necessary to develop and apply an integra-
ted approach to internal control and public
external audit.

Keywords: public audit, public financial
control, Court of Auditors, Three Lines of
Defence, public institution, public governance.

JEL: H11, H83.

Introduction

The Three Lines of Defence model is a
valuable framework that highlights the role of
internal audit in ensuring effective risk manage-
ment and the importance of internal audit in exer-
cising this role to the corporate governance pro-
cess. At the same time, applying the model of the
three lines of defence in a public institution is not
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domeniul de aplicare si resursele functiei de audit
intern. Cu toate acestea, dacd pozitionarea si
structura de guvernanta pentru auditul intern sunt
gresite, capacitatea acestuia de a sprijini consiliul
sau comitetul de audit in contestarea manage-
mentului poate fi subminata in mod fatal.

In acelasi timp, conform normelor inter-
nationale ale Organizatiei Internationale a Insti-
tutiilor Supreme de Audit [9], auditul financiar
consta in a stabili, prin obtinerea de probe, daca
informatiile financiare prezentate de citre o
societate sunt in concordanta cu cadrul de rapor-
tare financiard si cu cadrul de reglementare in
vigoare. In cazul referentialelor bazate pe prin-
cipiul prezentarii fidele, auditorul evalueaza
daca informatia prezintd o imagine fideld/reald a
situatiei. In cazul standardelor bazate pe notiu-
nea de conformitate, auditorul evalueaza masura
in care este asiguratd conformitatea.

In contextul proceselor de transformare
ale sistemului national de guvernantd publica,
determinate de alinierea la vectorul european de
dezvoltare, de noile provocari si cereri formulate
de public in adresa autoritatilor publice, imple-
mentarea unor mecanisme eficiente de guver-
nantd publicd in Republica Moldova reprezinta
un aspect de importanti majora. in acelasi timp,
in contextul politicilor financiare slabe ale sta-
tului si al nivelului ridicat de coruptie, evaluarea
sistemului actual de audit financiar public si
evidentierea perspectivelor de implementare a
unui sistem eficient de audit financiar public, ca
parte a guvernantei publice la diferite niveluri
ale administratiei, reprezintd un aspect de actua-
litate si importanta primordiala.

Problematica modelului celor Trei Linii
de Aparare in literatura de specialitate

Un sistem eficient de monitorizare a acti-
vitatii institutiei publice presupune dezvoltarea
si aplicarea unei abordari integrate asupra con-
trolului intern public si auditului extern public.
In acest scop, Institutul Auditorilor Interni pro-
pune, in recomanddrile sale, modelarea siste-
mului de monitorizare a institutiei publice con-
form celor Trei Linii de Aparare [4]. Cerce-
tatorul Bantleon U., impreund cu un grup de
specialisti Tn domeniul guvernantei corporative
si auditului public, considerd modelul celor Trei
Linii de Aparare ca fiind o solutie simpla si
rationald de imbunatatire a comunicarii referi-
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the magic solution for achieving an effective
internal audit. Much also depends on the status,
scope and resources of the internal audit function.
However, if the positioning and governance
structure for internal audit is wrong, its ability to
support the board or audit committee in challen-
ging management can be fatally undermined.

At the same time, according to the inter-
national norms of the International Organization
of Supreme Audit Institutions [9], the financial
audit consists in establishing, by obtaining evi-
dence, whether the financial information of an
institution is presented in its financial statements
in accordance with the financial reporting fra-
mework and with the regulatory framework in
force. In the case of references based on the prin-
ciple of fair presentation, the auditor evaluates
whether the information presents a true picture of
the situation. In the case of standards based on the
notion of compliance, the auditor evaluates the
extent to which compliance is ensured.

In the context of the transformation pro-
cesses of the national public governance system
determined by the alignment with the European
vector of development, the new challenges and the
demands made by the public to the public autho-
rities, the implementation of effective public
governance mechanisms in the Republic of
Moldova is an aspect of major importance. At the
same time, in the context of the weak financial
policies of the state and the high level of corrupt-
tion, the assessment of the current public financial
audit system and the highlighting of the prospects
for the implementation of an effective public
financial audit system as part of public governance
at different levels of the administration is an aspect
of topicality and primary importance.

The problem of the Three Lines of
Defence model in literature

An efficient system for monitoring the
activity of the public institution requires the
development and application of an integrated
approach to public internal control and public
external audit. For this purpose, the Institute of
Internal Auditors in its recommendations pro-
poses the modelling of the monitoring system of
the public institution according to the Three Lines
of Defence [4]. Researcher Bantleon U. together
with a group of specialists in the field of cor-
porate governance and public audit, considers the
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toare la gestiunea riscurilor, prin clarificarea
rolurilor si responsabilitatilor principale exerci-
tate de componentele organizationale implicate
si interesate de acest proces [1].

La randul lui, cercetatorul Dennery M. si
alti autori [2] explica cele Trei Linii de Aparare
in felul urmator: Prima Linie de Aparare, din
punct de vedere organizational, cuprinde subdi-
viziunile individuale si conducerea operationala,
responsabile de a se asigura ca riscurile sunt
identificate, evaluate, controlate si reduse cores-
punzitor in activitatea curentd; a Doua Linie de
Apdrare poate fi perceputa ca prelungire a Primei
Linii, servind la monitorizarea functiilor de
management al riscului Primei Linii de Aparare si
include functiile de management al riscului,
control si conformitate; a Treia Linie de Aparare
este reprezentatd de functia de audit intern, ca
organism obiectiv si independent de audit si
consultantd. Modelul celor Trei Linii de Aparare
ajutd la reducerea asimetriilor informationale
dintre subdiviziunile institutiei publice la dife-
ritele niveluri ierarhice, riscurile putand fi mini-
mizate prin decizii discretionare ale acesteia [1].

Metode aplicate

Rezultatele cercetarilor prezentate in arti-
colul de fata deriva din aplicarea unui ansamblu
integrat de metode de cercetare. Astfel, au fost
utilizate: metoda abstractiei stiintifice, fiind
accentuate aspectele esentiale ale fenomenelor si
tendintelor conectate la tema de cercetare; meto-
da inductiei, prin care s-a reusit formularea in
baza concluziilor particulare a concluziilor gene-
rale; metoda deductiei, care a facut posibila
trecerea de la concluziile generale la cele relativ
particulare; analiza si sinteza, prin care, pe de o
parte, domeniul auditului financiar public a fost
impartit In parti componente, fiind studiate fie-
care dintre acestea, iar pe de alta parte, partile
componente ale auditului financiar public au
fost combinate, astfel, incat sa fie recreata o sin-
gurd imagine holistica.

Rezultate si discutii

Modelul celor Trei Linii ajuta institutiile
publice sa identifice structurile si procesele opti-
me necesare pentru a-si atinge obiectivele si
pentru a-si consolida guvernanta si aranjamen-
tele de gestionare a riscurilor. Acesta se prezinta
ca si un model universal, care este mai eficient
daca institutia publica si:

model of the three lines of defence to be a simple
and rational solution to improve the commu-
nication related to risk management by clarifying
the main roles and responsibilities exercised by
the involved and interested organizational com-
ponents of this process [1].

In turn, researcher Dennery M. and other
authors [2] explain the Three Lines of Defence as
follows: The First Line of Defence, from an orga-
nizational point of view, comprises the individual
subdivisions and operational management, res-
ponsible for ensuring that risks are identified,
assessed, controlled and appropriately mitigated in
the current business. The Second Line of Defence
can be perceived as an extension of the first line,
serving to monitor the risk management functions
of the First Line of Defence. The Second Line of
Defence includes the risk management, control
and compliance functions. The Third Line of
Defence is represented by the internal audit func-
tion as an objective and independent audit and
consulting body. The model of the Three Lines of
Defence helps to reduce informational asymmet-
ries between the subdivisions of the public
institution at the different hierarchical levels,
risks can be minimized through its discretionary
decisions [1].

Applied methods

The research results presented in this article
derive from the application of an integrated set
of research methods. Thus, methods such as the
method of scientific abstraction were used,
emphasizing the essential aspects of the phenol-
mena and trends connected to the research topic;
the induction method, through which the general
conclusions were formulated based on particular
conclusions; the method of deduction that made it
possible to move from the most general con-
clusions to the relatively particular ones; analysis
and synthesis, by which, on the one hand, the
field of public financial audit was divided into
component parts, each of which was studied, and,
on the other hand, the component parts of public
financial audit were combined, so as to be
recreated a single holistic image.

Results and discussions

The Three Lines Model helps public insti-
tutions identify the optimal structures and pro-
cesses to achieve their objectives and strengthen
their governance and risk management arrange-
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— adopta o abordare bazatd pe principii,
adaptdnd modelul in functie de obiecti-
vele si situatia acesteia;

— se asigurd ca managementul riscului con-
tribuie la atingerea obiectivelor, la crearea
de valoare, precum si oferd solutii proble-
melor de ,,aparare” si protectie a valorii;

— intelege cu precizie rolurile, responsabi-
litatile descrise de model, precum si
relatiile care exista intre ele;

— implementeazd masuri pentru a se asigura
ca activitatile si obiectivele sale sunt in
concordantd cu interesele prioritare ale
partilor interesate.

Figura 1 reprezinta cadrul general al mo-
delului celor Trei Linii de Aparare, identificand
principalele componente ale acestuia si relatiile
dintre componente.

e Prima Linie de Aparare reprezintd mana-
gementul riscului si controalele gestionate
de personalul operational. Aceste con-
troale de prim nivel sunt esentiale, deoa-
rece sunt direct legate de furnizarea de
produse sau servicii catre clienti.

e A Doua Linie de Aparare reprezinta mana-
gementul riscului si controalele efectuate
de functiile de suport, precum managerul
de control intern, de risc sau de con-
formitate. Acestia initiazd controale si
asigurd executarea lor corecta de la Prima
Linie.

e A Treia Linie de Aparare este functia de
audit intern. Rolul sdu principal este de a
oferi conducerii asigurari independente si
obiective cu privire la aranjamentele de
aparare din Prima si a Doua Linie de
Aparare.

Primele Doua Linii sunt pilotate direct
de catre managementul general, care initiaza
strategia si stabileste obiectivele. Aceste Doud
Linii trebuie sa raporteze regulat conducerii
situatia cu privire la rezultatele controalelor si
actiunilor implementate. A Treia Linie de Apa-
rare este mai independentd si oferd asigurari si
consiliere conducerii superioare si consiliului de
administratie.
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ments. This is a universal model, all the more
effective as the public institution:

— adopts an approach based on principles
and adapts the model according to its
objectives and situation;

— ensures that risk management contributes
to the achievement of objectives and the
creation of value, as well as to “defence”
issues and the protection of value;

— strives to understand precisely the diffe-
rent roles and responsibilities described
by the model, as well as the relationships
that exist between them;

— implements measures to ensure that its
activities and objectives are consistent with
the priority interests of stakeholders.
Figure 1 represents the general framework

of the Three Lines of Defence model, identi-
fying its main components and the relationships
between the components.

e The First Line of Defence is risk mana-
gement and controls managed by opera-
tional staff. These first-level controls are
essential because they are directly related
to the provision of products or services to
customers.

e The Second Line of Defence is risk mana-
gement and controls performed by sup-
port functions such as the internal control
manager, risk manager or compliance
manager. They initiate controls and ensure
their correct execution from the First
Line.

e The Third Line of Defence is the internal
audit function. Its primary role is to pro-
vide independent and objective assurance
to senior management on first and second
line defence arrangements.

The first Two Lines are directly piloted
by the general management, which initiates the
strategy and sets the objectives. These two lines
must report regularly to management on the
results of controls and implemented actions. The
Third Line of Defence is more independent and
provides assurance and advice to senior mana-
gement and the board.
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Figura 1. Modelul celor Trei Linii de Aparare/
Figure 1. The model of the Three Lines of Defense
Sursa: elaborata de autor in baza [5]/ Source: elaborated by the author in the base [5]

Biroul de audit extern si autoritatile externe
de reglementare ofera straturi suplimentare de
aparare. Desi nu fac parte oficial din modelul celor
Trei Linii de Aparare, ele sunt elemente esentiale
ale cadrului general de responsabilitate si comba-
tere a coruptiei din sectorul public (figura 1).

Legea finantelor publice si responsabilitatii
bugetar-fiscale nr. 181 din 25.07.2014, in capitolul
VI ,,Controlul financiar si auditul public extern”,
indicd, la art. 77, cd procesul bugetar si opera-
tiunile aferente managementu-lui finantelor pu-
blice reprezintd obiectul Controlului Financiar
Public Intern (CFPI). La randul ei, legislatia refe-
ritoare la CFPI reglementeaza sistemul de control
intern managerial si auditul intern.

In acelasi timp, operatiunile si tranzactiile
din cadrul domeniului bugetar si economico-
financiar sunt supuse inspectarii financiare, care
este realizatd de catre autoritatea administrativa

The external audit office and external
regulators provide additional layers of defence.
Although not formally part of the three lines of
defence model, they are essential elements of
the overall public sector accountability and anti-
corruption framework (figure 1).

Law on public finances and budgetary and
fiscal responsibility no. 181 of 25.07.2014 in
chapter VI “Financial control and external pu-
blic audit” indicates in art. 77 that the budgetary
process and operations related to the manage-
ment of public finances are the object of internal
public financial control (IPFC). In turn, the
IPFC legislation regulates the internal manage-
rial control system and the internal audit.

At the same time, the operations and tran-
sactions within the budgetary and economic-
financial field are subject to financial inspection
which is carried out by the responsible adminis-
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responsabild (Inspectia financiard) aflata in subor-
dinea Ministerului Finantelor si care functioneaza
conform Hotararii Guvernului privind organizarea
activitatii de inspectare financiard nr. 1026 din
02.11.2010.

Totodatd, formarea, gestionarea si utiliza-
rea resurselor Bugetului Public National (BPN),
precum si administrarea patrimoniului public,
este supusd auditului public extern, in cores-
pundere cu legislatia in vigoare, in special Legea
privind organizarea si functionarea Curtii de
Conturi a Republicii Moldova.

Tabelul 1 prezinta categoriile de control si
audit, care prin metodele, tehnicile si procedeele
specializate evalueazd domeniul financiar-con-
tabil al entitatilor economice.

trative authority (Financial Inspection) subor-
dinate to the Ministry of Finance and which
operates according to Government Decision on
the organization of financial inspection activity
no. 1026 of 02.11.2010.

However, formation, management and use
of National Public Budget (NPB) resources, as
well as the administration of public patrimony,
is subject to external public audit in accordance
with the legislation, in particular, the Law on the
organization and operation of the Court of
Accounts of the Republic of Moldova.

Table 1 presents the categories of control
and audit that, through specialized methods,
techniques and procedures, evaluate the finan-
cial and accounting field of economic entities.

Tabelul 1/ Table 1

Cadrul organizatoric al controlului si auditului domeniului financiar-contabil al institutiilor
publice din Republica Moldova / The organizational framework of the control and audit of
the financial-accounting field of public institutions in the Republic of Moldova

Controlul Financiar Public Intern/ Inspectarea
Internal Public Financial Control (controlul financiar Auditul
Controlul Intern centralizat)/ Extern/
Managerial (CIM)/ Auditul Intern/ Inspection External
Managerial Internal Internal Audit (centralized Audit
Control (MIC) financial control)
Institutia care este
responsabila de exer- - L
. . Inspectia Financiara,
citarea controlului, Ministerul Curtea de
inspectiei, auditului/ Entitatea publica/ Entitatea publica / Finantelor / Conturi /
The institution that is The public entity The public entity | _. L . Court of
. Financial Inspection, .
responsible for exer- Auditors

cising control, inspec-
tion, audit

Ministry of Finance

Toate sistemele, procesele
si activitatile din cadrul
domeniului de responsa-

bilitate al entitatii publice,

inclusiv domeniul
financiar-contabil/ all
systems, processes and
activities within the public
entity's area of respon-
sibility, including the
financial-accounting area

Obiectul supus con-
trolului, inspectiei,
auditului/ The object
subject to control,
inspection, audit

Toate sistemele,
activitatile si

Gestionarea

procesele entitatii . rfesursélor
oublice, inclusiv Gestionarea . flna.nC|ar.e
domeniul finan- resurs.elor BPN 3 pul_ahce 1a
ciar-contabil/ all pgtrlmonlulul patrl.monlulm
systems, activities public/ management | public/ mana-
and processes of of NPB resources gemen_t of
the public entity, and _publlc publlc finan-
including the patrimony cial resour.ces
financial- and PUb“c
patrimony

accounting field

Sursa: elaborat de autor in baza [3; 6, 7; 8] / Source: elaborated by the author in the base

[3; 6;7; 8]

Revista / Journal ,, ECONOMICA” nr.2(124) 2023




FINANTE, CONTABILITATE, ANALIZA S| INFORMATICA ECONOMICA / FINANCE, ACCOUNTING, ECONOMIC ANALYSIS AND INFORMATICS

Dintre acestea, componentele CFPI, si
anume controlul intern managerial si auditul
intern, sunt implementate la nivelul institutiei
publice si sunt destinate sd promoveze gestiunea
acesteia conform principiilor bunei guvernari.

Inspectarea financiard si auditul extern
reprezintd activitati realizate de autoritdti admi-
nistrative din afara entitatii publice, in primul
caz — de Inspectia Financiara; in cel de-al doilea
caz — de Curtea de Conturi.

Among these, the IPFC constituents,
namely — internal managerial control and internal
audit are implemented at the level of the public
institution and are intended to promote its
management in accordance with the principles of
good governance.

Financial inspection and external audit
represent activities carried out by administrative
authorities outside the public entity, in the first
case — by the Financial Inspectorate, in the second
case — by the Court of Accounts.

Entitatea publica/ Public entity
Scopul/ Goal:
Consultantd si asigurari obiective privind eficacitatea SCIM/ Consulting and objective assurances |
| regarding the effectiveness of IMCS
Shme ot {0 waragera AN
‘ entitatii publice/
| "gg?&r)'fl manager of the
ublic enti i : j
5 Internal Organizeazdl P Y obiectul AI:/ 1A object
S managerial organizes
E] control system I
o
3 UIEE) Personalul entitatii publice/ Toate sistemel
- staff of the public entity | oale SIStEmete,
3| activitatile si procesele
£ § entitatii publice/
S E All systems, activities
\ and processes of the
v [ public entity
3 8
L
g5 : : v
g3 Reguli _
== Politici/ | Proceduri/ interne/ Procese/ | Activitati/ Fv?lu?rea (cel p“ﬁm ©dei
=R Policies Procedures Internal Processes Activities rei ani) a proceselor cu risc
28 rules sporit din domeniile:/
O Evaluation (at least once every
| three years) of high-risk
processes in the fields of:
= ¢ Financiar-contabil/
o 1 1 1 -
3| asigurarea Flnan.(;lg!‘ and accounting;
=| rezonabildl . ; . o Achizitii publice/
S [—Teasonaple > Obiective si rezultate planificate/ Planned objectives and Public procurement;
gl " ;
?|  fnsurance o Administrarea activelor/
Asset management;
e Tehnologiile informationale/
- — - Information technologies.
gestiuneal ” Riscuri interne/ Internal risks |

administration L

Riscuri externe / External risks

Noti: ‘Buna guvernare: atingerea obiectivelor cu respectarea principiile de transparenti, raspundere,
economicitate, eficientd, eficacitate, legalitate, echitate, etica, integritate/

Note: ~ Good governance: achieving objectives while respecting the principles of transparency,
accountability, economy, efficiency, effectiveness, legality, equity, ethics, integrity.

Figura 2. Cadrul organizatoric al auditului intern in relatie cu sistemul de control intern
managerial/ Figure 2. The organizational framework of the internal audit in relation
to the managerial internal control system
Sursa: elaborata de autor in baza [3; 6; 7; 8]/

Source: elaborated by the author in the base [3; 6; 7; 8]
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Figura 2 reprezintd specificul modelului
celor Trei Linii de Aparare in situatia Republicii
Moldova. Astfel, Prima Linie de Aparare este asi-
guratd de managementul operational al institutiei
publice, fiind responsabild de controalele interne
si efectuarea procedurilor aferente riscurilor in
activitatea de zi cu zi. A Doua Linie de Aparare
este asiguratd de urmatorul nivel de manage-
ment, in acest caz este dezvoltat cadrul de mana-
gement al riscurilor si raportarea catre nivelul
urmator de management — managementului supe-
rior. A Treia Linie de Aparare este activitatea de
audit intern. Institutia suprema de audit extern,
in cazul Republicii Moldova — Curtea de Conturi
(CCRM), ofera cadre suplimentare de aparare.
Este important de mentionat ca institutia supre-
ma de audit nu face parte din modelul celor Trei
Linii, dar reprezintd componenta principiala, care
confera contextul general de responsabilitate si
combatere a coruptiei din sectorul public.

In continuare, autorul, evaluand eficacita-
tea fiecarui component al modelului celor Trei
Linii de Aparare pentru cazul auditului finan-
ciar, formuleazd concluzia despre nivelul de
functionalitate a acestui model.

Astfel, rapoartele de audit elaborate de
CCRM sugereaza ca principalele probleme cu
care se confruntd institutiile publice de la nivelul
administratiei publice centrale (APC), privind
sistemul de control intern managerial (a Doua
Linie de Aparare), sunt urmétoarele:

e organizarea necorespunzatoare a sistemului
de Control Intern Managerial (CIM)
lezeazd managementul creantelor si dato-
riilor (institutia auditata: Ministerul Finan-
telor [11]);

e nu este asiguratd functionalitatea integrala
a principalelor controale (institutia audi-
tatd: Ministerul Economiei si Infrastruc-
turii [12]);

¢ disfunctionalitatea sistemului CIM influen-
teazd negativ si puternic asupra calitatii
rapoartelor financiare, procesului de iden-
tificare si evaluare a riscurilor de frauda si
coruptie, si formularea masurilor de pre-
venire a acestora (institutia auditata: Minis-
terul Educatiei si Cercetarii [13]).
Conform rapoartelor CCRM, auditul finan-

ciar intern din institutiile publice subordonate
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Figure 2 represents the specifics of the
Three Lines of Defence model for the case of
the Republic of Moldova. Thus, the First Line of
Defence is provided by the operational manage-
ment of the public institution, being respon-
sible for internal controls and performing proce-
dures related to risks in day-to-day activity. The
Second Line of Defence is provided by the next
level of management, in this case, the risk mana-
gement framework is developed and reporting to
the next level of management — senior mana-
gement. The Third Line of Defence is the inter-
nal audit activity. The supreme external audit
institution, in the case of the Republic of Mol-
dova, the Court of Accounts (CARM), provides
additional defence frameworks. It is important to
note that the supreme audit institution is not part
of the Three Line model, but it is the principle
component that provides the overall context of
accountability and fighting corruption in the
public sector.

Next, the author evaluates the effective-
ness of each component of the model of the
Three Lines of Defense for the case of the finan-
cial audit, formulates the conclusion about the
level of functionality of this model.

Thus, the audit reports developed by
CARM suggest that the main problems faced by
public institutions at the level of the central
public administration (CPA) regarding the inter-
nal managerial control system (the second line
of defence) are the following:

o the improper organization of the IMC sys-
tem harms the management of recei-
vables and debts (audited institution:
Ministry of Finance [11]);

o the full functionality of the main controls
is not ensured (audited institution: Ministry
of Economy and Infrastructure [12]);

o the dysfunctionality of the IMC system
has a negative and strong influence on the
quality of financial reports, the process of
identifying and assessing the risks of
fraud and corruption and formulating their
prevention measures (audited institution:
Ministry of Education and Research [13]).
According to the CARM reports, the

internal financial audit in public institutions
subordinate to the central public administration
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administratiei publice centrale si administratiei
publice locale (cea de-a Doua Linie de Aparare)
se confruntd cu urmatoarele probleme majore:

e asigurarea necorespunzitoare cu cadre
bine pregatite profesional. Aceastd con-
cluzie este adevdrata atdt pentru institu-
tiille publice din Administratia Publica
Centrald (APC), cat si din Administratia
Publica Locala (APL);

e caracterul partial functional al unor subdi-
viziuni ale institutiilor din APC si APL;

e provocari si probleme in procesul eva-
luarii riscurilor de audit;

o domeniul financiar-contabil nu este supus
destul de frecvent auditului intern. Aceasta
constatare este caracteristica institutiilor
din APC, dar, in special a celor din APL;

e recomandarile de audit extern sunt imple-
mentate intr-o masura mica.

Functia cea mai 1naltd de audit public
extern, inclusiv audit financiar extern a Repu-
blicii Moldova, este indeplinitd de Curtea de
Conturi a Republicii Moldova, aceasta institutie
reprezentdnd institutia suprema de audit (ISA)
care exercita, conform legii, controlul modului
de constituire, gestionare si folosire a mijloa-
celor financiare publice si patrimoniului public.
Acest control este fundamentat in baza standar-
delor internationale ale ISA.

Partenerii internationali ai Republicii Mol-
dova mentioneaza in rapoartele lor neajunsurile
care se gasesc in elaborarea auditului financiar
public extern. In acest sens, Raportul privind
evaluarea peer review a institutiei supreme de
audit [14] indica urmatoarele probleme:

e nu este dezvoltat un program sistematic
de formare a noilor angajati in domeniul
auditului financiar public extern;

e nu existd indicatii metodologice referi-
toare la auditurile speciale, cum este cazul
celui aferent executarii BS;

e nu este intotdeauna clara relatia dintre risc
si procedura de audit corespunzatoare;

e echipele de audit din CCRM nu se ba-
zeaza in misiunile lor de audit extern pe
rapoartele de Al, Intocmite de institutiile
auditate;

e nu existd legdturd explicitd intre faza de
planificare si cea de executare a auditului;

e cxistd probleme legate de gradul de im-

and local public administration (the second line
of defence) faces the following major problems:

o inadequate provision with staff of a
suitable professional level. This conclu-
sion is true for both Central Public
Administration (CPA) and Local Public
Administration (LPA) institutions;

o the partially functional character of some
subdivisions of the institutions in CPA
and LPA;

o challenges and issues in the audit risk
assessment process;

o the financial and accounting field is often
not subject to internal audit. This finding
is valid both for the institutions in the
CPA, but especially for those in the LPA,

o external audit recommendations are imple-
mented to a small extent.

The highest function of external public
audit, including external financial audit, of the
Republic of Moldova is carried out by the Court
of Accounts of the Republic of Moldova, this
institution representing the supreme audit insti-
tution (SAI) which exercises, according to the
law, the control of the way of establishment,
management and use of public financial means
and public patrimony. This control is based on
the international standards of the SAI.

The international partners of the Republic
of Moldova mention in their reports the
shortcomings found in the elaboration of the
external public financial audit. In this regard, the
Report on the peer review evaluation of the
Supreme Audit Institution [14] indicates the
following issues:

e a systematic training program for new
employees in the field of external public
financial audit is not developed;

o there are no methodological indications
regarding non-standard audits, such as the
one related to the execution of SB;

o the relationship between the risk and the
appropriate audit procedure is not always
clear;

e the CCRM audit teams do not rely in their
external audit missions on the IA reports
drawn up by the audited institutions;

e there is no explicit link between the
planning phase and the audit execution
phase;
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plementare a recomandarilor: rata agre-

gatd de implementare pentru toate audi-

turile financiare este joasa.

Raportul privind autoritatile publice cen-
trale: opinii si experiente privind comunicarea
cu Curtea de Conturi, profesionalismul, inte-
gritatea auditorilor si implementarea recoman-
darilor Curtii [10] a evaluat cd 57% dintre ma-
nagerii superiori si operationali din institutiile
publice acoperite de sondaj au indicat, cd nu au
fost inregistrate situatii In care persoanele ce au
incalcat legislatia in procesul de folosire a resur-
selor financiare publice si patrimoniul public,
dar si in procesul de raportare contabila si finan-
ciard, sa fie sanctionate in vreun fel.

Raportul privind evaluarea Strategiei natio-
nale de integritate si anticoruptie 2017-2020 si a
planului de actiuni [15] formuleaza urmatoarele
constatari:

¢ CCRM trebuie sa reconsidere mecanismul
de sanctionare si motivare a institutiilor
publice auditate, respectand cerintele
CCRM;

e ponderea respondentilor care au declarat
ca au incredere In CCRM este de 14%.
Pornind de la deficientele identificate la

nivelul componentelor modelului celor Trei Linii
de Apdrare si in scopul implementarii reusite a
acestuia 1n institutiilor publice din Republica
Moldova, autorul, in baza studierii experientei
internationale [16], considerd necesara parcur-
gerea, in cadrul entitatilor guvernamentale, a
urmdtoarelor etape, In succesiunea lor logica:

a) evaluarea starii curente. Sarcina de baza
a acestei etape este de a intelege starea
actuala a structurii celor Trei Linii de Apa-
rare din cadrul institutiei publice, identi-
ficand ineficientele si oportunititile din
cadrul modelului de operare;

b) efectuarea cartografierii asigurarii. Carto-
grafierea sau hartizarea asigurarii permite
o inventariere si reprezentare vizuald a
activitatilor de asigurare, asa cum acestea
se aplicd unui set specific de riscuri sau
cerinte de conformitate. Institutiile publi-
ce pot evidentia vizual cerintele detaliate
de conformitate (de exemplu, cerintele de
sdnatate si siguranta, sarcinile directorilor
etc.) sau pot identifica principalele riscuri.
Activitatile trebuie documentate pe toate
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o there are issues related to the degree of
implementation of recommendations: the
aggregate implementation rate for all finan-
cial audits is low.

The report on central public authorities:
views and experiences on communication with
the Court of Accounts, professionalism, integrity
of auditors and the implementation of the
Court's recommendations [10] assessed that
57% of senior and operational managers in the
public institutions covered by the survey indi-
cated that they were not registered situations
where people who have violated the law in the
process of using public financial resources and
public patrimony and in the process of accoun-
ting and financial reporting have been sanc-
tioned in some way.

The report on the evaluation of the
National Integrity and Anti-corruption Strategy
2017-2020 and the action plan [15] formulates
the following findings:

e CARM must reconsider the sanctioning
mechanism and the motivation of audited
public institutions to comply with CARM
requirements;

o the share of respondents who declared
that they trust the CARM is 14%.

Starting from the deficiencies identified at
the level of the components of the model of the
three lines of defence and for the purpose of its
successful implementation in the public institu-
tions of the Republic of Moldova, the author,
based on the study of international experience
[16], considers it necessary for governmental
entities to go through the following stages in
their logical sequence:

a) current status assessment. The basic task
of this stage is to understand the current
state of the structure of the Three Lines of
Defence within the public institution,
identifying inefficiencies and opportuni-
ties within the operating model,

b) carrying out insurance mapping. Assu-
rance mapping enables an inventory and
visual representation of assurance activi-
ties as they apply to a specific set of risks
or compliance requirements. Public insti-
tutions can visually highlight detailed
compliance requirements (e.g. health and
safety requirements, duties of directors,
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d)

domeniile si pe cele Trei Linii de Aparare;

definirea viziunii strategice. Institutiile pu-
blice trebuie sa-si dezvolte o viziune stra-
tegicd si sa traduca strategia in elemente
componente specifice, orientate spre actiu-
ne. Inovatia este un proces continuu si nu
se limiteaza doar la utilizarea tehnologiei.
Aceasta implicd o gindire fundamentala,
operatiuni de revizuire si interactiune cu
clientii, angajatii, alte parti interesate. O
schimbare de culturd poate fi necesara
pentru fiecare linie de apdrare pentru a
comunica strategic, a coordona si a reduce
impedimentele, care pot exista in prezent la
nivel de institutie publicd. Avand o viziune
reinnoitd, institutia publica poate fi intr-0
pozitie mai bund 1n vederea consolidarii
impactului fiecdrei linii de aparare si mo-
bilizarii pentru a face fata provocérilor si
oportunitatilor viitoare;

dezvoltarea strategiei unice de asigurare.
Desi colaborarea la nivelul celor Trei Linii
de Aparare nu reprezintd un concept nou,
institutiile publice pot si adopte aceastda
practica si sd o integreze in cadrul activi-
tatilor de gestionare a riscurilor. Alinierea
eforturilor celor Trei Linii de Aparare va
genera sinergie si va facilita gestionarea
eficientd a riscului. Pentru ca o astfel de
colaborare si fie eficientd, trebuie proiec-
tata o strategie unica de asigurare in scopul
eficientizarii proceselor de management al
riscului, care ar folosi eficient resursele
institutiei publice;

ajustarea tehnologiilor comune §i active-
lor digitale. Dezvoltand si explorand o
platforma tehnologica comuna, institutiile
publice pot utiliza mai eficient datele co-
mune la nivelul modelului celor Trei Linii
de Aparare. Digitalizarea va permite insti-
tutiilor publice sa inlature deficientele si
locurile inguste, sd simplifice si sd auto-
matizeze sarcinile si fluxurile de munca,
sa promoveze eficienta, eliberand resurse
pentru a se concentra pe activitati de ges-
tiune a riscului cu valoare adaugatd spo-
rita. In plus, poate fi facilitatd transpa-
renta, inclusiv prin implementarea de ta-
blouri de bord informative la cerere si
raportare in timp real, rdspunzénd nevoi-

etc.) or identify key risks. Activities must
be documented across all domains and
across the Three Lines of Defence;

defining the strategic vision. Public institu-
tions must develop a strategic vision and
translate the strategy into specific, action-
oriented component elements. Innovation is
a continuous process and is not limited to
the use of technology. It involves fun-
damental thinking, review operations and
interactions with customers, employees,
other stakeholders. A culture change may
be required for each line of defence to
strategically communicate, coordinate and
reduce impediments that may currently
exist at the public institution level. With a
renewed vision, the public institution can be
in a better position to strengthen the impact
of each line of defence and mobilize to meet
future challenges and opportunities;

d) development of the unique insurance stra-

tegy. While collaboration across the Three
Lines of Defence is not a new concept,
public institutions can do more to adopt
this practice and integrate it into their risk
management framework. Aligning the
efforts of the Three Lines of Defence will
generate synergy and facilitate effective
risk management. For such a collabora-
tion to be effective, a unique assurance
strategy must be designed in order to
streamline risk management processes
that would effectively use the public insti-
tution's resources;

alignment of common technologies and
digital assets. By developing and exploring
a common technology platform, public
institutions can more effectively use shared
data across the Three Lines of Defence
model. Digitization will enable public
institutions to remove deficiencies and
bottlenecks, simplify and automate tasks
and workflows, promote efficiency, freeing
up resources to focus on value-added risk
management activities. In addition, trans-
parency can be facilitated, including by
implementing on-demand  informative
dashboards and real-time reporting,
meeting the needs of multiple stakeholders
and avoiding repetitive requests.
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lor mai multor parti interesate si evitand

solicitarile repetitive.

Concluzii

Modelul celor Trei Linii de Apérare va fi
functional doar atunci cand va corespunde cu
obiectivele si contextul institutiei publice. Din
pacate, in Republica Moldova controlul finan-
ciar public intern si auditul public, inclusiv
auditul financiar, nu sunt incadrate intr-0 viziune
integrata similard cu modelul celor Trei Linii de
Aparare, ceea ce are un impact negativ asupra
performantei acestora.

Implementarea reusitda a modelului celor
Trei Linii de Aparare, la nivelul institutiilor pu-
blice din Republica Moldova, impune parcurgerea
urmatoarelor etape: evaluarea starii curente la
nivelul celor Trei Linii de Aparare; efectuarea
cartografierii asigurarii; definirea viziunii stra-
tegice; dezvoltarea strategiei unice de asigurare si
ajustarea tehnologiilor comune si activelor digitale.

Conclusions

The model of the Three Lines of Defence
will be functional when it is brought into line
with the objectives and context of the public
institution. It should be noted that in the Repu-
blic of Moldova the internal public financial
control and the public audit, including the
financial audit, are not included in an integrated
vision similar to the model of the Three Lines of
Defence, which has a negative impact on their
performance.

The successful implementation of the
model of the Three Lines of Defence at the level
of public institutions in the Republic of Moldova
requires the completion of the following stages:
assessment of the current state at the level of the
Three Lines of Defence, carrying out insurance
mapping, defining the strategic vision, develo-
ping the unique insurance strategy and adjusting
common technologies and digital assets.

Bibliografie/ Bibliography:

1. BANTLEON, U.; D'ARCY, A.; EULERICH, M.; HUCKE, A.; BURKHARD, P,;
RATZINGER-SAKEL, N. Coordination challendes in implementing the three lines of
defense model. International Journal of Auditing [online]. 2021, vol. 25, no. 1, 59-74 [citat
13.05.2023]. Disponibil: https://onlinelibrary.wiley.com/doi/10.1111/ijau.12201

2. DENNERY, M.; DEQUAE, M. G.; GARITTE, J. P.; DE MEULDER, R.; PIERRE, C,;
RUDISSER, M. F.; RUUD, M. F.; TAYLOR, P. Guidance on the 8th EU Company Law
Directive [online]. Brussels: FERMA/ECLLA, 2010. 19 p. [citat 24.04. 2023]. Disponibil:
https://www.alexandria.unisg.ch/entities/publication/9251ad10-2f5b-481b-a247-

09f3609212f2/details

3. Hotararea Guvernului Republicii Moldova privind organizarea activitatii de inspectare financiara:
nr. 1026 din 02.11.2010. in: Registrul de stat al actelor juridice [bazi de date online]. [citat
12.04.2023]. Disponibil: https://www.legis.md/cautare/getResults?doc_id=93936&lang=ro

4. THE INSTITUTE OF INTERNAL AUDITORS. IIA position paper: The Three Lines of
Defense in Effective Risk Management and Control [online]. USA, 2013 [citat 04.05. 2023].

Disponibil:

https://theiia.fi/wp-content/uploads/2017/01/pp-the-three-lines-of-defense-in-
effective-risk-management-and-control.pdf

5. FERMA, ECIIA. Guidance on the 8th EU Company Law Directive on Statutory Audit
DIRECTIVE 2006/43/EC — Art. 41-2b [online]. 2010 [citat 24.03.2023]. Disponibil:
https://cdn-anra.procne.it/Documenti_istituzionali/ECIIA.pdf

6. Legea finantelor publice si responsabilititii bugetar-fiscale: nr. 181 din 25.07.2014. In:
Registrul de stat al actelor juridice [baza de date online]. [citat 16.05.2023]. Disponibil:
https://www.legis.md/cautare/getResults?doc_id=109495&lang=ro

7. Legea privind controlul financiar public intern: nr. 229 din 23.09.2010. in: Registrul de stat
al actelor juridice [baza de date online]. [citat 12.04.2023]. Disponibil: https://www.legis.md/
cautare/getResults?doc_id=125252&lang=ro#

8. Legea privind organizarea si functionarea Curtii de Conturi a Republicii Moldova: nr. 260 din
07.12.2017. In: Registrul de stat al actelor juridice [baza de date online]. [citat 17.05.2023].
Disponibil: https://www.legis.md/cautare/getResults?doc_id=126160&lang=ro

Revista / Journal ,, ECONOMICA” nr.2(124) 2023


https://onlinelibrary.wiley.com/doi/10.1111/ijau.12201
https://www.alexandria.unisg.ch/entities/publication/9251ad10-2f5b-481b-a247-09f3609212f2/details
https://www.alexandria.unisg.ch/entities/publication/9251ad10-2f5b-481b-a247-09f3609212f2/details
https://www.legis.md/cautare/getResults?doc_id=93936&lang=ro
https://theiia.fi/wp-content/uploads/2017/01/pp-the-three-lines-of-defense-in-effective-risk-management-and-control.pdf
https://theiia.fi/wp-content/uploads/2017/01/pp-the-three-lines-of-defense-in-effective-risk-management-and-control.pdf
https://cdn-anra.procne.it/Documenti_istituzionali/ECIIA.pdf
https://www.legis.md/cautare/getResults?doc_id=109495&lang=ro
https://www.legis.md/%20cautare/getResults?doc_id=125252&lang=ro
https://www.legis.md/%20cautare/getResults?doc_id=125252&lang=ro
https://www.legis.md/cautare/getResults?doc_id=126160&lang=ro

FINANTE, CONTABILITATE, ANALIZA S| INFORMATICA ECONOMICA / FINANCE, ACCOUNTING, ECONOMIC ANALYSIS AND INFORMATICS

10.

11.

12.

13.

14.

15.

16.

Normele internationale ale Organizatiei Internationale a Institutiilor Supreme de Audit
[online]. [citat 08.04.2023]. Disponibil: https://www:.issai.org/wp-content/uploads/2020/12/
ISSAI-200-Principes-de-laudit.pdf

Raportul privind autoritatile publice centrale: opinii si experiente privind comunicarea cu
Curtea de Conturi, profesionalismul, integritatea auditorilor si implementarea
recomandarilor Curtii [online]. Chisinau: Transparency International-Moldova, 2021 [citat
22.04.2023].  Disponibil:  http://www.transparency.md/wp-content/uploads/2021/12/T1_
Moldova_Sondaj APC_Curtea_Conturi.pdf

Raportul auditului asupra rapoartelor financiare consolidate ale MF. Curtea de Conturi a
Republicii  Moldova [online].  Chisindu, 2021 [citat 27.03.2023]. Disponibil:
https://www.ccrm.md/ro/decision_details/1175/hotararea-nr-26-din-30-mai-2022-cu-privire-la
Raportul auditului asupra rapoartelor financiare consolidate ale MEI. Curtea de Conturi a
Republicii  Moldova [online]. Chisinau, 2021 [citat 22.04.2023]. Disponibil:
https://www.ccrm.md/ro/decision_details/1176/hotararea-nr21-din-27-mai-2022-cu-privire-
la-raportul

Raportul auditului asupra rapoartelor financiare consolidate ale MEC. Curtea de Conturi a
Republicii  Moldova [online]. Chisindu, 2021 [citat 08.04.2023]. Disponibil:
https://iwww.ccrm.md/ro/decision_details/1188/hotararea-nr41-din-29-iulie-2022-cu-privire-
la-raportul

Raportul privind evaluarea peer review a institutiei supreme de audit. SIGMA. Oficiul de Stat
de audit al Republicii Letonia. Curtea de Conturi a Turciei [online]. Chisinau, 2022 [citat
02.04.2023]. Disponibil: https://www.ccrm.md/ro/peer-review-3587.html

Raportul privind evaluarea strategiei nationale de integritate si anticoruptie 2017-2020 si a
planului de actiuni. Centrul de analiza si prevenire a coruptiei (CAPC) [online]. Chisinau,
2022 [citat 22.04.2023]. Disponibil: https://www.capc.md/wp-content/uploads/2023/01/
RAPORT evaluare-SNIA-2017-2020_RO.pdf

DELOITTE. The three lines model: a call to action on the three lines model [online]. 2020
[citat 22.03.2023]. Disponibil: https://www2.deloitte.com/content/dam/Deloitte
/dk/Documents/ audit/1.%20Three_Lines_Internal_Audit_paper FINAL.pdf

Revista / Journal ,, ECONOMICA” nr.2(124) 2023


https://www.issai.org/wp-content/uploads/2020/12/%20ISSAI-200-Principes-de-laudit.pdf
https://www.issai.org/wp-content/uploads/2020/12/%20ISSAI-200-Principes-de-laudit.pdf
http://www.transparency.md/wp-content/uploads/2021/12/TI_%20Moldova_Sondaj_APC_Curtea_Conturi.pdf
http://www.transparency.md/wp-content/uploads/2021/12/TI_%20Moldova_Sondaj_APC_Curtea_Conturi.pdf
https://www.ccrm.md/ro/decision_details/1175/hotararea-nr-26-din-30-mai-2022-cu-privire-la
https://www.ccrm.md/ro/decision_details/1176/hotararea-nr21-din-27-mai-2022-cu-privire-la-raportul
https://www.ccrm.md/ro/decision_details/1176/hotararea-nr21-din-27-mai-2022-cu-privire-la-raportul
https://www.ccrm.md/ro/decision_details/1188/hotararea-nr41-din-29-iulie-2022-cu-privire-la-raportul
https://www.ccrm.md/ro/decision_details/1188/hotararea-nr41-din-29-iulie-2022-cu-privire-la-raportul
https://www.ccrm.md/ro/peer-review-3587.html
https://www.capc.md/wp-content/uploads/2023/01/%20RAPORT_evaluare-SNIA-2017-2020_RO.pdf
https://www.capc.md/wp-content/uploads/2023/01/%20RAPORT_evaluare-SNIA-2017-2020_RO.pdf
https://www2.deloitte.com/content/dam/Deloitte%20/dk/Documents/%20audit/1.%20Three_Lines_Internal_Audit_paper_FINAL.pdf
https://www2.deloitte.com/content/dam/Deloitte%20/dk/Documents/%20audit/1.%20Three_Lines_Internal_Audit_paper_FINAL.pdf

FINANTE, CONTABILITATE, ANALIZA S| INFORMATICA ECONOMICA / FINANCE, ACCOUNTING, ECONOMIC ANALYSIS AND INFORMATICS

CZU: [330.15+330.522.4]:338(478)

RESURSELE NEVALORIFICATE
ALE REPUBLICII MOLDOVA
(CONFORM CATEGORIILOR)

SI IMPACTUL LOR ASUPRA
ECONOMIEI

Drd. Denis ROSCA, USPEE ,,Constantin Stere”
roscadenis12@gmail.com

ORCID: 0009-0002-6394-2225

DOI: https://doi.org/10.53486/econ.2023.124.093

Argumentul precum ca Republica Moldova
nu este un stat care de,tine resurse naturale, este
cel mai des folosit pentru a justifica penuria
nationald. Realitatea este alta, in top 12 tari,
conform PIB per capita, exista doar 2 state care
au resurse naturale in exces. Industrializarea
explica procedura prin care are loc vinzarea
mai scumpd a unui produs finit, per kilogram,
dupa prelucrarea unui kilogram de materie
primd. Pe teritoriul Republicii Moldova exista
resurse nevalorificate, clasificate in mai multe
categorii: inepuizabile, reciclabile, regenerabile,
extrase din subteran, cu potential de dezvoltare,
care necesita a fi valorificate. Pentru aceasta
este necesara implementarea unei strategii natio-
nale de industrializare §i dezvoltare a unei
corelatii in procesele de producere din mai multe
sectoare pentru a crea un cost marginal optim.

Cuvinte-cheie: industrie, resurse nevalo-
rificate, resurse interne, economie, rezerve.

JEL: L52, L60.

1. Introducere

Orisicare proces de industrializare are ne-
voie de mai multe categorii de resurse pentru a
asigura, pe termen lung, o functionalitate efi-
cientd a economiei. Economia Republicii Mol-
dova are foarte multe resurse nevalorificate, care
pot forma o bazd importantd pentru industrie,
rezolvand, in paralel, mai multe provocari legate
de oferta locurilor de munca, incasarile la Buge-
tul Public National, stoparea exodului populatiei,
organizarea procesului de urbanizare etc. Resur-
sele interne, estimativ, pot acoperi 70% din
importurile Republicii Moldova [15], acest lucru
poate fie dedus prin analiza comparata pentru
fiecare categorie de marfa importata si rezervele
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The statement that the Republic of
Moldova is not a state with natural resources is
most often used as an argument for national
scarcity. The reality is different, in the top 12
countries by GDP per capita there are only 2
countries with excess natural resources.
Industrialisation explains the procedure by which
a finished product is sold at a higher price per
kilogram after processing a kilogram of raw
material. There are untapped resources accor-
ding to several categories on the territory of the
Republic of Moldova: inexhaustible, recyclable,
renewable, extracted from underground, with
development potential. It is only important to
create a national industrialization strategy
and develop a correlation in the production
processes of several sectors to create an optimal
marginal cost.

Keywords: industry, untapped resources,
domestic resources, economy, reserves.

JEL: L52, L60.

1. Introduction

Any industrialisation process needs seve-
ral categories of resources so as to ensure the
long-term viability of the economy. The eco-
nomy of the Republic of Moldova has a lot of
unused resources, which can form an important
basis for industry, solving in parallel several
challenges related to job creation, collection of
revenues to the National Public Budget, stop-
ping population exodus, organization of the
urbanization process, etc. The estimated domes-
tic resources can cover 70% of the imports of
the Republic of Moldova [15], this can be
deduced by the comparative analysis of each
category of imported goods and raw material
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de materie prima existente in Republica Mol-
dova, dupa indicatorii cantitativi (in kg). Exista
rezerve importante de resurse interne, care repre-
zintd baza informativd pentru a estima poten-
tialul economic, dar cel mai important punct este
planificarea procesului de industrializare, pe
care noi il vom examina.

Nomenclatorul importurilor reprezintd o
baza de date bruta, ce cuprinde preferintele de
consum ale populatiei. Analiza acestei baze de
date releva ca anume aceste produse finite repre-
zintd i tinta investitiilor pentru etapa initiala,
deoarece au o cerere garantati. in Republica
Moldova, din pacate, industrializarea nu a fost
consideratd necesara, fapt cauzat de vechia teo-
rie, precum careia Moldova este un stat agrar,
care, 1nsd, isi mentine statutul de cea mai saraca
tara din Europa, deja de 32 de ani.

Analiza resurselor nevalorificate repre-
zinta primul pas dintr-0 strategie de industria-
lizare, care trebuie de ajustat urgent. Acest
studiu reprezintd potentialul initial al Republicii
Moldova, deoarece procesul de industrializare
reprezintd un numadr limitat de materie prima,
care poate fi transformata in diferite categorii de
produse finite, care, respectiv, ar avea valori
diferite pe piatd. In baza unei infrastructuri exis-
tente si a unui anumit grad de specializare a
cadrelor, este nevoie de aplicat o anumita stra-
tegie de industrializare, care sd poatd fi atinsa.
Este principial de constientizat cd acest dezi-
derat este posibil de implementat doar in con-
ditiile economiei de piata si fara de investitii In
intreprinderi de stat sau in alt model de gestiune
publica. Statul reprezintd doar autoritatea de re-
glementare a proceselor, nu executorul.

Au fost luate in calcul cateva zeci de cate-
gorii de resurse nevalorificate, care reprezinta
milioane de tone, sute de miliarde de lei valoare
de piata, mii de categorii de produse finite, sute
de mii de locuri de munca nou create si miliarde
de dolari investitii atrase in mijloace fixe. Cererea
de produse finite fie existd acum, fie va creste
prin substituirea structurii consumului (de exem-
plu — termoficarea centralizatd in bazd de bio-
masa, in defavoarea gazelor naturale).

Fiecare astfel de categorie de materie pri-
ma este deja prelucratd in formatul descris si
metodologia poate fi Tmprumutatd dintr-o alta
tard, asta fiind confirmarea faptului ca aceasta

reserves existing in the Republic of Moldova,
according to quantitative indicators (in Kg).
There are important reserves of domestic resour-
ces, which are the information base for estima-
ting economic potential, but most importantly
for planning the industrialisation process which
will be further examined.

The import nomenclature is a raw data-
base on the consumption preferences of the
population and the analysis of this database
explains that these finished products are also the
target of investment for the initial stage, because
they have a guaranteed demand. The need for
industrialisation has not been taken seriously in
the Republic of Moldova, because the old motto
— Moldova is an agrarian state, which has
maintained the status of the poorest country in
Europe for 32 years is being followed.

The analysis of untapped resources is
the first step in an industrialisation strategy,
which urgently needs to be adjusted. This study
represents the initial potential of the Republic of
Moldova, as the industrialisation process repre-
sents a limited number of raw materials that can
be transformed into different categories of
finished products with different market values.
Based on an existing infrastructure and a certain
degree of specialisation of the staff, a certain
industrialisation strategy needs to be applied,
which can be achieved. It is important to realise
that this goal can only be achieved under the
conditions of a market economy and without
investment in state enterprises or other public
management models. The state is only the regu-
lator of processes, not the executor.

Several dozen categories of untapped
resources have been taken into account, repre-
senting millions of tonnes, hundreds of billions
of MDL of market value, thousands of cate-
gories of finished products, hundreds of thou-
sands of newly created jobs and billions of
dollars of investment in fixed assets. The
demand for finished products either exists now
or will increase through the substitution of the
consumption structure (e.g. centralized biomass-
based district heating instead of natural gas).

Each such category of raw material is
already processed in the format described and
the methodology can be borrowed from another
country, confirming that this raw material has
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materie prima reprezintd un potential economic.
Experienta statelor dezvoltate arata ca industria-
lizarea incepe prin substituirea sectoriald a im-
porturilor si, Tn asemenea cazuri, creste nivelul
de trai mediu al populatiei, care este o prioritate
nationala in orice tara.

2. Metode aplicate

Rezultatele cercetarilor expuse In prezen-
tul articol au fost obtinute prin folosirea unor
metode traditionale de cercetare, precum analiza
si sistematizarea informatiei din sursele oficiale
ale institutiilor publice si asociative, responsa-
bile de sistematizarea datelor macroeconomice
pentru fiecare sector. Cea de a doua metoda
aplicata descrie potentialul de dezvoltare a sec-
toarelor in care Republica Moldova nu are expe-
rientd practica, dar existd experienta altor state si
indicatorii sunt comparabili in aplicare. Cea de a
treia metoda este o analizd comparativa intre
structura importurilor (rezerva de consum) si
materia primd existentd pe teritoriul tarii, iar
potentialul minim de industrializare este raportat
la o capacitate de producere. Fiecare resursa
nevalorificatd indica si valoarea cantitativa lo-
cald, dar si valoarea cifrei de afaceri minime
raportate la pretul anului 2023. Aceste cifre
absolute anuale trebuie sa stea la baza formarii
Strategiei Nationale de Industrializare.

3. Rezultate obtinute

Conform categoriilor de resurse, vom exa-
mina potentialul vizibil de industrializare al
Republicii Moldova, oferind variante de evolutie
a productiei finite. Ulterior, investitorii vor decide
pentru sine care sunt cele mai atractive modele
economice.

3.1. Resurse inepuizabile

Energia vdntului — conform rapoartelor
IRENA [10], vanturile din Republica Moldova
au capacitatea de a genera energie pentru inde-
pendenta energetica, doar ca, astfel de energie
este una instabila. Cifra de afaceri a sectorului
energetic este de peste 6 miliarde lei.

Energia fotovoltaicd — tindnd cont de
suprafata redusa a Republicii Moldova, se reco-
manda ca statiile fotovoltaice sa fie amplasate pe
acoperisurile caselor, acoperisurile institutiilor
publice etc. Suprafata totald a acoperisurilor (doar
partea sudicd) poate genera, la fel, energie elec-
tricd instabild, ce reprezintd cantitatea dubla a
necesarului national.
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economic potential. The experience of deve-
loped countries shows that industrialisation
begins with sectoral import substitution and in
such cases raises the average standard of living
of the population, which is a national priority in
any country.

2. Applied methods

The research results presented in this
article were obtained using traditional research
methods, such as analysis and information
systematization from official sources of public
and associative institutions responsible for the
systematization of macroeconomic data for each
sector. The second method used, describes the
development potential in sectors where the
Republic of Moldova has no practical experience,
but there is experience in other countries and the
indicators are comparable in application. The
third method is a comparative analysis between
the import structure (consumption reserve) and
the raw material existing in the country, and the
minimum potential for industrialisation, concer-
ning a production capacity. Each unvalued
resource also indicates the local quantity value
and the minimum turnover value reported at
2023 prices. These absolute annual figures
should form the basis for the formation of the
National Industrialisation Strategy.

3. Results achieved

According to the resource categories, the
visible industrialization potential of the Republic
of Moldova was examined, offering options for
the development of the finished production.
Eventually, investors alone will decide which
are the most attractive economic models.

3.1. Inexhaustible resources

Wind energy — according to IRENA re-
ports [10], wind in the Republic of Moldova can
generate energy for energy independence. But
such energy is considered to be unstable energy.
The turnover of the energy sector is more than
MDL 6 billion.

Photovoltaic energy — taking into account
the small area of the Republic of Moldova, it is
recommended that photovoltaic stations be
placed on the roofs of houses, roofs of public
institutions, etc. The total area of the roofs (only
the southern part) can generate electricity, also
unstable, which is twice the amount of the
national needs.
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Energia apei — este loc pentru a crea gene-
ratoare electrice de capacitate mica, farda de a
construi baraje intermediare. Aceste hidrocentrale
au capacitate mica de producere, dar, fiind plasate
cateva mii de unitati pe perimetrul raurilor Nistru
si Prut, pot asigura cu energie electrica tara, fara
sa fie afectat ecosistemul acvatic.

3.2. Resurse reciclabile

Azbestul — este un mineral toxic, interzis in
majoritate tarilor lumii [8]. Cantitatea existentd
de circa 1,5 milioane tone trebuie sa fie pre-
lucratd, transformatd in tevi din azbest si expor-
tata in una din cele 24 tari in care nu este interzisa
utilizarea. Cifra de afaceri generatd in urma
exporturilor ar fi de peste 14 miliarde de lei.

Pneurile — cantitatea de 5 000 — 10 000 tone
de cauciuc aruncat la gunoi anual, poate fi utili-
zata in domenii, precum: crearea drumurilor, zoo-
tehnie, amenajarea teritoriului. Cifra de afaceri
generata de aceastd materie prima ar ajunge la 25-
400 milioane lei, in functie de produsul finit.

Mijloacele fixe — reciclarea caselor, edifi-
ciilor institutiilor publice, depozitelor, fermelor
scoase din uz. Materia prima existentd in astfel
de constructii — piatra, sticld, lemn, cablaje,
metal. Cel mai important element 1l reprezinta
piatra, care ar genera o materie prima de peste 4
miliarde lei anual.

Metalul feros — anual, se acumuleaza circa
200 000 tone de metal feros [13]. Crearea pe
teritoriului Republicii Moldova a unei uzine
metalurgice, ar crea produse intermediare finite
(armatura, tabla, cornier etc.) cu cifra de afaceri
de 4-6 miliarde lei.

Plasticul — categoriile de plastic cele mai
importante sunt — PET (polietilena tereftalatd),
HDPE (polietilend de inaltd densitate), PVC
(policlorurda de vinil), LDPE (polictilend de
joasa densitate), PP (polipropilend), PS (poli-
stiren), altele. Cantitatea totala de plastic, de
toate categoriile, ce poate fi reciclat este de circa
30-40 000 tone anual [18]. in functie de pro-
dusul finit, se poate genera o cifrd de afaceri de
pana la 100 miliarde lei anual. PET se trans-
forma in poliester [9].

Depunerile de la statiile de epurare — la
statia de epurare din Chisinau sunt peste 500
000 tone de namol [16]. Destinatia finald este
arderea la Termocentralda (Regiunea autonoma
Bolzano, Italia, a facut cercetari care confirma

Water energy — there is room to create
small-capacity electricity generators without
building intermediate dams. These hydro-power
plants have a small production capacity, but
being placed a few thousand units on the peri-
meter of the Dniester and Prut rivers, they can
provide electricity to the country without affec-
ting the aquatic ecosystem.

3.2. Recyclable resources

Asbestos — is a toxic mineral, banned in
most countries of the world [8]. The existing
quantity of about 1.5 million tonnes has to be
processed into asbestos pipes and exported to
one of the 24 countries where its use is not
banned. The turnover generated from exports is
over MDL 14 billion.

Tyres — 5,000 to 10,000 tonnes of rubber
thrown away each year can be used in areas such
as road building, animal husbandry and
landscaping. The turnover generated by this raw
material could reach MDL 25-400 million,
depending on the finished product.

Fixed assets — recycling of houses, buil-
dings of public institutions, warehouses, and disu-
sed farms. Raw materials in such buildings —
stone, glass, wood, wiring, metal. The most impor-
tant element is stone, which would generate a raw
material of more than MDL 4 billion annually.

Ferrous metal — around 200 000 tonnes of
ferrous metal are accumulated annually [13]. The
creation of a metallurgical plant in the Republic
of Moldova would create finished intermediate
products (reinforcement, sheet metal, cornice,
etc.) with a turnover of MDL 4-6 billion.

Plastic — the most important plastic cate-
gories are — PET (polyethylene terephthalate),
HDPE (high-density polyethylene), PVC
(polyvinyl chloride), LDPE (low-density poly-
ethylene), PP (polypropylene), PS (polystyrene),
others. The total quantity of plastics that can be
recycled is around 30-40 000 tonnes per year of
all categories [18]. Depending on the finished
product, up to MDL 100 billion turnover can be
generated annually. PET is converted into
polyester [9].

Sewage treatment plant discharges — the
Chisinau Sewage Treatment Plant has more than
500 000 tons of sludge [16]. The final desti-
nation is burning at the Thermal Power Plant
(the Autonomous Region of Bolzano, Italy has
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faptul ca utilizarea in calitate de ingrasaminte
este daunatoare pentru organism) [17].

Reciclarea asfaltului pentru reabilitarea
drumurilor — Administratia de Stat a Drumurilor
intretine 5951 km de drumuri [11]. Tehnologia
existenta permite reciclarea in teren a drumurilor si
plasarea repetata. Are o capacitate de prelucrare de
800-1000 metri cubi pe zi [12]. Costurile de
reabilitare a drumurilor ar scadea cu minim 25%,
in plus, ar spori viteza de reparatia a drumurilor.

Reciclarea tehnicii electrice si a cabla-
jelor — sunt mii de tone [19] de utilaje electrice,
dar si cablaje uzate In Republica Moldova, care
necesita sa fie reciclate anual. Crearea unei statii
de reciclare de profil ar crea o sursd importanta
de materie prima de metale colorate pentru
multe industrii cu tehnologii avansate.

Deseurile menajere — anual se produc
circa 1,5 milioane tone de deseuri, dar existd
inca alte 30 milioane tone depozitate la Tinta-
reni. Este nevoie de reciclat toata cantitatea si de
a preveni o viitoare problemd ecologica. Cifra
de afaceri ar fi peste 2 miliarde lei anual.

Parloaga (vii §i livezi scoase din uz, care
contin masd lemnoasa) — exista peste 20 000
hectare de parloaga [14], care pot asigura cu
peste 1 000 000 tone de masa lemnoasa pentru
termoficare. Cifra de afaceri ar fi de 2-3 miliarde
lei, pentru a substitui carbunele la incilzirea
sectorului privat si public.

Energia termica in exces — generatd de
fabricile de caramida, fabricile de sticla, fabri-
cile de OSB, uzina metalurgica, fabrica de var,
serverele companiilor IT, fabrica de uscare a
nutreturilor, producerea energiei electrice, fabrica
de conserve, fabrica de suc concentrat, fabrica de
paine, fabrica de zahar etc. Acest surplus de
caldurd poate fi livrat in retelele municipale de
termoficare, dar si catre afacerile cu serele.
Astfel, ar creste profitabilitatea afacerilor dupa
sistemul win-win.

3.3. Resurse subterane

Argila — sunt peste 100 milioane metri
cubi de argild inregistrate in Republica Moldova
[1], care pot fi utilizate pentru a produce cara-
mida, instalatii sanitare, olane pentru acoperi-
suri, gresie, faianta. Cifra de afaceri ar putea fi
de peste 5 miliarde lei anual.

Piatra de var — reprezinta materia prima
pentru producerea varului. In statele dezvoltate,
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done research confirming that the use as ferti-
lizer is harmful to the body) [17].

Road asphalt recycling for road reha-
bilitation — The State Road Administration
maintains 5951 km of roads [11]. The existing
technology allows the in-field recycling of roads
and repeated placement. It has a processing
capacity of 800-1000 cubic meters per day [12].
Road rehabilitation costs would decrease by at
least 25%, in addition, it would increase the
speed of road repair.

Recycling of electrical equipment and
wiring — there are thousands of tonnes [19] of
used electrical equipment and wiring in the
Republic of Moldova that need to be recycled
every year. The creation of a recycling plant of
this kind would create an important source of
coloured metal raw material for many high-tech
industries.

Household waste — about 1.5 million
tonnes of waste is produced annually, but there
is still another 30 million tonnes of waste stored
at Tintareni. The entire quantity needs to be
recycled and thus prevent a future environmen-
tal problem. Turnover would be over MDL 2
billion annually.

Fallow land (disused vineyards and
orchards containing wood mass) — there are
more than 20 000 hectares of fallow land [14],
which can provide more than 1 000 000 tonnes
of wood-fuel for heating. The turnover would be
MDL 2-3 billion, to substitute coal for heating in
the private and public sectors.

Excess heat energy — generated by brick
factories, glass factories, OSB factories, metal-
lurgical plants, lime factories, IT company ser-
vers, fodder drying factories, power generation,
canning factories, juice concentrate factories,
bread factories, sugar factories, etc. This excess
heat can be delivered to municipal heating
networks, but also to greenhouse businesses.
Thus, this would increase the profitability of
win-win businesses.

3.3. Underground resources

Clay — there are more than 100 million
cubic meters of clay registered in the Republic
of Moldova [1], which can be used to produce
brick, plumbing, roofing tiles, sandstone, and
earthenware. Turnover could be over MDL 5
billion annually.
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consumul de var per locuitor este de circa 80 kg
pe an. Varul se utilizeaza in industria construc-
tiilor, in producerea hartiei, sticlei, zaharului, in
producerea de ingrasaminte, in prelucrarea me-
talelor, pielii, in tratarea terenurilor acide, la
dezinfectarea spatiilor, la combaterea daunato-
rilor in agricultura. Exista sute de milioane de
tone pe piatd. Cantitatea de var, anual necesara
Republicii Moldova, este de circa 200 000 tone
sau 4 miliarde lei anual producere.

Nisipul [5] — reprezinta materie prima, in
special, pentru industria constructiilor (beton,
sticla, amortizare a presiunii, statii fotovoltaice
etc.). Transformarea nisipului in statii fotovol-
taice ar asigura independenta energetica a Repu-
blicii Moldova. Existd destule resurse pentru a
construi uzine ce pot crea statii fotovoltaice,
conform consumului national de energie.

Petrolul — in Republica Moldova sunt des-
coperite rezerve de petrol de peste 110 mii tone,
dar este vorba de forarile executate la adancimea
de 600 metri. Exista alte resurse, conform unor
specialisti, care merita sa fie explorate la circa 2
400 metri. Cifra de afaceri a sectorului energetic
national este de peste 30 miliarde lei.

3.4. Resurse cu potential de crestere

Plantatiile energetice — salcie energetica,
plop energetic, salcam energetic [2]. Au un
potential de crestere de 30-45 tone/ha pe an. Pe o
suprafatd de 100 000 hectare poate genera ma-
terie primad pentru termoficare si substituire a
100% din importurile de carbune si a 100% din
gazele tehnice utilizate pentru institutiile publice.
Cifra de afaceri ar fi 3-5 miliarde lei anual.

Fermele de carbon — crearea padurilor
private [20], unde proprietarul are dreptul sa
vanda si cotele de oxigen pe care le genereaza
aceste paduri [21]. Este nevoie de plantat in R.
Moldova inca 600 000 hectare pentru a ajunge la
normele internationale. Aceste paduri private
(ferme) ar avea venituri anuale (50-250 USD per
hectar) pana la 3 miliarde lei anual.

Bumbacul — cifra de afaceri a textilelor pe
glob este de peste 38 miliarde USD [7] si pro-
ducerea pe teritoriul Republicii Moldova ar fi o
sansd pentru a crea propria productie [3] si pen-
tru a transforma o parte din importuri in Produs
Intern Brut.

Zootehnia — surplusul de materie prima
existentd pe teritoriul Republicii Moldova ar

Lime stone — represents the raw material
for lime production. In developed countries, per
capita consumption of lime is about 80 kg per
year. Lime is used in the construction industry,
paper production, fertiliser production, glass
production, sugar production, metal processing,
leather processing, treatment of acidic soils,
disinfection of premises, and pest control in
agriculture. There are hundreds of millions of
tons of market, and the annual quantity of
lime required by the Republic of Moldova is
about 200 000 tons or MDL 4 billion annual
production.

Sand [5] - is a raw material mainly used
in the construction industry (concrete, glass,
pressure damping, photovoltaic stations, etc.).
The conversion of sand into photovoltaic sta-
tions would ensure the energy independence of
the Republic of Moldova. There are enough
resources to set up plants that can create pho-
tovoltaic stations according to national energy
consumption.

Oil — oil reserves of more than 110
thousand tons of oil have been discovered in the
Republic of Moldova, but these are drilled to a
depth of 600 meters. There are other resources,
according to some experts, worth exploring at
around 2 400 metres. The turnover of the natio-
nal energy sector is over MDL 30 billion.

3.4. Resources with growth potential

Energy plantations — energy willow,
energy poplar, and energy acacia [2]. They have
a growth potential of 30-45 tonnes/ha per year.
On an area of 100 000 hectares, it can generate
raw materials for heating and replace 100% of
coal imports and 100% of technical gases used
for public institutions. Turnover would be MDL
3-5 billion annually.

Carbon farms — the creation of private
forests [20], where the owner also has the right
to sell the oxygen quotas that these forests
generate [21]. Another 600 000 hectares need to
be planted in Moldova to reach international
standards. These private forests (farms) would
have annual revenues (50-250 USD per hectare)
of up to MDL 3 billion annually.

Cotton — the turnover of textiles in the
world is more than USD 38 billion [7] and
producing it on the territory of the Republic of
Moldova would be a chance to create its own
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permite cresterea a peste 500 000 bovine anual,
luadnd in calcul consumul mediu de 6 tone de
furaje per capita pe an. Aceste bovine pot genera
materie prima pentru toate afacerile conexe, de
peste 20 miliarde lei.

Serele — importul de legume scoate din
economia Republicii Moldova miliarde de lei
[4] si lasa fara de locuri de munca zeci de mii de
oameni. Dezvoltarea sectorului trebuie sa devina
o prioritate nationala.

Piscicultura — cresterea pestilor in regim
protejat ar genera o noud sursa de venit pentru
producitorii locali. Este important ca acest sec-
tor sd fie inclus in lista domeniilor eligibile pen-
tru subventionare 1n agricultura.

Soia — reprezintda una dintre cele mai uti-
lizate componente in industria furajera si este o
sursd importantd de ingrasaminte naturale pentru
sol. Cresterea acestor boboase ar stimula mult dez-
voltarea ramurii agroalimentare nationale. Cifra de
afaceri estimativa — peste 4 miliarde lei anual.

Formarea drumurilor din beton — unde
materia de bazd este cimentul. Substituirea im-
porturilor de bitum ar ldsa in economia nationald
miliarde de lei, totodata, ar creste durata de viata
a drumurilor. Drumurile din beton simplifica
procedura de achizitii publice, deoarece existd un
numar mult mai mare de furnizori pe piata.

Aplicarea TVA cota 0% pentru sectorul IT
— va atrage spre resedintd fiscalda mii de com-
panii IT de pe glob si va aduce 1n sectorul ban-
car resurse importante financiare. Impozitele
conexe la consumul acestor resurse ar fi de
miliarde de lei anual.

Turismul — categoriile nevalorificate de
turism sunt: turismul ortodox (pelerinajul pentru
peste 200 milioane ortodocsi din regiune), turis-
mul memoriei (pe teritoriul Republicii Moldova
se afld mormintele a zeci de mii de cetateni
straini decedati In mai multe rdzboaie), turismul
dentar, turismul balnear-sanatorial, turismul reve-
nirii la bastind (in special pentru descendentii
emigrantilor evrei, germani etc.), turismul gastro-
nomic, turismul sportiv si cultural.

3.5. Resurse regenerabile

Cerealele — exista surplus de materie pri-
ma, inregistrandu-se exporturi de peste 230
milioane USD anual. Destinatia acestor resurse
poate fi: etanol, faina, amidon, zootehnie. Multi-
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production [3] and turn part of imports into
Gross Domestic Product.

Animal husbandry — the surplus of raw
material, existing on the territory of the Repu-
blic of Moldova, would allow the rearing of
more than 500 000 cattle per year, taking into
account the average consumption of 6 tons of
feed per capita per year. These cattle could
generate raw materials for all related businesses
worth more than MDL 20 billion.

Greenhouses — importing vegetables takes
MDL billions out of Moldova’s economy [4]
and leaves tens of thousands of people unem-
ployed. Developing the sector must become a
national priority.

Fish farming — fish farming under a pro-
tected regime would generate a new source of
income for local producers and this sector must
be included in the list of areas eligible for
agricultural subsidies.

Soy-beans — are one of the most widely
used components in the feed industry and are an
important source of natural fertiliser for the soil.
The growth of these grains would greatly boost
the development of the national agri-food sector.
The estimated turnover would be of over MDL 4
billion annually.

Concrete road paving — where the basic
material is cement. Replacing bitumen imports
would leave MDL billions in the national
economy and increase the life of roads. Concrete
roads simplify the procurement process, as there
are many more suppliers on the market.

Applying 0% VAT to the IT sector —
would attract thousands of IT companies from
around the world to tax residents and bring
significant financial resources to the banking
sector. The related taxes on the consumption of
these resources would be MDL billions
annually.

Tourism — the undervalued categories of
tourism are: Orthodox tourism (pilgrimage for
more than 200 million Orthodox in the region),
memory tourism (on the territory of the
Republic of Moldova are the graves of tens of
thousands of foreign citizens who died in several
wars), dental tourism, SPA tourism, homeco-
ming tourism (especially for the descendants of
Jewish and German emigrants, etc.), gastrono-
mic tourism, sports and cultural tourism.
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plicatorul economic poate creste pana la x17 sau
pana la 3,9 miliarde USD.

Oleaginoasele — surplusul de materie pri-
ma reprezinta circa 260 milioane USD. Destina-
tia finald a acestor resurse poate fi: biodieselul,
uleiul, maioneza, margarina, zootehnia. Multi-
plicatorul economic poate ajunge la x5 sau 1,3
miliarde USD.

Ldna — anual, se aruncid la gunoi 3000-
6000 tone de lana de oaie in Republica Mol-
dova. Prelucrarea acestei materii prime ar crea o
cifra de afaceri pe industrie de 0,4 — 12 miliarde
lei, in functie de produsul finit (haine, covoare,
plapumi, jucarii).

Pielea — zootehnia din Republica Moldova
insumeaza la moment circa 1000000 metri
patrati de piele, care reprezintd materie prima
pentru produse finite de 5-9 miliarde lei anual.
Este nevoie sa se ia in calcul capacitatea de cres-
tere a zootehniei.

Stuful — reprezinta materia primad pentru
sectorul materialelor de constructii (crearea de
acoperisuri si PAL), agent termic, dar si furnizor
de celuloza. Utilizarea acestor resurse regenera-
bile ar asigura regiunile cu energie termica, fara
a defrisa padurile. Totodata, ar fi dezvoltate noi
sectoare ale economiei. Cifra de afaceri posi-
bila— minim 10 milioane lei anual.

Concluzii

Republica Moldova, in prezent, nu valori-
ficd la capacitatea maxima resursele naturale
nationale, fapt care stopeaza procesul de indus-
trializare si, respectiv, nu se propulseaza econo-
mia nationald. Aceste resurse pot asigura statul
cu materia primd necesara producerii a circa
70% din marfurile importate.

Aplicand 1n practica variantele de evolutie
a productiei finite, oferite in cadrul prezentului
studiu, s-ar putea inregistra urmatoarele situatii:

a. Regionalizarea materiei prime va permite
dezvoltarea simultana a tuturor regiunilor.
Raioanele, fara de resurse naturale din sub-
teran, pot utiliza alte categorii de resurse
(reciclabile, cu potential de crestere, ine-
puizabile) pe care si le valorifice la maxi-
mum.

b. Interconectarea politicilor de stat va fi
cheia succesului in procesul de industria-
lizare, deoarece nu va admite insuficiente
de materie prima, de resurse umane, de
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3.5. Renewable resources

Grains — there is a surplus of raw mate-
rial, with exports of over USD 230 million
annually. The destination of these resources can
be: ethanol, flour, starch, and livestock. The
economic multiplier can increase to x17 or up to
USD 3.9 billion.

Oilseeds — the surplus of raw materials
represents about USD 260 million. The final
destination of these resources can be: biodiesel,
oil, mayonnaise, margarine, and livestock.
The economic multiplier can reach x5 or USD
1.3 billion.

Wool — 3000-6000 tons of sheep wool is
thrown away annually in the Republic of Mol-
dova. Processing this raw material would create
an industry turnover of MDL 0.4 — 12 billion,
depending on the finished product (clothes,
carpets, quilts, toys).

Leather — the livestock industry in the
Republic of Moldova currently has about 1 000
000 square meters of leather, which represents
raw material for finished products worth MDL
5-9 billion annually. It takes into account the
growth capacity of livestock farming.

Reed — is a raw material for the building
materials sector (roofing and chipboard), a ther-
mal agent and a supplier of cellulose. Using these
renewable resources would provide regions with
heat energy without clearing forests. New
sectors of the economy would also be deve-
loped. Turnover would be of minimum MDL 10
million annually.

Conclusions

The Republic of Moldova has currently
untapped domestic resources, which stops the
industrialization process and thus is not in the
situation to revive the national economy. These
resources can provide the state with the necessary
raw material to produce 70% of imported goods.

The practical implementation of the final
production evolution variant, presented in this
study, could generate the following situations:

a. Regionalisation of raw materials will
allow simultaneous development of all
regions. Districts without underground
natural resources can use other categories
of resources (recyclable, with growth
potential, inexhaustible) to make the most
of them.
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fluctuatii monetare sau de surplus de pro-

ductie finita etc.

C. Starea ecologiei se va imbundtati consi-
derabil, prin eliminarea factorilor nocivi
(azbestul, gunoistile depozitate, scoaterea
din circuit a resturilor statiilor de epurare),
mdrirea suprafetelor Impadurite, limitarea
utilizarii ingrasdmintelor chimice, recicla-
rea multor categorii de materie prima,
reducerea exploatarii resurselor subterane,
crearea de alternative energetice locale,
reducerea utilizarii de resurse prin inter-
conectare etc.

d. Va avea loc cresterea unei noi generatii
de specialisti, care va beneficia de surse
de venit mult mai ridicate decat salariul
mediu pe economie, datoritd faptului ca
vor aduce un aport mai Insemnat la
dezvoltarea economiei.

e. Va avea loc modificarea balantei de pldti
a economiei. Vor scadea importurile de
produse finite, vor creste importurile de
utilaje, vor scadea exporturile de materie
prima. Prima perioadd va fi orientatd spre
substituirea importurilor, dar fara de poli-
tici paternaliste. Cursul valutar va fi direc-
tionat spre consolidarea monedei nationale.

f. Logistica ar putea deveni unul dintre fac-
torii determinanti ai procesului de indus-
trializare, deoarece transportarea materiei
prime intre diferiti producatori, la etapele
lor de industrializare, creeazi o necesitate
suplimentara de servicii de transport si
stocare.

g. Se vor dezvolta industriile conexe proce-
sului de industrializare: industria ambala-
jelor, marketingul produselor finite, servi-
ciile de certificare a produselor si metro-
logie, reparatia si mentenanta utilajelor,
industria energetica, industria produca-
toare de utilaje, serviciile de constructii si
reparatii, serviciile sanitare si de filtrare a
apelor, industria chimica etc.

Drept urmare, putem conchide ca statul
nu trebuie sa facd investitii in a crea noi intre-
prinderi de stat si trebuie sa se retraga din cele
existente, lasand libera concurentd sd formeze
preturile si cererea pe piatd. Statul 1si poate men-
tine autoritatea de reglementare a proceselor

b. Interconnection of state policies will serve

as the key to success in the process of
industrialization, as it will not allow the
formation of shortages of raw materials,
human resources, currency fluctuations,
surplus of finished production, etc.

. The state of ecology will be considerably

improved by eliminating harmful factors
(asbestos, landfill waste, removing waste
from sewage treatment plants, increasing
forested areas, limiting the use of che-
mical fertilisers, recycling many cate-
gories of raw materials, reducing the
exploitation of underground resources,
creating local energy alternatives, redu-
cing the use of resources through inter-
connection, etc.).

. A new generation of professionals will

grow up, benefiting from sources of
income much higher than the average
wage in the economy, due to their higher
contribution to the economy evolution.

. There will be a change in the balance of

payments of the economy. Imports of
finished goods will decrease, imports of
machinery will increase, and exports of
raw materials will decrease. The first period
will be oriented towards import substitu-
tion but without paternalistic policies. The
exchange rate will move in the direction of
strengthening the national currency.

Logistics is becoming one of the determi-
nants of the industrialisation process, as
the transport of raw materials between
different producers at their stages of in-
dustrialisation creates an additional need
for transport and storage services.

. Industries related to the industrialisation

process: packaging industry, marketing of
finished products, product certification
and metrology services, machinery repair
and maintenance, energy industry, machi-
nery manufacturing industry, construction
and repair services, sanitary and water
filtration services, chemical industry, etc.
will be developed.

Therefore, we can conclude that the State

should not invest in creating new state-owned
enterprises and should withdraw from existing
ones, leaving the free competition to shape
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economice, cu implicare minima in viata econo-
mica a unor intreprinderi separate. Regulile de
joc se fac sectorial, nu nominal.

Investitiile vor veni masiv si vor acoperi
intreg spectrul enuntat in aceastd analiza, doar
dupa ce vor fi ajustate reglementarile nationale
si Republica Moldova va ajunge in top 10 mon-
dial, conform indicatorului Doing Business [22].
Péana atunci insa, investitiile strdine directe vor
intarzia sa apard, deoarece birocratia existenta
faciliteaza dezvoltarea coruptiei la fiecare nivel
de interactiune a businessului cu institutiile
statului.

prices and demand in the market. The state
retains its authority to regulate economic pro-
cesses, with minimal involvement in the eco-
nomic life of separate enterprises. The rules of
the game are made sectoral, not nominal.
Investments will come in massively and
will cover the whole spectrum outlined in this
analysis, only after the regulations are adjusted
and Moldova will be in the top 10 worldwide
according to the Doing Business indicator [22].
Until then, investments will not come, because
the existing bureaucracy leaves room for
corruption to develop at every level of business
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interaction with state institutions.
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In prezenta lucrare sunt analizate moda-
litatile de evaluare a competitivitatii intreprin-
derilor din Unitatea Teritoriala Administrativa
(UTA) Gagauzia, din sectorul industriei vitivini-
cole. Pentru analiza aspectului competitiv, a fost
utilizatd metoda complexd (integrald) de eva-
luare a indicatorilor financiari, care permite
efectuarea unei analize comparative a situatiei
financiare si, respectiv, a competitivitatii intre
intreprinderile selectate. Metoda propusa are la
baza evaluarea ratingului si include: identifica-
rea principalilor indicatori financiari, conform
carora se va efectua evaluarea; calcularea indi-
catorilor pentru intreprinderile investigate, ela-
borarea unei matrice de indicatori standardizati;
atribuirea de indicatori de rating fiecarei intre-
prinderi. Aplicarea acestui tip de analiza a com-
petitivitatii contribuie atdt la evaluarea situatiei
deri din domeniul vizat, cdat si la evidentierea
societatii care detine titlul de lider de piata, cu
scopul de a determina pozitia fiecarei intreprin-
deri selectate in comparatie cu cea de referintd.

Cuvinte-cheie: competitivitatea intreprin-
derilor, metode de evaluare a competitivitdtii,
metoda complexa (integrald), metoda matriceald,
metode operationale, indicatori de competitivitate.

JEL: C53, C81, L21, L66, M19.

Introducere

In economia actuald de piatd, competi-
tivitatea reprezintd una dintre principalele
categorii ale stiintei economice, respectiv, diver-

reprezintd obiectul numeroaselor studii stiin-
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The article considers the possibilities of
assessing the competitiveness of enterprises of
Territorial Administrative Unit (ATU) Gagau-
zia in the wine industry. The comprehensive
assessment method was used for the competiti-
veness analysis of the financial indicators, which
allows carrying out a comparative analysis of
the financial condition, and as a result, of the
competitiveness among specific selected enter-
prises. The proposed method is based on the
rating assessment and includes: selection of the
main financial indicators based on which the
assessment will be carried out; calculation of
indicators for the enterprises under study; com-
pilation of a matrix of standardized indicators;
assignment of rating indicators to each enter-
prise. The application of the proposed com-
petitiveness analysis method allows not only to
assess the financial condition and compe-
titiveness of each enterprise from the selected
sector, but also to identify the leader among
them in the studied market segment, as well as to
determine the position of each enterprise from
the sample compared to the reference one.

Keywords: competitiveness of enterprises,
competitiveness evaluation methods, complex
(integrated) method, matrix method, operatio-
nal methods, competitiveness indicators.
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Introduction

In the modern market economy, com-
petitiveness is one of the main categories of
economic science. Various aspects of compete-
tiveness management are the subject of many
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tifice. Totodata, relevanta acestora nu este in
diminuare, deoarece complexitatea relatiilor
economice §i aparitia unor noi forme de con-
curentd constituie, in mod evident si constant,
noi provocdri pentru cercetdtori si practicieni.
Scopul acestui studiu este de a analiza com-
petitivitatea intreprinderilor vinicole care desfa-
soard activitati financiare si economice pe teri-
toriul Unitatii Teritoriale Administrative (UTA)
Gagauzia, cercetare efectuatd prin intermediul
evaluarii de rating, bazata pe metoda complexa
(integrala ) de evaluare a indicatorilor financiari.

In mediul stiintific sunt descrise viziuni
clare cu privire la principalele abordari ale
context, mentiondm cad proprietatile si caracte-
risticile generale ale acesteia sunt urmatoarele:

— capacitatea de a rezista in lupta cu con-
curenta;

— avantajele competitive;

— rezultatul compararii intreprinderilor;

— schimbarile in timp;

— categoria cantitativd, care poate fi esti-
mata cu ajutorul unui sistem de indicatori

[6, p. 802].

J.-J. Lambin este unul dintre fondatorii
costurile, fiind un avantaj competitiv intern,
fac intreprinderea mai profitabild si mai rezis-
tentd fatd de reducerea preturilor de pe piatd
[7, p. 613].

De asemenea, cu referire la competiti-
vitate, I. L. Popova subliniaza ca evaluarea tre-
buie sa fie efectuatd Tn comparatie cu con-
curentii. Pentru a procesa datele despre com-
petitivitate pot fi aplicate diverse metode de
evaluare, precum: complexa, expert si de rating,
dar si metode grafice, precum cea: matriceala si
poligonala [8, p. 20].

In opinia autorului, utilizarea unui numar
mare de criterii complicd calculele si ,.estom-
peazi” rezultatele acestora. In plus, indicatorii
individuali se coreleaza reciproc si, respectiv, se
dubleaza.

Reiesind din faptul cd esenta conceptului
de competitivitate constd in crearea avantajelor
competitive necesare si suficiente pentru a fi
utilizate, acestea se prezinta ca un set limitat de
indicatori ce caracterizeaza rentabilitatea, acti-
vitatea economicad, stabilitatea financiard, lichi-
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scientific researches. Their relevance does not
decrease, since the complication of economic
relations and the emergence of new forms of
competition constantly pose new tasks to re-
searchers and practitioners. The aim of this
study is to analyse the competitiveness of the
wine enterprises that carry out financial and
economic activities on the territory of Territorial
Administrative Unit (ATU) Gagauzia, through
the rating evaluation based on the method of
complex evaluation of financial indicators.

Clear visions of the main approaches to
understanding and studying competitiveness are
described in science. In this context, we mention
that its general properties and characteristics are
the following:

- ability to withstand a competitive
struggle;

- competitive advantages;

— object comparison result;

— change with time;

— Quantitative category; it can be estimated

using the indicator system [6, p. 802].

One of the founders of the theory of
competitiveness J.-J. Lambin shows that costs,
being an internal competitive advantage, make
the company more profitable and more resistant
to market price declines [7, p. 613].

In the same vein, I.L. Popova emphasizes,
already in terms of competitiveness, that the
assessment must be concluded in comparison
with competitors. Various methods of integral,
expert and rating evaluation, as well as graphic
methods like matrices, polygon method can be
used to process competitiveness data [8, p. 20].

According to the author, the use of a large
number of criteria complicates calculations and
“washes out” their results. In addition, indivi-
dual indicators correlate with each other and,
therefore, duplicate each other.

Based on the fact that the meaning of the
concept of competitiveness is to create compe-
titive advantages, it is necessary and sufficient
to use a limited set of indicators that charac-
terize profitability, business activity, financial
stability, liquidity of the enterprise, as well as
indicators of the probability of bankruptcy.

Methodology

The methodological and methodical tools
that economic science currently has for asses-
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ditatea intreprinderii, dar si ca indicatori ai
probabilitatii de faliment.

Metodologie

Instrumentele metodologice si metodice
existente in prezent In domeniile stiintific si
viziunea noastrd, sunt diverse, iar multe tehnici si
metode sunt aplicabile in evaluarea competitivi-
tatii financiare. Totodata, fard Indoiala, la baza
metodologica trebuie sa fie o abordare externa.

Baza metodologicd a acestui studiu este
reprezentatd de principiile abordarii sistematice
a analizei si sintezei, iar in calitate de instru-
mente de cercetare au fost utilizate metode
stiintifice inductive si deductive, compararea,
gruparea, evaluarea, precum si metodele tabelare
si grafice, care demonstreaza datele obtinute.

Selectarea metodelor de cercetare a fost
efectuatd atat in corelare cu obiectivele trasate,
cat si In corespundere cu prevederile metodo-
logiei cercetarilor stiintifice aferente domeniu-
lui abordat.

Rezultate si discutii

Gradul de cercetare a problemei stu-
diate. In aceasti lucrare, investigarea pro-
blemelor teoretice cu privire la fundamentele
formarii sistemului de competitivitate a intre-
prinderilor se bazeazd pe lucrarile savanti-
lor: M. Porter, S. M. Brown, I. Kirzner, A. A.
Thompson, |.  Ansoff, A. J. Strickland,
W. Deminga, F. Hayek, A. Burda, E. Piskun,
A. Kolesnik si altii.

Unele aspecte ale problemei evaluarii
lucrdrile economistilor moldoveni, precum:
Gr. Belostecinic, L. Mitnitcaia, A. Levitcaia,
Z. Arikova, A. Cotelnic, S. Ghenova, D. Parmacli.

Obiectul numeroaselor studii stiintifice il
reprezintd diversele aspecte ale managementului
tora nu este in diminuare, deoarece complexitatea
relatiilor economice si aparitia unor noi forme de
luptd cu concurenta constituie, In mod constant,
noi provocdri pentru cercetdtori si practicieni.

Calculele principalilor indicatori finan-
ciari ai intreprinderilor au fost realizate conform
metodologiei elaborate de L. Todorich [11].

Cercetarea stiintifica

Competitivitatea intreprinderii reflecta
rezultatele datelor statistice agregate ale activi-

106

sing competitiveness, are quite diverse. Many
techniques and methods are applicable, inclu-
ding for assessing financial competitiveness.
At the same time, undoubtedly, the external
approach must stay at the foundation of metho-
dological basis.

The methodological base of this research
is represented by the principles of the systematic
approach to analysis and synthesis; as research
tools, methods of scientific induction and
deduction, comparisons, groupings, evaluations,
as well as tabular and graphic methods of
displaying the obtained data have been used,
which prove the obtained data.

The selection of research methods was
made both in correlation with the objectives set
and following the provisions of the methodo-
logy of scientific research related to the field
addressed.

Results and discussions

The degree of development of the
researched problem. In the research, the study
of theoretical issues regarding the foundations of
the formation of the business competitive
system is based on the works of M. Porter, S.M.
Braun, I. Kirzner, A.A. Thompson, I. Ansoff, A.
J. Strickland, W. Deming, F. Hayek, A. Burda,
E. Piskun, A. Kolesnik and others.

Some aspects related to the assessing the
business competitiveness problem found ref-
lection in the works of Moldovan econo-mists,
such as: Gr. Belostecinic, L. Mitnitcaia,
A. Levitscaia, Z. Arikova, A. Cotelnic, S. Ghe-
nova, D. Parmacli.

Various aspects of competitiveness mana-
gement are the subject of many scientific
researches [2, 4, 9]. Their relevance does not
decrease, since the complication of economic
relations and the emergence of new forms of
competition constantly pose new tasks to
researchers and practitioners.

Calculations of the main financial indica-
tors of wine enterprises were carried out
according to the methodology developed by
L. Todorich [11].

Scientific research

The company’s competitiveness reflects
the results of aggregate statistical data of the
activity of all its departments: the state of their
material base, the reliability of staff and finan-
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tatii tuturor departamentelor sale: starea bazei
materiale a acestora, fiabilitatea personalului si a
sprijinului financiar, nivelul managementului si
capacitatea Intreprinderii de a raspunde, in mod
adecvat si prompt, la schimbarile factorilor
externi de influentd, comportamentul clientilor,
gusturile si preferintele acestora. Amplificarea
concurentei pe piata bunurilor este posibild
numai daca existd intreprinderi competitive si
stabile din punct de vedere financiar.

Competitivitatea producdtorilor pe piatd
poate fi analizata in functie de diferite grupe de
factori de competitivitate, precum: lichiditatea
sau stabilitatea pietei, calitatea produselor, inten-
sitatea productiei si a cifrei de afaceri a fon-
durilor, nivelul utilizarii productiei si a poten-
tialului economic, profitabilitatea, disponibi-
litatea fondurilor proprii [5, p. 60].

Prin urmare, competitivitatea poate fi
analizatd nu doar ca o caracteristicd calitativa a
pozitiei pe piatd, ci $i ca un parametru masurabil
din punct de vedere cantitativ.

In viziunea lui A. Burda si V. Kochetov
,,O metodologie fundamentatd stiintific privind
ajutorul diverselor metode, utilizand diferite
criterii. Evaluarea competitivitatii intreprin-
derilor trebuie sa se bazeze pe un anumit set de
indicatori, iar justificarea componentei acesteia
sa fie fundamentata pe obiectivele evaluarii si pe
nevoile subiectilor managementului. Intrucat
este dificil sd se acorde prioritate doar unui
criteriu separat, este rational sa se efectueze o
evaluare cuprinzitoare a competitivitatii” [3,
p.98].

Teoria analizei economice a elaborat me-
tode complexe de evaluare, care presupun rea-
lizarea unei caracteristici agregate, ce cuprinde:
rangul, clasa si indicatorul integral. in practica,
se pot utiliza in special urmatoarele metode:

v' metoda sumelor, atunci cind se insu-
meaza rata de crestere a indicatorilor
selectati;

v’ media aritmetica ponderatd, atunci cand
rata de crestere este Insumata, ludnd in
considerare valoarea fiecarui indicator in
conformitate cu un anumit principiu;

v’ metoda ierarhizarii (suma locurilor),
atunci cand se insumeaza locurile obti-
nute de intreprinderi in baza indicatorilor
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cial support, the level of management and the
ability of the company to respond, adequately
and promptly, to changes in external influencing
factors, customer behaviour, tastes and prefe-
rences. Amplifying competition in the goods
market is possible if there are competitive and
financially stable companies.

The competitiveness of producers on the
market can be analysed by different groups of
competitiveness factors: liquidity and market
stability, quality of production, intensity of pro-
duction and turnover of funds, level of utiliza-
tion of production and economic potential,
profitability, availability of own funds [5, p. 60].

Therefore, competitiveness can be con-
sidered not only as a qualitative characteristic of
the market situation, but also as a quantitatively
measured parameter.

According to A. Burda and V. Kochetov
“A scientifically based method for assessing
competitiveness can be built using various
methods, by means of various criteria. The
assessment of the competitiveness of enterprises
should be based on a certain set of indicators,
the rationale for the composition of which is
based on the objectives of the assessment and
the needs of management entities. Since it is
difficult to give priority to a separate criterion, it
seems appropriate to conduct a comprehensive
assessment of competitiveness” [3, p. 98]

The theory of economic analysis has
developed methods of complex evaluations,
which assume obtaining aggregated characte-
ristics: rank, class, integral indicator. In practice,
in particular, the following methods can be used:

v’ the sum method, when, for example, the
growth rates of selected indicators are
summed up;

v the weighted arithmetic mean, when
growth rates are summed up taking into
account the weight of each indicator
according to some principle;

v’ the method of ranking (sum of places),
when the places achieved by the enter-
prises are summed up according to
selected indicators (the smallest sum of
places means the first place);

v the scoring method, when each indicator
has its own weighted score, and the
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selectati (cel mai mic numar de locuri

inseamna primul loc);

v metoda scorului de evaluare (punctajului),
atunci cand fiecare indicator are propriul
scor de greutate, iar punctajul evalueaza
cresterile indicatorilor pe o anumita scara;

v" diverse metode de evaluare a ratingului;

v metode grafice.

Metoda sumelor prevede insumarea valo-
rilor indicatorilor studiati. Dezavantajul acestei
metode este capacitatea evaludrii nalte a rezul-
tatelor unui indicator integral, cu un decalaj
semnificativ In ceea ce priveste un anumit indi-
cator, care este acoperit datorita realizarii impor-
tante ale altor indicatori speciali.

Indicatorul integral al evaluarii complexe,
determinat prin metoda Insumadrii, presupune
insumarea valorilor reale si se calculeaza pentru
fiecare entitate economica conform urmatoarei
formule [1]:

n
Cint = E
i=

unde, n este numarul de indicatori;

X'ij, X% — valoarea reald si valoarea de

referintd a indicatorului i pentru intre-

prinderea j.

Dupa cum se poate observa din algoritmul
de mai sus, la determinarea ratingului prin
metoda integrald de evaluare determinista, apare,
de asemenea, problema calcularii coeficientilor
de ponderare a indicatorilor. Intr-o anumita
masurd, aceastd problema poate fi rezolvata daca
se utilizeaza un sistem de evaluare a punctajului
la calcularea unui singur indicator integral.
Pentru a atribui punctaj, este necesar de a se
defini un sistem de praguri de valori pentru
indicatorii separati.

Punctajul pentru indicatori trebuie atribuit
in baza faptului ca se incadreaza intr-un anumit
interval de valori. In acest caz, indicatorul inte-
gral va fi determinat prin insumarea punctajului
indicatorilor specifici. Deoarece algoritmul nu
prezintd o formuld de calcul al coeficientilor de
ponderare, se presupune ca se prezintd o eva-
luare expert, care este de natura subiectiva.
tuata 1n baza elabordrii unui rating al intreprin-
derilor, ludnd in considerare, conform influentei
agregate a factorilor de competitivitate, impactul
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increments of the indicators on a certain

scale are estimated in scores;

v' various methods of rating evaluation;
v" graphic methods.

The sum method provides for the sum-
mation of the values of the studied indicators. Its
disadvantage is the possibility of high estimation
of the results according to the integrated indi-
cator, when there is a significant lag in some
particular indicator, which is covered by signi-
ficant achievements of other particular indicators.

The integral indicator of the complex
assessment, determined by the sum method,
assumes the summation of actual values and is
calculated for each economic entity according to
the following formula [1]:

bl
<2

1)

Y

X

<

where n — number of indicators;

X'ii, X% — actual and reference value of the

i indicator for the j enterprise.

As can be seen from the above algorithm,
when determining the rating by the integral
method of deterministic evaluation, the problem
of calculating the weight coefficients of indi-
cators also arises. To a certain extent, this pro-
blem can be solved if a scoring system is used
when calculating a single integral indicator. In
order to assign the scores, it is necessary to
define a system of threshold values for parti-
cular indicators.

Points should be assigned to indicators
based on falling into a certain range of values.
In this case, the integral indicator will be deter-
mined by summing the scores for particular indi-
cators. Since the formula for calculating weight
coefficients is not presented in the algorithm,
it is assumed that in this case, an expert
assessment is also provided, which has a sub-
jective character.

Competitiveness assessment can be car-
ried out on the basis of the development of a
business rating, taking into account, according
to the aggregate influence of competitiveness
factors, the cumulative impact of competiti-
veness components.
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Stabilirea ratingului intreprinderii se ba-
zeaza pe un set de indicatori financiari, cum ar
fi: rentabilitatea, lichiditatea, solvabilitatea sau
activitatea Intreprinderii In ansamblu.

Nivelul de viabilitate economica a intre-
prinderii poate actiona, de asemenea, ca un
criteriu de evaluare. Coeficientii inclusi in set
sunt evaluati prin modalitatea acordarii punc-
tajului, marimea caruia depinde de valoarea
acestui coeficient in calitate de criteriu de eva-
luare si de gradul de conformitate cu regle-
mentarile, din punct de vedere cantitativ.

In opinia autorului, pentru a evalua
aspectul cercetat, poate fi utilizatd metoda de
analizd a ratingului multidimensional, al cérei
algoritm consta din mai multe etape.

La prima etapa este justificat sistemul de
indicatori, cu ajutorul caruia vor fi evaluate
rezultatele activitatii economice a intreprinde-
rilor, se colecteaza datele privind acesti indi-
catori si se formeaza o matrice de date initiale.
Evaluarea comparativa trebuie sd tind cont de
se bazeze nu pe un set arbitrar de indicatori, ci
pe caracteristicile aspectelor activititii intreprin-
derii care sunt esentiale pentru competitivitate.
Aceste proprietdti trebuie sa includd si anumiti
indicatori pentru evaluare, precum: rentabili-
tatea, eficienta gestiondrii resurselor financiare,
activitatea economicd, lichiditatea si stabilitatea
pietei, solvabilitatea, dar si probabilitatea fali-
mentului (tabelul 1).

Valorile calculate ale indicatorilor, care
au dimensiuni si unitati de masura diferite, sunt
prezentate intr-o forma comparabila, astfel incat,
pentru fiecare indicator se face o comparatie cu
intreprinderea de referintd, care prezintd cele
mai bune rezultate (adica, valorile recoman-
date/optime ale tuturor indicatorilor analizati).

in acest caz avem anumite proprietiti
observabile ale intreprinderilor studiate si eva-
luate, iar pentru a stabili valorile numerice
obiective, comparabile cu diferite caracteristici,
se utilizeaza scara raportului metric. Pentru
fiecare indicator de orientare pozitiva din ma-
trice existd un punctaj maxim luat ca referinta (5
puncte). Indicatorii care nu indeplinesc valorile
recomandate primesc un punctaj mai mic (de la
1 pana la 4 puncte), in conformitate cu limitele
specificate.
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The establishment of the rating of an enter-
prise is based on a set of financial coefficients,
such as profitability, liquidity, paying capacity or
the activity of the enterprise as a whole.

The level of economic solvency of the
enterprise can also act as an evaluation criterion.
The coefficients included in the set are evaluated
in points, the size of which depends on the value
of this coefficient as an evaluation criterion and
the degree of compliance with the regulations,
from a quantitative point of view.

According to the author, in order to assess
this aspect of the research, competitiveness, the
multidimensional rating analysis method can
be used, the algorithm of which consists of
several stages.

At the first stage a system of indicators is
substantiated, with the help of which the results
of economic activity of enterprises will be
evaluated; data on these indicators are collected,
and a matrix of initial data is formed. A com-
parative assessment should take into account all
the important parameters of competitiveness and
has to be based not on an arbitrary set of indi-
cators, but on the characteristics of those aspects
of the enterprise's activities that are essential for
competitiveness. Such characteristics should
include indicators for evaluating profitability,
the effectiveness of financial resource mana-
gement, business activity, liquidity and market
stability, paying capacity, and the probability of
bankruptcy (table 1).

The calculated values of indicators, ha-
ving different dimensions and units of measu-
rement, are given in a comparable form. For
each indicator, a comparison is made with a
conditional reference enterprise that has the best
results (i.e., recommended / optimal values of all
considered indicators).

In this case, we are dealing with certain
observable properties of the studied and
measured enterprises, and, in order to establish
objective comparable numerical values of
various characteristics, a metric scale of ratios is
used in such cases. The maximum value is found
and is taken as a reference (5 points) for each
indicator of a positive orientation in the matrix.
Indicators that do not meet the recommended
values are assigned a lower score (from 1 to 4)
in accordance with the specified restrictions.
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Tabelul 1/ Table 1
Matricea de grupare a datelor initiale/ Grouping matrix of initial data

Indicatorii/ Indicator

Punctajul acordat/ Point scale

1 2 3 4 5

Rentabilitatea And 12 0.05/ de 1a 0,05 pané|de 1a 0,12 pand la| de la 0,19 pana la | mai mult de
vanzarilor/ Profitability p"“tl."l‘l 8 05 | 1a0.12/from | 0,19/ from 0,12 | 0,25/ from 0,19 | 0,25/ more
of sales e 0,05 till 0,12 till 0,19 till 0,25 than 0,25
Rentabilitatea Alx de 1a 0,01 pana|de la 0,04 pana la| de la 0,07 pana la | mai mult de
cconomic/ Economic | P 12 00V 11 0,04/ from | 0,07/ from 0,04 |0,1/ from 0,07 till 0,1/ more than
profitability e 0,01 till 0,04 till 0,07 0,1 0,1
Rentabilitatea capitalului| . . la 0.1/ dela 0,1 pand |de 1a 0,13 pana la|de la 0,17 pana la| mai mult de
propriu/ Return on par;.a”% 1’ la 0,13/ from | 0,17/ from 0,13 |0,2/ from 0,17 till |0,2/ more than
equity e 0,1till 0,13 till 0,17 0,2 0,2
Coeficientul lichiditatii And 1a 0.05/ de la 0,05 pané|de la 0,12 pana la| de la 0,19 pana la | mai mult de
absolute/Absolute paltl.?l 8 0’5 la 0,12/ from | 0,19/ from 0,12 | 0,25/from 0,19 | 0,25/ more
liquidity ratio e 0,05 till 0,12 till 0,19 till 0,25 than 0,25
Coeficientul lichiditatii | . . 1a 0.5/ il de la 0,5 pana |de la 0,68 pana la| de la 0,83 pand la | mai mult de
intermediare/ Interim pand 8 5’ "™ 120,68/ from | 0,83/ from 0,68 | 1,0/ from 0,83 till | 1,0/ more than
liquidity ratio ’ 0,5 till 0,68 till 0,83 1,0 1,0
Coeficientul lichiditatii | . . la 1.0/ 6l dela 1,0 pana |de la 1,25 pana la| de la 1,5 pandla | mai mult de
curente/ Current pand io’ "™ 1a 1,25/ from |1,5/ from 1,25 till| 2,0/ from 1,5 till |2,0/ more than
liquidity ratio ' 1,0till 1,25 15 2,0 2,0
Coeficientul de pand la 0,4/ till| de la 0,4 pana |de la 0,47 pana la| de la 0,53 pand la| mai mult de
autonomie/ Autonomy 0,4 la 0,47/ from | 0,53/ from 0,47 |0,6/ from 0,53 till |0,6/ more than
Pérghia financiara/ mai multde | dela3,7 pand |dela 0,23 panala| dela 0,1 pandla | panila 0,1/
Financial leverage 0,5/ more than |la 0,5/ from 3,7|3,7/ from 0,23 till| 0,23/ from 0,1 till | |ess than 0,1
Coeficientul de . .| de la 0,2 pand |de la 0,33 pana la| de la 0,47 pand la| mai mult de
concentrare/ pana lg (2)’2/ bl 0,33/ from | 0,47/ from 0,33 | 0,6/ from 0,47 till |0,6/ more than
Concentration ; 0,2 till 0,33 till 0,47 0,6 0,6
Coeficientul de furnizare L . L .
a capitalului circulant  |pana 1a 0,1/ till dela 0,1 pana |de la 0,23 pana la| de la 0,37 pana _la mai mult de
propriu/ The coefficient 0.1 la 0,2_3/ from 0,37/_ from 0,23 | 0,5/ from 0,37 till | 0,5/ more than
of available Working 0,1 till 0,23 till 0,37 0,5 0,5
Coeficientul A s ...| dela 0,5 pand |de la 0,67 pana la| de la 0,83 pana la| mai mult de
disponibilitatii stocului/ pana lg g,S/ tll la 0,67/ from | 0,83/ from 0,67 |1,0/ from 0,83 till | 1,0/ more than
Reserves coverage ' 0,5 till 0,67 till 0,83 1,0 1,0
ﬁgﬁgg:ﬁgﬁ[{;‘:/ pénd la 0.2/ till dela 0,2 pana |de la 0,33 pana la| de la 0,47 pana _la mai mult de
Maneuverability 0 2’ la 0,3_3/ from 0,47/_ from 0,33 | 0,6/ from 0,47 till |0,6/ more than

. ' 0,2 till 0,33 till 0,47 0,6 0,6
coefficient
Coeficientul de A s de la 0,75 pana |de la 0,80 pana la| de 1a 0,85 pana la | mai mult de
stabilitate financiara/ | P23 12 0-73' 112 0,80/ from | 0,85/ from 0,80 | 0,9/ from 0,85 till 0,9/ more than
Financial stability e 0,75 till 0,80 till 0,85 0,9 0,9
Coeficientul raportulu de la 0,0 pana |de la 0,33 pana la| de 1a 0,67 pand la| mai mult de
e oy pina 00 | la033/from | 0,67/from 0,33 |1,1/from 0,67 till| .0/ more than
Coefficient of 0,0till 0,33 till 0,67 11 1,0
Probabilitatea dela 1,23 pand|de la 1,81 pand la| de la 2,4 pand la | mai mult de
zlltlm;:t;;llﬂp(r%%c;m:ity paiﬁlli ;1,),23/ la 1,81/ from |(2,4/ from 1,81 till| 2,99/ from 2,4 till| 2,99/ more

' 1,23till 1,81 2,4 2,99 than 2,99

of bankruptcy (Altman’s

Sursa: elaborat de autor in baza [10, p. 61; 11, p. 128-153, 182-183]/
Source: developed by author based on the [10, p. 61; 11, p. 128-153, 182-183]
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A doua etapa. In continuare, este necesar sa
se calculeze indicatorii de evaluare ai com-
cienti care caracterizeaza situatia financiara. Pentru
analiza au fost utilizate datele situatiilor financiare
ale intreprinderilor SA ,,Vinuri de Comrat” si SA
»lomai-Vinex”, pentru perioada 2015-2021, in
baza carora au fost calculati indicatorii de profi-
tabilitate, activitatea comerciala, stabilitatea finan-
ciara si probabilitatea falimentului (Scorul Altman
Z)'. Rezultatele sunt prezentate in tabelul 2.

The second stage. Further, it is necessary
to calculate the indicators for assessing compe-
titiveness by using for this purpose various
coefficients characterizing the financial con-
dition. For the analysis, the financial statements
of SA “Vinuri de Comrat” and “Tomai-Vinex”
SA for 2015-2021 have been used, on the basis
of which the indicators of profitability, business
activity, financial stability and the probability of
bankruptcy (Altman’s Z-score)' were calculated.
The calculation results are presented in table 2.

Tabelul 2/ Table 2

Indicatorii de competitivitate ai SA ,,Vinuri de Comrat” si SA ,,Tomai-Vinex”,
pentru perioada 2015-2021/ Competitiveness indicators of SA "'Vinuri de Comrat™
and "Tomai-Vinex' SA for 2015-2021

Indicatorii/ SA ,,Vinuri de Comrat” SA ,,Tomai-Vinex”
Indicator 2015|2016 {2017 |2018|2019 | 2020|2021 2015|2016 | 2017 | 2018|2019 | 2020 | 2021
1 2 3 4 5 6 7 8 9 10 | 11 | 12 | 13 | 14 | 15

Rentabilitatea
vanzarilor/
Profitability of
sales

0,344|0,238|0,316|0,204|0,310(0,263

0,288(0,274|0,264|0,231|0,256(0,157|0,250(0,216

Rentabilitatea
economica/
Economic
profitability

0,123|0,200|0,110|0,042

0,079/0,084|0,063

0,027|0,028|0,033|0,025|0,021|0,015|0,043

Rentabilitatea
capitalului
propriu/ Return
on equity

0,258|0,404)0,207

0,085/0,127|0,119

0,08810,047|0,049|0,050(0,040(0,033|0,022{0,064

Coeficientul
lichiditatii
absolute/Absolute
liquidity ratio

0,045|0,025|0,028|0,024|0,097|0,107

0,08010,021|0,048|0,034|0,026|0,044|0,031{0,010

Coeficientul
lichiditatii
intermediare/
Interim liquidity

0,493|1,094|0,948|1,053|1,769

1,717

1,335]0,922/0,530|0,928(0,902|1,580(0,542|0,552

Coeficientul
lichiditatii
curente/ Current
liquidity ratio

1,437|2,243|3,015|2,672|4,278|4,536

3,943(3,064|3,104|4,061|3,830(4,975|2,364 (2,098

Coeficientul de
autonomie/
Autonomy
coefficient

0,419|0,449|0,481|0,511|0,576|0,648

0,66710,500(0,5290,606|0,590(0,631|0,605|0,596

Parghia
financiara/
Financial
leverage

1,387(1,226(1,078|0,957

0,736|0,543

0,49811,002|0,891|0,651|0,696|0,584|0,653|0,678

1 Pentru acest calcul a fost utilizati o versiune modificati a modelului cu cinci factori (Scorul Altman Z)
pentru intreprinderile ale cdror actiuni nu sunt tranzactionate la bursd/ * A modified version of the five-factor model
(Altman’s Z-score) for companies whose shares are not traded on the stock exchange was used for the calculation
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Continuarea tabelului 2/ Continuation of table 2

1

8

9

10

11

12

13

14

15

Coeficientul de
concentrare/
Concentration
coefficient

0,581

0,551

0,519

0,489

0,424

0,352

0,333

0,500

0,471

0,394

0,410

0,369

0,395

0,404

Coeficientul de
furnizare a
capitalului
circulant propriu/
The coefficient of
available working
capital

0,304

0,368

0,398

0,439

0,513

0,597

0,626

0,344

0,367

0,468

0,441

0,509

0,481

0,484

Coeficientul
stocului/ Reserves
coverage
coefficient

0,463

1,082

0,975

1,032

1,306

1,254

1,128

0,964

0,818

0,977

0,966

1,171

0,749

0,710

Coeficientul de
manevrabilitate/
Maneuverability
coefficient

0,606

1,076

1,197

1,069

1,157

1,050

0,995

1,028

0,954

0,922

0,921

0,951

0,726

0,688

Coeficientul de
stabilitate
financiara/
Financial stability
coefficient

0,641

0,714

0,652

0,739

0,732

0,762

0,667

0,751

0,760

0,818

0,808

0,849

0,678

0,627

Coeficientul
raportului dintre
capitalurile
proprii si cele
imprumutate/
Coefficient of
correlation
between own and
borrowed funds

0,721

0,815

0,928

1,045

1,359

1,841

2,006

0,998

1,123

1,536

1,436

1,713

1,530

1,475

Probabilitatea
falimentului
(Scorul Altman
Z)/ Probability of
bankruptcy
(Altman’s Z-
score)

2,054

2,845

2,086

1,834

2,214

2,417

2,242

1,591

1,615

1,966

1,750

2,134

1,628

1,915

Sursa: elaborat de autor conform situatiilor financiare ale SA ,,Vinuri de Comrat” si SA
., Tomai-Vinex”, pentru perioada 2015-2021/ Source: Developed by the author based on the
financial statements of SA "Vinuri de Comrat" and "Tomai-Vinex" SA for 2015-2021.

A treia etapd. In baza matricei de grupare

a datelor de referinta (tabelul 1) pentru indica-
torii de competitivitate (tabelul 2), se atribuie un

The third stage. On the basis of the grou-

ping matrix of initial data (table 1), the compe-
titiveness indicators (table 2) are scored depen-

punctaj in functie de conformitatea acestora cu o ding on their compliance with one or another
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anumitd categorie de evaluare. De asemenea, in evaluation category. Also, at this stage, the total
aceasta etapa se calculeaza valorile totale pentru  values are calculated for each of the indicators

fiecare dintre indicatorii din tabelul 3.

Punctajul indicatorilor de competitivitate
SA ,,Vinuri de Comrat” si SA ,,Tomai-Vinex”, pentru perioada 2015-2021/ Scoring of

in table 3.

Tabelul 3 /Table 3

competitiveness indicators SA "Vinuri de Comrat' and "Tomai-Vinex' SA for 20215-2021

Indicatorii/ Indicator

SA ,,Vinuri de Comrat”

SA ,,Tomai-Vinex”

Rentabilitatea vanzarilor/
Profitability of sales

o 2015

&~ |[2016
o (2017
&~ |[2018
o (2019
o 2020
o 2021

o1 2015
o1 2016
&~ (2017
o1 2018
w (2019
&~ [2020
&~ [2021

Rentabilitatea economica/
Economic profitability

ol

(&)
(&)
w
N
~
w

N

N
N
N
N
N

w

Rentabilitatea capitalului
propriu/ Return on equity

23

Coeficientul lichiditatii
absolute/Absolute liquidity ratio

10

Coeficientul lichiditatii
intermediare/ Interim liquidity

30

23

Cocficientul lichiditatii curente/
Current liquidity ratio

33

35

Coeficientul de autonomie/
Autonomy coefficient

26

29

Pérghia financiard/ Financial

Coeficientul de concentrare/
Concentration coefficient

24

23

Coeficientul de furnizare a
capitalului circulant propriu/
The coefficient of available

29

27

stocului/ Reserves coverage

cer -

30

26

Coeficientul de manevrabilitate/
Maneuverability coefficient

35

35

Coeficientul de stabilitate
financiard/ Financial stability

£e: - "

15

Coeficientul raportului dintre
capitalurile proprii si cele
imprumutate/ Coefficient of
correlation between own and
borrowed funds

32

34

Probabilitatea falimentului
(Scorul Altman Z)/ Probability
of bankruptcy (Altman’s Z-
score)

23

17

Sursa: elaborat de autor conform datelor din tabelul 1 si tabelul 2/ Source: developed by the
author based on data from table 1 and table 2.

A patra etapd. In cadrul sistemului de
coordonate, Intreprinderile investigate sunt com-
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The fourth stage. Within the framework
of the coordinate system, the considered enter-
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parate in functie de caracteristicile (indicatorii)
declarate. In acest scop, se utilizeazi o diagrama
radar, prezentatd in figura 1, construita pe 15 axe,
care corespund celor 15 criterii selectate, ale
caror valori totale sunt prezentate in tabelul 3.

prises are compared according to the declared
characteristics (indicators). For this purpose, the
radar chart is used (figure 1), being built on 15
axes corresponding to 15 selected criteria, the
total values of which are given in table 3.

35
3

Probability of bankruptcy
(Altman’s Z-score)
Coefficient of correlation
between own and
borrowed funds

Financial stability
coefficient

Maneuverability
coefficient

Reserves coverage
coefficient

The coefficient of
available working capital

Concentration coefficient

Profitability of sales

—8—SA "Vinuri de Comrat"

Economic profitability

Return on equity

Absolute liquidity ratio

Interim liquidity ratio

Current liquidity ratio

Autonomy coefficient

Financial leverage

—0—"Tomai-Vinex" SA

------

conform punctajului indicatorilor/ Figure 1. Analysis of the competitiveness
of “Vinuri de Comrat” SA and “Tomai-Vinex” SA based on the scoring of indicators

Sursa: elaborata de autor conform datelor din tabelul 3 / Source: developed by the author based
on data from table 3

Metoda analizatd permite determinarea
tru fiecare Intreprindere, in conformitate cu for-
mula (1), transformandu-l intr-un raport dintre
aria poligonului format din indicatorii de com-
petitivitate reali si cei de referinta:

C.. =L
int S

unde, S¢ — aria poligonului, formatd din
indicatorii de competitivitate reali;

Se — aria poligonului, formata din indica-
torii de competitivitate de referinta.

Aria poligonului real/de referintd se

114

The method under consideration makes it
possible to determine the generalized indicator of
competitiveness for each enterprise according to
the formula (1) by converting it into the ratio of the
areas of the polygon formed by the actual indi-
cators of competitiveness and the reference one:

)

where S¢ — the area of the polygon formed
by the actual indicators of competitiveness;
Se — the area of the polygon formed by the
reference indicators of competitiveness.
The area of the actual/reference polygon

Sf
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calculeaza ca suma triunghiurilor adiacente (fara
intersectii reciproce) cu apotema 1in centrul
coordonatelor si altele doud, in functie de valo-
rile reale/de referinta conform formulei:

1 .
§=Xit1;d1 X dy Xsina

unde: S — aria poligonului, formata din
indicatorii reali/de referintd ai
competitivitatii;
N — numarul indicatorilor de com-
petitivitate (de exemplu: in activi-

tatea studiata 15);
o 0°
o —unghiul in grade, egal cu %;
d; si d; — lungimea laturilor triun-
ghiului, formate din valorile reale/
pe diagrama radar.
Dupa efectuarea calculelor, au fost obti-
nute urmatoarele rezultate:
Sf SA ,,Vinuri de Comrat” — 1840728 unltétl
Sf SA ,,Tomai-Vinex” — 1485,61 ul’llté!ﬁl
Se=3736,89 unitati.
Astfel, este posibild calcularea indica-
torului generalizat de competitivitate pentru
entitatile economice analizate:

is calculated as the sum of adjacent triangles
(without mutual intersections) with one vertex at
the centre of coordinates and two others in
accordance with the actual/reference values
using the formula:

©)

where: S — the area of the polygon formed

by the actual/reference indicators of

competitiveness;

n — number of indicators of competiti-

veness (for example: in the researched

work there arel5);

a — angle in degrees being equal to %

d; and d; — the lengths of the sides of the

triangle formed by the actual/reference

competitiveness indicators in the radar

chart.

After the calculations,
results were obtained:

Sf SA "Vinuri de Comrat™ — 1840128 units

Sf"Tomai-Vinex" SA = 1485161 UnitS

Se = 3736,89 units

Thus, it is possible to calculate a genera-
lized indicator of competitiveness for the
analysed economic entities:

1840,28

the following

Cint sa ,Vinuri de Comrat” = m = 0,4925

Cint SA ,Tomai—Vinex” —

Analiza rezultatelor obtinute. Calculele de
mai sus au demonstrat cd competitivitatea SA
,,Vinuri de Comrat” este mai mare decat cea a
SA ,Tomai-Vinex”. Aceste rezultate au fost
obtinute att in baza comparatiei suprafetei poli-
goanelor pentru fiecare intreprinderi, conform
figurii 1, cét si in baza calculului indicatorului
generalizat de competitivitate.

Concluzii
determinat de multi factori, care au provenienta
diferita, si diverse directii de actiune: organiza-
tionale si economice; sociale si de munca; de
inovare si investitii.

Pentru evaluarea nivelului de competiti-
vitate a unei intreprinderii este necesar sa se
inteleagd motivul lipsei indicatorului unic uni-
versal. Sarcina acestui proces de analiza consta

Revista / Journal ,, ECONOMICA” nr.2(124) 2023

1485,61 03976
3736,89

Analysis of the obtained results. The above
calculations showed that the competitiveness of
“Vinuri de Comrat” SA is higher than that of
“Tomai-Vinex” SA. These results are obtained on
the basis of a comparison of the area of polygons
of each enterprise as on the basis of fig. 1, as well
as based on the calculation of the generalized
indicator of competitiveness.

Conclusions

The level of competitiveness of an orga-
nization is determined by many factors of diffe-
rent nature, character and direction of action:
organizational and economic, social and labour,
innovation and investment.

When assessing the level of competitive-
ness of an organization, it is necessary to under-
stand the reason for the lack of a single universal
indicator. The task of assessing the competiti-
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in: identificarea celor mai importanti indicatori
telor metodologice eficiente pentru prelucrarea
datelor informationale; integrarea si interpre-
tarea ulterioara a instrumentelor.

Metoda integrald de evaluare a indicato-
rilor financiari, In opinia autorului, este cel mai
fiindca solutioneaza diferite tipuri de probleme:

v’ in primul rdnd, evaluarea se bazeaza pe
surse uniforme de informare;

v’ in al doilea rdnd, utilizarea metodei pre-
zentate permite o comparatie integrald
(complexa) a mai multor criterii;

v’ in al treilea rand, rezultatele pot fi utili-
zate de catre diferiti utilizatori.

veness of an organization consists in identifying
its most significant numerical indicators, cho-
osing an effective methodological tool for pro-
cessing information data, and their further inte-
gration and interpretation.

The complete method of evaluating finan-
cial indicators, in the author’s opinion, is the
most effective tool for analysing competitiveness,
because it solves different types of problems:

v firstly, the assessment is made on the
basis of uniform sources of information;

v' secondly, the use of the presented method
allows an integral (complex) multi-criteria
comparison;

v' thirdly, the results can be used by diffe-
rent users.
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